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Introduction 


AUTHORITY AND SCOPE—The Census of Busi¬ 
ness is required by law under 13 U.S.C., sec¬ 
tions 131 and 224. The 1963 census covered 
businesses in retail trade, wholesale trade, 
selected services, dental laboratories, and 
public warehousing operated in the United 
States, Guam, and the Virgin Islands. A sepa‘- 
rate 1963 Census of Business and Manufac¬ 
turers for Puerto Rico was conducted jointly 
with the Commonwealth Government. 

KINDS OF BUSINESS COVERED—This volume 
provides findings for retail stores in the areas 
covered and also for hotels, motor hotels, 
tourist courts, and motion picture theaters in 
those major retail centers which are defined as 
central business districts. Data for nonstore 
retailers are not included in this volume. For 
definitions, see Appendix A. 

AREA COVERED—This volume includes a sum¬ 
mary chapter and data for 116 standard 
metropolitan statistical areas. For each SMSA 
data are presented for census delineated major 
retail centers (including central business dis¬ 
tricts). The volume provides data for 131 
central business districts and 972 major retail 
centers. 

DELINEATION OF MAJOR RETAIL CENTERS— 
Two types of major retail centers have been 
delineated for this volume: (1) Central busi¬ 
ness districts (CBD’s): and (2) concentrations 
of retail stores (other than CBD’s) located in 
SMSA’s for which CBD’s were defined. The 
following paragraphs describe the steps taken 
in delineating these two classes of centers. 

Prior to the 1954 Census of Business, 
many large cities had no officially defined area 
representing their “central business district.’’ 
It was therefore necessary for the Bureau of 
the Census to arrange for the delineation of 
such districts before a program to tabulate 
census data for them could be implemented. 
This was accomplished with the cooperation of 
the Census Tract Committees in the large cities 
included in the CBD program. The Census Tract 
Committees in turn obtained the representation 
of a variety of local interests, such as business 
firms and associations, newspapers, planning 
agencies, welfare organizations, local govern¬ 
mental bodies, etc. 

The Director of the Census Bureau, in a 
letter to the Census Tract Committees, stated 
that the objective in defining the CBD was “to 
provide a basis for comparing changes in busi¬ 
ness activity in the central business district 


with those in the remainder of the metropolitan 
area or of the central city.” 

Since there were no generally accepted 
rules for determining what CBD area should 
include or exclude, the Census Bureau (1) pro¬ 
vided a general characterization of the CBD 
as “an area of very high land valuation; an area 
characterized by a high concentration of retail 
businesses, offices, theaters, hotels, and “serv¬ 
ice” businesses; and an area of high traffic 
flow”; and (2) required that the CBD ordinarily 
should be defined to follow existing tract lines, 
i.e., to consist of one or more whole Census 
tracts. The.emphasis on tract boundaries was 
based on the fact that Census statistics other 
than those derived from the Census of Business 
are identified in terms of tract location and 
therefore can conveniently be tabulated for 
CBD’s. 

It was recognized that the tract basis for 
CBD’s might lead to the inclusion of area seg¬ 
ments not consistent with the first criterion or 
to the exclusion of small segments which 
clearly belonged within the first criterion. It 
was believed that these shortcomings generally 
would not prove to be serious and that the 
differences in area probably would not signifi¬ 
cantly affect the totals for the items being 
measured. Provision, however, was made for 
splitting tracts where a serious problem was 
encountered. The use of tract lines for bound¬ 
aries also was consistent with the desire to keep 
CBD boundaries constant in order to maximize 
the value of comparisons over time. 

In some cities, previously established 
CBD’s or similar areas which substantially cor¬ 
responded to the Census Bureau’s require¬ 
ments for CBD's were accepted for use in the 
Bureau’s program. 

Major retail centers other than CBD’s 
were first delineated by the Bureau of the 
Census as part of the 1958 Census of Business 
program. Major retail centers (MRC’s) were 
defined by the Census Bureau as those con¬ 
centrations of retail stores (located inside the 
standard metropolitan statistical areas in which 
the CBD cities are located but outside of the 
CBD’s themselves) which include a major gen¬ 
eral merchandise store—usually a department 
store. MRC's were not delineated if the publica¬ 
tion of data for them would result in violation 
of Census rules prohibiting disclosure of in¬ 
formation for individual firms. 

MRC’s include not only the planned 
suburban shopping centers but also the older 
“string” street and neighborhood developments 
which meet the above prerequisites. Frequently 
the boundaries of a single MRC include stores 
located within a planned center and in addition 



adjacent stores outside of the planned portion. 
In general the boundaries of the MRC's have 
been established to include all adjacent blocks 
containing at least one store in the general 
merchandise, apparel, or furniture-appliance 
groups of stores, and where a planned center 
is involved, to include all of the center. 

Because MRC's tend to have a relatively 
small number of establishments, it generally is 
not possible to provide separate kind-of-busi- 
ness data (except for establishment counts) 
without infringement of the Bureau’s legal re¬ 
quirement for maintenance of confidentiality. 
For this reason, it is necessary to limit the sales 
figures for MRC's to only— 

1. Retail stores, total; 

2. Convenience goods stores, i.e., food 
stores (SIC 54); eating and drinking 
places (SIC 58); and drug, proprietary 
stores (SIC 591). 

3. Shopping goods stores, i.e., general 
merchandise stores (SIC 53 part); 
apparel, accessory stores (SIC 56); 
and furniture, home furnishings, 
equipment stores (SIC 57). 

4. All other retail stores (SIC 52, 55, 
59, except 591). 

This report series (identified in the 1954 
and 1958 censuses as the Central Business 
District Reports) was started as a part of the 
1954 Census of Business, at which time data 
were provided for a total of 95 CBD’s. In the 
1958 Census of Business additional CBD’s were 
defined and MRC’s were identified for the first 
time. At that time data were published for 
109 CBD’s and for 472 MRC’s located in 97 
SMSA’s. The present volume includes data for 
131 CBD’s located in 116 SMSA’s and for 
972 MRC’s. 

METHOD OF ENUMERATION—For purposes of 
coverage in the 1963 Census of Business, retail 
establishments were divided into two cate¬ 
gories—those with some paid employment dur¬ 
ing 1963 (i.e., the “employer” universe) and 
those with no paid employment during 1963 
(i.e., the “nonemployer” universe). The method 
of obtaining census information for these two 
groups is described below. 

Enumeration of "Employers” —Informa¬ 
tion for establishments with some paid employ¬ 
ment during 1963 was obtained by means of 
a mail canvass. Report forms were mailed to 
all business firms included in the active records 
of the Internal Revenue Service as subject to 
payment of Federal Insurance Contributions 
Act (FICA) taxes (i.e., employers of one or 
more persons) and which were classified in the 


records of the Social Security Administration 
(SSA) as wholly or partially engaged in retail 
and wholesale trade, and in manufacturing and 
mineral industries. Also included were those 
firms classified in major groups 70 (except 
702 and 704), 72, 73, 75, 76, 78, and 79 
in the service industries portion of the SIC 
Manuab; in SIC industry 8072, dental labora¬ 
tories; and in public warehousing, SIC major 
group 42 (except 421). In addition, report 
forms were mailed to all establishments which 
the SSA had not classified by kind of business 
prior to mailing of census report forms. Each 
establishment was mailed a report form ap¬ 
propriate to its SSA classification (for those 
cases for which SSA classification had nPt yet 
been established, a general purpose form was 
used), but its census classification was deter¬ 
mined by replies to questions on the census 
report form. 

Enumeration of “Nonemployers” —In¬ 
formation for this group of establishments was 
obtained from the 1963 Federal income tax 
returns of retail businesses other than those 
represented in the active FICA records of the 
Internal Revenue Service. Although made up of 
a large number of establishments, the nonem¬ 
ployer segment accounts for only about 5 per¬ 
cent of total retail sales. 

Data were compiled from only one-half of 
the nonemployer tax returns and were multi¬ 
plied by two to establish census totals. Only 
those establishments were included here which 
reported a sales volume of $2,500 or more 
during 1963, or, having been in operation for 
less than the full year, reported sales which 
would have reached a total of $2,500 or more 
on an annual basis. 

COMPARISON OF THE 1958 CENSUS WITH 
THE 1963 CENSUS—In all major respects, the 
1958 and 1963 censuses were conducted under 
similar conditions and procedures. Strict com¬ 
parability of the data for the two censuses is 
limited by the following factors: 

1. In 1958, Alaska and Hawaii had not 
yet been admitted as States. Consequently, in 
the publications of the 1958 census, the totals 
for the United States included the then 48 
States and the District of Columbia. In the 
1963 census publications, the United States 
totals' include the 50 States and the District 
of Columbia. Tables in the 1963 publications 
which show the United States totals for 1958 
have been adjusted to include Alaska and 
Hawaii. 

2. The physical area of a number of 


1 Executive Office of the President, Bureau of the 
Budget, Standard Industrial Classification Manual, 1957, and 
Supplement to 1957 Edition, 1963. 



urban places for which data are shown in the 
1963 census is not the same as it was in 
the 1958 census because of annexations and 
other boundary changes which have occurred 
since 1958. 

3. In the 1963 census, for the first time, 
nonemployer establishments which did not 
operate the entire year have been included if, 
during the period they operated, their receipts 
were at a rate which would have reached an 
annual total of $2,500 or more had they 
operated the entire year. This change increases 
the count of nonemployer establishments but 
has little effect on the total volume of sales. 

4. The number of active proprietors is 
based on crediting each sole proprietorship 
with one active proprietor and each partnership 
with two active proprietors if the establishment 
was in operation during November 1963. In the 
1958 census, each business was asked to re¬ 
port this number. 

5. In the 1963 census, information was 
collected on retail sales by merchandise lines. 
Such information had last been collected as 
part of the 1948 census. These data lall are 
published in Vol. I, Retail Trade—Summary 
Statistics, and in separate reports as part of 
the subject preprint series, BC63-RS. The 
information collected in the 1963 census in¬ 
cludes broad merchandise lines, for which all 
employer establishments were required to re¬ 
port, and a variable number of additional lines 
more specifically oriented to a single kind of 
business or a group of related businesses. In 
addition to its primary use of making possible 
the presentation of data on the extent of di¬ 
versification in retail establishments, this 
information was also used in assigning estab¬ 
lishments to specific kinds of business. 

6. The use of information on sales by 
merchandise lines in assigning kind-of-business 
codes has provided a more detailed basis for 
classification than previously was available. In 
some cases this could have resulted in classifi¬ 
cations which were different than would have 
been assigned if the information available had 
been the same as in the 1958 census. In the 
1963 census, stores provided a breakdown by 
merchandise lines of all their sales rather than 
of major lines as in the 1958 census. In the 
woman’s apparel field, for example, such dif¬ 
ferences in the inquiries may have occasioned 


a shift in the classification of a number of 
stores from the kind of business “women’s 
ready-to-wear stores’’ to “women’s accessory, 
specialty stores." In addition, the introduction 
of this system made possible the segregation 
of the new category “home, auto supply 
stores” from the category “tire, battery, aces- 
sory dealers." 

7. Some changes were made in the 1963 
census in the individual kind-of-business classi¬ 
fications. The kinds of business involved are— 

Meat markets 
General stores 

Tire, battery, accessory dealers 
Home, auto supply stores 
Eating places 
Refreshment places 
Optical goods stores 
Nonstore retailers 

8. In 1963 a new method of determining 
the places in which business establishments 
were located was instituted. This method 
utilized high speed electronic computers and 
extensive files of addresses classified by place. 
It is believed that the major effect of this new 
procedure has been to correctly allocate to 
suburban places some establishments which 
previously had been allocated to adjacent cities 
because of a tendency of respondents to iden¬ 
tify their location as being in the adjacent city 
although actually located beyond that city’s 
boundaries. 

CENSUS DISCLOSURE RULES—In accordance 
with Federal law governing census reports, any 
data which disclose the operations of an indi¬ 
vidual establishment or business organization 
are not published. However, the number of 
establishments in a kind of business is not 
considered a disclosure, so that this item may 
appear in instances where other items of in¬ 
formation for the same kind of business or 
locality are withheld. 

STANDARD METROPOLITAN STATISTICAL 
AREAS—^The standard metropolitan statistical 
areas (SMSA’s) covered by , this volume are 
those defined by the Bureau of the.Budget in 
1964’ which contain one or more cities having 
a population of 100,000 or more inhabitants. 


* Executive Office of the President, Bureau of the 
Budget, Standard Metropolitan Statistical Areas, 1964. 


The chapters of this volume comprise the statistical portions of previ¬ 
ously published area reports (series BC63—MRC). Corrections found 
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SUMMARY 
Major Retail Centers 



DECREASE 


INCREASE 


RETAIL SALES: 
1958 to 1963 

Number of 
SMSA^S, CITIES, 
and CBD’S, 
by Percentage 
Change Groups 


CITIES 



DECREASE 


INCREASE 


CBD*S 



DECREASE 


INCREASE 











TABLE 1 . SMSA’s, CBD’s, and WlRC’s by Sales Size: 1963 


[(Data exclude nonstore retailers (i.e., mail order, direct sellinR, merchandise vending machine operators)] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 


CBD rank 
by sales^ 

Number of 
MRC’s 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 


(X) 

807i493 

142 161 422 



(X) 

6 7 894 

16 719 053 

13,2 


972 

61 164 

21 843 798 

15.4 


74 

12 549 

5 131 232 



218 

18 441 

7 311 079 



484 

24 706 

7 916 656 



196 

5 468 

1 484 031 



(X) 

4 267 

797 086 


58 

(X) 

317 

98 066 

12.3 


9 

582 

121 8 92 

15.3 


2 

151 

52 567 



3 

89 

37 069 



4 

142 

32 256 



(X) 

6 310 

878 839 


105 

(X) 

383 

61 890 

7. C 


7 

734 

215 368 

24.5 


2 

347 

108 239 



3 

348 

96 786 



2 

39 

10 343 



(X) 

2 038 

382 898 


98 

(X) 

215 

64 342 

16.8 


2 

58 

37 147 

9.7 


1 

37 

28 437 



1 1 

21 

8 710 



(x) 

4 755 

651 575 


80 

(X) 

238 

77 335 

11.9 


4 

327 

71 723 

11.0 


1 

175 

28 507 



3 

152 

43 216 



(x) 

1 454 

254 035 


; 95 

(X) 

233 

65 208 

25.7 


2 

98 

39 805 

15.7 


2 

98 

39 805 



! 

' (X) 

6 534 

1 439 049 


126 

, M 

137 

35 938 

2.5 

77 

(X) 

318 

78 903 

5.5 


10 

423 

267 344 

18.6 


1 

36 

54 739 



3 

170 

100 893 



6 

217 

111 712 



(X) 

7 592 

1 561 052 


10 

(X) 

755 

301 878 

19.3 


13 

541 

205 951 

13,2 


1 

61 

55 247 



1 

62 

25 225 



5 

242 

77 048 



6 

176 

48 431 



SMSA's, tota|2_. 
CBD's, total 


MRC’s, total . 


With sales of— 

$50 million or more _ — 
$25 to $49,999 million _ 
$10 to $24,999 million 
Less than $10 million 


Akron, Ohio, SMSA . 
Akron CBD- 


MRC's in area, total- 

With sales of— 

$25 to $49,999 million 
$10 to $24,999 million _ 
Less than $10 million __ 


Albany-Schenectady-Troy, N.Y., SMSA 
Albany CBD- 


MRC's in area- 

With sales of— 

$50 million or more‘s __ 
$25 to $49,999 million 
Less than $10 million _ 


Albuquerque, N.Mex., SMSA , 
Albuquerque CBD_ 


MRC’s in area_ 

With sales of— 

$25 to $49,999 million 
Less than $10 million _ 


Allentown-Bethlehem-Easton, Pa.-N.J., SMSA 
Allentown CBD_ 


MRC’s in area_ 

With sales of— 

$25 to $49,999 million 
$10 to $24,999 million 


Amarillo, Tex., SMSA . 
Amarillo CBD_ 


MRC’s in area_ 

With sales of— 

$10 to $24,999 million 


Anaheim-Santa Ana-Garden Grove, Calif., SMSA . 

Anaheim CBD_ 

Santa Ana CBD_ 


MRC's in area_ 

With sales of— 

$50 million or more'^_ 

$25 to $49,999 million 
$10 to $24,999 million 


Atlanta, Ga., SMSA . 
Atlanta CBD 


MRC's in area_ 

With sales of— 

$50 million or more'^_ 

$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million _ 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
^Rank is based on total store sales in the defined central business districts in the major retail center program. 
^Data are for the 116 standard metropolitan statistical areas included in the major retail center program. 

Data are for the 131 central business districts for which data are presented in the major retail center program. 


(X) Not applicable. 


















































SUMMARY 


MAJOR RETAIL CENTERS 1-5 


TABLE 1 . SMSA’s, CBD’s, and MRC’s by Sales Size: 1963—continued 


[(Data exclude nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators )] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD ran!< 
by sales ^ 

Number of 
MRC s 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 

Austin, Tex., SMSA _______ 


(X) 

1 806 

281 837 


Austin, CBD .... 

87 

(X) 

317 

71 363 

25.3 

MRC’s in area _ _ __ __ 


2 

67 

28 878 

10.2 

With sales of— 






$10 to $24,999 million_ _ 


1 

37 

20 541 


Less than $10 million _ _ __ _ __ 


1 

30 

8 337 


Baltimore, Md., SMSA __ _ __ 


(X) 

12 802 

2 184 465 


Baltimore CBD _ __ __ _ _ _ _ __ __ 

25 

(X) 

644 

175 291 

s.o 

MRC’s in area ___ - --- ______ — _____ 


20 

963 

392 901 

18.0 

With sales of— 






$25 to $49,999 million_ 


7 

423 

223 129 


$10 to $24,999 million_ 


9 

387 

140 820 


Less than $10 million- 


4 

153 

28 952 


Baton Rouge, La., SMSA __ __ _ ________ 


(X) 

1 502 

312 347 


Baton Rouge CBD __ _ __ _ __ —- -- 

129 

(X) 

135 

25 922 

8.3 

MRC’s in area _ _ ___ ____ _ _ _ _ 


2 

49 

29 436 

9.4 

With sales of— 






$10 to $24,999 million_ _ 


2 

49 

29 436 


Beaumont-Port Arthur, Tex., SMSA _ __ _ _ __ -— _ 


Cx) 

2 593 

383 916 


Beaumont CBD _ _ __ 

127 

(x) 

148 

33 940 

8.8 

MRC's in area ___ _ _ __ __ ___ 


6 

251 

77 456 

20.2 

With sales of— 






$25 to $49,999 million ___ _ __ -- _ _ __ 


1 

136 

28 387 


$10 to $24,999 million _ _____ — _ _ _ 


2 

64 

26 354 


Less than $10 million --- _ _ _ 


3 

49 

22 715 


Birmingham, Ala., SMSA _ _ __ _ .. _ 


(X) 

4 517 

752 655 


Birmingham CBD _ __ _ -- 

32 

(x) 

468 

150 005 

19.9 

MRC's in area _ __ __ ___- -- 


4 

242 

71 825 

9.5 

With sales of— 






$10 to $24,999 million_ _ _ _ - 


4 

242 

71 825 


Boston, Mass., SMSA _ ___ __ __ _ — - _ 


(X) 

20 619 

3 819 070 


Boston CBD- -- - _ - -- -- 

6 

(X) 

1 333 

406 826 

10.7 

MRC’s in area _________ _ _ — - _ 


40 

2 936 

811 584 

21.3 

With sales of— 






$50 million or more_ _ __ .. — --- _ 


1 

170 

54 230 


$25 to $49,999 million __ _ _ _ _ _ 


12 

1 300 

402 700 


$10 to $24,999 million _ _ _ _ _ 


18 

1 065 

281 747 


Less than $10 million _ _ _ __ _ 


9 

401 

72 907 


Bridgeport, Conn., SMSA ______ __ _. _ _ _ .. 


(x) 

2 979 

486 997 


Bridgeport CBD _ _ - -- - _ -- 

78 

(X) 

377 

78 863 

16.2 

MRC’s in area _____ _ - __ — __ _ 


3 

81 

44 495 1 

9. 1 

With sales of— 






$25 to $49,999 million _ _ _ — 


1 

50 

26 953 


$10 to $24,999 million __ _ ___ _ —_ _ 


1 

20 

11 856 


Less than $10 million _ — __ _ __ _ __ _ 


1 

11 

5 686 


Buffalo, N.Y., SMSA _ __ _ __ _ _ __ 


(X) 

11 195 

1 646 655 


Buffalo CBD_ 

31 

(X) 

969 

150 559 

9. 1 

Niagara Falls CBD ___ __ ___ __ _______ _ _ __ 

131 

U) 

163 

17 346 

1.1 

MRC’s in area _ _ _ - ______ __ _ 


17 

1 095 

333 750 

20.3 

With sales of— ^ 






$50 million or more_____ _ - ___ _ _ _ 


1 

131 

57 338 


$25 to $49,999 million __ __ _________ __ __ 


2 

283 

83 746 


$10 to $24,999 million_ __ _ 


9 

513 

153 963 


Less than $10 million __ ___ ______ 


5 

168 

38 703 
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1-6 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 1- SMSA’s, CBD’s, and MRC’s by Sales Size; 1963— continued 


[(Data exclude nonstore retailers (i.e», mail order, direct selling, merchandise vending machine operators)] 


Standard metropolitan statistical areas, central business districts 

CBD rank 

Number of 

Number of 

Sales 

Percent 
of SMSA 
sales 

and major retail centers 

by sales ^ 

MRC s 

stores 

($1,000) 

Canton, Ohio, SMSA ___ ___ 


(X) 

2 954 

429 658 


Canton CBD _ _ ___ -- -- 

103 

(X) 

313 

63 211 

14.7 

MRC’s in area_ _ _ _ — 


4 

283 

59 416 

13.8 

With sales of— 





$25 to $49,999 million_ -- - - 


1 

133 

25 127 


$10 to $24,999 million_ _ 


2 

119 

24 377 


Less than $10 million__ —-_ _ - 


1 

31 

9 912 


Charlotte. N.C., SMSA _ 


(X) 

2 505 

468 942 


Charlotte CBD _— _ —- __ — . __ 

28 

(X) 

339 

162 716 

34.7 

MRC’s in area ______ __ —__ 


4 

142 

33 621 

7.2 

With sales of— 





$10 to $24,999 million __ _ . . __ 


1 ; 

38 

11 014 


Less than $10 million __ _____ 


3 

104 

22 607 


Chattanooga, Tenn.~Ga., SMSA-- _ __ __ __ 


(X) 

2 497 

374 677 


Chattanooga CBD _ __ ____ 

111 

(X) 

193 

59 396 

15. 9 

MRC’s in area „ _ __ ___ __ _ 


4 

151 

38 885 

10.4 

With sales of— 






$10 to $24,999 million_ — _ 


1 

55 

14 581 


Less than $10 million _____ __ __ __ 


3 

96 

24 304 


Chicago, III., SMSA _ _ _ 


(x) 

47 048 

8 911 856 


Chicago CBD ___ _ __ _ _ _ 

2 

(X) 

1 827 

673 812 

^ 7.6 

MRC's in area . 


74 

5 105 

1 688 776 

18.9 

With sales of— 


$50 million or more*^ _ _ ___ 


7 

846 

417 655 


$25 to $49,999 million __ _„ _ __ __ __ 


18 

1 800 

605 743 


$10 to $24,999 million _ _ 


32 

2 034 

533 138 


Less than $10 million_ ___ 


17 

425 

132 240 


Cincinnati, Ohio-Ky.-Ind., SMSA_ _ _ 


(X) 

10 084 

1 613 390 


Cincinnati CBD _ _ _ _ 

21 

(x) 

697 

209 601 

13.0 

MRC’s in area _ _ __ __ _ 


12 

537 

228 425 

14.2 

With sales of— 



$25 to $49,999 million _ _ _ 


3 

246 

90 139 


$10 to $24,999 million_ __ 


8 

277 

129 935 


Less than $10 milfion __ 


1 

14 

8 351 


Cleveland, Ohio, SMSA __ _ 


(X) 

14 461 

2 671 884 


Cleveland CBD _ _ _ 

9 

(X) 

812 

305 389 

11.4 

MRC’s in area _ _ _ 


22 

1 295 

<=1 1 Q Q5A 


With sales of— 


D1y y^O 

19,5 

$50 million or more"^_ _ 


1 

72 

65 056 


$25 to $49,999 million _ 


7 

450 

227 125 


$10 to $24,999 million_ 


12 

694 

211 206 


Less than $10 million__ __ 


2 

79 

16 541 


Columbus. Ga.-Ala., SMSA _ 


(x) 

1 645 

224 440 


Columbus, Ga. CBD _ 

96 

(X) 

262 

64 931 

28. 9 

MRC’s in area _ 


- 

■* 

“ 

(X) 

Columbus, Ohio, SMSA _ 

Columbus, Ohio CBD __ 

18 

(X) 

(X) 

5 444 
552 

1 118 162 ' 
225 382 ■ 

20.2 

MRC’s in area __ _ _ 

With sales of— 


7 

398 

139 433 

12.5 

$25 to $49,999 million _ _ 

$10 to $24,999 million .. 


2 

5 

140 

258 

55 470 
83i963 


r'nmiic Y'hk'ie'ti C^/IOA 
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TABLE 1. SMSA’s, CBD’s, and MRC’s by Sales Size: 1963 — Continued 


[(Data exclude nonstore retailers, (i.e., mail order, direct selling, mefchandise vending machine operators)] 


Standard metropolitan statistical areas, central business districts 

CBD rank 

Number of 

Number of 

Sales 

Percent 
of SMSA 
sales 

and major retail centers 

by sales^ 

MRC's 

stores 




($1,000) 

Dallas, Tex., SMSA ___________ 


(X) 

9 355 

1 759 938 


Dallas CBD_ _ _____ ___ 

39 

(X) 

383 

130 935 

7.4 

MRC’s In area __ ___ ______ __ 


17 

1 245 

339 567 

19.2 

With sales of— 






$25 to $49,999 million __ _ ____ ^ _ 


5 

^632 

169 084 


$10 to $24,999 million __ _ _ ___ _ -- 


^10 

^511 

^153 450 


Less than $10 million __ _ ___ ___ 


^2 

^102 

^17 033 


Dayton, Ohio, SMSA __ __ __ __ __ 


(X) 

5 081 

971 262 

15,6 

Dayton CBD__ _ _ __ 

30 

(X) 

364 

151 702 

MRC’s in area „ ______ ___ 


10 

434 

121 242 

12.5 

With sales of— 






$10 to $24,999 million ___ __ 


5 

255 

82 071 


Less than $10 million ___ _ _ _ _ __ 


5 

179 

39 171 


Denver, Colo., SMSA ___ _____ 


(X) 

7 347 

1 485 271 


Denver CBD __ __ ___ _ 

27 

(X) 

631 

168 130 

11.3 

MRC’s in area__ ______ 


14 

803 

309 791 

20.9 

With sales of— 






$50 million or more’^___ ___ 


1 

77 

52 754 


$25 to $49,999 million ____ __ 


4 

239 

128 782 


$10 tn $24 QQQ fnillinn 


7 

448 

112 122 


Less than $10 million__ __ _ __ 


2 

39 

16 133 


Des Moines, Iowa, SMSA ____ __ ____ 


(X) 

2 068 

395 624 


Dfif; Mnipe?; ORD 

38 

(X) 

419 

131 830 

33.3 

MRC’s in area______ _ _ _ __ _* _ 


1 

53 

29 684 

7.5 

With sales of— 



53 

29 664 


$25 to $49,999 million _ _ _ _ _ _ 


1 


Detroit, Mich., SMSA__ _ ___ _ 


(X) 

26 868 

5 260 225 


Detroit CBD „ ___ ___ _ ____ 

13 

(x) 

817 

287 086 

5.5 

MRC's in area___ _ _ -__- __ _- 


42 

2 518 

1 107 706 

21.1 

With sales of— 



627 

437 258 


$50 rnillion nr mnrp^ ... 


6 


$25 tn $4Q QQQ million 


7 

564 

233 517 


$10 tn $24QQQ million 


23 

1 176 

389 435 


Less than $10 million___-____ 


6 

151 

47 496 


El Paso, Tex., SMSA _ —- - _ 


(X) 

(X) 

2 

2 149 

373 512 


El Paso CBD_ - _ _ _ _ 

47 

412 

109 499 

29.3 

MRC’s in area _ _ _-_ -____ j 

70 

36 613 

9.8 

With sales of— 





$10 to $24,999 million _ - __ _ - - _ 


2 

70 

36 613 


Erie, Pa., SMSA _ _ _ _ - _ 


t X) 

2 266 

306 469 


Erie CBD _ _ . 

97 

(X> 

3 

235 

64 615 

21.1 

MRC's in area_ _____ ____ 

67 

27 320 

8.9 

With sales of— 






$10 to $24 QOQ million 


1 

39 

15 580 


Less than $10 million ____ __ -- 


2 

28 

11 740 


Evansville, Ind. Ky., SMSA _ _ _ __ ___ ____ 


(X) 

(X) 

2 

2 037 

284 985 


Evansville CBD _____ 

81 

255 

76 990 

27.0 

MRC’s in area _ _ __ _ _ _ _ ___ 

62 

29 736 

10.4 

With sales of— 




20 427 


$10 to $24 999 million - 


1 

48 


Less than $10 million 


i 

14 

9 309 


Fall Riv/<=^r, M^^^-RI, -9M9A _ . _ .. . 


(X) 

1 448 

161 577 


Fall River CBD_ _ _ 

128 

(X) 

185 

28 773 

17.8 

MRC’s in area _ _ ___ _ -_ 


1 

7 

10 865 

6.7 

With sales of— 




10 865 


$10 to $24,999 million_ _ 


1 

7 

1 
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B MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 1. SMSA’s, CBD’s, and MRC’s by Sales Size: 1963 — Continued 


[(Data exclude nonstore retailers, (i.e., mail order, direct selling, merchandise vending machine operators)] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD rank 
by sales ^ 

Number of 
MRC’s 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 

It, Mich., SMSA _ — _ — 


t X) 

3 115 

601 499 


Hint CBD _ _ ___ 

45 

{ X) 

38 3 

114 484 

19.0 

MRC's in area_ 


3 

113 

59 911 

10.0 

With sales of— 






$25 to $49,999 million _ __— - -- 


1 

54 

29 564 


$10 to $24,999 million ___ _ __ 


1 

40 

21 852 


Less than $10 million __ __ _ -- - -- - -- - 


1 

19 

8 495 


i Wayne, Ind., SMSA _ _ — _____ — _ _ _ _ -- 


C X) 

1 682 

359 203 


Fort Wayne CBD - __ — __ _ — ._ __ _ _ _ __ __ __ 

57 

{ X) 

316 

100 287 

27.9 

MRC's in area _ -- _ 


4 

86 

60 226 

16.8 

With sales of— 






$10 to $24,999 million _ . . - - 


3 

76 

51 223 


Less than $10 million __ — — - __ — - __ _ _ 


1 

10 

9 003 


rt Worth, Tex., SMSA _ _ __ 


( X) 

4 898 

826 167 


Fort Worth CBD - -- -- 

43 

( X) 

351 

119 586 

14. 5 

MRC’s in area __________ ___ _ _ 


13 

347 

137 622 

16.7 

With sales of— 






$25 to $49,999 million_ _ _ 


1 

47 

30 634 


$10 to $24,999 million_ _ _ 


4 

112 

55 481 


Less than $10 million __ _ _ — - __ __ 

' 

a 

188 

51 507 


3sno, Calif., SMSA _ _ _ __ — ___ 


( X) 

3 543 

599 617 


Fresno CBD _ _ _ __ ___ _ 

61 

{ X) 

293 

95 520 

15.9 

MRC's in area _ _ __ _— -- — __ - 


3 

80 

50 707 

8.5 

With sales of— 






$25 to $49,999 million _ __ __ - 


1 

36 

37 490 


Less than $10 million __ ___ _ __ 


2 

44 

13 217 


iry-Hammond-East Chicago, Ind., SMSA _ _ _ __ __ _ 


( X) 

4 228 

745 237 


Gary CBD _ _ __ _ __ 

99 

( X) 

2 38 

63 917 

8. 6 

Hammond CBD___—- 

117 

( X) 

163 

53 855 

7,2 

MRC’s in area _ _ _ _ 


4 

164 

58 820 

7.9 

With sales of— 






$10 to $24,999 million ___ _ _ ___ ___ _ 


3 

141 

50 059 


Less than $10 million _____ , __ 


1 

23 

8 761 i 


and Rapids', Mich., SMSA _____ __ _ _ . _ 


( X) 

3 746 

649 717 


Grand Rapids CBD _ __ _ __ _ _ __ 

72 

( X) 

230 

85 395 

13. 1 

MRC’s in area _ _ _________ 


2 

182 

50 251 i 

7.7 

With sales of— 




! 

1 


$25 to $49,999 million __ __ __ 


1 

' 66 

26 223 


$10 to $24,999 million _ _ _ _ . _ _ 


1 

116 

24 028 


•eensboro-High Point, N.C., SMSA __ __ ___ 


( X) 

1 2 163 

330 980 


Greensboro CBD __ 

59 

( X) 

1 295 

96 837 

29.3 

MRC’s in area __ 


2 

207 

47 042 

14.2 

With sales of— 






$25 to $49,999 million _ _ . 


1 

184 

38 772 


Less than $10 million _____ . 


1 

23 

8 270 


irtford, Conn., SMSA __ _ ___ 


( X) 

4 204 

889 172 


Hartford CBD _ _ 

36 

{X} 

324 

132 445 

14.9 

MRC's in area ___ _ _ 


6 

362 

96 806 

10.9 

With sales of— 






$10 to $24,999 million_ _ 


5 

331 

89 344 


Less than $10 million _ 


1 

31 

7 462 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
Rank is based on total store sales in the defined central business districts in the major retail center program. 













































SUMMARY 


MAJOR RETAIL CENTERS 1-9 


TABLE 1 . SMSA's, CBD’s and MRC's by Sales Size: 1963—continued 


[Data exclude nonstore retailers, (i.e., mail order, direct selling, merchandise vending machine operators)] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD rank 
by sales ^ 

Number of 
MRC’s 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 

Honolulu, Hawaii, SMSA __ ____ ___ __ __ __ 


( X) 

3 137 

605 832 


Honolulu CBD _ _ __ _ . __ _ . 

lid 

( X) 

414 

55 321 

9,1 

MRC’s in area __ _ .. __ __ _ _ __ __ 


4 

510 

144 574 

23,9 

With sales of— 






$50 million or more’^_ _ __ _ 


1 

88 

65 538 


$25 to $49,999 million_ _ _______ __ 


1 

308 

45 897 


$10 to $24,999 million __ _ __ __ _ __ _ 


2 

114 

33 139 


Houston, Tex., SMSA ___ __ __ _ .. _ __ _ _ __ 


( X) 

10 527 

1 928 883 


Houston CBD . _ _ ___ _ __ _____ _ __ _ ___ ___ 

7 

( X) 

1 063 

356 577 

18.5 

MRC’s in area __ _ . _ , _ _ _ _ ______ 


15 

858 

369 109 

19. 1 

With sales of— 






$50 million or more__ _ _ _ ___ __ _ _ 


1 

73 

54 084 


$25 to $49,999 million _ _ __ _ 


7 

524 

197 634 


$10 to $24,999 million _ _ _ _ _ _ __ 


6 

238 

109 010 


Less than $10 million .._ ___ __ 


1 

23 

7 581 


Indianapolis, Ind., SMSA ___ _ _ _ ___ _ 


( X ) 

6 499 

1 345 784 


Indianapolis CBD . __ . ..... _ 

17 

( X) 

730 

233 667 

17.4 

MRC's in area _ __ .. . . _ _ _ _ _ 


a 

247 

142 266 

10.6 

With sales of-— 






$25 to $49,999 million _ _ 


2 

86 

64 383 


$10 to $24,999 million __ _ 


3 

118 

56 170 


Less than $10 million _ __ __ _ _ ,_ 


3 

43 

21 713 


Jackson, Miss., SMSA __ .... .. .. __ _ __ __ ... .. 


1 X) 

1 642 

260 879 


Jackson CBD _ _ _ _ _ _ _ _ _ .. 

112 

( X) 

229 

57 842 

22.2 

MRC’s in area . ._ _ __ __ _ _ _ __ 


- 

- 

*- 

C X> 

Jacksonville, Fla., SMSA .. ... . .. . 


( X) 

3 876 

658 271 


Jacksonville CBD _ . _ ____ _ 

62 

( X ) 

316 

94 833 

14.4 

MRC’s in area _ __ . _ _ __ _ __ _ _ _ 


a 

132 

53 452 

8. 1 

With sales of— 






$10 to $24,999 million ______ _ ___ _ _ 


4 

132 

53 452 


Jersey City, N.J., SMSA __ _ __ _ _ 


< X) 

6 523 

690 303 


Jersey City CBD _ _ __ _ _ _ _ _ ___ _ _ 

122 

( X) 

226 

43 232 

6.3 

MRC’s in area _____ _ __ _ 


1 

151 

31 366 

4.5 

With sales of— 






$25 to $49,999 million _____ . .. _ _ . _ 


1 

151 

31 366 


Kansas City, Mo.,--Kans.. SMSA ___ __ _ __ ___ _ 


( X> 

7 526 

1 534 451 


Kansas City, Kans. CBD_ _ _ _ _ _ _ 

115 

{ X) 

131 

55 238 

3.6 

Kansas City, Mo. CBD __ _ _ __ ________ _ _ 

35 

{ X) 

416 : 

137 67 6 

9.0 

MRC’s in area __ __________ _ 


16 

7 14 

265 249 

17,3 

With sales of— 






$50 million or more''*'- __________ _ _ ___ 


1 

89 

51 848 


$25 to $49,999 million_ __ _ _ __ ___ 


2 

141 

54 163 


$10 to $24,999 million _ „ _ __ __ _ _ _ _ _ 


9 

4 16 

134 604 


Less than $10 million _ __ ____ 


4 

68 

24 634 


Knoxville, Tenn., SMSA _ ..._ _ ___ __ __ __ _ _ 


t X) 

2 765 

452 138 


Knoxville CBD _ _ __ _ _ _ 

75 

( X) 

257 

83 074 

18.4 

MRC’s in area_ _ _ _ __ _ __ ___ _ _ 


4 

123 

45 524 

10.1 

With sales of— 






$10 to $24,999 million _ ___ ___ _________ _ ___ 


2 

83 

32 937 


Less than $10 million ______ __ ______ 


2 

40 

12 587 



Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
‘Rank is based on total store sales in the defined central business districts in the major retail center program. 

'Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 














































1-10 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 1 . SMSA’s, CBD’s, and MRC’s by Sales Size: 1963—continued 


[Dataexclude nonstore retailers mail order, direct selling, mercliandisevending machine operators)] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD rank 
by sales ^ 

Number of 
MRC's 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 

Lansing, Mich., SMSA_ _-_____ 


(X) 

2 434 

450 935 


Lansing CBD ___ - _ 

118 

(X) 

173 

52 584 

11.7 

MRC’s in area _ - __ _ 


4 

151 

92 528 

20.5 

With sales of— 






$50 million or more'^ _ ___ ___ _ 


1 

60 

65 167 


$10 to $24,999 million _ _ _ 


1 

26 

10 491 


Less than $10 million __ ___ __ _ _ 


2 

65 

16 870 


Lincoln, Nebr,, SMSA ___ _ _ _ __ _^ _ 


( X ) 

1 060 

227 568 


Lincoln CBD __ _ __ _ _____ _ 

67 

IX) 

252 

87 879 

38.6 

MRC's in area __ ___ __ _ _ _ 


1 

17 

12 246 1 

5.4 

With sales of— 






$10 to $24,999 million___ _ 


1 

17 

12 246 


Little Rock-North Little Rock, Ark., SMSA_ __ _ _ 


( X ) 

2 115 

338 014 


Little Rock CBD _ __ _ 


( X) 

291 

103 769 

30.7 

MRC's in area _ _ ____ _ 


1 

65 

19 37 3 

5.7 

With sales of— 






$10 to $24,999 million_ _ _ _ 


1 

65 

19 373 


Los Angeles-Long Beach, Calif., SMSA _ ___ ___ ___ _ 


( X) 

48 572 

10 473 819 


Glendale CBD ___ __ _ ___ _ 

il9 

(X) 

441 

106 710 

1.0 

Long Beach CBD __ _ _ _ _ _ __ _ _ 

50 

( X) 

509 

105 894 

1.0 

Los Angeles CBD ____ __ 

8 

{ X) 

1 279 

318 170 

3.0 

Pasadena CBD _ _ _ ___ ___ _ 

37 

{ X) 

351 

132 051 

1.3 

MRC's in area ____ _ _ ___ _ ^ _ 


65 

5 546 

2 026 368 

19. 3 

With safes of— 






$50 million or more‘s _ __ __ _ _ _ 


13 

2 292 

946 467 


$25 to $49,999 million __ _ __ _ 


18 

1 344 

609 234 


$10 to $24,999 million_ _ _ _ 


26 

1 593 

409 964 


Less than $10 million __ __ _ _ __ 


a 

317 

60 703 


Louisville, Ky.-Ind., SMSA_ _ _ _ _ _ _ 


(X) 

5 691 

953 441 


Louisville CBD__ _ _ __ _ 

20 

(X) 

all 

209 857 

22.0 

MRC's in area ____ _ _ _ __ 


9 

367 

128 193 

13.4 

With sales of— 






$25 to $49,999 million _ __ _ _ _ __ _ 


1 

89 

34 361 


$10 to $24,999 million_ _ _ 


5 

197 

69 131 


Less than $10 million _-__ _ _ __ 


3 

81 

24 701 


Lubbock, Tex., SMSA _ _ __ _ —__— - 


( X) 

1 47 0 

285 390 


Lubbock CBD_ _ _ __ - - 

90 

(X) 

234 

69 67 5 

24.4 

MRC’s in area___ __ _ _ _ _ _ __ 


1 

40 

17 936 

6.3 

With sales of— 






$10 to $24,999 million _ __ _ ___ _ _ 


1 

40 

17 936 


Macon, Ga., SMSA_ ___ _ __ _ _ 


(X) 

1 468 

228 834 


Macon CBD__ _ _ __ __ __ _ 

79 

( X) 

29 0 

78 675 

34.4 

MRC’s in area__ __ __ __ ._ 


2 

77 

18 832 

8.2 

With sales of— 






$10 to $24,999 million _____ _ __ _ 


2 

77 

18 832 


Madison, Wis., SMSA ____ ___ __ 


I X) 

1 955 

339 698 


Madison CBD_ __ _ _ __ 

93 

(X) 

311 

65 607 

19,3 

MRC’s in area___ ___ ___ __ 


3 

67 

27 010 

a.o 

With sales of— 






$10 to $24,999 million _ _ __ _ __ _ _ 


1 

25 

11 247 


Less than $10 million__ __ _ ___ _ _ 


2 

42 

15 763 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
^Rank is based on total store sales in the defined central business districts in the major retail center program. 

“Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 














































TABLE 1 SMSA’s, CBD’s, and MRC’s by Sales Size: 1963—continued 


[Data exclude nonstore retailers (Le., mail order, direct selling merchandise vending machine operators)] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 


rank 
sales ^ 

Number of 
MRC’s 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 


( X) 

4 570 

862 021 


51 

{ X) 

384 

105 475 

12.2 


a 

337 

166 070 

19.3 


3 

162 

99 091 



4 

147 

60 817 



1 

28 

6 162 



( X) 

9 003 

1 583 618 



( X) 

542 

107 646 

6.8 


1 15 

1 138 

333 881 

21.1 


1 

374 

55 535 



5 

397 

176 715 



6 

254 

83 069 



3 

113 

18 562 



( X) 

10 150 

1 651 611 


33 

{ X) 

5 59 

148 374 

9.0 


11 

820 

307 509 

18.6 


1 

106 

56 777 



5 

441 

175 974 



3 

233 

57 975 



2 

40 

16 783 



1 (X) 

9 803 

2 084 112 


15 

1 (X) 

712 

256 837 

12.3 

53 

(X) 

411 

104 152 

5.0 


^14 

^674 

^338 943 

^16.3 


1 

88 

59 322 



1 3 

197 

123 338 



^9 

^371 

^147 197 



' ""l 


^9 086 



( X) 

2 781 

411 142 


109 

(X) 

187 

60 444 

14.7 


1 

47 

18 415 

4.5 


1 

47 

IS 415 



( X) 

1 544 

234 665 


69 

(X) 

321 

87 189 

37.2 


2 

63 

22 656 

9.7 


1 

41 

14 840 



1 

22 

7 816 



{ X) 

3 763 

610 842 


m 

(X) 

401 

127 987 

21.0 


3 

181 

51 748 

8.5 


3 

181 

51 748 



( X) 

1 532 

176 003 


125 

( X) 

217 

41 921 

23.8 


- 

- 

*" 

(X) 


( X) 

3 046 

462 804 


94 

( X) 

353 

65 429 

14, 1 


1 

66 

49 491 

10.7 


1 

66 

49 491 



Memphis, Tenn.-Ark., SMSA . 
Memphis CBD_ 


MRC's in area_ 

With sales of— 

$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million _ 


Miami, Fla., SMSA . 
Miami CBD_ 


MRC’s in area_ 

With sales of— 

$50 million or more'^__ 
$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million - 


Milwaukee, Wis., SMSA 
Milwaukee CBD_ 


MRC’s in area_ 

With sales of— 

$50 million or more’^ __ 
$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million - 


Minneapolis-St. Paul, Minn., SMSA 

Minneapolis CBD_ 

St. Paul CBD_ 


MRC’s In area_ 

With sales of— 4 

$50 million or more' 
$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million _ 


Mobile, Ala., SMSA . 
Mobile CBD — 


MRC’s in area- 

With sales of— 

$10 to $24,999 million 

Montgomery, Ala., SMSA_ 

Montgomery CBD_ 


MRC’s in area_ 

With sales of— 

$10 to $24,999 million 
Less than $10 million .. 


Nashville, Tenn., SMSA 
Nashville CBD_ 


MRC’s in area_ 

With sales of— 

$10 to $24,999 million 


New Bedford, Mass., SMSA . 

New Bedford CBD- 

MRC's in area- 


New Haven, Conn., SMSA 
New Haven CBD_ 


MRC's in area_ 

With sales of— 

$25 to $49,999 million- 

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. ^Revised. 
’Rank is based on total store sales in the defined central business districts in the major retail center program. 

'’Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 


















































TABLE 1 . SMSA’s, CBD’s, and MRC’s by Salas Size: 1963—continued 


[Data exclude nonstore retailers, (i.e., mail order, direct selling, merchandise vending machine operators )j 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD rank 
by sales ^ 

Number of 
MRC’S 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 



(X) 

5 958 

1 076 409 



16 

(X) 

846 

254 355 

23.6 



8 

235 

150 800 

14.0 

With sales of— 




69 203 


$25 to $4*^ rnillinn _ __ ___ 


2 

71 


$10 to $24 PQQ million _ __ _ _ _ 


5 

156 

75 348 




1 

8 

6 249 


New York N Y SMSA -- - -__ _ _ _ _ 


<X) 

97 695 

15 229 005 


Rr-nnkJv/n CRH __ - __ _ ____ _ 

12 

(X) 

683 

297 603 

2.0 


1 

IX) 

9 469 

2 355 340 

15.5 


124 

(X) 

351 

42 179 

0.3 



45 

6 769 

2 103 262 

13.8 

With sales of— 








17 

4 684 

1 447 934 


$25 to $49 999 million __ ~ _ __ __ 


10 

927 

330 165 


$10 to $24 QQQ millinn __ ______ __ - __- 


17 

1 122 

318 356 




1 

36 

6 807 


j 


(X) 

15 518 

2 506 607 



14 

(X) 

87 5 

266 804 

10.6 



10 

1 167 

296 672 

11.8 

With sales of— 



913 

224 501 




6 




4 

254 

72 171 










(X) 

1 479 

279 889 



106 

(X) 

182 

61 843 

22. 1 

MRC’s in area _ _ _- _- - -- __ 


3 

124 

32 054 

11.5 

With sales of— 



44 

15 865 


$10 to $24 999 million _ ____ 


1 


[_pe;^ thari $in million _ _ 


2 

80 

16 189 


Norfolk-Portsmouth, Va., SMSA-_ _ — __ .. . 

Norfolk CBD - _ ~ _- _ - - 

74 

(X) 

IX) 

3 576 
380 

673 366 
83 252 

12.4 

Portsmouth CBD ___ - _- - - __ _ 

130 

(X) 

156 

22 897 

3.4 

MRC’s in area --- -- - - -- 


a 

342 

137 835 

20.5 

With sales of— 

$25 to $49,999 million _ _ _____ _ 


1 

94 

26 396 


$10 to $24,999 million _____ _______ 


5 

218 

96 124 


Less than $10 million _ ___ __ _ 


2 

30 

15 315 


Oklahoma City, Okla., SMSA__ __ _____ __ __ 


(X) 

4 230 

789 734 


Oklahoma City CBD___ _ __ __ _ _ _ 

89 

(X) 

283 

71 160 

9.0 

MRC's in area__ _ ____ _ __ _ 


3 

101 

42 631 

5.4 

With sales of— 






$25 to $49,999 million _ _ _ __ _ _ _ 


1 

43 

27 606 


Less than $10 million_ __ _ __ _____ __ 


2 

58 

15 025 


Omaha, Nebr.-lowa, SMSA__ _____ _ 


(X) 

3 269 

650 613 


Omaha CBD_ . . __ 

52 

(X) 

410 

104 330 

16.0 

MRC’s in area _ ____ __ _ 


4 

341 

109 979 

16.9 

With sales of— 






$25 to $49,999 million __ __ _ __ _ _ 


3 

315 

103 144 


Less than $10 million__ __ _ ___ __ __ 


1 

26 

6 835 


Paterson-Cllfton-Passaic, N.J., SMSA _ ___ _ 


(X) 

10 676 

1 783 178 


Paterson CBD _ _ _ __ _ _ __ 

83 

(X) 

497 

75 423 

4.2 

MRC’s in area ___ __ __ __ __ _ __ _ 


8 

572 

300 580 

16.9 

With sales of— 






$50 million or more'^ . . 


3 

429 

225 290 


$25 to $49,999 millinn 


1 

15 

27 083 


$10 to $24,999 million_ _ 


2 

92 

35 220 


Less than $10 million_ __ 


2 

36 

12 987 



Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
^Rank is based on total store sales in the defined central business districts in the major retail center program. 

Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 




















































TABLE 1 . SMSA’s, CBD’s, and MRC’s by Sales Size: 1963—continued 

_[Data exclude nonstore retailers (i.e„ mail order, direct selling, merchandise vending machine operators)]_ 


Standard metropolitan statistical areas, central business districts QgD rank Number of Number of coip^ 

and major retail centers bv sales ^ MRC's stores 


Peoria, III., SMSA . 
Peoria CBD_ 


MRC's in area- 

With sales of— 

$10 to $24,999 million 
Less than $10 million __ 


Philadelphia. Pa.-NJ.. SMSA 

Philadelphia CBD_ 

Camden, N.J., CBD_ 


MRC’s in area- 

With sales of— 

$50 million or more '^._ 
$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million __ 


Phoenix, Ariz., SMSA . 
Phoenix CBD_ 


MRC’s in area_ 

With sales of— 

$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million __ 


Pittsburgh, Pa., SMSA 
Pittsburgh CBD_ 


MRC’s in area- 

With sales of— 

$50 million or more‘s 
$25 to $49,999 million 
$10 to $24,999 million 
Less than $10 million __ 


Portland, Oreg.-Wash., SMSA 
Portland CBD- 


MRC’s in area- 

With sales of—■ 

$50 million or more‘^__ 
$10 to $24,999 million 
Less than $10 million 


Providence-Pawtucket-Wa rwick, R. I 
Providence CBD- 


-Mass., SMSA . 


MRC’s in area- 

With sales of— 

$10 to $24,999 million 
Less than $10 million 


Reading, Pa., SMSA 
Reading CBD — 


MRC’s in area- 

With sales of— 

$10 to $24,999 million 


Richmond, Va., SMSA 
Richmond CBD- 


MRC’s in area- 

With sales of— 

$10 to $24,999 million 


CBD rank 
by sales ^ 

Number of 
MRr?s 

Number of 
stores 

Sales 

($1,000) 


(X) 

2 735 

452 530 

100 

(X) 

224 

6 3 799 


3 

66 

31 332 


1 

29 

17 506 


2 

37 

13 826 


LX) 

37 321 

5 537 463 

3 

t X) 

2 293 

563 248 

123 

(X) 

372 

42 279 


25 

’^l 412 

^^613 882 


1 

62 

52 539 


7 

’^683 

^272 431 


15 

627 

275 461 


2 

40 

13 451 


(X) 

6 151 

1 116 359 

71 

(X) 

347 

85 516 


10 

490 

193 927 


3 

174 

105 318 


6 

263 

81 716 


1 

53 

6 893 


(X) 

19 307 

2 819 984 

11 

(X) 

733 

299 449 


22 

1 650 

455 313 


1 

241 

61 568 


4 

529 

129 392 


14 

789 

240 647 


3 

91 

23 706 


(X) 

6 595 

1 242 786 

34 

IX) 

57 8 

145 642 


7 

333 

141' 933 


1 

108 

58 655 


5 1 

199 

7 8 229 


1 

26 

5 049 


(X) 

7 775 

1 064 456 

56 

IX) 

422 

101 794 


6 

399 

82 601 


5 

380 

76 610 


1 

19 

5 991 


IX) 

2 802 

352 426 

104 

IX) 

350 

62 168 


1 

22 

13 054 


1 

22 

13 054 


IX) 

3 070 

652 560 

42 

(X) 

567 

123 906 


4 

217 

78 311 


4 

217 

78 311 


Percent 
of SMSA 
sales 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
^Rank is based on total store sales in the defined central business districts in the major retail center program. 

‘Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 


Revised. 
















































1-14 MAJOR RETAIL CENTERS 


bUMMARY 


TABLE 1. 


SMSA’s, CBD’s, and MRC’s by Sales Size: 1963 


-Continued 


[Data exclude nonstore retailers (i.e,, mail order, direct selling, i 

merchandise vendi 

ng machine operators ] 



Standard metroDolitan statistical areas, central business districts 
and major retail centers 

CBD rank 
by sales 1 

Number of 
WlRCs 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 



IX) 

5 950 

1 087 066 
204 298 



22 

(X) 

558 

18,8 



9 

255 

112 983 

10.4 

With sales of— 

tn <i:AQ QQQ mlllinn _ __ 


1 

55 

27 149 
54 579 
31 255 




4 

127 




4 

73 




(X) 

1 836 

345 831 
61 783 



107 

(X) 

200 

17.9 



4 

106 

43 057 

12.5 

With sales of— 


2 

69 

29 17 3 
13 884 




2 

37 



29 

(X) 

5 252 
529 

1 064 574 



{ X) 

159 oo4 




6 

306 

145 812 

13.7 

With sales of— 

C'Oc; <CAQ QQQ millinn _ __ - - 


2 

130 

176 

85 920 




4 










23 

(X) 

16 689 

2 791 372 



1 X) 

47 5 

193 33l 




24 

962 

469 442 

16.3 

With sales of— 


7 

256 

534 

172 

241 422 
! 178 832 




10 




7 

49 188 


Qolf 1 aUo rit\/ 1 Itflh _ 

55 

<X) 

3 012 

653 853 

1 *=> A 

1 akfi Oitv CBD ____ 

1 X) 

367 

l02 328 




3 

167 

84 238 

12.9 

With sales of— 

+A tAQ QQQ million _ -_ 


2 

127 

69 063 


*1^10 +n QQQ million _ 


1 

40 

15 17 5 




(X) 

1 

! 

5 607 

793 684 

1 *7 O tl ^ ^ 

O 1 7 


26 

{ X) 

0 / U 

i / C 4 i J 

<1 i. • / 



6 

217 

86 320 

10.9 

With sales of— 

to ^4Q QQQ million _ . _ ___ _ - 


1 1 

47 

25 175 
54 6 17 


n +n iPA QQQ miliinn _ __- - 


4 

1 OJ? 

1 V 

A S 5 A 


1 pcc than $10 million _ 


1 

L 1 



,S?^n niftgo o?ilif, $IVI$A - -_ 


(X) 

7 420 

1 383 772 


Sap riifign ORD __ __ 

76 

(X) 

464 

80 465 

5.8 

MRO'*? in arfi?3 __ ___ _ ___ 


14 

1 oil 

329 433 

23.8 

With sales of— 

$50 million or more*^ _ _ _ _ _- 


2 

238 

111 251 


$P5 to $4Q QQQ million __ _ __ __ 


2 

156 

53 229 


$10 to $24.QQQ million _ __ _- 


8 

566 

148 441 


1 p.AR than $10 million _- _ 


2 

51 

16 512 


San Francisco—Oakland, Calif., SMSA ___ _ _ ___ _ 


(X) 

22 438 

4 436 7 18 


Berkeley CBD __-__-__- 

120 

(X) 

223 

50 566 

1. 1 

Oakland CBD _ _ - _ __ _ __ _ _ . - 

24 

(X) 

666 

190 064 

4.3 

San Francisco CBD _- _- - _- -_- 

4 

(X) 

2 094 

489 000 

11.0 

MRC's in area _ ___ - - 


24 

1 919 

612 745 

13.8 

With sales of— 

$50 million or more^ -_- -- -- -- 


2 

406 

122 894 


$25 to $49,999 million __ __- _-_ 


6 

616 

228 725 


$10 to $24 999 million - _- __ 


14 

801 

246 547 


Less than $10 million_ 


2 

96 

14 579 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 




















































SUMMARY 


MAJOR RETAIL CENTERS 1-15 


TABLE 1 SMSA’s, CBD’s and MRC’s by Sales Size: 1963—continued 


[Data exclude nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators )] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD rank 
by sales 

Number of 
MRC's 

Number of 
stores 

Sales 

($1,000) 

Percent 
of SMSA 
sales 

San Jose, Calif., SMSA ___________ __ _ _ _ _____ 


IX) 

5 285 

1 205 

795 


San Jose CBD _ _ _ _ _ _ __ __ _ _ _ 

46 

(X) 

479 

113 

0 57 

9.4 

MRC's in area _ ______ 


8 

617 

286 

817 

23.8 

With sales of— 







$50 million or more‘s _ __ ___ _ _ _ 


1 

138 

331 

82 

148 

008 

333 


$25 to $49,999 million _ 


4 


$10 to $24,999 million _ _ 


3 

148 

56 

476 


Savannah, Ga., SMSA _ __ __ _______ _ . 


(X) 

1 489 

214 

747 


Savannah CBD __ __ _ _ _ _ _ 

119 

(X) 

253 

51 

575 

24.0 

MRC’s in area_ _ _ _ _ _ _ _ _ __ 


2 

68 

21 

449 

10.0 

With sales of— 







$10 to $24,999 million _____ _ __ _ __ 


i 

47 

12 

380 


Less than $10 million _____ _ _ _ _ __ 


1 

21 

9 

069 


Scranton, Pa., SMSA_ __ _ __ __ __ __ 


IX) 

2 795 

266 

667 


Scranton CBD _ __ __ _ __ __ ___ _ _ _ 

110 

IX) 

271 

59 

997 

22. 5 

MRC's in area _ . _ .. _ _ _ 






IX) 

Seattle-Everett, Wash., SMSA __ __ __ ____ ___ 


IX) 

9 196 

1 697 

963 

Seattle CBD __ ___ __ _ __ __ __ 

19 

(X) 

746 

225 

332 

13.3 

MRC's in area_ _ __ _ __ _ .. 


13 

969 

251 

191 

14.8 

With sales of— 







$25 to $49,999 million _ _ __ _ __ - _ 


3 

328 

102 

557 


$10 to $24,999 million _ .- _____ __ 


9 

631 

140 

899 


Less than $10 million __ ___ ___ _ 


1 

10 

7 

735 


Shreveport, La., SMSA ______ __ _ __ - -- 

92 

IX) 

1 993 

325 

778 


Shreveport CBD --- __ _ _ --- 

tX) 

244 

66 

214 

20.3 

MRC's in area _ — _ _ _ _ _ — __ ___ ___ __ 


1 

29 

10 

542 

3.2 

With sales of— 


1 

29 

10 

542 


$10 to $24,999 million . _ _ - __ — 



South Bend. Ind., SMSA __ _ _ _ _ __ _ — 

64 

IX) 

2 295 

384 

333 


South Bend CBD-- _ --- 

I X) 

240 

90 

994 

23.7 

MRC’s in area . _____ _ _ - _ _ __ 


2 

98 

31 

292 

8. 1 

With sales of— 


1 

1 

35 

22 

419 


$10 to $24,999 million_ _ —_ - 



Less than $10 million __ _ _ — - -- 


63 

8 

873 


Spokane, Wash., SMSA _ - __ __ __ -— - 

Spokane CBD __ _ _________ ___ _ __ _ _ 

44 

IX) 

IX) 

2 067 
429 

364 

118 

042 

208 

32.5 

MRC's in area __ __ - _ _ __ - _ 


2 

79 

32 

623 

9.0 

With sales of— 


1 

1 

52 

25 

971 


$25 to $49,999 million _ _ _. __ _ ___ ___ _ ___ 



Less than $10 million _ _____ — _ _ _ _ 


27 

6 

652 


Springfield-Chicopee-Holyoke, Mass.-Conn., SMSA _ _ __ 


IX) 

4 136 

670 

866 


Springfield CBD _ _ _ _ __ __ _ __ 

91 

1 X) 

273 

67 

098 

10.0 

MRC's in area _ _ _ _____ __ ___ __ 


7 

367 

91 

217 

13. 6 

With sales of— 







$10 to $24,999 million __ __ _ __ __ _ 


5 

321 

75 

479 


Less than $10 million _ __ ____ _ _ 


2 

46 

15 

738 


Syracuse, N.Y., SMSA __ _ _ _ _ __ ___ _ 


IX) 

4 868 

768 

736 


Syracuse CBD __ _ __ _ _ ____ _____ 

40 

IX) 

458 

129 

791 

16.9 

MRC's in area „_ _ _ __ __ _ ___ 


8 

432 

107 

431 

14.0 

With sales of— 







$10 to $24,999 million __ _ __ _ __ 


6 

336 

90 

535 


Less than $10 million _ _ _ _____ 


2 

96 

16 

896 

















































1-16 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 1. SMSA’s, CBD's, and MRC's by Sales Size-. 1963 -continued 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
^Kank IS based on total store sales in the defined central business districts in the major retail center program. 

Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 














































TABLE 1. SMSA’s, CBD’s, and MRC’s by Sales Size: 1963— continued 


[Data exclude nonsto're retailers, (i.e. mail order, direct selling, merchandise vending machine operators )] 


Standard metropolitan statistical areas, central business districts 
and major retail centers 

CBD rank , 
by sales ^ 

Number of 
MRC’s 

Number of 
stores 

Sales 

($1,000) 

Perceni 
of SMS, 
sales 

Waco, Tex., SMSA . _ ___ 


(X^ 

1 527 

137 008 


Waco CBD_ _ 

116 

( X) 

276 

54 469 


MRC’s in area __.... _ _ _ _____ 


2 

100 

24 951 


With sales of— 






$10 to $24,999 million__ _ 


2 

100 

24 951 


Washington, D.C.-Md.-Va., SMSA _ 


1 { XI 

10 910 

3 30 1 690 


Washington, D.C. CBD „ _ _ . 

5 

(X) 

1 252 

406 930 


MRC’s in area _ .. _ _ __ ___ _ __ ___ 


23 

1 261 

711 256 


With sales of— 






$50 million or more"^ - . __ _ _ _ __ _ 



' 526 

260 230 


$25 to $49,999 million_ 


8 

42 1 

269 791 


$10 to $24,999 million _ __ __ __ - 


10 

293 

171 324 


Less than $10 million _ _____ __ ___ _ _ 


1 

21 

9 89 1 


Waterbury, Conn., SMSA .. __ __ . __ _. __ _ _ 


( X) 

1 775 

253 598 


Waterbury CBD __ _ _ _ _ _ _____ _ _ _ _ 

108 

(X) 

4 12 

1 

61 5 37 


MRC’s in area _ ___ _ _ __ __ _ __ 


1 

28 

12 125 


With sales of— 






$10 to $24,999 million ___ __ _ ______ _ 


1 

28 

12 125 


Wichita, Kans., SMSA _ _ _ . __ _ _ __ _ _ 


( X) 

2 988 

510 232 


Wichita CBD . __ 

63 

(X) 

375 

94 396 


MRC’s in area . , _ . _ __ _ _ . 


4 

188 

52 293 


With sales of— 






$10 to $24,999 million ___ ___ ___ __ 


3 

158 

42 532 


Less than $10 million ___ _ _ _ . __ _ 


1 

30 

9 761 


Wichita Falls, Tex., SMSA ___ _____ _ _ 


(X) 

1 2 32 

172 162 


Wichita Falls CBD ___ _ 

113 

( X) 

227 

57 506 


MRC's in area ... _ ... _ __ ___ _ __ 


1 

32 

9 963 


With sales of— 






Less than $10 million_ _ _ _ __ _ .. _ 


1 

32 

9 963 


Wilmington, Del.-N.J.-Md., SMSA_ ___ _ __ 


( X) 

3 571 

623 248 


Wilmington CBD __ _ _ _ ____ 

82 

( X) 

469 

76 504 


MRC's in area __ __ _ . . _ _ _ __ _ _ _ _ _ 


3 

111 

56 582 


With sales of— 






$25 to $49,999 million _ _ ___ _ _ __ 


1 

37 

25 264 


$10 to $24,999 million _ __ __ 


2 

74 

31 318 


Winston-Salem, N.C., SMSA _ _ _ _ ___ _ _- 


( X) 

1 498 

242 255 


Winston-Salem CBD _ _ _ _ -- _ _ 

70 

< X) 

279 

85 984 


MRC’s in area _ __ _ _ - 


3 

75 

25 096 


With sales of— 






$10 to $24,999 million ______ _ _ _ --- _ __ 


1 

27 

10 553 


Less than $10 million _____ _ _ _ ___ _ _ _ __ 


2 

48 

14 543 


Worcester, Mass., SMSA _ ... __ _ _ - - 


( X) 

2 645 

444 141 


Worcester CBD _____________ _ . _ _ - 

63 

t X) 

445 

87 198 


MRC’s in area __ _ __ _ ___ ___ _ _ ___ __ 


4 

134 

55 295 


With sales of— 






$10 to $24,999 million ___ __ _ _ - _ ___ __ 


1 3 

111 

46 208 


Less than $10 million _ _ __ __ _ _ . _ _ 


1 

23 

9 087 


Youngstown Warren, Ohio, SMSA . _ __ _ _ __ _ 


{ XI 

4 088 

605 442 


Youngstown CBD _ __ _ _ _ _ — ______ — _ 

8U 

( X) 

319 

73 712 


MRC’s in area_ _ _ -- ______ 


9 

404 

126 014 


With sales of— 






$25 to $49,999 million _ .. _ _ __ __ _ 


1 

174 

38 79 6 


$10 to $24,999 million . _ __ . _ _ ___ __ 


3 

122 

46 555 


Less than $10 million - -- _ __ - -1 


5 

108 

40 663 



Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
’Rank is based on total store sales in the defined central business districts in the major retail center program. 

^Data for each major retail center with store sales of $50 million or more are shown separately in table 8. 

















































1-18 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 2. Retail Stores—Selected SMSA’s Ranked by Sales, Cities and CBD’s: 1963 


[Excludes nonstore retailers (i.e., mail order, direct selling, mercbandise vending machine operators)] 


Standard metropolitan 
statistical area and city 

Standard metropolitan 
statistical areas 

Entire city 

Central business 
district 

Percent 
of SMSA 
estab¬ 
lish¬ 
ments 
in CBD 

Percent 
of SMSA 
sales 
in CBD 

Percent 
of city 
estab¬ 
lish¬ 
ments 
in CBD 

Percent 
of city 
sales 
in CBD 

Sales 

rank-^ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Akron, Ohio — __ ___ -- -- 

J45 

4 

267 


797 

088 

2 

132 


415 

330 

317 

98 

066 

7 . 

4 

12.3 

14,9 

23.6 

Albany-Schenectady-Troy, N.Y.*- --- 

Ml 

6 

310 


878 

839 

1 

345 


244 

445 

383 

61 

890 

6. 

1 

7.0 

28.5 

25.3 

Albuquerque, N. Mex.-- _ _ - _ __ 

aq 

2 

0 38 


382 

898 

1 

749 


358 

767 

215 

64 

342 

10 . 

5 

16.3 

12.3 

17.9 

Allentown-Bethlehem-Easton, Pa.-N.J.2__- _ 

57 

4 

755 


651 

575 

1 

314 


228 

361 

238 

77 

335 

5 . 

0 

11.9 

18. 1 

33.9 

Amarillo, Tex. --—- - --- - — - 

102 

1 

454 


254 

0 35 

1 

320 


241 

311 

233 

65 

208 

16. 

0 

25.7 

17.7 

27.0 

Anaheini'Santa Ana-Garden Grove, Calif. __ 

26 

6 

534 

1 

439 

049 


( X) 



( X) 

(X) 


( X) 

( X 

) 

t X ) 

1 X) 

( X) 

Anaheim, Calif. -- _ __ __ — _ 

(X) 


( X) 



( X) 


960 


275 

927 

137 

35 

938 

2. 

1 

2.5 

14.3 

13.0 

Santa Ana, Calif, __ __ -- - __ 

(X) 


( X) 



( X J 

1 

087 


296 

394 

318 

78 

903 

4. 

9 

5.5 

29.3 

26.6 

Atlanta, Ga. _ _ —-— _ — — _ — 

23 

7 

592 

1 

561 

052 

4 

012 


968 

489 

755 

301 

878 

9. 

9 

19.3 

18.8 

31.2 

Austin, Tex.----- -- 

99 

1 

806 


281 

837 

1 

673 


264 

207 

317 

71 

363 

17. 

6 

25.3 

18.9 

27,0 

Baltimore, Md. __- — - — 

13 

12 

882 

2 

184 

465 

8 

221 

1 

258 

175 

644 

175 

291 

5. 

0 

8. 0 

7.8 

13.9 

Baton Rouge, La. _ --- -- 

95 

1 

502 


312 

347 

1 

2 38 


280 

387 

135 

25 

922 

9. 

0 

8, 3 

10.9 

9.2 

Beaumont-Port Arthur, Tex.^__ _ _ 

83 

2 

593 


383 

916 

1 

119 


182 

300 

148 

33 

940 

5. 

7 

8.8 

13.2 

18.6 

Birmingham, Ala. _ _ __ -- 

49 

4 

517 


752 

655 

2 

701 


553 

075 

468 

150 

005 

10. 

4 

19.9 

17.3 

27.1 

Boston, Mass.______ _ 

7 

20 

619 

3 

819 

070 

6 

628 

1 

190 

875 

1 333 

406 

826 

6. 

5 

10.7 

20. 1 

34.2 

Bridgeport, Conn, _____ _ 

68 

2 

979 


486 

997 

1 

715 


251 

662 

37 7 

78 

863 

12. 

7 

16.2 

22.0 

31.3 

Buffalo, N.Y. _ 

21 

11 

195 

1 

646 

855 


( X) 



(X) 

( X) 


(X) 

( 

J 

{ X) 

( X) 

( X) 

Buffalo. N.Y. _ _ _ 

( X) 


(X) 



(X) 

5 

076 


657 

211 

969 

150 

559 

8. 

7 

9. 1 

19.1 

22.9 

Niagara Falls, N.Y. ___ _ 

( X) 


( X) 



(X) 

1 

013 


121 

956 

163 

17 

34 6 

1. 

5 

1. 1 

16. 1 

14.2 

Canton, Ohio _ _ _ __ __ 

76 

2 

954 


429 

658 

1 

119 


190 

276 

313 

63 

211 

10. 

6 

14.7 

23.0 

33.2 

Charlotte, N.C. . _ _ __ _ ___ 

69 

2 

505 


468 

942 

1 

707 


378 

497 

339 

162 

716 

13. 

5 

34.7 

19.9 

43. 0 

Chattanooga, Tenn.-Ga.__ __ _ _ __ 

85 

2 

497 


37iJ 

677 

1 

369 


262 

126 

193 

59 

396 

7. 

7 

15.9 

14. 1 

22.7 

Chicago, 111. __ _ 

2 

47 

048 

8 

911 

856 

28 

264 

4 

800 

985 

1 827 

673 

812 

3, 

9 

7.6 

6.5 

14.0 

Cincinnati, Ohio-Ky.-lnd.___ ^ 

22 

10 

084 

1 

613 

390 

4 

312 


783 

374 

697 : 

209 

60 1 

6, 

9 

13.0 

16.2 

26.8 

Cleveland, Ohio__ __ ___ _ __ _ 

11 

14 

461 

2 

67 1 

884 

7 

895 

1 

249 

896 

812 

305 

389 

5 

6 

11.4 

10.3 

24.4 

Columbus, Ga.-Ala.____ _ 

109 

1 

645 


224 

440 

1 

192 


187 

639 

• 262 

64 

931 

15 

9 

28.9 

22.0 

34.6 

Columbus, Ohio __ _ __ 

32 

5 

444 

1 

118 

162 

3 

617 


774 

795 

552 

225 

382 

10 

1 

20.2 

15.3 

29. 1 

Corpus Christi, Tex.__ __ __ _ __ _ 

104 

1 

839 


261 

17 1 

1 

4 38 


224 

140 

164 

63 

274 

8 

9 

24.2 

11.4 

28.2 

Dallas, Tex. __ __ __ _ _ _ 

17 

9 

355 

1 

759 

938 

6 

016 

1 

244 

176 

383 

130 

9 35 

4, 

. 1 

7.4 

6.4 

10.5 

Dayton, Ohio_ _ __ _ 

38 

5 

081 


971 

262 

2 

070 


455 

491 

364 

151 

702 

7, 

,2 

15.6 

17.6 

33.3 

Denver, Colo. __ , „ 

25 

i 7 

347 

1 

485 

271 

3 

852 


816 

927 

631 

168 

130 

8, 

,6 

11.3 

16.4 

20.6 

Des Moines, Iowa __ __ __ __ 

80 

2 

068 


395 

624 

1 

728 


348 

592 

419 

131 

830 

20, 

.3 

33.3 

24.2 

37.8 

Detroit, Mich. ___ __ _ __ 

5 

26 

868 

5 

260 

225 

13 

173 

2 

240 

835 

817 

287 

086 

3, 

,0 

5.5 

6.2 

12.8 

El Paso, Tex.__ _ __ __ 

86 

2 

149 


37 3 

512 

1 

968 


353 

445 

412 

109 

499 

19, 

.2 

29.3 

20.9 

31.0 

Erie, Pa.__ _ __ _ __ _ __ 

Evansville, Ind.-Ky. __ _ 

96 

2 

266 


306 

4 69 

1 

279 


198 

220 

235 

64 

615 

10 

.4 

21.1 

18.4 

32.6 

97 

2 

037 


284 

985 

1 

317 


214 

039 

255 

76 

990 

12 

.5 

27.0 

19.4 

36.0 

Fall River, Mass.-R.l._ ___ . __ _ 

116 

1 

4 48 


161 

577 

1 

092 


129 

250 

185 

28 

773 

12 

.8 

17.8 

1 .6 

22.3 

Flint, Mich. _ _ ___ 

62 

3 

115 


601 

499 

1 

686 


376 

393 

383 

114 

4 84 

12 

.3 

19.0 

22.7 

30.4 

Fort Wayne, Ind._ _ 

89 

1 

682 


359 

203 

1 

319 


309 

393 

316 

100 

287 

16 

.8 

27.Q 

24.0 

32.4 

Fort Worth, Tex.___ 

43 

4 

898 


826 

167 

3 

221 


599 

on 

351 

119 

586 

7 

.2 

14 .5 

10.9 

20,0 

Fresno. Calif. __ _ 

65 

3 

543 


599 

617 

1 

749 


369 

144 

293 

95 

520 

8 

.3 

35.9 

16.8 

25.9 

Gary-Hammond-East Chicago, Ind. __ __ 

50 j 

4 

228 


745 

237 


(X) 



(X) 

(X) 


(X) 

(: 

X) 

(X) 

(X) 

(X) 

Gary, Ind._ ___ _ _ 

(X) 


(X) 



(X) 

1 

326 


249 

892 

238 

63 

917 

5 

.6 

8.6 

17.9 

26.0 

Hammond, Ind.__ __ _ 

(X) 1 


(X) 



(X) 


7 63 


171 

852 

163 

53 

865 

3 

.9 

7.2 

21 .4 

31 .3 

Grand Rapids, Mioh. 

59 

3 

746 


649 

717 

1 

737 


313 

321 

230 

85 

395 

6 

.1 

13.1 

13.2 

27.3 

Greensboro-High Point, 

90 

2 

163 


330 

980 

1 

138 


211 

083 

295 

96 

837 

13 

.6 

29.3 

25.9 

45.9 

Hartford, Conn. 

40 1 

4 

204 


889 

172 

1 

535 


317 

870 

324 

13? 

445 

7 

.7 

14.9 

21 .1 

41.7 

Honolulu, Hawaii _ _ ____ _ _ 

63 

3 

137 


605 

832 

2 

4 72 


494 

540 

414 

55 

321 

13 

.2 

9.1 

16.7 

11 .2 

Houston, Tex. __ __ 

15 

10 

527 

1 

928 

883 

a 

190 

1 

587 

894 

1 063 

356 

507 

10 

.1 

18.5 

13.0 

22 .5 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 

IThif r-^nljinn T »I . .. 4 .. _I_I_ 1 ___ 1 _:_ j- x_!-i _a_i- t- . __i. 





















































TABLE 2. Retail Stores—Selected SMSA's Ranked by Sales, Cities and CBD’s: 1963— con. 


[Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators)] 


Standard metropolitan 
statistical area and city 

Standard metropolitan 
statistical area 

Entire city 

Central business 
district 

1 Percent 
lot SMSA 
estab¬ 
lish¬ 
ments 
in CBD 

Percent 
of SMSA 
sales 
in CBD 

Percent 
of city 
estab¬ 
lish¬ 
ments 
in CBD 

Percent 
of city 
sales 
in CBD 

Sales 

rank- 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

{$1,000) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Indianapolis, Ind. _ __ _ _ — 

28 

6 

499 

1 345 

784 

5 

652 

872 

064 

730 

233 

667 

11.2 

17.4 

20.0 

26.8 

Jackson, Miss. _ _ _ _ _ _ __ 

103 

1 

642 

260 

879 

1 

166 

221 

427 

229 

I 57 

842 

13.9 

22.2 

19.6 

1 26. 1 

Jacksonville, Fla. _ _ _ _ _ _ 

54 

3 

876 

658 

271 

2 

230 

420 

111 

316 

94 

833 

8.2 

14.4 

14.2 

22.6 

Jersey City, N.J. _ _ _ _ _ _ » _ _ 

51 

6 

523 

690 

30 3 

2 

683 

266 

7 37 

226 

43 

232 

3.5 

6.3 

8.4 

16.2 

Kansas City, Mo.-Kans. - -- _ _ _ _ 

20 

7 

526 

1 534 

451 


1 X) 


t X) 

( X) 


1 X) 

IX) 

1 X) 

1 X) 

IX) 

Kansas City, Kans. _ _ ^ 

t X) 


(X) 


( X) 


898 

141 

107 

131 

55 

2 38 

1.7 

3. 6 

14,6 

39.1 

Kansas City, Mo._ _ - _ -- 

(X) i 


IX) 


I X) 

3 

563 

836 

914 

416 

137 

676 

5.5 

9.0 

11.7 

16.5 

Knoxville, Tenn. __ _ _ _ __ __ 

72 ' 

2 

7 65 

452 

158 

1 

428 

274 

8 38 

257 

83 

074 

9.3 

18.4 

18.0 

30.2 

Lansing, Mich. _ __ _ ___ _ -- 

73 

2 

434 

450 

935 

1 

060 

262 

454 

173 

52 

584 

7, 1 

11.7 

16.3 

20.0 

Lincoln, Nebr. _ _ __ „ ___ _ ___ _ 

110 

1 

060 

227 

568 


878 

210 

422 

252 

87 

879 

23.8 

38.6 

28.7 

41.8 

Little Rock-North Little Rock, Ark." _ __ _ __ 

92 

2 

115 

338 

0 14 

1 

247 

226 

15 1 

291 

103 

769 

13.8 

30.7 

23.3 

45.9 

Los Angeles-Long Beach, Calif. __ ^ _ 

i 

3 

48 

572 

10 47 3 

819 


( X) 


I X) 

( X) 


1 X) 

IX) 

{ X) 

( X) 

1 X) 

Glendale, Calif. .. _ __ 

(X) 


(X) 


1 X) 


959 

231 

022 

441 

106 

710 

0.9 

1.0 

46.0 

46.2 

Long Beach, Calif. .. _ ^ 

(X) ' 


IX> 


I X) 

2 

844 

549 

610 

509 

105 

89 4 

1.0 

1.0 

17.9 

19.3 

Los Angeles. Calif. __ _ 

(X) 


IX) 


1 X) 

20 

627 

4 340 

086 

1 279 

318 

170 

2.6 

3.0 

6.2 

7.3 

Pasadena, Calif. __ __ _ __ _ 

( X) i 


IX) 


1 X) 

1 

162 

335 

551 

351 

132 

051 

0.7 

1.3 

50.2 

39.4 

Louisville, Ky.-lnd. _ _ _ _ _ _ 

39 1 

5 

691 

953 

441 

3 

559 

609 

257 

011 

209 

867 

14.3 

22.0 

22.8 

34.4 

Lubbock, Tex. _ _ 

98 

1 

470 

285 

390 

1 

227 

255 

126 

234 

69 

675 

15.9 

24. 4 

19. 1 

27.3 

Macon, Ga. _ _ _ _ __ _ _ _ _ 

108 1 

1 

468 

228 

834 

1 

078 

180 

285 

290 

78 

675 

19.8 

34.4 

26.9 

43.6 

Madison, Wis. __ __ 

93 , 

1 

955 

339 

698 

1 

132 

240 

721 

311 

65 

607 

15.9 

19.3 

27.5 

27.3 

Memphis, Tenn.-Ark. _ __ - _ 

42 ; 

4 

570 

862 

021 

3 

609 

721 

314 

384 

1Q5 

475 

8.4 

12.2 

10.6 

14.6 

Miami, Fla. ______ ______ 

24 

9 

003 

1 583 

618 

3 

714 

635 

212 

542 

107 

646 

6.0 

6.8 

14.6 

16.9 

Milwaukee, Wis. __ __ 

19 

10 

150 

1 651 

611 

6 

439 

1 047 

947 

559 

148 

374 

5.5 

9.0 

8.7 

14.2 

Minneapolis-St. Paul, Minn. __ _ _ 


9 

803 

2 084 

112 


IX) 


1 X) 

IX) 


(X) 

(X) 

1 X) 

I X) 

{ X) 

Minneapolis, Minn. . _ _ _ 

( X) 


iX) 


IX) 

3 

729 

806 

008 

712 

256 

8 37 

7.3 

12.3 

19. 1 

31.9 

St. Paul, Minn. _ _ _ __ _ _ _ 

(XI 1 


I X) 


t X) 

2 

245 

452 

570 

411 

104 

152 

4.2 

6.0 

13.3 

23.0 

Mobile, Ala. . _ _ _____ __ _ 

78 

2 

781 

411 

142 

1 

523 

278 

528 

187 

60 

444 

6.7 

14.7 

12. 3 

21.7 

Montgomery, Ala. __ __ _ _ _ _ 

107 

1 

544 

234 

665 

1 

079 

201 

667 

321 

87 

189 

20.8 

37.2 

29.7 

43.2 

Nashville, Tenn. _ . . _ _ _ _ _ 

61 

3 

763 

610 

842 

2 

265 

437 

637 

40 1 

127 

987 

10.7 

21.0 

17.7 

29.2 

New Bedford, Mass. __ ___ _ 

114 

1 

532 

176 

003 

1 

152 

136 

691 

217 

41 

921 

14.2 

23.8 

18.8 

30.7 

New Haven, Conn. _ _ __ _ .. 

70 

3 

046 

462 

804 

1 

643 

226 

029 

35 5 

65 

429 

11.6 

14. 1 

21.5 

28.9 

New Orleans, La. __ ______ 

35 

5 

958 

1 076 

409 

4 

212 

758 

820 

846 

254 

355 

14.2 

23.6 

20 . 1 

33.5 

New York. N.Y _ _ 

1 

97 

695 

15 229 

005 


IX) 


( X) 

I X) 


I X) 

I X) 

I X) 

I X) 

i ( X) 

Brooklyn ___ __ . .. 

( X) 


( X) 


1 X) 

22 

779 

2 594 

128 

683 

297 

603 

0.7 

2.0 

3. 0 

11.5 

Manhattan __ _ _ _ _ _ 

{ X) 


t X) 


1 X) 

24 

756 

4 210 

770 

9 469 

2 365 

340 

1 9.7 

16.5 

38.2 

56.0 

Yonkers __ __ ___ __ _ _ 

( X) 


( X) 


( X) 

1 

665 

325 

959 

351 

42 

179 

■ 0.4 

0.3 

21 . 1 

12.9 

Newark, N.J. _ _ _ _ __ _ __ 

12 

15 

518 

2 506 

607 

4 

525 

646 

590 

875 

266 

804 

5.6 

10.6 

19.3 

41,3 

Newport News-Hampton, \/a.^_ . _ _ _ 

100 

1 

479 

279 

889 


844 

168 

275 

182 

61 

843 

12.3 

22 . 1 

21.6 

56.8 

Norfolk-Portsmouth, Va. _ __ __ 

53 

3 

576 

673 

366 


( X) 


1 X) 

I X) 


( X) 

1 X) 

I X) 

IX) 

( X) 

Norfolk, Va. _ _ __ __ 

( X) 


1 X) 


1 X) 

1 

927 

408 

770 

380 

83 

252 

10.6 

12.4 

19.7 

20 . 4 

Portsmouth, Va. _____ __ 

( X) 


(X) 


1 X) 


712 

127 

958 

156 

22 

897 

4.4 

3. 4 

21.9 

17.9 

Oklahoma City, Okla. _ _ __ ___ 

47 

4 

230 

789 

734 

2 

854 

562 

352 

283 

71 

160 

6.7 

9.0 

9.9 

12.7 

Omaha, Nebr.-Iowa _ _ __ 

56 

3 

2 69 

650 

613 

2 

193 

492 

295 

410 

104 

330 

12.5 

16.0 

18.7 

21.2 

Paterson-Clifton-Passaic, N.J. _ _ ___ _ 

16 

10 

676 

1 783 

178 

1 

706 

204 

354 

497 

75 

423 

4.7 

’*‘4.2 

29. 1 

36.9 

Peoria, III. ___ __ __ 

71 

2 

735 

452 

530 

1 

013 

212 

153 

224 

63 

799 

8.2 

14. 1 

22.1 

30.1 

Philadelphia, Pa.-N.J._ _ _ __ _ _ 

4 

37 

321 

5 537 

463 


(X) 


( X) 

( X) 


(X) 

(X) 

( X) 

I X) 

C X) 

Camden, N. J._ ______ _ _ 

( X) 


I X) 


IX) 

1 

250 

159 

270 

372 

42 

279 

1.0 

0.8 

29.8 

26,5 

Philadelphia, Pa. _ _ _ __ _ ! 

( X) 


1 X) 


1 X) 

18 

980 

2 361 

966 

2 293 

563 

248 

6.1 

10.2 

12 . 1 

23.8 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 

This ranking includes only the standard metropolitan statistical areas for which central business districts statistics are presented. 
^City and central business district data are limited to the city in boldface. 



















































1-20 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 2 Retail Stores—Selected SMSA’s Ranked by Sales, Cities and CBD’s: 1963-con. 


[Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators)] 


Standard metropolitan 
statistical area and city 

Standard metropolitan 
statistical areas 

Entire city 

Central business 
district 

Percent 
of SMSA 
estab¬ 
lish¬ 
ments 
in CBD 

Percent 
of SMSA 
sales 
in CBD 

Percent 
of city 
estab¬ 
lish¬ 
ments 
in CBD 

Percent 
of city 
sales 
in CBD 

Sales 

rank^ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Phoenix, Ariz.- 

34 

6 

151 

1 116 

359 

4 

121 

792 

294 

347 

• «5 

516 

5,6 

7.7 

8.4 

10.8 

Pittsburgh, Pa. _ - 

9 

19 

30 7 

2 819 

984 

5 

5 39 

956 

260 

733 

P99 

449 

3.8 

10.6 

13.2 

31.3 

Portland, Oreg.-Wash.--- 

29 

6 

595 

1 242 

786 

3 

284 

723 

7 18 

578 

145 

642 

8.8 

11.7 

17.6 

20.1 

Providence-Pawtucket-Warv/ick, R.I.-Mass.^-- 

36 

7 

775 

1 064 

456 

2 

326 

328 

096 

422 

101 

794 

5.4 

9.6 

18. 1 

31.0 

Reading, Pa.- 

88 

2 

802 

352 

426 

1 

231 

156 

871 

350 

62 

168 

12.5 

17.6 

28.4 

39.6 

Richmond, Va. _ -- 

58 

3 

070 

652 

560 

2 

160 

472 

640 

567 

123 

906 

18.5 

19.0 

26.3 

26.2 

Rochester, N.Y.- 

33 

5 

950 

1 087 

066 

2 

936 

590 

942 

558 

204 

298 

9.4 

18.8 

19.0 

34.6 

Rockford, III. - - 

91 

1 

836 

345 

831 

1 

215 

257 

892 

200 

61 

783 

10.9 

17,9 

16.5 

24.0 

Sacramento, Calif.- 

37 

5 

252 

1 064 

574 

1 

998 

459 

168 

529 

159 

884 

10. 1 

15.0 

26.5 

34.8 

St Louis, Mo. -111. - - -— — - 

10 

16 

689 

2 791 

372 

6 

619 

1 047 

421 

475 

193 

331 

2.8 

6.9 

7.2 

18.5 

Salt Lake City, Utah 

55 

3 

0 12 

653 

853 

1 

616 

40 1 

1 12 

367 

102 

328 

12.2 

15.6 

22.7 

25.5 

San Antonio, Tex. _ — -- — — - 

46 

5 

607 

793 

684 

4 

848 

713 

596 

670 

172 

415 

11.9 

21.7 

13.8 

24.2 

San Diego, Calif.- 

27 

7 

420 

1 383 

772 

3 

913 

777 

831 

464 

80 

465 

6.3 

5.8 

11.9 

10.3 

San Francisco-Oakland, Calif. __ _ — _ _ _ _ 

6 

22 

438 

4 436 

718 


(X) 


(X) 

( X) 


( X) 

( X) 

( X) 

( X) 

( X) 

Berkeley, Calif. __ _ _ 

{ X) 


(X) 


{ X) 


898 

174 

274 

223 

50 

566 

1,0 

1. 1 

24.3 

29.0 

Oakland Calif. -_ 

{ X) 


(X) 


{ X) 

3 

526 

66 1 

336 

666 

190 

064 

3.0 

4.3 

18.9 

28.7 

San Francisco, Calif. __ - — 

(X) 


( X) 


{ X) 

7 

796 

1 452 

877 

2 094 

489 

000 

9.3 

11.0 

26.9 

33.7 

San Jose, Calif._ ____ - _ 

30 

5 

285 

1 205 

795 

2 

080 

455 

229 

479 

113 

057 

9. 1 

9.4 

23.0 

24.8 

Savannah, Ga.__ ___ 

111 

1 

489 

214 

747 

1 

206 

187 

921 

253 

51 

575 

17.0 

24.0 

21.0 

27.4 

Scanton, Pa. ____ _ __ 

10 1 

2 

795 

266 

667 

1 

309 

153 

677 

271 

59 

997 

9.7 

22.5 

20.7 

39.0 

Seattle-Everett, Wash/ ___ _ 

18 

9 

196 

1 697 

963 

4 

997 

97 1 

932 

746 

225 

332 

8, 1 

13. 3 

14.9 

23.2 

Shreveport, La. _ _ _ 

94 

1 

993 

325 

778 

1 

355 

254 

503 

244 

66 

214 

12.2 

20.3 

18.0 

26.0 

South Bend, Ind. _ __ ____ _ _ 

82 

2 

295 

384 

333 

1 

185 

224 

6 38 

240 

90 

994 

10.5 

23.7 

20.3 

40.5 

Spokane, Wash. ___ 

87 

2 

0 67 

364 

042 

1 

482 

278 

346 

429 

118 

208 

20.8 

32.5 

28.9 

42.5 

Springfield-Chicopee-Holyoke, Mass.-Conn.^ __ __ 

52 

4 

136 

670 

866 

1 

502 

274 

687 

273 

67 

098 

6.6 

10.0 

18.2 

24.4 

Syracuse, N.Y. __ __ _ 

48 

4 

868 

768 

736 

1 

909 

346 

107 

453 

129 

791 

9,4 

16,9 

24.0 

37.5 

Tacoma, Wash. __ _ __ _ _ 

79 

2 

508 

407 

713 

1 

370 

262 

789 

364 

84 

559 

14.5 

20.7 

26.6 

32.2 

Tampa-St. Petersburg, Fla. __ _ __ _ _ 

31 

7 

335 

1 137 

806 


{ XI 


(X) 

( X) 


( X) 

( X) 

(X) 

(X) 

{ X) 

St. Petersburg, Fla. _ _ 

(X) 


( X) 


(X) 

1 

501 

313 

183 

331 

96 

281 

4.5 

8.5 

22.1 

30.7 

Tampa, Fla. __ _ _ _ _ _ 

(X) 


( X) 


(X) 

2 

870 

444 

572 

197 

63 

414 

2.7 

5.6 

6.9 

14.3 

Toledo, Ohio-Mich. __ __ __ __ 

44 

4 

821 

821 

979 

2 

695 

485 

461 

335 

88 

052 

6.9 

10.7 

12.4 

18.1 

Topeka, Kans. __ ______ _ _ __ 

112 

1 

099 

193 

612 


998 

181 

125 

248 

71 

201 

22.6 

36.8 

24.8 

39.3 

Trenton, N.J. __ __ _ __ _ 

75 

2 

683 

430 

763 

1 

484 

191 

388 

40 1 

72 

356 

14.9 

16.8 

27.0 

37.8 

Tucson, Ariz. __ __ __ _ 

81 

2 

331 

396 

380 

2 

033 

366 

488 

188 

48 

017 

8.1 

12. 1 

9.2 

13. 1 

Tulsa, Okla.___ __ 

66 

3 

527 

572 

932 

2 

193 

419 

197 

337 

88 

194 

9.6 

15.4 

15.4 

21.0 

Utica-Rome, N.Y.^ _ __ ___ 

77 

3 

300 

418 

928 

1 

112 

145 

668 

368 

72 

368 

11.2 

17,3 

33. 1 

49.7 

Waco, Tex. _ ______ 

113 

1 

527 

187 

008 

1 

094 

154 

604 

276 

54 

4 69 

18.1 

29. 1 

25.2 

35.2 

Washington, D.C.-Md.-Va._ 

' 8 

10 

910 

3 301 

690 

5 

2 37 

1 380 

079 

1 252 

406 

930 

11.5 

12.3 

23.9 

29.5 

Waterbury, Conn._ 

105 

1 

775 

253 

598 

1 

126 

169 

107 

412 

61 

537 

23.2 

24.3 

36.6 

36.4 

Wichita, Kans,__ __ 

67 

2 

988 

510 

232 

2 

139 

407 

654 

375 

94 

396 

12.6 

18.5 

17.5 

23.2 

Wichita Falls, Tex. _ 

1 15 

1 

232 

172 

162 


928 

143 

652 

227 

57 

506 

18.4 

33.4 

24.5 

40.0 

Wilmington, Del. -N.J. -Md._ 

60 

3 

571 

623 

248 

1 

372 

234 

381 

469 

76 

504 

13. 1 

12.3 

34.2 

32.6 

Winston-Salem, N.C. _ __ _ 

10 6 

1 

498 

242 

255 

1 

028 

199 

318 

279 

85 

984 

18.6 

35.5 

27.1 

43. 1 

Worcester, Mass. _ 

74 

2 

645 

444 

141 

1 

636 

302 

120 

445 

87 

198 

16.8 

19.6 

27,2 

28.9 

Youngstown-Warren, Ohio^__ 

64 

4 

088 

605 

442 

1 

449 

2 36 

166 

319 

73 

712 

7.8 

12.2 

22.0 

31.2 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
This ranking includes only the standard metropolitan statistical areas for which central business district statistics are presented. 
^City and central business district data are limited to the city in boldface. 















































SUMMARY 
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TABLE 3. Retail Stores—Percent Change in Sales of CBD’s, Cities, and SMSA’s from 
1958 and 1954; and Percent Change in Population 1950 to 1960 

[Sales exclude nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators)] 





Population, 

1960 


Percent change 
in population 
1950 to 1960 

Standard metropolitan 
statistical areas 

Entire city 

Central business district 

Standard metropolitan 












Percent 

change 




Percent 

change 



Percent 

change 

statistical area and city 



Number of 

Number of 





in sales 



in sales 


in sales 




persons , 

persons 

SMSA 

City 



1958 

1954 


oaies 

1958 

1954 

OdIuO 

1958 

1954 




in SMSA^ 

in city 






to 

to 




to 


to 



to 

to 



L 








($1,000) 

1963 

1963 


($1,000) 

1963 

1963 

($1, 

000) 

1963 

1963 

Akron, Ohio - ___ 

M5 


605 

367 

290 

351 

27.7 

5.7 


797 

088 

18.1 

36.9 


415 

330 

0 

9 

6.0 

98 

066 

-16.2 

-17,6 

Albany-Schenectady-Troy, N.Y.^ _ _ _ 

41 


657 

503 

129 

726 

11.6 

-3.9 


878 

8 39 

14.0 

34.2 


244 

445 

6 

5 

11.2 

61 

890 

-13.1 

-18.7 

Albuquerque, N. Mex.- _ _ 

84 


262 

199 

201 

189 

80.0 

107.8 


382 

898 

25.8 

75.5 


358 

767 

23 

8 

67.5 

64 

342 

-20.9 

(NA) 

Allentown-Bethlehem-Easton, Pa.-NJ.^- 

57 


492 

168 

108 

347 

12.4 

1.5 


651 

575 

21.4 

36.5 


228 

361 

15 

9 

34,2 

77 

335 

5.0 

20.4 

Amarillo, Tex. _ _ -- „ 

102 


149 

493 

137 

969 

71,6 

85.8 


254 

0 35 

25.0 

45.5 


241 

311 

28 

3 

48.7 

65 

208 

-17.4 

(na) 

Anaheim-Santa Ana-Garden Grove, Calif. 

26 


703 

925 


(X) 

225.6 

(X) 

1 

439 

049 

108.1 

(na) 



(X) 

(X) 

(x) 


(X) 

(X) 

(X) 

Anaheim, Calif._ _ 

(X) 



(X) 

104 

184 

(X) 

615.7 



(X) 

(X) 

(X) 


275 

927 

122 

1 

6 41.4 

35 

9 38 

15.0 

(na) 

Santa Ana, Calif._ -- .. 

(X) 



(X) 

100 

350 

(X) 

120.4 



(X) 

(X) 

(X) 


296 

394 

74 

3 

-32 

78 

903 

30.0 

(na) 

Atlanta, Ga. __ _ _ 

23 

1 

017 

188 

487 

455 

39.9 

47. 1 

1 

561 

052 

38.2 

63.4 


968 

489 

23 

5 

30.2 

301 

878 

1.4 

14.7 

Austin, Tex. _ _ ^ - 

99 


212 

136 

186 

545 

31.8 

40.8 


281 

837 

31.0 

50.4 


264 

207 

25 

3 

42,8 

71 

363 

-12.3 

-14.7 

Baltimore, Md. _ _ 

13 

1 

727 

023 

939 

024 

22.9 

-1,1 

2 

184 

465 

17.9 

40.0 

1 

258 

175 

-3 

9 

1.5 

175 

291 

-18.6 

-25.0 

Baton Rouge, La.- ___ __ . 

95 


230 

058 

152 

419 

45.4 

21.3 


312 

347 

14.8 

57.9 


280 

387 

10 

8 

47.3 

25 

922 

-51.4 

-44.2 

Beaumont-Port Arthur, Tex.^_ _ 

83 


306 

016 

119 

175 

29.9 

26.8 


38 3 

916 

11.1 

34.6 


182 

300 

8 

8 

28.8 

33 

940 

-21.8 

(na) 

Birmingham, Ala. 

Boston, Mass._ - _ _ 

49 


6 34 

864 

340 

887 

13.6 

4,6 


752 

655 

16.6 

41.1 


553 

075 

10 

6 

30.4 

150 

005 

-12.8 

-6.9 

7 

2 

484 

772 

697 

197 

16,2 

-13.0 

3 

819 

070 

17.6 

(na) 

1 

190 

875 

-4 

0 

-10.7 

406 

826 

0.9 

-3.0 

Bridgeport, Conn. „ — - 

68 


337 

983 

156 

748 

22.5 

-1.2 


486 

997 

28.1 

(na) 


251 

662 

4 

6 

10.9 

78 

863 

-9.3 

-21.5 

Buffalo, N.Y._ 

Buffalo, N.Y. _ _ 

21 

1 

306 

957 


(x) 

20.0 

(X) 

1 

646 

855 

10.2 

21.2 



(X) 

(X) 

(X) 


(X) 

(X) 

(X) 

(X) 



(X) 

532 

759 

(X) 

-8.2 



(X) 

(X) 

(X) 


657 

211 

-15 

6 

-17.0 

150 

559 

-23.5 

-27.0 

Niagara Falls, N.Y. __ _ _ 

(X) 



(X) 

102 

394 

M 

12.7 



(X) 

(X) 

(X) 


121 

956 

-10. 

6 

-5.3 

17 

346 

-23.8 

-31.8 

Canton, Ohio _ . . . _ 

Dharlnttfi, N.C 

76 


340 

345 

113 

631 

20.2 

-2.0 


429 

658 

15.6 

29.8 


190 

276 

0 

6 

9.2 

63 

211 

-8.7 

-12.2 

69 


316 

781 

201 

564 

32.5 

50.4 


468 

942 

29.5 

68.6 


378 

497 

33 

2 

57.6 

162 

716 

24.2 

32.9 

Chattanooga, Tenn.-Ga. .. _ _ _ 

Chicago, III. ... --- -- 

Cincinnati, Ohio-Ky.-Ind. „ __ _ _ 

1 

85 


283 

169 

130 

009 

14.9 

-0.8 


374 

677 

^20.7 

39.2 


262 

126 

^5 

7 

18.0 

59 

396 

-10.9 

-10.7 

2 

6 

220 

913 

3 550 

404 

20.1 

-1.9 

8 

911 

856 

17.0 

18.2 

4 

800 

985 

0 

5 

-4.4 

673 

812 

-3.3 

-4.7 

22 

1 

268 

479 

502 

550 

24.0 

-0.3 

1 

613 

390 

18.8 

30.9 


783 

374 

0, 

2 

1.1 

209 

601 

-17.1 

-20.7 

1 

Cleveland, Ohio , ^ - _ _ __ 

11 

1 

909 

483 

876 

050 

24.6 

-4.2 

2 

671 

884 

16.7 

34.1 

1 

249 

896 

-9. 

6 

-8.4 

30 5 

389 

-14.6 

-18.1 

Columbus, Ga.-Ala. _ _ 

109 


217 

985 

116 

779 

27.8 

46.7 


224 

440 

26.8 

45.6 


187 

639 

23. 

5 

49.5 

64 

951 

0.7 

(na) 

Columbus, Ohio „ _ _ 

32 


754 

924 

471 

316 

34.1 

25.4 

1 

118 

162 

24.6 

46,2 


774 

795 

7 

7 

23.6 

225 

382 

3.3 

13.0 

Corpus Christi, Tex. _ _ _ _ 

104 


221 

573 

167 

690 

33.9 

54.9 


261 

171 

3.9 

16.2 


224 

140 

0. 

2 

13.5 

63 

274 

-6.2 

-4.2 

Dallas, Tex. _ _ __ __ _ 

17 

1 

083 

601 

679 

684 

45.7 

56.4 

il 

759 

938 

27.3 

60.1 

1 

244 

176 

17 

8 

29.5 

130 

935 

-17.3 

-21.0 

Dayton, Ohio _ -- . _ _ 

38 


727 

121 

262 

332 

33.2 

7,6 

1 

971 

262 

24,4 

40,1 


455 

491 


3 

-1.3 

151 

702 

-6.0 

-7. 1 

Denver, Colo. _ _ __ 

25 


929 

38 3 

493 

887 

51.8 

18.8 

*1 

485 

271 

32.0 

67.3 


816 

927 

4. 

7 

17.3 

168 

130 

-5. 1 

-6.4 

Des Moines, iowa __ .. __ 

BO 


266 

315 

208 

982 

17.8 

17.4 


395 

624 

8.0 

27.6 


348 

592 

4 

6 

22.6 

131 

630 

-6.6 

-10.6 

Detroit, Mich. __ _ 

5 

3 

762 

360 

1 670 

144 

24.7 

-9.7 

5 

260 

225 

20.9 

24.8 

2 

240 

835 

0. 

9 

-51.4 

287 

086 

-13.3 

-27.7 

El Paso, Tex. _. 

86 


314 

070 

276 

687 

61.1 

112.0 


373 

512 

16.8 

52.2 

1 

1 

35 3 

445 

17 

4 

57.3 

109 

499 

2.6 

16,6 

Erie, Pa._ 

96 


250 

682 

138 

440 

14.3 

5.8 


306 

469 

12,4 

21.3 


198 

220 

2 

.2 

4.5 i 

64 

615 

3.0 

-7,5 

Evansville, Ind.-Ky. ___ _ __ _ 

97 


228 

890 

141 

543 

4.8 

10.0 


284 

985 

15.4 

27.0 


214 

039 

12 

,8 

19.2 

76 

990 

-0.3 

-5.1 

Fall River, Mass.-R.i.. 

116 


138 

156 

99 

942 

0.6 

-10.7 


161 

577 

12.8 

18.9 


129 

250 

7 

9 

12.0 

28 

773 

-20.3 

-18.0 

Flint, Mich. __ _ __ _ 

62 


416 

239 

196 

940 

35.7 

20,7 


601 

499 

33.3 

35.5 


376 

393 

19 

8 

13.4 

114 

484 

10.5 

-15.1 

Fort Wayne, Ind, .. - _ 

89 


232 

196 

161 

776 

26.4 

21.1 


359 

203 

26.1 

49.9 


309 

393 

26 

,2 

47.2 

100 

287 

5.0 

-3.6 

Fort Worth, Tex. __ _ _ „ _ _ __ 

43 


573 

215 

356 

268 

46.0 

27,8 


826 

127 

17.5 

46.6 


599 

Oil 

6 

,6 

18.2 

119 

586 

-14.7 

-15.2 

Fresno, Caiif. _ _ _ _ _ 

65 


365 

945 

133 

929 

32.3 

46.1 


599 

617 

25.1 

62.1 


369 

144 

17 

,2 

49.1 

95 

520 

-0.3 

14.0 

Gary-Hammond-East Chicago, Ind._ 

50 ' 


573 

548 


(X) 

40.5 

(X) i 


745 

237 

20.3 

44.8 1 



(X) 

(X) 

(X) 


(x) 

Cx) 

(x) 

Gary, Ind. _ _ __ _ _ 

(X) 



(X) 

178 

320 

(X) 

33.2' 



(X) 

(X) 

(X) ' 


249 

892 

19 

.6 

33.1 

63 

917 

-6.9 

-9.9 

Hammond, Ind. __ _ __ _ 

(X) 



(X) 

111 

698 

(X) 

27.5 



(X) 

(X) 

(X) i 


171 

852 

9 

1 

28.5 

53 

855 

-6.8 

0.6 

Grand Rapids, Mich. _ _ _ _ 

59 


461 

906 

177 

313 

27,6 

0.5 


649 

717 

24.3 

38,7 


313 

321 

-0 

1 

-1.2 

85 

395 

-6.5 

-8.3 

Greensboro-High Point, N.C.^ __ 

90 


246 

520 

119 

574 

29.0 

60.7 


330 

980 

29.1 

33.7 


211 

083 

26 

.0 

26.0 

96 

837 

16.5 

(na) 

Hartford, Conn._ _ _ 

40 


549 

249 

162 

178 

30.8 

-8.6 


889 

172 

23.7 

(NA) 


317 

870 

-7 

1 

-2.2 

132 

445 

-2.4 

0.3 

Honolulu, Hawaii _ _ _ - 

63 


500 

409 

294 

194 

41.8 

18.6 


605 

832 

45.8 

80.8 


494 

540 

42 

.9 

75.6 

55 

321 

-13.7 

-13.3 

Houston, Tex. __ _ __ _ 

15 

1 

243 

158 

938 

219 

54.1 

57.4 

1 

928 

883 

27.0 

58.9 

1 

587 

894 

24 

.5 

50.8 

356 

507 

-0.1 

-4.0 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. Minus sign {-) before number denotes decreases. 


















































TABLE 3. Retail Stores—Percent Change in Sales of CBD’s, Cities, and SMSA’s from 
1958 and 1954; and Percent Change in Population 1950 to 1960—continued 

[Sales exclude nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators)] 


standard metropolitan 
statistical area and city 

Population, 1960 

Percent change 
in population 
1950 to 1960 

Standard metropolitan 
statistical areas 

Entire city 

Central business district 

Ranh 

of 

SMSy 

: Number of 
persons 
\ in SMSA 

Number of 
persons 
in city 

SMSA 

City 

Sales 

($1,000) 

Percent change 
in sales 

Sales 

($1,000) 

Percent change 
in receipts 

Sales 

($1,000) 

Percent change 
in sales 

1958 

to 

1963 

1954 

to 

1963 

1958 

to 

1963 

1954 

to 

1963 

1958 

to 

1963 

1954 

to 

1963 

lianapolis, Ind. _ _ 

28 

916 932 

476 

258 

30.4 

11.5 

1 345 

784 

23.9 

(na) 

872 

064 

5.3 

13.2 

2 33 

66 7 

-13.9 

-15.8 

:kson, Miss. - - 

103 

221 367 

144 

422 

29.4 

47.0 

260 

879 

26.9 

58.0 

221 

427 

21.0 

55.0 

57 

8iJ2 

0.0 

(na)- 

^kson^illp, FIj’ - . _ 

54 

455 411 

201 

030 

49.8 

-1.7 

658 

271 

29. 3 

50.0 

420 

111 

1.5 

12.1 

94 

833 

5.2 

7.9- 

'sey City, N.J. _____ 

51 

610 734 

276 

101 

“5.7 

“7.7 

690 

303 

10.9 

15.2 

266 

737 

0.0 

1.3 

43 

2 32 

10. 1 

(na) 

nsas City, Mo.*Kans. __ _ _ _ 

20 

1 092 545 


(X) 

28.7 

(X) 

1 534 

453 

18. 1 

32.4 


(x) 

' (X) 

(X) 


(X) 

(X) 

(X) 

Kansas City, Kans. __ 

(X) 

(X) 

121 

901 

(X) 

-5.9 


(X) 

(X) 

(X) 

141 

107i -5.8 

-6.5 

55 

2 38' 6.5 

10. 1 

Kansas City, Mo.- __ — 

(X) 

(x) 

475 

539 

(x) 

4.1 


(X) 

(X) 

(X) 

836 

914i 12.1 

^.3 

137 

676 

-17.3 

-23.3 

oxville, Tenn. _ _ _ __ _ 

72 

368 080 

111 

827 

9.2 

“10.4 

452 

138 

30. 1 

32.1 

274 

1 

838' 19.3 

21.9 

83 

07 4 

0.5 

11.7 

ising, Mich. __ ___ . 

73 

298 949 

107 

807 

22.4 

17.0 

450 

935 

26.2 

44.0 

j 262 

454. 18.a 

34.1 

52 

584 

-13.3 

{ na) 

coin, Nebr._ _ _ _ _ 

110 

155 272 

128 

521 

29.7 

30.0 

227 

568 

25. 1 

49.3 

210 

422 

1 23.1 

46,8 

87 

879 

6.0 

( na) 

lie Rock-North Little Rock, Ark.^ __ 

92 

242 980 

107 

813 

23.5 

5.5 

3 38 

014 

23.6 

50.9 

226 

i 

151 

1 18.4 

35.2 

103 

769 

9.9 

15.9 

; Angeles-Long Beach, Calif. _ __ 

3 

6 038 771 


(x) 

45.5 

(X) 

10 47 3 

819 

29.6 

(na) 


(X) 

1 (x) 

(X) 


(X) 

(X) 

(X) 

Glendale, Calif. __ 

(x) 

(X) 

119 

442 

(X) 

24.8 


(X) 

(X) 

(X) 

1 231 

022 

1 7.5 

19.0 

106 

710 

7, 1 

17.4 

Long Beach, Calif. _ __ _ 

(X) 

(X) 

344 

168 

(X) 

37.2 


(X) 

(X) 

(x) 

' 549 

610: 

i 

25.3 

105 

894 

-12.1 

-10.9 

Los Angeles, Calif._ _ 

(X) 

(X) 

2 479 

015 

• (X) 

25,8 


(X) 

(X) 

(X) 

4 340 

086 

1 16.5 

42.0 

318 

170 

-12.9 

-17.6 

Pasadena, Calif. _ ___ _ 

(x) 

(X) 

116 

407 

(X) 

11.3 


(X) 

(X) 

(X) 

335 

551 

22.5 

39.4 

132 

051 

23.2 

51.4 

jlsville, Ky.-Ind. _ __ _ 

39 

725 139 

390 

639 

25.7 

5.8 

953 

441 

18.8 

32.2 

609 

257 ! 

8.3 

9.6 

2^9 

857 : 

-1.5 

-5.7 

Dbock, Tex._ __ __ 

98 

156 271 

128 

691 

54.7 

79.4 

285 

390 

35.4 

66.0 

255 

126 

1 32.7 

59.9 

69 

675 

-8.9 

( na) 

con, Ga.__ _ 

108 

157 696 

69 

764 

16.8 

-0.7 

228 

834 

36.2 

56.8 

100 

285 

37,2 

51.3 

78 

675 

9.9 

( na) 

dison, Wis._____ 

93 

222 095 

126 

706 

31.1 

31.9 

339 

698 

30.4 

(na) 

240 

721 

1 26.4 

(na) 

65 

607 

-6 . 1 

(na) 

mphis, Tenn.-Ark. _ _ __ 

42 

660 583 

497 

524 

24.7 

25.6 

862 

021 

26.9 

45.8 

721 

314 

i 19.8 

24.5 

105 

475 

-2.0 

! -14.8 

jml, Fla. __ __ 

24 

935 047 

291 

688 

88.9 

17.0 

1 583 

618 

18.0 

60,1 

635 

212 

1-13.4 

2.4 

107 

646 

-5.9 

i-13.7 

waukee, Wis. __ _ _ 

19 

1 232 731 

741 

324 

25.7 

16.3 

1 651 

611 

15.5 

(NA) 

1 047 

947 

0.6 

9.8 

148 

374 

-8.2 

“22.4 

ineapolis-St. Paul, Minn. __ _ 

14 

:i 482 030 


(X) 

28.8 

(X) 

2 084 

112 

20.5 

36.0 


(X) 

(X) 

(X) 


(x) 

(X) 

(X) 

Minneapolis, Minn. . 

(X) 

1 (X) 

482 

872 

(X) 

“7.4 


(X) 

(X) 

(X) 

806 

008 

0.7 

-5.1 

256 

837 

-9.6 

i -10.1 

St. Paul, Minn. ___ 

(X) 

(x) 

313 

411 

(X) 

0.7 


(X) 

(X) 

(X) 

452 

570 

3.5 

2.6 

104 

052 

-10.9 

-9.6 

bile, Ala. __ ___ _ __ 

78 

36 3 389 

202 

779 

33.5 

57.2 

411 

142 

23.5 

53.8 

278 

528 

19.3 

52.5 

60 

444 

-14.6 

-12.0 

ntgomery, Ala._ __ ___ 

107 

199 734 

134 

393 

17.1 

26.2 

2 34 

665 

29.9 

42.3 

201 

667 

24.9 

36.0 

87 

189 

1.9 

-0.4 

shville, Tenn. __ __ 

61 

463 628 

170 

874 

21.5 

“2.0 

610 

842 

19.3 

53.3 

437 

637 

26.6 

41.6 

127 

987 

“3.3 

9.5 

^ Bedford, Mass. ___ _ 

114 

143 176 

102 

477 

0.8 

“6.1 

176 

003 

22.0 

24.1 

136 

691 

11.7 

10.4 

41 

921 

16.7 

15.9 

H Haven, Conn,___ 

70 

320 836 

152 

048 

17.5 

-7.5 

462 

804 

16.4 

(na) 

226 

029 

-6.0 

-8.8 

65 

429 

“20.2 

-15.1 

w Orleans, La._ _ 

35 

907 123 

627 

525 

27.3 

10.0 

1 076 

409 

13.6 

57,3 

758 

820 

1.3 

14.1 

254 

355 

-2.3 

-1.1 

/V York, N.Y_ 

1 

10 694 633 


(X) 

11.9 

(X) 

15 229 

005 

6.1 

29.7 


(X) 

(X) 

(X) 


(x) 

(X) 

(x) 

Brooklyn __ _ __ _ ' 

:x) 

(X) 

2 627 

319 

(X) 

-4,0 


(X) 

(X) 

(X) 

2 594 

128 

6.9 

15.8 

297 

603 

6,8 

15,8 

Manhattan _ _ < 

:x) 

(X) 

1 698 

281 

(X) 

-43.4 


(X) 

(X) 

(X) 

4 210 

770 

0.1 

4.2 

2355 

340 

“2.2 

5.6 

Yonkers _ 1 

:x) 

(X) 

190 

634 

(X) 

24.8 


(X) 

(X) 

(X) 

325 

959 

41.0 

98,3 

42 

179 

3,2 

22.4 

vark, N.J. __ _ _j 

12 ; 

L 689 420 

405 

220 

15.0 

-7.6 

2 506 

607 

16.5 

29.8 

646 

590 

0.2 

“2.2 

266 

804 

-1.1 

-2.4 

VDOii News-Hampton, Va.^ 

LOO 

224 503 

113 

662 

273.7 

166.3 

279 

889 

34.4 

(na) 

168 

275 

27.6 

(na) 

61 

843 

24.0 

(na) 

■folk-Portsmouth, Va. 

53 

(na) 


(X) 

29.7 

(X) 

673 

366 

20.9 



(X) 

1 

(X) 

(X) 


(X) 

(X) 

(x) 

Norfolk, Va. _ * 

[x) 

(X) 

305 

872 

(X) 

43.3 


(X) 

(x) 

(x) 

408 

770 

i 14.0 

24.8 

83 

252 

-9.8 

-17.1 

Portsmouth, Va __ _ * 

:x) 

(X) 

114 

773 

(X) 

43.4 


(X) 

(X) 

(X) 

127 

958 

24.9 

31.9 

22 

897 

-16.0 

(na) 

ahoma City, Okla._ 

47 

536 560 

324 

253 

28.3 

33.2 

789 

7 34 

33.7 

61.9 

562 

352 

21.3 

39.2 

71 

160 

-24.2 

-22.0 

aha, Nebr.-lowa_ 

56 

457 073 

301 

598 

25.0 

20.1 

650 

613 

20.0 

34.2 

492 

295 

13.3 

26.1 

104 

330 

-14.1 

-17.7 

erson-Clifton-Passaic, N..I 

16 

1 186 873 

143 

663 

35.5 

3.1 

1 783 

178 

29.2 

52.0 

204 

354 

-1.4 

-0,4 

75 

423 

-11.6 

-7.8 

iria, III. . _ 

71 

313 412 

103 

162 

15.3 

“7.8 

452 

530 

22.9 

41.0 

212 

153 

9.9 

12.5 

63 

799 

-4.4 

5.0 

ladelphia. Pa.-N.J. _ _ _ 

4 

4 342 897 


(X) 

18.3 

(X) 

5 537 

463 

18,8 

128.3 


(X) 

(X) 

(X) 


(X) 

(X) 

(X) 

Camden, N. J. 

(X) 

(X) 

117 

159 

(X) 

“5.9 


(X) 

(X) 

(X) 

159 

270 

-11.1 

-5.6 

42 

279 

-20.2 

-18.0 

Philadelphia, Pa. | 

(X) ^ 

(X) 

2 005 

512 

(X) 

-3.3 


(X) 

(X) 

(X) 

2 361 

966 

2.5 

-4.0 

563 

248 

-6.7 

-6.4 


M-V_ __ I J ____ _/V\ / \ .,..rr,k„r 





















































SUMMARY 


MAJOR RETAIL CENTERS 1-J 


TABLE 3 Retail Stores—Percent Change in Sales of CBD’s, Cities, and SMSA’s from 
1958 and 1954; and Percent Change In Population 1950 to 1960—continued 


[Sales exclude nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators)] 


Standard metropolitan 
statistical area and city 



Population, 

1960 


Percent change 
in population 
1950 to 1960 1 

Standard metropolitan 
statistical areas 

Entire city 

Central business district 

Rank 


Number of 

Number of 







* Percent change { 
! in sales : 


Percent change 
in sales | 


Percent chang 
in sales 


of 


persons ' 

persons 

SMSA 

City 





1 1958 

1954 ' 



1958 

1954 

oa 


1958 

1954 


SMSA 


in SMSA 

in city 








to 

to i 



to 

to 




to 

to 













($1,000) 

1963 

1963 

($1,000) 

1963 

1963 

($1, 

000) 

196? 

1963 

^hoenix, Ariz._ __ __ 



663 

5l0l 

439 

170 

100 

.0 

311. 

. 1 

1 

116 

359 

54.8 

127.0 

792 

294 i 

65, 

.2 

151, 

► 5 

85 

516 

-35.7 

-28. 

Pittsburgh, Pa, _ __ _ __ 

9 

2 

405 

435 

604 

332 

'8. 

.7 

-10, 

,7 

2 

819 

984 

8.9 

24.2 

956 

260 

-1, 

. 1 

5, 

, 4 

299 

449 

-9.7 

0. 

Portland, Oreg.-Wash. _ ... _ 

29 


821 

897 

372 

676 

16, 

.6 

-0, 

. 3 

1 

242 

786 

25.1 

37.4 

, 723 

718 

11, 

.8 

9, 

,6 

145 

6 42 

-15.2 

-19. 

providence-Pawtucket-Warwick, R.I.-Mass 2 

36 


821 

101 ; 

207 

498 

7, 

. 5 

-16, 

,6 

1 

064 

456 

21.2 

(NA) 

328 

096 

-3, 

.8 

-6, 

,6 

101 

794 

-4.1 

-10. 

Reading, Pa. ___ _ . „ 

&Q 


275 

414 

98 

177 

7 , 

, 7 

-10, 

.2 


352 

426 

21.9 

29,7 

! 

^ 156 

871 

3, 

,4 

* -0, 

, 1 

62 

168 

-12.9 

-9. 

Richmond, Va. __ _ _ _ __ 

58 


4 36 

044 

219 

958 

24, 

.6 

-4. 

. 5 


652 

560 

23.6 

! 53.3 

1 472 

6 40 

8, 

,4 

21 , 

,9 

123 

906 

-12.6 

-14. 

Rochester, N.Y. _ ___ 

33 


7 32 

588 

318 

611 

19. 

. 1 

! -4, 

.2 

1 

087 

066 

27.8 

35.0 

590 

942 

9. 

.4 

9. 

,6 

204 

290 

5.6 

1 .. 

Rockford, 111. _ _ _ __ 

91 


2 30 

091 

126 

706 

35, 

.8 

1 36. 

.4 


345 

831 

28.3 

1 58.2 

1 257 

892 

1 27, 

.5 

46, 

,3 

61 

78 3 

6.4 

8. 

Sacramento, Calif. _ . _ __ 

37 


625 

503 

191 

667 

74. 

.0 

’ 39, 

, 3 

1 

064 

574 

41.2 

92.4 

' 459 

168 

' 30, 

1 

.7 

30, 

,3 

159 

884 

0.1 

9.i 

St. Louis, Mo.-ill. -_ » „ _ 

10 

2 

104 

669 

750 

026 

19. 

.9 

-12, 

,5 

2 

791 

372 

17.4 

1 33.6 

1 1 047 

421 

i-S, 

.0 

-9, 

,8 

193 

331 

-17.7 

-20, 

Salt Lake City, Utah _ __ __ _ 

55 


447 

795 

189 

454 

46. 

.5 

4, 

>0 


653 

853 

33.8 

1 69.9 

1 401 

112 

' 17. 

.6 

3- 

2 

102 

328 

1.6 

9. 

San Antonio, Tex. _ _ _ _ _ 

46 


716 

168 

587 

718 

36. 

.2 

43, 

.9 


793 

684 

• 14.9 

1 37.4 

1 

596 

, 12, 

.5 

34. 

,9 

172 

415 

-1.8 

-1.' 

San Diego, Calif. . __ 

27 

1 

033 

on 

573 

224 

85. 

,5 

71, 

,4 

1 

38 3 

772 

24.4 

' 72.7 

777 

831 

9. 

.7 

48. 

2 

80 

465 

-33.0 

-30.. 

San Francisco-Oakland, Calif. __ _ 

6 

1 

648 

762 


(X) 

-22. 

.8 

(X) 

4 

436 

718 

32,3 

, 56.2 


(X) 

(X) 

(> 

0 


(X) 

(X) 

(X 

Berkeley, Calif.__ __ 

(x) 



(X) 

111 

268 

(X) 

-2, 

,2 



(x) 

(x) 

! (X) 

174 

274 

15. 

. 1 

38. 

,2 

50 

566 

12.3 

22.1 

Oakland', Calif. _ _ _ __ 

(x) 



(x) 

367 

548 

(X) 

-4. 

,4 



(X) 

(x) 

(X) 

66 1 

336 

13. 

,8 

12, 

,6 

190 

064 

2.2 

2.1 

San Francisco, Calif. _ 

(x) 



(x) 

740 

316 

(X) 

-4. 

.5 



(X) 

(X) 

1 (X) 

1 452 

877 

18. 

.2 

23. 

,9 

409 

000 

7.6 

19. 

San Jose, Calif. _ 

i 30 


642 

315 

204 

196 

121. 

. 1 

114, 

,3 

1 

205 

795 

66.4 

* 159.4 

455 

229 

43, 

.6 

99. 

6 

113 

057 

11.7 

-0.' 

Savannah, Ga. . _ _____ _ 

111 


188 

299 

149 

245 

24. 

,3 

24, 

.7 


214 

7 47 

1 14.4 

1 39.5 

! 187 

921 

9. 

,3 

28. 

6 

51 

575 

-15.3 

-12.! 

Scanton, Pa._ _ _ 

101 


234 

531 

111 

443 

-8. 

.9 

-11, 

,2 


266 

667 

6.2 

1 19.2 

153 

677 

-3. 

.0 

7. 

9 

59 

997 

-7.1 

-1. 

Seattle-Everett, Wash.2, _ „ _ 

18 

1 

107 

215 

557 

087 

31, 

. 1 

19, 

.1 

1 

697 

963 

1 23.2 

1 68.4 

1 971 

932 

! 8. 

. 1 

17. 

,5 

225 

332 

-0.8 

6.1 

Shreveport, La. ______ 

94 


281 

481 

164 

372 

29. 

.9 

29, 

,2 


325 

778 

12.0 

1 

! 32.2 

254 

503 

10. 

.3 

24, 

9 

66 

214 

-21.8 

-15. 

South Bend, Ind. ... _ - -- 

82 


271 

057 

132 

445 

15. 

.6 

1 

.3 


384 

333 

1 25.7 

37.7 

1 224 

638 

13. 

.6 

19. 

6 

90 

994 

-1.3 

-9.: 

Spokane, Wash. __— 

87 


278 

333 

181 

608 

25. 

,6 

! 12, 

.3 


364 

042 

! 8.6 

16.0 

1 278 

346 

2. 

.7 

1. 

9 

118 

208 

-13.3 

-12.; 

Springfield-Chicopee-Holyoke, Mass.-Conn.^ 

52 


493 

999 

174 

463 

17. 

.0 

1 ■ 

,4 


670 

866 

,20.5 

(na) 

I 274 

687 

10, 

.9 

8. 

7 

67 

098 

-1.6 

-3.' 

Syracuse, N.Y. _— 

48 


563 

781 

216 

038 

21. 

.2 

-2, 

.1 


768 

736 

1 19.6 

70.7 

346 

107 

-0. 

.3 

2. 

0 

129 

791 

-2.0 

0.' 

Tacoma, Wash. __ _ - - 

79 


321 

590 

147 

979 

16. 

.6 

' 3, 

.0 

j 

407 

713 

1 24.0 

43.9 

262 

789 

16, 

,9 

19. 

5 

84 

559 

4.9 

4.' 

Tampa-St. Petersburg, Fla. ___ _ _ __ 

31 


772 

453 


(x) 

88, 

,8 

(X) 


670 

866 

' 25.7 

1 86,5 


(X) 

(X) 

(X) 


(X) 

(X) 

(X 

St. Petersburg, Fla. _ -- 

(x) 



(X) 

181 

298 

(5 

<) 

57, 

.4 



(X) 

(X) 

' (X) 

313 

183 

5. 

.0 

57. 

, 1 

96 

281 

-2.3 

( NA 

Tampa, Fla. _ -- 

(X) 



(x) 

274 

970 

{) 

<) 

120. 

,5 



(X) 

^ (X) 

(X) 

444 

572 

' 15. 

.6 

52. 

9 

63 

414 

-7.0 

-22. 

Toledo, Ohio-Mich. - -- 

44 


630 

647 

318 

003 

18, 

.8 

4, 

.7 


821 

979 

1 

15.2 

29.9 

485 

461 

* 12. 

.4 

9. 

,8 

88 

052 

-22.2 

-35.. 

Topeka, Kans. _ _ _ _ _ 

112 


141 

286 

119 

484 

34, 

,0 

51. 

.6 


193 

612 

1 16,7 

34.9 

181 

125 

1 15. 

.3 

35. 

,9 

71 

201 

9.8 

(na 

Trenton, N.J. __ -- _____ 

75 


266 

392 

114 

167 

15. 

.9 

-10, 

,8 


430 

763 

! 22.8 

28.2 

191 

388 

! -9. 

.8 

-21. 

,8 

72 

356 

-5.4 

-3.. 

Tucson, Ariz. _ _ 

81 


265 

660 

212 

892 

P8, 

, 1 

368, 

.4 


396 

380 

i 39.3 

94.1 

1 366 

488 

50, 

.4 

115. 

.6 

48 

017 

-8.3 

(na 

Tulsa, Okla. _ -- _ _ _ 

66 


451 

415 

261 

685 

25, 

, 1 

43, 

.2 


572 

932 

17.0 

39.9 

1 419 

197 

8. 

1 

.6 

26, 

,6 

88 

194 

-8.2 

-21., 

Utica Rome, N.Y.^_ 

77 


330 

771 

100 

410 

16, 

,4 

-1. 

.1 


418 

928 

18.5 

36.5 

145 

668 

1 

,9 

8. 

.6 

72 

366 

-5.7 

0. 

Waco, Tex. _ __ _ _ _ _ 

113 


150 

091 

97 

808 

15, 

.3 

15, 

.5 


187 

008 

12.9 

25,5 

154 

604 

8. 

.9 

17, 

,9 

54 

469 

-5.1 

(NA 

Washington, D.C.-Md.-Va.- 

8 

2 

001 

897 

763 

956 

36, 

,7 

-4. 

.8 

3 

301 

690 

34.5 

63.1 

1 380 

079 

8, 

.0 

13. 

.8 

406 

930 

4.4 

2. 

Waterbury, Conn. — _ -- 

Wichita, Kans. ______ 

105 


185 

548 

107 

130 

18, 

.0 

2. 

,5 


253 

598 

25.7 

(na) 

169 

107 

20, 

.1 

22, 

.4 

61 

5 37 

-6.9 

-13. 

67 


381 

626 

254 

6 98 

50, 

,7 

51. 

,4 


510 

232 

9.4 

24.7 

407 

654 

5 , 

.2 

14, 

.8 

94 

396 

-10.4 

-23. 

Wichita Falls, Tex- - -- . 

115 


129 

638 

101 

724 

23, 

. 1 i 

49. 

.5 


172 

162 

10.6, 

21.8 

143 

652 

15, 

.4 

31. 

. 1 

57 

506 

-1.5 

(na 

Wilmington, Del. -N.J, -Md.- 

60 


414 

565 

95 

827 

37, 

.4 1 

-13. 

.2 


623 

248 

27.2 i 

52.0 

234 

381 

-1, 

,2 

-1. 

.5 

76 

504 

-12.4 

-9. 

Winston-Salem, N.C. ___ 

106 


189 

428 , 

111 

135 

29, 

• 6 

26. 

.6 


242 

255 

27.2 

55.1 i 

199 

318 

20, 

.9 

45, 

.8 

85 

984 

6.4 

( NA 

Worcester, Mass.__ _ - 

74 


328 

898 j 

186 

587 

7. 

.4 1 

-8, 

.3 


444 

141 

23.3i 

(na) 

302 

120 

13, 

.8 

13. 

.4 

87 

198 

-5.1 

-14.1 

Youngstown-Warren, Ohio 1 __ __ _ 

64 

L 

509 

006 , 

166 

689 

22, 

,2 

-1. 

.0 


605 

442 

11.6 , 


236 

166 

- lao 

-5. 

.2 

73 

712 

-12.7 

-17. 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, (X) Not applicable. Minus sign (-) before number denotes decrease. 
^This ranking includes only the standard metronolitan statistical areas for which central business statistics are oresented. 













































1-24 major retail CENTERS 


SUMMARY 


TABLE 4A. Retail Stores—CBD Sales as Percent of SMSA Sales; 

1963, 1958, and 1954 



1963 

195^ 



1954 


Standard metropolitan 
statistical area and city 

Convenience 

goods 

stores 

Shopping 

goods 

stores 

All 

other 

stores 

Convenience 

goods 

stores 

Shopping 

goods 

stores 

All 

other 

stores 

Convenience 

goods 

stores 

Shopping 

goods 

stores 

All 

other 

stores 


(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

([>ercent) 

Akron, Ohio _ _ _ 

3.8 

37.8 

18.1 

35.3 

58.4 
40.1 



56.1 

23.6 

54.9 

41.5 

80.3 

5.2 

( NA) 
5. 7 

{ NA) 
28.2 

( NA) 
7. i 
( NA) 

2 £S 

Albany-Schenectady-Troy. N.Y,’\_ 

4,4 

6*2 

4.4 

Albuquerque, N. Mex. _ 

^ • 5 
8.6 

2. 7 
12.6 

D • V 

13.1 

21,5 

( NA) 

( NA) 
43. 1 
( NA) 

AIlentown-Bethlehem-Easton, Pa.'N.J!^_ __ 

3.6 

5, 1 

Amarillo. Tex. _ __ 

2.3 

2,7 

27.4 

3.7 
19,7 

30.0 

( NA) 

( NA) 


9.9 

Anaheim-Santa Ana-Garden Grove, Calif.. 

Anaheim, Calif. _ _ 





5.7 

7.1 

( NA) 

( NA) 

( NA) 

( NA) 

{ NA) 

Santa Ana, Calif. *___ 

1.7 

2.3 

4,3 

7,8 

1.4 

21.6 

7,6 


7.2 

3.3 



Atlanta, Ga. __ __ 



17,6 

31.2 

3.1 

8.3 

10.8 

56.8 
73 9 

20.4 

39.5 
4 5 




Austin, Tex. _ _ 


37,5 
36,8 

15.1 

1 n j 

i N A # 

51.7 

Baltimore, Md._ _ _ 


7 

42. V 

Baton Rouge, La. __ _ 


21.2 

4.6 


7 9 


5,7 



20.8 

3,9 

7,1 




\ 1 

( NA 1 

Beaumont-Port Arthur, Tex.^ _ _ _ __ 

1.6 



( NA) 
11.8 

■X1 

( NA) 
13.1 


( NA) 
70.7 

1 NA) 

( NA) 

( NA) 
18.1 

C NA) 

( NA) 

Birmingham, Ala.__ 


5.2 


\ WA 9 

14.0 
( NA) 

( NA) 

Boston, Mass, ____ 


50*2 

9,3 


Bridgeport, Conn__ 



3,9 

11.8 

5,3 

10.9 






Do w • 

JL M . 3 

Buffalo, N.Y.: 

Buffalo. N.Y._ 


22.3 

3.8 

8,2 

31.0 



37.3 


Niagara Falls. N.Y.__ 

0 # / 
0.8 

6,1 

0.5 

6 ,9 


2.3 

0.5 

1*0 

3.0 

1.1 

1.3 

3.4 , 

K5 

Canton, Ohio _ 



8.3 

6.0 

49,7 
68.2 
64.1 
23.3 
49. 1 

i 10.3 

1 36.1 

8.1 

10.6 

52.2 


Charlotte. N.C._ _ 



14.3 

Chattanooga, Tenn.-Ga.__ 

6 


40,9 

9,6 
^10.1 

I NA) 

i NA) 

( NA) 

Chicago, III. 

5.2 

0 u 

4.3 

2.8 

6 . 3 

74.4 

9,fe 

Cincinnati, Ohio-Ky.-Ind._ 

37.4 

4 • 6 

1 3. 7 

10.8 

5,0 

28.2 

4.5 



0 • u 

6.9 

( NA) 

( NA) 

(NA) 

Cleveland, Ohio_ 

4.7 

5A 1 


5.8 

13.8 

40.5 

72.5 
63.8 

48.6 
34.3 

6.0 

( NA) 



Columbus, Ga.-Ala. _ __ 

11.8 

5.9 

• i 

62.1 

7 

5* 7 

C NA) 

(NA) 

Columbus, Ohio __ _ 

20.9 

28.4 

( NA) 

( NA) 

( NAI 

Corpus Chrlsti. Tex. _ _ 

4.7 

• / 

36,2 

9,5 

7.4 
( NA) 

14.5 

( NA) 

( NA) 

( NA) 

Dallas, Tex. _ _ __ 

2.6 

0 

1.9 

( NA) 

7.5 

56.9 

33.6 



* o 

4,0 

3.8 

4.9 

45.2 

4,5 

Dayton, Ohio__ 

4.6 

£i7 n 



61.5 





Denver, Colo. _ _ 

5.4 

4 / ^ U 

25 • 5 

0*0 

7 X 

6,3 

8.0 

11.7 

8.1 

( NA) 

( NA) 

( NA) 

Des Moines, Iowa ___ _ 

8.7 

2,6 

“SI 7 


30, 5 

8.3 

10.2 

50.5 

10,3 

Detroit, Mich. __ 

16.1 
S7 a 

42*1 
1.1 
on 7 

72,3 

40.3 

16.6 

84.7 

49.5 

Ei Paso, Tex. ___ 

8.9 

2.9 

13.0 

23.0 

2. 1 

( NA) 

( NA) 

( NA) 




66.6 

23.9 

15.7 

75.3 

30.4 

Erie, Pa. __ 

6.8 


i jC 







Evansville, Ind.-Ky. __ 

Fall River, Mass.-R.l. _ 

Flint, Mich. __ 

6.7 

7.3 

8.4 

• 7 

52.2 
50.0 

48.2 

28.4 

5,1 

12.2 

7.7 
8.4 

15.4 

8.7 

57.5 

64.6 
55.8 
56.3 

15,7 

31.5 

12.2 

18.2 

10.9 
( NA) 
16.2 
( NA) 

69.1 
( NA) 

62.2 
( NA) 

20,1 
( NA) 
11,9 
{ NA) 

Fort Wayne, Ind._ 

Fort Worth, Tex. _ 

Fresno, Calif._ 

10.1 

3.0 

4.3 

45,1 

35.8 

37.9 

31.0 

10.6 

13.9 

15,4 

5.1 

6.4 

59.2 

54.3 

50.4 

32.1 

11.2 
16.7 

23.8 

5.9 

7.7 

70.1 

66.9 

62,7 

41,D 
16.9 
15.5 

Gary-Hammond-East Chicago, Ind: 

Gary, Ind._ 

Hammond, Ind. _ 

3.8 

3.4 

22.4 

20.1 

4.4 

2.6 

5.1 

4.8 

30.2 

27.3 

5.0 

2.3 

7.1 

5.0 

37,6 

31.4 

7.2 

4,0 

Grand Rapids, Mich.__ 

Greensboro-High Point, N.C.’^.. _ 

Hartford, Conn._ 

Honolulu, Hawaii _ 

Houston, Tex. _ _ 

Standard Notes: - Represents zero. (D) Withheld ti 
Hn computing percent, central business district data are Ijm 

3.5 

8.5 

3.2 
6.9 

6.3 

3 avoid disclos 
ited to city in 

40.6 

46.6 
44,0 
13.4 
26,3 

!ure. (NA) 
boldface. 

6.2 

34.6 
5.7 
4.2 

23.7 

Not availabi 

4,5 

14.4 
5,1 

10.5 
8.3 

^Revise 

53.9 

55.6 

53.7 
32.5 

41.7 

id. 

8.5 

32.1 

8.6 
8.9 

26.1 

( NA) 

( NA) 

( NA) 
13.8 
12.1 

i NA) 

( NA) 

( NA) 
42,0 
53.3 

( NA) 

( NA) 

( NA) 
9.5 
33,1 

















































SUMMARY 


MAJOR RETAIL CENTERS 1-25 


TABLE 4A Retail Stores—CBD Sales as Percent of SMSA Sales: 
1963, 1958, and 1954—continued 



1963 

1958 

1954 

Standard metropolitan 

Convenience 

Shopping 

All 

Convenience 

Shopping 

All 

Convenience 

Shopping 

All 

goods 

goods 

other 

goods 

goods 

other 

1 goods 

goods 

other 

statistical area and city 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 


(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

Indianapolis, Ind. _ _ _ 

6.6 

41,7 

11.7 

a.i 

60.4 

la.o 

(NA) 

( NA) 

( NA) 

Jackson, Miss. __ __ ___ . 

7.8 

57,8 

11.7 

7,2 

69.7 

18.3 

( NA) 

( NA) 

( NA) 

Jacksonville, Fla. ___ _ 

5.9 

48.0 

4.3 

6.8 

56.5 

6.1 

9.3 

69.8 

6.1 

Jersey City, N.J. _ _ _ _ 

i 6,5 

10.7 

2.8 

4.8 

15,0 

2.6 

( NA) 

( NA) 

( NA) 

Kansas City, Mo.-Kans.; 










Kansas City, Kans. _ _ . 

1.6 

4.7 

4.7 

2,1 

( NA) 

( NA) 

( NA) 

( NA) 

( NA) 

Kansas City, Mo. __ _ __ _ .. 

4.2 

23.0 

4.2 

4.7 

( NA) 

( NA) 

{ NA) 

( NA) 

( NA) 

Knoxville, Tenn. _ __ _ _ 

5.8 

43.8 

13.0 

7.2 

51.4 

15.6 

8.7 

49.9 i 

16,7 

Lansing, Mich. . . _ . ___ 

4.3 

32.2 

6.7 

4.5 

45.6 

11.9 

( NA) 

( NA) j 

( NA) 

Lincoln, Nebr. _ ___ _ . _ _ 

13.1 

78.4 

26.6 

14.7 

91,4 

33.3 

( NA) 

{ NA) 1 

( NA) 

Little Rock North Little Rock, Ark.^_ _ 

7.2 

64.2 

26.8 

8.6 

70.5 

31.4 

12.7 

78.6 

37,6 

1 

Los Angeles-Long Beach, Calif.: ' 










Glendale, Calif. ... _ __ _ 

0.7 

1.9 

0.7 

0.8 

2.2 

1.0 

( NA) 

( NA) 

( NA) 

Long Beach, Calif. .. ... 

0.6 

2.4 

0,5 

0.8 

3.4 

0.9 

( NA) 

( NA) 

( NA) 

Los Angeles, Calif__ __ 

1.6 

7.9 

1.1 

2.4 

12.1 

1.8 

( NA) 

{ NA) 

( NA) 

Pasadena, Calif. .. 

0.7 

3.0 

0.7 

0.7 

3.4 

0.6 

( NA) 

( NA) 

( NA) 

Louisville, Ky.-Ind.. . . .. _ _ 

8.2 

37.2 

25.2 

11.2 

53.2 

25.1 

14,1 

62.8 

28.4 

Lubbock, Tex. .. . . ___ 

7.3 

44.8 

22.9 

11.8 

67.8 

33,7 

1 NA) 

( NA) 

( NA) 

Macon, Ga. ____ _ .. 

12.6 

68.6 

29.9 

17.9 

82.9 

35,8 

( NA) 

( NA) 

( NA) 

Madison, Wis. . _ __ __ _ .. 

13.4 

37.3 

13.3 

16.5 

62.4 

13,8 

( NA) 

( NA) 

( NA) 

Memphis. Tenn.-Ark. , . . . __ 

4.1 

28.8 

7.9 

4.2 

46.0 

7,3 

( NA) 

(NA) 

( NA) 

Miami, Fla. . . . ..._ . .. 

3.1 

18.8 

2.2 

3.5 

24,4 

3.3 

5.6 

38.5 

4.9 

Milwaukee, Wis.... ... 

3.6 

23.9 

3.7 

3.6 

29.8 

5.9 

( NA) 

( NA) 

( NA) 

Minneapolis-St.*Paul, Minn.-. 










Minneapolis, Minn._ .. _ . ... 

5.2 

29.8 

5.9 

7.3 

40.1 

8.4 

8.6 

47.0 

10.5 

St. Paul, Minn. . _ _ 

1.9 

11,8 

2.9 

2.7 

17.4 

3.1 

2.6 

20.5 

3.9 

Mobile, Ala.__ _ _ __ 

3.9 

39.7 

8.9 

6.5 

59.2 

11.8 

{ NA) 

{ NA) 

( NA) 

Montgomery, Ala. _ __ _ __ 

12.3 

48.4 

48.0 

19.5 

70.9 

51.2 

( NA) 

( NA) 

( NA) 

Nashville, Tenn. _ _ _ _ 

6.2 

55.9 

10,5 

6.7 

68.5 

15.0 

( NA) 

( NA) 

( NA) 

New Bedford, Mass._ __ 

12.8 

53.5 

16.8 

16.4 

58,0 

12.5 

17.7 

( NA) 

( NA) 

New Haven, Conn. . __ __ __ 

4.4 

41.5 

6.5 

8.7 

52.4 

10.4 

( NA) 

( NA) 

( NA) 

New Orleans, La. _ _ .. _ _ 

9.1 

50.2 

18.5 

10.1 

60.8 

20,9 

( NA) 

( NA) 

(NA) 

New York, N.Y..- 










Brooklyn _ .. _ _ _ _ _ __. 

5.6 

5.3 

0.6 

0.7 

{ NA) 

< NA) 

1 0.7 

5,8 

0.9 

Manhattan __ ___ _ _ 

10.9 

27.9 

9.3 

11.5 

33.9 

12.4 

12.1 

38.3 

11.5 

Yonkers __ __ _ ... 

0.2 

0,5 

0.2 

0.2 

0.5 

0,2 

0.2 

0.5 

0.2 

Newark, N.J.__ __ _ __ 

4.7 

27.4 

4.5 

5. 1 

32.5 

4.9 

5.9 

38.0 

6.6 

Newport News-Hampton, Va.^ , . _ ^ ___ 

6.4 

42.6 

19.2 

7.9 

54.7 

18,2 

( NA) 

( NA) 

(NA) 

Norfolk-Portsmouth, Va. 










Norfolk, Va. _... . __ 

4.4 

25.4 

10.0 

7.3 

35.6 

12.7 

( NA) 

( NA) 

( NA) 

Portsmouth, Va._ __ 

1.5 

7.3 

2.3 

2. 1 

11.6 

3.0 

t NA) 

t NA) 

( NA) 

Oklahoma City, Okla._ __ _ _ _ __ 

2,7 

21,3 

5.8 

4.3 

41.3 

9.8 

( NA) 

( NA) 

( NA) 

Omaha, Nebr.-lowa _ _ __ _ _ . 

8.4 

36.4 

8.7 

9.B 

53.6 

13.9 

12,8 

58.6 

18.6 

Paterson-Clifton-Passaic, N.J. _ _ _ _ 

0.3 

1.8 

0.1 

3.9 

15.5 

2.3 

4.3 

23.2 

1,9 

Peoria, 111. _ _ ___ _ . „ __ . 

5.2 

46.8 

4.0 

7.3 

56.4 

7,1 

( NA) 

( NA) 

( NA) 

Philadelphia, Pa.-N.J.: 










Camden, N. J. , _ 

0.7 

1.3 

0.5 

0.8 

2,3 

0.7 

1,1 

2.1 

0.9 

Philadelphia, Pa. __ _ _ _ __ 

5.5 

25,5 

4.5 

6.0 

34.6 

5.7 

6,6 

40.8 

5.1 


Standard Notes: — Represents zero. (D) Withheld to avoia disclosure. (NA) Not available. 
Mn computing percent, centra! business district data are limited to city in boldface. 







































1-26 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 4A. Retail Stores—CBD Sales as Percent of SMSA Sales: 
1963; 1958; and 1954—continued 



1963 

1958 

1954 

Standard metropolitan 

Convenience 

! Shopping 

All 

Convenience 

Shopping 

All 

Convenience 

Shopping 

All 

statistical area and city 

goods 

goods 

other 

goods 

goods 

other 

goods 

goods 

other 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 


(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

Phoenix, Ariz. --- --- _ 

3.5 

10.1 

9.7 

5.6 

41.2 

18.0 

7.9 

58.4 

21.1 

Pittsburgh, Pa. --- __ _ _ _ _ 

3.8 

30.7 

3.0 

4.1 

37.2 

3.7 

4,8 

37,6 

4.4 

Portland, Oreg.-Wash. __ _ -- 

6.7 

28.4 

4,8 

8.0 

51.6 

6.0 

10.6 

58.6 

7.0 

Providence-Pawtucket-Warwick, R.l.-Mass.^_ _ , 

2.9 

29.6 

2.6 

4.1 

34.2 

6.4 

{ NA) 

( NA) 

( NA) 

Reading, Pa. _ _ -- -— _ __ _ 

11.4 

46.6 

5.6 

19.3 

61.2 

9.3 

19.4 

67.0 

10.6 

Richmond, Va. --_ __ _ __ 

9.7 

45.8 

7.2 

12.6 

( NA) 

(NA)i 

( NA) 

( NA) 

( NA3 

Rochester, N.Y. _____ - — 

6.0 

45.2 

14.8 

( NA) 

58.3 

( NA) 

( NA) 

( NA) 

( NA) 

Rockford, III. - _ - -- -- - ^ 

6,1 

42.3 

14.9 

9.4 

51.1 

15.9 

( NA) 

( NA) 

( NA) 

Sacramento, Calif. _ _ -- __ _ __ — 

5.8 

29.9 

14.6 

10.3 

44.7 

18.2’ 

( NA) 

( NA) 

( NA) 

St. Louis, Mo.-III._ __ - _ 

2,0 

21.7 

i 

1.8 

2.4 

29.9 

3.4| 

( NA) 

( NA) 

( NA) 

Salt Lake City, Utah _____ -- — 

6.6 

39.3 

9. 1 

8.4 

53.4 

11.5’ 

( NA) 

( NA) 

1 NA) 

San Antonio, Tex. _ ----- - 

6,5 

48.0 

15.3 

7.1 

64.4 

17.1 

( NA) 

( nA) 

{ NA) 

San Diego, Calif. ___ __ _ ___ __ _ ___ _ 

3,7 

11.7 

3.5 

5.5 

28.4 

5.3 

6.6 

36.0 

9.0 

San Francisco-Oakland, Calif.: 










Berkeley, Calif. — - _ __ — 

0.5 

1.6 

1.5 

0.7 

2.1 

1.5 

( NA) 

( NA) 

( NA) 

Oakland, Calif. _ _ __ ____ 

1.8 

9.3 

3.5 

3.0 

12.4 

3.4 

{ NA) 

( NA) 

( NA) 

San Francisco, Calif. __ ___ _ 

7.7 

24.1 

4.9 

8.5 

29.9 

7.0 

( NA) 

( NA) 

( NA) 

San Jose, Calif. — _ _ _ _ __ — — 

5.2 

14.0 

9.5 

8.2 

25.9 

11.4 

11.8 

53. 1 

20.6 

Savannah, Ga. _ _ _____ 

16.6 

49.3 

14.0 

17.1 

60.5 

25.9 

19.1 

71.4 

33.0 

Scanton, Pa. ___ __ _ _ _ — 

6.8 

62.0 

8.6 

8,2 

72.0 

12.9 

11.5 

68.7 

12.7 

Seattle-Everett, Wash.^ __ __ _ _ 

5.5 

37.5 

5.7 

7.6 

44.5 

7.0 

10.3 

52.4 

6.9 

Shreveport, La. ___ _ _______ 

5.8 

39.7 

19.4 

7.8 

65.9 

22.8 

9.2 

70.0 

28.0 

South Bend, Ind. ____ __ _ 

8.5 

49.6 

19.8 

13,0 

65.6 

22.6 

{ NA) 

( NA) 

( NA) 

Spokane, Wash. _ _ __ _ _ _ ___ 

10.9 

54.9 

35.4 

15.7 

79.7 

36.0 

19.6 

80.7 

39.9 

Springfield-Chicopee-Holyoke, Mass.-Conn.^- __ 

4.2 

28.8 

3,5 

4.5 

37.2 

4.4 

{ NA) 

( NA) 

( NA) 

Syracuse, N.Y. _ _ __ _ _ _ _____ 

6.9 

43.2 

11.0 

8.3 

53.7 

13.2 

11.4 

62.3 

12.0 

Tacoma, Wash. _ _ ___ _ 

7.8 

46.6 

8.8 

9.3 

61.4 

16.6 

12.6 

68.8 

20.2 

Tampa-St. Petersburg, Fla.: 










St. Petersburg, Fla. __ __ _ ____ 

2.3 

23.6 

4.8 

3.5 

30.0 

5,2 

( NA) 

( NA) 

( NA) 

Tampa, Fla. _ _ _ __ _ _ _ _ 

1.8 

9.8 

6.3 

2.5 

14.6 

7.3! 

4,5 

29.8 

11.4 

Toledo, Ohio-Mich. _ ___ _ _ __ _ _ _ 

4.1 

28.3 

6.3 

6.2 

44.1 

9.4 

( NA) 

( NA) 

( NA) 

Topeka, Kans. __ _ _ _ _ __ _ _ 

10.7 

65.3 

40.5 

( NA) 

63.9 

( NA) 

( NA) 

( NA) 

( NA) 

Trenton, N.J. _ _ __ _ _________ 

6.0 

46.7 

6.0 

8.1 

62.4 

7.6 

11.7 

62.5 

6.9 

Tucson, Ariz. _ _ _ _ _ __ _ _ __ _ 

5.5 

35.2 

5.2 

7.2 

53.4 

7.6 

( NA) 

( NA) 

{ NA) 

Tulsa, Okla._ _ _ __ _ ._ __ _ _ 

6,7 

26.2 

15.3 

8.1 

39.7 

17.4 

C NA) 

( NA) 

( NA) 

Utica-Rome, N.Y.\_ __ __ __ _ __^•_ __ 

7.3 

35.7 

16.4 

11.0 

41.2 

20.8 

14.0 

48.1 

20,8 

Waco, Tex. ___ _ __ ______ 

8.8 

33.0 

43.7 

10.3 

52.9 

43.8 

( NA) 

{ NA) 

( NA) 

Washington, D.C.-Md.-Va. _ _ _ __ 

7.7 

27.7 

6.0 

8.6 

39.0 

7.1; 

9.9 

49.6 

10.6 

Waterbury, Conn. _ __ ___ _ __ 

12.6 

53.2 

19.8 

19.2 

68.9 

26.2 

( NA) 

( NA) 

{ NA) 

Wichita, Kans. __ _ _ _ _ __ _ 

5,5 

37.1 

18,5 

7.5 

49.9 

19.8 

( NA) 

( NA) 

( NA) 

Wichita Falls, tex. __ ____ 

14,5 

64.2 

30.9 

( NA) 

( NA) 

{ NA) ^ 

( NA) 

( NA) 

( NA) 

■Wilmington, Del.-N.J.-Md. ____ _ _ 

7.4 

26.8 

7.3 

9.8 

42.6 

10.8 

( NA) 

{ NA) 

( NA) 

Winston-Salem, N.C. _ _ ___ ___ 

10.7 

61.2 

1 37.0 

17.1 

78.4 

36.3, 

( NA) 

( NA) 

( NA) 

Worcester, Mass. 

8.8 

59.0 

1 3.0 

12.6 

69.4 

12.6 

( NA) 

( NA) 

( NA) 

Youngstown-Warren, Ohio^___ _ _ _ _ _ 

4.8 

33.5 

1 5.1 

7.8 

40.4 

5.7 

8.9 

50.4 

8.4 


Stand Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
Mn computing percent, central business district data are limited to city in boldface. 














































SUMMARY 


MAJOR RETAIL CENTERS 1-27 


TABLE 4B. Retail Stores—CBD Sales as Percent of City Sales: 1963, 1958, and 1954 



1963 

1958 

1954 

Standard metropolitan 

1 Convenience 

Shopping 

All 

Convenience 

Shopping 

All 

Convenience 

Shopping 

All 

! goods 

goods 

other 

goods 

goods 

other 

goods 

goods 

other 

statistical aiea and city 

1 stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 


; (percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

^percent) 

Akron, Ohio -_-_ __ __ _ _ __ 

1 

59.1 

9.2 

10.6 

75.0 

9.5 

( NA) 

{ NA) 

( NA) 

Albany-Schenectady-Troy, N.Y.^_ ___ - 

! 19.. 2 

49.1 

10.4 

21.3 

66.5 

15.4 

19.5 

73. 1 

23.5 

Albuquerque, N. Mex.- - -- 

1 9.4 

36,1 

( NA) 

14.1 

( NA) 

1 NA) 

( NA) 

( NA) 

( NA) 

Allentown-Bethlehem-Easton, Pa.-N.J. ^- ___ 

1 7.9 

77.0 

( NA) 

11.7 

72.8 

13.2 

15.9 

82.0 

10.8 

Amarillo, Tex. -- __ _ __ 

j 10,7 

40,8 

29.0 

( NA) 

81.6 

( NA) 

( NA) 

( NA) 

( NA) 

Anaheim-Santa Ana-Garden Grove, Calif.: 










Anaheim, Calif. _ —___ 

’ 4,8 

7.9 

26.0 

7.9 

27.4 

41.5 

( NA) 

( NA) 

( NA) 

Santa Ana, Calif. --- - __ 

12.3 

24.8 

37.1 

21.5 

51.6 

30.5 

( NA) 

{ NA) 

( NA) 

Atlanta, Ga. ___ _ __ 

12.4 

50% 6 , 

29.0 

13.1 

68.9 

31.0 

( NA) 

( NA) 

( NA) 

Austin, Tex. _ __ _ __ __ __ — __ _ 

a .2 

43.6 

32.2 

11.1 

( NA) 

40.2 

( NA) 

77.6 

1 NA) 

Baltimore, Md._ __ ____ 

1 6.0 

33.3 1 

5.5 

6.9 

40,6 

6.7 

8.7 

48.5 

8.3 

Baton Rouge, La. _ .. __ _ - - 

3.9 

21.3 

4,4 

8.0 

55.8 

8.4 

1 NA) 

( NA) 

( NA) 

Beaumont-Port Arthur, Tex.^ _ _ __ 

4.1 

49.3 

10.3 

( NA) 

57.7 

( NA) 

< NA) 

( NA) 

{ NA) 

Birmingham, Ala. __ __ ___ _ 

15.7 

60.2 i 

12.1 

16.4 

74.8 

16.8 

19.7 

83.9 

21.8 

Boston, Mass. „ _ ___ __ 

17.5 

66.3 

15.7 

15.4 

65.0 

15.1 

( NA) 

(NA) 

{ NA) 

Bridgeport, Conn. _ - -- 

13.4 

61.8 1 

24,9 

17.8 

72.4 

26.2 

(NA) 

( NA) 

( NA) 

Buffalo, N.Y.; 

i 









Buffalo. N.Y_ 

14.5 

51.2 

10.1. 

16.8 

47.7 

13, 1 

17.4 

50.0 

13.9 

Niagara Falls, N.Y. _ _ _ _ 

10,2 

32.1 

7.1 

10.0 

32.9 

13,1 

13.6 

35.3 

15.7 

Canton, Ohio _ „ _ - — 

14.8 

73.2 

19.7 

16.1 

79.0 

23.0 

21.7 

84.1 

28.5 

Charlotte, N.C. ^ - _ _ _ _ 

7.1 

66.6 

1 52.5 

13.1 

78.9 

46.5 

( NA) 

1 NA) 

( NA) 

Chattanooga. Tenn.-Ga.____ — _ _ _ 

8.3 

71.9 

' 5.6 

^14.0 

74.4 

9.8 

8.4 

83.7 

11.4 

Chicago, III. _ _ __ — --- 

7.4 

33.2 

1 5.7 

7.5 

33.1 

6.4 

7.4 

36.8 

7.2 

Cincinnati, Ohio-Ky.-Ind. -- -- 

12.3 

59.5 

^ 10,8 

13.5 

62.8 

21.2 

( NA) 

( NA) 

( NA) 

Cleveland, Ohio _ __ __ _ — _ __ _ 

10.4 

53.1 

! 13.3 

9.9 

55.6 

15.1 

{ NA) 

( NA) 

( NA) 

Columbus, Ga.-Ala. _ _ _ ___ - _ 

16.3 

69.5 

1 23.3 

(NA) 

76.1 

( NA) 

( NA) 

C NA) 

( NA) 

Columbus, Ohio ---- 

9,6 

69.7 

13.7 

9.8 

71.1 

18.8 

( NA) 

( NA) 

( NA) 

Corpus Chrlsti, Tex._ _ --- _ - 

5.6 

38.0 

! 40.6 

(NA) 

50,5 

( NA) 

8.7 

59.7 

39.4 

Dallas, Tex. _ „ --- — — - 

3.9 

31.1 

2.6 

5.4 

1 

42,1 

5.0 

6.4 

54.2 

5.8 

Dayton, Ohio __ _ - _ _ -- 

10.9 

76.7 

13.2 

11.2 

81.0 

15.0 

( NA) 

( NA) 

( NA) 

Denver, Colo. --- - — 

10,5 

40.4 

14,4 

12.7 

47.1 

12.3 

14.8 

59.2 

14.9 

Des Moines, iowa __ __ _ __ 

10.5 

52.5 

48.9 

12.7 

76.2 

45.9 

18.2 

( NA) 

( NA) 

Detroit, Mich. _ _ _ ___ ^ _ __ __ 

5.9 

41.9 

2.4 

5.7 

42.0 

4.3 

( NA) 

1 NA) 

( NA) 

El Paso, Tex. _ _ ________ — __ — 

9.6 

52.9 

26.9 

14.2 

67.8 

25.7 

18.0 

77.3 

33.7 

Erie, Pa. _ _ _ ____ __ __ 

10.8 

67.8 

26.9 

11.1 

64.9 

25.3 

14.1 

77.6 

31.6 

Evansville, Ind.-Ky. __ _ _ __ __ 

9.1 

59,8 

41.6 

11.2 

74.0 

44.1 

( NA) 

( NA) 

(NA) 

Fail River, Mass.-R.l. __ _ _ __ 

9,9 

52.2 

6.8 

19.0 

58.2 

15.9 

20.1 

64.9 

14.6 

Flint, Mich. _ __ _ - - _ - 

13,9 

64.3 

21.0 

12.5 

67.9 

29.0 

( NA) 

(NA) 

( NA) 

Fort Wayne, Ind. _ _ _ __ __ -- __ ___ 

11.5 

47.9 

38.9 

17.8 

62. 1 

40.2 

27,4 

73.3 

49,5 

Fort Worth, Tex. _ _ _ _ _— __ 

4.5 

43.7 

14.7 

6.7 

61.5 

14.3 

7.0 

71.5 

20.7 

Fresno, Calif. _ _ _ -- --— — _ 

8.4 

46.7 

23.4 

11.6 

60.7 

25.4 

12.5 

76.4 

24.7 

Gary-Hammond-East Chicago, Ind;. 










Gary, Ind. __ _ _ _ _ _____ 

12.0 

50.0 

15.4 

16.0 

73.3 

16.2 

19.5 

83.1 

23.4 

Hammond, Ind. _____ __ _ _ 

17.4 

68.0 

11.8 

20.9 

75.9 

11,2 

22.8 

89.3 

16.2 

Grand Rapids, Mich. __ __ j 

7.7 

68.3 

14,0 

8.2 

67,0 

16.1 

( NA) 

1 NA) 

I NA) 

Greensboro-High Point, N.C.^_ __ 

14.2 

66.8 

54.8 

24.5 

78.7, 

47.7 

( NA) 

( NA) 

( NA) 

Hartford, Conn. _ _ _ 

10.2 

87,5 

19.1 

12.3 

78.31 

21.7 

( NA) 

(NA) 

( NA) 

Honolulu, Hawaii __ __ _ ___ __ 

9. 1 

20.9 

5.0 

13.4 

35.9 

10.4 

16.6 

47.6 

11.3 

Houston, Tex. _ _____1 

8.0 

30.4 

1 28.6 

10.3 

47.6' 

31.0 

14.7 

57,4 

38.3 


Standard Notes: — Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 


Revised. 


















































28 MAJOR RETAIL CENTERS 


SUMMARY 


'^BLE 4B. Retail Stores—CBD Sales as Percent of City Sales.* 1963, 1958, and 1954—con. 



1963 

1958 

1954 

standard metropolitan 
statistical area and city 

Convenience 

Shopping 

All 

Convenience 

Shopping 

AH 

Convenience 

Shopping 

All 

goods 

goods 

other 

goods 

goods 

other 

goods 

goods 

other 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 

stores 


(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

dianapolis, Ind. _ _ _ _ _ _ 

10.9 

55.3 

18-9 

11.1 
( NA) 

67o9 

72.3 

62.9 

35.7 

25.3 
( NA) 

7 . 4 

( NA) 

( NA) 
12.8 
( NA) 

( NA) 

{ NA ) 
73.7 
( NA ) 

( NA) 

( NA) 
6.8 
( NA) 

ickson, Miss. ___ _ 

9.5 

61.9 

14.2 

icksonville, Fla. _ __ _ __ .. __ 

11.3 

63,7 

6.5 

9,3 

irsey City, N.J. __ __ ^ _ 

15.0 

32.0 

7.3 

10,9 

6.3 

ansas City, Mo.-Kans.-. 










Kansas City, Kans. 

20 .^ 

73.9 

38.2 

18.7 

68.6 

33.9 

( NA) 

( NA) 

15.4 
( NA) 

{ NA) 

17.4 

( NA) 

( NA) 

( NA) 

( NA) 

25.5 
( NA) 

( NA) 
57.0 

Kansas City, Mo. __ ___ __ 

7.9 

33.5 

9.1 

8.5 

48. 5 

12.6 

loxville, Tenn. _ _ _ 

12.0 

57.6 

21.1 

12. 1 

64.8 

24.3 
20,1 

insing, Mich. _ _ _ _ _ 

8.5 

42,5 

12.3 

8.5 

56.9 

( NA) 

icoln, Nebr. __ _________ _ 

li^.3 

i 81.1 

74.9 

30. 1 
44,7 


( NA) 
49.8 

ttle Rock-North Little Rock, Ark.^ _ _ 

11.8 

13.2 

81.9 

( NA ) 
88.6 

s Angeles-Long Beach, Calif.; 










Glendale, Calif. _ _ _ __ __ _ 

39.7 

82.2 

29.2 

38.4 

79.5 

32.9 

( NA) 

( NA ) 

( NA) 

Long Beach, Calif. __ __ _ __ 

10.8 

44.0 

9.4 

14.8 

46.5 

14.4 

( NA) 

( NA ) 

( NA) 

Los Angeles, Calif. _ 

3.8 

18.3 

2.9 

5.0 

24.2 

4.1 

( NA) 

( NA ) 

( NA) 

Pasadena, Calif. 

30.9 

59.5 

22.8 

28. 1 

70.0 

18.7 

( NA) 

( NA) 

( NA) 

uisville, Ky.-!nd. _ __ _ 

13.8 

52.9 

39.3 

16.8 

67.0 

37.0 

18.8 

72.0 

39.3 

bbock, Tex. __ _ _ _ 

8.2 

46.2 

26.8 

13.3 

69.6 

37.6 

( NA ) 

( NA) 

( NA ) 

icon, Ga. _ _ _ 

16.8 

79.3 

38.9 

25. 1 

92.2 

47. 1 

( NA) 

( NA ) 

£ NA) 

Jdison. Wis. _ _ __ ^ 

20.0 

43. 1 

20.0 

23.7 

69.4 

20.9 

( NA) 

( NA) 

( NA) 

;mphis, Tenn.-Ark. __ _ _ __ _ _ 

4.9 

32.3 

9o7 

4.7 

48.7 

SoS 

( NA) 

( NA) 

{ NA) 

ami, Fla. _ _ _ __ __ __ 

8.7 

40.0 

5.6 

7.8 

39.7 

5.5 

10.2 

51.7 

7.4 

Iwaukee, Wis. _ __ __ _ 

5.9 

32.3 

6.4 

5.1 

34.9 

9,0 

( NA) 

( NA) 

( NA) 

nneapolis-St. Paul, Minn: 




Minneapolis, Minn. __ _ _ 

15.6 

68.6 

14.7 

18.7 

71.0 

18.3 

1 18.7 

76. 1 

21.1 

St. Paul, Minn._ ___ _ 

8.9 

52.3 

13.2 

10.3 

65.2 

13.6 

9.3 

69.6 

15.1 

)bile, Ala. _ _ _ _ _ _ _ 

6.2 

50.7 

13.7 

9.5 

76.9 

17.4 

( NA) 

( NA) 

( NA) 

jntgomery, Ala. _ _ _ _ _ _ 

14.8 

52.7 

57.0 

( NA) 

( NA) 

58. 1 

( NA) 

( NA) 

( NA) 

ishville, Tenn. _ _ _ __ _ __ 

9.3 

70.6 

14.8 

11.5 

87.0 

21.9 

16.3 

( NA) 
20.8 

( NA) 
61.7 

( NA) 
14.9 

iw Bedford, Mass. _ __ _ _ 

18.3 

58.5 

21.8 

19.5 

59.6 

sw Haven, Conn. ___ __. 

10.1 

73.5 

13.0 

15.8 

74.6 

17.5 

27.4 

( NA) 

( NA) 

( NA ) 

( NA) 

( NA) 

( NA) 

iw Orleans, La. __ _____ __ _ 

13.9 

64.3 

26.3 

13.6 

68.0 

IW York. N.Y.! 



Brooklyn _ __ . 

3.0 

35.5 

3.4 

3.2 

{ NA) 

(NA) 

3,5 

33.6 

5.3 

Manhattan ___ _ __ _ 

40.4 

76.4 

47.4 

40.0 

77.2 

51.3 
10,2 

23.3 
31.5 

39.9 

14.1 

19,0 
( NA) 

77.0 

56,9 

7 s n 

46,7 

10.5 

26.1 
( NA) 

Yonkers _________ 

10.5 

17.7 

8.8 

14, 1 

29.8 

74.2 

68.3 

iwark, N.J. __ __ _ _ 

18.9 

73.4 

24.1 

32.6 

18.1 

13.8 

iwport News-Hampton, Va.^ _ 

11.4 

64.3 

< NA) 

irfolk-Portsmouth, Va.: 










Norfolk, Va. _ _ _ 

7.8 

37.3 

16.8 

12.0 

12.3 

48.0 

57.6 

20.7 

16.5 

13.0 

( NA) 

( NA) 

( NA) 

( NA) 


Portsmouth. Va. ___ _ 

7.4 

41.2 

11.9 

( NA) 

( NA) 

^ iN A i 

( NA) 

( NA) 

lahoma City, Okla, _ _ _ 

4.3 

25.4 

8.4 

5.7 

47,1 

laha, Nebr.-lowa __ 

terson-Cllfton-Passaic, N.J. __ _ 

11,7 

3.3 

42. 1 
13.6 

12.2 

1.2 

12.5 

28.2 

59.8 

82.2 

18.4 

16.5 

16,1 

29.6 

{ NA) 
76.0 

( NA) 
12.7 

oria, III. ______ 

12.3 

69. 1 

10.2 

15.5 

73.0 

16. 1 

( NA) 

( NA) 

( M A ) 

iladelphia, Pa.-N.J.; 


% INM f 

Camden, N, J. _ _ 

12.2 

50.5 

12.8 

11.8 

57.7 

13.8 

12.0 

59.0 

11.0 

Philadelphia, Pa. _ 

29.6 

38.3 

15.9 

27.7 

46.7 

16,6 

29.7 

46. 1 

21.8 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 














































SUMMARY 


MAJOR RETAIL CENTERS 1-29 


TABLE 4B. Retail Stores—CBD Sales as Percent of City Sales: 1963, 1958, and 1954— con. 



1963 

1958 

1954 

Standard metropolitan 

Convenience 

Shopping 

All 

Convenience I 

Shopping 

All 

Convenience 

Shopping 

All 

goods 

goods 

other 

goods 


goods 

other 

goods 

goods' 

other 

statistical area and city 

stores 

stores 

stores 

stores 


stores 

stores 

stores 

stores 

stores 



(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) 

(percent) i 

(percent) 

Phoenix, Ariz. _ --- 

4.9 

12. 1 

15.2 

9, 

5 

51.6 

27.3 

14.9 

72.5 

32.7 

Pittsburgh, Pa. . .. _ _ _ _ _ __ _ 

13.4 

63.6 

10.4 

12. 

7 

68.0 

12.3 

14.0 

65.4 

14.1 

Portland, Oreg.-Wash. _ _ _ _ 

13.8 

37.3 

8.7 

13. 

6 

61.7 

10.0 

15.3 

68.7 

10.5 

Providence-Pawtucket-War\Yick, R.l.-Mass.^--. 

12.2 

68.6 

8.3 

13. 

6 

63.9 

16.6 

{ NA) 

( NA) 

( NA) 

Reading, Pa. __ _ ___ _ _ - _ 

29.3 

70.5 

15.3 

38. 

9 

83.2 

21.5 

33.4 

84,3 

23.2 

Richmond, Va. . _ _ __ _ 

14.5 

58.9 

9.9 

16 

a 

< NA) 

( NA) 

( NA) 

( NA) 

( NA) 

Rochester, N.Y. ... 

12.3 

67.0 

26,9 

14. 

0 

74.8 

24.2 

( NA) 

( NA) 

( NA) 

Rockford. Ill_ 

8.4 

47.2 

21.8 

13. 

3 

56.1 

22.7 

( NA) 

( NA) 

( NA) 

Sacramento, Calif. _ _ _____ _ _ _ 

16.3 

49.4 

37.2 

25. 

2 

76.1 

40.3 

( NA) 

( NA) 

( NA) 

St. Louis, Mo.-111. _ _ _ _ _ „ 

5.6 

46.9 

5.3 

5. 

5 

49.9 

8.0 

( NA) 

( NA) 

t NA) 

Salt Lake City, Utah_ _ 

13.2 

51.5 

14.7 

14. 

4 

63.6 

16.1 

( NA) 

( NA) 

t NA) 

San Antonio, Tex.____ _ 

7.6 

51.9 

16.8 

7 

9 

66.9 

18.7 

1 NA) 

( NA) 

( NA) 

San Diego, Calif. _ _ __ 

6.9 

18.0 

6.8 

9. 

1 

37.9 

8.7 

11.1 

46.4 

14.2 

San Francisco-Oakland, Calif.*. 











Berkeley, Calif. __ _ __ 

12.7 

49.6 

33.3 

17 

0 

52.0 

28.5 

( NA) 

( NA) 

( NA) 

Oakland, Calif. _ __ _ . . _ 

13.2 

57.1 

20.9 

19 

0 

60.1 

20.1 

( NA) 

( NA) 

( NA) 

San Francisco, Calif. . __ 

23.6 

62.3 

18.2 

23 

7 

64.6 

23.4 

( NA) 

I NA) 

( NA) 

San Jose, Calif. -___ __ __ __ _ 

14.5 

37.3 

24.3 

( NA) 

51.1 

{ NA) 

26.6 

30.8 

47.5 

Savannah, Ga. _ _ ___ _ _ 

19.8 

53.4 

16.1 

19 

.7 

1 NA) 

( NA) 

20.8 

72.6 

34.7 

Scanton, Pa. _ ____ 

13.4 

87.9 

15.7 

15 

0 

90.5 

20.9 

20.7 

84.0 

22.3 

Seattle-Everett, Wash.^___ _ 

10.3 

54.3 

10.6 

12 

5 

55.5 

11.6 

15.1 

62.7 

10.3 

Shreveport, La. . . . _ ___ __ _ 

7.9 

45.1 

25.6 

10 

5 

74.1 

29.5 

11.8 

76.5 

34.7 

South Bend, Ind.___ _ .. _ 

14.5 

69.7 

39.0 

20 

.5 

77.0 

1 

42.3 

( NA) 

( NA) 

( NA) 

Spokane, Wash. ______ _ _ 

14.6 

63.0 

49.9 

19 

.7 

84.7 

49.1 

23.0 

84.0 

48.5 

Springfield-Chicopee-Holyoke, Mass.-Conn.^ _ 

11.7 

56. B 

8.8 

11 

.2 

67.1 

10.3 

( NA) 

( NA) 

( NA) 

Syracuse, N.Y*. _ _ ___ __ _ 

18.8 

70.4 

25.5 

17 

.3 

74.0 

27.0 

21.8 

78.3 

22.5 

Tacoma, Wash. _ ___ _ 

13.6 

64.0 

22.6 

15 

.4 

79.6 

23.5 

17.5 

79.1 

27.1 

Tampa-St. Petersburg, Fla.: 











St. Petersburg, Fla. __ __ __ . . . _ 

10.5 

59.8 

19.0 

12 

,5 

70,9 

16.5 

( NA) 

( NA) 

( NA) 

Tampa, Fla. _ ___ _ ___ 

4.5 

26.1 

16.2 

5 

.9 

35.6 

16.8 

9.1 

65.9 

24.1 

Toledo, Ohio-Mich. _ _ _ _ _ _ . 

6.9 

41.0 

11.9 

10 

.7 

63.0 

16.4 

( NA) 

( NA) 

( NA) 

Topeka, Kans.__ . __ - _ .. _ 

11.3 

70.1 

43.3 

18 

.4 

( NA) 

{ NA) 

( NA) 

( NA) 

( NA) 

Trenton, N.J. ___ __ __ __ 

15.6 

64.7 

19.3 

14 

1 

75.1 

15.8 

15.4 

70.9 

12.0 

Tucson, Ariz. _ _ _ _ 

6.1 

35.9 

5.6 

8 

.6 

58.9 

9.0 

( NA) 

( NA) 

t NA) 

Tulsa, Okla.__ _____ ___ .... _ 

9.7 

31.7 

21.8 

10 

.6 

44.8 

23.2 

( NA) 

( NA) 

( NA) 

Utica-Rome, N.Y.^ ___ .. _ 

22.0 

85.6 

50.4 

29 

.0 

84.4 

57.4 

34.1 

84.9 

53.4 

Waco, Tex. _ _ _ _ __ _ . _ 

11.2 

34.7 

55.6 

12 

.7 

57.0 

51.5 

t NA) 

1 NA) 

( NA) 

Washington, D.C.-Md.-Va. _ _ _ _ 

19.3 

59.6 

14.9 

18 

.7 

62.9 

13.8 

18.3 

69.4 

18.3 

Waterbury, Conn. __ 

20.1 

61.7 

33.2 

28 

.8 

80.4 

41.1 

{ NA) 

( NA) 

( NA) 

Wichita, Kans. _ _ _ __ _ _ . .. 

7.0 

40.9 

24.6 

9 

. 1 

54.1 

25.0 

( NA) 

( NA) 

( NA) 

Wichita Falls, Tex. - ____ _ 

17.6 

69.4 

38.6 

18 

.2 

77.3 

48.5 

( NA) 

{ NA) 

( NA) 

Wilmington, Del.-N.J.-Md. _ _ _ _ _ . 

26.3 

57.6 

18.4 

22 

.4 

67.9 

24.4 

I NA) 

( NA) 

( NA) 

Winston-Salem, N.C. _ _ __ _ _ _ _ _ _ 

13.9 

66.5 

46.4 

20 

.7 

85.2 

42.3 

( NA) 

( NA) 

( NA) 

Worcester, Mass. _ _ __ 

14.3 

69.4 

12.3 

18 

.4 

76.5 

13.3 

( NA) 

( NA) 

( NA) 

Youngstown-Warren, Ohio __ 

14.3 

63.2 

14.6 

17 

.4 

61.3 

14.5 

1 NA) 

( NA) 

( NA) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
Mn computing percent, data are limited to city in boldface. 














































SUMMARY 


1-30 MAJOR RETAIL CENTERS 


TABLE 5. Retail Stores—Distribution of 


[Sales exclude nonstore retailers (i.e., mail order, 


cu 

jn 


E 

=] 

c: 

cu 

.E 

Standard metropolitan 
statistical area and city 

Retail store 
sales in CBD 

($1,000) 

1 

Akron, Ohio _ 

98 066 

2 

Albany-Schenectady-Troy, N.Y,^ __ - - 

61 390 

3 

Albuquerque, N. Mex. _____ -- 

64 342 

n 

Allentown-Bethlehem-Easton, Pa.-NJi^ __ 

77 335 

5 

Amarillo, Tex._ __ ___ _ 

65 208 

6 

Anaheim-Santa Ana-Garden Grove, Calif.: 


7 

Anaheim, Calif. _ _ __ 

55 938 

8 

Santa Ana, Calif. _ _ _ _ 

78 903 

9 

Atlanta, Ga. __ __ _ __ _ 

301 878 

10 

Austin, Tex. _ __ _ __ ___ 

71 363 

11 

Baltimore, Md. _ __ _ _ __ 

175 291 

12 

Baton Rouge, La. _ _ __ _ _ _ _ 

25 922 

13 

Beaumont-Port Arthur, Tex.-^_ ___ 

33 940 

m 

Birmingham, Ala. _ _ __ _ _ 

150 005 

15 

Boston, Mass. __ __ ___ 

406 826 

16 

Bridgeport, Conn,_ _ __ _ 

78 863 

17 

Buffalo, N.Y.: 


IS 

Buffalo, N.Y _ _ _ 

150 559 

19 

Niagara Falls, N.Y. _ _ _ 

17 346 

20 

Canton, Ohio _ __ _ __ __ 

63 211 

21 

Charlotte, N.C. __ _ ___ _ __ 

162 716 

22 

Chattanooga, Tenn.-Ga. _ _ _ 

59 396 

23 

Chicago, III. __ __ ___ _ ___ 

673 812 

24 

Cincinnati, Ohio-Ky.-lnd. _ _ 

209 601 

25 

Cleveland, Ohio _ __ _ 

305 389 

26 

- Columbus, Ga.-Ala. __ _ 

64 931 

27 

Columbus, Ohio _ _____ _ 

225 382 

28 

Corpus Christi, Tex._ _ _ __ 

63 274 

29 

Dallas, Tex. __ __ 

130 935 

30 

Dayton, Ohio_ 

151 702 

31 

Denver, Colo._ _ _ .. 

168 130 

32 

Des Moines, Iowa __ _ 

131 830 

33 

Detroit, Mich._ _ _ 

287 086 

34 

El Paso, Tex. _ _ 

109 499 

35 

Erie, Pa. _ __ _ 

64’ 615 

36 

Evansville, Ind.-Kv. _ 

76 990 

37 

Fall River, Mass.-R.l. _ 

28 773 

38 

Flint, Mich.__ 

114 484 

39 

Fort Wayne, Ind.__ _ 

100 287 

40 

Fort Worth, Tex. _ _ 

119 586 

41 

Fresno, Calif. _ 

95 520 


Gary-Hammond-East Chicago, Ind.: 


42 

Gary, Ind. ___ _ 

63 917 

43 

Hammond, Ind. __ 

53 855 

44 

Grand Rapids, Mich. _ 

85 395 

45 

Greensboro-High Point. N.C.^ 

96 8371 

46 

Hartford, Conn. _ 

132 445 

47 

Honolulu, Hawaii 

55 321 

48 

Houston, Tex. _ 

356 507 


1963 


Convenience goods stores 

Shopping goods stores 

All other stores 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

11 

002 

11.2 

73 

198 

74 

.6 

13 

866 

14. 1 

14 

721 

23.8 

37 

737 

61 

.0 

9 

432 

15.2 

10 

543 

16.4 

32 

580 

50 

.6 


( D) 

(D) 

5 

192 

6.7 

65 

314 

84 

.5 


( D) 

( D) 

7 

056 

10.8 

25 

340 

38 

,9 

32 

812 

50.3 

3 

682 

10.2 

8 

592 

23 

.9 

23 

664 

65.8 

8 

795 

11.1 

27 

102 

34 

.3 

43 

006 

54.5 

33 

339 

11.0 

152 

627 

50 

.6 

115 

912 

38.4 

7 

148 

10.0 

28 

085 

39 

4 

36 

130 

50.6 

27 

975 

16.0 

123 

574 

70 

5 

23 

742 

13.5 

3 

396 

13.1 

17 

656 

68 

1 

4 

870 

18.8 


( D) 

( D) 

23 

406 

69 

0 


( D) 

{ D) 

23 

517 

15.7 

97 

145 

64 

8 

29 

343 

19.6 

74 

034 

18.2 

278 

456 

68 

4 

54 

.336 

13.4 

12 

616 

16.0 

45 

258 

57 

4 

20 

989 

26.6 

36 

507 

24.2 

91 

132 

60 

5 

22 

920 

15.2 


( D) 

(D) 

9 

281 

53 

5 


( D) 

( D) 

8 

728 

13.8 

39 

204 

62, 

0 

15 

279 

24.2 

7 

946 

4.9 

68 

189 

41 

9 


( D) 

( D> 

5 

727 

9.6 

46 

417 

78. 

1 


(0) 

ID) 

138 

228 

20.5 

446 

388 

66. 

2 

89 

196 

13.2 

32 

109 

15.3 

147 

924 

70. 

6 

29 

568 

14.1 

47 

399 

15.5 

203 

909 

66. 

0 

54 

oai 

17.7 

8 

004 

12.3 

36 

498 

56. 

2 

20 

429 

31.5 

22 

664 

10.1 


( D) 

(C 

)) 


( D) 

1 ( D) 


( D) 

(D) 

21 

772 

34. 

4 


( D) 

{ D) 

14 

926 

11.4 

101 

962 

77. 

.9 


( D) 

( D) 

15 

735 

10.4 

114 

599 

75. 

,5 

21 

368 

14,1 

27 

994 

16,7 

94 

345 

56. 

, 1 

45 

791 

27.2 

11 

587 

8.8 

53 

030 

40. 

,2 

67 

213 

51.0 

47 

664 

16.6 

217 

352 

75. 

7 


( D) 

( D). 

10 

007 

9.1 

66 

182 

60. 

4 

33 

310 

30.-4 

7 

522 

11.6 

37 

428 

57. 

9 

19 

665 

30.4 

66 

656 

8.6 

38 

286 

49. 

7 

32 

048 

41.6 

4 

615 

16.0 

21 

298 

74. 

0 


( D) 

(D) 

17 

378 

15.2 

65 

855 

57, 

5 

31 

251 

27.3 

11 

842 

11.8 

43 

339 

43, 

2 

45 

106 

45.0 

8 

364 

7.0 

76 

088 

63. 

6 

35 

134 

29.4 

8 

642 

9.0 

49 

414 

51. 

7 


( D) 

( D) 

10 

719 

16.8 

41 

051 

64, 

2 

12 

147 

19.0 

9 

698 

18,0 

36 

863 

68. 

4 

7 

294 

13.5 

7 

764 

9.1 

60 

115 

70. 

4 

17 

516 

20.5 

9 

040 

9.3 

39 

558 

40. 

9 

48 

239 

49.8 

10 

445 

7.9 

103 

465 

78. 

1 


( D) 

( D) 

17 

451 

32.0 

29 

893 

54. 

0 


( D) 

( D) 

41 

288 

11.6 

136 

978 

38. 

4 

178 

241 

50.0 


Standard Notes; -- Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

















































Sales in CBD’s: 1963, 1958, and 1954 


direct selling, merchandise vending machine operators)] 


1958 

1954 




Convenience goods 
stores 

Shopping goods stores 

All other stores 


Convenience goods 
stores 

Shopping goods stores 

All other stores 

OJ 

Retail store 


Percent 


Percent 


Percent 

Retail store 


Percent 


Percent 


Percent 

E 

=j 

c 

sales in CBD 

Sales 

of retail 

Sales 

of retail 

Sales 

of retail 

sales in CBD 

Sales 

of retail 

Sales 

of retail 

Sales 

of retail 

a> 

c: 



in CBD 

store 

in CBD 

store 

in CBD 

store 


in CBD 

store 

in CBD 

store 

in CBD 

store 

l_i 



sales 

sales 

sales 


sales 


sales 


sales 


($1,000) 

($1,000) 

in CBD 

($1,000) 

in CBD 

($1,000) 

in CBD 

($1,000) 

($1,000) 

in CBD 

($1,000) 

in CBD 

($1,000) 

in CBD 


117 

076 

15 685 

13.4 

83 468 

71.3 

17 923 

15.3 

119 011 

15 194 

12.8 

85 534 

71.9 

18 283 

15.3 

1 

71 

210 

18 076 

25.4 

40 133 

56.4 

( D) 

( D) 

76 030 

14 861 

19.6 

42 709 

56.1 

18 510 

24.3 

2 

81 

322 

13 220 

16.3 

40 155 

49.4 

27 947 

34.4 

( NA) 

< NA) 

( NA) 

( NA) 

( NA) 

( NA) 

( NA) 

3 

73 

631 

7 106 

9.7 

59 284 

80.5 

7 241 

9.8 

64 212 

7 941 

12.4 

51 087 

79,5 

5 184 

8.1 

4 

78 

978 

11 396 

14.4 

38 167 

48.3 

29 415 

37.2 

( NA) 

( NA) 

( NA) 

( NA) 

( NA) 

( NA) 

( NA) 

5 

31 

261 

3 791 

12.1 

8 194 

26.2 

19 276 

61.7 

( NA) 

( NA) 

( NA ) 

( NA) 

( NA) 

( NA) 

( NA) 

6 

7 

60 

672 

9 089 

15.0 

30 900 

50.9 

20 683 

34.1 

C NA) 

( NA) 

C NA) 

( NA) 

( NA) 

( NA) 

( NA) 

8 

297 

701 

30 250 

10.2 

174 140 

58.5 

93 311 

31.3 

263 2?0 

29 299 

11, 1 

144 469 

54.9 

89 452 

34.0 

9 

81 

345 

8 129 

10.0 

38 598 

47.4 

34 618 

42.6 

83 634 

8 892 

10.6 

34 466 

41.2 

40 276 

48.2 

10 

215 

352 

35 880 

16.7 

151 063 

70.1 

28 409 

13.2 

233 843 

39 876 

17.0 

163 625 

70.0 

30 342 

13.0 

11 

53 

361 

6 102 

11.4 

38 136 

71.5 

9 123 

17.1 

46 452 

6 395 

13.8 

32 664 

70.3 

7 393 

15,9 

12 

43 

394 

( D) 

(D) 

24 245 

55.9 

CO) 

CD) 

. (NA) 

( NA) 

( NA ) 

{ NA) 

{ NA) 

{ NA) 

( NA) 

13 

171 

952 

25 324 

14,7 

114 089 

66.3 

32 539 

18.9 

161 034 

24 513 

15.2 

98 741 

61.3 

37 780 

23.5 

14 

403 

383 

66 977 

16.6 

280 063 

69.4 

56 343 

14.0 

419 530 

6 3 86 5 

15.2 

30 3 130 

72.3 

52 535 

12.5 

15 

86 

916 

17 017 

19.6 

50 053 

57.6 

19 486 

22.8 

100 453 

21 862 

21.8 

57 110 

56,8 

21 481 

21.4 

16 

196 

887 

48 833 

24.8 

115 934 

58.9 

32 120 

16.3 

206 101 

47 784 

25.2 

126 166 

61.2 

32 151 

15,6 

17 

18 

22 

76 7 

5 808 

25.5 

11 129 

48.9 

CO) 

( D) 

25 421 

6 602 

26.0 

11 580 

45.5 

7 239 

28.5 

19 

69 

197 

11 368 

16.4 

43 091 

62.3 

14 738 

21.3 

72 019 

12 623 

17.5 

40 631 

56.4 

18 760 

26.1 

20 

130 

785 

10 851 

8.3 

64 116 

49.0 

55 818 

42.7 

122 470 

13 490 

11.0 

56 894 

46.5 

52 086 

42.5 

21 

66 

650 

6 036 

9.1 

50 217 

75.3 

10 397 

15.6 

66 557 

5 583 

8.4 

50 471 

75.9 

10 483 

15.7 

22 

696 

432 

136 962 

19.7 

459 702 

66.0 

( D) 

CD) 

706 787 

123 832 

17.5 

477 059 

67.5 

105 396 

15.0 

23 

252 

785 

38 286 

15. 1 

163 001 

64.5 

( 0) 

( D) 

264 416 

33 692 

12.7 

170 026 

64.3 

60 698 

23,0 

24 

357 

441 

52 440 

14.6 

241 998 

68.0 

63 003 

18.0 

372 626 

48 874 

13.1 

259 021 

69.5 

64 731 

17,4 

25 

64 

457 

7 998 

12.4 

37 238 

58.0 

19 221 

30.0 

( NA) 

( NA) 

( NA) 

C NA) 

( NA) 

C NA) 

1 NA) 

26 

218 

222 

23 716 

10.9 

: 142 960 

65.5 

51 546 

23.6 

199 468 

24 692 

12,4 

137 631 

69.0 

37 145 

18.6 

27 

67 

424 

( D) 

( D) 

28 062 

41.6 

( D) 

CD) 

66 044 

5 522 

8.4 

26 860 

40.6 

33 662 

51.0 

28 

158 

264 

18 279 

11.5 

118 005 

74.6 

21 980 

13.9 

165 738 

17 193 

10.4 

125 703 

75.8 

22 842 

13.8 

29 

161 

420 

18 107 

11.2 

118 967 

73.7 

24 346 

15.1 

163 365 

22 507 

13.8 

114 215 

69.9 

26 643 

16.3 

30 

177 

240 

31 042 

17,5 

108 695 

61.3 

( D) 

( D) 

179 664 

33 029 

18.4 

109 093 

60.7 

37 542 

20,9 

31 

144 

268 

14 012 

9.7 

70 368 

48.3 

59 888 

41.5 

147 373 

15 469 

10.5 

6 6 399 

45.1 

65 505 

44,4 

32 

331 

039 

48 519 

14.7 

249 404 

75.3 

33 116 

10.0 

397 063 

62 601 

15.8 

300 183 

75.6 

34 279 

8.6 

33 

106 

761 

13 238 

12.4 

64 694 

60.6 

28 829 

27.0 

93 908 

12 482 

13.3 

53 902 

57.4 

27 524 

29.3 

34 

62 

705 

7 644 

12.2 

38 345 

61.1 

16 716 

26.6 

69 812 

9 067 

15.0 

40 771 

58.4 

19 974 

28.6 

35 

77 

244 

7 872 

10.1 

41 188 

53.3 

28 184 

36.3 

81 085 

9 442 

11.6 

44 562 

55.0 

27 081 

33.4 

36 

36 

124 

8 962 

24.8 

21 467 

59.4 

5 695 

15.8 

35 069 

7 995 

22.8 

20 976 

59.8 

6 098 

17.4 

37 

103 

647 

13 966 

13.5 

54 292 

52.4 

35 389 

34.1 

134 807 

17 995 

13.3 

66 476 

49.3 

50 338 

37.4 

38 

95 

548 

14 805 

15.5 

44 191 

46.3 

36 552 

38.2 

104 068 

15 817 

15.2 

48 678 

46.8 

39 573 

38.0 

39 

140 

217 

12 074 

8.6 

94 735 

67.6 

33 408 

23.8 

140 925 

11 151 

7.9 

89 691 

63.6 

40 083 

28.5 

40 

95 

786 

10 639 

11.1 

48 926 

51.0 

36 221 

37.8 

83 756 

10 509 

12.6 

50 127 

59.8 

23 120 

27,6 

41 

68 

620 

12 696 

18.5 

44 825 

65,3 

11 099 

16.2 

70 934 

13 176 

18.6 

43 220 

60.9 

14 538 

20.5 

42 

57 

762 

12 107 

21.0 

40 467 

70.0 

5 188 

9.0 

53 517 

9 292 

17.4 

36 138 

67.5 

8 087 

15.1 

4: 

91 

336 

8 358 

9.1 

64 266 

70.4 

10 712 

20.5 

93 125 

9 319 

10.0 

67 923 

72.9 

15 883 

17.1 


83 

097 

12 179 

15.0 

37 332 

45.0 

33 586 

40.4 

( NA) 

( NA) 

INA> 

1 NA) 

C NA) 

( NA) 

( NA) 


135 

751 

13 248 

10.0 

98 919 

73.0 

CD) 

( D) 

132 057 

15 145 

11.5 

93 187 

70,5 

23 725 

18.0 

4^ 

64 

0 59 

19 742 

30.8 

33 236 

51.9 

11 081 

17.3 

63 771 

18 625 

29.2 

35 217 

55.2 

9 929 

15.6 

4" 

356 

689 

45 654 

12.8 

154 241 

43.2 

156 794 

44.0 

371 399 

48 942 

13.2 

161 566 

43.5 

16>Q 891 

43.3 

4? 



1-32 major retail CENTERS 


SUMMARY 


TABLE 5 Retail Stores—Distribution of Sales 


[Sales exclude nonstore retailers (i.e., mail order, 







1963 




cu 

-Q 

Standard metropolitan 
statistical area and city 


Convenience goods stores 

Shopping goods stores 

Ail other stores 

b 

tz 

OJ 

c 

Retail store 
sales in CBD 

($1,000) 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail ! 
store 
sales 
in CBD 

Sales 

in CBD i 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

1 

Indianapolis, Ind.- 

233 667 

29 7 59 

12,7 

137 943 

59.0 

65 965 

28.2 

Jackson, Miss.- 

57 842 

6 389 

11.0 

38 355 

66.3 

( D) 

( D) 


Jacksonville, Ffa.- 

94 833 

12 630 

13.3 

69 292 

73. 1 

(0) 

( D) 

a 

Jersey City. N.J.- 

43 232 

18 777 

43.4 

18 286 

42.3 

6 169 

14.3 

5 

5 

Kansas City, Mo.-Kans.: 

Kansas City, Kans. _ __ _ - - -- 

55 238 

( D) 

IQ) 

18 436 

33.4 

( 0) 

( D) 

7 

Kansas City, Mo. _ __ _ -- 

137 67 6 

22 705 

16.5 

89 393 

64.9 

( D) 

( D) 

3 

Knoxville, Tenn.- 

83 074 

8 805 

10.6 

50 250 

60.5 

24 019 

28.9 

9 

Lansing, Mich.- 

52 584 

6 290 

12.0 

32 560 

61.9 

( D) 

(0) 

LD 

Lincoln, Nebr.- 

87 879 

8 519 

9.7 

54 641 

62.2 

24 719 

28. 1 

11 

Little Rock-North Little Rock, Ark.^ _ - 

103 769 

7 125 

6.9 

55 816 

53.8 

40 828 

39.3 

12 

13 

Los Angeles-Long Beach, Calif.; 

Glendale, Calif.-- . 

106 710 

26 577 

24.9 

50 042 

46,9 

30 091 

28.2 

m 

Long Beach, Calif. _ _ - 

105 894 

19 835 

18.7 

65 576 

61.9 

( D ) 

( D) 

15 

Los Angeles, Calif. _ _ _ _ . - 

318 170 

58 913 

18.5 

213 178 

67.0 

46 079 

14.5 

16 

Pasadena, Calif. __ 

132 051 

25 300 

19.2 

79 425 

60.1 

27 326 

20.7 

17 

Louisville, Ky.-Ind. _ — _ _ . _ 

209 857 

28 442 

13.6 

89 317 

42.6 

92 098 

43.9 

18 

Lubbock, Tex. __ - _ _ _ _ _ — _ 

69 675 

5 563 

8.0 

33 398 

47.9 

30 7 14 

44,1 

19 

Macon, Ga. .. _ _ 

78 675 

8 815 

11.2 

39 524 

50.2 

30 336 

38.6 

20 

Madison, Wis. _ _ — 

65 607 

14 786 

22.5 

31 551 

48. 1 

19 268 

29.4 

21 

Memphis, Tenn.-Ark. __ _ _ —-- 

Miami, Fla._ _ _ -- - 

105 475 

10 926 

10.4 

65 916 

62.5 

( D) 

( D) 

22 

107 646 

18 471 

17.2 

76 181 

70.8 

( D) 

( D) 

23 

Milwaukee, Wis. _ _ __ _ — __ _ -- 

148 374 

22 070 

14,9 

103 965 

70.1 

22 339 

15.1 

24 

25 

Minneapolis-St. Paul, Minn.: 

Minneapolis, Minn. __ _ _ . — 

256 837 

38 459 

15.0 

173 105 

67.4 , 

45 273 

17.6 

26 

St. Paul, Minn. 

104 152 

13 647 

13.1 

68 255 

65.5 i 

22 250 

21.4 

27 

Mobile, Ala. ______ __ _ _ — 

60 444 

(D) 

( D) 

39 946 

66. 1 

1 D) 

( D) 

28 

Montgomery, Ala, _ ____ __ _ 

87 189 

8 853 

10.2 

31 634 

36.3 

46 702 

53.6 

29 

Nashville, Tenn. . - _ _ _ _ _ _ 

127 987 

12 416 

9.7 

89 167 

69.7 

26 404 

20.6 

30 

New Bedford, Mass. __ _ _ _ _ -- _ 

41 921 

9 161 

21.9 

22 114 

52.8 

10 646 

25.4 

31 

New Haven, Conn. ___ __ _ ___ 

65 429 

7 893 

12.1 

46 562 

71.2 

10 974 

16.8 

32 

New Orleans, La. _ _ _ _ _ 

254 355 

39 233 

15.4 

151 959 

60,0 

63 163 

25.0 

33 

34 

New York, N.Y.: 

Brooklyn ___ _ ______ 

297 603 

35 851 

12.0 

237 606 

80.0 

24 146 

8.1 

35 

Manhattan __ _ _ __ __ __ __ 

2 355 340 

689 171 

29.2 

1 261 386 

54.0 

404 783 

17.1 

36 

Yonkers __ __ __ _ _ 

42 179 

12 328 

29.2 

22 913 

54.3 

( D) 

{ D) 

37 

Newark, N.J. _ _ __ _ _ _ __ 

266 804 

41 804 

15.7 

182 146 

68.3 

42 854 

16.1 

38 

Newport News-Hampton, \/a.^_- _______ 

61 843 

5 659 

9.2 

35 564 

57.5 

( D) 

( D) 

39 

40 

Norfolk-Portsmouth, Va.j 

Norfolk, Va.__ _ _ _ __ 

83 252 

10 083 

12.1 

47 349 

56.9 

( D) 

( D) 

41 

Portsmouth, Va. __ _ _ __ __ _ 

22 897 

3 371 

14.7 

13 668 

60.0 

( D ) 

( D) 

42 

Oklahoma City, Okla._ __ _ __ 

71 160 

6 811 

9.6 

45 514 

64.0 

t D) 

( D) 

43 

Omaha, Nebr.-Iowa_ _ _ __ 

104 330 

18 915 

18.1 

63 556 

60.9 

21 859 

21.0 

44 

Paterson-Clifton-Passaic, N.J. ___ _ 

75 423 

14 712 

19.5 

52 178 

69,2 

8 533 

11.3 

45 

Peoria, III. _ ___ _ _ __ _ 

63 799 

7 762 

12.2 

47 967 

75.2 

(0) 

( D) 

46 

47 

Philadelphia. Pa.-N.J.: 

Camden, N. J. _ _ _ __ _ 

563 248 

112 831 

20.0 

357 149 

63,4 

93 268 

17.0 

48 

Philadelphia, Pa. _ __ ___ _ 

42 279 1 13 619 

32.2 

18 194 

43,0 

( D) 

( D) 
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SUMMARY 


MAJOR RETAIL CENTERS 1-33 


In CBD's; 1963, 1958, and 1954- 


-Continued 


direct selling, merchandise vending machine operators)] 

I 1958 


90 157 
39 272 


Convenience 
goods stores 


I Shopping goods stores 


other stores 


good's sfores Chopping goods stores 


other stores 


Retail store ■ 
sales in 

CBD 

($1,000) 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 

In CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Retail store " 
sales in 

CBD 

($1,000) 

Percent 
Sales of retail 

in CBD store 

($1,000) in^CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

271 499 

57 837 

31 100 

4 846 

11,5 

8,4 

161 988 
37 561 

59.7 

64.9 

78 411 

15 430 

28.9 

26,7 

277 462 
( NA) 

34 570 12.4 

(NA) (NA) 

161 930 
( NA) 

58.4 
( NA) 

80 962 
( NA) 

29.2 
( NA) 


6^ 872 
20 317 


87 904 
( NA) 


63 328 
( NA) 


51 879 
166 507 


10 470 
22 904 


20.2 18 981i 

14.2 113 005 i 


22 428 
30 598 


43.2 50 184 

19.3 179 428 


7 965 
26 047 


17 448 
122 617 


24 771 
3n 764 


75 892 
60 662 
82 864 
94 454 


20 992 
19 235 
24 37 6 
35 248 


74 387 
( NA) 
{ NA) 
89 558 


41 812 
( NA) 
( NA) 
46 933 


22 664 
( NA) 
( NA) 
34 259 


30.5 B 
( NA) 9 
(NA) lO 
38.3 11 


99 619 
120 519 
365 345 
107 175 


212 960 
76 509 
7 1 609 
69 844 


107 702 
114 340 
161 546 


283 967 
116 904 


70 762 
85 540 
132 319 
35 929 
81 975 
260 262 


278 666 
2 409 359 
40 870 


269 863 
49 860 


92 274 
27 261 


93 825 
121 502 
85 357 
66 738 


603 615 
52 991 


25 368 
25 943 
72 184 
22 143 


9 533 
17 427 
20 239 


45 508 
16 990 


7 658 
18 661 
11 887 
9 979 
13 005 
40 968 


37 125 
653 119 
13 415 


41 230 
5 818 


8 793 
18 596 
20 778 


107 797 
15 059 


25.5 

43 084 

43.2 

21.5 

66 720 

55.4 

19,7 

239 135 

65.5 

20.7 

66 172 

61.7 

15.8 

101 443 

47.6 

8.8 

35 669 

46.6 

13.4 

37 012 

51.7 

20.3 

40 543 

58.0 

8.9 

78 92'B 

73,3 

15.2 

80 218 

70.2 

12.5 

111 784 

69.2 

16.0 

183 750 

64.7 

14.5 

79 496 

68.0 

10.8 

47 056 

66.5 

21.8 

37 184 

43,5 

9.0 

90 039 

68.0 

27.8 

19 754 

55.0 

16,0 

53 985 

66.0 

15.7 

161 704 

62.1 

13.3 

{ D) 

(D) 

27.1 

1 298 232 

53.9 

32.8 

20 604 

50.4 

15.3 

191 665 

71.0 

12.0' 

29 352 

59.0 

16.9 

51 476 

55.8 

17.0 

16 770 

62.0 

9.4 

61 916 

66,0 

15.3 

72 552 

59.7 

24.3 

53 243 

62,4 

13,8 

46 199 

69.2 

18.0 

398 552 

66.0 

28.4 

26 725 

50.4 


31 167 
27 856 
54 026 
18 860 


77 783 
34 096 
25 011 
15 122 


( D) 
16 695 
29 523 


54 709 
20 418 


16 048 

29 695 

30 393 
6 196 

14 985 
57 590 


( D) 
458 008 
6 851 


36 968 
( D) 


25 245 
( D) 


23 116 
30 354 
11 336 
11 330 


97 266 
11 207 


31,3 90 858 
23.1 118 792 
14.8 385 895 
17,6 100 462 


36.5 222 553 

44.6 (NA) 

34.9 (NA) 

21.7 (NA) 


(D) 123 843 
14.6 124 764 
18.3 191 287 


19.3 285 798 
17.5 115 167 


68 692 
87 57 3 
116 913 
36 184 
77 065 
257 272 


(D) 256 923 
19.0 2 229 389 
16.8 34 455 


13.7 273 449 

(0) (NA) 


100 471 
27,3 (NA) 

(D) (NA) 


24.6 91 184 
25.0 126 754 
13.3 81 831 
17,0 60 762 


16.1 601 710 

21.2 51 581 


24 774 
24 997 
71 114 
19 429 


36 092 
( NA) 
( NA) 
( NA) 


11 435 
20 318 
20 026 


43 800 
13 305 ! 


7 429 
13 213 

11 773 
9 771 

12 919 
39 414 


36 111 
588 477 
10 112 


41 040 
( NA) 


16 899 
( NA) 
( NA) 


9 234 
20 931 
18 894 
9 351 


100 833 
16 399 


39 330 
69 940 
254 032 
59 496 


106 059 
( NA) 
( NA) 
( NA) 


82 457 
86 567 
125 829 


183 535 
80 27 2 


40 245 
35 508 
76 586 
20 456 
51 768 
162 526 


14.1 190 486 
26.4 i 262 694 
29.3 18 265 


15.0 186 945 

(NA) (NA) 


57 237 
I NA) 
( NA) 


64 189 
69 467 
54 799 
42 645 


16.8 424 043 70.5 

31.8 22 162 43.0 


26 754 
23 855 
60 749 
21 537 


80 402 
( NA) 

( NA) 
( NA) 


29 951 
17 879 
45 432 


58 463 
21 590 


21 018 
38 852 
28 554 
5 957 
12 378 
55 332 


30 326 
378 7 18 
6 078 


45 464 
(NA) 


26 335 
(NA) 
( NA) 


17 761 
36 356 
8 138 
8 766 


76 834 
13 020 


12 

29.4 13 
20.1 14 
15.8 15 

21.5 16 


36.1 17 
(NA) 18 
(NA) 19 
(NA) 20 


24.2 21 

14.3 22 
23.7 23 


24 

20.5 25 
18.7 26 


30.6 27 

44.4 28 

24.4 29 

16.5 30 
16.0 31 

21.5 32 


33 

11.8 34 
17.0 35 
17.7 36 


16.6 37 
(NA) 38 


26.2 59 
(NA) 40 
(NA) 41 


19.5 42 
28.7 43 
9.9 44 
14.4 45 


46 

12.7 47 
25.2 48 



1-34 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 5. Retail Stores—Distribution of Sales 


10 

11 

12 

13 


in 

15 

16 
17 


18 

19 

20 
21 
22 


23 

24 

25 

26 
27 


28 

29 

30 


31 

32 

33 

34 

35 


36 

37 

38 

39 

40 


41 

42 

43 

44 

45 



1963 

Standard metropolitan 
statistical area and city 

Retail store 
sales in CBD 

($1,000) 

Convenience goods stores 

Shopping goods stores 

All other stores 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Sales 
in CBD 

($1,000) 

Percent 
of retail 
store 
sales 
in CBD 

Phoenix, Ariz. ___ — -- 

85 

516 

13 

469 

15.8 

2 5 7 39 

30. 1 

46 

308 

54,2 

Pittsburgh, Pa. - — _ -- — -- 

299 

449 

41 

858 

14.0 

227 954 

76,1 

29 

657 

10.0 

Portland, Oreg.-Wash.- 

145 

642 

26 

782 

18.4 

94 454 

65,0 

24 

406 

17 0 

Providence-Pawtucket-Warwick, R.I.-Mass,^ _ _ _ 

101 

794 

11 

654 

11.4 

79 940 

79.0 

10 

200 

10.0 

Reading, Pa. _ __ -- - 

62 

168 

13 

398 

22 .0 

40 556 

65.2 

(^) 

(D) 

Richmond, Va. ___ _ - _ 

12 3 

906 

19 

9 33 

16. I 

(D) 

(0) 


(D) 

(D) 

Rochester, N.Y._ — __ __ __ _ — 

204 

298 

22 

349 

10.9 

120 283 

58.9 

61 

666 

30.2 

Rockford, III. ___ 

61 

783 

7 

353 

11.9 

31 9 47 

51.7 


(D) 

( D' 

Sacramento, Calif. ____ _ 

159 

884 

23 

172 

14.5 

76 544 

47.9 

60 

168 

37.6 

St. Louis, Mo.-III. -- 

193 

331 

20 

528 

1 1.0 

154 2 12 

80.0 


(D) 

(o) 

Salt Lake City, Utah _ _ _ __ _ 

102 

328 

15 

2 36 

14.9 

63 025 

61.6 


(d) 

{ C)) 

San Antonio, Tex. _ _ . _ - 

172 

415 

17 

044 

9.9 

108 548 

63.0 

46 

82 3 

27.2 

San Diego, Calif.-- _ _ - 

80 

465 

17 

266 

21.5 

44 152 

54,9 


fn) 

(0) 

San Francisco-Oakland, Calif.: 











Berkeley, Calif, __ __ . 

50 

566 

8 

370 

16.6 

18 306 

36.2 

23 

890 

47.2 

Oakland, Calif. _ _ --- _ __ _ 

190 

064 

29 

727 

15,6 

109 046 

57.4 


( d) 

( D) 

San Francisco, Calif. _ __ __ __ __ 

489 

000 

129 

729 

26.6 

282 505 

57.8 

76 

766 

15.7 

San Jose, Calif. __ _ _ — 

113 

057 

20 

800 

18.4 

47 227 

41.8 

45 

030 

39.8 

Savannah, Ga. _ _ _ ___ 

51 

575 


(D) 

(D) 

27 504 

53.3 

(D) 

(D) 

Scanton, Pa.__ _ _ _ __ 

Seattle-Everett, Wash.^ __ __ __ 

59 

225 

997 

332 

6 

34 

714 

594 

11.2 

15.4 

45 1 17 
153 169 

75.2 

68.0 


(D) 

( D) 

(D) 

(d) 

Shreveport, La. _ _ ^ ^ 

66 

214 

6 

085 

9.2 

33 855 

51.1 

26 

274 

39.7 

South Bend, Ind. __ _ _ _ __ _ 

90 

994 

10 

607 

11.7 

48 477 

53.3 

31 

9 10 

35. 1 

Spokane, Wash. ___ _ __ _ 

118 

208 

13 

188 

1 1 .2 

53 680 

45.4 

51 

340 

43.4 

Springfield-Chicopee-Holyoke, Mass,-Conn.^ __ 

67 

098 

10 

32 7 

15.4 

47 727 

71.1 


( d) 

( d) 

Syracuse, N.Y. __ _ _ 

129 

791 

20 

419 

15.7 

76 504 

58.9 

32 

868 

25.3 

Tacoma, Wash,_ ___ ____ 

84 

559 

10 

275 

12 .2 

49 368 

58.4 

24 

916 

29.5 

Tampa-St. Petersburg, Fla.; 











St. Petersburg, Fla. _ _ 

96 

281 

9 

227 

9.6 

64 933 

67.4 

22 

12 1 

2 3.0 

Tampa, Fla. __ __ 

63 

414 


(D) 

(D) 

1 

27 050 

42,7 

(D) 

(n) 

Toledo, Ohio-Mich. ___ - __ 

88 

052 

12 

543 

14.2 

55 402 

62.9 


( D) 

( 0) 

Topeka, Kans. ___ 

71 

201 

6 

82 3 

9.6 

31 373 

44. 1 

33 

005 

46.4 

Trenton, N.J. _ - _ _ _ 

72 

356 

8 

52 1 

11,8 

53 358 

73.7 

to 

477 

14.5 

Tucson, Ariz. ______ _ ______ 

48 

017 

7 

62 4 

15,9 

31 803 

66.2 

8 

590 

17.9 

Tulsa, Okla. __ __ __ _ __ _ 

88 

194 

12 

400 

14.1 

39 336 

44.6 

36 

458 

41.3 

Utica-Rome, N.Y.^__- _ _ _ 

72 

368 

11 

165 

15,4 

32 578 

45.0 

28 

62 5 

39.6 

Waco, Tex. _ _ ______ _ 

54 

469 

5 

679 ! 

10.4 

15 047 

27.6 

33 

743 

61,9 

Washington, D.C.-Md.-Va._ _ _ _ 

406 

930 

91 

663 

22.5 

240 890 

59.2 

74 

377 

18.3 

Waterbury, Conn. _ __ __ 

61 

537 

12 

265 

19.9 

29 065 

47.2 

20 

207 

32.8 

Wichita, Kans._ __ ___ __ 

94 

396 

8 

842 

9,4 

41 2 48 

43.7 

44 

306 

46.9 

Wichita Falls, Tex_ ___ 

57 

506 

4 

298 

12.7 

24 2 37 

42.1 

25 

97 1 

45.2 

Wilmington, Del. -N.J. -Md. _ ____ 

76 

504 

15 

261 

19.9 

42 222 

55.2 

19 

02 1 

24.9 

Winston-Salem, N.C_ _ _ _ __ 

85 

984 

8 

205 

9.5 

41 737 

48.5 

36 

042 

41,9 

Worcester, Mass._ _ __ __ _ 

87 

198 

13 

873 

15.9 

58 417 

67.0 

14 

908 

17.1 

Youngstown-Warren, Ohic?- __ 

73 

712 

10 

765 

14.6 

51 297 

69.6 

11 

650 

15.8 


Standard Notes: ~ Represents zero. 
^Data are limited to city in boldface. 


(D) Withheld to avoid disclosure. (NA) Not available. 














































SUMMARY 


MAJOR RETAIL CENTERS 1-35 


in CBD’s: 1963^ 1958^ snd 1954—continued 


direct selling, merchandise vending machine operators)] 


1958 

1954 


Convenience 
goods stores 

Shopping goods stores 

All other stores 


Convenience 
goods stores 

Shopping goods stores 

All other stores 

Retail store 




















Retail store 







sales in 


Percent 


Percent 


Percent 

sales in 


Percent 


Percent 


Percent 

CBD 

Sales 

of retail 

Sales 

of retail 

Sales 

of retail 

CBD 

Sales 

of retail 

Sales 

of retail 

Sales 

of retail 


in CBD 

store 

in CBD 

store 

in CBD 

store 


in CBD 

store 

in CBD 

store 

in CBD 

store 



sales 


sales 


sales 



sales 


sales 


sales 

($1,000) 

($1,000) 

in CBD 

($1,000) 

in CBD 

($1,000) 

in CBD 

($1,000) 

($1,000) 

in CBD 

($1,000) 

In CBD 

($1,000) 

in CBD 

132 9 36 

14 528 

10.9 

62 326 

46.9 

56 082 

42.2 

118 996 

13 439 

11.3 

60 655 

51.0 

44 902 

37.7 

33! 525 

43 591 

13. 1 

256 354 

77.3 

31 580 

9,5 

297 561 

4 1 688 

14,0 

222 802 

74,9 

33 071 

11.1 

171 82 4 

29 933 

17.4 

118 318 

68.9 

23 573 

13.7 

179 951 

33 231 

18.5 

122 02 3 

67.8 

24 697 

13.7 

106 186 

13 847 

13.0 

71 005 

66.9 

(D) 

(D) 

113 139 

15 574 

13.8 

77 269 

68.3 

20 296 

17,9 

71 345 

19 786 

27.7 

40 288 

56.5 

11 271 

15.8 

68 948 

18 2 12 

26.4 

39 281 

57.0 

11 455 

16.6 

141 72 3 

22 791 

16.1 

(D) 

(D) 

(D) 

(D) 

145 2 52 

22 393 

15.4 

9 1 959 

63,3 

30 900 

2 1.3 

193 453 

25 079 

13.0 

119 910 

62.0 

48 464 

25,0 

201 975 

2 5 389 

12,6 

124 079 

61.4 

52 507 

26.0 

58 068 

9 2 30 

15.9 

31 318 

53.9 

17 520 

30.2 

56 757 

7 758 

13,7 

30 377 

53.5 

18 622 

32.8 

159 673 

29 231 

18.3 

75 618 

47.4 

54 824 

34.3 

145 659 

26 787 

18,4 

70 782 

48.6 

48 090 

33.0 

2 34 812 

2 6 512 

11.3 

183 450 

78.1 

24 850 

10.6 

2 42 794 

26 841 

11.1 

195 401 

80.5 

20 552 

8,4 

100 669 

14 264 

14.2 

63 472 

63. 1 

22 933 

22,8 

93 069 

15 342 

16.5 

57 139 

61.4 

20 588 

22 . I 

175 558 

17 273 

9.8 

111 787 

64.0 

46 498 

26.5 

174 081 

15 880 

9.1 

108 922 

62.6 

49 279 

28.3 

120 044 

2 1 849 

18.2 

74 493 

62.1 

23 702 

19.7 

1 15 984 

18 554 

16.0 

68 787 

59.3 

28 643 

24.7 

45 043 

9 554 

2 1.2 

18 515 

41.1 

16 974 

37.7 

41 186 

8 222 

20.0 

17 036 

41,4 

15 928 

38.6 

186 052 

40 207 

2 1.6 

107 520 

57.8 

38 32 5 

20.6 

184 889 

39 9 13 

2 1.6 

110 452 

59.7 

34 52 4 

18.7 

454 520 

114 662 

25.2 

259 516 

57.0 

80 342 

IB.O 

410 567 

101 992 

24.8 

239 792 

58,4 

68 783 

16,8 

101 237 

21 113 

2 1.1 

47 572 

47.0 

32 552 

32 .2 

114 066 

20 167 

17.7 

56 290 

49.3 

37 609 

33.0 

60 916 

10 559 

17.3 

31 017 

51.0 

19 340 

31.7 

58 946 

9 830 

16.7 

29 745 

50,5 

19 371 

32.8 

64 609 

8 483 

13. 1 

45 287 

70.1 

10 839 

16.8 

60 686 

9 676 

16.0 

41 830 

68.9 

9 180 

15.1 

227 164 

39 989 

17.6 

151 596 

66.7 

35 579 

15.7 

2 10 92 1 

41 203 

19.6 

140 551 

66.6 

29 167 

13.8 

84 645 

7 376 

9.0 

49 758 

58.8 

27 51 1 

32.6 

78 015 

7 482 

9.6 

42 2 46 

54.2 

28 287 

36.2 

92 173 

13 297 

14.4 

50 251 

54.5 

28 625 

31.1 

1 

100 202 1 

14 468 

14.4 

51 144 

51.1 

34 590 

34,5 : 

136 256 

17 538 

12.9 

69 842 

51.3 

48 876 

35.9 

134 574 1 

19 626 

14.6 

65 203 

48.4 

49 745 

37.0 , 

68 2 11 

9 519 

14.0 

49 515 

72.6 

(D) 

(D) 

69 82 1 

9 448 

13.5 

48 852 

70.0 

n 52 1 

16.5 , 

132 443 

20 387 

15.4 

79 029 

59.7 

33 02 7 

24,9 

128 830 

2 3 344 

18. 1 

77 92 1 

60.5 

27 565 

2 1.4 

80 581 

11 560 

14.3 

48 007 

59.6 

21 014 

26.1 

81 02 9 

12 649 

15.6 

45 431 

56.1 

22 949 

28.3 

98 591 

10 643 

10.8 

68 744 

69.7 

19 204 

19.5 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

INA) 

(NA) 

68 174 

7 706 

11.3 

33 449 

49.1 

(D) 

(D) 

81 626 

9 064 

11 . 1 

44 172 

54.1 

28 390 

34.8 

113 163 

17 895 

15.8 

70 145 

62.0 

25 123 

22.2 

136 644 

17 502 

12.8 

88 635 

64.9 

30 507 

22.3 

64 876 

9 772 

15. 1 

27 713 

42.7 

27 391 

42 .2 

(X) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

76 481 

10 499 

13.7 

55 987 

73.2 

9 995 

13. 1 

74 614 

12 868 

17.2 

52 886 

70.9 

8 860 

n.9 

52 345 

7 62 3 

14.6 

36 315 

69.4 

8 407 

16.1 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

96 085 

13 649 

14.2 

47 272 

49.2 

35 164 

36.6 

111 9 39 

11 712 

10.5 

62 333 

55.7 

37 894 

33.8 

76 736 

14 415 

18.8 

52 451 

42.3 

29 870 

38.9 

72 089 

15 400 

2 1.4 

29 698 

41.2 

26 991 

37.4 

57 414 

5 784 

10.1 

20 879 

36.4 

30 751 

53.6 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

389 673 

79 083 

20.3 

2 46 791 

63.3 

63 799 

16,4 

397 367 

71 790 

18. 1 

246 448 

62.0 

79 129 

19.9 

66 093 

15 648 

23.7 

30 496 

46.1 

19 949 

30.2 

71 037 

17 2 18 

24.2 

33 2 10 

46.8 

20 609 

29,0 

105 289 

11 402 

10.8 

52 483 

49.8 

41 404 

39.3 

12 3 382 

14 077 

11.4 

60 458 

49,0 

48 847 

39,6 

58 403 

6 833 

11.7 

25 285 

43.3 

26 285 

45.0 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

fNA) 

(NA) 

87 277 

16 914 

19.4 

48 213 

55.2 

22 150 

25.4 

84 449 

17 180 

21.1 

48 486 

57.4 

18 153 

2 1.5 

80 841 

10 114 

12.5 

42 936 

53. 1 

27 791 

34.4 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

91 857 

16 853 

18.3 

56 72 4 

61.8 

18 280 

19,9 

101 450 

20 246 

20.0 

58 550 

57,7 

22 654 

22 .3 

84 413 

16 023 

19.0 

57 219 

67.8 

11 171 

13.2 

89 380 

15 499 

17.3 

59 410 

66.5 

14 471 

16.2 


31 

32 

33 
3a 
35 


41 

42 

43 

44 

45 




1-36 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 6. Hotels, Motels-SMSA’s and CBD’s: 1963 


Standard metropolitan statistical area and city 

Standard metropolitan 
statistical areas 

Central business district 

Percent of SMSA receipts 
in CBD 

Hotels, 

motels 

1963 

(number) 

Receipts, 

1963 

($1,000) 

Hotels, 

motels 

1963 

(number) 

Receipts, 

1963 

($1,000) 

Percent 
change in 
receipts 
1958 to 
1963 

1963 

1958 

Akron, Ohio _____ __ __ _ _ 

74 

6 882 

14 

3 238 

1.9 

47.1 

49,8 

Albany-Schenectady-Troy, N.Y.^ _ _____ _ ; 

221 

16 692 

14 

5 488 

8,9 

32,9 

33.4 

Albuquerque, N. Mex. _ _ __ _ __ _ i 

130 

8 420 

15 

2 169 

-9.8 

25.8 

33.1 

Allentown-Bethlehem-Easton, Pa.-NJ.^ _ _ _ _ 

129 

8 180 

4 

(d) 

(D> 

(D) 

14.1 

Amarillo, Tex, __ _ __ __ _ _ _ 

101 

4 761 

8 

952 

-16.4 

20.0 

32.2 

Anaheim-Santa Ana-Garden Grove, Calif. _ _ _ 

235 

18 785 

(X) 

(X) 

(X) 

(X) 

(X) 

Anaheim, Calif. _______ 

(X) 

(X) 

4 

102 

(D) 

0.5 

(d) 

Santa Ana, Calif, __ _ __ __ _ 

(X) 

(X) 

4 

187 

136.7 

1.0 

1 . 1 

Atlanta, Ga. _ _ 

142 

24 292 

27 

8 131 

-14.3 

33.5 

50.3 

Austin, Tex. __ _ __ __ „ _ 

75 

8 413 

9 

2 971 

18.2 

35.3 

53.5 

Baltimore, Md. _ _ _ _ _ _ _ 

139 

21 714 

15 

7 186 

~4.1 

33.1 

48.5 

Baton Rouge, La. _ _ _____ _ __ _ _ 

42 

4 141 

2 

(d) 

(□) 

(0) 

(d) 

Beaumont-Port Arthur, Tex.\ _ _ _ __ __ 

67 

5 951 

6 

1 275 

-5.6 

21.4 

28.1 

Birmingham, Ala. _ _ _ _ 

77 

8 796 

22 

4 075 

-9.1 

46.3 

64.7 

Boston, Mass. __ _ 

209 

67 121 

11 

7 817 

-13.6 

11.6 

(na) 

Bridgeport, Conn. __ _ __ 

31 

2 604 

8 : 

936 

(D) 

35.9 

(na) 

Buffalo, N.Y. _ 

504 

24 650 

(X) 

(x) 

(X) 

(X) 

(X) 

Buffalo, N.Y_ _ 

(X) 

(x) 

34 

9 310 

-18.9 

37.8 

50.0 

Niagara Falls, N.Y. _ _ _ _ 

(X) 

(X) 

17 

2 821 

17.7 

11.4 

10.5 

Canton, Ohio _ __ _ _____ 

53 

2 756 

8 

880 

-22.8 

31.9 

47.4 

Charlotte, N.C. _ __ __ 

: 53 

6 207 

14 

3 868 

50.6 

62.3 

64.7 

Chattanooga, Tenn.-Ga. __ _ ____ _ _ 

94 

6 813 

9 

2 366 

-7.2 

34.7 

(D) 

Chicago, III. _ ______ _ _ 

854 

210 967 

55 

86 412 

2.2 

41.0 

44.2 

Cincinnati, Ohio-Ky.-lnd. _ _ _ _ __ _ 

145 

26 102 

26 

13 686 

-17.7 

52.4 

69.4 

Cleveland, Ohio __ __ _ _ 

257 

37 704 

41 

16 141 

-7.2 

48.2 

(na) 

Columbus, Ga.-Ala. __ _ 

29 

2 629 

5 

! (d) 

(0) 

(d) 

40.4 

Columbus, Ohio „ _ __ 

111 

22 496 

16 

! 10 259 

12.4 

45.6 

66.3 

Corpus Christi, Tex. _ _ _ 

116 

5 636 

6 

2 015 

-2.0 

35.7 

44.6 

Dallas, Tex. _ _ _ __ _ 

209 

38 258 

19 

14 102 

-12.9 

36.8 

62.5 

Dayton, Ohio ____ _ __ 

87 

9 957 

16 

4 510 

-19.5 

45.3 

61.8 

Denver, Colo. _ __ __ _ _ 

410 

36 998 

87 

17 258 

42.4 

46.6 

51.8 

Des Moines, Iowa _ __ ____ _ 

60 

9 982 

21 

5 604 

-7.4 

56.1 

85.0 

Detroit, Mich, _ ___ __ __ 

545 

46 560 

72 

25 201 

19.9 

54.1 

48.8 

El Paso, Tex. __ _ 

97 

7 693 

26 

2 943 

-18.5 

38.3 

47.8 

Erie, Pa. _____ _ ___ 

no 

6 861 

5 

(d) 

(D) 

(o) 

39.5 

Evansville, Ind.-Ky. _ _ _ _ 

39 

4 278 

8 

2 379 

(D) 

55.6 

(D) 

Fall River, Mass.-R.l. _ _ _ 

7 

(d) 

_ 

_ 

(o) 

_ 

(d) 

Flint, Mich. ___ 

54 

2 327 

5 

(D) 

(D) 

(d) 

64.4 

Fort Wayne, Ind. _ __ _ 

57 

4 023 

9 

2 202 

-2.4 

54.7 

66.3 

Fort Worth, Tex. _ _ _ _ _ 

149 

10 499 

36 

3 676 

-4.5 

35.0 

46.0 

Fresno, Calif. _ __ 

133 

11 359 

22 

1 991 

-2.0 

17.5 

25.4 

Gary-Hammond-East Chicago, Ind. __ 

142 

5 329 

(X) 

(x) 

(X) 

(X) 

(X) 

Gary, Ind. __ _ ___ _ 

(X) 

(X) 

13 

1 046 

-45.6 

19. 6 

40.3 

Hammond, ind. __ 

(X) 

(X) 

9 

228 

-8.8 

4.3 

5.2 

Grand Rapids, Mich. ___ _ _ 

72 

7 027 

10 

4 171 

-8.3 

59.4 

73.6 

Greensboro-High Point. N.C. _ _ 

40 

3 512 

4 

(d) 

(d) 

(0) 

(D) 

Hartford. Conn. __ 

56 

9 119 

10 

4 731 

-2.4 

51.9 

(na) 

Honolulu, Hawaii ___ 

121 

37 584 

5 

(D) 

(d) 

(d) 

(d) 

Houston, Tex. __ ___ __ 

294 

31 891 

60 

12 909 

35.2 

40.5 

41.8 
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SUMMARY 


MAJOR RETAIL CENTERS 1-37 


TABLE 6 Hotels, Motels—SMSA’s and CBD’s: 1963—continued 


Standard metropolitan statistical area and city 

Standard metropolitan 
statistical areas 

Central business district 

Percent of SMSA receipts 
in CBD 

Hotels, 

motels 

1963 

(number) 

Receipts, 

1963 

($1,000) 

Hotels, 

motels 

1963 

(number) 

Receipts, 

1963 

($1,000) 

Percent 
change in 
receipts 
1958 to 
1963 

1963 

1958 

Indianapolis, Ind. _. _.. . - _ 

159 

19 796 

43 

9 137 

-2.8 

46.2 

62.4 

Jackson, Miss. ____ ______ 

32 

5 217 

5 

2 665 

(d) 

54.9 

(d) 

Jacksonville, Fla. ... _ - -- 

157 

12 406 

17 

6 501 

29.4 

52.4 

55.3 

Jersey City, N.J. _. -- --- - 

29 

3 971 

5 

1 195 

8.7 

30.1 

(d) 

Kansas City, Mo.-Kans.— -- - 

220 

28 552 

(X) 

(x) 

(X) 

(X) 

(X) 

Kansas City, Kans. _ _ __ _ 

(X) 

(X) 

4 

1 240 

(D) 

(D) 

(0) 

Kansas City, Mo. .. _ -- __ _ 

(X) 

(X) 

27 

14 553 

8.0 

51.0 

59.2 

Knoxville, Tenn. _ _ —_ - 

101 

5 495 

11 

2 773 

40.6 

50.5 

43.3 

Lansing, Mich. .. _ _ -- 

50 

2 496 

3 

449 

-38.2 

18.0 

23.2 

Lincoln, Nebr. . . ____ _ - 

37 

3 442 

8 

(d) 

(o) 

(d) 

67,2 

Little Rock-North Little Rock, Ark.’- _ 

il3 

6 393 

12 

4 310 

38.5 

67.4 

64.3 

Los Angeles-Long Beach, Calif. .. - 

1 566 

146 561 

(X) 

(X) 

(X) 

(X) 

(X) 

Glendale, Calif. . __ _ 

(x) 

(x) 

10 

205 

4.6 

0 . 1 

0.2 

Long Beach, Calif. . __ . _ 

(x) 

(X) 

47 

3 941 

6.1 

2.7 

3.2 

Los Angeles, Calif. _ __ 

(x) 

(x) 

91 

29 811 

1.5 

20.3 

25.0 

Pasadena. Calif. _ . __ — -- 

(X) 

(X) 

9 

896 

(□) 

0.6 

(d) 

Louisville, Ky.-Ind. --- - --- 

101 

15 287 

21 

8 881 

-0.1 

58.1 

72.2 

Lubbock, Tex. _ . _- - 

51 

3 266 

7 

387 

-62.7 

11.8 

45.5 

Macon, Ga. _ . - .. -- .. .. - -- 


3 556 

13 

1 257 

-2.5 

35.3 

46.2 

Madison, Wis. _ . - _ 

71 

5 737 

12 

i 

2 810 

26.3 

49.0 

57.2 

Memphis, Tenn.-Ark. _ -- _ 

81 

12 922 

21 

6 156 

7.7 

47.6 

57.1 

Miami, Fla. _ _ - - - 

905 

157 076 

61 

8 536 

-11.1 

5.4 

6.8 

Milwaukee, Wis. _ _ _ - - - - 

132 

19 303 

22 

7 900 

-17.5 

41.0 

54.2 

Minneapoiis-St. Paul, Minn._ _ — -- .. 

216 

41 471 

(X) 

(X) 

(X) 

(X) 

(X) 

Minneapolis, Minn._... __ - 

(X) 

(X) 

35 

22 833 

29.8 

55.1 

53.2 

St. Paul, Minn. _ _ .__ --- - 

(X) 

(X) 

IB 

3 822 

-20.0 

9.2 

14.5 

Mobile, Ala._ _ . . ___ _ __ 

j 

90 

7 891 

4 

(D) 

(0) 

(d) 

36.0 

Montgomery, Ala..... - - .. 

39 

4 009 

9 

1 960 

(d) 

48.9 

(D) 

Nashville, Tenn. . . _ __ 

119 

8 364 

17 : 

3 435 

-16.4 

41.1 

(na) 

New Bedford, Mass- - _ 

17 

913 

5 

(D) 

(o) 

(o) 

(d) 

New Haven, Conn._ 

28 

4 066 

6 

906 

-29.9 

22.3 

(na) 

New Orleans, La. _ .^ . - 

180 

35 041 

34 

21 091 

13.3 

60.2 

70.7 

New York, N.Y. . _ _ 

949 

450 914 

(X) 

(X) 

(X) 

(X) 

(X) 

Brooklyn _____ _ _ 

(X) 

(X) 

7 

1 899 

13.1 

0.4 

2.3 

Manhattan _ _ _ _______ 

(X) 

(X) 

244 

308 030 

15.9 

68.3 

30.6 

Yonkers __ _ _ __ _. _ 

(X) 

(X) 

4 

239 

(D) 

0.1 

(□) 

Newark, N.J. _ _. __ ___ . _ - _ . - 

129 

18 985 

21 

6 493 

2.8 

34.2 

39.3 

Newport News-Hanrpton, Va.’-_ _ ___ _ _ . _ 

49 

3 784 

3 

(d) 

(o) 

(d) 

(□) 

Norfolk-Portsmouth, Va. _ _ _ _ _____ _ 

168 

11 382 

(X) 

(X) 

(X) 

(X) 

(X) 

Norfolk, Va. _ ___ _ _ 

(X) 

(X) 

14 

3 463 

74.6 

30.4 

54.4 

Portsmouth, Va. __ _ . ___ __ __ 

(X) 

(X) 


(0) 

(o) 

(o) 

(d) 

Oklahoma City, Okia. _ _ . ___ _ _ 

174 

13 384 

23 

5 482 

-2.0 

41.0 

54.3 

Omaha, Nebr.-lowa _ __ _ _ __ _ __ 

106 

12 047 

31 

5 832 

-13.5 

48.4 

62.5 

Paterson-Clifton-Passaic, NJ. _ — __ 

57 

5 051 

7 

716 

(d) 

14.2 

(D) 

Peoria, III. ___ _ — ___ 

49 

5 273 

7 

(0) 

(d) 

(d) 

(D) 

Philadelphia, Pa.-N.J. _ _ _ __ __ __ 

400 

66 961 

M 

(X) 

(X) 

(X) 

(X) 

Camden, N. J._ _ _ - - 

(X) 

(X) 

4 

705 

-14.4 

1.1 

1.5 

Philadelphia, Pa._ _ -- 

(X) 

(X) 

64 

32 743 

-0.9 

48.9 

61.5 
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SUMMARY 


TABLE 6. Hotels, Motels—SMSA’s and CBD’s; 1963— continued 


Standard metropolitan statistical area and city 

Standard metropolitan 
statistical areas 


Percent of SIVISA receipts 
in CBD 

Hotels, 

motels 

1963 

(number) 

Receipts, 

1963 

($1,000) 

Hotels, 

motels 

1963 

(number) 

1 

Receipts, 

1963 

($1,000) 

Percent 
change in 
receipts 
1958 to 
1963 

1963 

1958 

Phoenix, Ariz. — __ —-— — _ 

367 

29 904 

31 

4 957 

-5.8 

16.6 

23.5 

Pittsburgh, Pa. . __ ___ _ -- 

362 

48 386 

13 

13 883 

-12,5 

28.7 

48.0 

Portland, Oreg.-Wash. __— _ _ — __ 

274 

25 140 

56 

11 205 

14.0 

44.6 

63.6 

Providence-Pawtucket-Warv\/ick, R.I.-Mass.^__ 

91 

9 519 

8 

(d) 

(d) 

(d) 

(na) 

Reading, Pa. ^ __ - -- . 

56 

3 614 

5 

(d) 

(o) 

{□) 

42.9 

Richmond, Va. . __ — ___ _ _ _ 

86 

10 558 

14 

5 046 

4.2 

47.8 

76.8 

Rochester, N.Y. -- _ 

117 

15 769 

15 

6 418 

6,3 

40.7 

58.2 

Rockford, III. _ -__ ____ 

45 

4 337 

4 

123 

-79.2 

2,8 

21.9 

Sacramento, Calif. _ _ __ ____ __ 

304 

22 425 

45 

3 988 

! 

17.8 

24.8 

St. Louis, Mo.-lll. _ - _ - 

327 

42 332 

20 

a 768 

9.9 

20.7 

20.9 

Salt Lake City, Utah _ _ 

154 

12 582 

32 

4 645 

40.1 

36.9 

31.6 

San Antonio, Tex. _ __ _ _ _ _ 

172 

15 216 

32 

9 602 

7.8 

63.1 

69.9 

San Diego, Calif. __ __ _ _ 

407 

39 293 

54 

7 208 

2.7 

18.3 

29.3 

San Francisco-Oakland, Calif. _ __ 

782 

116 257 

(x) 

(x) 

(X) 

(X) 

(X) 

Berkeley, Calif. _ _ 

(X) 

(X) 

10 

555 

24.4 

0.5 

0.6 

Oakland, Calif. _ ___ _ __ 

(X) 

(x) 

41 

2 440 

-1.6 

2.1 

3.1 

San Francisco, Calif. _ ___ 

(X) 

(x) 

235 

50 752 

25.2 

43.7 

51.0 

San Jose, Calif. _ __ _ __ 

179 

15 996 

34 

1 870 

5.0 

11.7 

25.3 

Savannah, Ga. __ ______ __ _ 

54 

3 916 

4 

1 819 

! -9.3 

46.5 

41.4 

Scanton, Pa. __ __ _____ _ __ _ 

64 

2 892 

6 

(o) 

(d) 

(d) 

(□) 

Seattle-Everett, Wash.^ _ _ 

422 

30 089 

91 

15 668 

27.3 

52.1 

43.9 

Shreveport, La. _ _ __ 

61 

4 357 

12 

1 607 

-32.9 

36.9 

46.9 

South Bend, Ind. __ __ -- 

49 

3 915 

7 

1 278 

-42.6 

32.6 

64.7 

Spokane, Wash. __ — - — 

121 

8 673 

63 

6 609 

-6.3 

76.2 

65.2 

Springfield-Chicopee-Holyoke, Mass.-Conn.^ _ _ 

73 

9 018 

8 

2 867 

7.5 

31.8 

(na) 

Syracuse, N.Y. 

153 

13 487 

14 

5 412 

-13.9 1 

40,1 

46,4 

Tacoma, Wash. _ _ _ _ __ 

82 

3 233 

18 

1 365 

(d) 

42.2 

(□) 

Tampa-St. Petersburg, Fla. __ — ______ 

915 

31 849 

(X) 

(x) 

(X) 

(X) 

(X) 

St. Petersburg, Fla._ _ _ 

(X) 

(x) 

97 

4 555 

-3.1 

14.3 

18,2 

Tampa, Fla. _ _ --- — 

(x) 

(x) 

9 

2 929 

-8.8 

9.2 

12.5 

Toledo, Ohio-Mich. _ __ _ _ _ 

113 

8 501 

16 

3 616 

-12,1 

42.5 

48.8 

Topeka, Kans. _ __ - - - 

28 

2 532 

6 

832 

-22.5 

32.9 

56.5 

Trenton, N.J. __ — _________ _ _ 

32 

4 630 

8 

1 300 

(D) 

28.1 

(D) 

Tucson, Ariz._ . ___^ _ - - 

162 

12 372 

14 

2 233 

79.9 

18.0 

13.8 

Tulsa, Okla. __ _ _ _ 

123 

7 609 

40 

3 055 

-32.5 

40.1 

61.8 

Utica-Kome, N.Y,^---- —-- 

147 

7 216 

9 

2 095 

(D) 

29.0 

(□) 

Waco, Tex. --- _____ _ 

37 

1 759 

10 

900 

(D) 

51.2 

(□) 

Washington, D.C.-Md.-Va. _ ________ — 

246 

105 153 

46 

41 395 

16.0 

39.4 

51.4 

Waterbury, Conn. _ _ __ ___ — ._ _ 

9 

(d) 

5 

(d) 

(d) 

(d) 

(NA) 

Wichita, Kans.__ ___ - — — 

108 

7 770 

22 

3 375 

-9.6 

43.4 

67,4 

Wichita Falls, Tex. __ _ --- _ — 

59 

2 718 

13 

397 

-53.4 

14.6 

38.3 

Wilmington, Del.-N.J.-Md. __ __ _ _ _ 

75 

7 196 

5 

3 327 

(d) 

46.2 

(□) 

Winston-Salem, N.C. __ _ _ _ 

16 

2 048 

7 

1 588 

13.1 

77.5 

76.6 

Worcester, Mass. __ ___ _ _ _ — __ 

38 

3 482 

13 

1 398 

-32.6 

40.1 

(na) 

Youngstown-Warren, Ohlo^___ _ - 

77 

4 613 

10 

1 134 

-16.2 

24.6 

34.2 


Standard Notes: - Represents zero. CD) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. Minus sign (-) before number denotes decrease. 
Central business district data are limited to city in boldface. 
















































SUMMARY 


MAJOR RETAIL CENTERS 1-39 


TABLE 7. Motion Picture Theaters—Central Business Districts: 1963 


Standard metropolitan 
statistical area and city 


Akron, Ohio--- 

Albany-Schenectady-Troy, N.Y.- 

Albuquerque, N. Mex.-- 

Allentown-Bethlehem-Easton, Pa.-NJ' _ 
Amarillo, Tex.- 


Anaheim-Santa Ana-Garden Grove, Calif.-. 

Anaheim, Calif.- 

Santa Ana, Calif.- 


Atlanta, Ga.- 

Austin, Tex.- 

Baltimore, Md.- 

Baton Rouge, La. _ 


Beaumont'Port Arthur, Tex. . 

Birmingham, Ala.- 

Boston, Mass._ 

Bridgeport, Conn._ 


Buffalo, N.Y.; 

Buffalo. N.Y_ 

Niagara Falls, N.Y. 


Canton, Ohio_ 

Charlotte, N.C.- 

Chattanooga, Tenn.-Ga. . 

Chicago, III.- 

Cincinnati, Ohio-Ky.-lnd. 


Cleveland, Ohio- 

Columbus, Ga.-Ala. - 
Columbus, Ohio 
Corpus Christi, Tex. 
Dallas, Tex.- 


Dayton, Ohio- 

Denver, Colo. 

Des Moines, Iowa 

Detroit, Mich._ 

El Paso, Tex.- 


Erie, Pa.- 

Evansville, Ind.-Ky. 
Fall River, Mass.-R.l. 
Flint, Mich._ 


Fort Wayne, Ind. 
Fort Worth, Tex. 
Fresno, Calif. 


Gary-Hammond-East Chicago, Ind.: 

Gary, Ind.- 

Hammond, Ind.- 


Grand Rapids, Mich.-- 

Greensboro-High Point, N.C. 

Hartford, Conn.- 

Honolulu, Hawaii- 

Houston, Tex.- 


Motion 

picture 

theaters 


Percent change 

Receipts, 

in receipts 

1963 

1958 

1954 

1963 


to 

to 

(number) 

($1,000) 

1963 

1958 

6 

731 

-33.2 

-46.7 

2 

(D) 

(D) 

(D) 

A 

(D) 

(D) 

(D) 

3 

405 

-46,5 

-60.0 

3 

491 

-7.0 

(NA) 

2 

(D) 

(D) 

(D) 

n 

573 

104 

(NA) 

4 

1 083 

-45.7 

-54.7 

5 

891 

-4.3 

-29.6 

7 

1 014 

-26.7 

-60.0 

2 

(D) 

(D) 

(□) 

2 

(D) 

(D) 

(D) 

6 

1 499 

-27 .7 

-32.2 

16 

6 642 

1.3 

-5.4 

3 

294 

-41.7 

-58.9 

9 

2 540 

-24.1 

-36.1 

2 

(D) 

(D) 

(□) 

3 

453 

-16.1 

(D) 

7 

903 

15.5 

-15.2 


713 

-9.6 

-46.2 

19 

10 629 

-9.2 

-35.4 

7 

2 066 

-18.6 

-29.3 

13 

3 974 

-0.4 

2,4 


(D) 

(0) 

(D) 

5 

1 408 

5.4 

-25.5 

2 

(D) 

(D) 

(D) 

9 

3 004 

21 .8 

6.9 

7 

975 

-18.8 

-46.7 

10 

2 938 

-5.3 

-23.7 


(D) 

(D) 

(D) 


4 680 

-31.7 

-45.4 

5 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

(D) 

6 

1 153 

8.6 

-17.5 

2 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

(D) 

4 

696 

-12.3 

-44,9 

5 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

(D) 

- 1 8 

2 296 

2,2 

74.3 


Standard metropolitan 
statistical area and city 


Indianapolis, Ind. 
Jackson, Miss. -- 
Jacksonville, Fla. 
Jersey City, N.J. . 


Kansas City, Mo.-Kans.: 
Kansas City, Kans. 
Kansas City, Mo, . 


Knoxville, Tenn.- 

Lansing, Mich. - 

Lincoln, Nebr._ 

Little Rock-North Little Rock. Ark. 


Los Angeles-Long Beach, Calif.r 

Glendale, Calif.- 

Long Beach, Calif.- 

Los Angeles, Calif.- 

Pasadena, Calif._ 


Louisville, Ky.-Ind. 

Lubbock, Tex._ 

Macon, Ga._ 

Madison, Wis. — 


Memphis, Tenn.-Ark. 

Miami, Fla._ 

Milwaukee, Wis._ 


Minneapolis-St. Paul, Minn.; 
Minneapolis, Minn. __ 
St. Paul, Minn._ 


Mobile, Ala.- 

Montgomery, Ala. __ 
Nashville, Tenn. 

New Bedford, Mass. 
New Haven, Conn. . 
New Orleans, La. 


New York, N.Y.: 
Brooklyn - 
Manhattan 
Yonkers _ 


Newark, N.J._- 

Newport News-Hampton, Va.^. 


Norfolk-Portsmouth, Va.: 

Norfolk, Va.- 

Portsmouth, Va. — 


Oklahoma City, Okla.- 

Omaha, Nebr.-lowa- 

Paterson-Clifton-Passaic, N.J 
Peoria, III.- 

Philadelphia, Pa.-N.J.i 

Camden, N. J.- 

Philadelphia, Pa.- 




Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
'Data are limited to city in boldface. 


Motion 

picture 

theaters 


Percent change 

Receipts, 

in receipts 

1963 

1958 

1954 

1963 


to 

to 

(number) 

($1,000) 

1963 

1958 

6 

(D) 

(D) 

(D) 

3 

683 

-11.1 

(NA) 

5 

(D) 

(D) 

(D) 

3 

1 418 

-24.7 

(NA) 

2 

(D) 

(D) 

(D) 

5 

(D) 

(D) 

(0) 

3 

(D) 

(D) 

(D) 

3 

(0) 

(D) 

(D) 

5 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

(D) 

5 

1 129 

33.9 

33.3 

6 

1 431 

-23.2 

-40.5 

26 

5 701 

-1.9 

-27.9 

5 

1 074 

39.8 

19.1 

11 

2 069 

2.9 

-18.5 

5 

(D) 

(D) 

(D> 

2 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

(NA) 

6 

1 148 

-21.1 

-37.1 

7 

1 204 

(D) 

-61.4 

8 

2 473 

-9.8 

-13.8 

13 

3 736 

-6.4 

3.2 

6 

1 187 

-4.5 

-23.2 

3 

(D) 

(D) 

(D) 

5 

661 

-5,9 

-35.3 

4 

(□) 

(D) 

(D) 

3 

(D) 

(D) 

(D) 

4 

982 

-14,1 

-41.8 

10 

2 826 

24,9 

-31.1 

9 

4 188 

34,3 

-4.5 

78 

40 410 

-10.2 

-0.8 

1 

(D) 

(D) 

(D) 

11 

2 542 

-12.0 

-39.7 

4 

427 

6,5 

(NA) 

7 

7 96 

-38.3 

-46.7 

3 

(D) 

(D) 

(D) 

9 

987 

-23.1 

-14.0 

4 

(D) 

(D) 

(D) 

3 

743 

21.0 

(D) 

3 

.(D) 

(D) 

(D) 

3 

(D.) 

(D) 

(D) 

19 

5 640 

-23.8 

-51,5 


Minus sign (-) before number denotes decrease. 

























































































1-40 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 7. Motion Picture Theaters—Central Business Districts: 1963—continued 


Standard metropolitan 
statistical area and city 

Motion 

picture 

theaters 

1963 

(number) 

Receipts, 


Standard metropolitan 
statistical area and city 1 

Motion 

picture 

theaters 

1963 

(number) 

:-1 

1 Receipts, 
1963' 

j 

($1,000) 

Percent change 
in receipts 

1963 

($1,000) 

1958 

to 

1963 

1954 

to 

1958 

1958 

to 

1963 

1954 

to 

1958 


6 

1 056 

-as. 1 

-33. 0 

South Bend, Ind. _ _ 

4 

779 

1.8 

(D) 


5 

2 500 

14.1 

-41.6 

Spokane, Wash. _ ___ _ _ . 

7 

704 

-11.0 

(d) 

Portland, Oreg.-Wash. _ _ - _ _ _ 

11 

180.4 

9.5 i 

-31.3 

Springfield-Chicopee-Holyoke, Mass.-Conn. ^ 

5 

1 015 

-18.8 

-35.7 

Providence-Pav/tucket-Warwick, R.I.-Mass.^ 

4 

1 125 

-20.4 

“8.7 

Syracuse, N.Y. __ _ __ . 

6 

1 1 317 

- 14,7 

-31.6 

Reading, Pa.- 

4 

932 

14.6 

(d) 

Tacoma, Wash. ___ _ _ _ _ . 

5 

(d) 

1 

(d) 

(d) 

Richmond Va. - „ _ _ ~ _ _ - 

7 

812 

-32.6 

-47.7 

Tampa-St. Petersburg, Fla.: 





Rochester, N.Y, _ ______ 

6 

128 4 

-22.6 

-43. 9 

St. Petersburg, Fla. ________ 

4 

(D) 

(d) 

(d) 

Rockford, 111. - — __ _ _ 

3 

(d) 

(d) 

(D) 

Tampa, Fla. _ __ __ _ _ _ 

3 

(d) 

(d) 

(d) 

Sacramento, Calif.-- _ - 

8 

1 804 

-11.1 

-29.7 







1 




Toledo, Chio-Mich. _ ___ __ _ 

7 

1 1 270 

-14.2 

-27.6 

St. Louis, Mo.-III._ 

4 

1 119 

-26.8 

-58.7 

Topeka, Kans. _ _ _ - 

4 

(d) 

(D) 

(na) 

Salt Lake City, Utah . __ 

10 

2 124 

5.0 

1 14.0 

Trenton, N.J. _ __ 

4 

(d) 

(d) 

(d) 

San Antonio, Tex. ___ _ - 

8 

1 794 

-12.5 

1 -34. 3 

Tucson, Ariz. _ ___ _ __ _ _ 

3 

489 

-33. 1 

(na) 

San Diego, Calif. _ _ __ __ - 

1 

3 on 

-28.0 

1 -30.1 

Tulsa, Okla. __ _ _____ . . 

3 

694 

-2.0 

-47,4 

San Francisco-Oakland, Calif.; 





Utica-Rome, N.Y.^ __ .. _ _ - _ __ 

4 

527 

-27. 1 

-37.5 

Berkeley, Calif. _ - 

5 

716 

-0.3 

, -15.2 

Waco, Tex, _ _ _ 

4 

324 

-20.8 

( na) 

Oakland, Calif. ___ -- __ 

8 

2 430 

-13,3 

i -30. 9 

Washington, D.C.-Md.-Va. ____: 

12 

3 876 

-20. 5 

-32.1 

San Francisco, Calif. _ __ _ 

27 


-11.2 


Waterbury, Conn. _ _ j 

2 

(d) 

(d) 

(d) 



j 6 013 


1 -30.9 

Wichita, Kans. ____________ 

4 

1 015 

(d) 

-47.4 

San Jose, Calif. ______ 

8 

1 1 846 

6.0 

6.2 

Wichita Falls, Tex. . __ __ 

4 

(D) 

(d) 

(D) 

Savannah, Ga. _ . _ 

4 

* (D) 

(D) 

(d) 

Wilmington, Del.-N.J.-Md.___ 

6 

793 

-16.3 

-37.3 

Scanton, Pa. _____ _ _ ! 

3 

1 (D) 

(d) 

(d) 

Winston-Salem, N.C._ 

4 

557 

-2.8 

(na) 

Seattle-Everett, Wash.^ _ _ _ 

12 

1 2 807 

16.6 

7. 1 

Worcester, Mass. _ _ _ _ _ __ 

4 

832 

-5.0 

(d) 

Shreveport, La. __ _ 

3 

[ (D) 

(d) 

(D) 

Youngstown-Warren, Ohio^ _ .. 

5 

548 

-50.7 

-59.3 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (N/^) Not available. (X) Not applicable. I\^inus sign (-) before number denotes decrease. 
^Oata are limited to city in boldface. 








































TABLE 8. 


MRC's with Sales of $50 Million or More: 1963 


[See Appendix D for definitions of these Major Retail Centers] 


Standard matropolitan statistical area 

All stores 

Convenience goods 
stores 

Shopping goods 
stores 

All other stores 

and major retail center 

M u Sales 

Number 

($1,000) 

Number 

Sales 

($1,000) 

Number 

Sales 

($1,000) 

Number 

Sales 

($1,000) 


Aibany-Schenectady-Troy, N.Y.: 

MRC No. 4—Schenectady city_ 

MRC No. 5—Westgate and Central Plaza (Albany) 


Anaheim-Santa Ana-Garden Grove, Calif.: 

MRC No. 8—La Palma Ave. (Buena Park) . 


Atlanta, Ga.: 

MRC No. 7—Lennox Square 
Boston, Mass.: 

MRC No. 18—Quincy city_ 


Buffalo, N.Y.: 

MRC No. 8—Northtown Plaza and Boulevard Mall ... 


Chicago, 111.: 

MRC No. 8—Evergreen Park Plaza_ 

MRC No. 11—West Irving Park Rd. and North Milwaukee Ave. 

MRC No. 14—North Lincoln and West Belmont Aves._ 

MRC No. 21—-Old Orchard (Skokie)_ 

MRC No. 27—South Halsted and West 63rd Sts_ 

MRC No. 56—Evanston city__ 

MRC No. 73—Oakbrook Center (Du Page Co.)_ 


Cleveland, Ohio: 

MRC No. 12-—Southgate (Maple Heights) 


299 

57 561 

91 

8 115 

100 

32 453 

108 

16 993 

48 

50 678 

8 

(.0) 

16 

(o) 

24 

27 953 

36 

54 754 

6 

3 884 

25 

50 584 

5 

271 

61 

55 '547 

9 

6 325 

34 

46 044 

18 

2 878 

170 

54 230 

40 

9 686 

73 

38 472 

57 

6 072 

131 

57 338 

44 

16 632 

50 

31 486 

37 

9 220 


53 803 
53 181 

51 196 
72 085 ' 
67 803 

52 232 
67 355 


72 65 056 


22 

7 

423 

57 

28 

6 

531 

72 

56 

12 

190 

82 

13 

5 

729 

54 

35 

8 

212 

97 

39 

7 

751 

82 

9 

5 

549 

29 

19 

12 

195 

33 


29 60 511 


33 50 961 


16 2 184 

34 3 708 

34 3 373 

10 1 810 

30 3 950 

60 6 594 

7 1 295 


20 1 900 


Denver, Colo.: 

MRC No. Z —Cherry Creek 


77 52 754 


39 43 195 


22 3 651 


Detroit, Mich.: 

MRC No. 2—Eastland (Harper Woods)_ 

MRC No. 12—Northland (Oak Park and Southfield cities)_ 

MRC No. 15—Lincoln Park (Allen Park and Lincoln Park cities). 

MRC No. 29—Wonderland (Livonia city)___ 

MRC No. 36—Birmingham city__ 

MRC No. 38—Pontiac city_ 


78 442 
129 490 I 
53 746 
51 595 
58 992 
64 993 


7 537 
11 350 


69 704 
115 481 
38 519 
42 018 
21 157 
27 461 


1 201 
2 679 
6 489 
2 848 
28 477 
32 433 


Honolulu, Hawaii: 

MRC No. 4—Ala Moana . 


Houston, Tex.: 
MRC No. 2- 


-Gulfgate 


Kansas City, Mo.-Kans.: 

MRC No. 2—Country Club Plaza (Kansas City, Mo.) . 


Lansing, Mich.: 
MRC No. 3- 


Los Angeles-Long Beach, Calif.: 


MRC No. 6—Crenshaw Square (Los Angeles) . 

•2 01 

111 039 

63 

31 859 

70 

MRC No. 10—Hollywood and Vine (Los Angeles) _ _ _ _ . 

324 

59 472 

112 

18 255 

112 

MRC No. 11—Miracle Mile (Los Angeles) _ . _ _ _ . 

153 

72 896 

50 

9 693 

63 

MRC No. 12—Beverly Hills city _ _ _ . 

406 

120 945 

84 

24 182 

191 

MRC No. 13—Westwood Village (Los Angeles) . - _ _ _ 

154 

61 297 

43 

11 825 

61 

MRC No. 17—Van Nuys Blvd. and Sherman Way (Los Angeles)_ 

235 

65 698 

48 

11 952 

100 

MRC No. 19— Victory and Laurel Canyon Blvds. (Los Angeles)_ 

122 

82 282 

27 

11 585 

54 

MRC No. 20—Van Nuys Blvd. and Parthenia St. (Los Angeles)_ 

75 

65 642 

17 

12 311 

36 

MRC No. 27—Santa Monica city . . _ _ _ 

220 

63 571 

52 

9 254 

115 

MRC No. 30—Inglewood city _ __ __ __ 

179 

51 924 

35 

5 339 

74 

MRC No. 34—Del Amo (Torrance) _ _ 

43 

69 217 

6 

10 251 

27 

MRC No. 35— Lakewood (Lakewood) _ __ _ _ 

87 

66 361 

22 

12 230 

44 

MRC No. 58— Eastland (VVest Covina and Covina) _ _ ^ 

93 

56 123 

24 

14 381 

44 


24 

793 

18 

29 

759 

43 

969 

68 

35 

211 

28 

293 

100 

12 

924 

56 

333 

40 

6 

870 

69 

694 

131 

27 

069 

31 

293 

50 

18 

179 

25 

716 

87 

28 

030 

68 

253 

41 

2 

444 

49 

987 

22 

3 

344 

45 

295 

53 

9 

022 

31 

976 

70 

14 

609 

58 

071 

10 


895 

41 

801 

21 

12 

330 

33 

841 

25 

7 

901 
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1-42 MAJOR RETAIL CENTERS 


SUMMARY 


TABLE 8. MRC's with Sales of $50 Million or More: 1963 — Continued 


[See Appendix D for definitions of these Major Retail Centers] 


Standard metropolitan statistical area 
and major retail center 

AH stores 

Convenience goods 
stores 

Shopping goods 
stores 

All other stores 

Number 

! Sales 
^ ($1,000) 

Number 

Sales 

($1,000) 

Number 

Sales 

($1,000) 

Number 

Sales 

($1,000) 

Miami, Fla.: 


j 







MRC No. 16—Lincoln Lane fMiami Bearh) 

374 

1 55 535 

, 9? 

18 093 

199 

31 902 

83 

5 540 

Milwaukee, Wis.: 









MRC No. 2—Capitol Court _ __ _ , 

106 

56 777 

24 

10 515 

45 

35 829 

37 

10 433 

MinneapoliS'St. Paul, Minn.: 


! 







MRC No. 12—Midway Center (St. Paul) __ 

88 

59 322 

1 

29 

8 423 

30 

27 464 

29 

23 435 

New York, N.Y.: 









MRC No. 3—Cross County (Yonkers)_ 

63 

j 52 650 

1 ® 

6 866 

37 

41 864 

18 

3 920 

MRC No. 4 —Flushing (Queens') _ __ __ 

327 

79 751 

1 107 

18 870 

127 

878 

93 

16 003 

MRC No. 10—Green Acres (near Valiev Stream) 

79 

56 333 

20 

12 578 

44 

40 042 

15 

3 713 

MRC No. 11—Third Ave. and East 149th St. (Bronx) _ 

230 

1 74 811 

1 68 

9 262 

no 

61 107 

52 

4 442 

MRC No. 13—Jamaica (Queens)-- _ _ __ _ _ 

490 

’ 157 847 

' 117 

20 397 

260 

125 190 

1 13 

12 260 

MRC No, 15—Levittown (Nassau County)__ _ 

89 

50 888 

25 

10 561 

31 

28 365 

33 

11 962 

MRC No. 16—Flatbush Ave. (Brooklyn) _ __ 

381 

89 134 

139 

24 177 

183 

59 722 

59 

5 235 

MRC No. 22—Roosevelt Field (near Garden City) __ 

67 

60 816 

16 

5 221 

37 

53 852 

14 

1 763 

MRC No. 25—125th St. (Manhattan)___ 

546 

78 983 

145 

21 314 

295 

46 963 

106 

10 706 

MRC No. 27—Grand Concourse (Bronx)__ _ j 

316 

104 593 

95 

15 174 

169 

84 783 

52 

4 636 

MRC No. 28—Downtown Manhattan __ _ ' 

716 

120 317 

198 

34 515 

239 

797 

279 

41 005 

MRC No. 29—Forest Hills ((Queens) _ _ _ _ 

132 

60 955 

56 

16 560 

51 

40 783 

25 

3 612 

MRC No. 30—Tanglewood (Yonkers)- - _ _ _ . 

20 

56 563 

10 

5 857 

7 

(D) 

3 

(D) 

MRC No. 32—New Rochelle city _ -- -- 

405 

73 966 

135 

22 319 

129 

31 457 

141 

20 190 

MRC No. 34—White Plains city _ __ __ _ _ -- . 

418 

136 502 

111 

15 031 

177 

98 168 

130 

23 303 

MRC No. 40—Hempstead village — -- - -- 

326 

126 624 

78 

17 975 

146 

92 269 

1 102 

16 380 

MRC No. 45—Walt Whitman (Huntington) -- -- 

79 

67 181 

17 

6 549 

47 

59 351 

' 15 

1 281 

Paterson-Cllfton-Passaic, N.J.: 









MRC No. 1—Bergen Mall (Paramus) __ __ _ - 

74 

61 340 

15 

11 312 

45 

47 530 

14 

2 498 

MRC No. 2—Garden State (Paramus) _ ___ _ _ _ _ 

92 

98 832 

21 

5 249 

50 

84 025 

21 

9 558 

MRC No. 8—Hackensack city__ —-— - 

263 

65 118 

58 

a 515 

128 

46 311 

77 

10 292 

Philadelphia, Pa.-NJ.: 









MRC No. 16—Castor and Cottman Aves. - —- , j 

62 

52 539 

17 

10 236 

34 

40 762 

11 

1 541 

Pittsburgh, Pa.: 









MRC No. 1—Penn and Highland Aves. __ ___ - _ 

241 

61 568 

87 

9 705 

76 

34 838 

78 

17 025 

Portland, Oreg.—Wash.: 









MRC No, 4—Lloyd Center _ ___ _ 

108 

58 655 

27 

8 278 

52 

45 ann 

29 

4 533 

San Diego, Calif.: 









MRC No. 1—Hillcrest __ _ __ 

172 

, 56 090 

60 

8 762 

50 

34 541 

62 

12 787 

MRC No. 9—Mission Valley __ _ ____ 

66 

! 55 161 

1 1 

j 3 863 

35 

38 041 

20 

13 257 

San Francisco-Oakland, Calif.: 









MRC No. 1—Mission St. (San Francisco) _ __ _ 

302 

68 521 

105 

9 909 

111 

44 802 

86 

13 810 

MRC No. 19—-Hillsdale (San Mateo)_ _ - . 

104 

54 373 

40 

8 161 

42 

41 360 

22 

4 852 

San Jose, Calif.: 









MRC No. 4—Stevens Creek Rd. (San Jose and Santa Clara) . 

138 

82 008 1 

■ 

32 

14 229 

64 

46 557 

42 

21 222 

Tampa-St. Petersburg, Fla.: 









MRC No. 9—Cleveland Plaza and Clearwater city — __ __ _ 

180 

51 609 

37 

10 240 

60 

19 347 

83 

22 022 

Washington, D.C.-Md.-Va. 









MRC No. 2—Alexandria city (Virginia)___ . 

184 

59 982 

48 

8 029 

54 

16 856 

82 

35 097 

MRC No. 6—Seven Corners (near Falls Church, Va.) _ ^ _ _ 

79 

61 093 

20 

12 198 

36 

36 589 

23 

12 306 

MRC No. 7—Silver Spring (Maryland) _ _ --- 

170 

87 071 

44 

9 315 

50 

31 958 

76 

45 798 

MRC No. 18 —Wheaton Plaza (Montgomery County, Md.)__ 

93 

52 084 

21 

11 664 

52 

37 047 

20 

3 373 
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Akron SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 





1963 



1958’ 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 
entire 
' year 

1 

($1,000) 


RETAIL STORES 

Total’ _ _ - - 

317 

98 066 

17 308 

5 463 

381 

117 076 

r 

20 784 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ __ _ _ 

7 

369 

47 

13 

9 

1 042 

1 155 

5251 

Hardware stores _- _ _ — _ 

1 

(D) 

(D) 

(D) 

2 

(D) 

ID) 

52 ex. 5251 

Other_ ___ 

6 

(D) 

(D) 

(D> 

7 

(D) 

(D) 

53 part- 

General merchandise group stores^ _ -- _ — 

7 

61 814 

11 204 

3 581 

16 

66 828 

12 547 

531 

Department stores __ _ _ — __ _ 

2 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

533 

Limited price variety stores _ _ _ _ 

3 

1 345 

224 

91 

8 

3 034 

633 

539 

Miscellaneous general merchandise stores --i 

2 

(D) 

(D) 

(0) 

4 

(D) 

1 (D) 

54 

Food stores __ _ ________ _ --- 

15 

2 288 

270 ' 

72 

24 

5 200 

1 534 

55 ex. 554 

Automotive dealers __ - - 

8 

5 575 

693 

124 

13 

9 019 

1 260 

55 pt. (554) 

Gasoline service stations _ _ — -- 

17 

1 574 

203 

66 

12 

1 250 

103 

56 

Apparel, accessory stores __ _ _ __ __ _ 

44 

7 251 

1 196 

332 

69 

10 415 

1 706 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

14 

3 266 

600 

152 


4 045 

1 682 

562-3, 568 

Women's clothing, specialty stores _ — 

12 

1 692 

284 

92 

26 

3 738 

623 

562 

Women’s ready-to-wear stores^- _ _ 

4 

1 084 

160 

53 

16 

3 287 

565 

565 

Family clothing stores^- --- __ _ 

i 3 

(D) 

(D) 

1 (D) 

4 

290 

1 64 

566 

Shoe stores - _ __ --- 

14 

1 781 

244 

' 68 

20 

2 342 

! 337 

564, 569 

Other apparel, accessory stores __— 

1 

(D) 

(D) 

(D) 

- 

- 


57 

Furniture, home furnishings, equipment stores_ 

33 

4 133 

832 

158 

39 

6 225 

1 168 

5712 

Furniture stores _ __ _ 

6 

1 852 

466 

89 

7 

3 180 

723 

5713-15, 19 

Other home furnishings stores__ __ _ 

8 

481 

58 

14 

9 

945 

138 

572, 573 

Household appliance, radio, television, music 
stores _ __ - _ _ _ . 

19 

1 800 

308 

55 

23 

2 100 

307 

58 

Eating, drinking places__ 

87 

5 896 

1 504 

676 

103 

7 184 

1 740 

5812 

Eating places _ __ _ --- 

56 

4 613 

1 268 

574 

70 

5 763 

1 489 

5813 

Drinking places (alcoholic beverages) ___ _ 

31 

1 283 

236 

102 

33 

1 421 

251 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ 

11 

2 818 

446 

166 

11 

3 301 

539 

59 ex. 591 

Other retail stores'* _ __ _ _ _ _ _ 

88 

6 348 

913 

275 

85 

6 612 

1 032 

592 

Liquor stores ___ ___ _ 

7 

767 

32 

11 

5 

(D) 

(D) 

594 

Book, stationery stores _ —_ _ 

2 

(D) 

(D) 

{D) 

4 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops - 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

597 

Jewelry stores--- -- 

25 

1 907 

306 

71 

29 

2 371 

455 

5992 

Florists-- --- 

5 

396 

86 

20 

4 

441 

92 

5996 

Camera, photographic supply stores__ 

1 

(D) 

(D> 

(D) 

1 

(D) 

(D) 

7011 

SELECTED SERVICES 

Hotels, motels ____ 

14 

3 238 

1 250 

444 

23 

3 178 

1 092 

783 

Motion picture theaters ___ _ 

6 

731 

262 

109 

6 

1 094 

326 


^Standard Notes: - Represents zero. (D) Withhfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

■’iQ'iR riafa limitpri fn “pmnlnv/pr" pct^ahlichmonro 










































MAJOR RETAIL CENTERS 


Akron SMSA 2-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

i ______________ 

1958’ 

Estab¬ 

lish- 

merits 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ _ ___ 

2 132 

415 330 

53 041 

15 808 

2 590 

411 726 

54 629 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ ___ 

78 

12 561 

1 898 

383 

140 

27 439 

5 121 

5251 

Hardware stores___- __ 

27 

2 252 

282 

71 

51 

5 351 

733 

52 ex. 5251 

Other___ __ - ____ 

51 

10 309 

1 616 

312 

89 

22 088 

4 388 

53 part* 

General merchandise group stores^ __ __ 

50 

94 133 

14 835 

4 876 

58 

82 209 

14 449 

531 

Department stores____ __ 

11 

77 333 

12 199 

4 057 

6 

63 359 

11 527 

533 

Limited price variety stores_ __ 

19 

5 769 

976 

393 

27 

(D) 

(D) 

539 

Miscellaneous general merchandise stores _ __ 

20 

11 031 

1 660 

426 

21 

(D) 

(D) 

54 

Food stores _ _______ 

381 

90 470 

7 958 

2 040 

577 

98 801 

7 776 

55 ex. 554 

Automotive dealers_ _ ____ _ 

133 

87 520 

7 795 

1 401 

141 

69 778 

7 476 

55 pt. (554) 

Gasoline service stations__ ___ _ 

311 

30 467 

3 121 

936 

304 

26 825 

2 523 

56 

Apparel, accessory stores _ _ _ __ 

101 

13 135 

2 111 

629 

139 

17 345 

2 620 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ _ 

27 

4 551 

832 

231 

36 

5 198 

863 

562-3, 568 

Women’s clothing, specialty stores _ __ _ _ 

31 

3 011 

502 

163 

50 

5 260 

851 

562 

Women’s ready-to-wear stores^-- __ i 

20 

2 214 

363 

113 

32 

4 496 

748 

565 

Family clothing stores^ _ __ -- —! 

11 

1 292 

181 

60 

14 

(D) 

ID) 

566 

Shoe stores-— _ _ _ _ __ _ _ 

29 

3 928 

555 

161 

34 

3 293 

466 

564, 569 

Other apparel, accessory stores _ ____ 

3 

353 

41 

14 

3 

(D) 

(D> 

57 

Furniture, home furnishings, equipment stores_ 

112 

16 503 

2 567 

507 

148 

17 163 

2 802 

5712 

Furniture stores__ _ __ _ 

35 

5 943 

1 114 

209 

41 

a 514 

1 610 

5713-15, 19 

Other home furnishings stores _ __ 

27 

2 453 

434 

100 

36 

2 353 

374 

572, 573 

Household appliance, radio, television, music 









stores__ —_ __ - 

50 

8 107 

1 019 

198 

71 

6 296 

818 

58 

Eating, drinking places_ _ — _ 

584 

37 083 

8 289 

3 647 : 

650 

35 942 

7 372 

5812 

Eating places__ _ ___ _ 

321 

25 487 

6 345 

2 795 I 

377 

22 849 

5 405 

5813 

Drinking places (alcoholic beverages) _ -- 

263 

11 596 

1 944 

852 : 

273 

13 093 

1 967 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ _ — _ 

87 

12 763 

1 908 

619 

94 

13 450 

1 927 

59 ex. 591 

Other retail stores^— - -— ___ 

295 

20 695 

2 559 

770 

339 

22 774 ■ 

2 563 

592 

Liquor stores _ _ _ — - -- 

43 

5 995 

203 

70 

48 

7 274 

230 

594 

Book, stationery stores — - 

6 

(D) 

(D) , 

(D) 

5 

624 

110 

595 

Sporting goods stores, bicycle shops __ _ 

13 

533 

73 

20 

14 

800 

94 

597 

Jewelry stores_ — - - — 

39 

4 109 

597 ■ 

158 

54 

3 915 

674 

5992 

Florists __- --- _ _ -- 

45 

1 918 

298 

94 

42 

1 682 

290 

5996 

Camera, photographic supply stores __ --- 

3 

(D) 

(0) 

(D) 

4 

472 

57 


SELECTED SERVICES 








7011 

Hotels, motels- 

31 

3 565 

(d) 

(d) 

57 

3 641 

1 162 

783 

Motion picture theaters _ - - - 

12 

1 076 

367 

147 

14 

1 465 

424 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591} not covered in any of the lines below. 
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Akron SMSA 


MAJOR RETAIL CENTERS' 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SfC code 

Kind of business 

1963 

1958' 


Estab¬ 

lish¬ 

ments 

(number) j 

Sales 

($1,000) 

1 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
\workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

1 ■ ' — 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 





1 




Total’ ... 

4 267 

797 088 

94 178 

1 28 419 

4 510 

674 900 

82 045 

52 

Lumber, building materials, hardware, farm equip- : 









ment dealers _ _ _ 

243 

41 838 

4 877 

1 145 

319 

57 090 

8 413 

5251 

Hardware stores--- 

78 

6 797 

1 010 

262 

105 

11 074 

1 535 

52 ex, 5251 

Other - 

165 

35 041 

3 867 

883 

214 

46 016 

6 878 

53 part* 

General merchandise group stores^ -- _ — 

112 

134 927 

20 017 

6 858 

120 

103 467 

17 394 

53 i 

Department stores- 

22 

100 641 

14 992 

5 091 

(NA) 

(na) 

(na) 

533 

Limited price variety stores — _ 

50 

15 269 

2 542 

1 049 

50 

13 937 

2 473 

539 

Miscellaneous general merchandise stores- 

40 

19 017 

2 483 

* 718 

(NA) 

(NA) 

(NA) 

54 

Food stores __ — -- -- — - - 

734 

197 718 

16 719 

1 4 523 

942 

175 855 

13 298 

55 ex. 554 

Automotive dealers- 

285 

169 861 

15 385 

2 732 

288 

120 038 

12 509 

55 pt. (554) 

Gasoline service stations_— _ — -- 

667 

66 076 

6 472 

1 1 980 

588 

52 902 

S (D) 

56 

Apparel, accessory stores _ — _ _ 

222 

28 130 

4 104 

1 345 

253 

26 976 

3 775 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

54 

7 018 

1 225 

342 

62 

7 552 

1 156 

562-3, 568 

Women’s clothing, specialty stores _ _ - 

69 

8 277 

1 177 

438 

89 

8 076 

1 223 

562 

Women’s ready-to-wear stores^ _ „ - 

47 

5 095 

792 

273 

51 

6 510 

1 050 

565 

Family clothing stores^ _ _ -- 

28 

4 145 

524 

198 

24 

(d) 

(d) 

566 

Shoe stores _ _ _ -- - -- ______ — 

63 

7 728 

1 064 

327 

60 

5 869 

783 

564, 569 

Other apparel, accessory stores -- 

8 

962 

114 

40 

10 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores- 

229 

30 658 

4 607 

970 

249 

25 426 

4 ms 

5712 

Furniture stores__ _ — -- 

76 

13 491 

2 303 

488 

(NA) 

(NA) 

(NA 

5713-15, 19 

Other home furnishings stores - - _ 

61 

4 059 

712 

156 

(NA) 

(na) 

(na) 

572, 573 

Household appliance, radio, television, music 









stores - -- 

92 

13 108 

1 592 

326 

123 

9 362 

1 257 

58 

Eating, drinking places _ — - 

1 047 

65 543 

14 150 

6 466 

1 028 

54 799 

11 012 

5812 

Eating places _ _ _ __ —_ 

610 

45 905 

11 095 

5 126 

605 

34 882 

8 108 

5813 

Drinking places (alcoholic beverages) 

437 

19 638 

3 055 

1 340 

423 

19 917 

2 90^ 

59 pt. (591) 

Drug stores, proprietary stores -- 

152 

25 753 

3 649 

1 113 

155 

22 131 

3 128 

59 ex, 591 

Other retail stores^__ __ 

576 

36 584 

4 198 

1 287 

560 

36 216 

(D) 

592 

Liquor stores----- 

69 

10 160 

399 

131 

72 

11 513 

355 

594 

Book, stationery stores-- - 

15 

971 

149 1 

53 

13 

1 245 

199 

595 

Sporting goods stores, bicycle shops __ _ 

34 

1 086 

104 1 

32 

30 

1 210 

(d) 

597 

Jewelry stores- _ __ - — 

62 

5 383 

822 

217 

80 

5 109 

898 

5992 

Florists -_ __ — -- 

78 

2 963 

451 

156 

(NA) 

(na) 

(na) 

5996 

Camera, photographic supply stores _ _ 

6 

603 

83 

16 

(na) 

(na) 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels _ __ _-_ 

74 

6 882 

2 096 

606 

119 

6 376 

1 891 

783 

Motion picture theaters---- 

28 

2 553 

750 

318 

26 

(d) 

(o) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonempfoyer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Akron SMSA 2-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 





1 Percent distribution of sales 

SIC code 

Kind of business 

Central 


Standard 

metro¬ 

politan 

statis- 

Central business 

City 

standard 

metropolitan 



business 

district 






statistical area 




tical 

area 

1963 

1 1958 

1963 

1958 

1963 

1958 


RETAIL STORES 











Total^ - __ _ 

-16.2 

0.9 

18. 1 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip- 











ment dealers _ - _ _ — 

-64.6 

-54.2 

-26.7 

0.4 

0.9 

3.0 

6.7 

5.2 

8.4 

5251 

Hardware stores _ _ ---- 

{ D) 

-57.9 

-38.6 

(D) 

( D> 

0.5 

1.3 

0.9 

1.6 

52 ex. 5251 

other .' 

(D) 

-53.3 

-23.9 

(D) 

(D) 

2.5 

5.4 

4.3 

6.5 

53 part* 

General merchandise group stores^'^____ _ 

-7,5 

14.5 

30.4 

63.0 

57.1 

22. 7 

20.0 

16.9 

15.3 

531 

nppartmp.nt citorp?; 

(01 

22. 1 

( NA) 

( D) 

( D) 

18.6 

15.4 

12.6 

( NA) 

533 

1 im»^'<^d pripp varipfy ctnrp^ 

-55.7 

(D) 

9.6 

1.4 

2.6 

1.4 

(D) 

1.9 

2.1 

539 

Miscellaneou? gpoprai rnArrhandif;p storps 

(D) 

(D) 

( NA) 

<D) 

(D) 

2.7 

( D) 

2.4 

( NA) 

54 

Food stores_ ___ _ ___ 

-56.0 

-8.4 

12.4 

2.3 

4.4 

21.8 

24.0 

24.8 

26.1 

55 ex. 554 

Automotive dealer? __ __ 

-38.2 

25.4 

41.5 

5.7 

7.7 

21.1 

16.9 

21.3 

17.8 

55 pt. (554) 

56 

G?\?oline spn/irp Rtatinn?; _ . ^ . 

25.9 

13.6 

24.9 

1.6 

1. 1 

7.3 

6.5 

8.3 

7.8 

Apparel, ?irrp<i?nry <;tr»rp?^ 

-30.4 

-24,3 

4.3 

7.4 

8.9 

3. 1 

4.2 

3.5 

4.0 

561, 567 

562-3, 568 

562 

Men's, boys' apparel Rtorp?, rustnrn tailor? . 

-19.3 

-12.5 

-7.1 

3. 3 

3.5 

1. 1 

1.3 

0.9 

1. 1 

Women’s clotF'rig «ppriplty ';tr»rp<; 

-54.7 

-42.8 

2.5 

1.7 

3.2 

0.7 

1.3 

1.0 

1.2 

Women's ready-to-wear stnres^ 

-67.0 

-50.8 

-21.7 

1. 1 

2.8 

0.5 

1. 1 

0.6 

1.0 

565 

Family clothing s+ores^ 

(0) 1 

< D) 

( D ) 

( D ) 

0,2 

C. 3 

(D) 

0.5 

{ D) 

566 

Shoe stores _ -_-_- 

-24.0 

19.3 

31.7 

1.8 

2.0 

0.9 

0.8 

1.0 

0.9 

564, 569 

Other apparel, accessory stores _ -_- - 

(D) 

( D) 

(D) 

( D) 

- 

0. 1 

(D) 

0. 1 

ID) 











57 

Furniture, home furnishings, equipment stores- 

-33.6 

-3.9 

20.6 

4.2 

5.4 

4.0 

4.2 

3.8 

1,7 

3.3 

5712 

Furniture store? 

-41.8 

-30.2 

( NA) 

1.9 

2.7 

1.4 

1.2 

( NA) 

5713-15, 19 
572, 573 

Other home furnishings stnrp? _ 

-49. 1 : 

4.2 

( NA) 

0.5 

0.9 

0.6 

0.6 

0.5 

( NA) 

Household appliance, radio, television, music 




1.8 

1.8 

2.0 

1.5 

1.6 

1.4 

stores __ _ _ __ 

-14.3 

28.8 

40.0 

58 

Eating, drinking places __ 

-17.9 

3.2 

19.6 

6.0 

6. 1 

8.9 

8-7 

8.2 

8.1 

5812 

5813 

Eating places__ - _ -_ 

-20.0 

11.5 

31.6 

4.7 

4.9 

6. 1 

5.5 

5.8 

5 . 2 

Drinking places (alcoholic beverages) 

-9.7 

-11.4 

-1.4 

1.3 

1.2 

2.8 

3.2 

2.4 

3.0 











59 pt. (591) 

Drug stores proprietary store.*; ... . 

-14,6 

-5.1; 

16.4 

2.9 

2.8 

3. 1 

3.3 

3.2 

3,3 










59 ex. 591 

592 

594 

595 

Other retail stores^ - - 

-4.0 

-9.1 

1.0 

6.5 

5.6 

5.0 

5.5 

4.8 

5.4 

Liquor stores _ 

( D) 

-17.6 

-11,8 

0.8 

< D) 

1.4 

1.8 

1.3 

1.7 

Book stationery stores _ 

( D) 

(D) 

-22.0 

(D) 

( D) 

(0) 

0.2 

0. 1 

0,2 

Sporting goods stores bicycle 

(D) 

-33.4 

-10.3 

(D) 

{ D) 

0.1' 

0.2 

0.1 

0.2 


1.9 


1.0 

1.0 

0.7 


597 

5992 

5996 

Jewelry stores __ - _ 

-19.6 

5.0 

5,4 

2.0 

U . o 

Florists -__ 

-10.2 

14.0 

( NA) 

0.4 

0 . 4 

0.5 

0 . 4 

0 . 4 

{ NA) 

Camera photographic supply stores . 

(D) 

(□) 

( NA) 

( D) 

( D) 

(D) 

0. 1 

0. 1 

( NA) 

SELECTED SERVICES 











7011 

783 

Hotels motels ____ _ 

1.9 

-2. 1 

7.9 

( X) 

(X) 

( X) 

(X) 

(X) 

1 X) 

Motion picture theaters 

-33.2 

-2 6.6 

(D) 

( X) 

( X) 

( X) 

tx) 

IX) 

{ X) 












Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “empioyer" establishments. 

'‘includes data for those kinds of business In SIC 59 (ex, 591) not covered in any of the lines below. 
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Akron SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SiC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






TotaP_ __ - -- -- 

23.6 

28.4 

12.3 

17.3 

52 

Lumber, building materials, hardware, farm equipment dealers_ 

2.9 

3.8 

0.9 

1.8 

5251 

Hardware stores _ _ ___- __ 

( D) 

( D) 

( D) 

(D) 

52 ex. 5251 

Other_____ __ — __ - 

(D) 

( D) 

! 

( D) 


53 part* 

General merchandise group stores_ - _ _ 

65.7 

1 

81.3 

45.8 

64.6 

531 

Department stores ___ __ _ _ _ 

(D) 

(D) 

(D) 

(D) 

533 

Limited price variety stores- -- -- -- 

23.3 

(0) 

8.8 

21.8 

539 

Miscellaneous general merchandise stores - _ - -- 

(D) 

(D) 

(D) 

(D) 

54 

Food stores___ __ __ __ __ 

2.5 

5.3 

1.2 

3.0 

55 ex. 554 

Automotive dealers __ ____ __ _ _ 

6.4 

12.9 

3.3 

7.5 

55 pt. (554) 

Gasoline service stations __ ____ __ __ 

5.2 

4.7 

2.4 

2.4 

56 

Apparel, accessory stores ’ __ _ __ _ _ 

55.2 

60.0 

25.8 

38.6 

561, 567 

Men’s, boys' apparel stores, custom tailors __ _ _ 

71.8 

77.8 

46. 5 

53.6 

562-3, 568 

Women’s clothing, specialty stores __ __ 

56.2 

71.1 

20.4 

46.3 

562 

Women’s ready-to-wear stores^ -- -- _ __ 

49.0 

73. 1 

21.3 

50.5 

565 

Family clothing stores^ - __ _ - —_ _ - 

(D) 

( D) 

( D) 

(D) 

566 

Shoe stores _ _ _ ___ __ _ _ 

45.3 

71.1 

23.0 

39.9 

564, 569 

Other apparel, accessory stores __ „ ___ 

1 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores _ _ __ _ 

25.0 

36.3 

13.5 

24.5 

5712 

Furniture stores _ __ _____ _____ _ _ 

31.2 

37.4 

13.7 

( NA) 

5713-15, 19 

Other home furnishings stores __ _ _ ___ __ _ _ _ 

19.6 

40.2 

11.9 

{ NA) 

572, 573 

Household appliance, radio, television, music stores __ 

22.2 

33.4 

13.7 

22.4 

58 

Eating, drinking places __ __ _ __ 

15.9 

20.0 

9.0 

13. 1 

5812 

Eating places_ __ ___ 

18.1 

25.2 

10.0 

! 16.5 

5813 

Drinking places (alcoholic beverages) _ _ _ __ 

11.1 

10.9 

6.5 

7. 1 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ __. _ __ 

22.1 

24.5 

10.9 

14.9 

59 ex. 591 

Other retail stores’* __ ____ ___ 

30,7 

29.0 

17.4 

18.3 

592 

Liquor stores_ _ _____ _ _ __ 

12.8 

( D) 

7.6 

(D) 

594 

Book, stationery stores _ — ___ _ _ 

(D) 

( D) 

( D) 

(D) 

595 

Sporting goods stores, bicycle shops _ __ 

(D) 

( D) 

(D) 

(D) 

597 

Jewelry stores____ _ __ ___ 

46.4 

60.6 

35.4 

46.4 

5992 

Florists - _ __ _ __ _ __ 

20.7 

26.2 

13.4 

( NA) 

5996 

Camera, photographic supply stores _ _ _ ___ _ 

(0) 

( D) 

(D) 

( NA) 


SELECTED SERVICES 





7011 

Hotels, motels ___ __ ___ 

90.8 

87.3 

47. 1 

49.8 

783 

Motion picture theaters ___ _ __ __ 

67.9 

74.7 

28.6 

(D) 


^Standard Notes: - Represeats zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































TABLE 6 . Other Major Retail Centers in the SMSA: 1963 


MRC No. 2. Includes the planned center known as “Magic City Shopping Center” and establishments on N. Vllooster Rd. from Hopocan Ave. to W. Wooster Rd., 
on W. Tuscarawas Ave. from N. Wooster Rd. to 5th St. N.W., on 2nd St. NJ. from W. Tuscarawas Ave. to Hopocan Ave., and on 3rd St. N.W. from W. Tuscarawas Ave. to 
Park Ave. (Barberton) 


SIC code 

Kind of business 

— 

Total 

SiC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ ___ -__- 

100 

55 ex. 554 

Automotive Dealers . . __ ___ 

4 


Sales_$1,000. 

25 015 







55 pt. (554) 

Gasoline service stations-- -- 

- 

54, 58, 591 

Convenience goods stores; 






Number__ _ _ _ __— 

33 

56 

Apparel, accessory stores __ _ _ 

23 


Sales _$1,000.. 

8 353 

561,567 

Men's, boys' apparel stores, custom tailors_ 

9 




562-3, 568 

Women's clothing, specialty stores . __ 

a 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores . __ - 

5 


Number_____— - 

41 

565 

Family clothing stores --— _ .... 

1 


Sales _ _ __ —_$1,000— 

9 138 

566 

Shoe stores — -- 

4 




564, 569 

Other apparel, accessory stores- 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number__ _. -- — — 

26 

57 

Furniture, home furnishings, equipment stores- 

11 


1 Sales_ - - . $1,000.. 

7 524 

5712 

Furniture stores _ -- __ 

3 



Number of 

5713-15, 19 

Other home furnishings stores___ 

3 



estab¬ 

572,573 

Household appliance, radio, television, music 

5 



lishments 


stores_ — _ _ -- 



Retail stores, total_—_ . — 

100 

58 

Eating, drinking places__ 

18 




5812 

Eating places____ j 

13 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- 

5 


ment dealers. - _ — 

3 




5251 

Hardware stores ... - -- - 

3 

59 pt. (591) 

Drug stores, proprietary stores-— -- 

4 

52 ex. 5251 

Other_ _ _ _ 1 

- 







59 ex. 591 

Other retail stores- _ - _ --— 

19 

53 part 

General merchandise group stores . _. - 

7 

592 

Liquor stores- 

1 

531 

Department stores _ . . __ 

3 

594 

Book, stationery stores -- -- 

1 

533 

Limited price variety stores _ . _ _ 

3 

595 ! 

Sporting goods stores, bicycle shops . _ . _ — 

2 

539 

Miscellaneous general merchandise stores _ — 

1 

597 

Jewelry stores . __ --- — 

3 




5992 

Florists _ _ __ --— -- 

2 

54 

Food stores _. __ __ __ _ 

i 

11 

5996 

1 

Camera, photographic supply stores-- 

1 


MRC No. 3. Includes the planned center known as “State Road Shopping Center" and establishments at the intersection of State Rd. and portage Trail, and in the 2600 - 2900 

blocks of State Rd. (Cuyahoga Fafis and county area) 


SIC code 

i 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total; 






Number _ _ _ __ 

51 

55 ex. 554 

Automotive dealers___ _ . _ 

1 


Sales__ .. _$1,000- 

27 552 







55 pt. (554) 

Gasoline service stations _ _ ... 

2 

54, 58, 591 1 

Convenience goods stores: 






Number__ ___ 

18 

56 

Apparel, accessory stores_ ___ _ 

! 9 


Sales_ _$1,000. 

7 725 

561,567 

Men's, boys' apparel stores, custom tailors . 

i 2 




562-3, 568 

Women's clothing, specialty stores_ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores --- 

1 


Number __ _. __ _ _ _ 

22 

565 

Family clothing stores--- - 

1 


Sales_ _ $1,000 . 

16 523 

566 

Shoe stores_ _ - __ __ - 

3 




564, 569 

Other apparel, accessory stores-- 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number -- - -- 

11 

57 

Furniture, home furnishings, equipment stores- 

4 


Sales_$1,000.. 

1 30 4 

5712 

Furniture stores .... — _ __ .. — 

2 



Number of 

5713-15, 19 

Other home furnishings stores --- 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _____ 

1 


Retail stores, total _. .. ___ 

51 

58 

Eating, drinking places- . . -— 

7 




5812 

Eating places______ 

6 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — _ —. 

1 


ment dealers_ .. .. _ . _ 

2 




5251 

Hardware stores _ . . . __ . 

1 

59 pt. (591) 

Drug stores, proprietary stores - -— 

2 

52 ex. 5251 

Other_ _ 

1 







59 ex. 591 

Other retail stores__ _ — _ — - 

6 

53 part 

General merchan(;lise group stores . __ - _ 

9 

592 

Liquor stores - -- -— 

1 

531 

Department stores ... __ 

4 

594 

Book, stationery stores_ - — _ - 

" 

533 

Limited price variety stores___ _ . 

3 

595 

Sporting goods stores, bicycle shops _ . ... 

“ 

539 

Miscellaneous general merchandise stores . 

2 

597 

Jewelry stores- . - — _ _ _ . — 

2 




5992 

Florists ___- - — - 

1 

54 

Food stores —__ _ __ _ 

9 

5996 

Camera, photographic supply stores -- 

1 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC No. 1. is not used 
in this report. 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 6. Includes the planned center known as “Akron Square" and establishments on S. Arlington St. from Waterloo Rd. to the south property line of Akron Square Shopping 

Center and along the 900 and 1000 blocks of E. Waterloo Rd. (Akron) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000- 


54, 58, 591 Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 Shopping goods stores; 

Number_ 

Sales _$1,000-- 

52, 55, All other stores: 

59 ex. 591 Number- 

Sales___$1,000- 


55 ex. 554 Automotive Dealers- 

55 pt. (554) Gasoline service stations . 


3 59 ^ 561,567 

562-3, 568. 
562 
8 565 

(D) 566 

564, 569 

^ 57 

(D) 5712 

Number of 
estab- 572,573 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


5251 

52 ex. 5251 


Retail stores, total , 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


26 58 

5812 

5813 

1 

1 59 pt. (591) 

59 ex. 591 
3 592 

2 594 

1 595 

- 597 

5992 
7 5996 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages), 

Drug stores, proprietary stores- 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops. 

Jewelry stores- 

Florists - 

Camera, photographic supply stores . 


MRC No. 7. Includes the planned center known as “Arlington Plaza" and establishments along the 1300 and 1400 blocks of Arlington St. S. (Akron) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ __— - 

28 

55 ex. 554 

Automotive dealers_ — _ _ 

2 


Sales_ _$1,000— 

10 m3 







55 pt. (554) 

Gasoline service stations_ __- 

1 

54. 58, 591 

Convenience goods stores: 






Number _ _ __ _ — _ — _ _ _ 

9 

56 

Apparel, accessory stores _ _ - __ 

6 


Sales_ - -__$1,000- 

4 165 

561, 567 

Men’s, boys’ apparel stores, custom tailors — 

1 




562-3, 568 

Women’s clothing, specialty stores -- -__ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ - _ 

1 


Number — _ _ _ - - — _ 

10 

565 

Family clothing stores- - - 

- 


Sales _ _ — $1,000- 

4 172 

566 

Shoe stores_— -- - 

3 




564, 569 

Other apparel, accessory stores_ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number ____— — 

9 

57 

Furniture, home furnishings, equipment stores- 

1 


Sales_ _$1,000- 

1 80 6 

5712 

Furniture stores -_ __ 

1 



Number of 

5713-15, 19 

Other home furnishings stores __ 

“ 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ — _ -- 



Retail stores, total _ _- _ — 

28 

58 

Eating, drinking places----- 

2 




5812 

Eating places___ 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — 

1 


ment dealers — -- _ __ 

1 




5251 

Hardware stores__ _ __ _— 


59 pt. (591) 

Drug stof-es, proprietary stores _ __ 

1 

52 ex. 5251 

Other__ — _ _ _- -_ — 

1 







59 ex. 591 

Other retail stores _ _ __ 

5 

53 part 

General merchan(?lise group stores _ _ - 

3 

592 

Liquor stores _ _ _ 

2 

531 

Department stbres - —_ __ 

1 

594 

Book, stationery stores __ -_ 

- 

533 

Limited price variety stores — _ __ 

2 

595 

Sporting goods stores, bicycle shops — _ 


539 

Miscellaneous general merchandise stores _ — 

•* 

597 

Jewelry stores - -___— _ _ 

1 




5992 

Florists_■— — — _ _ 

■“ 

54 

Food stores - ____ __ __ __ _ 

6 

5996 

Camera, photographic supply stores — 

1 

















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 4. 


Includes the planned centers known as “Wooster-Hawkins Plaza" and "Buchtel Plaza" and establishments at the intersection of 
S, Hawkins Ave. and Wooster Rd. (Akron) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


35 

14 885 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


4 


.$ 1 , 000 .._ 


.$ 1 , 000 __ 


10 

6 104 


17 

8 324 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


7 

2 

2 

1 

2 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total 


8 

457 

Number of 
estab¬ 
lishments 


35 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 1 

Hardware stores_ l 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

1 

1 

3 

4 
3 
1 

1 


53 part 
531 
533 
539 

54 


59 ex. 591 


Other retail stores 


3 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 


5 592 

1 594 

1 595 

3 597 

5992 
5 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


MRC No. 5. Includes establishments on Front St. from BroadBlvd.to Stow Ave., and on Portage Trail from Front St. to Second St. {Cuyahoga Falls) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


49 
9 390 


55 ex. 554 


Automotive dealers 


54, 58, 591 

53 part, 56, 57 

52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Convenience goods stores: 


Number___ 

Sales_$1,000 

Shopping goods stores; 

Number_ 

Sales_$1,000 


16 

2 784 


17 

5 817 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


16 

789 

Number of 
estab- 
lishments 


49 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 5 

Hardware stores- 2 

Other_ 1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores —_ 

Shoe stores- 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


General merchan<;lise group stores_ 

Department stdres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 


59 ex. 591 
2 592 

1 594 

1 595 

- 597 

5992 
S 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


1 

8 

4 


2 

2 


7 

3 


4 

8 

4 

3 

12 

2 

1 

2 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































2-12 Akron SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 8. Includes the planned center known as "Lakemore Plaza" in the 1500 block of Canton Rd. (Lakemore) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ____ _ - - 

18 

55 ex. 554 

Automotive Dealers 



Sales .. $1,000.. 

7 318 







55 pt. (554) 

Gasoline service stations __ __ 

_ 

54. 58, 591 

Convenience goods stores: 






Number___ _ __ 

5 

56 

Apparel, accessory stores 

3 


Sales- --$1,000.. 

3 546 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

1 




562-3, 568 

Women’s clothing, specialty stores -- 

_ 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ _ 

- 


Number _ __ - -- _ 

8 

565 

Family clothing stores 

1 


<;?|pc: . . $1,000 _ 

3 358 

566 

.‘^hop storps 

1 




564, 569 

Other apparel, accessory stores _ ___ 


52, 55, 

All other stores: 





59 ex. 591 

Number-- —--— 

5 

57 

Furniture, home furnishings, equipment stores_ 

2 


. _ $1,000 . 

414 

5712 

Furniture stores 




Number of 

5713-15, 19 

Other home furnishings stores__ 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores — ---- 

1 


Retail stores, total__ ___ 

18 

58 

Eating, drinking places 





5812 

Eating places____ _ _ _ _ 

- 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - 

- 


ment dealers _-__- — 

2 




5251 

Hardware stores _ _— 

- 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ 

1 

52 ex. 5251 

Other _ _ __ __ 

2 







59 ex. 591 

Other retail stores - —_ _ -- - 

3 

53 part 

General merchandise group .stores . 

3 

592 

1 iqiinr <;tnrp< 

_ 

531 

Department stores ___- _ _ 

1 

594 

Rnnk, «;tationpry cLtnrpc; 

- 

533 

Limited price variety stores __ 

2 

595 

Sporting goods stores, bicycle shops __ - - 

- 

539 

Miscellaneous general merchandise stores _ - 

- 

597 

Jewelry stores ---— - 

1 




5992 

Florists_- —_ -- - 

- 

54 

Fond stores _ . .. 

4 

5996 

Camftra photographic supply stores 

— 







MRC No. 9. 


Includes the planned center known as “Northfield Plaza" and establishments on Cleveland-Akron Rd. (State Rte. 8) at its intersection with Houghton Ave. (Northfield) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -- 


18 

6 463 


55 ex. 554 


Automotive dealers 


1 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,600__ 


8 

4 796 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


6 

1 353 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


4 

314 

Number of 
estab¬ 
lishment 


18 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

4 

2 

1 

2 


3 

2 

1 

1 


53 part 
531 
533 
539 


General merchan(;Jise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

- 597 

5992 
^ 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


1 




















































































MAJOR RETAIL CENTERS 


Akron SMSA 2-13 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 10. includes establishments on Main St. from Sycamore St. to Prospect St. (Route 44); on S. Park Way from Main St. to Maple St.; and on Chestnut St. from Main St. to 

Cedar Ave. (Ravenna, Portage Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


57 
9 085 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 ._ 


.$ 1 , 000 — 


23 
4 221 


19 

3 004 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


9 

2 

1 

3 

2 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$l,000-„ 


Retail stores, total 


15 

1 060 

Number of 
estab¬ 
lishments 


57 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 3 

Hardware stores_ 3 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


6 

2 

1 

3 

13 

6 

7 

5 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

1 594 

2 595 

1 597 

5992 
5 5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


10 

2 

1 

1 

3 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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3-4 Albany-Schenectady-Troy SMS A 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part" 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562*3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^'_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers^_ 

Hardware stores_ 

Others_ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers _ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 



1! 

363 


1958''' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

383 

61 890 

10 372 

3 390 

471 

71 210 

12 551 

8 

786 

144 

28 

10 

1 460 

142 

2 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

6 

<D) 

(D) 

(D) 

7 

<D) 

(D) 

10 

12 955 

2 415 

860 

13 

14 489 

2 829 

2 

(D) 

(D) 

(D) 

2 

(D) 

(0) 

5 

3 215 

593 

224 

5 

(D) 

(D) 

3 

(D) 

(0) 

(D) 

6 

671 

103 

38 

4 659 

404 

158 

41 

4 951 

379 

3 

89 

8 

1 

2 

(D) 

(D) 

8 

1 497 

244 

67 

8 

(D) 

(D) 

76 

19 044 

3 099 

897 

95 

18 868 

3 104 

17 

4 715 

767 

149 

18 

5 798 

908 

28 

10 546 

1 726 

592 

34 

8 880 

1 552 

14 

9 361 

1 525 

518 

18 

7 597 

1 364 

5 

1 327 

273 

63 

4 

965 

196 

20 

1 891 

256 

66 

30 

2 338 

316 

6 

565 

77 

27 

7 

871 

132 

25 

5 738 

831 

195 

31 

6 776 

1 024 

9 

3 289 

433 

78 

8 

3 575 

495 

3 

(D) 

(D) 

(D) 

8 

565 

108 

11 

(0) 

(D) 

<D) 

15 

2 636 

421 

115 

7 994 

1 993 

834 

146 

10 098 

2 434 

84 

6 579 

1 722 

724 

103 

8 492 

2 167 

31 

1 415 

271 

110 

43 

1 606 

267 

10 

2 068 

304 

118 

9 

3 027 

385 

90 

7 060 

930 

232 

116 

9 291 

1 315 

12 

1 326 

87 

24 

17 

1 507 

93 

7 

987 

169 

51 

10 

555 

75 

4 

343 

33 

9 

5 

397 

35 

18 

1 382 

246 

61 

19 

1 526 

252 

3 

269 

94 

16 

3 

444 

115 

2 

(D) 

(D) 

(D) 

4 

506 

73 

14 

5 488 

2 332 

753 

18 

5 039 

2 161 

2 

(D) 

(D) 

(D) 1 

2 

(D> 

_ 

(D) 


standard Notes; - Represents zero, (D) Withhfeld to avoid disclosure. (NA) Not available. ^1958 data revised. 

inciude data for "nonemployer" establishment? which could not be classified and tabulated by detailed kinds of business 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Albany-Schenectady-Troy SMSA 3-5 


TABLE 2. The City; 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part" 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
TotaP _ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958^ 




Paid 




Estab¬ 

lish- 

Sales 

Payroll, 

entire 

employees, 

workweek 

ended 

nearest 

Estab¬ 

lish- 

Sales 

Payroll, 

entire 

ments 


year 

ments 


year 

Nov. 15 

(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

1 345 

244 445 

31 598 

9 313 

1 732 

229 567 

29 338 

38 

4 571 

658 

133 

58 

7 424 

874 

9 

(D) 

(D) 

<D) 

16 

1 195 

167 

29 

(D) 

(0) 

(D) 

42 

6 229 

707 

33 

38 368 

5 709 

1 939 

46 

16 368 

3 064 

5 

31 565 

4 496 

1 480 

(na) 

(na) 

(na) 

10 

5 714 

1 074 

415 

15 

5 994 

1 134 

18 

1 069 

139 

44 

(na) 

(na) 

(na) 

275 

49 289 

4 141 

1 311 

383 

54 282 

3 799 


51 816 

4 795 

668 

55 

42 347 

4 965 

76 

9 670 

992 

300 

97 

8 837 

807 

139 

26 438 

4 058 

1 234 

178 

28 599 

4 584 

30 

5 907 

930 

211 

28 

6 954 

1 055 

55 

13 518 

2 062 

715 

71 

11 697 

1 967 

26 

10 830 

1 748 

599 

35 

9 805 

1 712 

12 

2 289 

412 

111 

12 

4 492 

855 

32 

3 665 

502 

136 

46 

3 653 

483 

10 

1 059 

152 

61 

17 

1 745 

224 

70 

12 020 

2 100 

425 

101 

15 345 

2 260 

24 

6 842 

1 287 

242 

21 

6 568 

1 036 

17 

1 856 

363 

82 

31 

1 755 

288 

29 

3 322 

450 

101 

49 

7 022 

944 

360 

21 040 

4 875 

2 021 

452 

23 311 

4 988 

219 

15 045 

3 846 

1 609 

2 93 

17 283 

4 062 

141 

5 995 

1 029 

412 

159 

6 02 8 

926 

50 

6 417 

859 

310 

58 

7 270 

876 

259 

24 816 

3 411 

772 

3 04 

25 784 

3 113 

37 

3 829 

238 

93 

49 

3 890 

213 

12 

1 254 

204 

67 

13 

766 

108 

12 

864 

145 

30 

8 

550 

57 

29 

2 000 

345 

87 

29 

2 073 

317 

18 

1 158 

316 

68 

20 

970 

174 

5 

496 

42 

12 

5 

678 

96 

22 

(d) 

(D) 

(D) 

22 

6 833 

2 810 

9 

1 493 

409 

149 

10 

1 414 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































i-6 Albany-Schenectady-Troy SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 



1963 


Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

6 310 

878 839 

96 796 

30 800 

303 

87 

36 901 
4 734 

4 355 
624 

996 

165 

216 

32 167 

3 731 

831 

145 

104 100 

13 422 

5 143 

18 

70 593 

8 529 

3 318 

53 

19 355 

3 192 

1 256 

74 

14 152 

1 701 

569 

1 294 

225 457 

17 223 

5 611 

306 

158 646 

13 456 

2 798 

645 

56 163 

4 493 

1 548 

444 

65 142 

9 339 

2 916 

94 

15 309 

2 135 

524 

169 

31 559 

4 834 

1 648 

91 

41 

24 557 

5 722 

3 940 
757 

1 341 
237 

103 

37 

9 438 

3 114 

1 228 
385 

352 

155 

318 

39 043 

5 532 

1 237 

109 

17 836 

2 828 

578 

81 

7 215 

1 160 

275 

128 

13 992 

1 544 

384 

1 557 

75 484 

15 380 

6 703 

1 031 

55 181 

12 300 

5 412 

526 

20 303 

3 080 

1 291 

200 

26 004 

3 127 

1 014 

1 098 
145 
40 
42 
90 
70 
13 

91 899 
13 384 

3 128 

3 635 

5 188 

3 595 

1 124 

10 469 
793 
382 
491 
862 
732 
124 

2 834 
297 
135 
104 
224 
193 

36 

221 

39 

16 692 

3 338 

5 103 
976 

1 893 
356 


SIC code 


>2 

i25i 

i2 ex. 5251 


>3 part* 
>31 
>33 
i39 


)4 

>5 ex. 554 
)5 pt. (554) 


)6 

)61, 567 
562-3, 568 
>62 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
i992 
59 96 


on 

83 


Kind of business 


RETAIL STORES 


TotaP 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) . 


Drug stores, proprietary stores . 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops , 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 


1958' 


Estab¬ 

lish¬ 

ments 


(number) 


7 074 


329 

96 

233 


229 

15 

54 

98 


1 541 
313 
690 


508 

103 

208 

109 

36 

no 

35 


384 

102 

92 

190 


1 677 
1 108 
569 


208 


1 195 
163 
46 
49 
97 
73 
15 


261 

44 


Sales 


($ 1 , 000 ) 


771 008 


36 423 
8 437 
27 986 


68 371 
41 925 
16 869 
7 857 


210 537 
125 277 
47 605 


61 683 
15 713 
26 901 
20 008 

7 115 

8 549 
3 213 


40 050 
17 560 
6 261 

16 229 


70 825 
50 964 
19 861 


23 562 


86 675 
11 678 


030 

351 

073 

367 

549 


15 094 
3 647 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available 

“nonemployer establishments which could not be classified and tabulated by detailed kinds of business, 
^pcluaes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


Payroll, 

entire 

year 

($ 1 , 000 ) 


84 521 


4 554 
1 024 
3 530 


10 627 
6 853 
3 061 
713 


14 010 
12 397 
3 330 


320 

392 

288 

223 

(D) 

129 

(D) 


5 289 
2 371 
955 

1 963 


13 302 
10 512 
2 790 


2 720 


8 972 
545 
251 
348 
826 
345 
196 


5 161 
883 








































MAJOR RETAIL CENTERS 


Albany-Schenectady-Troy SMSA 3-7 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Centra! business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

TotaP -.. - -- 

1 -i3*i 

6.5 

14.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers -- —-- — 

1 -46.2 

-38.4 

1.3 

1.3 

2.1 

1.9 

3.2 

4,2 

4,7 

5251 

Hardware stores __ — 

(d) 

(d) 

-43.9 

(d) 

(d) 

(d) 

0.5 

0.5 

1.1 

52 ex. 5251 

Other ___— - — 

(D) 

(d) 

14.9 

(d) 

(d) 

(d) 

2.7 

3.7 

3.6 

53 part® 

General merchandise group stores'-^ __ __ 

-10.6 

134.4 

52.3 

20.9 

20.3 

15.7 

7.1 

11.8 

8.9 

531 

Department stores - _ --- 

<D) 

(na) 

68.4 

(d) 

(d) 

12.9 

(na) 

8.0 

5.4 

533 

Limited price variety stores_ __ ___ 

(d) 

-4.7 

14.7 

5.2 

(d) 

2.3 

2,6 

2.2 

2.2 

539 

Miscellaneous general merchandise stores __ 

(d) 

(na) 

80.1 

(d) 

0.9 

0,4 

(na) 

1.6 

1.0 

54 

Food stores __ _ _ ______ 

-5.9 

-9.2 

7.1 

7.5 

7.0 

20-2 

23.6 

25.7 

27.3 

55 ex. 554 

Automotive dealers _ -- -- — 

(d) 

22.4 

26.6 

0.1 

(d) 

21.2 

18.4 

18.1 

16.2 

55 pt. (554) 

Gasoline service stations_ _ _ _ - 

(d) 

9.4 

18.0 

2.4 

(d) 

4.0 

3.9 

6.4 

6.2 

56 

Apparel, accessory stores^ - _ 

Men's, boys’ apparel stores, custom tailors — 

0.9 

-7.6 

5.6 

30.8 

26.5 

10.8 

12.5 

7.4 

8,0 

561, 567 

-18.7 

-15.6 

-2.6 

7.6 

B.l 

2.4 

3.0 

1.7 

2.0 

562-3, 568 

Women's clothing, specialty stores _ — 

18.8 

15.6 

17.3 

17.0 

12.5 

5.5 

5.1 

3.6 

3.5 

562 

Women’s ready-to-wear stores^ --- 

23.2 

10.5 

22.7 

15.1 

10.7 

4,4 

4.3 

2.8 

2.6 

565 

Family clothing stores^ _ _ —- _ 

57.5 

-49.0 

-19.6 

2,1 

1.4 

0.9 

2.0 

0.7 

0.9 

566 

Shoe stores ----— 

-19.1 

0.3 

10«4 

3.1 

3.3 

1.5 

1.6 

1.1 

1.1 

564, 569 

Other apparel, accessory stores- _ __ _ 

-35.1 

-39.3 

-3.1 

0.9 

1.2 

0.4 

0.8 

0.4 

0.4 

57 

Furniture, home furnishings, equipment stores- 

-15.3 

-21.7 

-2.5 

9.3 

9.5 

4.9 

6.7 

4,4 

5.2 

5712 

Furniture stores_ 

-8.0 

4.2 

1.6 

5.3 

5.0 

2.8 

2.9 

2.0 

2,3 

5713-15. 19 

Other home furnishings stores _ — __ — 

(d) 

5.8 

15.2 

(D) 

0.8 

0.8 

0.7 

0.8 

0.8 

572, 573 

Household appliance, radio, television, music 
stores ___- - — — 

(d) 

-52.7 

-13.8 

(d) 

3.7 

1.4 

3.1 

1.6 

2.1 

58 1 

Eating, drinking places _ _ _ - 

-20.8 

-9.7 

6.6 

12.9 

14.2 

8.6 

10.2 

8.6 

9.2 

5812 

Eating places __ _ - ______ 

-22.5 

-12.9 

8.3 : 

10.6 

11.9 

6.2 

7.6 

6.3 

6.6 

5813 ' 

Drinking places (alcoholic beverages) — — 

-11.9 

-0.5 

2.2 

2.5 

2.3 

2.5 

2.6 

2.3 

2.6 

59 pt (591) 

Drug stores, proprietary stores - _ — — 

-31.7 

-11.7 

10.4 

3.3 

4.3 

2.6 

3.2 

3.0 

3.1 

59 ex. 591 

Other retail stores^_ — -- 

-24.0 

-3.8 

6.0 

11.4 

13.0 

10.2 

11.2 

10.5 

11.2 

592 

Liquor stores _ _ _ — -- — 

-12.0 

-1.6 

14.6 

2.1 

2.1 

1.6 

1.7 

1.5 

1.5 

594 

Book, stationery stores - _ — _ 

77.8 

63.7 

54.1 

1.6 

0.8 

0.5 

0.3 

0,4 

0.3 

595 

Sporting goods stores, bicycle shops _ , _ — 

-13.6 

57,1 

8.5 

0.6 

0.6 

0.4 

0.2 

0.4 

0.4 

597 

Jewelry stores- 

-9.4 

-3.5 

2.3 

2.2 

2.1 

0.8 

0.9 

0.6 

0.7 

5992 

Florists-- 

-39.4 

19.4 

51.9 

0.4 

0.6 

0.5 

0.4 

0.4 

0.3 

5996 

Camera, photographic supply stores _ — - 

(d) 

-26.8 

-27.4 

(d) 

0.7 

0.2 

0.3 

0.1 

0,2 

7011 

SELECTED SERVICES 

Hotels, motels-- 

8.9 

(d) 

10.6 

(X) 

(X) 

(x) 

(X) 

(X) 

(x) 

783 

Motion picture theaters - - - - — 

(d) 

5.6 

-8.5 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease 

’l958 group totals for SIC 53 and 56 may include data for “nonempfoyer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































3-8 Albany-Schenectady-Troy SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^-- - - 

25.3 

31.0 

7.0 

9.2 

52 

Lumber, building materials, hardware, farm equipment dealers _ _ 

17.2 

19.7 

2.1 

4.0 

5251 

Hardware stores_ 

(d) 

(d) 

(d) 

(d) 

52 ex. 5251 

Other _ ____ __ _ 

(d) 

(d) 

(d) 

(d) 

53 part® 

General merchandise group stores - —-— -- 

33o8 

88.5 

12.4 

21.2 

53i 

Department stores -- - - — 

(d) 

(na) 

(d) 

(d) 

533 

Limited price variety stores --- -- 

56.3 

(d) 

16.6 

(d) 

539 

Miscellaneous general merchandise stores- - 

(d) 

(na) 

(d) 

8.5 

54 

Food stores __ ----- - — 

9.5 

9.1 

2.1 

2.4 

55 ex. 554 

Automotive dealers - --- - - — --- - 

0.2 

(d) 

0.1 

(d) 

55 pt. (554) 

Gasoline service stations _— __ -- _ - 

15.5 

(d) 

2,7 

(d) 

56 

Apparel, accessory stores’ _ _ __ _ _ _ — -- 

72.0 

66.0 

29.2 

30.6 

561,567 

Men’s, boys’ apparel stores, custom tailors_ __ _ — 

79.8 

83.4 

30.8 

36.9 

562-3, 568 

Women's clothing, specialty stores __ -_ _ _ 

78.0 

75.9 

33.4 

33.0 

562 

Women's ready-to-wear stores^ _ _ _ „ ______ — 

86.4 

77.5 

38.1 

38,0 

565 

Family clothing stores^ -- --- _ - _ -- 

58.0 

21.5 

23.2 

13.6 

566 

Shoe stores _ - -— - -- _____ __ 

51.6 

64.0 

20.0 

27.3 

564, 569 

Other apparel, accessory stores - __ _ — _ — -- - 

53.4 

49.9 

18.1 

27.1 

57 

Furniture, home furnishings, equipment stores - - 

47,7 

44.2 

14.7 

16,9 

5712 

Furniture stores ___ __ _ — 

48.1 

54.4 

18.4 

20.4 

5713-15, 19 

Other home furnishings stores - - __ — __ 

(d) 

32.2 

(d) 

9.0 

572, 573 

Household appliance, radio, television, music stores — _ _ _ _ 

(d) 

37.5 

(d) 

16.2 

58 

Eating, drinking places _ _ __ __ ___ _ 

38.0 

43.3 

10.6 

14.3 

5812 

Eating places___ _ _ __ —- 

43.7 

49.1 i 

11.9 

16.7 

5813 

Drinking places (alcoholic beverages) _ _ — 

23.6 

26.6 

7.0 

8.1 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ __ _ 

32.2 

41.6 , 

8.0 

12.8 

59 ex. 591 

Other retail stores'* _ __ ___ __ __ 

28o4 

36.0 

7.7 

10.7 

592 

Liquor stores__ ____ 

34.6 

38.7 

9.9 

12,9 

594 

Book, stationery stores __ __ ___ _ _ __ 

78.7 

72.5 

31.6 

27,3 

595 

Sporting goods stores, bicycle shops ___ _ _ _ 

39.7 

72.2 

9.4 

11.8 

597 

Jewelry stores_ _ __ ___ 

69.1 

73.6 

26.6 

30.1 

5992 

Florists _____ __ __ _ 

23.2 

45.8 

7.5 

18.8 

5996 

Camera, photographic supply stores _____ 

(d) 

74.6 

(d) 

32.7 


SELECTED SERVICES 


j 



7011 

Hotels, motels _ __ ____ __ 

(d) 

73.7 

32.9 

33.4 

783 

Motion picture theaters _ ___ — - _- 

(d) 

(d) 

(D) 

(d) 


I Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Albany-Schenectady-Troy SMSA 3-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. 


Includes the establishments on McClellan St. from 815 to Union Street and along Eastern Ave. and Eastern Pkwy. from Brandywine Ave. to Central Pkwy. 

(Schenectady city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 __ 


^ 751 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales -$l,000-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000_„ 


8 

680 


1 

(d) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000__ 


Retail stores, total 


5 

(d) 

Number of 
estab¬ 
lishments 




52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt (591) 


Drug stores, proprietary stores 


2 


5 

1 

2 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 2. Includes planned center known as ’'Latham Corners Shopping Center" at the intersection of U.S. Hwy. 9 and N. Y. State Hwy. 7. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 , _ 


55 

27 031 


55 ex. 554 


Automotive dealers 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$ 1,000-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000__ 


11 
5 469 


28 
18 138 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$ 1,000-_ 


Retail stores, total 


16 
3 424 

Number of 
estab¬ 
lishments 


55 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


3 

1 

2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

15 

2 

6 

3 
1 
5 
1 

8 

1 

4 

3 

4 
4 


1 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


59 ex. 591 
5 592 

3 594 

2 595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Soortine eoods stores, bicvcie shoos 


6 

1 

1 












































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 3. Includes the planned center known as "Mayfair Shopping Center" at the intersection of Saratoga Rd. and G!enville-Van Buren Rds., and establishments 

extending along the 200 block of Saratoga Rd. (Glenville town, Schenectady Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total; 






Number ___ - _ _ — 

25 

55 ex. 554 

Automotive Dealers --- -- 

- 


Sales_ - - _ - $1,000__ 

5 592 







55 pt. (554) 

Gasoline service stations - —--- _ 

6 

54, 58, 591 

Convenience goods stores: 







9 

56 

Apparel, accessory stores __ ___ 

4 


Sales _ _ - - _$1,000— 

3 212 

561, 567 

Men's, boys' apparel stores, custom tailors 

1 




562-3. 568 

Women's clothing, specialty stores —_ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _ 

• 



6 

565 

Family clothing stores__ ___ 



Salps $1,000- 

1 560 

566 

Shoe stores -_ ____ 

2 




564, 569 

Other apparel, accessory stores __ _ 


52, 55, 

All other stores: 


1 



59 ex. 591 

Number__ ___ - - - 

10 

57 

Furniture, home furnishings, equipment stores_ 



qalec $1,000 

820 

5712 

KTIO 1 R IQ 

Furniture stores ____ - _ 





hrtrYto fiirnichinoc 




Number of 
estab¬ 

572, 573 

\jLri6r iiufrio luriiioiiiiigo ^ 

Household appliance, radio, television, music 




lishments 


stores -_— - — --- 

- 


Retail stores, total _ __ _ 

25 

58 

Eating, drinking places _ __ -- 

2 




5812 

Eating places- -—- 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ 

- 


ment dealers _ - _ —- 

1 




5251 

Hardware stores__ -- ___ 

1 

59 pt. (591) 

Drug stores, proprietary stores — _ — _ 

2 

52 ex. 5251 

Other _ —__ 








59 ex. 591 

Other retail stores--- _ — 

3 

53 part 

General merchandise group stores 

2 

592 

Liqu'^r stores .. 

1 

531 

1 Department stores ____ 

1 

594 

Book, stationery stores -- _ — —- 

1 

533 

Limited price variety stores _ ___ 

1 

595 

Sporting goods stores, bicycle shops 

- 

539 

I Miscellaneous general merchandise stores __ _ _ 

- 

597 

1 Jewelry stores _ _- --- 

- 




5992 

Florists -_ — — -- 

- 

54 

Food stores -_ _______ 

1 

5 

5996 

Camera, photographic supply stores- 

“ 


MRC No. 4. Includes the establishments in the area bounded by Union, Nott Ter., both sides of State St. to Close, Veeder Ave., Millard Ave., Edison Ave. and 
_Washington Ave. (Schenectady city) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000-_ 


299 
57 561 


55 ex. 554 


Automotive dealers 


9 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000__ 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$l,000-_ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


91 

8 115 


100 
32 453 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


108 
16 993 

’NumberoT 

estab* 

lishments 


299 


13 

2 

11 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


10 

56 

14 

22 

10 

1 

14 

5 

30 

8 

7 

11 

52 

36 

14 


8 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


14 592 

3 594 

5 595 

6 597 
5992 

31 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _■_ 

Camera, photographic supply stores 


76 

4 

3 

6 

14 

3 

3 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. includes the planned centers known as “Westgate Shopping Center” and “Central Plaza” and establishments along Central Ave. from King St. to Russell Rd. 

(Albany city) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


54, 58. 591 


Convenience goods stores: 

Number- 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,ooo_. 


48 

50 678 


55 ex. 554 


Automotive Dealers 


10 


55 pt. (554) 


Gasoline service stations 


3 


$ 1 , 000 .- 


.$ 1 , 000 .. 


8 56 

(d) 561,567 

562-3, 568 
562 
16 565 

(d) 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


9 

3 

2 

1 

3 

1 


.$ 1 , 000 — 


24 

27 953 
Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


2 

1 


1 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


48 

1 

1 


58 

5812 

5813 

59 pt. (591) 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores- 


3 

3 


2 


59 ex. 591 


Other retail stores 


10 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

2 595 

^ 597 

5992 

3 5996 


Liquor stores--- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


2 

1 

1 

2 


MRC No. 6. Includes the stores in the area bounded by Hutton, Boston & Maine R.R., Grand, 8th, Fulton, 5th Ave., State, Boston and Maine R.R., Broadway, 8th, Congress 

7th Ave., Ferry, Hudson River (Troy city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ _ _ ___ 

2 74 

55 ex. 554 

Automotive dealers_ ___. 

6 


Sales_ . __$1,000- 

44 447 







55 pt. (554) 

Gasoline service stations .. ---- 

6 

54, 58, 591 

Convenience goods stores: 






Number____ _ __ 

102 

56 

Apparel, arre.s.snry stores 

60 


Sales — _ ___ _ $1,000. 

8 681 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

13 




562-3, 568 

Women's clothing, specialty stores_ . 

25 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ .. . . 

14 


Number _ 

97 

565 

Family r.lothtng stores 

1 


Sales_ - -__ _ - _$1,000 _ 

23 445 

566 

Shoe stores 

la 




564, 569 

Other apparel, accessory stores _ . 

7 

52. 55, 

All other stores: 





59 ex. 591 

Number __ __ 

75 

57 

Furniture, home furnishings, equipment stores- 

27 


Sales — _ _$1,000— 

12 321 

5712 

Furniture stores 

10 



Number of 

5713-15, 19 

Other home furnishings stores -- 

7 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -- — - --- 

10 


Retail stores, total _ _ 

274 

58 

Eating drinking plac^^s 

46 




5812 

Eating places -- -- -- 

32 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) . — .. 

14 


ment dealers ... - _ _ . ___ 

2 




5251 

Hardware stores_ ... ___ . _ . 


59 pt. (591) 

Drug store's pf'opflptary stores 

10 

52 ex. 5251 

Other - - _ _ — _ 

2 






59 ex. 591 

other retail stores-- -- - 

61 

53 part 

General merchandise group stores . . _ . 

10 

592 

Liquor stores 

6 

531 

Department stores . — _ ___ 

2 

594 

Book .stationery stores 

6 

533 

Limited price variety stores _ . _ _ 

3 

595 

.^pnf-ting gnoHs st^^rps hi^y^^l^ shops 

3 

539 

Miscellaneous general merchandise stores __ 

5 

597 

Jewpky stores 

11 




5992 

Florists _ _ — — - - — 

3 

54 

Food stores ____ ____ _ _ 

46 

5996 

r'simora nhntrtoranhi^ ciinnlv ctrtroc 

2 




^ciiiiwiai |JIiLiivgicijiJi 11^ Ovip^ijr oivi wo — — — —— — — — — — 



Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 






















































































3-12 Albany-Schenectady-Troy SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 7. IncIudBS the planned center known as “Mid-City Shopping Center” and establishments along Broadway from Vilolfert Ave. to No. 240. {WIenands, Albany Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ______ -- 

19 

55 ex. 554 

Automotive Dealers -- ___ — __ _ 

2 


Sales_ _ _$1,000 

25 308 







55 pt. (554) 

Gasoline service stations -- — - _ 

4 

54, 58. 591 

Convenience goods stores: 






Number __ — _ _ —- 

8 

56 

Apparel, accessory stores _ — -- _ _ 

1 


Sales.— —.$1,000 . 

3 574 

561,567 

Men's, boys’ apparel stores, custom tailors _ __ 

- 




562-3, 568 

Women’s clothing, specialty stores -- _ 

- 

53 part. 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ 

- 


Number-- -- -— — 

4 

565 

Family clothing stores — --- _ _ 

- 


$1,000 _ 

(d) 

566 i 

Shoe stores_ _ _ __ 

1 



564, 569 

Other apparel, accessory stores _ __ _ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number_ 

7 

57 

Furniture, home furnishings, equipment stores- 

- 


Sales —.— --- $1,000 _ 

(d) 

5712 

Furniture stores __ — -- 

- 



Number of 

5713-15. 19 

Other home furnishings stores __ —- __ 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores-- - — - 

“ 


Rfttail stores, total _ 

19 

58 

Eating, drinking places _ _ 

4 




5812 

Eating places _______- -- 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

- 


ment dealers ____— 

- 




5251 

Hardware stores __ ___ _ _ -- 

- 

59 pt. (591) 

Drug stores, proprietary stores _ _ — _ _ _ 

1 

52 ex. 5251 

Other - - — _ - 

- 





1 


59 ex. 591 

Other retail stores- __ _ - 

1 

53 part 

Opppral merohandisp group .stores 

3 

592 

Liquor stores __ __ _ - 


531 

Department stores _______ __ ___ _ 

2 

594 

Book, stationery stores _ _ — _ _____ 

1 

533 

Limited price variety stores __ _ --- 

1 

595 

Sporting goods stores, bicycle shops _ _ — _ _ 

- 

539 

Miscellaneous general merchandise stores-- 

- 

597 

Jewelry stores_ _ _ —- -- 

- 




5992 

Florists ___ — - - _ _ 

- 

54 

Food stores - 

3 

5996 

Camera, photographic supply stores__ 

- 








Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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4-4 Albuquerque SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish' 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total ^_ 

215 

64 342 

10 341 

3 062 

299 

81 322 

10 370 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ --- - — -- 

3 

(D) 

(D) 

(D) 

6 

3 149 

293 

5251 

Hardware stores - - — —-— - 

- 

- 

- 

- 

1 

(0) 

(0) 

52 ex. 5251 

Other - —- - -- 

3 

(D) 

(D) 

(D) 

5 

tO) 

tD) 

53 part' 

General merchandise group stores^- -- _ 

9 

16 218 

2 985 

1 069 

9 

20 355 

2 976 

531 

Department stores- - - -- 

3 

13 747 

2 280 

681 

4 

18 062 

2 544 

533 

Limited price variety stores __ _ — 

3 

(0) 

(D) 

(0) 

2 

(D) 

(D) 

539 

Miscellaneous general merchandise stores_ 

3 

(D) 

(D) 

(D) 

2 

(0) 

(0) 

54 

Food stores---- -- - 

8 

3 249 

298 

76 

14 

5 699 

412 

55 ex. 554 

Automotive dealers -- __ -— 

11 

12 415 

1 399 

232 

13 

14 441 

1 253 

55 pt. (554) 

Gasoline service stations _ - — — » _ _ 

9 

(0) 

(D) 

(D) 

25 

1 655 

169 

56 

Apparel, accessory stores __ -- _ — 

46 

7 721 

1 068 

330 

58 

10 234 

1 277 

561, 567 

Men’s, boys' apparel stores, custom tailors — 

10 

2 207 

376 

93 

9 

1 539 

204 

562-3, 568 

Women’s clothing, specialty stores- __ _ _ 

17 

2 506 

287 

107 

21 

(D) 

(D) 

562 

Women's ready-to-wear stores^-— _ 

11 

2 160 

228 

90 

14 

2 930 

314 

565 

Family clothing stores^_... 

5 

(D) 

<D) 

(D) 

10 

2 351 

318 

566 

Shoe stores ____ _ - 

12 

1 742 

214 

61 

14 

2 876 

344 

564, 569 

Other apparel, accessory stores _ _ _ 

2 

<D) 

(0) 

(D) 

1 

(D) 

(0) 

57 

Furniture, home furnishings, equipment stores- 

21 

8 641 

1 709 

398 

21 

9 566 

1 422 

5712 

Furniture stores__ __ 

10 

6 557 

1 257 

239 

8 

6 651 

1 017 

5713-15, 19 

Other home furnishings stores_ _ — 

1 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

572, 573 

Household appliance, radio, television, music 









stores- -. ______ 

10 

(0) 

(0) 

(D) 

12 

(D) 

<D) 

58 

Eating, drinking places _ _ __ -- 

55 

4 622 

1 281 

539 

79 

4 734 

1 161 

5812 

Eating places __ -- _ — 

41 

3 278 

1 090 

474 

63 

3 607 

986 

5813 

Drinking places (alcoholic beverages) _ -- 

14 

1 344 

191 

65 

16 

! 

1 127 

175 

59 pt. (591) 

Drug stores, proprietary stores — -- _ 

7 

2 672 

355 

114 

9 

2 787 

568 

59 ex. 591 

Other retail stores'* _____ 

46 

6 509 

894 

223 

65 

8 702 

1 165 

592 

Liquor stores----- — 



- 


5 

310 

17 

594 

Book, stationery stores___ — 

4 

<D) 

(D) 

(D) 

2 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops- - 

5 

tD) 

(D) 

tO) ' 

4 

(0) 

(D) 

597 

Jewelry stores_____ 

7 

1 477 

187 

60 

10 

1 873 

272 

5992 

Florists___— ---— 

3 

180 

52 

11 

4 

217 

32 

5996 

Camera, photographic supply stores- 

2 

<D) 

(D) 

(D) 

1 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels __ . --- -- 

15 

2 169 

792 

264 

12 

2 405 

939 

783 

Motion picture theaters ___ __ _ _ __ -- 

4 

(D) 

(D) 

(D) 

4 

989 

165 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 







































MAJOR RETAIL CENTERS 


Albuquerque SMSA 4-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ __ ___ __ 

1 749 

358 767 

43 134 

13 362 

1 763 

289 845 

31 003 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ___ ____ 

71 

17 173 

2 023 

470 

76 

18 500 

1 505 

5251 

Hardware stores _ _ __ 

11 

(D) 

(D) 

rD) 

16 

(d) 

(D) 

52 ex. 5251 

Other _ ___ _ __ 

60 

(D) 

(D) 

(D) 

60 

(d) 

(d) 

53 part" 

General merchandise group stores^ _ _ 

53 

44 061 

6 715 

2 427 

68 

32 077 

4 344 

531 

Department stores__ _ _ 

7 

32 687 

4 877 

1 549 

7 

23 383 

3 281 

533 

Limited price variety stores ___ ___ 

29 

7 396 

1 211 

679 

33 

4 616 

575 

539 

Miscellaneous general merchandise stores _ _ 

17 

3 978 

627 

199 

22 

3 994 

488 

54 

Food stores _ _ ___ 

193 

67 501 

5 068 

1 583 

232 

61 774 

4 109 

55 ex. 554 

Automotive dealers __- __ 

155 

91 531 

8 598 

1 611 

139 

62 076 

5 706 

55 pt. (554) 

Gasoline service stations __ _ __ __ __ 

333 

24 756 

2 420 

935 

283 

21 459 

2 027 

56 

Apparel, accessory stores_ __ _ - _ 

138 

24 703 

3 216 

1 023 

123 

(D) 

(D) 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

23 

4 881 

736 

183 

19 

3 892 

518 

562-3, 568 

Women's clothing, specialty stores_ _ 

60 

(D) 

(D) 

(0) 

53 

5 974 

663 

562 

Women's ready-to-wear stores^_ 

43 

(D) 

<D> 

(0) 

35 

5 167 

562 

565 

Family clothing stores^__ __ 

17 

(D) 

(0) 

(D) 

18 

(d) 

(d) 

566 

Shoe stores__ ___ __ 

26 

(D) 

<D) 

(D) 

21 

(D) 

(d) 

564, 569 

Other apparel, accessory stores _ ___ 

12 

669 

78 

18 

10 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

126 

21 394 

3 785 

026 

131 

21 160 

2 986 

5712 

Furniture stores __ ___ 

49 

11 488 

1 982 

369 

43 

11 178 

1 621 

5713-15, 19 

Other home furnishings stores_ __ 

28 

3 496 

578 

, 140 

(na) 

(na) 

(na) 

572,573 

Household appliance, radio, television, music 









stores _ ____ - 

49 

6 410 ' 

1 225 

317 

51 

(d) 

(d) 

58 

Eating, drinking places_ _ __ _ 

331 

27 195 

6 241 

1 2 873 

344 

20 132 

4 314 

5812 

Eating places_ _ „ _— „ 

268 

21 015 

5 358 

1 2 505 

272 

14 791 

3 617 

5813 

Drinking places (alcoholic beverages) _ 

63 

6 180 

883 

368 

72 

5 341 

697 

59 pt. (591) 

Drug stores, proprietary stores _ - _ _ 

69 

17 295 

2 253 

734 

68 

11 595 

1 538 

59 ex. 591 

Other retail stores'* — _ __ _ __ _ 

280 

23 158 

2 795 

! 880 

299 

(d) 

(0) 

592 

Liquor stores_ __ _ _ __ _ 

53 

8 180 

742 

245 

52 

6 745 

36C 

594 

Book, stationery stores __ __ _ __ 

17 

838 

131 

48 

13 

1 044 

162 

595 

Sporting goods stores, bicycle shops __ _ 

11 

iO) 

(D) 

(0) 

15 

922 

(d) 

597 

Jewelry stores-- -- 

20 

2 578 

327 

99 

31 

2 592 

359 

5992 

Florists _ — -- 

17 

1 053 

251 

68 

16 

(d) 

(d) 

5996 

Camera, photographic supply stores __ _ __ __ 

8 

714 

108 

22 

5 

609 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels_ __ - — _ — _ 

164 

8 594 

2 200 

836 

147 

(d) 

(d) 

783 

Motion picture theaters __ -- __ — 

13 

1 621 

317 

183 

12 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

t 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































4-6 Albuquerque SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. 


The Standard Metropolitan Statistical Area: 1963 and 1958 


Kind of business 

1963 

1 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

RETAIL STORES 





—1 
o 

1 

1 

1 

1 

1 

t 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

r 

1 

) 

1 

t 

1 

1 

2 038 

382 898 

45 842 

14 336 

Lumber, building materials, hardware, farm equip- 





merit dealers _____ _ _ 

94 

19 096 

2 307 

543 

Hardware stores __ _ __ 

15 

980 

95 

30 

Other -____ 

79 

18 116 

2 212 

513 

General merchandise group stores^ __ __ _ 

64 

45 066 

6 821 

2 475 

Department stores __ __ _ 

7 

32 687 

4 877 

1 549 

Limited price variety stores __ _ _ 

34 

8 172 

1 302 

719 

Miscellaneous general merchandise stores _ __ 

23 

4 207 

642 

207 

Food stores_ __ _ . 

244 

74 246 

5 451 

1 692 

Automotive dealers __ _ ___ __ 

162 

93 176 

8 822 

1 661 

Gasoline service stations _ __ _ _ 

397 

28 719 

2 799 

1 071 

Apparel, accessory stores _ ____ 

143 

25 647 

3 320 

1 064 

Men's, boys' apparel stores, custom tailors _ _ _ 

23 

4 881 

736 

183 

Women's clothing, specialty stores_ __ 

61 

9 403 

1 220 

424 

Women's ready-to-wear stores^ __ _ 

44 

8 384 

1 076 

383 

Family clothing stores^- _ ___ 

19 

5 795 

672 

274 

Shoe stores __ __ __ 

28 

4 899 

614 

165 

Other apparel, accessory stores _ _ __ 

12 

669 

78 

18 

Furniture, home furnishings, equipment stores_ 

132 

21 522 

3 801 

830 

Furniture stores __ „ _ __ 

55 

11 609 

1 997 

373 

Other home furnishings stores_ 

28 

3 503 

579 

140 

Household appliance, radio, television, music 





stores_ ____ 

49 

6 410 

1 225 

317 

Eating, drinking places _ __ __ 

390 

30 460 

6 971 

3 210 

Eating places __ _ _ _ __ _ 

32 0 

23 704 

6 013 

2 819 

Drinking places (alcoholic beverages)_ _ 

70 

6 756 

958 

391 

Drug stores, proprietary stores __ __ _ 

75 

17 984 

2 344 

772 

Other retail stores^ __ 

337 

26 982 

3 206 

1 018 

Liquor stores _ __ _ ^ 

63 

9 615 

849 

283 

Book, stationery stores __ __ _ _ __ 

17 

838 

131 

( d) 

Sporting goods stores, bicycle shops ___ 

13 

2 769 

370 

( d) 

Jewelry stores __ __ 

20 

2 578 

327 

99 

Florists_ __ _____ 

18 

1 087 

255 

70 

Camera, photographic supply stores _ . _ 

8 

714 

108 

22 

SELECTED SERVICES 





Hotels, motels _ _ - __ __ __ _ 

130 

8 420 

2 170 

834 

Motion picture theaters „ _ ___ 

15 

(d) 

(d) 

(d) 


SIC code 


1958' 


Estab¬ 

lish¬ 

ments 


(number) 


Sales 


($ 1 , 000 ) 


Payroll, 

entire 

year 

($ 1 , 000 ) 


52 


5251 

52 ex. 5251 


53 part' 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


1 963 


89 

18 

71 


85 

7 

33 

(na) 


2 73 
lil6 
322 


12q 

19 

53 

35 

18 

22 

10 


1-M3 

50 

40 

53 


374 
2 93 
81 


72 

335 

60 

13 

15 

31 

17 

5 


135 

14 


304 299 


19 949 
82 9 
19 120 


33 363 
23 383 
4 616 
(na) 


67 066 
62 357 
23 555 


18 352 

3 892 
5 974 
5 167 

(d) 

4 135 
(d) 


21 469 
11 315 
3 400 

6 754 


21 764 
15 808 
5 956 


12 124 


24 300 


209 

044 

922 

592 

966 

609 


7 270 
(d) 


32 706 


1 642 
58 
1 584 


4 448 
3 281 
5 75 
(na) 


4 373 

5 724 
2 206 


2 196 
518 
663 
562 
(d) 
525 
(d) 


3 021 
1 642 
880 

499 


4 624 
3 823 
801 


1 604 

(d) 

389 

162 

(d) 

359 

171 

(d) 


1 887 
(d) 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

jl958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business, 
stxciudes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Albuquerque SMSA 4-7 


TABLE 4. CBD, City, SMSA-Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ ___ 

-20,9 

23.8 

25.8 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ _ _ _ 

(d) 

-7.2 

-4.3 

(d) 

3.9 

4.8 

6.4 

5.0 

6.6 

5251 

Hardware stores ^ __ __ _ 

(D) 

(D) 

18.2 


(d) 

(d) 

(D) 

0.3 

0.3 

52 ex. 5251 

Other_ __ 

(D) 

(d) 

-5.3 

(d) 

(D) 

(d) 

(d) 

4,7 

6.3 

53 pa rt' 

General merchandise group stores’-^ _ __ _ _ 

-20,3 

37.4 

35.1 

25.2 

25.0 

12.3 

11.1 

11.8 

11.0 

531 

Department stores _ _ _____ 

-23.9 

39.8 

39.8 

21.4 

22.2 

9.1 

8.1 

8.5 

7.7 

533 

Limited price variety stores _ _ 

(d) 

60.2 

77.0 

(d) 

(d) 

' 2.1 

1.6 

2.1 

1 .5 

539 

Miscellaneous general merchandise stores _ _ 

(D) 

-0.4 

(na) 

(d) 

(d) 

i 1.1 

j 

1.4 

1.1 

(na) 

54 

Food stores _ _ _ _____ 

-43.0 

9.3 

10.7 

5.0 

7.0 

18.8 

21,3 

19.4 

22.0 

55 ex. 554 

Automotive dealers _ _ ___ _ 

-14.0 

47,4 

49.4 

19.3 

i 17.8 

25.5 

21.4 

24,3 

20.5 

55 pt. (554) 

Gasoline service stations _ __ _ _ 

(d) 

15.4 

21.9 

, (D) 

2.0 

6.9 

7.4 

7.5 

7.7 

56 

Apparel, accessory stores^ __ _ 

-24,6 

(d) 

39.8 

12.0 

12.6 

6.9 

(d) 

6.7 

6.0 

561, 567 

Men's, boys’ apparel stores, custom tailors__ 

43.4 

25.4 

25.4 

3.4 

1.9 

1 .4 

1 .3 

1.3 

1 .3 

562-3, 568 

Women's clothing, specialty stores __ 

(d) 

(d) 

57.4 

3.9 

(D) 

(d) 

2.1 

2.5 

2.0 

562 

Women's ready-to-wear stores^ _ __ 

-26.3 

(d) 

62.3 

3.4 

3.6 

(d) 

' 1.8 

2,2 

1.7 

565 

Family clothing stores^__ __ __ 

(D) 

(d) 

(d) 

(d) 

2.9 

(D) 

(d) 

1.5 

(D) 

566 

Shoe stores _ .. _____ 

-39.4 

(d) 

18.5 

2.7 

, 3.5 

(d) 

(d) 

1,5 

1 .4 

564, 569 

Other apparel, accessory stores __ __ _ 

(D) 

(d) 

(d) 

(d) 

1 (D) 

0.2 

(d) 

0.2 

(d) 

57 

Furniture, home furnishings, equipment stores- 

-9,7 

1.1 

0.2 

13.4 

11.8 

6.0 

7.3 

5.6 

7.1 

5712 

Furniture stores _ _ _ __ _ __ __ 

-1 .4 

2.8 

2.6 

; 10.2 

8.2 

1 3.2 

3.9 

3.0 

5.7 

5713-15, 19 

Other home furnishings stores _ __ _ — — 

(D) 

(NA) 

3.0 

(D) 

(d) 

1 .0 

(NA) 

0,9 

1.1 

572, 573 

Household appliance, radio, television, music 
stores _ - _ _ - __ _ 

(D) 

(d) 

-5.1 

(d) 

(d) 

1.6 

(d) 

1.7 

2.2 

58 

Eating, drinking places---- 

-2.4 

35.1 

40.0 

7.2 

5.8 

7.6 

6.9 

8.0 

7,2 

5812 

Eating places _____ ___ 

-9.1 

42.1 

49.9 

5.1 

4.4 

5.9 

5.1 

6.2 

5,2 

5813 

Drinking places (alcoholic beverages) _ _ _ _ 

19.3 

15.7 

13.4 

2.1 

i 1.4 

1.7 

1.8 

1.8 

2,0 

59 pt. (591) 

Drug stores, proprietary stores _ _ __ _ 

-4.1 

49.1 

48.3 

4.2 

; 3.4 

1 

4.8 

4.0 

4.7 

4,0 

59 ex. 591 

Other retail stores'' -- _ __ _ 

-25.2 

(d) 

11.0 

10.1 

10.7 

6.5 

(d) 

7.0 

8.0 

592 

Liquor stores _ __ — — __ - — 

- 

21.3 

33.4 

- 

0.4 

2.3 

2,3 

2.5 

2.4 

594 

Book, stationery stores ___ - -- - 

(d) 

-19.7 

-19.7 

Cd) 

(d) 

0.2 

0.4 

0.2 

0.3 

595 

Sporting goods stores, bicycle shops _ -- 

(d) 

(d) 

200.3 

(d) 

(d) 

(d) 

0.3 

0.7 

0.3 

597 

Jewelry stores_ 

-21.1 

-0.6 

-0.6 

2.3 

2.3 

0.7 

0.9 

0.7 

0.9 

5992 

Florists- 

-17.1 

(d) 

12.5 

0.3 

0.3 

0.3 

(d) 

0.3 

0.3 

5996 

Camera, photographic supply stores -- 

(d) 

17.2 

17.2 

(D) 

(d) I 

0.2 

0,2 

0.2 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels- 

-9.8 

(d) 

15.8 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

(d) 

(d) 

(d) 

i (X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (”) Minus sign before number denotes decrease. 

’ 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 



































4-i8 Albuquerque SMS A 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

1 

Percent of standard metropolitan 
statistical area sales 

1963 

1 1958 

1963 

1958 


RETAIL STORES 






Total^ - - - - - - 

17.9 

28.1 

16.a 

26.7 

52 

Lumber, building materials, hardware, farm equipment dealers- 

(D) 

17.0 

(o) 

15.8 

5251 

Hardware stores - -— — -- -- 

(d) 

(d) 

- 

(D) 

52 ex. 5251 

Other_ __ _ - - ' 

(d) 

(d) 

(D) 

Cd) 

53 part* 

General merchandise group stores-- - — _ 

36.8 

' 63.5 

36.0 

61.0 

531 

Department stores - __ -- —-- -- 

42.0 

! 77.2 

42.0 

77.2 

533 

Limited price variety stores - - --- 

(d) 

(d) 

(D) 

(D) 

539 

Miscellaneous general merchandise stores__ __ _ -- 

(d) 

1 (d) 

(D) 

(na) 

54 

Food stores__ __ __— - -— -- — 

4.8 

1 

9.2 

4.4 

8.5 

55 ex. 554 

Automotive dealers ___---- -- — -- - 

13.6 

' 23.3 

13.3 

23.1 

55pt. (554) 

Gasoline service stations__ _ —_ ____ 

(o) 

7.7 

(D) 

7.0 

56 

Apparel, accessory stores ’ __ _ ____ __ - 

31.2 

(d) 

30.1 

55.8 

561, 567 

Men's, boys' apparel stores, custom tailors — __ _ 

45.2 

39.5 

45.2 

39.5 

562-3, 568 

Women’s clothing, specialty stores - - --- 

(D) 

(d) 

26.7 

(d) 

562 

Women's ready-to-wear stores^ ____ — _ __ _ 

{□) 

56.7 

25.8 

56,7 

565 

Family clothing stores^ --- ---- 

(d) 

(d) 

(d) 

(□) 

566 

Shoe stores___ —-- --- 

(d) 

(D) 

35.6 

69.6 

564, 569 

Other apparel, accessory stores__ __ -__- 

(d) 

(D) 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores_ _ 

40.4 

45.2 

40.1 

44.6 

5712 

Furniture stores_—_ _ _ 

57.1 

56.5 

56.5 ' 

58.8 

5713-15, 19 

Other home furnishings stores---- 

(d) 

(□) 

(d) 

(d) 

572, 573 

Household appliance, radio, television, music stores -- 

(D) 

(D) 

(D) 

(D) 

58 

Eating, drinking places __ _ _ _ ____ _ 

17.0 

23.5 

15.2 

21.8 

5812 

Eating places 1 - — - — — ______ 

15.6 

24.4 

13.8 

22.8 

5813 

Drinking places (alcoholic beverages) __ ____ _ 

21.7 1 

21.1 

19.9 

18.9 

59 pt (591) 

Drug stores, proprietary stores__ _ ____ 

i 

15.4 

24.0 

14.9 

23.0 

59 ex. 591 

Other retail stores'*___ ______ _ 

28,1 ! 

(o) 

24.1 

35.8 

592 

Liquor stores __ __ - __ __ __ 


4.6 


4,3 

594 

Book, stationery stores- __ ___ _ _ _ 

(d) 

(d) 

(d) 

(d) 

595 

Sporting goods stores, bicycle shops ___ __ 

(d) 

(d) 

(d) 

(d) 

597 

Jewelry stores __ _ __ _ __ ___ 

57.3 

72.3 

57.3 

72.3 

5992 

Florists_ __ _ __ ___ __ 

17.1 

(d) 

16,6 

22,5 

5996 

Camera, photographic supply stores __ _ _ __ _ 

(d) 

(d) 

(D) 

(D) 


SELECTED SERVICES 





7011 

Hotels, motels_______ __ 

25.2 

(d) 

25.8 

33.1 

783 

Motion picture theaters___ _ _ _ _ __ 

(d) 

(d) 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

J958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer'’ establishments. 








































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. 


Includes the planned center known as “Winrock Center" in the area bounded by: Indian School Rd., Pennsylvania Ave. N.E., Coronado Freeway 

(U.S. Hwy. 40) and Louisiana Blvd. N.E. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000-- 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000_ 


37 

28 437 


4 344 


20 

22 472 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total 


13 

1 621 
Number of 
estab- 
lishments 


37 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 


1 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

13 

2 

6 

3 

2 

3 

2 


2 

1 


I 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

2 595 

1 597 
5992 

2 5996 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


9 

1 

2 

2 


MRC No. 2. Includes establishments on Central Ave. S.E. from Washington St. to Jackson St. and on Adams St., S.E. from Central Ave., S.E. to Silver Ave., S.E. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


21 
8 710 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


2 

1 


$ 1 , 000 — 


.$ 1 , 000 — 


6 

2 814 


10 
4 569 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


5 

3 

3 

1 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000_ 


Retail stores, total 


5 

1 327 


Number of 
estab¬ 
lishments 


21 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


1 

5 

4 

1 

1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 
^ 594 

2 595 

1 597 

5992 
- 5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _•- 

Camera, photographic supply stores 


2 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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5-4 Allentown-Bethlehem-Easton SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part' 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^'l_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores'^- 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores*^_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores r_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 



1963 



1958’ 


Estab¬ 

lish- 

Sales 

Payroll, 

entire 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish- 

Sales 

Payroll, 

entire 

ments 

(number) 



ments 

(number) 

($1,000) 

year 

($1,000) 

238 

77 335 

11 872 

4 000 

277 

73 631 

11 543 

6 

926 

136 

35 

7 

2 569 

494 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

4 

(D) 

10) 

(D) 

5 

(D) 

<D) 

9 

48 641 

7 159 

2 556 

10 

40 931 

6 341 

3 

(D) 

(D) 

ID) 

3 

(D) 

(D) 

3 

(D) 

ID) 

ID) 

3 

3 206 

702 

3 

491 

39 

18 

4 

(0) 

CD) 

12 

598 

84 

38 

21 

2 076 

208 

1 

(D) 

(D) 

(D) 

- 

- 

- 

7 

(0) 

(0) 

(D) 

10 

698 

67 

61 

9 709 

1 567 

494 

76 

11 039 

1 603 

13 

2 168 

334 

77 

18 

2 515 

363 

27 

3 999 

560 

218 

39 

4 366 

574 

19 

3 125 

460 

173 

21 

3 275 

458 

3 

72 

4 

2 

1 

(D) 

(D) 

15 

2 749 

603 

168 

14 

3 321 

533 

3 

721 

66 

29 

4 

(D) 

(D) 

25 

6 964 

1 295 

261 

37 

7 314 

1 410 

12 

4 756 

882 

165 

16 

5 176 

1 045 

7 

446 

116 

31 

8 

555 

89 

6 

1 762 

297 

65 

13 

1 58 3 

276 

56 

3 109 

690 

346 

58 

3 194 

705 

41 

2 510 

617 

310 

42 

2 373 

482 

15 

599 

73 

36 

16 

821 

223 

8 

1 485 

152 

61 

10 

1 836 

235 

53 

5 192 

731 

193 

48 

3 974 

480 

2 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

7 

198 

31 

12 

8 

(D) 

(D) 

1 

(D) 

(D) 

(D) 

1 

(D) 

CD) 

16 

1 878 

387 

85 

10 

1 519 

300 

4 

209 

49 

19 

3 

167 

34 

1 

(D) 

(D) 

(D) 



■ 

4 

(D) 

(D) 

(D) 

5 

870 

345 

3 

405 

108 

48 

5 

757 

181 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. '^1958 data revised. 

group totals for SIC 53 and 5G may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































MAJOR RETAIL CENTERS 


Allentown-Bethlehem-Easton SMSA 5-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
Total^ _ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part- 
531 
533 
539 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564,569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^- 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


7011 

783 


Hotels, motels- 

Motion picture theaters 


1963 

1958’ 




Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 


fish- 

Sales 

entire 

ments 


year 

enoeu 

nearest 

ments 


year 




Nov. 15 




(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

1 314 

228 361 

29 285 

9 151 

1 301 

197 077 

24 298 

44 

9 557 

1 245 

281 

56 

8 956 

1 498 

12 

954 

122 

35 

10 

1 070 

155 

32 

8 603 

1 123 

246 

46 

7 886 

1 343 

28 

59 881 

8 969 

3 078 

31 

53 825 

7 762 

4 

54 219 

8 046 

2 648 

4 

44 369 

6 749 

12 

4 199 

811 

386 

11 

3 433 

728 

12 

1 463 

112 

44 

16 

6 015 

285 

303 

43 000 

3 694 

1 061 

299 

42 048 

3 058 

71 

41 236 

4 029 

748 

5B 

25 234 

2 581 

126 

9 929 

785 

263 

107 

7 131 

602 

115 

13 360 

2 040 

655 

112 

13 819 

1 923 

22 

(D) 

(D) 

(D) 

25 

3 137 

464 

42 

4 650 

665 

262 

55 

4 917 

624 

23 

3 523 

(D) 

<D) 

24 

3 481 

493 

21 

1 231 

(D) 

(D) 

4 

(□) 

(□) 

25 

3 320 

710 

200 

24 

3 949 

(D) 

5 

(D) 

(D) 

<D) 

4 

(d) 

(D) 

76 

11 597 

1 902 

412 

107 

13 833 

2 400 

27 

6 275 

1 062 

210 ! 

27 

7 274 

1 363 

23 

1 477 

291 

74 

25 

1 054 

138 

26 

3 845 

549 

128 

55 

5 505 

899 

307 

17 950 

4 001 

1 932 

305 

13 755 

2 520 

201 

13 305 

3 314 

1 616 

201 

9 705 

1 994 

106 

4 645 

687 ■ 

316 

104 

4 050 

526 

39 

4 466 

501 

189 

47 : 

4 915 

545 

205 

17 385 

2 119 

532 

179 

13 561 

1 409 

18 

4 819 

301 

68 

5 

2 546 

114 

11 

482 

58 

20 

9 

320 

48 

6 

611 

69 

28 

7 

877 

71 

27 

2 237 

439 

97 

18 

1 701 

327 

18 

868 

157 

55 

19 

679 

144 

2 

(D) 

(D) 

(D) 

4 

278 

26 

18 

(d) 

(D) 

(D) 

16 

1 856 

681 

a 

602 

142 

61 

12 

1 277 

299 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business, 
^bcludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































5-6! Allentown-Bethlehem-Easton SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


1963 


1958 


1 


SfC code 


52 

5251 

52 ex. 5251 


53 part" 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Tota|2_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 





Paid 




Estab- 


Payroll, 

employees, 

wnrkwppk 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 



(number) 

(number) 


($1,000) 

4 755 

651 575 

73 573 

23 489 

5 340 

536 755 

58 121 

212 

35 175 

5 092 

1 103 

254 

32 365 

4 350 

57 

4 578 

551 

154 

69 

5 058 

575 

155 

30 597 

4 541 

949 

185 

27 307 

3 775 

118 

107 414 

14 984 

5 297 

: 161 

76 927 

11 296 

13 

82 840 

11 373 

3 847 

9 

54 254 

8 531 

53 

15 849 

2 628 

1 149 

48 

(D) 

(D) 

52 

8 725 

983 

301 

66 

(D) 

(D) 

1 040 

158 185 

12 240 

3 601 

1 270 

137 707 

8 792 

264 

115 292 

10 623 

2 148 

245 

78 369 

8 287 

533 

43 386 

3 373 

1 214 

548 

33 732 

2 411 

317 

30 413 

4 087 

1 422 

348 

31 773 

3 892 

56 

7 847 

1 070 

283 

84 

9 125 

1 ill 

121 

10 500 

1 378 

542 

135 

10 139 

1 215 

69 

8 055 

1 098 

417 

63 

7 504 

1 993 

42 

2 775 

270 

127 

20 

2 844 

1 336 

72 

7 190 

1 148 

361 

73 

7 360 

1 957 

26 

2 101 

221 

109 

24 

2 093 

273 

283 

32 341 

4 890 

1 138 

367 

34 291 

5 316 

95 

16 029 

2 663 

581 

85 

15 732 

2 729 

62 

3 516 

689 

165 

72 

3 005 

459 

126 

12 796 

1 538 

392 

210 

15 554 

2 128 

1 139 

50 712 

9 937 

5 144 

1 230 

40 924 

7 015 

655 

34 802 

7 844 

4 120 

750 

27 057 

5 445 

484 

15 910 

2 093 

1 024 

480 

13 867 

1 570 

128 

16 765 

2 014 

751 

140 

14 804 

1 777 

721 

61 892 

6 333 

1 671 

777 

55 863 

4 985 

80 

14 844 

878 

215 

64 

11 082 

558 

25 

917 

96 

42 

25 

846 

99 

45 

3 157 

318 

106 

43 

2 697 

198 

78 

4 226 

686 

180 

63 

3 711 

617 

67 

2 440 

430 

146 

80 

2 007 

268 

6 

1 494 

148 

38 

15 

790 

49 

129 

8 180 

2 113 

923 

126 

6 181 

1 805 

28 

1 933 

467 

203 

35 

2 627 

630 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

21958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below 









































MAJOR RETAIL CENTERS 


Allentown-Bethlehem-Easton SMSA 5-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 


Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 





1963 

1958 


RETAIL STORES 

Total^_ 

5.0 

15.9 

1 21.4 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _- ___ __ 

-64.0 

6.7 

1 8.7 

1 1.2 

3. 5 

4.2 

4.5 

5.4 

6.0 

5251 

Hardware stores_ _ 

(□} 

-10.9 

! -9.5 

(D) 

(C/) 

0.4 

0.5 

0,7 

0.9 

52 ex. 5251 

Other __ _ _ 

(□) 

9.1 

12.0 

1 (d) 

Cd) 

3.8 

4,0 

4.7 

5.1 

53 part' 

General merchandise group stores’'!. — _ _ 

18.8 

11.3 

39.6 

62.9 

55.6 

26.2 

27.3 

16.5 

14.3 

531 

Department stores ___ —__ - 

(d) 

22.2 

52.7 

* (d) 

(d) 

23.7 

22.5 

12.7 

10.1 

533 

Limited price variety stores 

(D) 

22.3 

(d) 

(□) 

4.4 

1.8 

1.7 

2,4 

(D) 

539 

Miscellaneous general merchandise stores _ 

(D) 

-75.7 

(D) 

0.6 

(d) 

0.7 

3.1 

1.3 

(d) 

54 

Food stores - — - - — - 

-71.2 

2.3 

14.9 

0.8 

2.8 

18.8 

21.4 

24.3 

25.7 

55 ex. 554 

Automotive dealers_ _ _ .... 

(d) 

63.4 

47.1 

(d) 

- 

18.1 

12.8 

17.7 

14.6 

55 pt. (554) 

Gasoline service stations____ __ 

(d) 

39,2 

28.6 

! (D) 

1.0 

4.3 

3.6 

6.7 

6.3 

56 

Apparel, accessory stores’-._ _ _ . 

Men’s, boys’ apparel stores, custom tailors- 

-12.0 

-3, 3 

-4.3 

12.6 

15.0 

5.9 

7.0 

4.6 

5.9 

561, 567 

-13.8 

(0) 

-14.0 

2.8 

3.4 

(d) 

1‘.6 

1.2 

1.7 

562-3, 568 ' 

Women's clothing, specialty stores _ _ — 

-8.4 

-5.4 

5.6 

1 5.2 

5.9 

2.0 

2,5 

1.6 

1.9 

562 

Women’s ready-to-wear stores^ -- 

-4.6 

1.2 

7.3 

4.0 

4.4 

1.5 

1.8 

1.2 

1.4 

565 1 

Family clothing stores3- _ — . _ _ 

(d) 

(d) 

-2.4 

0.1 

(d) 

0.5 

(D) 

0.4 

0.5 

566 

Shoe stores __ - _ -- 

-17.2 

-15.9 

-2.3 

! 3.6 

4.5 

1.5 

2.0 

1. 1 

1.4 

564,569 1 

Other apparel, accessory stores _ - . - 

(D) 

Co) 

1 0.4 

0.9 

(d) 

Cd) 

(D) 

0.3 

0.4 

57 

Furniture, home furnishings, equipment stores- 

-4.8 

-16.2 

-5.7 

9.0 

9.9 

5.0 

7.0 

5.0 

6.4 

5712 

Furniture stores- 

1 -8.1 

-13.7 

1.9 

6.1 

7.0 

2.7 

3.7 

2.5 

2.9 

5713-15, 19 

Other home furnishings stores- . _ 

-19.6 

40,1 

! 17.0 

0.6 

0.8 

0.6 

0.5 

0,5 

0,6 

572, 573 

Household appliance, radio, television, music 
stores _ 

11.3 

-30.2 

-17.7 

2.3 

2.1 

1.7 

2.8 

2.0 

2.9 

58 

Eating, drinking places _ — — - 

-2.7 

30.5 

! 

' 23.9 

4.0 

4.3 

7,9 

7.0 

7.7 

7.6 

5812 

Eating places __ _ _ - _ — 

5.8 

37.1 

26.6 

3.2 

3.2 

5.8 

4.9 

5.3 

5.0 

5813 

Drinking places (alcoholic beverages)- 

-27.0 

14.7 

14.7 

0.8 

1. 1 

2.1 

2.1 

2.4 

2.6 

59 pt. (591) 

Drug stores, proprietary stores _ — _ 

-19,1 

-9.1 

13.2 

1.9 : 

2.5 

2,0 

2.5 

2.6 

2.8 

59 ex. 591 

Other retail stores'*. . - - — — 

30.6 

28.2 

10.8 

6.7 

5.4 

7.6 

6.9 

9.5 

10.4 

592 

Liquor stores- 

(0) 

89.3 

33.9 

(d) 

(d) 

2,1 

1.3' 

2.3 

2.1 

594 

Book, stationery stores -- --- 

(D) 

50.6 

8.4 

0.3 

(D) 

0.2 

0.2 

0.1 

0,2 

595 

Sporting goods stores, bicycle shops _ - 

(0) 

-30.3 

17.1 

(d) 

(□) 

0.3 

0.4 

0.5 

0.5 

597 

Jewelry stores- 

23.6 

31.5 

15.9 

2.4 

2.1 

1.0 

0.9 

0.6 

0.7 

5992 

Florists_ 

25.1 

27.8 

21.6 

0.3 

0.2 

0.4 

0.3 

0.4 

0.4 

5996 

Camera, photographic supply stores . 

(D) 

(D) 

89.1 

(d) 

** 

(D) 

0.1 

0.2 

0.1 

7011 

SELECTED SERVICES 

Hotels, motels_ 

(D) 

(d) 

32.3 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

-46.5 

-52.9 . 
_i 

-26.4 j 

(x) 

(X) 

(X) 

Cx) 

(x) 

(x) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. H Minus sign before number denotes decrease. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments, 

'^Includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the lines below. 












































5-8 Allentown-Bethlehem-Easton SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 


1958 


RETAIL STORES 






Total^__ _ _ 

33.9 

37.4 

11.9 

13.7 

52 

Lumber, building materials, hardware, farm equipment dealers - — 

9.7 

28.7 

2.6 

7.9 

5251 

Hardware stores- 

(n) 

(D) 

(0) 

(d) 

52 ex. 5251 

Other _ 

(D) 

(d) 

(D) 

(d) 

53 part^ 

Genera! merchandise group stores’i-- 

81.2 

76.0 

45.3 

53.2 

53i 

Department stores- 

(d) 

(d) 

(d) 

(D) 

533 

Limited price variety stores--- —- - -- 

(d) 

93.4 

(d) 

(D) 

539 

Miscellaneous general merchandise stores - — — — 

33.6 

(d) 

5.6 

(d) 

54 

Food stores_ 

1.4 

4.9 

0.4 

1.5 

55 ex. 554 

Automotive dealers- 

(d) 

- 

(D) 

- 

55 pt. (554) 

Gasoline service stations-- _ — - - _ _ -- 

(d) 

9.8 

(d) 

2.1 

56 

Apparel, accessory stores'- 

72.7 

79.9 

31.9 

34.7 

561,567 

Men's, boys' apparel stores, custom tailors _— __ 

(d) 

80.2 

27.6 

27.6 

562-3, 568 

Women’s clothing, specialty stores-- __ _ — _ 

86.0 

88.6 

30.1 

43.1 

562 

Women’s ready-to-wear stores^ _ ---— _ __ 

88.7 

94.1 

38.8 

43.6 

565 

Family clothing stores^ __ __ _ __ __ -— -- — — 

5.8 

(D) 

2.6 

(D) 

566 

Shoe stores ____ __ — -- - - 

82.8 

84. 1 

38.2 

45.1 

564, 569 

Other apparel, accessory stores -- — - 

(d) 

(D) 

34,3 

(d) 

57 

Furniture, home furnishings, equipment stores __ _____ _ — 

60.1 

52.9 

21.5 

21.3 

5712 

Furniture stores___ _ _ _ — - 

75.8 

71.2 

29.7 

32.9 

5713-15, 19 

Other home furnishings stores-- — _ _ 

30.2 

52.7 

12.7 

18.5 

572, 573 

Household appliance, radio, television, music stores- -- 

45.8 

28.8 

13.8 

10.2 

58 

Eating, drinking places-- _ __ — ---- 

17.3 

23.2 

6.1 

7.a 

5812 

Eating places __ __ _ - 

18.9 

24.5 

7.2 

8.8 

5813 

Drinking places (alcoholic beverages) _ _ __ _ — _ __ __ 

12.9 

20.3 

3.8 

5,9 

59 pt. (591) 

Drug stores, proprietary stores__ _ -- 

33.3 

37.4 

8.9 

12.4 

59 ex. 591 

Other retail stores'* __ __ _ __ 

29.9 

29.3 

8.4 

7.1 

592 

Liquor stores_ __ _ _ __ 

(□) 

(D) 

(D) 

(D) 

594 

Book, stationery stores__ _ ___ __ 

41.1 

(d) 

21.6 

(D) 

595 

Sporting goods stores, bicycle shops- - ___ 

(d) 

(d) 

(d) 

(d) 

597 

Jewelry stores____ __ --- 

84.0 

89.3 

44.4 

40.9 

5992 

Florists _ -__ __ — __ 

24.1 

24.6 

8.6 

8.3 

5996 

Camera, photographic supply stores __ _ __ _ 

(D) 

_ 

(D) 



SELECTED SERVICES 





7011 

Hotels, motels ___ __ _ _ __ 

(□) 

46.9 

(D) 

14.1 

783 

Motion picture theaters __ _ _ _- - 

67.3 

59.3 

21.0 

28.8 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^ 1958 group totals for SIC 53 and 56 may include data for '‘nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'“includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































MAJOR RETAIL CENTERS 


Allentown:Bethlehem-Easton SMSA 5-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. includes establishments on N. Seventh St. from Liberty St. to Tilghman St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 -- 


27 

12 067 


55 ex. 554 


Automotive Dealers 


1 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000-- 


10 

733 


8 

( 0 ) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


9 

(D) 

Number of 
estab- 
lishments 


27 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


3 

1 

2 


55 pt. (554) 

56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


3 

2 

1 

1 


4 
1 
2 

1 

7 

5 
2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 


2 592 

1 594 

- 595 

1 597 
5992 

2 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 


MRC No. 2. Includes establishments onMainSt. fromChurchSt. to Raspberry St., and on Broad St. from Center St. to Old York Rd. (Bethlehem city, Northampton Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


$ 1 , 000 — 


$ 1 , 000 - 


$ 1 , 000 — 


$ 1 , 000 — 


Total 


109 

17 

556 


27 

4 

090 


49 

10 

197 


33 

3 

269 

Number of 
estab¬ 
lishments 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


1 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


31 

6 

15 

8 

6 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


13 

1 

8 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


109 

2 

2 


58 

5812 

5813 

59 pt. (591) 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


5 

1 

1 

3 

10 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _•_ 

Camera, photographic supply stores 


14 

8 

6 

3 

30 

1 

2 

3 

8 

1 

1 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. Includes the planned center known as “Lehigh Center” extending along the north side of W.Union Bivd. from PennsylvaniaAve, toClubAve.(Bethlehem city, Lehigh Co.) 


SIC code 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number---- — 

16 

55 ex. 554 

Automotive Dealers _ _ __ __ — _ 

Sales_ -_-$1.000 

13 593 





55 pt. (554) 

Gasoline service stations — _ --- 

Convenience goods stores: 




Number _ _ __ _ __ — —- 

4 

56 

Apparel, accessory stores _ __ __ __ _ _ _ 

Sales - _ _ _$1,000__ 

4 657 

561, 567 

Men's, boys' apparel stores, custom tailors _ 



562-3, 568 

Women's clothing, specialty stores _ _ 

Shopping goods stores: 


562 

Women’s ready-to-wear stores ___ -- 

Number_ _ _ _ -- 

5 

565 

Family clothing stores-- -- _ _ _ _ 

$1 ,nnn 

(d) 

566 

Shoe stores_____ - _ 



564, 569 

Other apparel, accessory stores _ _ — __ 

All other stores: 




Number____ - ___ 

7 

57 

Furniture, home furnishings, equipment stores_ 

Sales_$1,000 _ 

(D) 

5712 

Furniture stores _ -- - 


Number of 

5713-15, 19 

Other home furnishings stores — _ -- 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores _ __ ___ 

Retail stores, total _ _ 

16 

58 

Eating, drinking places---- 



5812 

Eating places - _ __ - --- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ _ „ 

ment dealers_ __ __ _ 

1 



Hardware stores __ _ 

- 

59 pt. (591) 

Drug stores, proprietary stores -- 

Other _ _ - __ _ - _ 

1 





59 ex. 591 

Other retail stores -- -- _ — 

General merchandise group stores __ _ 

2 

592 

Liquor stores _ ____ - — 

Department stores -___ 

1 

594 

Book, stationery stores- — -- 

Limited price variety stores___ _ 

1 

595 

Sporting goods stores, bicycle shops _ _ 

Miscellaneous general merchandise stores__ 


597 

Jewelry stores--— __ -- 



5992 

Florists _ ____ __ 

Food stores __ — __ _ - - _ 

3 

5996 

Camera, photographic supply stores ___ 


Number of 
estab¬ 
lishments 


MRC No. 4. Includes establishments on Northampton St. from Riverside Dr. to Seventh St., on Third St. from Spring Garden St. to Lehigh SL, on Fourth St. from 

Spring Garden St. to Ferry St., and on Centre Sq. (Easton city, Pa.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_ 


5251 

52 ex. 5251 


52,55, All other stores: 

59 ex. 591 Number_ 

Sales_ 


Retail stores, total . 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


175 
28 507 


72 

20 222 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 
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6-4 Amarillo SMSA _____ MAJOR RETAIL CENTERS 

TABLE 1. The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 











Total’ _ 

233 

65 

208 

7 924 

2 237 

301 

78 

978 

9 514 

52 

Lumber, building materials, hardware, farm equip- 











ment dealers_ 

8 

1 

068 

158 

32 

6 


793 

65 

5251 

Hardware stores- 

3 


15 

2 

1 



250 

17 

52 ex. 5251 

Other- 

5 

1 

053 

156 

31 

•x 


543 

48 

53 part" 

Genera! merchandise group stores^ - -- 

8 

9 

597 

1 456 

514 

11 

16 

307 

2 422 

531 

Department stores- 

4 

8 

637 

1 264 

439 

4 

14 

681 

2 142 

533 

Limited price variety stores_ 

2 


(D) 

(d) 

(d) 

3 

1 

331 

241 

539 

Miscellaneous general merchandise stores _ - 

2 


(D) 

(d) 

(d) 

4 


295 

39 

54 

Food stores_ 

8 

1 

908 

162 

68 

11 

4 

310 

294 

55 ex. 554 

Automotive dealers __ -- __ — 

22 

27 

156 

2 394 

447 

27 

20 

709 

1 772 

55 pt. (554) 

Gasoline ser/ice stations __ -- _ - 

10 


825 

114 

36 

17 

1 

814 

173 

56 

Apparel, accessory stores-- „ _ _ 

50 

9 

236 

1 322 

434 

56 

15 

015 

2 060 

561, 567 

Men's, boys’ apparel stores, custom tailors . __ 

13 

3 

351 

461 

113 

14 

2 

829 

300 

562-3, 568 

Women’s clothing, specialty stores - - 

18 

3 

458 

554 

199 

22 

5 

673 

30 

562 

Women's ready-to-wear stores^-- _ __ 

12 

3 

250 

517 

185 

14 I 

5 

190 

904 

565 

Family clothing stores^.. - _ _ _ _ 

4 


(D) 

! (d) 

(d) 

3 


(D) 

(D) 

566 

Shoe stores- _ _ -- 

15 


(d) 

(d) 

(d) 

15 1 

1 

472 

212 

564, 569 

Other apparel, accessory stores - — __ 

“ 


“ 

“ 




(D) 

(d) 

57 

Furniture, home furnishings, equipment stores- 

26 

6 

507 

905 

177 

35 

6 

845 

773 

5712 

Furniture stores- - __ - 

11 

3 

090 

476 

75 

15 

3 

717 

422 

5713-15, 19 

Other home furnishings stores _ __ _ 

5 

1 

310 = 

103 

23 

6 

1 

260 

121 

572, 573 

Household appliance, radio, television, music 











stores __— - - 

10 

2 

107 

326 

79 

14 

1 

866 

230 

58 

Eating, drinking places _ -- _ __ - 

48 

2 

643 

671 

339 

67 

3 

416 

850 

5812 

Eating places __ __ _ - — __ 

38 

2 

34 7 

631 

316 

47 

2 

849 

763 

5813 

Drinking places (alcoholic beverages)- 

10 


296 

40 

23 

20 


567 

87 

59 pt. (591) 

Drug stores, proprietary stores _ — — 

7 

2 

505 

245 

63 

14 

3 

670 

405 

59 ex. 591 

Other retail stores'^- - - 

46 

3 

761 

497 

127 

57 

6 

099 

700 

592 

Liquor stores _ __ — —- 

0 


463 

14 

7 

10 


362 

16 

594 

Book, stationery stores__ _ __ 

3 


(D) 

(D) 

(D) 

4 


187 

24 

595 

Sporting goods stores, bicycle shops — —_ 

2 


(D) 

(D) 

(do 

3 


596 

70 

597 

Jewelry stores - ___ —__ 

6 

1 

123 

156 

44 

10 

2 

492 

288 

5992 

Florists_ __ —-- 

- 


- 

- 

- 

1 


(D) 

(d) 

5996 

Camera, photographic supply stores -- 

3 


424 

57 

10 

4 


417 

61 


SELECTED SERVICES 










7011 

Hotels, motels _ __ -- -- 

8 


952 

387 

200 

6 

1 

138 

450 

783 

Motion picture theaters_- --- 

3 


491 

96 

45 

3 


528 

111 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 





































MAJOR RETAIL CENTERS 


Amarillo SMSA 


TABLE 2. 


The City: 1963 and 1958 


SIC code 


5251 

52 ex. 5251 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Kind of business 


RETAIL STORES 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers 


55 pt. (554) Gasoline service stations . 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

1 320 

241 311 

27 090 

7 972 

1 175 

188 072 

78 

18 785 

2 340 

434 

6e 

(0) 

7 

(D) 

(0) 

(d) 

10 

(d) 

71 

(d) 

(D) 

(d) 

58 

(D) 

36 

29 895 

4 425 

1 488 

27 

18 007 

7 

24 510 

3 576 

1 124 

4 

14 6B1 

17 

(D) 

(d) 

(0) 

13 

(d) 

12 

(D) 

(d) 

(D) 

8 

(d) 

158 

41 295 

3 042 

938 

145 

(d) 

126 

54 892 

4 664 

895 

112 

44 171 

234 

19 089 

1 945 

603 

175 

14 540 

100 

17 572 

2 321 

781 

88 

18 408 

16 

3 787 

524 

153 

22 

(U) 

44 

(d) 

(D) 

(D) 

33 

(d) 

32 

(d) 

(d) 


19 

(d) 

8 

(d) 

(l>) 

{dJ 

5 

(d) 

29 

2 123 

291 

85 

22 

1 825 

3 

136 

10 

5 

6 

(JJ) 

92 

14 574 

1 834 

361 

83 

10 363 

32 

5 578 

788 

137 

(na) 

(na) 

20 

3 672 

349 

64 

(na) 

(na) 

40 

5 324 

697 

160 

25 

(d) 

258 

14 218 

3 438 

1 642 

234 

10 831 

215 

13 113 

3 292 

1 562 

194 

9 728 

43 

1 105 

146 

80 

40 

1 103 

46 

10 700 

1 224 

366 

53 

7 764 

192 

20 291 

1 857 

464 

190 

(d) 

39 

(d) 

(D) 

(d) 

46 

(D) 

5 

(d) 

(d) 

(d) 

10 

266 

16 

1 272 

141 

34 

9 

750 

15 

2 364 

295 

85 

13 

2 915 

13 

661 

112 

33 

(wa) 

(na) 

3 

424 

57 

10 

(na) 

(na) 

76 

4 378 

(d) 

(d) 

65 

(d) 

11 

(d) 

(d) 

1 

6 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 


Includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the lines below. 
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Amarillo SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


RETAIL STORES 








TotaP _ _ - - — _ _ _ -- — 

1 454 

254 035 

28 488 

8 468 

1 341 

203 270 

52 

Lumber, building materials, hardware, farm equip- 








ment dealers - -— - — — -- 

88 

19 816 

2 469 

469 

82 

14 607 

5251 

Hardware stores-- — _ — — — 

8 

(D) 

(D) 

(d) 

11 

705 

52 ex. 5251 

Other - _ _ - - 

80 

(D) 

(d) 

(d) 

71 

13 902 

53 part' 

General merchandise group stores^ -- - - 

39 

30 282 

4 472 

1 507 

31 

18 266 

531 

Department stores — _ _ - - - — 

7 

24 510 

3 576 

1 124 

4 

14 681 

533 

Limited price variety stores -- -- — 

18 

3 550 

609 

279 

14 

2 368 

539 

Miscellaneous general merchandise stores _ 

14 

2 222 

287 

104 

(na) 

(na) 

54 

Food stores _ _ _ - 

170 

43 832 

3 245 

1 000 

168 

37 202 

55 ex. 554 

Automotive dealers _— -— - — 

137 

56 518 

4 785 

931 

136 

47 866 

55 pt. (554) 

Gasoline service stations _ _ _ _ __ — - 

255 

20 522 

2 067 

650 

204 

16 889 

56 

Apparel, accessory stores - -- _ 

106 

18 095 

2 364 

798 

94 

18 787 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

18 

3 867 

532 

156 

24 

3 281 

562-3, 568 

Women's clothing, specialty stores — _ _ 

46 

8 221 

1 131 

367 

34 

7 674 

562 

Women's ready-to-wear stores^ _ _ - 

34 

7 681 

1 047 

338 

20 ■ 

6 936 

565 

Family clothing stores^-- _ - 

10 

3 748 

400 

185 

6 

5 502 

566 

Shoe stores _ - — --- - 

29 

2 123 

291 

85 

22 1 

1 825 

564, 569 

Other apparel, accessory stores _ -- ~ 

3 

136 

10 

5 

6 

(D) 

57 

Furniture, home furnishings, equipment stores- 

97 

14 738 

1 853 

368 

87 

10 479 

5712 

Furniture stores - — - - — - 

34 

5 612 

788 

137 

31 

5 318 

5713-15, 19 

Other home furnishings stores - 

20 

3 678 

349 

64 

28 

2 174 

572, 573 

Household appliance, radio, television, music 








stores __- --- - — -- 

43 

5 448' 

716 

167 

28 

2 987 

58 

Eating, drinking places- 

289 

15 978 

3 820 

1 810 

270 

12 522 

5812 

Eating places__ _ — _ 

243 

! 14 812 

3 667 

1 725 

220 

11 043 

5813 

Drinking places (alcoholic beverages) _ _ - 

46 

1 166 

153 

85 

50 

1 479 

59 pt. (591) 

Drug stores, proprietary stores — - 

50 

11 200 

1 276 

384 

57 

8 099 

59 ex. 591 

Other retail stores'^ _ - - — — — 

223 

23 054 

1 2 137 

551 

212 

18 553 

592 

Liquor stores _ _ -- - 

40 

5 570 

248 

66 

48 

6 648 

594 

Book, stationery stores ____ _ _ — — _ 

6 

779 

106 

25 

10 

266 

595 

Sporting goods stores, bicycle shops __ — 

21 

1 457 

162 

39 

12 

873 

597 

Jewelry stores _ —- - — — -- 

17 

2 370 

295 

85 

13 

2 915 

5992 

Florists _ _ _ _ - — — - 

15 

739 

120 

39 

12 

596 

5996 

Camera, photographic supply stores -- 

3 

424 

57 

10 

5 

(D) 


SELECTED SERVICES 







7011 

Hotels, motels _ _ _ _____- 

101 

1 4 761 

1 149 

589 

102 

3 533 

783 

Motion picture theaters _ _ —-- 

13 

1 (d) 

(d) 

(d) 

9 

(d) 


Payroll, 

entire 

year 


($ 1 , 000 ) 


21 000 


1 542 
76 
1 466 


2 606 
2 142 
354 
(na) 


2 248 

3 974 
1 484 


2 597 
332 
1 328 
1 186 
661 
259 
(d) 


1 248 
622 
256 

370 


2 749 
2 555 
194 


931 


1 621 
258 
25 
77 
332 
108 
(d) 


869 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’ 1958 group totals for SIC 53 and 58 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Fxrliifles nnnfjfnrR rptailfir.<; {\ p . mail nrdp.r rlirart merrhanrii <?p vpnrlinp marhinp nnpratnr5;r nart nf ^sIP 




































MAJOR RETAIL CENTERS 


Amarillo SMSA 6-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ ___ __ _ 

-17.4 

28.3 

25,0 

100.0 

100.0 

100.0 

100.0 

100,0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ __ __ 

34,7 

(d) 

35.7 

1.6 

1.0 

7.8 

(D) 

7.8 

7.1 

5251 

Hardware stores __ _ ___ 

-94,0 

(d) 

(d) 

0.0 

C.3 

(D) 

(d) 

(d) 

0.3 

52 ex. 5251 

Other __ _ __ _ __ ___ 

93,9 

(d) 

(D) 

1.6 

0.7 

(D) 

(o) 

(d) 

6.8 

53 part- 

General merchandise group stores^'^ _ _ __ 

-41,2 

66.0 

65.8 

14.7 

20,6 

12.4 

9.5 

11.9 

9.0 

531 

Department stores __ ___ _ __ __ 

-41.2 

66.9 

66.9 1 

13.2 

18.6 

10,2 

7.8 

9.6 

7.2 

533 

Limited price variety stores _ _ _ __ _ 

(D) 

(d) 

49.9 

(d) 

1.7 

(D) 

(D) 

1.4 

1.2 

539 

Miscellaneous general merchandise stores 

(d) 

(d) 

(na) 

(D) 

0.4 

(d) 

(d) 

0.9 

(na) 

54 

Food stores _ _ _ __ _ __ 

-55,7 

(d) 

17.8 

2,9 

5.5 

17.1 

(d) 

17.3 

18.3 

55 ex. 554 

Automotive dealers ______ 

31.1 

24.3 

18. 1 

41,6 

26.2 

22.7 

23.5 

22.2 

23.5 

55 pt. (554) 

Gasoline service stations __ _ _ 

-54.5 

31.3 

21.5 

1.3 

2.3 

7.9 

7.7 

8.1 

8.3 

56 

Apparel, accessory stores^ __ __ ___ 

-38.5 

-4.6 

-3.7 

14.2 

19.0 

7.3 

9.8 

7.1 

9.2 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

18.5 

(d) 

17.9 

5. 1 

3,6 

1.6 

(d) 

1.5 

1.6 

562-3, 568 

Women’s clothing, specialty stores .. _ . 

-39.1 

(d) 

4.4 

5.3 

7.2 

(D) 

(d) 

3.2 

3,9 

562 

Women's ready-to-wear stores^ _ _ __ 

-37.4 

(d) 

10,7 

5,0 

6.6 

(d) 

(d) 

3.0 

3.4 

565 

Family clothing stores^_ _ _____ _ 

(d) 

(d) 

-31.9 

(d) 

(d) 

(D) 

(d) 

1.5 

2.7 

566 

Shoe stores_ __ _ _ 

Cd) 

16.3 

16. 3 

U) 

1.9 

0.9 

1.0 

0.8 

0.9 

564, 569 

Other apparel, accessory stores _ 

-100,0 

(d) 

(d) 


(D) 

0,1 

(d) 

0.1 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

-4.9 

40,6 

40.6 

10,0 

8.7 

6.0 

5.5 

5,8 

5, 1 

5712 

Furniture stores - __ 

-16.9 

(na) 

5.5 

4.7 

4.7 

2.3 

(na) 

2.2 

2.6 

5713-15, 19 

Other home furnishings stores _ ___ _ _ 

4.0 

(na) 

69.2 

2.0 

1.6 

1.5 

(na) 

1.4 

1.1 

572, 573 

Household appliance, radio, television, music 
stores _ _ _ _ _ _ __ 

12.8 

(d) 

82.4 

3.2 

2.4 

2,2 

(D) 

2.1 

1.5 

58 

Eating, drinking places ___ _ __ _ _ 

-22.6 

31.3 

27.6 

4.1 

4, 3 

5,9 

5.6 

6.3 

6.2 

5812 

Eating places ___ _ _ _ . __ 

-17.6 

34.8 

34.1 

3.6 

3,6 

5.4 

5.2 

5.8 

5,4 

5813 

Drinking places (alcoholic beverages) _ _ _ 

-47.8 

0.2 

-21.2 

0.5 

0.7 

0.5 

0.6 

0.5 

0.7 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ 

-31.8 

37.8 

38,3 

3.3 

4,6 

4.4 

4.1 

4,4 

4.0 

59 ex. 591 

Other retail stores_ __ _ ____ 

-38,3 

(d) 

24.3 

5,8 

7.7 

8.4 

(d) 

9. 1 

9. 1 

592 

Liquor stores __ __ __ _ __ 

-46.3 

(d) 

-16.2 

0.7 

1.1 

(D) 

(d) 

2.2 

3,3 

594 

Book, stationery stores_ __ _ _ — 

(D) 

(d) 

192.8 

(d) 

0.2 

(D) 

0,1 

0.3 

0.1 

595 

Sporting goods stores, bicycle shops -- 

(D) 

69.6 

66,9 

(D) 

0,8 

0.5 

0.4 

0,6 

0,4 

597 

Jewelry stores __ _____ ___ 

-54,9 

-18,9 

-18.7 

1.7 

3.2 

1.0 

1.5 

0.9 

1.4 

5992 

Florists - _ - - - - -_ 

-100,0 

(na) 

24,0 

- 

(D) 

0,3 

(na) 

0.3 

0.3 

5996 

Camera, photographic supply stores ___ _ 

1.7 

(na) 

(d) 

0,7 

0,5 

0,2 

(na) 

0,2 

(d) 

7011 

SELECTED SERVICES 

Hotels, motels __ __ _ __ __ — _ 

-16.4 

(d) 

34.7 

(X) 

(X) 

(X) 

(X) 

(X) 

(x) 

783 

Motion picture theaters _ __ _ _ _ _ — 

7,0 

(d) 

(d) 

(X) 

(X) 

(X) 

(x) 

(x) 

U) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53, 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Amarillo SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 





Centra! business district sales as— 


SIC code 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 

1963 

1958 


RETAIL STORES 

Total^- 

27.0 

42.0 

25.7 

36.9 

52 

Lumber, building materials, hardware, farm equipment dealers- 

5.7 

(d) 

5.4 

5.4 

5251 

Hardware stores_ 

(d) 

(d) 

(d) 

35,5 

52 ex. 5251 

Other _ 

(D) 

(d) 

(d) 

3.9 

53 part* 

General merchandise group stores’-^- 

32.1 

90.6 

31.7 

89.3 

53i 

Department stores- 

35.2 

100,0 

(d) 

(d) 

35,2 

(d) 

(d) 

100,0 

56.2 

(na) 

533 

Limited price variety stores — 

(d) 

539 

Miscellaneous general merchandise stores _ _ 

(d) 

54 

Food stores _ _ __ _ _ --- - _ - 

4.6 

1 (d) 

4.4 

11.6 

55 ex. 554 

Automotive dealers __ _ _ - _ _____ 

49.5 

46.9 

48. 1 

43,3 

55 pt. (554) 

Gasoline service stations_— __ _ _ — _ 

4.3 

12.5 

4.0 

10.7 

56 

Apparel, accessory stores’ ___ - — - 

Men's, boys’ apparel stores, custom tailors _____ _ 

52.6 

81.6 

51.0 

79.9 

561, 567 

88.5 

(d) 

86,7 

86.2 

562-3, 568 

Women's clothing, specialty stores _ __ __ _ __ - 

(d) 

(d) 

42,1 

72.0 

562 

Women’s ready-to-wear stores^------ 

(d) 

(d) 

42,3 

74,8 

565 

Family clothing stores^_ __ _- - 

(d) 

(d) 

(d) 

(d) 

566 

Shoe stores __ _ ___ - _ __ 

(d) 

80,7 

(d) 

80. 7 

564, 569 

Other apparel, accessory stores __ _ __ _ — -- 


(d) ; 


(J3} 

57 

Furniture, home furnishings, equipment stores__ ____ 

44,6 

66.1 

44,2 

65.3 

5712 

Furniture stores __ _ _ _ ___ _ _ 

55.4 

(na) 

55.1 

69.9 

5713-15, 19 

Other home furnishings stores _ _ _ ___ 

35.7 

(na) 

35.6 

58,0 

572, 573 

Household appliance, radio, television, music stores _ _ __ _ 

39.6 

(d) 

38.7 

62,5 

58 

Eating, drinking places __ _ ___ ___ __ _ 

18.6 

31,5 

16.5 

27.3 

5812 

Eating places _ _ __ ___ _ _ 

17.9 

29.3 

15,8 

25.8 

5813 

Drinking places (alcoholic beverages) — __ _ ____ 

26,8 

51,4 

25.4 

38 • 3 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ __ _ __ 

23.4 

47.3 

22.4 

45,3 

59 ex. 591 

Other retail stores’'- ___ _ __ __ __ __ _ 

18,5 

(d) 

16.3 

32.9 

592 

Liquor stores__ _ __ __ 

(D) 

(d) 

8.3 

13.0 

594 

Book, stationery stores - _ __ _ __ _ 

(D) 

70.3 

(o) 

70.3 

595 

Sporting goods stores, bicycle shops ________ ___ 

(D) 

79.5 

(d) 

68.3 

597 

Jewelry stores __ _ __ __ __ ___ _ 

47.5 

85.5 

47.4 

65.5 

5992 

Florists _ __ __ __ __ _ __ 

> 

(NA) 

- 


5996 

Camera, photographic supply stores __ _____ _ _ 

100.0 

(na) 

100,0 

(D) 

7011 

SELECTED SERVICES 

Hotels, motels _ _ ___ _ _ 

21.7 

(d) 

20.0 

32.2 

783 

Motion picture theaters_ __ _ __ _ _ __ 

(d) 

(d) 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Amarillo SMSA 6-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No.1. Includes the planned center known as “Sunset Center” and establishments on W. I5th Ave. From Kansas Ave. to Plains Blvd., and on 

Plains Blvd. from Kansas Ave. to W. 15th Ave. (Amarillo city) 


SIC code 

Kind of business 

Total 

SIC code 

1 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ . 

34 

55 ex. 554 

Autnmntjve Dealers 

2 


Sales_$1,000_. 

18 869 







55 pt. (554) 

Gasoline service stations__ _ _ __ 

2 

54, 58, 591 

Convenience goods stcres: 






Number _ 

6 

56 

Apparel, e<'r!as«ory str^re.'; 

12 


Sales_$1,000- 

1 356 

561,567 

Men’s, boys' apparel stores, custom tailors_ 

2 




562-3, 568 

Women’s clothing, specialty stores ___ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_— 

3 


Number 

17 

565 

Family clothing store<i 

1 


Sales - _ _ _ _ __ _ _$1,000 _ 

16 384 

566 

Shoe iqtnre.s . _ 

4 




564, 569 

Other apparel, accessory stores__ __ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number _ ____ 

11 

57 

Furniture, home furnishings, equipment stores- 

1 


Sales -- - ___ $1,000 _ 

1 129 

5712 

Furniture f^tnre*; 




Number of 

5713-15, 19 

Other home furnishings stores ___ — _- 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ __ — — _ _ 

1 


Retail stores, total ____ _ 

34 

58 

F?^tjng, drinking places 

3 




5812 

Eating places — _ _____ —- 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -— 

“ 


ment dealers __ ___ _ 

- 




5251 

Hardware stores _ _________ 

- 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ __ 

1 

52 ex. 5251 

Other __ __ __ __ ___ _ _ 

“ 







59 ex. 591 

Other retail stores _ — __ --- 

7 

53 part 

General merchandise group stores __ _ _ 

4 

592 

Liquor stores_ __ _____ ___ 

- 

531 

Department stores __ __ _ __ __ __ _ 

2 

594 

Book, stationery stores __ _ - - __ 


533 

Limited price variety stores _ _ __ _ __ 

2 

595 

Sporting goods stores, bicycle shops _ __ __ 

” 

539 

Miscellaneous general merchandise stores _ 

"* 

597 

Jewelry stores_ __ _ _ _ — 

1 




5992 

Florists __ __ ___ 

- 

54 

FnnH .<;tnrft5; 

2 

5996 

Camera, photographic supply stores __ 

- 








MRC No. 2. Includes the planned centers known as “Civic Circle" and “Wolflin Village" and establishments in the area bounded by Wolflin Ave., 

Austin St., Georgia Ave., and Virginia St. (Amarillo city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex, 591 


All other stores: 

Number_ 

Sales- 


.$ 1 , 000 — 


.$ 1 , 000 — 


.$ 1 . 000 -_ 


.$ 1 , 000 — 


Total 


64 

20 

936 


15 

9 

229 


31 

9 

807 


18 

1 

900 

Number of 
estab¬ 
lishments 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 




56 

561, 567 
562-3, 568 
562 
555 
566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


14 

2 

6 

5 

4 

2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores__ 

Other home furnishings stores___ 

Household appliance, radio, television, music 
stores _ 


14 

3 

3 

8 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 


General merchandise group stores 
Department stores_ 

I imitoH nrlno v/ari<at\/ ctArcic 


64 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


^ 59 ex. 591 

? 592 

] 594 

1 COC 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

__u!_I.. ..u. 


1 

13 

1 

t 


GO CO 
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ANAHEIM-SANTA ANA-GARDEN GROVE, CALIF. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 


f-Anaheiiv 

CBD 


JI^TE HWY 22 


IgroveM^ BLVD. 1 <m 


Garden 

Grove 


CITIES & 
MAJOR 
RETAIL 
CENTERS 


^ Samal/lnal 
. CBDf 


• Central Business District 
(T) Major Retail Centers 



Anaheim-Santa Ana-Garden Grove SMSA 
Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 


1958 $692 



1963 


EACH SYMBOL= 
5% CHANGE 




Anaheim 



CENTRAL fe$3i 
BUSINESS DISTRICT |i$36 


Percent Change in Sales, 1958-1963 by Types of Stores 


APPAREL, ACCESSORY STORES 
lllllllll GENERAL MERCHANDISE GROUP STORES 
I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 



SMSA CITY CBD 


$1,439 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 







Anaheim-Santa Ana-Garden Grove SMSA 
Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 


EACH SYMBOL= « = = = 

5% CHANGE 





$1,439 


Santa Ana 


CENTRAL ^ $61 
BUSINESS DISTRICT (Hi $79 


Percent Change in Sales, 1958-1963 


by Types of Stores 


APPAREL, ACCESSORY STORES 


||||{||{|{|| GENERAL MERCHANDISE GROUP STORES 
I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

251% 95% 104% 


INCREASE 


DECREASE 




SMSA 


CITY 


24% CBD 










MAJOR RETAIL CENTERS 


Anaheim-Santa Ana-Garden Grove SMSA 7-5 


TABLE 1 . The Central Business District: 1963 and 1958 


A. Anaheim 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_‘_ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores __ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops _ 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 



1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

137 

35 938 

4 568 

985 

146 

31 261 

3 600 

7 

1 913 

420 

73 

9 

2 196 

323 

3 

(D) 

(U) 

(D) 

3 

(D) 

(D) 

4 

(0) 

(D) 

(D) 

6 

CD) 

CD) 

4 

262 

38 

12 

8 

2 222 

252 

- 


- 


1 

(D) 

(D) 

1 

(D) 

(D) 

(D> 

3 

CD) 

(D) 

3 

(D) 

(D) 

ID) 

4 

263 

28 

6 

1 032 

134 

41 

12 

1 739 

160 

14 

17 934 

1 951 

294 

17 

14 398 

1 499 

14 

1 144 

74 

37 

9 

802 

66 

14 

2 565 

403 

127 

20 

2 988 

495 

5 

(D) 

10) 

CD) 

3 

CD) 

CD) 

7 

441 

40 

17 

3 

637 

69 

4 

201 

24 

10 

9 

637 

69 

1 

(D) 

(D) 

CD) 

1 

CD) 

(D) 

1 

(D) 

(D) 

(D) 

6 

312 

47 

“ 

*" 


“ 

1 

CD) 

(D) 

24 

5 765 

720 

120 

21 

2 984 

422 

10 

2 703 

317 

52 

9 

1 882 

279 

6 

1 745 

216 

36 

3 

300 

24 

8 

1 317 

187 

32 

9 

802 

119 

21 

1 619 

405 

160 

20 

1 144 

224 

14 

1 097 

288 

135 

11 

684 

137 

7 

522 

117 

25 

9 

460 

87 

5 

1 031 

146 

37 

5 

908 

140 

28 

2 673 

277 

84 

25 

1 880 

219 

2 

(D) 

(D) 

(0) 

3 

(0) 

(D) 

3 

(0) 

(D) 

<0) 

3 

(D) 

(0) 

4 

356 

21 

5 

3 

239 

24 

5 

556 

100 

23 

5 

544 

64 

1 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

3 

411 

12 

2 

1 

(D) 

(D) 

4 

102 

18 

8 

1 

(d) 

(d) 

2 

(0) 

ID) 

CD) 

1 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld'to avoid disclosure. (NA) Not available. 

4958 group totals for SIC 53 and 56 may include data for “nonemployer'' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































7-6 


Anaheim-Santa Ana-Garden Grove SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958—continued 

B. Santa Ana 


1963 


1958 


1 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


[General merchandise group stores^_ 

' Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels__ 

Motion picture theaters 


Estab¬ 

lish¬ 

ments 

(number) 

I^HI 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 



318 

78 903 

11 134 

2 814 

336 

60 672 

8 669 

9 

1 344 

176 

43 

14 

2 097 

286 

2 

{□) 

(D) 

<D) 

4 

1 595 

237 

7 

(D) 

(D) 

<D) 

10 

502 

49 

21 

11 165 

1 631 

534 

17 

13 123 

2 075 

2 

(D) 

(D) 

(D) I 

3 

10 184 

1 613 

4 

1 760 

351 

122 ' 

5 

2 238 

396 

15 

(D) 

(D) 

(D) : 

9 

701 

66 

16 

3 572 

294 

55 

16 

3 419 

336 

28 

31 429 

3 749 

633 

23 

11 717 

1 390 

22 

2 917 

317 

83 

18 

1 850 

227 

45 

6 775 

1 006 

307 

63 

8 864 

1 433 

12 

(D) 

(D) 

(D) 

9 

2 002 

412 

21 

3 629 

493 

189 

29 

4 831 

740 

15 

3 354 

448 

173 

23 

4 472 

681 

- 

- 

- 


2 

(D) 

(D) 

9 

1 087 

145 

41 

17 

1 550 

223 

3 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

39 

9 162 

1 590 

331 

41 

8 913 

1 097 

19 

5 063 

729 

170 

19 

4 854 

634 

3 

(D) 

(D) 

(D) 

4 

102 

10 

17 

(D) 

(D) 

(D) 

18 

3 957 

453 

51 

3 541 

970 

473 

60 

3 219 

781 

36 

2 665 

766 

411 

48 

2 524 

667 

15 

876 

204 

62 

12 

695 

114 

8 

1 682 

340 

64 

8 

2 i{5l 

397 

79 

7 316 

1 061 

291 

76 

5 019 

647 

5 

893 

50 

15- 

7 

479 

33 

6 

1 995 

246 

54 

6 

570 

97 

5 

641 

70 

26 

5 

478 

40 

11 

1 205 

206 

43 

17 

1 371 

176 

3 

(D) 

{□) 

(D) 

4 

180 

38 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

4 

187 

46 

22 

3 

79 

23 

4 

573 

129 

47 

3 

519 

117 


^standard Notes: - Represents zero. (D) Withlteld to avoid disclosure. (NA) Not availabie. 

jl958 group totals for SIC 53 and 56 may include data for “nonemployer’ establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Anaheim-Santa Ana-Garden Grove SMSA 7-7 


TABLE 2. The City: 1963 and 1958 

A. Anaheim 


SIC code 


52 

5251 

52 ex. 5251 


53 part^ 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561,567 
562-3, 568 
562 

565 

566 

564,569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
TotaP _ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'’_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 



1963 



1958' 


Estab¬ 

lish- 

Sales 

Payroll, 

entire 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish- 

Sales 

Payroll, 

entire 

ments 

(number) 

($1,000) 

year 

($1,000) 

ments 

(number) 

($1,000) 

year 

($1,000) 

960 

275 927 

32 218 

9 385 

610 

124 245 

(o) 

42 

12 130 

1 491 

297 

41 

9 411 

1 082 

14 

4 891 

566 

124 

7 

2 662 

310 

28 

7 239 

925 

173 

34 

6 749 

772 

25 

77 208 

6 344 

2 575 

17 

17 277 

2 005 

5 

63 901 

5 091 

2 178 

(NA) 

(na) 

(na) 

9 

(D) 

(D) 

ID) 

6 

(d) 

(d) 

11 

(D) 

(D) 

ID) 

(na) 

(na) 

(na) 

104 

41 443 

3 733 

789 

72 

27 960 

2 364 

50 

40 533 

4 217 

658 

41 

18 817 

1 977 

172 

21 794 

2 109 

717 

92 

9 445 

826 

63 

12 261 

1 716 

503 

52 

6 563 

943 

15 

4 156 

571 

143 

8 

940 

138 

27 

4 518 

648 

228 

21 

2 017 

216 

16 

2 684 

332 

124 

16 

! 1 900 

204 

3 

(D) 

ID) 

(D) 

4 

(d) 

(d) 

16 

3 008 

419 

108 

15 

1 445 

195 

2 

(D) 

(D) 

ID) 

4 

(d) 

(d) 

101 

18 760 

2 080 

433 

67 

6 080 

862 

38 

9 517 

967 

205 

(na) 

(na) 

(na) 

26 

3 740 

445 

85 

(na) 

(na) 

(na) 

37 

5 503 

668 

143 

30 

2 058 

287 

210 

27 767 

7 513 

2 610 

104 

14 517 

3 726 

170 

23 156 

6 320 

2 290 

81 

12 321 

3 306 

40 

4 611 

1 193 

320 

23 

2 196 

420 

21 

7 593 

1 327 

326 

17 

5 423 

673 

172 

16 438 

1 688 

477 

107 

8 752 

(d) 

32 

6 415 

380 

121 

16 

2 155 

134 

4 

339 

55 

14 

7 

284 

48 

25 

1 502 

164 

40 

6 

370 

33 

12 

1 718 

241 

50 

11 

780 

101 

8 

493 

85 

35 

(na) 

(na) 

(na) 

3 

411 

12 

2 

(na) 

(na) 

(na) 

78 

8 464 

1 706 

575 

(na) 

(na) 

(na) 

5 

1 223 

207 

75 

2 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

"^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































7-8 Anaheim-Santa Ana-Garden Grove SMSA 


MAJOR RETAIL CENTERS 


TABLE 2. Th© City: 1963 and 1958— continued 
B. Santa Ana 


SIC code 


Kind of business 


52 

5251 

52 ex. 5251 


53 part= 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713'15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


RETAIL STORES 


Total^ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other - 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


Food stores- 

Automotive dealers- 

Gasoline service stations . 


Apparel, accessory stores-- 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages). 


Drug stores, proprietary stores . 


Other retail stores'*- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops . 

Jewelry stores--- 

Florists- 

Camera, photographic supply stores 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters - 



1963 


Estab- 


Payroll, 

Paid 

employees, 

workweek 

lish- 

Sales 

entire 

ended 

meats 


year 

nearest 

(number) 

($1,000) 

($1,000) 

Nov. 15 
(number) 

1 087 

296 394 

37 767 

9 746 

45 

16 268 

1 886 

326 

10 

1 757 

231 

60 

35 

14 511 

1 655 

266 

33 

67 439 

9 101 

2 521 

6 

52 963 

7 536 

2 016 

11 

13 452 

1 446 

460 

16 

1 024 

119 

45 

109 

46 225 

4 404 

934 

94 

64 795 

6 911 

1 188 

134 

15 222 

1 554 

506 

92 

18 163 

2 744 

785 

19 

3 099 

602 

1 144 

46 

9 346 

1 264 

431 

36 

8 792 

1 180 

402 

3 

(D) 

(D) 

(0) 

19 

2 794 

371 

97 

5 

(D) 

(0) 1 

(D) 

125 

23 491 

3 321 

669 

54 

8 428 

1 143 

249 

18 

3 325 

493 

101 

53 

11 738 

1 685 

319 

215 

17 305 

3 802 

1 741 

160 

14 545 

3 117 

1 530 

55 

2 760 

685 

211 

29 

7 899 

1 467 

383 

211 

19 587 

2 577 

693 

37 

5 622 

310 

90 

9 

2 122 

263 

58 

14 

1 613 

151 

49 

20 

2 485 

419 

87 

15 

529 

76 

24 

3 

45 

4 

1 

16 

670 

123 

52 

5 

1 140 

184 

76 


1958’ 


Estab¬ 

lish¬ 

ments 


(number) 


Sales 


($ 1 , 000 ) 


873 


53 

12 

41 


34 

(na) 

10 

(na) 


88 

76 

98 


96 

16 

42 

35 

3 

28 

5 


110 

(na) 

(na) 

47 


13B 

112 

26 


20 


160 

25 

B 

12 

18 

(na) 

(na) 


23 

4 


Payroll, 

entire 

year 

($ 1 , 000 ) 


170 003 


12 863 
2 074 
10 789 


33 146 
(na) 
2 684 

(na) 


30 249 
33 102 
10 357 


11 876 
2 363 
6 093 
5 778 
(d) 
2 233 
(d) 


14 919 
(na) 
(na) 

7 110 


7 570 
6 100 
1 470 


4 473 


11 448 
2 501 
609 

1 519 

2 377 
(na) 
(na) 


591 

565 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may Include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 
h958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


21 996 


1 649 
272 
1 377 


5 562 

(na) 

448 

(NA) 


2 562 
3 798 
1 025 


837 

459 

921 

862 

(D) 

307 

(D) 


1 877 

(na) 

(na) 

910 


1 788 
1 515 
273 


717 


. 181 
148 
98 
157 
253 
(na) 
(na) 


86 

127 





































MAJOR RETAIL CENTERS 


Anaheim-Santa Ana-Garden Grove SMSA 7-9 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
TotaP _ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm eauip- 

ment dealers_ __ 

Hardware stores_ 

Other_I" ' ' ■" 


53 part* 
531 
533 
539 


I Genera) merchandise group stores^_ 

Department stores_ 

Limited price variety stores_I_ 

Miscellaneous general merchandise stores" 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores ___ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists- 

Camera, photographic supply stores _ 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 



1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

6 534 

1 439 

049 

175 900 

48 411 

4 567 

691 

552 

82 

821 

291 

64 

118 

7 508 

1 485 

300 

50 

117 

5 

552 

06 

205 

14 

50 

073 

045 

1 693 
5 815 

455 

1 050 

76 

224 

9 

40 

160 
95 7 

1 

4 

059 

493 

199 

226 

261 

25 641 

8 837 

150 

64 

418 

9 

303 

20 

172 

333 

18 895 

6 505 

8 

42 

514 

6 

454 

82 

29 

209 

4 060 

1 543 

63 

9 

477 

1 

515 

97 

24 

719 

2 686 

789 

79 

12 

42 7 

1 

334 

719 

320 

485 

29 385 

6 294 

537 

179 

03 6 

14 

569 

433 

277 

359 

28 463 

4 580 

2 95 

111 

360 

11 

696 

961 

114 

871 

11 192 

3 871 

612 

59 

994 

5 

508 

566 

69 

801 

9 340 

2 820 

398 

36 

729 

4 

840 

98 

14 

439 

2 133 

504 

67 

6 

642 


963 

264 

29 

651 

3 826 

1 330 

180 

14 

779 

1 

902 

186 

23 

349 

2 970 

1 023 

136 

12 

902 

1 

705 

40 

6 

920 

984 

326 

25 

5 

574 


842 

125 

14 

843 

1 881 

517 

83 

7 

141 


( d) 

39 

3 

948 

516 

143 

39 

2 

565 


(d) 

618 

82 

251 

10 465 

2 260 

483 

42 

085 

5 

423 

233 

33 

551 

4 005 

853 

161 

19 

472 

2 

390 

173 

17 

046 

2 316 

546 

126 

6 

210 


949 

212 

31 

654 

4 144 

861 

196 

16 

403 

2 

084 

1 433 

136 

781 

35 308 

13 525 

911 

69 

123 

17 

451 

1 089 

115 

075 

30 492 

11 917 

753 

60 

017 

15 

82 9 

344 

21 

706 

4 816 

1 608 

158 

9 

106 

1 

622 

167 

54 

471 

8 663 

1 992 

110 

29 

002 

3 

940 

1 147 

92 

651 

9 935 

2 747 

771 

49 

668 

4 

539 

192 

33 

633 

2 178 

611 

132 

15 

628 


914 

63 

6 

359 

949 

227 

35 

1 

922 


277 

131 

8 

157 

855 

233 

62 

3 

728 


313 

88 

6 

459 

925 

203 

82 

4 

470 


475 

69 

2 

451 

364 

132 

(NA) 

( 

na) 

( 

na) 

24 

1 

795 

189 

45 

(na) 

( 

!na) 

( 

na) 

235 

18 

785 

4 335 

1 464 

197 

7 

272 

1 

698 

29 

5 

129 

009 

336 

24 


(D) 


(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

jlSSS group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data (imited to ''employer" establishments. 

Includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the lines below. 



































7-10 Anaheim-Santa Ana-Garden Grove SMSA 


MAJOR RETAIL CENTERS 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 

A. Anaheim 




Percent change in sales 


Percent distribution of sales 



Kind of business 

Central 

business 

district 

City 


Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 



1963 

1958 




RETAIL STORES 

TotaP_ 

15.0 

122. 1 

108.1 

100.0 

100.0 

100.0 

100. 1 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers —-- — - 

-12.9 

28.9 

27.9 

5.3 

7.0 

4.4 

7.5 

4.5 

7.2 

5251 

Hardware stores- 

( D) 

83.7 

53.6 

(D) 

(D) 

1.8 

2.1 

1.0 

1.3 

52 ex. 5251 

Other - 

(D) 

7.3 

22.2 

( D) 

(D) 

2.6 

5.4 

3.5 

5,9 

53 part* 

General merchandise group stores^-l.- - - 

-88.2 

346.9 

251.2 

0.7 

7.1 

28.0 

13.9 

15.6 

9.3 

531 

Department stores- 

(D) 

(NA) 

305.4 

- 

(0) 

23.2 

( NA) 

12.0 

6 . 1 

533 

Limited price variety stores-- - 

(D) 

( D) 

208.2 

(D) 

(D) 

(D) 

(D) 

2.0 

1.4 

539 

Miscellaneous general merchandise stores _ 

(D) 

(D) 

98.9 

(D) 

0.8 

(D) 

( NA) 

1.7 

1.8 

54 

Food stores- 

-40.7 

48.2 

79.0 

2.9 

5.6 

15.0 

22.5 

22.3 

25.9 

55 ex. 554 

Automotive dealers- 

24.6 

1 15.4 

149.0 

49.9 

46.0 

14.7 

15.2 

19.3 

16.1 

55 pt. (554) 

Gasoline service stations . _ -- 1 

42.6 

130.7 

91.5 

3.2 

2.6 

7.9 

7.6 

8.0 

8.7 

56 

Apparel, accessory stores’- 

Men’s, boys' apparel stores, custom tailors 

-14.2 

86.8 

90.0 

7. 1 

9.6 

4.4 

5.3 

4.9 

5.3 

561, 567 

(D) 

342. 1 

117.4 

(D) 

(D) 

1.5 

0.8 

1.0 

1.0 

562-3, 568 

Women's clothing, specialty stores- _ 

-30,8 

124.0 

100.6 

1.2 

2.0 

1.6 

1.6 

2. 1 

2.1 

562 

Women’s ready-to-wear stores^ __ _ 

-68.5 

41.3 

81.0 

0.6 

2.0 

1.0 

1.5 

1.6 

1.9 

565 

Family clothing stores^ _ _ - - 

( D) 

(D) 

24. 1 

(0) 

(D) 

(D) 

(D) 

0.5 

0.8 

566 

Shoe stores_ 

{ D) 

108.2 

107.9 

(D) 

1.0 

1. 1 

1.2 

1.0 

1.0 

564, 569 

Other apparel, accessory stores _ _ __ - 

(D) 

(D) 

53.9 


(D) 

(D) 

(D) 

0.3 

0.4 

57 

Furniture, home furnishings, equipment stores- 

93.2 

208.6 

95.4 

16. 1 

9.5 

6.8 

4.9 

5.7 

6.1 

5712 

Furniture stores _ - _ _ __ 

43.6 

{ NA) 

72.3 

7. 5 

6.0 

3.4 

(NA) 

2.3 

2.8 

5713-15, 19 

Other home furnishings stores - - 

481.7 

(NA) 

174.5 

4.9 

1.0 

1.4 ; 

( NA) 

1.2 

0 .9 

572, 573 

Household appliance, radio, television, music 
stores_ 

64.2 

167.4 ; 

93.0 

3.7 

2.5 

2.0 j 

1,7 

2.2 

2.4 

58 

Eating, drinking places - 

41.5 

91.3 

97.9 

4.5 

3.7 

10.0 

11.7 

9.5 

10.0 

5812 

Eating places - 

60.4 

87.9 

91.7 

3.0 

2.2 

8.4 

9.9 

8.0 

8.7 

5813 

Drinking places (alcoholic beverages) — - 

13.5 

110.0 

138.4 

1.5 

1.5 

1.6 

1.8 

1.5 

1.3 

59 pt. (591) 

Drug stores, proprietary stores __ - -- 

13.5 

! 

40.0 

87.8 

2.9 

2.9 

2.8 

4.4 

3.8 

4.2 

59 ex. 591 

Other retail stores^- _______ __ _ 

42.2 

87.8 ; 

86.5 

7.4 

6.0 

6.0 

7.0 

6.4 

7.2 

592 

Liquor stores - 

(D) 

197.7 

115.2 

(D) 

( D) 

2.3 

1.7 

2.3 

2.3 

594 

Book, stationery stores __ — _ - - 

(D) 

19.4 1 

230.9 

(D) 

(D) 

0.1 

0.2 

0.4 

0.3 

595 

Sporting goods stores, bicycle shops ___ 

23.2 

506.0 

118.8 

1.0 

0.9 , 

0.5 

0.3 

0.6 

0.5 

597 

Jewelry stores - _____ —- 

2.2 

120.3 

44.5 

1.5 

1.7 

0.6 

0.6 

0.4 

0.6 

5992 

Florists -- — -- 

(D) 

( NA) 

( NA) 

( D) 

(D) 

0.2 

( NA) 

0.2 

{ NA) 

5996 

Camera, photographic supply stores- 

(D) 

(NA) 

(NA) 

1.1 

((3) 

0.1 

(NA) 

0 . 1 

{ NA) 

7011 

SELECTED SERVICES 

Hotels, motels _ 

( D) 

(NA) 

158.3 

(X) 

( X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters — - 

(D) 

(D) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

( X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
’l958 group totals for SIC 53 and 56 may Include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Anaheim-Santa Ana-Garden Grove SMSA 7-11 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963— continued 

B. Santa Ana 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 


Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 


1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’ .. __ 

30.0 

74.3 

108. 1 

100.0 

100.0 

j 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ 

-35.9 

26.5 

27.9 , 

1.7 

3.5 

5,5 

7.5 

4.5 

7.2 

5251 

Hardware stores ----- 

(D) 

-15.3 

53.6 ; 

(D) 

2.7 

0.6 

1.2 

1.0 

1.3 

52 ex. 5251 

Other _— _ _—_ _ 

(D) 

34.5 

22.2 

(D) 

0.8 

4.9 

6.3 

3.5 

5.9 

53 part* 

General merchandise group storesL2__ _ _ 

-14.9 

103.5 

251.2 

14.2 

21.6 

22.8 

19.5 

15.6 

9.3 

531 

Department stores__ ___ 

ID) 

( NA) 

305.4 

(D) 

16.8 

17.9 

C NA) 

12.0 

6. 1 

533 

Limited price variety stores _ — — - — 

-21.4 

401.2 

208.2 

2.2 

3. 6 

4.5 

1.6 

2.0 

1.4 

539 

Miscellaneous general merchandise stores _ __ 

ID) 

( NA) 

98.9 

(D) 

1.2 

0.4 

( NA) 

1.7 

1.8 

54 

Food stores _ , ____ _ 

4.5 

52.8 

79,0 

4.5 

5.6 

15.6 

17.8 

22.3 

25.9 

55 ex. 554 

Automotive dealers- — 

168.2 

95.7 

149.0 

39.8 

19.3 

21,9 

19.5 

19.3 

16. 1 

55 pt. (554) 

Gasoline service stations _ -- -- 

57.7 

47.0 

91.5 

3.7 

3. 1 

5.1 

6. 1 

8.0 

8.7 

56 

Apparel, accessory stores’ __ _ _ —- 

-23.6 

52.9 

90.0 

8.6 

14, 6 

6. 1 

7.0 

4.9 

5.3 

561, 567 

Men’s, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores — - 

(D) 

31.2 

117.4 

(D) 

3.3 

1.0 

1.4 

1.0 

1.0 

562-3, 568 

-24.9 

53.4 

100.6 

4. 6 

8.0 

3.2 

3. 6 

2. 1 

2.1 

562 

Women’s ready-to-wear stores^-- - 

-25.0 

52.2 

81.0 

4.3 

7,4 

3.0 

3.4 

1.6 

1.9 

565 

Family clothing stores^__ 

ID) 

( D) 

24. 1 

- 

(D) 

( D) 

(0) 

0,5 

0.8 

566 

Shoe stores- 

-29.9 

25.1 

107.9 

1.4 

2.6 

0.9 

1.3 

1.0 

1.0 

564, 569 

Other apparel, accessory stores __ -— 

(D) 

(0) 

53.9 

CD) 

CD) 

(D) 

CD) 

0.3 

0.4 

57 

Furniture, home furnishings, equipment stores- 

2.8 

57.5 

95.4 

11.6 

14.7 

7.9 

8.8 

5.7 

6. 1 

5712 

Furniture stores- 

4.3 

( NA) 

72,3 

6.4 

8.0 

2.8 

( NA) 

2.3 

2.8 

5713-15, 19 

Other home furnishings stores __ — - - 

(D) 

( NA) 

174.5 

CD) 

0.2 

1.1 

( NA) 

1.2 

0.9 

572,573 

Household appliance, radio, television, music 
stores _ 

(D) 

65.1 

93.0 

CD) 

6,5 

4.0 

4.2 

2.2 

2.4 

58 

Eating, drinking places - - 

10.0 

128.6 

97.9 

4.5 

5.3 

5.8 

4.5 

9,5 

10.0 

5812 

Eating places- 

5.6 

138.4 

91.7 

3.4 

4.2 

4.9 

3. 6 

8.0 

8. 7 

5813 

Drinking places (alcoholic beverages)- 

26.0 

87.8 

138.4 

1. 1 

1. 1 

0.9 

0.9 

1.5 

1.3 

59 pt. (591) 

Drug stores, proprietary stores- 

-31.4 

76.6 

87.8 

2.1 

4.0 

2.7 

2,6 

3.8 

4.2 

59 ex. 591 

Other retail stores'*- 

45.8 

71.1 

86.5 

9.3 

8.3 

6.6 

6.7 

6.4 

7.2 

592 

Liquor stores- 

86.4 

124.8 

115.2 

1.1 

0.8 

1.9 

1.5 

2.3 

2. 3 

594 

Book, stationery stores - 

250.0 

248.4 

230.9 

2,5 

0.9 

0.7 

0.4 

0.4 

0.3 

595 

Sporting goods stores, bicycle shops- 

34.1 

6.2 

118.8 

0.8 

0.8 

0.5 

0.9 

0.6 

0.5 

597 

Jewelry stores- 

-12.1 

4.5 

44.5 

1.5 

2.3 

0.8 

1.4 

0 . 4 

0.6 

5992 

Florists- 

(D) 

( NA) 

(NA) 

(D) 

0.3 

0.2 

{ NA) 

0.2 

I NA) 

5996 

Camera, photographic supply stores- 

(D) 

( NA) 

I NA) 

CD) 

ID) 

0.1 

{ NA) 

0.1 

I NA) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

136.7 

13.4 

158.3 

I X) 

(X) 

( X) 

C X) 

(X) 

(X) 

783 

Motion picture theaters- 

10.4 

101.8 

(D) 

(X) j 

(X) 

(X) 

ix) 

CX) 

I X) 


standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. H Minus sign before number denotes decrease. 

erouD totals for SIH and mav Include data for “nonemolover” establishments which could not be classified and tabulated bv detailed kinds of business. 









































7-12 Anaheim-Santa Ana-Garden Grove SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city 

Percent of standard 
metropolitan statis- 

— 

Percent of city 
sales 

Percent of standard 
metropolitan statis- 





tical area sales 

tical area sales 



1963 

1958 

1963 

1958 

1963 

_i 

1958 

1963 

1958 



SANTA ANA 

—_1 

ANAHEIM 


RETAIL STORES 




1 






Total^ _- _ _— 

26.6 

35.7 

5.5 

8.8 1 

13.0 

25.2 

2.5 

4.5 

52 

Lumber, building materials, hardware, farm equip- 










ment dealers__ ___ 

8.3 

16.3 

2. 1 

4.2 

15.8 

23.3 

3.0 

4.4 

5251 

Hardware stores ___ 

(D) 

76.9 

(D) 

17.4 

(D) 

( D) 

(D) 

( D) 

52 ex. 5251 

Other __ __ ___ 

(D) 

4.7 

( D) 

1.2 

(D) 

( D) 

(D) 

( D) 

53 part" 

General merchandise group stores’'!_- 

16.6 

39.6 

4.9 

20.4 

0.3 

12.9 

0. 1 

3.4 

531 

Department stored ___ ___ __ 

(D) 

( NA) 

{ D) 

24.0 

- 

(D) 

_ 

f D) 

533 

Limited price variety stores_ __ _ 

13.1 

83.4 

6.0 

23.6 

(D) 

(D) 

(D) 

(D) 

539 

Miscellaneous general merchandise stores - _ 

(D) 

( NA) 

CD) 

5.6 

(D) 

{ NA) 

(D) 

2.1 

54 

Food stores _ __ — 

7.7 

11.3 

1.1 

1.9 

2.5 

6.2 

0.3 

1.0 

55 ex. 554 

Automotive dealers _ _ ___ _ 

48.5 

35.4 

11.3 

10.5 

44.3 

76.5 

6.5 

12.9 

55 pt. (554) 

Gasoline service stations _ _ ___ 

19.2 

17.9 

2.5 

3. 1 

5.3 

8.5 

1.0 

1.3 

56 

Apparel, accessory stores’ _ _ „ _ _ 

37.3 

74.6 

9.7 

24. 1 

20.9 

45.5 

3.7 

8.1 

561, 567 

Men's, boys' apparel stores, custom tailors 
Women's clothing, specialty stores __ 

(D) 

84.7 

( D) 

30.1 

( D) 

( D) 

( D) 

( D) 

562-3, 568 

38.8 

79.3 

12.2 

32.7 

9.8 

31.6 

1.5 

4.3 

562 

Women's ready-to-wear stores^ _ , _ __ 

38.2 

77.4 

14.4 

34.7 

7.5 

33.5 

0.9 

4.9 

565 

Family clothing stores^- _ _ 

- 

(D) 


( D) 

(D) 

( D) 

( D) 

(D) 

566 

Shoe stores__ __ ___ 

58.9 

69.4 

7.3 

21,7 

( D) 

21.6 

( D) 

4.4 

564, 569 

Other apparel, accessory stores____ __ 

(D) 

(D) 

( D) 

(D) 


( D) 


CD) 

57 

Furniture, home furnishings, equipment stores_ 

39.0 

59.7 

11.1 

21.2 

30.7 

49.1 

7.0 

7.1 

5712 

Furniture stores _ _ _ 

60.1 

( NA) 

15.1 

24.9 

28.4 

( NA) 

8.1 

9.7 

5713-15, 19 

Other home furnishings stores _ __ 

(D) 

( NA) 

( D) 

1.6 

46.7 

( NA) 

10.2 

4.8 

572, 573 

Household appliance, radio, television, music 






stores_ _ -__ -__ 

(D) 

55.7 

{ D) 

24. 1 

23.9 

39.0 

4.2 

4.9 

58 

Eating, drinking places _ ___ _ 

20.5 

42.5 

2.6 

4.7 

5.8 

7.9 

1 . 2 

1.7 

5812 

Eating places __ _ ___ 

18.3 

41.4 

2.3 

4.2 

4.7 

5.6 

1 . 0 

1.1 

5.1 

5813 

Drinking places (alcoholic beverages) _ _ . 

31.7 

47.3 

4.0 

7.6 

11.3 

21.0 

2.4 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

21.3 

54.8 

3. 1 

8.5 

13.6 

16.7 

1.9 

3.1 

59 ex. 591 

Other retail stores'* __ __ 

37.4 

43.8 

7.9 

10. 1 

16.3 

21.5 

2 . 9 

3.8 

592 

Liquor stores____ 

15.9 

19.2 

2.7 

3. 1 

(D) 

(D) 

( Q ) 

(D) 

594 

Book, stationery stores _ __ 

94.0 

93.6 

31.4 

29.7 

(D) 

(D) 

( Q ) 

(0) 

7 . 8 

595 

Sporting goods stores, bicycle shops_ 

39.7 

31.5 

7.9 

12.8 

23.7 

78. 1 

4 . 4 

597 

5992 

Jewelry stores ____ __ 

Florists__ _ 

48.5 

(D) 

57.7 
( NA) 

18.7 
( D) 

30.7 
( NA) 

32.4 
(D) 

69.7 
( D) 

1 8.6 
( p) 

12.2 

CO) 

CD) 

5996 

Camera, photographic supply stores__ 

(D) 

(NA) 

(D) 

( D) 

100.0 

(D) 

22.9 


SELECTED SERVICES 









7011 

Hotels, motels__ __ 

27.9 

13.4 

1.0 

1 . 1 

1.2 

(D) 

( D) 

n ^ 

CD) 

(0) 

783 

Motion picture theaters__ _ _ 

50.3 

91.9 

11.2 

(D) 

(D) 

U 0 o 

1 (0) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2^58 group totals for SIC 53 and 56 niay include data for “nonemployer? establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 















































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as "Broadway Center" in the area bounded by: Flood Control Channel, N. LoaraSt., Santa Ana Frwy., 

and N. Euclid St. (Anaheim) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ___ _ _ 

36 

55 ex. 554 

Automotive Dealers____ 



Sales _$1,000 

39 47 6 







55 pt. (554) 

Gasoline service stations __ __ 

1 

54, 58, 591 

Convenience goods stores: 






Number _ __- __—- 

5 

56 

Apparel, accessory stores _ -- 

17 


Sales _ _ $1,000 

4 449 

561,567 

Men's, boys’ apparel stores, custom tailors __ __ 

6 




562-3,568 i 

Women’s clothing, specialty stores_ _ 

5 

53 part, 56. 57 

Shopping goods stores: 


562 i 

Women's ready-to-wear stores — — — 

4 


Number -- - - 

24 

565 1 

Family clothing stores - - 

-. 


Sales - _ - _ _$1,000_ 

34 461 

566 

Shoe stores _ - -- — 

6 




564, 569 

Other apparel, accessory stores_ __ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number___ — - — - 

7 

57 

Furniture, home furnishings, equipment stores- 

1 


$1,000 

566 

5712 

Furniture stores___ _ _ _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores __ _ _ _ _ 




estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores __ _—- - 

“ 


Retail stores, total > -- 

36 

58 

Eating, drinking places _ — -- 

2 




5812 

Eating places _ -- -— --- 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- 

- 


ment dealers _ __ _ _ _ ___ 

-- 




5251 

HarHwarp <;tnrP5 


59 pt. (591) 

Drug stores, proprietary stores __ 

1 

52 ex. 5251 

Other_ - — ___ 

_ 






59 ex. 591 

Other retail stores __ _ _ — __ -- 

6 

53 part 

General merchandi‘;e group stores 

6 

592 

Liquor stores__ _ _- 

_ 

531 

Department stores 

2 

594 

Book, stationery stores __ ___ 

1 

533 

Limited price variety stores — __ _ _ _ 

2 

595 

Sporting goods stores, bicycle shops --- 


539 

Mlsoeiif^neous gpner;i( mprrhandise stores 

2 

597 

Jewelry stores - _ _-_ _ 

2 




5992 

Florists __ — _ -- 


54 

Food stores 

2 

5996 


« 




1 Camera, photographic supply stores _ _ _ — 



MRC No. 2. Includes establishments on S. Los Angeles St. from Ball Rd. to the Santa Ana Frwy. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ._ 


17 

16 401 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000.._ 


8 

(D) 


3 

(D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000«- 


Retail stores, total 


6 

4 912 

Number of 
estab¬ 
lishments 


17 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572. 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 


2 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchancflise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

595 
597 
5992 
3 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists__ 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes the planned centers known as “Fashion Square" and "Metcalf Plaza" in the area bounded by Garden Grove Fwy., N. Main St., Santiago Creek, 

Santa Ana Fwy. (Santa Ana) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 







41 

55 ex. 554 

Automotive Dealers___ ____ 



Sales_ - - - -$1,000 

29 314 







55pt.(554) 

Gasoline service stations _ __ _ — _ 

- 

54,58, 591 

Convenience goods stores: 


1 





8 

56 

Apparel, accessory stores _ __ ___ 

18 


Sales_$1,000 

3 583 

561, 567 

Men’s, boys' apparel stores, custom tailors__ 

3 




562-3, 568 

Women’s clothing, specialty stores __ _ 

10 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores _ 

6 


Number__ __ __- - 

25 

565 

Family clothing stores _ _ _ 

1 


Sales_ _ - - $1,000. 

24 861 

566 

Shoe stores_— _. _ _ __ — 

4 




564, 569 

Other apparel, accessory stores__ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number__ _ __ -— - 

8 

57 

Furniture, home furnishings, equipment stores- 

4 


Sales_ _ — _ $1,000 - 

870 

5712 

Furniture stores_____ _ 

2 



Number of 

5713-15, 19 

Other home furnishings stores_ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ _ -- 

1 


Retail st^f'es 

41 

58 

Fating, drinking plarft.s _ 

4 




5812 

Eating places _ — — -— 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) --- 



ment dealers _____ _ _ — _ 

- 




5251 

Hardware stores _ — _ — 

- 

59 pt. (591) 

Drug stores, proprietary stores _ --- 

1 

52 ex. 5251 

Other _ __ _ __ __ _ 

_ 







59 ex. 591 

Other retail stores -- - 

8 

53 part 

Roppral mprrhf»nHi<;p grniip <itnrp«; 

3 

592 

1 iqu'^r stnrp.^ _ _ 

- 

531 

nppartmpnt 

1 

594 

Book, stationery stores _______ 

_ 

533 

1 imited price variety stores 

2 

595 

Sporting goods stores, bicycle shops_ _ _ 

1 

539 

Miscellaneous general merchandise stores __ 


597 

Jewelry stores __ _ _ _ -- 

2 




5992 

Florists -- _ __ _ -- 

“ 

54 

Food stores 

3 

5996 

Camera, photographic supply stores 

- 







MRC No. 4. Includes the planned center known as “Honor Plaza" and establishments on north side of W. 17th St. from Bristol St. west to the 1600 block. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


24 

22 909 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000._ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_$l,000-_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


3 

(D) 


15 

16 016 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


6 

(D) 

Number of 
estab- 
lishments 

24 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) 


Drug stores, proprietary stores 


9 

1 

4 

4 

1 

2 

1 

2 

1 

1 

1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
592 
1 594 

1 595 

2 597 
5992 

^ 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


6 


1 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 5. Includes establishments on S. Main St. from E. McFadden Ave. to St. Gertrude Place. (Santa Ana) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,000_- 


73 

24 012 


55 ex. 554 


Automotive Dealers 


6 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000„_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000_- 


18 
2 193 


27 

17 964 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total 


28 
3 855 

Number of 
estab¬ 
lishment 


73 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) _ 


59 pt. (591) 


Drug stores, proprietary stores 


5 

6 

3 

1 

3 


17 

6 

4 

7 

1 i 
10 
1 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


4 592 

1 594 

1 595 

2 597 
5992 

4 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


15 

3 

1 

1 

2 

3 


MRC No. 6. Includes the planned center known as "Orange County Plaza” and establishments on Chapman Ave. from Gilbert St. to Brookhaven St. 

and on Brookhurst St. from Melody Park Dr. to the P.E. R.R. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 


lishments 


$ 1 , 000 — 


93 
32 103 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


21 

12 380 


46 

16 597 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


26 
3 126 

Number of 
estab¬ 
lishments 


93 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


5 

5 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

26 

5 

12 

6 

8 

1 

11 

4 

5 

2 

7 

7 


3 


53 part 
531 
533 
539 


General merchan^lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


9 592 

2 594 

3 595 

^ 597 

5992 
11 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists ___ 

Camera, photographic supply stores 


15 

2 

2 

1 

3 

1 

1 


.standard Notes: 


Renrespnt.s 7Prn 


rni Withheld tn avnid Hkrln<iiirp 
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TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


M RC No. 7 . includes the planned center known as "Orangefair Shopping Center" and establishments in the area bounded by R. Orangethorpe Ave., S. Lemon St., 

Orangefair Ave., and S. Harbor Blvd. 


SIC code 


52. 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number _ _ 

24 

55 ex. 554 

Automotive Dealers-- — 

Sales_$1,000_. 

11 579 





55 pt. (554) 

Gasoline service stations —_— - 

Convenience goods stores: 




Number __- --- 

5 

56 

Apparel, accessory stores__— - 

Sales _ _ _$1,000-- 

(D) 

561, 567 

Men’s, boys' apparel stores, custom tailors — 



562-3, 568 

Women's clothing, specialty stores-- 

Shopping goods stores; 


562 

Women’s ready-to-wear stores- - 

Number -- 

13 

565 

Family clothing stores-— -- 

Sales_$1,000— 

6 094 

566 

Shoe stores -- - _ - - 



564, 569 

Other apparel, accessory stores -- --- 

All other stores: 




Number_ 

6 

57 

Furniture, home furnishings, equipment stores- 

Sales _$1,000 - 

(D) 

5712 

Furniture stores____ 


Number of 

5713-15, 19 

Other home furnishings stores-- 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores_ - -- -- -- 

Retail stores, total ___ —- - 

24 

58 

Eating, drinking places- -- _ - 



5812 

Eating places--- -- -- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ - - 

ment dealers -- --- - 

- 



Hardware stores - - - — — -- 

- 

59 pt. (591) 

Drug stores, proprietary stores-- 

Other _ -- -- - 

- 





59 ex. 591 

Other retail stores — —- - 

General merchandise group stores __— 

4 

592 

Liquor stores- 

Department stores _ -- — — -_ 

2 

594 

Book, stationery stores-- -- 

Limited price variety stores _ -- 

2 

595 

Sporting goods stores, bicycle shops _ _ - 

Miscellaneous general merchandise stores - 

- 

597 

Jewelry stores- 



5992 

Florists -- __ — - 

Food stores - - _ -- — — — - - 

2 

5996 

Camera, photographic supply stores -- 


Mumber of 
estab¬ 
lishments 


MRC No. 8. Includes a planned center and establishments on La Palma Ave. from Stanton Ave. to Dale Ave. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number _ 

Sales_$1,000— 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales _ 


5251 

52 ex. 5251 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Safes _$1,000— 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores___ 

I Other_ 

General merchandise group stores_ 

I Department stdres_ 

I Limited price variety stores_ 

Miscellaneous general merchandise stores_ 


Food stores . 


36 55 ex. 554 

54 739 

55 pt. (554) 
6 56 

3 884 561,567 

562-3, 568 
562 
25 565 

50 584 566 

564, 569 

5 57 

271 5712 

Number of 

estab- 572,573 
lishments 

36 58 

5812 

5813 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ _ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

5 592 Liquor stores_ 

3 594 Book, stationery stores_ 

1 595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 9. Includes establishments on W. Lincoln Ave. from Gilbert St. to Empire St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


.$ 1 , 000 __ 


.$ 1 , 000 — 


.$1,000— 


.$ 1 , 000 — 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

23 

55 ex, 554 

Automotive Dealers _ _ ____ __ 

2 

18 565 

55 pt. (554) 

Gasoline service stations ___ __ 

5 

7 

56 

Apparel, accessory stores -- 

1 

(D) 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

_ 


562-3, 568 

Women’s clothing, specialty stores ___ 

- 


562 

Women’s ready-to-wear stores _ _ __ 

- 

4 

565 

Family clothing stores_ ___ 

- 

(D) 

566 

Shoe stores__ ___ _ 

1 


564, 569 

Other apparel, accessory stores _ ___ 


12 

57 

Furniture, home furnishings, equipment stores- 

2 

7 198 

5712 

Furniture stores __ __ __ 

- 

Number of 

5713-15, 19 

Other home furnishings stores __ --- 

1 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores_ - -- 

1 

23 

58 

Eating, drinking places _ ___— 

6 


5812 

Eating places _ ------ 


2 

5813 

Drinking places (alcoholic beverages)-- _ _ 

2 

1 

1 

59 pt. (591) 

Drug stores, proprietary stores-- — 

1 

59 ex. 591 

Other retail stores __ - --- 

3 

1 

592 

Liquor stores — _ - _ — — - 

1 

1 

594 

Book, stationery stores ---- - 

- 


595 

Sporting goods stores, bicycle shops- _ — 

1 

- 

597 

Jewelry stores _ -- - 

1 


5992 

Florists - - __ -- 

- 

“ 

5996 

Camera, photographic supply stores _ — 

- 


MRC No. 10. Includes the planned center known as “Harbor Center" and establishments on Harbor Blvd. from Hamilton St. to Fair Dr., and on Wilson St. 

from Fordham Dr. to Miner St. (Costa Mesa city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ __ 

56 

55 ex. 554 

Automotive dealers - __ - 

8 


Sales_ _$1,000-- 

18 446 







55 pt. (554) 

Gasoline service stations_-_ _ 

5 

54 , 58, 591 

Convenience goods stores: 






Number____ _ _ 

13 

56 

Apparel, accessory stores _ _ -_ 

12 


Sales _ — . - _$1,000 

7 221 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

2 




562-3, 568 

Women’s clothing, specialty stores __ -_ -- 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores— - — — 

3 


Number - _ —___- - - 

22 

565 

Family clothing stores 



Sales_ _$1,000— 

5 778 

566 

Shoe stores 

5 




564, 569 

Other apparel, accessory stores __ 


52, 55, 

All other stores: 





59 ex. 591 

Number___ _ _ —__ 

21 

57 

Furniture, home furnishings, equipment stores- 

5 


Sales __ - —_$1,000 

5 447 

5712 

Furniture stores--- ---- - 

3 



Number of 

5713-15, 19 

Other home furnishings stores __ — 

1 



estab¬ 

572, 573 i 

Household appliance, radio, television, music 




lishments 


stores_ __ _ 

1 


Retail stores, total -_—_ 

56 

58 

Eating drinking places 

6 




5812 

Eating places _ __ -_ -- _ 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - 

2 


ment dealers— __ - -_ 

2 




5251 

Hardware stores__ _ 

1 

59 pt (591) 

Drug stores, proprietary stores -_ - -_- 

1 

52 ex. 5251 

Other - - _ - _ - - — 

1 







59 ex. 591 

Other retail stores -_ _ 

6 

53 part 

General merchandise group stores — __ — 

5 

592 

Liquor stores - -_-_ _ _ 

1 

531 

Department stores__ -_ 

2 

594 

Book, stationery stores _ -_-__ 

1 

533 

Limited price variety stores — _ -__ 

1 

595 

Sporting goods stores, bicycle shops _ 

- 

539 

Miscellaneous general merchandise stores _ 

2 

597 

Jewelry stores - _ - _- -__ _ 

1 




5992 

Florists ------ - - — —- __ 

- 

54 

Food stores — - _- _— ___ - - 

6 

5996 

Camera, photographic supply stores -- - 
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standard Metropolitan Statistical Are^ Central 
Business District, and Major Retail Centers 


STANDARD METROPOLITAN 
STATISTICAL AREA 
& CENTRAL CITY 


CENTRAL 

BUSINESS 

DISTRICT 


Comprising Census Tracts 
F-19, F-27 and F-35 


ALL TRACT NUMBERS PRECEDED BY-F 


30 MILES 



BUREAU OF THE CENSUS 




ATLANTA, GA. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 






anta SMSA 

Retail Sales; 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 


1958 


1963 


$1,130 


EACH SYMBOL= 
5% CHANGE 


Atlanta 


CENTRAL 
BUSINESS DISTRICT 


Percent Change in Sales, 1958-1963 by Types of Stores 


[ggj APPAREL, ACCESSORY STORES 

llllll GENERAL MERCHANDISE GROUP STORES 

I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

39% 


INCREASE 


DECREASE 





SMSA 


CITY 


CBD 23% 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 



<8-4 Atlanta SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC eode 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 






! 



Total’_ _ — _ 

755 

301 87B 

48 166 

13 775 

776 

297 701 

46 752 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ _ 

7 

1 970 

241 

81 

9 

2 473 

296 

5251 

Hardware stores - - 

2 

(D) 

(D) 

(D) 

2 

(D) 

(0) 

52 ex. 5251 

Other- - - 

5 

(0) 

(D) 

(D) 

7 

(D) 

(D). 

53 part* 

General merchandise group stores_ — - 

23 

104 054 

21 159 

6 169 

17 

116 389 

21 569 

531 

Department stores __ _ — - —- 

2 

(D) 

(D) 

(0) 

1 ^ 

(D) 

(D) 

533 

Limited price variety stores ---- 

10 

10 343 

1 795 

839 

1 8 

11 946 

1 902 

539 

Miscellaneous general merchandise stores - 

11 

ID) 

(D) 

(0) 

' 7 

(D) 

<D) 

54 

Food stores_ _ _ _ „ -- — 

30 

5 648 

571 

187 

39 

6 774 

570 

55 ex. 554 

Automotive dealers_— — - 

30 

84 185 

7 687 

1 257 

42 

62 771 

6 341 

55 pt. (554) 

Gasoline service stations — - — —. 

37 

4 086 

464 

145 

29 

2 204 

260 

56 

Apparel, accessory stores —- — _ 

145 

35 963 

' 6 196 

1 945 

164 

' 41 401 

6 655 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

38 

5 670 

1 058 

311 

1 42 

9 394 

1 467 

562-3, 568 

Women's clothing, specialty stores -- _ 

43 

14 850 

1 2 715 

951 

1 58 

16 546 

2 966 

562 

Women’s ready-to-wear stores^ --- 

' 23 

13 986 

2 561 

885 

! 31 

13 822 

2 543 

565 

Family clothing stores^ ___ 

13 

(D) 

(D) 

(0) 

13 

7 226 

1 051 

566 

Shoe stores _ _ _ _ __ __ 

47 

7 754 

1 074 

323 

44 

7 900 

1 140 

564, 569 

Other apparel, accessory stores- 

4 

(D) 

(D) 

(D) 

5 

317 

31' 

57 

Furniture, home furnishings, equipment stores_ 

49 

12 610 

2 283 

482 

61 

16 350 

2 749 

5712 

Furniture stores_ — _ _ — 

29 

j 8 248 

1 509 

306 

29 

10 400 

1 748 

5713-15, 19 

Other home furnishings stores — - — 

4 

777 

121 

36 

6 

1 177 

162 

572, 573 

Household appliance, radio, television, music 









stores - - - 

16 

3 585 

653 

140 

26 

4 773 

839 

58 

Eating, drinking places __ _ _ — _ 

184 

22 284 

5 246 

2 482 

173 

16 561 

3 782 

5812 

Eating places____ _ _ 

161 

20 675 

5 047 

2 401 

157 

15 616 

3 646 

5813 

Drinking places (alcoholic beverages)_ 

23 

1 609 

199 

81 

t6 

945 

136 

59 pt. (591) 

Drug stores, proprietary stores __ 

19 

5 407 

686 

185 

33 

6 915 

877 

59 ex. 591 

Other retail stores^ -_ __ 

231 

25 671 

3 633 

842 

209 

25 863 

3 653 

592 

Liquor stores____ 

54 

6 854 

371 

129 

45 

4 716 

246 

594 

Book, stationery stores___ 

15 

1 134 

260 

66 

15 

1 138 

214 

595 

Sporting goods stores, bicycle shops _ 

4 

1 603 

212 

35 

4 

(D) 

(D) 

597 

Jewelry stores... — — -- — 

38 

8 678 

1 473 

275 

44 

10 710 

1 618 

5992 

Florists — -- - 

3 

(D) 

(D) 

(D) 

3 

220 

63 

5996 

Camera, photographic supply stores_ 

8 

1 292 i 

170 

34 

4 

(D) 

<D} 


SELECTED SERVICES 








7011 

Hotels, motels —_ —- - - 

27 

8 131 

2 345 

1 105 

26 

9 490 

2 629 

783 

Motion picture theaters __ __ 

4 

1 083 

258 

104 

7 

1 994 

410 


^Standard Notes: - Represents zero. (D) WithHfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 




































MAJOR RETAIL CENTERS 


Atlanta SMSA 8-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 
entire 
year ’ 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov, 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

1 ($1,000) 



RETAIL STORES 









Total^ __ _ _ 

4 012 

968 489 

122 741 

36 707 

4 311 

784 028 

(d) 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ ___ _ _ 

115 

32 168 

3 961 

929 

151 

41 149 

5 391 

5251 

Hardware stores_ . _ __ 

43 

4 551 

520 

166 

50 

5 867 

667 

52 ex. 5251 

Other__ _ _ __ _ _ _ „ _ 

72 

27 617 

3 441 

763 

101 

35 282 

4 724 

53 part* 

General merchandise group stores^ __ 

116 

200 292 

32 049 

10 064 

152 

160 682 

27 416 

531 

Department stores ___ __ 

13 

(D) 

(D) 

(D) 

6 

(d) 

(d) 

533 

Linnited price variety stores_ __ 

54 

18 002 

3 010 

1 287 

72 

18 073 

2 906 

539 

Miscellaneous general merchandise stores_ 

49 

(D) 

(D) 

! (D) 

52 

(D) 

(d) 

54 

Food stores _ _ _ __ __ __ 

694 

162 535 

13 387’ 

1 4 157 

923 

150 272 

9 761 

55 ex. 554 

Automotive dealers__ _ 

256 

208 061 

19 031 

3 338 

235 

135 520 

12 941 

55 pt. (554) 

Gasoline service stations____ 

552 

60 058 

5 878 

1 976 

588 

47 403 

4 379 

56 

Apparel, accessory stores__ _ _ __ _ 

304 

64 277 

j 9 975 

i 3 148 

329 

58 653 

(d) 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

75 

14 708 

2 266 

613 

72 

(d) 

(d) 

562-3, 568 

Women’s clothing, specialty stores _ _ __ _ _ 

102 

26 321 

4 198 

1 1 457 

117 

23 762 

(d) 

562 

Women's ready-to-wear stores^_ __ 

64 

(0) 

(0) 

i 

73 

(d) 

(d) 

565 

Family clothing stores^__ _ _ _ _ 

29 

8 928 

1 524 

439 

30 

9 428 

1 259 

566 

Shoe stores _ __ __ _ 

84 

13 004 

1 800 

567 

83 

12 992 

1 937 

564, 569 

Other apparel, accessory stores __ _ ___ __ 

14 

1 316 

187 

1 

17 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

251 

36 891 

6 230 

1 426 

231 

33 510 

5 553 

5712 

Furniture stores __ _ ___ 

118 

21 599 

3 509 

752 

86 

16 764 

(d) 

5713-15, 19 

1 Other home furnishings stores __ 

42 

3 720 

675 

202 

34 

3 438 

(D) 

572, 573 

! Household appliance, radio, television, music 









stores_ -- - 

91 

11 572 

2 046 

472 

111 

13 308 

2 130 

58 

Eating, drinking places_ _ 

772 

75 070 

17 182 

7 685 

794 

54 355 

11 166 

5812 

Eating places _ _ __ _ 

679 

69 214 

16 347 

7 318 

698 

50 0 54 

10 684 

5813 

Drinking places (alcoholic beverages) __ 

93 

5 856 

835 

367 

96 

4 301 

482 

59 pt. (591) 

Drug stores, proprietary stores- 

163 

30 181 

4 718 

1 334 

196 

25 772 

3 640 

59 ex, 591 

Other retail stores'*_—___ 

789 

98 956 

10 330 

2 650 

712 

76 712 

8 185 

592 

Liquor stores __ ____— 

238 

48 578 

2 800 

718 

219 

37 231 1 

1 959 

594 

Book, stationery stores __ — — -- — 

31 

(D) 

(0) 

(D) 

25 

2 101 

(D) 

595 

Sporting goods stores, bicycle shops __ 

25 

(D) 

(D) 

(D) 

25 

2 407 

299 

597 

Jewelry stores_— — — -- 

81 

12 739 

2 065 

434 

78 

12 391 

1 835 

5992 

Florists __ ___ —---- 

75 

3 781 

772 

228 

63 

3 080 

601 

5996 

Camera, photographic supply stores- 

15 

iO) 

(D) 

(D) 


(D> 

(d) 


SELECTED SERVICES 








7011 

Hotels, motels _______ __ _ - 

85 

20 041 

5 576 

2 547 

82 

(d) 

(D) 

783 

Motion picture theaters-- _ - 

43 

6 742 

1 374 

1 634 

31 

4 656 

1 009 


^Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available, 

h958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated bv detailed kinds of business. 









































8-6 Atlanta SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

' ($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP-- — - 

7 592 

1 561 052 

179 322 

54 831 

1 7 235 

1 129 738 

128 523 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers--- 

300 

69 705 

7 512 

1 791 

343 

72 527 

8 464 

5251 

Hardware stores- - _ — — 

120 

9 792 

1 057 

323 

1 119 

10 384 

1 093 

52 ex. 5251 

Other - ___ 

ISO 

59 913 

6 455 

1 468 

224 

62 143 

7 371 

53 part* 

General merchandise group stores^ _ - 

291 

263 101 

38 408 

12 717 

374 

189 516 

30 558 

531 

Department stores — - - -- -— 

22 

209 531 

30 947 

9 603 

8 

136 869 

24 066 

533 

Limited price variety stores -- — - 

120 

34 238 

5 483 

2 365 

136 

28 138 

4 283 

539 

Miscellaneous general merchandise stores-- 

149 

19 332 

1 978 

749 

132 

21 887 

2 209 

54 

Food stores -____ 

1 458 

333 373 

25 036 

7 966 

1 574 

255 971 

15 976 

55 ex. 554 

Automotive dealers- - - 

567 

342 113 

29 828 

5 542 

450 

200 349 

■ 18 639 

55 pt. (554) 

Gasoline service stations ----- 

1 302 

119 655 

11 047 

3 790 

j 

1 154 

85 518 

7 387 

56 

Apparel, accessory stores _ —__ - 

497 

84 043 

12 461 

4 170 

461 

69 797 

10 250 

561,567 

Men's, boys' apparel stores, custom tailors — 

104 

17 460 

2 722 

: 747 

1 

12 492 

1 841 

562-3. 568 

Women's clothing, specialty stores .. _ — -j 

172 

33 700 

5 047 

1 845 

163 

27 072 

4 287 

562 

Women's ready-to-wear stores^ _ _' 

114 

29 830 

4 448 

1 620 

108 

23 484 

3 756 

565 

Family clothing stores^ __— _ _ -| 

64 

13 398 

2 056 

672 

57 

(D) 

(Dl 

566 

Shoe stores __ _ 

132 

17 651 

2 372 

794 

118 

1 15 749 

2 334 

564, 569 

Other apparel, accessory stores-- 

25 

1 834 

264 

112 

25 

(D) 

1 

•(D) 

57 

Furniture, home furnishings, equipment stores- 

516 

59 552 

9 474 

2 216 

431 

1 47 297 

7 501 

5712 

Furniture stores __ ___ 

255 

33 458 

5 066 

1 173 

187 

23 263 

3 694 

5713-15, 19 

Other home furnishings stores — __ __ — 

76 

5 115 

859 

244 

48 

3 960 

720 

572, 573 

Household appliance, radio, television, music 









stores __ ____ 

185 

20 979 

3 549 

799 

196 

20 074 

3 087 

58 

Eating, drinking places__ _ —- 

1 135 

102 683 

23 036 ' 

10 551 

1 119 

68 469 

13 997 

5812 

Eating places__ _— -- 

1 019 

94 996 

22 020 

10 116 

1 006 

63 339 

13 427 

5813 

Drinking places (alcoholic beverages) __ -- 

116 

7 687 

1 016 

435 

113 

5 130 

570 

59 pt. (591) 

Drug stores, proprietary stores---- 

306 

58 068 

9 032 i 

2 551 

300 

40 707 

5 577 

59 ex. 591 

Other retail stores^ ___ 

1 220 

128 759 

13 488 

3 537 

1 029 

99 587 

10 166 

592 

Liquor stores-- 

272 

53 987 

3 111 

806 

242 

40 954 

2 121 

594 

Book, stationery stores-- __ __— 

41 

3 155 

525 

165 

29 

2 413 

458 

595 

Sporting goods stores, bicycle shops_— 

41 

3 476 

404 

94 

35 

2 932 

349 

597 

Jewelry stores —___ __ - 

133 

16 408 

2 622 

574 

126 

14 701 

2 157 

5992 

Florists -- - - - 

165 

6 747 

1 162 

370 

126 

4 632 

803 

5996 

Camera, photographic supply stores- _ 

19 

2 609 

363 

89 

6 

712 

101 


SELECTED SERVICES 








7011 

Hotels, motels ____ —_ 

142 

24 292 

6 571 

2 981 

138 

18 854 

5 302 

783 

Motion picture theaters___ 

56 

7 815 

(d) 

(D) 

56 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "‘nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Atlanta SMSA 8-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 


■ 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




■B 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Totaf^ _ __ 

1.4 

23,5 

38.2 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ __ __ __ 

-20.3 

-21.8 

-3.9 

0.7 

0.8 

3.3 

5.2 

4.5 

6.4 

5251 

Hardware stores_— — __ __ _ 

(D) 

-22.4 

-5.7 

(d) 

(d) 

0.5 

0.7 

0,6 

0.9 

52 ex. 5251 

Other _ __ _ __ 

(D) 

-21.7 

-3.6 

(D) 

(d) 

2.8 

4.5 

3.9 

5.5 

53 part* 

General merchandise group stores^-l.-_ - 

-10,6 

24.7 

38,8 

34.5 

39.1 

20,7 

20,5 

16.8 

16.6 

531 

Department stores ___ _ ___ 

(D) 

(o) 

53.1 

(d) 

(D) 

(d) 

(D) 

13.4 

12.1 

533 

Limited price variety stores___- 

-13.4 

-0.4 

21.7 

3.4 

4.0 

1.9 

2.3 

2.2 

2.5 

539 

Miscellaneous general merchandise stores _ 

(D) 

(d) 

-11.7 

(D) 

(d) 

(d) 

(d) 

1.2 

1.9 

54 

Food stores_ ______ 

-16.6 

8.2 

30.2 

1.9 

2.3 

16.8 

19.2 

21.4 

22.6 

55 ex. 554 

Automotive dealers____ 

34.1 

53.5 

70.8 

27.9 

21.1 

21.5 

17.3 

21.9 

17.7 

55 pt. (554) 

Gasoline service stations _ _____ 

85.4 

26.7 

39.9 

1.4 

0.7 

6.2 

6.0 

7.7 

7.6 

56 

Apparel, accessory stores’--__ 

Men's, boys’ apparel stores, custom tailors _ — 
Women’s clothing, specialty stores 

-13.1 

9.6 

20.4 

11.9 

13.9 

6.6 

7.5 

5.4 

6.2 

561. 567 

-39.6 

(d) 

39.8 

1.9 

3.2 

1.5 

(D) 

1.1 

1.1 

562-3, 568 

-10.3 

10.8 

24,5 

4.9 

5.6 

2.7 

3.0 

2.2 

2.4 

562 

Women's ready-to-wear stores^-- _ __ 

1.2 

- (D) 

27,0 

4.6 

4.6 

1 (d) 

(D) 

1.9 

2.1 

565 

Family clothing stores__ 

(D) 

-5.3 

(d) 

(d) 

2.4 

0.9 

1.2 

0.9 

(D) 

566 

Shoe stores.__— ^ 

' -1.8 

0.1 

12.1 

2.6 

2.7 

1.3 

1.7 

1.1 

1.4 

564. 569 

Other apparel, accessory stores_ —_ 

(0) 

(0) 

(d) 

(D) 

0.1 

0.2 

(D) 

0.1 

(D) 

57 

Furniture, home furnishings, equipment stores- 

-22.9 

10.1 

25.9 

4.2 

5.5 

3.8 

4.3 

3.8 

4.2 

5712 

Furniture stores __ . ___ 

-20.7 

28.8 

43.8 

2.7 

3.5 

2.2 

2.2 

2.2 

2.1 

5713-15, 19 

Other home furnishings stores_ __ - 

-34.0 

8.2 

29.2 

0.3 

0.4 

0.4 

0.4 

0.3 

0.3 

572, 573 

Household appliance, radio, television, music 
stores ____ _ 

-24.9 

-13.1 

4.5 

1.2 

1.6 

1.2 

1.7 

1.3 

1.8 

58 

Eating, drinking places - 

34.6 

38.1 

50.0 

7.4 

5.6 

7.8 

6.9 

6.6 

6.1 

5812 

Eating places _ --— 

32.4 

38.3 

50,0 

6.8 

5.2 

7.2 

6.4 

6.1 

5.6 

5813 

Drinking places (alcoholic beverages)- 

70.3 

36.2 

49,8 

0.5 

0.3 

0,6 

0.5 

0.5 

0.5 

59 pt. (591) 

Drug stores, proprietary stores- 

-21.8 

17.1 

42.7 

1.8 

2.3 

3,1 

3,3 

3.7 

3.6 

59 ex. 591 

Other retail stores^- - 

-0.7 

29.0 

29.3 

8.5 

8.7 

10.2 

9,8 

8.2 

8.B 

592 

Liquor stores --- 

45.3 

30.5 

31.8 

2.3 

1.6 

5.0 

4.8 

3.5 

3.6 

594 

Book, stationery stores--- 

-0.4 

(D) 

30.8 

0.4 

0.4 

(d) 

0,3 

0.2 

0.2 

595 

Sporting goods stores, bicycle shops-- — 

(D) 

(d) 

18.6 

0.5 

(D) 

(D) 

0.3 

0.2 

0.3 

597 

Jewelry stores_ 

-19.0 

2.8 

11.6 

2.9 

3.6 

1.3 

1.6 

1.1 

1.3 

5992 

Florists_ 

(0) 

22.8 

45.7 

(D) 

0.1 

0,4 

0.4 

0.4 

0.4 

5996 

Camera, photographic supply stores- 

(D) 

(D) 

266.4 

0.4 

(D) 

(D) 

io) 

0.2 

0.1 

7011 

SELECTED SERVICES 

Hotels, motels- 

-14.3 

(D) 

28.8 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

-45.7 

44.8 

(0) 

(X) 

(X) 

(X) 

(X) 

(X) 

(x) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. {-) Minus sign before number denotes decrease. 

’ 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the tines below. 














































8-8 Atlanta SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

1 Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 


1 




Totai^ ---- 

31.2 

1 38.0 

1 19,3 

26.4 

52 

Lumber, building materials, hardware, farm equipment dealers- 

6.1 

1 6.0 

2,8 

3.4 

5251 

Hardware stores---- -- 

(d) 

(d) 

(d) 

(d) 

52 ex. 5251 

Other ___ ____ 

(d) 

(d) 

(d) 

(d) 

53 part* 

General merchandise group stores V__ _ 

52.0 

72.4 

39,5 

61.4 

53i 

Department stores - --- 

(d) 

(d) 

1 (o) 

(d) 

533 

Limited price variety stores_— _ _ --- 

57.5 

66,1 

' 30.2 

42.5 

539 

Miscellaneous general merchandise stores__ 

(d) 

(d) 

S b) 

1 

(d) 

54 

Food stores ----- 

3.5 

i 4,5 

1.7 

2.6 

55 ex. 554 

Automotive dealers__— — -- - 

U0.5 

' 46.3 

24.6 

31.3 

55 pt. (554) 

Gasoline service stations __ -- - - 

6.6 

4.6 

3.4 

2.6 

56 

Apparel, accessory stores^_ _ __ _ ___ — _— _ 

56.0 

70.6 

42.8 

59.3 

561, 567 

Men’s, boys’ apparel stores, custom tailors ___ _ _ 

38.6 

(d) 

32.5 

75.2 

562-3, 568 

Women's clothing, specialty stores ___ _ 

56.U 

69.6 

44.1 

61.1 

562 

Women's ready-to-wear stores^_ ___ — - - 

(d) 

(d) 

46.9 

58.9 

565 

Family clothing stores^ — __ -----— 

(D) 

76.6 

(d) 

(d) 

566 

Shoe stores__ _ ___— __ 

59.6 

60.8 

43,9 

50.2 

564, 569 

Other apparel, accessory stores ___ -_ _ 

(D) 

(D) 

(d) 

(o) 

57 

Furniture, home furnishings, equipment stores_ 

34.2 

48.8 

21.2 

34.6 

5712 

Furniture stores_— -___ 

38.2 

62.0 

24.7 

44.7 

5713-15, 19 

Other home furnishings stores ___ 

20.9 

34.2 

15.2 

29.7 

572, 573 

Household appliance, radio, television, music stores _ __ 

31.0 

35.9 

17.1 

23.6 

58 

Eating, drinking places _ ___ _ __ 

29.7 

30.5 

21,7 

24.2 

5812 

Eating places____ 

29.9 

31.2 

21,8 1 

24.7 

5813 

Drinking places (alcoholic beverages) ___ 

27.5 

22.0 

20.9 1 

18.4 

59 pt. (591) 

Drug stores, proprietary stores____ _ 

17.9 

26.6 

9.3 

17,0 

59 ex. 591 

Other retail stores^_ __ _ 

25.9 

33.7 

19,9 

26.0 

592 

Liquor stores_- ______ 

14.1 

12.7 

12.7 

11,5 

594 

Book, stationery stores_ ___ 

(d) 

54,2 

35.9 

47.2 

595 

Sporting goods stores, bicycle shops __ 

(d) 

(d) 

46.1 

(d) 

597 

Jewelry stores 

68.1 

86.4 

52.9 

72.9 

5992 

Florists__-_____ 

(D) 

7.1 

(D) 

4.7 

5996 

Camera, photographic supply stores___ 

(d) 

(D) 

49.5 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels _ -__ ___ 

40.6 

(D) 

33.5 

50.3 

783 

Motion picture theaters_ _ 

16.1 

42.8 

13.9 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 rnay include data for '‘nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
















































MAJOR RETAIL CENTERS 


Atlanta SMSA 8-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center, known as ^Northeast Plaza" at the intersection of Buford Hwy. N.E. and Briarwood Rd. N.E. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000^_ 


18 
6 089 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


3 

2 65i| 


9 

2 826 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


6 

609 
Number of 
estab- 
lishments 


18 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

5 

1 

1 

1 

3 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


4 

1 

2 

1 


54 


Food stores 


2 


59 ex. 591 


Other retail stores 


1 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 2. Includes the planned center known as “Campbellton Plaza" at the intersection of Campbellton Rd. S.W., and DeLowe Dr. S.W. and establishments on Campbellton 
Rd. S.W. from Centra Villa Rd.-Myrtle Dr. to Adams Park Municipal Golf Course and in the 1800 block of DeLowe Dr. S.W. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Numbsr of 
estab¬ 
lishments 


.$ 1 , 000 — 


34 
8 344 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales-$1,000_ 


11 

4 664 


6 

1 699 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


17 

1 961 

Number of 
estab- 
lishments 


34 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


9 

4 

1 

2 

2 

1 


6 

6 

1 


53 part 

531 

533 


General merchandise group stores 
Department stores_ 

I ImitpH nrir*> variotu 


2 

1 

1 


59 ex. 591 

592 

594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 


5 















































































MRC No. 3. Includes the establishments in the area bounded by: Oak St. S.W., Rear property line of lots on east side of Lee St. S.W., York Ave. S.W.. Ashby St. S.W 

Rear property line of lots on south side of Gordon St. S.W., Peeples St. S.W., and Howell PI. S.W. 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number . _ —__ 

62 

55 ex. 554 

Automotive Dealers--- 

Sales___$1,000 

25 225 





55 pt. (554) 

Gasoline service stations __ 

Convenience goods stores; 




Number_ _ __ _ 

18 

56 

Apparel, accessory stores___ 

Sales _ — — _$1,000 . 

4 285 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 



562-3, 568 

Women's dothihg, specialty stores_ 

Shopping goods stores: 


562 

Women's ready-to-wear stores __— 

Number __ ____ — — - 

23 

565 

Family clothing stores ___ 

Sales_$1,000— 

18 636 

566 

Shoe stores _ ___ _ 



564, 569 

Other apparel, accessory stores _ __ 

All other stores: 




Number _ - - --- 

21 

57 

Furniture, home furnishings, equipment stores_ 

Sales __ __ — -$1,000 _ 

2 304 

5712 

Furniture stores __ _ _ __ 


Number of 

5713-15,19 

Other home furnishings stores —- _ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores -- -- 

Retail stores, total _ __ 

62 

58 

Eating, drinking places - --- 



5812 

Eating places-- - 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

ment dealers ___ _ 

2 



Hardware stores —-- - 

1 

59 pt. (591) 

Drug stores, proprietary stores___ 

Other_ __ 

1 





59 ex. 591 

Other retail stores- _ — — -- 

General merchandise group stores _ 

3 

592 

Liquor stores -__ ___ _ - 

Department stores __ __ 

1 

594 

Book, stationery stores_ 

Limited price variety stores__ _— 

1 

595 

Sporting goods stores, bicycle shops _ _ _ _ _ 

Miscellaneous general merchandise stores 

1 

597 

Jewelry stores __ ___ 



5992 

Florists ___ _____-- 

Food stores_____ —__ 

6 

5996 

Camera, photographic supply stores __ — _ 


Number of 
estab¬ 
lishments 


MRC No. 4, Includes the planned center known as “Stewart-Lakewood Center" and establishments at the intersection of Lakewood Ave. S.W. and Stewart Ave. S.W., 
on Lakewood Ave. S.W. from Stewart Ave. S.W. to property line of Perkerson School and on Stewart Ave. S.W. from Lakewood Ave. S.W. to Spring PI. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Safes_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total , 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


46 
18 731 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3. 568 
562 

565 

566 

564,569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores- 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _•_ 

5996 Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the planned center known as "Moreland Center” and establishments at the intersection of Moreland Ave. S.E. and Custer Ave. 

and on Moreland Ave. S.E., from Custer Ave. to Moreland Dr. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ 

27 

55 ex. 554 

Automotive Dealers ___ .. 

3 


Sales_$1,000— 

8 981 







55 pt. (554) 

Gasoline service stations_ ___ 

X 

54, 58, 591 

Convenience goods stores: 






Number _ _ 

5 

56 

Apparel, accessory stores_ __ 

6 


Sales - _ _$1,000 - 

4 206 

561,567 

Men’s, boys’ apparel stores, custom tailors_ 

1 




562-3, 568 

Women's dothing, specialty stores -- 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ 

1 


Number __ __ 

12 

565 

Family clothing stores .. - 



Sales_$1,000.. 

3 195 

566 

Shoe stores___ _— 

2 




564, 569 

Other apparel, accessory stores — .. _ 

« 

52, 55, 

All other stores: 





59 ex. 591 

Number ___ _ 

10 

57 

Furniture, home turnishings, equipment stores- 

2 


Sales_ . ._ _ _$1,000.. 

1 580 

5712 

Furniture stores _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores_ 

* 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores —--- 

1 


Retail stores, total_ . .. _ 

27 

58 

Eating, drinking places-- 

2 




5812 

Eating places . - - 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

- 


ment dealers __ — _ 

2 




5251 

Hardware stores___ _____ 

1 

59 pt. (591) 

Drug stores, proprietary stores _ 

1 

52 ex. 5251 

Other ___ _ ___ 

1 







59 ex. 591 

Other retail stores — -- ~ - 

4 

53 part 

General merchandise group stores__ 

4 

592 

Liquor stores_ __ - —- 

- 

531 

Department stores __ __ 

1 

594 

Book, stationery stores_ - 

- 

533 

Limited price variety stores ___ 

2 

595 

Sporting goods stores, bicycle shops ...... 

1 

539 

Miscellaneous general merchandise stores__ 

1 

597 

Jewelry stores __ — -- 

2 




5992 

Florists . - - 

- 

54 

Food stores __ __ ___- 

2 

5996 

Camera, photographic supply stores- ._ 

- 


MRC No. 6. Includes the planned center known as “Broadview Plaza” and establishments on Piedmont Rd. N.E. from Morosco Dr. to Marian Rd. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000_ 

54, 68', 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000_- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total , 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


I Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

i Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


30 55 ex. 554 

9 328 

55 pt. (554) 
7 56 

3 018 561,567 

562-3, 568 
562 
12 565 

3 376 566 

564,569 


Number of 
estab¬ 
lishments 


30 58 

5812 

5813 


Automotive dealers . 


Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


- 59 pt. (591) Drug stores, proprietary stores . 


Food stores . 


59 ex. 591 Other retail stores_ 

3 592 Liquor stores_ 

1 594 Book, stationery stores_ 

2 595 Sporting goods stores, bicycle shops 

- 597 Jewelry stores_ 

5992 Florists __ 

2 5996 (^mera, photographic supply stores 


<M fVJ 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No, 7. includes the planned center known as “Lenox Square Shopping Center" and establishments on Peachtree Rd. N.E. from Wooddale Dr. N.E. to Lenox Rd. N.E. 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ... 


61 

55 247 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 


.$ 1 , 000 .. 


$ 1 , 000 -. 


9 

6 325 


34 

46 044 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


27 

7 

10 

5 

2 

7 

1 


52, 55, 

59 ex. 591 


AH other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


18 
2 878 
Number of 
estab- 
lishments 


61 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


3 

2 

1 


54 


Food stores 


2 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


1 

1 

2 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


6 

5 

I 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores 


15 

1 

1 

1 

2 

1 


MRC No. 8. Includes the planned center known as “Cobb County Plaza" and establishments on South Cobb Dr. from Benson Poole Rd. to Dink Lane and on Pat Mali Rd. 

from South Cobb Dr. to Dink Lane. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, 

ment dealers_ 

Hardware stores_ 

Other _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


47 
10 778 


55 ex. 554 


Automotive dealers 


3 


55 pt. (554) 


Gasoline service stations 


6 


.$ 1 , 000 - 


$ 1 , 000 - 


13 
3 355 


17 
5 636 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores___ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


12 

2 

2 

1 

1 

6 

1 


$ 1 , 000 - 


farm equip- 


17 
1 787 

Number of 
estab¬ 
lishments 


47 


1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 


6 

5 

1 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 

1 

1 

2 

4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists___ 

Camera, photographic supply stores 


5 

2 

1 





















































































MRC No. 9. Includes the establishments in the area bounded by: Beaumont Pi. Alley, Clairmont .Ave., Clairmont Plaza, Church, Trinity PL, Herring and Marshall 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


j Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales._ 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


All other stores: 

Number_ 

Sales _ 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


52 

16 057 


55 ex. 554 


19 
9 408 

Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores 


59 ex. 591 Other retail stores- 

592 Liquor stores- 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists - 

5996 Camera, photographic supply stores 


MRC No. 10. Includes the planned center known as 'Suburban Plaza" and establishments at the intersection of North Decatur Rd., N.E. and Medlock Rd. 

and on North Decatur Rd. from Sunstede Dr, to Lawrenceville Hwy. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


All other stores: 

Number_ 

Sales_ 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores 


23 55 ex. 554 

I 8 533 

55 pt. (554) 
8 56 

5 374 561,567 

562-3, 568 
562 
9 565 

2 607 566 

564, 569 

6 57 

552 5712 

Number of 

estab- 572,573 
lishments 


23 58 

5812 

5813 

1 

1 59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotive dealers . 


Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 11. Includes the planned center known as 


Belvedere Plaza" at the intersection of Memorial Dr. and Columbia Dr. and establishments on Memorial Dr. 
from Columbia Dr. to Rupert Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 >- 


52 

20 675 


55 ex. 554 


Automotive Dealers 


55 pt, (554) 


Gasoline service stations 


4 

8 


$ 1 , 000 -- 

$l'66oII 


11 

5 428 


16 

12 684 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


9 

2 

3 

3 

3 

1 


52, 55. 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000- 

Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other - 


23 
2 363 
Number of 
estab¬ 
lishments 


52 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


59 ex. 591 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

1 594 

2 595 

1 597 

5992 

3 5996 


Furniture, home furnishings, equipment stores- 5 

Furniture stores- 2 

Other home furnishings stores- 1 

hlousehold appliance, radio, television, music 
stores_ 2 


Eating, drinking places- 7 

Eating places_ 7 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores- 1 

Other retail stores- 9 

Liquor stores- 

Book, stationery stores- 2 

Sporting goods stores, bicycle shops- 

Jewelry stores- 1 

Florists _ 1 

Camera, photographic supply stores- I 


MRC No. 12. Includes the establishments on Main St. from La Vista Rd. to Route 29,2200 block of Idlewood Rd., the 5000 block of La Vista Rd., the 5000 - 5399 blocks of 

Route 29 and 5400 block of Howell Rd. (De Kalb Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 - 


44 
7 156 


55 ex. 554 


Automotive dealers 


6 


55 pt. (554) 


Gasoline service stations 


10 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000- 


11 

2 017 


10 
3 388 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000- 


Retail stores, total 


23 
1 751 

Number of 
estab- 
llshments 


44 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


3 

3 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores--- 

Other apparel, accessory stores- 


57 

5712 

5713-15. 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

I 


1 


5 
2 

1 

2 

6 
6 


2 


53 part 
531 
533 
639 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 592 

1 594 

1 595 

1 597 

5992 
3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sp)orting goods stores, bicycle shops 

Jewelry stores_ 

Florists---- 

(^mera, photographic supply stores 


4 

I 


1 





















































































MAJOR RETAIL CENTERS 


Atlanta SMSA 8-15 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 13. 


Includes the planned center known as “Clayton Plaza" and establishments on Jonesboro Rd. from Main St. to Ernest Dr. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,CX)0.. 


10 807 


55 ex- 554 


Automotive Dealers 


11 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


11 
5 239 


6 

2 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


Retail stores, total 


26 
3 107 
Number of 
estab- 
lishments 


^5 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 


2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
56? 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


8 

3 


1 

2 


2 

2 


n 

2 


59 ex. 591 


Other retail stores 


5 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

2 595 

- 597 

5992 
5 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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9-4 Austin SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total _ - 

317 

71 363 

10 040 

3 316 

357 

8 1 34 5 

11 762 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ —_ _____ 

m 

7 217 

1 089 

295 

18 

8 124 , 

1 351 

5251 

Hardware stores_ __ __ _ .. 

3 

602 

91 

30 

4 

1 501 

215 

52 ex. 5251 

Other_ _ _ 

11 

6 615 

998 

265 

14 

6 623 1 

1 136 

53 part" 

General merchandise group stores^, _ 

14 

12 037 

2 232 

844 

1 

12 

1 

16 354 

2 720 

531 

Department stores __ _ _ 

3 

(D) 

(d) : 

(d) 

3 

(D) ! 

(D) 

533 

Limited price variety stores - - - 

3 

(D) 

(d) I 

(D) 

3 

1 686 1 

297 

539 

Miscellaneous general merchandise stores _ 

8 

2 460 

326 ' 

121 

6 

(D) ! 

(D) 

54 

Food stores*' _ _____ _ 

6 

1 028 

81 

43 

11 

1 550 

79 

55 ex. 554 

Automotive dealers ___ __ _ 

55 

22 327 

1 793 

418 

35 

18 52 3 

1 657 

55 pt, (554) 

Gasoline service stations _ _ ___ __' 

20 

2 099 

175 

64 

10 

1 497 

138 

56 

Apparel, accessory stores __ _ ___ 

53 

10 837 

1 645 

578 

60 

16 217 

2 516 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ _ 

16 

3 717 

500 

162 

12 

3 571 

561 

562-3, 568 

Women’s clothing, specialty stores ___ 

16 

4 355 

746 

302 

18 

8 067 

1 316 

562 

Women’s ready-to-wear stores^___ 

11 

3 395 

568 

212 

16 

7 997 

1 307 

565 

Family clothing stores^_ __ 

3 

(D) 

(d) 

(D) 

8 

1 57 1 

213 

566 

Shoe stores __ _ __ 

17 

2 413 

357 

97 

19 

2 782 

401 

564, 569 

Other apparel, accessory stores __ _ _ _ ___ 

1 

(D) 

(d) 

(d) 

3 

226 

25 

57 

Furniture, home furnishings, equipment stores_ 

17 

5 211 

1 093 

254 

24 

1 6 027 

1 045 

5712 

Furniture stores _ __ _ __ ___ 

8 

3 296 

625 

140 

15 

' (D) 

(d) 

5713-15, 19 

Other home furnishings stores _ _ __ __ 

2 

(D) 

(d) 

(d) 

1 

1 (D) 

(D) 

572, 573 

Household appliance, radio, television, music 









stores _ _ __ _ _ _ _____ __ 

7 

(d) 

(d) 

(d) 

8 

1 858 

374 

58 

Eating, drinking places_ 

i 68 

4 183 

1 029 

522 

91 

4 509 

1 070 

5812 

Eating places_ ___ __ ___ 

49 

3 530 

910 

456 

64 

3 925 

1 0C8 

5813 

Drinking places (alcoholic beverages) __ _ 

19 

653 

119 

66 

27 

564 

62 

59 pt. (591) 

Drug stores, proprietary stores_ 

10 

1 937 

277 

89 

14 

2 270 

314 

59 ex. 591 

Other retail stores^ _ __ ___ _ __ _ 

60 

4 487 

626 

209 

82 

6 674 

872 

592 

Liquor stores __ __ 

4 

205 

15 

6 

8 

603 

1 9 

594 

Book, stationery stores ___ _ __ 

1 

(d) 

(d) 

(d) 

3 

224 

25 

595 

Sporting goods stores, bicycle shops _ __ 

2 

(d) 

(d) 

(d) 

4 

153 

34 

597 

Jewelry stores___ __ 

10 

2 281 

326 

95 

12 

2 436 

360 

5992 

Florists ______ __ __ 

2 

(d) 

(d) 

(d) 

5 

97 

11 

5996 

Camera, photographic supply stores__ __ 

1 

(d) 

(d) 

(d) 

3 

360 

51 


SELECTED SERVICES 








7011 

Hotels, motels^__ __ _ _ 

9 

2 971 

1 675 

747 

9 

2 513 

184 

783 

Motion picture theaters____ __ 

5 

891 

(d) 

(D) 

6 

931 

1 170 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^1958 data revised. 

group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Austin SMSA 9-5 


TABLE 2. The City: 1963 and 1958 


1 

SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __- . _ 

1 673 

264 207 

31 887 

11 163 

i 563 

210 867 

(d 

52 

Lumber, building materials, hard\ware, farm equip* 









ment dealers __ _ _ _ _ 

77 

17 242 

2 237 

621 

81 

17 012 

2 36' 

5251 

Hardware stores _ __ __ _ __ 

11 

1 902 

274 

100 

20 

(D) 

ID 

52 ex. 5251 

Other - — _ _ - _ 

66 

15 340 

1 963 

521 

61 

(d) 

(D 

53 part’ 

General merchandise group stores^ — -- 

55 

31 678 

4 956 

2 140 

40 

18 894 

3 07' 

531 

Department stores _ ___ _ _ 

8 

(D) 

ID) 

ID) 

NA 

NA 

N/ 

533 

Limited price variety stores _ _ __ 

21 

5 520 

943 

461 

22 

3 536 

57- 

539 

Miscellaneous general merchandise stores 

26 

ID) 

ID) 

ID) 

NA 

NA 

N, 

54 

Food stores _ - _ _ _— - 

245 

58 008 

4 182 

1 468 

226 

49 102 

3 19i 

55 ex. 554 

Automotive dealers _ __ _ _ _ _ _ 

135 

54 691 

4 936 

1 101 

116 . 

35 831 

(D 

55 pt. (554) 

Gasoline service stations ______ 

260 

20 805 

2 040 

820 

245 

16 915 

1 701 

56 

Apparel, accessory stores_ __ _ — _ 

108 

17 578 

2 615 

885 

108 

(D) 

(D 

561, 567 

Men’s, boys’ apparel stores, custom tailors__ 

23 

4 742 

631 

202 

20 

4 210 

64i 

562-3, 568 

Women's clothing, specialty stores _ _ --- 

46 

8 379 

1 336 

468 

40 

10 176 

1 621 

562 

Women’s ready-to-wear stores^— _ — _ 

30 

7 031 

1 117 

382 

34 

9 919 

1 591 

565 

Family clothing stores^- -- 

5 

197 

23 

11 

12 

2 060 

28( 

566 

Shoe stores_—__ _ - _ - 

31 

3 634 

558 

162 

27 

(d) 

(d 

564, 569 

Other apparel, accessory stores _ - — 

3 

626 

67 

22 

9 

467 

41 

57 

Furniture, home furnishings, equipment stores- 

106 

15 182 

2 519 

572 

105 

(D) 

(d 

5712 

Furniture stores___ 

36 

6 961 

1 131 

233 

NA 

(d) 

(d 

5713-15, 19 

Other home furnishings stores - _ — 

21 

1 826 

325 

84 

NA 

(d) 

(d 

572, 573 

Household appliance, radio, television, music 









stores ^ ^ — _ _ _ — 

49 

6 395 

1 063 

255 

50 

4 481 

68 

58 

Eating, drinking places- _ — — __ 

355 

20 540 

4 911 

2 312 

337 

15 928 

3 50 

5812 

Eating places-- — _ __ __ 

250 

17 449 

4 468 

2 065 

252 

13 409 

3 19 

5813 

Drinking places (alcoholic beverages) 

105 

3 091 

443 

247 

85 

2 519 

30 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ ~ 

61 

0 970 

1 454 

503 

68 

8 228 

(D 

59 ex. 591 

Other retail stores'* - _ --- - 

271 

19 513 

2 037 

741 : 

237 

16 406 

1 78 

592 

Liquor stores- 

44 

4 532 

188 

64 

30 

(D) 

(d 

594 

Book, stationery stores-—- -- - 

11 

3 673 

433 

189 

14 

2 586 

30 

595 

Sporting goods stores, bicycle shops- 

9 

260 

25 

15 

8 

275 

4 

597 

Jewelry stores- 

21 

2 825 

419 

130 

12 

2 436 

36 

5992 

Florists_ 

24 

890 

132 

57 

NA 

NA 

N 

5996 

Camera, photographic supply stores- 

4 

203 

20 

11 

NA 

NA 

N 


SELECTED SERVICES 








7011 

Hotels, motels- 

59 

7 840 

2 738 

1 261 

62 

4 534 

(D 

783 

Motion picture theaters- 

13 

(d) 

(d) 

ID) 

16 

1 713 

32 


Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































9-6 Austin SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
TotaP_ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


53 part^ 
531 
533 
539 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists- 

Camera, photographic supply stores - 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 

1 806 

281 

837 

34 

404 

11 

989 

1 695 

215 

128 

25 

171 

82 

17 

510 

2 

276 


630 

96 

17 

532 

2 

389 

13 

1 

912 


274 


100 

21 

2 

842 


362 

69 

15 

598 

2 

002 


530 

75 

14 

690 

2 

027 

62 

42 

775 

6 

632 

2 

660 

48 

19 

274 

3 

0B6 

10 

32 

587 

5 

070 

1 

968 

3 


(0) 


(D) 

22 

5 

855 

1 

006 


482 

22 

3 

536 


574 

30 

4 

333 


556 


210 

17 


<D) 


ID) 

262 

58 

655 

4 

237 

1 

481 

263 

50 

318 

3 

238 

144 

55 

343 

4 

989 

1 

114 

119 

35 

860 

3 

153 

285 

21 

960 

2 

134 


857 

259 

17 

489 

i 

752 

113 

18 

360 

2 

734 


925 

109 

20 

559 

3 

128 

24 

4 

847 


644 


207 

20 

4 

210 


640 

48 

8 

624 

1 

370 


498 

40 

10 

176 

1 

620 

32 

7 

276 

1 

151 


392 

34 

9 

919 

1 

590 

6 


460 


69 


28 

12 


(D) 


(D) 

32 

3 

803 


584 


170 

28 

3 

646 


540 

3 


626 


67 


22 

9 


(D) 


(D) 

106 

15 

182 

2 

519 


572 

106 

12 

403 

1 

844 

36 

6 

961 

1 

131 


233 

36 

6 

503 


957 

21 

1 

826 


325 


84 

20 

1 

419 


204 

49 

6 

395 

1 

063 


255 

50 

4 

481 


683 

403 

21 

903 

5 

167 

2 

425 

374 

16 

626 

3 

579 

281 

18 

622 

4 

710 

2 

168 

270 

13 

721 

3 

258 

122 

3 

281 


457 


257 

104 

2 

905 


321 

62 

9 

309 

1 

503 


529 

71 

8 

344 

1 

212 

287 

20 

840 

2 

213 


796 

250 

16 

723 

1 

790 

46 

4 

629 


191 


66 

32 

3 

613 


105 

11 

3 

673 


433 


189 

14 

2 

586 


309 

12 


659 


64 


29 

8 


275 


44 

22 

2 

937 


444 


136 

12 

2 

436 


360 

24 


890 


132 


57 

38 

1 

086 


117 

4 


203 


20 


11 

9 


629 


82 

75 

8 

413 

2 

687 

1 

320 

72 

4 

696 

1 

076 

13 


(d) 


(d) 


(D) 

17 


(D) 


(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Austin SMSA 9-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent distribution of sales 


SIC code 


52 

5251 

52 ex. 5251 


53 part- 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores’ I - 

Department stores_ 

I Limited price variety stores- 

I Miscellaneous general merchandise stores- 


Food stores- 

Automotive dealers- 

Gasoline service stations .. 


Apparel, accessory stores’- 

Men’s, boys' apparel stores, custom tailors- 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores^--- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores-- 

Household appliance, radio, television, music 
stores- 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 


Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis¬ 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 

tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 

- 12.3 

25.3 

31 .0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

- 11.2 

1 .4 

- 0.1 

10.1 

10.0 

6.5 

8.1 

6.2 

8.1 

- 6.0 

( d ) 

- 32.7 

0.8 

1.8 

0.7 

( d ) 

0.7 

1 .3 

- 0.1 

( d ) 

6.2 

9.3 

8.1 

5.8 

( d ) 

5.5 

6.8 

- 26.4 

67.7 

121.9 

16.9 

20.1 

12.0 

9.0 

15.2 

9.0 

( d ) 

( NA ) 

( d ) 

( d ) 

( d ) 

8.4 

( na ) 

11.6 

( D ) 

( d ) 

56.1 

65.6 

( d ) 

2.1 

2.1 

1.7 

2.1 

1 .6 

( d ) 

( na ) 

( d ) 

3.4 

( D ) 

1 .5 

( na ) 

1 .5 

( d ) 

- 23.9 

18.1 

16.6 

1 .4 

1.7 

22 .0 

23.3 

20.8 

23.4 

21.9 

52.6 

54.3 

31 .5 

22.5 

20.7 

17.0 

19 .6 

16.7 

40.2 

23.0 

25.6 

2.9 

1.8 

7.9 

8.0 

7.8 

8.1 

- 33.2 

( d ) 

- 10.7 

15.2 

20.0 

6.7 

( d ) 

6.5 

9.6 

4.1 

12.6 

15.1 

5.2 

4.4 

1 .8 

2.0 

1.7 

2.0 

- 46.0 

- 17.7 

- 15.5 

6.1 

9.9 

3.2 

4 .B 

3*1 

4.7 

- 57.6 

- 29.1 

- 26.7 

4.8 

9.8 

2.7 

4.7 

2.6 

4.6 

( d ) , 

- 90.4 

( d ) 

( d ) 

1.9 

0.1 

1.0 

0.2 

( D ) 

- 13.3 

( d ) 

4.3 

3.4 

3.4 

1 .4 

( d ) 

1 .3 

1 .7 

( d ) 

34.0 

( d ) 

( d ) 

0.3 

0 .2 

0.2 

0.2 

( d ) 

- 13.5 

( d ) 

22.4 

7.3 

7.4 

5.7 

( d ) 

5.4 

5.8 

( d ) 

( d ) 

7.0 

4.6 

( D ) 

2.6 

( d ) 

2.5 

3.0 

( d ) 

( d ) 

28.7 

( d ) 

( d ) 

0.7 

( d ) 

0.6 

0.7 

( D ) 

42.7 

42.7 

( d ) 

2.3 

2.4 

2.1 

2 .3 

2.1 

- 7.2 

29.0 

31.7 

5.9 

5.5 

7.8 

7.6 

7.8 

7 .7 

- 10.0 

30.1 

35.7 

4.9 

4.8 

6.6 

6.4 

6.6 

6.4 

11.8 

22.7 

12.9 

0.9 

0.7 

1 .2 

1.2 

1 .2 

1 .3 

- 14.7 

9.0 

11.6 

2.7 

2.8 

3.4 

3.9 

3.3 

3.9 

- 32.8 

18.9 

24.6 

6.3 

8.2 

7.4 

7.8 

7.4 

7.7 

- 66.0 

( d ) 

28.1 

0.3 

0.7 

1.7 

( d ) 

1.6 

1.7 

( d ) 

42.0 

42.0 

( d ) 

0.3 

1 .4 

1.2 

1 .3 

1.2 

( d ) 

- 5.5 

139.6 

( d ) 

0.2 

0.1 

0.1 

0.2 

0.1 

- 6.4 

16.0 

20.6 

3.2 

3.0 

1.1 

1.2 

1 .0 

1 .1 

( d ) 

( na ) 

- 18.1 

( d ) 

0.1 

0.3 

( na ) 

0.3 

0.5 

( D ) 

( na ) 

- 67.7 

( d ) 

0.4 

0.1 

( na ) 

0.1 

0.3 

18.2 

72.9 

79.2 

( X ) 

( X ) 

1 ( X ) 

( X ) 

( X ) 

( X ) 

- 4.3 

( d ) 

( d ) 

( x ) 

( X ) 

( X ) 

( X ) 

(x) 

( x ) 


standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. Minus sign (-) before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed.kinds of busmess. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer'' establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 



































9*8 Austin SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






TotaP -_ - — -- - - -- 

27.0 

38.6 

25.3 

37.8 

52 

Lumber, building materials, hardware, farm equipment dealers _ _ 

41.9 

47.8 

41 .2 

46.3 

5251 

Hardware stores — --— - —- _ _ _ _ 

31.7 

(d) 

31 .5 

52.8 

52 ex. 5251 

Other ______ - _ _ _ — _ -- 

43.1 

(D) 

42.4 

45.1 

53 part’ 

General merchandise group stores'l.-_ --— __ - 

38.0 

86.6 

28.1 

84.9 

531 

Department stores - --- -_ _ __ 

(D) 

(D) 

(d) 

(d) 

533 

Limited price variety stores — _ — - _ — _ -- 

(D) 

47.7 

(d) 

47.7 

539 

Miscellaneous general merchandise stores _ _ _ _ __ — 

63.8 

(D) 

56.8 

(d) 

54 

Food stores ___- __ _ _ - _ _ _ 

1 .8 

2.7 

1 .6 

2 .7 

55 ex. 554 

Automotive dealers _ ___ _____ - —-- 

40.8 

51.1 

40.3 

51 .1 

55 pt. (554) 

Gasoline service stations __ __ — _ __ 

10.1 

8.9 

9.6 

8.6 

56 

Apparel, accessory stores' ___ _ _ _ 

61.7 

(D) 

59.0 

78.9 

561, 567 

Men's, boys' apparel stores, custom tailors _ _ _ _ __ 

78.4 

84 .8 

76.7 

84 .8 

562-3, 568 

Women's clothing, specialty stores_ _____ _ _ 

52.0 

79.3 

50.5 

79.3 

562 

Women’s ready-to-wear stores^_ __ __ _ __ __ 

48.3 

80,6 

46.7 

6C.6 

565 

Family clothing stores^ _ _ _ _ __ _ __ 

(D) 

76.3 

(D) 

(I3j 

566 

Shoe stores ___ _ _ _ _ _ __ 

66.4 

(d) 

63.4 

76.3 

564, 569 

Other apparel, accessory stores_ _ _ _ _ _ _ 

(d) 

48.4 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores - __ — 

34.3 

(D) 

34.3 

48.6 

5712 

Furniture stores _______ _ _ -- - 

47.3 

(d) 

47.3 

(d) 

5713-15, 19 

Other home furnishings stores -- -- - __ 

(D) 

(d) 

(d) 

(d) 

572, 573 

Household appliance, radio, television, music stores_ 

(d) 

41,5 

(D) 

41 .5 

58 

Eating, drinking places _______ 

20.4 

28.3 

19.1 

27,1 

5812 

Eating places __ __ __ __ _ __ 

20.2 

29.3 

19.0 

28.6 

5813 

Drinking places (alcoholic beverages) _______ _ _ 

21.1 

23.2 

20.0 

20.1 

59pt. (591) : 

Drug stores, proprietary stores__ _ ___ __ 

21.6 

27.6 

20.8 

27.2 

59 ex. 591 

Other retail stores'*_ _ _____ _ __ 

23.0 

40.7 

21.5 

39.9 

592 

Liquor stores _ _ _ _ _ ____ 

4.5 

(D) 

4.4 

16.7 

594 

Book, stationery stores _ ___ _ _ ___ 

(d) 

8,7 

(d) 

8.7 

595 

Sporting goods stores, bicycle shops__ ___ __ 

(D) 

55.6 

(d) 

55.6 

597 

Jewelry stores___ __ _ __ _ ___ 

80.7 

100.0 

77.7 

100.0 

5992 

Florists _ __ ___ ____ _ __ 

(d) 

(na) 

(d) 

8.9 

5996 

Camera, photographic supply stores _ __ ___ 

(D) 

(na) 

(D) 

57.2 


SELECTED SERVICES 





7011 

Hotels, motels _ ___ __ __ 

37.9 

55.4 

35.3 

53 .5 

783 

Motion picture theaters ___ _ _ _ 

(d) 

54.3 

(d) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers fi.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Austin SMSA 9-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned centers known as “North Loop Plaza” and “Shopper's World” on Burnet Rd. from Hancock Dr. to Lawnmont Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56. 57 


Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


30 
8 337 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 


5 


.$ 1 , 000 _- 


.$ 1 , 000 __ 


9 

3 i*80 


8 

3 401 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


2 

1 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


13 
1 456 
Number of 
estab¬ 
lishments 


30 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 


2 

3 

3 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

2 594 

1 595 

1 597 

5992 

5 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


5 

1 

1 

1 


MRC No. 2. Includes the planned centers known as “Capitol Plaza" and “Cameron Village” and establishments on interregional Highway from E. 53rd St. to Reinli St. and in 

the 5300 block of Cameron Rd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 



1 



Number _- __ _ 

37 

55 ex. 554 

Automotive dealers _ _ - __ __— 

2 


Sales_$1,000— 

20 541 







55 pt. (554) 

Gasoline service stations_ _ — _ 

3 

54, 58. 591 

Convenience goods stores: 






Number-- -- __ _ — _ __ 

8 

56 

Apparel, accessory stores - __ __— -- 

10 


Sales_ _ - __$1,000- 

4 184 

561, 567 

Men's, boys' apparel stores, custom tailors - - 

1 




562-3, 568 

Women's clothing, specialty stores_- -_ 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores --- __ 

, 3 


Number 

19 

565 

Family clothing stores ___- -_ 

1 


3flle«; $1^000 

14 638 

566 

Shoe stores 

4 




564, 569 

Other apparel, accessory stores --— 


52, 55, 

All Other stores: 





59 ex. 591 

Number - ----- 

10 

57 

Furniture, home furnishings, equipment stores_ 

4 


.9aiP<; $i,nnn 

1 719 

5712 

FLirnitur‘=‘ stores _ __ 

1 



Number c? 

5713-15, 19 ; 

Other home furnishings stores- 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ —-- - 

3 


Retail Rff^res, tntq| 

37 

58 

Eating, drinking places __ _ 

2 









5812 

Eating places — __ —_ —- 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ 

- 


ment dealers___ -- - — -- 

- 




5251 

Hardware .‘store?; 


59 pt. (591) 

Drug st^^res proprietary stnres 

2 

52 ex. 5251 

Other __-_- - 

- 






59 ex. 591 

Other retail stores — - — _ —- - 

5 

53 part 

General mernhendis^ H»'nup store.*; _ 

5 

592 

1 iqiinf cstnrec 


531 

r^epartment .<;tore.s 

2 

594 

Rnnk Qt^tjnnery <;tnre«; 

_ 

533 

1 imited price variety stores * _ 

2 

595 

Sporting gnnds .stores, hicyc|e shop^ 

1 

539 

Mi.<;rellanenii.<; general merchandise stores 

1 

RQ7 

lewelrv stores 

1 
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Baltimore SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ _ _ _ _ _ _ 

644 

175 291 

37 141 

12 438 

783 

215 352 

45 507 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ _ _ _ ___ _ 

6 

394 

56 

14 

11 

534 

65 

5251 

Hardware stores_ _ 

3 

341 

43 

11 

6 

194 

17 

52 ex. 5251 

Other _ _ _ __ 

3 

53 

13 

3 

5 

340 

48 

53 part- 

General merchandise group stores_ 

25 

80 426 

19 578 

7 321 

25 

93 321 

22 928 

531 

Department stores _ __ _ - 

5 

73 721 

18 247 

6 783 

8 

86 070 

21 534 

533 

Limited price variety stores _ __ _ _ 

6 

5 573 

1 050 

458 

6 

6 412 

1 227 

539 

Miscellaneous general merchandise stores 

14 

1 132 

281 

80 

11 

839 

167 

54 

Food stores _ _______ _____ 

49 

6 933 

675 

182 

39 

8 805 

922 

55 ex. 554 

Automotive dealers __ _ ___ 

6 

717 

127 

30 

3 

1 335 

178 

55 pt. (554) 

Gasoline service stations____ __ 

11 

92 6 

73 

23 

11 

656 

65 

56 

Apparel, accessory stores ___ _ _ _ 

122 

26 009 

4 800 

1 275 

168 

36 429 

6 074 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

41 

7 499 

1 507 

346 

55 

10 167 

1 738 

562-3, 568 

Women’s clothing, specialty stores .. _ 

44 

9 315 

1 603 

469 

61 

15 991 

2 631 

562 

Women's ready-to-wear stores^ __ __ __ 

19 

6 405 

1 109 

348 

27 

12 055 

1 975 

565 

Family clothing stores^ _ ___ 

2 

(D) 

(D) 

(D) 

4 

(D) 

ID) 

566 

Shoe stores _ _____ 

33 

6 810 

1 430 

356 

45 

8 031 

1 450 

564, 569 

Other apparel, accessory stores__ __ _ _ 

2 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

51 

17 139 

2 542 

520 

60 

21 313 

3 390 

5712 

Furniture stores _ ___ _ _ 

17 

7 550 

1 261 

254 

24 

8 977 

1 462 

5713-15, 19 

Other home furnishings stores__ _ 

12 

i 304 

289 

70 

16 

1 979 

370 

572, 573 

Household appliance, radio, television, music 









stores ___ _ _. ___ 

22 

8 285 

992 

196 

20 

10 357 

1 558 

58 

Eating, drinking places _ _ __ _ 

195 

16 173 

4 624 

1 820 

240 

20 498 

5 993 

5812 

Eating places _ __ __ _ _ 

132 

11 414 

3 580 

1 371 

167 

15 590 

5 159 

5813 

Drinking places (alcoholic beverages) 

63 

4 759 

1 044 

449 

73 

4 908 

834 

59 pt. (591) 

Drug stores, proprietary stores _ __ __ 

12 

4 869 

768 

315 

18 

6 577 

1 032 

59 ex. 591 

Other retail stores'*_ _ _ ___ _ _ 

167 

21 705 

3 898 

938 

203 

25 884 

4 860 

592 

Liquor stores__ ___ __ _ _ 

7 

1 790 

123 

34 

15 

1 924 

101 

594 

Book, stationery stores _ __ 

26 

2 019 

358 

116 

19 

4 673 

1 030 

595 

Sporting goods stores, bicycle shops 

4 

600 

92 

20 

3 

431 

58 

597 

Jewelry stores ____ 

31 

8 538 

1 651 

378 

40 

10 386 

2 359 

5992 

Florists ____ 

7 

244 

28 

12 

12 

357 

57 

5996 

Camera, photographic supply stores _ _ _ 

3 

1 015 

98 

18 

6 

1 688 

225 


SELECTED SERVICES 








7011 

Hotels, motels _ ___ __ 

15 

7 186 

2 328 

1 103 

19 

7 494 

2 782 

783 

Motion picture theaters _ _ _ __ 

7 

1 014 

229 

75 

7 

1 383 

328 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Baltimore SMSA 10-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workv/eek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ __ _ _ ____ 

8 221 

1 258 175 

163 031 

53 454 

10 825 

1 309 791 

164 931 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ . „ _ _ 

226 

27 180 

3 438 

852 

381 

47 714 

5 580 

5251 

Hardware stores__ _ ___ 

138 

7 643 

830 

299 

202 

9 833 

906 

52 ex. 5251 

Other _ ___ ___ 

88 

19 537 

2 608 

553 

179 

37 881 

4 674 

53 part' 

General merchandise group stores^ __ _ 

220 

219 548 

38 160 

14 127 

208 

210 719 

38 508 

531 

Department stores _ __ 

25 

184 018 

32 194 

11 682 

23 

172 461 

32 730 

533 

Limited price variety stores ______ 

85 

23 426 

4 225 

1 900 

112 

(d) 

(d) 

539 

Miscellaneous general merchandise stores_ 

110 

12 104 

1 741 

545 

109 

f d) 

(d) 

54 

Food stores_ _ __ _ __ __ 

2 304 

269 561 

21 141 

6 806 

3 345 

313 657 

21 562 

55 ex. 554 

Automotive dealers _ _ ___ _ __ __ __ 

275 

229 761 

21 591 

3 899 

317 

194 292 

20 406 

55 pt. (554) 

Gasoline service stations __ __ ___ 

560 

63 199 

5 878 

1 895 

729 

65 295 

6 068 

56 

Apparel, accessory stores__ __ __ 

588 

80 457 

12 495 

3 825 

804 

90 305 

12 923 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

154 

22 102 

3 675 

931 

201 

22 696 

3 187 

562-3. 568 

Women’s clothing, specialty stores _ _ _ 

198 

27 349 

4 434 

1 491 

269 

33 559 

5 091 

562 

Women’s ready-to-wear stores^ __ __ _ 

128 

21 693 

3 564 

1 208 

157 

27 137 

4 149 

565 

Family clothing stores^ _ _ _ _ __ 

67 

10 246 

1 336 

516 

! ^3 

9 153 

1 176 

566 

Shoe stores__ __ _ ____ 

150 

17 739 

2 730 

749 

■ 190 

19 506 

3 039 

564, 569 

Other apparel, accessory stores_ __ 

19 

3 021 

320 

138 

57 

4 421 

430 

57 

Furniture, home furnishings, equipment stores_ 

362 

65 400 

10 353 

2 301 

492 

70 860 

11 050 

5712 

Furniture stores ___ _ __ 

144 

35 870 

6 367 

1 386 

163 

34 508 

5 745 

5713-15, 19 

Other home furnishings stores__ 

86 

8 806 

1 542 

377 

142 

10 222 

1 804 

572. 573 

Household appliance, radio, television, music 









stores __ __ _ _ _ 

132 

20 724 

2 444 

538 

187 

26 130 

3 501 

58 

Eating, drinking places __ _ __ 

2 174 

135 624 

27 824 

12 486 

2 696 

144 424 

27 318 

5812 

Eating places _ _ __ _ __ _ 

1 112 

83 086 

20 128 

9 153 

1 407 

81 062 

19 117 

5813 

Drinking places (alcoholic beverages) __ 

1 062 

52 538 

7 696 

3 333 

1 289 

63 362 

8 201 

59 pt. (591) 

Drug stores, proprietary stores_ __ _ 

358 

59 065 

8 137 

3 248 

411 

58 857 

7 562 

59 ex. 591 

Other retail stores^ _ __ __ ___ _ 

1 154 

108 380 

14 014 

4 015 

1 362 

113 668 

13 954 

592 

Liquor stores___ __ _ ^ 

351 

40 582 

3 123 

1 118 

355 

34 444 

2 181 

594 

Book, stationery stores_ _ _ 

54 

3 114 

458 

164 

54 

5 999 

1 149 

595 

Sporting goods stores, bicycle shops_ _ 

33 

1 832 

210 

57 

32 

2 483 

259 

597 

Jewelry stores _ __ __ 

94 

13 682 

2 398 

582 

146 

16 127 

3 258 

5992 

Florists - - __ _ _ 

86 

4 027 

792 

252 

123 

3 992 

579 

5996 

Camera, photographic supply stores 

14 

ID) 

ID) 

(D) 

18 

(D) 

(d) 


SELECTED SERVICES 








7011 

Hotels, motels _ _ — —_ _ — _ — 

60 

14 610 

ID) 

(D) 

65 

(d) 

(d) 

783 

Motion picture theaters — --- — 

68 

(d> 

(D) 

(D) 

90 

10 029 

2 907 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Baltimore SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









TotaP_ _ 

12 882 

2 184 465 

269 496 

88 508 

14 821 

1 853 657 

221 139 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _____ 

446 

66 350 

8 696 

2 073 

592 

84 847 

9 934 

5251 

Hardware stores __ ____ 

240 

18 382 

2 249 

714 

292 

17 074 

1 600 

52 ex. 5251 

Other _ __ _ ___ __ _ _ 

206 

47 968 

6 447 

1 359 

300 

67 773 

8 334 

53 part= 

General merchandise group stores^__ __ 

394 

368 415 

56 868 

22 282 

436 

243 140 

42 811 

531 

Department stores _ _ __ _ _ 

40 

290 575 

45 239 

17 346 

27 

187 349 

35 043 

533 

Limited price variety stores 

144 

46 509 

7 691 

3 612 

152 

(0) 

(0) 

539 

Miscellaneous general merchandise stores _ 

210 

31 331 

3 938 

1 324 

161 

(D) 

(D) 

54 

Food stores ____ __ _ _ _ _ _ 

3 141 

522 208 

41 503 

12 665 

4 181 

492 787 

34 102 

55 ex. 554 

Automotive dealers_ 

559 

381 635 

36 303 

6 641 

520 

263 868 

27 502 

55 pt. (554) 

Gasoline service stations _ _ ___ 

1 290 

139 013 

12 572 

1 

4 197 

1 406 

119 938 

10 451 

56 

Apparel, accessory stores _ __ __ 

864 

122 200 

18 395 

5 918 

1 013 

117 442 

16 180 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

206 

29 973 

4 906 

1 265 

245 

28 317 

3 925 

562-3, 568 

Women's clothing, specialty stores _ 

295 

44 631 

6 921 

2 479 

336 

44 018 

6 398 

562 

Women’s ready-to-wear stores^_ 

194 

36 797 

5 759 

2 091 

207 

36 855 

5 369 

565 

Family clothing stores^ _ __ _ _ 

100 

15 728 

2 117 

800 

78 

14 744 

1 753 

566 

Shoe stores __ __ _ __ __ 

222 

26 135 

3 879 

1 119 

227 

23 119 

3 517 

564, 569 

Other apparel, accessory stores _ _ _ 

41 

5 733 

572 

255 

81 

6 196 

587 

57 

Furniture, home furnishings, equipment stores_ 

596 

93 158 

1 13 973 

3 172 

658 

88 019 

13 386 

5712 

Furniture stores __ _ __ 

230 

49 500 

8 128 

1 808 

216 

42 832 

6 889 

5713-15, 19 

Other home furnishings stores 

137 

12 926 

2 108 

532 

173 

12 371 

2 103 

572, 573 

Household appliance, radio, television, music 









stores_ .. - _ _ __ 

229 

30 732 

1 3 737 

832 

269 

32 816 

4 394 

58 

Eating, drinking places __ __ 

3 218 

216 945 

1 45 476 

19 887 

3 561 

196 095 

36 959 

5812 

Eating places _ » _ _ - _ _ 

1 728 

137 118 

33 623 

14 918 

1 921 

112 519 

25 978 

5813 

Drinking places (alcoholic beverages) _ __ 

; 1 490 

79 827 

11 853 

4 969 

1 640 

83 576 

10 981 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ 

547 

100 519 

14 228 

5 494 

547 

86 135 

11 074 

59 ex. 591 

Other retail stores^ _ _ _ _ _ 

1 827 

174 022 

21 482 

1 

' 6 179 

1 907 

161 386 

18 740 

592 

Liquor stores _ _ _ __ 

508 

63 119 

4 892 

1 706 

468 

49 615 

3 142 

594 

Book, stationery stores .. -___ _ 

76 

4 228 

586 

231 

65 

6 482 

1 232 

595 

Sporting goods stores, bicycle shops 

76 

4 698 

464 

128 

65 

4 640 

469 

597 

Jewelry stores__ __ _ __ 

141 

17 288 

2 944 

737 

192 

18 665 

3 635 

5992 

Florists - — - _ __ , _ __ 

144 

6 311 

1 250 

401 

164 

5 290 

796 

5996 

Camera, photographic supply stores 

22 

3 532 

396 

99 

20 

3 584 

461 


SELECTED SERVICES 








7011 

Hotels, motels-- __ _ ___ _ 

139 

21 714 

6 459 

2 949 

152 

15 436 

5 175 

783 

Motion picture theaters - _ _ ___ 

94 

10 437 

j 2 811 

1 279 

124 

12 890 

3 709 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "noneinployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Baltimore SMSA 10-7 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Perce 

nt change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’_ 

-18.6 

-3.9 

17.9 

100.0 

100,0 

100,0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_____ 

-26.2 

-43.0 

-21.8 

0.2 

0.3 

2.2 

3.7 

3,0 

4.6 

5251 

Hardware stores __-__ _ 

7b,8 

-22,3 

7 .7 

0.2 

0.1 

0.6 

0.8 

0.8 

0.9 

52 ex. 5251 

Other _ __ ___ _ . 

-an.n 

-48.4 

-29.2 

“ 

0.2 

1.6 

2,9 

2,2 

3.7 

53 part' 

General merchandise group stores^-^ _ „ _ 

-13.8 

4.2 

bl .5 

45.9 

43.3 

17 .4 

16.1 

16,8 

13.1 

531 

Department stores __ ___ 

-1^4.4 

6.7 

55.1 

42,1 

40.0 

14.6 

13.2 

13.3 

10.1 

533 

Limited price variety stores _____ 

-13.1 

(D) 

(D) 

3.2 

3.0 

1.9 

fo) 

2.1 

fD) 

539 

Miscellaneous general merchandise stores 

34.9 

(D) 

(D) 

0.6 

0.4 

1.0 

(D) 

1,4 

(0) 

54 

Food stores - - -- 

-21.3 

-19,1 

6.0 

4.0 

4.1 

21,4 

23.9 

23,9 

26.6 

55 ex. 554 

Automotive dealers __ _ ___ 

-46.3 

18.3 

44.6 

0.4 

0.6 

18.3 

14.8 

17,5 

14.2 

55 pt. (554) 

Gasoline service stations __ __ _ __ 

41.2 

-3.2 

15.9 

0.5 

0.3 

5.0 

5.0 

6.4 

6.5 

56 

Apparel, accessory stores’___ __ 

-28,6 

-10,9 

4.1 

14.8 

16.9 

6.4 

6.9 

5.6 

6.3 

561,567 

Men's, boys’ apparel stores, custom tailors 

-26.2 

-2.6 

5.8 

4.3 

4.7 

1.8 

1,7 

1,4 

1.5 

562-3, 568 

Women’s clothing, specialty stores _ _ _ 

-41,8 

-18.5 

1.4 

5.3 

7,4 

2.2 

2.7 

2.0 

2.4 

562 

Women’s ready-to-wear stores^ _ 

-46,9 

-20.1 

-0.2 

3.7 

5.6 

1.7 

2.1 

1.7 

2.0 

565 

Family clothing stores2_ __ ___ _ __ 

(D) 

11.9 

6.7 

(D) 

(D) 

0.8 

0.7 

0.7 

0.8 

566 

Shoe stores _ - ___ __ 

-lb.2 

-9.1 

13.1 

3.9 

3.7 

1 .4 

1,5 

1,2 

1.2 

564, 569 

Other apparel, accessory stores _ _ _ _ 

; (D) 

-31.7 

-7.5 

(D) 

(D) 

0.2 

0.3 

0.3 

0.3 

57 

Furniture, home furnishings, equipment stores_ 

-19,6 

-7.7 

5.8 

9.8 

9.9 

5,2 

5.4 

4,3 

4.8 

5712 

Furniture stores _____ 

-lb.9 

4.0 

15.6 

4.3 

4.2 

2,9 

2.6 

2.3 

2.3 

5713-15, 19 

Other home furnishings stores__ 

-34,1 

-13.9 

4.5 

0.7 

0.9 

0o7 

0.8 

0.6 

0.7 

572,573 

Household appliance, radio, television, music 
stores __ _ _ _______ __ 

-20.0 

-20,7 

-6.4 

4.7 

4.8 

1.6 

2o0 

1.4 

1 ,8 

58 

Eating, drinking places____ 

-21,1 

-6,1 

10,7 

9.2 

9.5 

10,8 

11.0 

9.9 

10.6 

5812 

Eating places _ __ __ 

-26.8 

2,b 

21,9 

6.5 

7,2 

6.6 

6.2 

6.2 

6.1 

5813 

Drinking places (alcoholic beverages) _ 

-3.0 

-17,1 

-4.5 

2.7 

2,3 

4.2 

4,8 

3.7 

4.5 

59 pt. (591) 

Drug stores, proprietary stores _ _____ 

-26.0 

0,4 

16,7 

2.8 

3,1 

4.7 

4.5 

4.6 

4.6 

59 ex. 591 

Other retail stores^ __ ___ _ 

-16.2 

-4.7 

7 ,8 

12.4 

12.0 

8.6 

8.7 

8.0 

8.7 

592 

Liquor stores __ -- .. _ 

-7.0 

17 ,8 

27 .2 

1 .0 

0.9 

3.2 

2.6 

2.9 

2.7 

594 

Book, stationery stores ----- 

-56,8 

-48.1 

-34.8 

1.2 

2.2 

0.2 

0.5 

0.2 

0,4 

595 

Sporting goods stores, bicycle shops __ __ 

39.2 

-26.2 

1.3 

0.3 

0.2 

0.1 

0.2 

0.2 

0.3 

597 

Jewelry stores_ __ - -- - - 

-17 ,8 

-lb.2 

-7 .4 

^.9 

4.S 

1.1 

1.2 

0.8 

1.0 

5992 

Florists _ - - 

-31.7 

0.9 

19.3 

0,1 

0.2 

0.3 

0.3 

0.3 

0.3 

5996 

Camera, photographic supply stores — __ _ 

-39.9 

(D) 

-1.5 

0.6 

0.8 

(D) 

(D) 

0,2 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels ___ _ — _____ 

-4,1 

(D) 

40.7 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters _ --- 

-26.7 

(D) 

-19.0 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Slandard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments \Nhich could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Baltimore SMSA 


MAJOR RETAIL CENTERS 


TABLE 5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


TotaP 


RETAIL STORES 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores- 

Other - 


53 part* 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores'_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores3_ 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music stores 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*- 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


Central business district sales as— 


Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 

13.9 

16.4 

8.0 

11.6 


1.1 

0.6 

0.6 


2.0 

1.9 

1.1 

0.3 

0.9 

0.1 

0,5 

36.6 

44,3 

21,8 

38.4 

^ 0.1 

49,9 

25.4 

45.9 

23.8 

( D ) 

12.0 

( D ) 

9„4 

(□) 

3.6 

( D ) 

2,6 

2.8 

1.3 

1.8 

0.3 

0.7 

0,2 

0.5 

1,3 

1.0 

0.7 

0.6 

32.3 

40.3 

21.3 

31,0 

33.9 

44.8 

25,0 

35.9 

34 ol 

47 .7 

20.9 

36.3 

29.5 

44.4 

17.4 

32.7 

( 0 ) 

( D ) 

( D ) 

( D ) 

38.4 

41.2 

26.1 

34,7 

( D ) 

( D ) 

( D ) 

( D ) 

26.2 

30.1 

18.4 

24.2 

21.1 

26.0 

15.3 

21.0 

14,8 

19,4 

10.1 

16.0 

40.0 

39.6 

27.0 

31,6 

11.9 

14.2 

7.5 

10.5 

13.7 

19.2 

8,3 

13,9 

9.1 

7.8 

6,0 

5.9 

8.2 

11.2 

4,8 

7.6 

20.0 

22.8 

12.5 

16.0 

4.4 

5.6 

2.8 

3,9 

64.8 

77,9 

47 .8 

72,1 

32.8 

17.4 

12.8 

9,3 

62.4 

64,4 

49,4 

55.6 

6.1 

8.9 

3.9 

6.8 

( D ) 

( D ) 

28.7 

47.1 

49.2 

( D ) 

33.1 

48.6 

( 0 ) 

13.8 

9.7 

10.7 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 
t 958 data limited to “employer" establishments. 






































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as “East Point Shopping Center" and establishments in the area bounded by: 

North Point Blvd. (Baltimore Co.) 


North side of Eastern Blvd., Transmission line and 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000__ 


60 

36 321 


55 ex. 554 


Automotive Dealers 


ij 


54, 58, 591 

Convenience goods stores: 

Number _ ______ 

Sales_ „ __ 

_$1,000_- 

9 

5 884 

53 part, 56, 57 

Shopping goods stores: 

Number __ _ 

Sales_ _ _ 

_$1,000__ 

37 

23 928 

52, 55, 

59 ex. 591 

All other stores: 

Number_ „ _ 

Sales _ — __ _ 

_$1,000_ 

14 

6 509 




Number of 
estab¬ 
lishments 


Retail stores, total __ 


60 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ _ _ _ _ 

Hardware stores _ __ __ 

Other _ __ __ _ _ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

24 

7 

10 

8 
1 
5 
1 

9 

2 

3 

4 

3 

3 


1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

2 594 

1 595 

1 597 

5992 

5 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

1 

1 

2 

1 


MRC No. 2. Includes establishments on Eastern Ave. from Bouldin St. to Haven St. (Baltimore city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000__ 


104 
21 955 


55 ex. 554 


Automotive dealers 


54, 58, 591 

Convenience goods stores; 

Number__ _ _ _ 

Sales_ __ 

_$1,000— 

29 

4 544 

53 part, 56, 57 

Shopping goods stores: 

Number _ ____ 

Sales _ _ __ 

_$1,000 _ 

54 

15 159 

52, 55. 

59 ex. 591 

All other stores: 

Number_ ___ _. 

Sales _ __ 

_$1,000 

21 

2 252 




Number of 
estab¬ 
lishments 


Retail stores, total__ 


104 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ __ ___- _ _ _ 

Hardware stores- ____ 

Other __ --- 

5 

1 

4 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

34 

8 

7 
4 
3 

13 

3 

12 

4 

3 

5 

13 

8 
5 

4 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


8 

1 

3 

4 

12 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists __ 

Camera, photographic supply stores 


14 

3 


3 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes the planned center known as “Edmondson Village Shopping Center" and establishments on Edmondson Ave. from 

Woodridge St. to Glen Alien Dr. (Baltimore city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total; 






Niimhftr 

34 

55 ex. 554 

Automotive Dealers_ ___ 

1 


Sales _ - — 000._ 

33 496 







55 pt. (554) 

Gasoline service stations _ _ _ _ 

4 

54, 58, 591 

Convenience goods stores: 






Niimhpr 

11 

56 

Apparel, arcesRory .stores 

6 


Sales __ _ _$1,000._ 

(D) 

561, 567 

' Men’s, boys’ apparel stores, custom tailors _ 

1 




562-3, 568 

Women’s clothing, specialty stores _ _ 

2 

53 part, 56, 57 

Shopping goods stores; 


562 

Women's ready-to-wear stores ___ 

2 


Number _— 

11 

565 

Family clothing stores __ _____ 

- 


$1 ,nnn 

13 was 

566 

Shoe .stores 

3 




564, 569 

Other apparel, accessory stores .. _ _ 


52, 55, 

All other stores: 





59 ex. 591 

Number . ___ __ ____ __ 

12 

57 

Furniture, home furnishings, equipment stores_ 

2 


.$i,nno 

(d) 

5712 

Furniture stores _ _ 




Number of 

5713-15, 19 

Other home furnishings stores__ 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _ __ __ 

2 


Retail stores, total _ _ _ _ 

34 

58 

Eating, drinking places _ __ _ __ _ 

6 




5812 

Eating places_ _ _ __ __ 

5 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ 

1 


ment dealers_ _ ___ _ _ 

1 




5251 

Hardware stores __ ___ _ 

1 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

2 

52 ex. 5251 

Other __ _ ___ 

.. 







59 ex. 591 

Other retail stores __ — —_ 

6 

53 part 

General merchandise group stores . _ 

3 

592 

1 iqiinr stores 


531 

Department stores _ __ _ _ 

2 

594 

Book, stationery stores 


533 

Limited price variety .‘stores 

1 

595 

?^pnrting gooHs stores, hiryr|e shops 


539 

Miscellaneous general merchandise stores __ 


597 

Jewelry stores . __ — - - 

1 




5992 

Florists _ ___ _ - _ - - 


54 

Food stores . _ _ . _ . __ _ „ _ 

3 

5996 

Camera photographic supply stores 

1 







MRC No.5. Includes establishments on E. North Ave. from Kennedy St. to Caroline St., on Harford Ave.-Rd. from Lafayette Ave. to Darley Ave. and on N. Broadway from 

E. North Ave. to Harford Rd. (Baltimore city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ,_ 


30 

25 070 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_$1,000,. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ $l,do6._ 


19 

( D ) 


2 

( D ) 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,600__ 


Retail stores, total 


9 

5 161 
Number of 
estab¬ 
lishments 


30 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers _ 

Hardware stores_ 

Other_ 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, r.ad!o, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


1 


10 

4 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 

1 


4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Note; To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC No 4 is not 
used m this report. 




















































































TABLE 6. 


Othsr Msjor Rstsil Csntsrs in th6 SMSA: 1963—continued 


MRC No. 6, includes the planned center known as "Harimdale Mali” and establishments 

_ south property line of Harundale Mall (fence) and B & A R 


in the area bounded by Aquahart Rd., Governor Ritchie Hwy., 
.R. (Anne Arundel Co.) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales - 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_ 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 


Food stores . 


7 

958 
Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561,567 I 
562-3,568 I 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive Dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores 


MRC No. 7. Includes the planned center known as "Mondawmin Shopping Center” and establishments in the area bounded by Tioga Pkwy., Liberty Heights Ave,, Reistertown Rd. 

and the west side of Gwynns Falls Pkwy, (Baltimore city) 


SIC code 


54, 58, 591 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number ___ 

55 

55 ex. 554 

Automotive dealers __ __ __ 

Sales _$1,000- 

25 551 





55 pt. (554) 

Gasoline service stations __ __ 

Convenience goods stores: 




Number __ ___ ___ 

10 

56 

Apparel, accessory stores _ __ _ 

Sales _- - — _$1,000- 

3 989 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ _ 



562-3, 568 

Women’s clothing, specialty stores - 

Shopping goods stores: 


562 

Women’s ready-to-wear stores- 

Number__ ___ 

31 

565 

Family clothing stores_ ^ --- ^ 

Sales___$1,000- 

19 894 

566 

Shoe stores_____— _ 



564, 569 

Other apparel, accessory stores ___ _ 

All other stores: 




Number_ 

14 

57 

Furniture, home furnishings, equipment stores- 

Sales.. .$1,000- 

1 668 

5712 

Furniture stores__ - —-- _ 


Number of 

5713-15, 19 

Other home furnishings stores __ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores - - -- — - 

Retail stores, total- 

55 

58 

Eating, drinking places _ _ — - 



5812 

Eating places __ _ — __ 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) 

ment dealers_ 

- 



Hardware stores_ 

- 

59 pt. (591) 

Drug stores, proprietary stores _ __ - _ 

Other - 

- 





59 ex. 591 

Other retail stores _ _ 

General merchandise group stores- 

3 

592 

Liquor stores - _ _ __ _ 

Department stores- 

1 

594 

Book, stationery stores _— 

Limited price variety stores- 

1 

595 

Sporting goods stores, bicycle shops -— - 

Miscellaneous general merchandise stores- 

1 

597 

Jewelry stores _ __ -- - __ 



5992 

Florists _ __ _ __ _ — 

FnoH ^tnres _ 

5 

5996 

Camera, photographic supply stores - _ - 






Number of 
estab¬ 
lishments 


in «o 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 



MRC No. 9. includes the planned center known as “Northwood Shopping Center" on Havenwood Rd. from Loch Haven Rd. to east side of Hillen Rd. (Baltimore city) 


SIC code 

Kind of business 

Total 

! 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _ __ _ __ _ 

20 

55 ex. 554 

Automotive dealers _ ___ ___ 



Sales__ _$1,000 . 

17 196 







55 pt. (554) 

Gasoline service stations _ - -- _ 

1 

54, 58, 591 

Convenience goods stores; 






Number _ _ _ __ ___ 

7 

56 

Apparel, accessory stores _ _ __ _ 

5 


Sales _ __ _$1,000 _ 

4 791 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ 

1 




562-3, 568 

Women’s clothing, specialty stores __ _ 

1 

53 part, 56, 57 

Shopping goods stores; 


562 

Women's ready-to-wear stores- _ _ _ 

1 


Number __ __ __ _ __ _ _ 

8 

565 

Family clothing stores -_ _ _ - 

- 


Sales - _ ___ __$1,000_ 

(d) 

566 

Shoe stores __ -- _ -- - 

2 




564.569 

Other apparel, accessory stores ___ _____ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number __ _ _ _ __ 

5 

57 

Furniture, home furnishings, equipment stores_ 

1 


Sales__ __ __ __$1,000- 

10) 

5712 

Furniture stores __ _ ____ __ __ 




Number of 

5713-15, 19 

Other home furnishings stores _____ 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores ___ __ _ — 

1 


Retail stores, total__ __ _ 

20 

58 

Eating, drinking places __ __- 

2 




5812 

Eating places__ _ _ __ - 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- 

1 


ment dealers _ __ ___ . 

1 




5251 

Hardware stores ____ 

1 

59pt.(591) 

Drug stores, proprietary stores _ _ ____ 

1 

52 ex. 5251 

Other _ _ _ ____ __ __ 

- 







59 ex. 591 

Other retail stores _ _____ _____ 

3 

53 part 

General merchandise group stores _ __ 

2 

592 

Liquor stores_____ _ _ 

1 

531 

Department stores _ __ ___ 

1 

594 

Book, stationery stores____ 

1 

533 

Limited price variety stores - ___ 

1 

595 

Sporting goods stores, bicycle shops_ _ _ 

.. 

539 

Miscellaneous general merchandise stores _ 

• 

597 

Jewelry stores __ _ _ ___ _ 

1 




5992 

Florists _ _ __ ___ _ __ 

- 

54 

Food stores__ _ __ 

4 

5996 

Camera, photographic supply stores _ — __ 

* 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 10. Includes the establishments on Light St. from Hamburg St. to Gittings St. (Baltimore city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,ooo,„ 


48 
8 133 


55 ex. 554 


Automotive Dealers 


2 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales _$1,000^_ 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales _$l,000-_ 


19 
1 694 


18 
5 467 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total 


14 

972 

Number ot 
estab¬ 
lishments 


48 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


3 

1 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


12 

3 

2 

2 

6 

1 

2 

1 

1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

1 594 

2 595 

1 597 

5992 
’’ 5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 11. Includes the planned centers known as “Towson Plaza” and “Dulaney Valley Center" and establishments in the area bounded by: East side of YorkRd.,IVlcCurd’ 
Ave., Dulaney Valley Rd.,north and east boundary of Towson Plaza. Joppa Rd., Delaware Ave., south side of Chesapeake Ave., east side of York Rd., Susquehanna Ave. Washingtoi 
Ave. (Baltimore County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


.$l,000-_ 


,$ 1 , 000 ,_ 


.$ 1 , 000 __ 


.$ 1 , 000 __ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Total 

SfC code 

Kind of business 

Number of 
estab¬ 
lishments 

130 

55 ex. 554 

Automotive dealers __ __ __ 

3 

41 485 





55 pt. (554) 

Gasoline service stations ____ 

6 

41 

56 

Apparel, accessory stores _ __ _ - 

25 

13 736 

561, 567 

Men's, boys' apparel stores, custom tailors — - 

7 


562-3. 568 

Women’s clothing, specialty stores __ __ _ 

9 


562 

Women’s ready-to-wear stores _ __ 

7 

46 

565 

Family clothing stores _____ _ _ _ 

2 

18 298 

566 

Shoe stores _ _ _—- - 

6 


564, 569 

Other apparel, accessory stores_ _ __ _ 

1 

43 

57 

Furniture, home furnishings, equipment stores_ 

17 

9 451 

5712 

Furniture stores _ __ __ _ 

5 

Number of 

5713-15, 19 

Other home furnishings stores_ __ __ 

6 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores _ __ _ _ - __ 

6 

130 

58 

Eating, drinking places __ _ _ _ __ __ _ __ _ 

19 


5812 

Eating places__ _ 

15 

5 

5813 

Drinking places (alcoholic beverages)_ _ 

4 

3 

2 

59 pt. (591) 

Drug stores, proprietary stores_ _ __ _ _ 

6 


59 ex. 591 

Other retail stores _ _ _ __ 

29 

4 

592 

Liquor stores _• _ _____ 

4 

1 

594 

Book, stationery stores _ _ ____ 

1 

1 

595 

Sporting goods stores, bicycle shops _ __ 

2 

2 

597 

Jewelry stores _ _ __ __ _ 

4 


5992 

Florists __ __ __ - _ _ 

2 

16 

5996 

Camera, photographic supply stores __ 

1 


54 


Food stores 


K\ (OcMilroii I 1^ I vo 
























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —continued 


MRC No. 12. Includes the planned centers known as "Westview Shopping Center" and "Ingleside Shopping Center" and establishments on Baltimore National 

Pike from Johnny Cake Rd. to Baltimore County Beltway (Baltimore County) 


SIC code 


Kind of business 


Retail stores, total; 

Number - 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number- 

Sales - 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


-$ 1 , 000 - 


59 

31 329 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


5 

8 


.$ 1 , 000 ... 


$ 1 , 000 — 


9 

10 382 


27 
15 221 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 23 

$ 1 , 000 — 5 726 

Number of 
estab¬ 
lishments 


Retail stores, total_ 59 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 2 

Hardware stores_ 2 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


« 592 

1 594 

2 595 

1 597 

5992 
^ 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 13. Includes the establishmentson York Rd. from Orkney Rd. to Evesham Ave. and on Belvedere Ave. from Croyden Dr. to Dugan Ave. extended 


SIC code 

Kind of business 

Total 


Retail stores, total: 

Number _ _ . __ _ . _ 

36 


Sales_ _ . . _$1,000- 

9 041 

54, 58. 591 

Convenience goods stores: 

Number _ _ _ _ _ _ 

9 


Sales_ _ _$1,000.. 

1 719 

53 part, 56, 57 

Shopping goods stores: 

Number . ___ __i 

9 


Sales_ _ $1,000.. 

5 939 

52, 55, 

59 ex. 591 

All other stores: 

Number _ __ _ __ _ __ 

18 


Sales_ _ _.$1,000.. 

1 383 


Retail stores, total__ _ 

Number of 
estab¬ 
lishments 

36 

52 

Lumber, building materials, hardware, farm equip¬ 



ment dealers_- __ __ 

3 

5251 

Hardware stores_ . __ 

2 

52 ex. 5251 

Other —__ _ __ 

1 

53 part 

General merchandise group stores__ __ 

3 

531 

Department stores __ ___ __ 

1 

533 

Limited price variety stores __ 

1 

539 

Miscellaneous general merchandise stores 

1 

54 

Food stores _ ________ __ 

1 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


2 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


6 

1 

2 
2 

3 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


7 

5 

2 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _•_ 

Camera, photographic supply stores 


13 

2 

1 

1 

2 

2 

1 

























































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 14. Includes the planned centers known as “York Road Shopping Center" and “Drum Castle Shopping Center” and establishments on York 

Rd. from Walker Ave. to Overbrook Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


13 

17 993 


55 ex. 554 


Automotive Dealers 


54, 58. 591 

Convenience goods stores: 

Number _ _ __ _ 

Sales - __ ___ 

_$1,000— 

4 

( d ) 

53 part, 56, 57 

Shopping goods stores: 

Number __ __ __ _. 

Sales _ _ __ — — 

_$1,000_ 

5 

( d ) 

52, 55, 

59 ex. 591 

All other stores: 

Number - _ _ __ 

Sales __ _ - _- 

_$1,000— 

4 

668 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


13 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _______ 

Hardware stores ___ ___ 

Other_ _ _ 

- 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

3 

1 

1 

1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


3 

1 

1 

1 


MRC No. 15. Includes establishments on W. Baltimore St. from Schroeder St. to Strieker St. (Baltimore city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


52 
5 842 


55 ex. 554 


Automotive dealers 


54, 58, 591 

Convenience goods stores: 

Number_ _ __ 

Sales_ ~ - __ - 

21 

b! 

O 1 
pi 

53 part, 56, 57 

Shopping goods stores: 

Number ___ 

Sales_ _ _ 

$1,000— 


17 

842 


21 
4 382 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total 


14 

618 

Number of 
estab- 
lishments 

52 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


4 

3 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


12 

3 

3 

3 

5 

1 

4 
3 


1 

11 

6 

5 

2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores___ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

1 594 

1 595 

3 597 

5992 
^ 5996 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores___ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


10 

2 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 16. Includes the planned centers known as "Reistertown Road Plaza” and “Falstaff Shopping Center" and establishments on Reistertown Rd. from Patterson Ave. to 

alley on north end of Falstaff Shopping Center (Baltimore city) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


53 part. 56, 57 


52. 55. 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total: 

Number _ 

Sales_$1,000_ 

Convenience goods stores: 

Number_ 

Sales_$1,000_ 

Shopping goods stores: 

Number_ 

Sales_$1,000_ 

All other stores: 

Number_ 

Sales_$1,000- 

Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 


55 

29 877 


14 
8 855 


32 

19 759 


9 

1 263 


Number of 
estab¬ 
lishments 


55 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotive Dealers_ 

Gasoline service stations_ 

Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores — 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 

Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores- 


1 

2 

22 

6 

7 

4 
1 
7 
1 

5 
1 
1 


MRC No. 17. Includes the planned center known as "Alameda Shopping Center" on west side of The Alameda from Chinquapin Pkwy. to Belvedere Ave. (Baltimore city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 . 000 -_ 


11 

10 635 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,000- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


4 

(d) 


3 

(d) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


4 

869 

Number of 
estab- 
lishments 

11 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores _ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 59 ex. 591 

2 592 

1 594 

1 595 

- 597 

5992 
5 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


2 

1 

















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 18. Includes the planned center known as “Eudowood Plaza" in the area bounded by Joppa Rd., Drummond Rd., Putty Hill Rd., Goucher Blvd., and Prince Rd. (Baltimore Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SfC code 


Kind of business 


Number of 
estab* 
lishments 


.$i,ooo__ 


21 

13 339 


55 ex. 554 


Automotive Dealers 


54, 58, 591 

Convenience goods stores: 

Number ___ __ _ __ 

Sales - _ _ _ 

_ _$1,000- 

4 

(D) 

53 part, 56, 57 

Shopping goods stores: 

Number ____ _ 

Sales _ _ _ - _ _ 

_ _ - $1,000- 

13 

11 632 

52, 55, 

59 ex. 591 

All other stores: 

Number _ _ __ __ 

Sales _ ___ 

_$1,000 

4 

(D) 




Number of 
estab¬ 
lishments 


Retail stores, total__ 


21 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ __ _ _ __ _ 

Hardware stores __ — - — --- 

Other _ _ -_ __ 

- 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


10 

2 

3 

2 

5 

1 

1 


2 

1 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

1 


MRC No. 19. 


Includes the planned center known as “Brooklyn Park Plaza" and establishments on Governor Ritchie Hwy. from 9th Ave. to 12th Ave. (Anne Arundel Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


:$l,000-._ 


17 
5 936 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


9 56 

3 338 561,567 

562-3, 568 
562 
3 565 

2 13^ 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


5 

Number of 
estab¬ 
lishments 


17 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 


1 


3 

2 

1 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
2 592 

i 594 
1 595 

“ 597 

5992 
^ 5996 


Other retail stores_ 3 

Liquor stores_ 1 

Book, stationery stores- 

Sporting goods stores, bicycle shops_ 1 

Jewelry stores_ 1 

Florists ___ 

Camera, photographic supply stores- 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 20. Includes the planned center known as “Glen Burnie Mall” and establishments in the 6700 block of Governor Ritchie Hwy. (Anne Arundel Co,) 


SIC code 

Kind of business ' 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


i 

Retail stores, total: 






Number _ _ __- __ 

13 

55 ex. 554 

Automotive Dealers --- __ __ 



Sales __ _ _$1,000— 

18 503 







55 pt. (554) 

Gasoline service stations — _ _ -- __ 

1 

54, 58, 591 1 

Convenience goods stores: 






Number ______ _ __ — 

4 

56 

Apparel, accessory stores _ — — _-_ — _ 

2 

1 

$1,000 _ 

(d) 

561,567 

Men’s, boys’ apparel stores, custom tailors__ 

1 

1 



562-3,568 

Women’s clothing, specialty stores __ _ __ 


53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores-- _ __ 

- 


Number _ _ _ _ _ --- -- 

6 

565 

Family clothing stores — _ _ _ — 

- 


$i,onn 

(d) 

566 

Shoe stores___ ___ __ 

1 




564,569 1 

Other apparel, accessory stores_ 


52, 55, 1 

Ail other stores: 





59 ex. 591 

Number__ _ __ __ — _ _ 

3 

57 

Furniture, home furnishings, equipment stores- 

2 


$1 ,nnn 

(d) 

5712 

Furniture stores_ _ __ _ _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores_ __ _ _ _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -_ _ -- — -- - -- 

- 


Retail stores, total _ _ _ --- 

13 

58 

Eating, drinking places __________ 

2 




5812 

Eating places _ __ --- 

1 

52 ' 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ 

1 


ment dealers __ _ _ ____ __ 

1 




5251 * 

Hardware stores __ _____ 

- 

59 pt. (591) 

Drug stores, proprietary stores __ __ __ _ _ 

- 

52 ex. 5251 

Other _ __ _____ _ _ 

1 





1 


59 ex. 591 

Other retail stores __ —__ _ -- 

1 

53 part 

fipn^ral mprrhanHkp grniip <;tnrp<; ' 

2 

592 

1 iquor stores . _ . 


531 

Dfipartmftnt istnrpf; _ _ 

2 

594 

Book, stationery stores__ ____ 

1 

533 

1 imitfiri prinp varipty <;torp<; 


595 

Sporting goods stores, bicycle shops_ _ _ _ 


539 

Misr.fillanpniis gpnpral mprrhanHi«;p «;tnrp^ 


597 

Jewelry stores____ _- 





5992 

Florists --- - 

- 

54 

Food stores __ _ _ _ __ 

2 

5996 

Camera, photographic supply stores - __ 



MRC No. 21. Includes the planned center known as "Parole Plaza Shopping Center" and establishments at the intersection of Defense Hwy. (State Hwy. 450) and 

Solomon island Rd. (State Hwy. 2) (Anne Arundel Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


26 

12 212 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 

Convenience goods stores: 

Number __ ___ 

Sales _ 

_$1.000._ 

7 

3 2tl0 

53 part, 56, 57 

Shopping goods stores: 

Number _ __ __ 

Sales __ __ _ _ _ 

__$1,000_ 

8 

8 145 

52, 55, 

59 ex. 591 

All other stores: 

Number _ _ . 

Sales _ _ __ _ _ _ 

_$1,000 

11 

827 




Number of 
estab¬ 
lishments 


Retail stores, total__ 


26 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ _ _ 

Hardware stores___ _ 

Other ___ _ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

6 


1 

1 

3 

1 


2 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
2 592 

1 594 

1 595 

- 597 

5992 
4 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


5 


1 

1 
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11-4 Baton Rouge SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 




1963 

1958' 






Paid 




SIC code 

Kind of business 

Estab- 

Sales 

Payroll, 

employees, 

workweek 

Estab- 

Sales 

Payroll, 

lish- 

entire 

ended 

nearest 

lish- 

entire 



merits 


year 

ments 


year 

Nov. 15 



(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 


RETAIL STORES 









Total’ _ 

135 

25 922 

4 061 

1 390 

187 

53 361 

8 091 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ __ __ __ ___ 






507 

70 

5251 

Hardware stores _ ____ __ _ _ 






52 ex. 5251 

Other _ _ __ 






■* 

" 







4 

507 

70 

53 part" 

531 

General merchandise group stores^-_ _ . 

Department stores __ _ __ 

8 

2 

9 071 
(D) 

1 368 
(D> 

471 
{ D ) 

10 

23 670 
(D) 

2 715 
(D) 

3 868 
(D) 
434 
(U) 

533 

Limited price variety stores _ - _ 

2 

(D ) 

(D) 

{ D ) 


539 

Miscellaneous general merchandise stores 

4 

1 418 

203 

58 , 

1 

54 

Food stores __ _ __ __ 

7 

863 

70 



1 510 

103 





7 

55 ex. 554 

Automotive dealers _ . _ __ __ _ 

3 

837 

121 

25 


2 375 

266 




5 

55 pt. (554) 

Gasoline service stations _ _ _ 

4 

521 

98 

33 

5 

1 087 

101 

56 

Apparel, accessory stores_ _ 

48 

6 085 

1 636 

2 554 

2 383 

469 

1 426 

866 

241 

318 

290 

QO ' 

349 

81 

157 

141 

45 

66 

65 

15 

25 

21 

10 910 

1 374 

561. 567 

Men’s, boys' apparel stores, custom tailors _' 

9 

562-3, 568 

Women's clothing, specialty stores _ _ ! 

19 

2 735 

366 

562 

Women's ready-to-wear stores^ _ _ ^ | 

16 

4 343 

482 

565 

Family clothing stores^_ _ _ _ . . _ 

5 

4 153 

463 

566 

Shoe stores _ .. ^ __ 

15 

215 

5 

18 

(D) 

(D) 

564, 569 

Other apparel, accessory stores _ 


2 453 

322 

57 

5712 

Furniture, home furnishings, equipment stores_ 

Furniture stores -_ 

11 

5 

2 500 

1 561 
(D) 

462 

113 

62 

(D) 

2 

18 

(D) 

3 556 

(D) 

610 

5713-15, 19 

Other home furnishings stores - _ 

1 

(D) 

10 

2 456 

414 

572, 573 

Household appliance, radio, television, music 

1 

(D) 

(D) 


stores - _ _ _ ^ _ 

5 

! n \ 

(D) 

(0) 







\ U f 

7 

(D) 

(D) 

58 

Eating, drinking places _ _ _ _ 

23 

1 459 

1 138 
321 

423 

377 

46 

171 

151 

20 

24 

2 689 

643 

5812 

Eating places _ _______ 

13 

5813 

Drinking places (alcoholic beverages) _ „ 

10 

18 

2 264 

593 



6 

425 

50 

59 pt. (591) 

59 ex. 591 

Drug stores, proprietary stores „ _ 

3 

1 074 

140 

513 

(D) 

54 

140 

(D) 

38 

(D) 

5 

1 903 

O Cl C 

Other retail stores'* _ _ „ 

28 

2 

44 


592 

Liquor stores _ _____ 


5 154 

801 

594 

Book, stationery stores__ 

3 

(0 ) 

1 023 
( r\ \ 

2 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops __ 

2 

132 

(D) 

231 

4 

805 

131 

597 

Jewelry stores ___ _ _ 

8 

1 292 

2 

(D ) 

(D) 

5992 

Florists- __ _ _____ _ _ ____ 

63 

11 

1 932 

369 

5996 

Camera, photographic supply stores _ _ 

1 

(D) 

(D) 

(D) 

3 

(D) 

(D) 



1 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels _ _ _ __ _ 

n 

(D) 

(D) 

(D) 

(D> 

(D) 

(D) 

? 

2 



783 

Motion picture theaters _ __ _ 

2 

(D) 

(D) 

( D) 
(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

“nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Baton Rouge SMSA 11-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of. business 

1963 

|. 1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ 

1 238 

280 387 

31 971 

9 938 

1 436 

253 017 

28 208 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers - ___- 

65 

12 202 

1 594 

340 

85 

21 797 

2 204 

5251 

Hardware stores _ __ ___ 

15 

648 

59 

22 

23 

3 049 

(d) 

52 ex. 5251 

Other _ - -- - 

50 

11 554 

1 535 

318 

6? 

18 748 

(d) 

53 part' 

General merchandise group stores^ - _ _ _ 

47 

54 965 

7 977 

2 762 

44 

33 439 

4 980 

531 

Department stores _ _ __ 

14 

46 670 

6 831 

2 298 

8 

25 033 ; 

3 861 

533 

Limited price variety stores _ __ 

19 

5 119 

798 

350 

19 

5 062 

728 

539 

Miscellaneous general merchandise stores 

14 

3 176 

348 

114 

17 

3 339 

391 

54 

Food stores .. __ 

203 

63 665 

3 895 

1 332 

289 

51 474 

2 725 

55 ex. 554 

Automotive dealers __ _ — -- 

87 

62 392 

6 215 

1 087 

84 

50 951 

5 282 

55 pt. (554) 

Gasoline service stations _ _ . __ 

191 

18 680 

1 745 

626 

196 

18 826 

1 777 

56 

Apparel, accessory stores __ __ _ _ 

114 

14 434 

1 951 

703 

118 

19 137 

(d) 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ _ 

16 

2 692 

372 

115 

20 

2 962 

393 

562-3, 568 

Women's clothing, specialty stores__ __ 

46 

(D) 

(D) 

(D) 

39 

(0) 

{□) 

562 

Women’s ready-to-wear stores^—_ 

36 

(D) 

(D) 

{□) 

33 

5 026 

561 

565 

Family clothing stores^ _____ _ ___ 

14 

(D) 

(D) 

(D) 

16 

(0) 

(n) 

566 

Shoe stores _ _ __ _ --- _ _ 

34 

3 554 

517 

158 

31 

3 286 

428 

564, 569 

Other apparel, accessory stores _ __ 

4 

239 

27 

11 

8 

(□) 

(d) 

57 

Furniture, home furnishings, equipment stores- 

76 

13 339 

2 106 

477 

94 

15 772 

2 560 

5712 

Furniture stores --- _ 

29 

7 159 

1 127 

241 

36 

(D) 

(D) 

5713-15, 19 

Other home furnishings stores-- _ _ 

12 

(0) 

(D) 

(D) 

16 

1 731 

308 

572, 573 

Household appliance, radio, television, music 









stores _ _ - _ - _ - - 

35 

(D> 

(D> 

ID) 

42 

(o) 

(D) 

58 

Eating, drinking places __ __ - 

227 

15 353 

3 485 

1 664 

270 

14 803 

2 958 

5812 

Eating places -- - 

151 

12 876 

3 213 

1 526 

191 

11 405 

2 580 

5813 

Drinking places (alcoholic beverages) __ 

76 

2 477 

272 

138 

79 

3 398 

37B 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

50 

8 240 

1 058 

393 

75 

10 115 

(d) 

59 ex. 591 

Other retail stores'* _ _ _ - _ -- 

178 

17 117 

1 945 

554 

181 

16 703 

2 031 

592 

Liquor stores _ _ __ _ - _ _ _ __ 

41 

2 924 

189 

63 

36 

2 804 

148 

594 

Book, stationery stores _ _ _ __ - - _ 

9 

1 699 

174 

54 

11 

1 844 

260 

595 

Sporting goods stores, bicycle shops __ — 

10 

814 

110 

31 

11 

962 

(d) 

597 

Jewelry stores - -- - 

18 

2 225 

351 

95 

12 

(D) 

(□) 

5992 

Florists _ _____ — — - 

11 

927 

238 

76 

19 

(D) 

(d) 

5996 

Camera, photographic supply stores _ __ - 

1 4 

1 003 

123 

27 

8 

1 345 

161 


SELECTED SERVICES 








7011 

Hotels, motels_ 

39 

4 110 

(D) 

<D) 

38 

(d) 

(D) 

783 

Motion picture theaters — —-- — - 

i 10 

!_ 

1 178 

234 

no 

13 

(c) 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































11-6 Baton Rouge SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. 


The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


Kind of business 


1963 





Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

1 502 

312 347 

34 900 

10 902 

1 697 

272 082 

29 562 

85 

15 566 

1 875 

412 

101 

23 086 

2 313 

20 

818 

72 

25 

29 

3 282 

316 

65 

14 748 

1 803 

387 

72 

19 804 

1 997 

59 

56 518 

8 103 

2 819 

66 

34 935 

5 088 

14 

46 670 

6 831 

2 298 

8 

25 038 

3 861 

23 

5 659 

869 

382 

24 

ID) 

(D) 

22 

4 189 

403 

139 

26 

(D) 

(D) 

271 

73 818 

4 454 

1 522 

379 

58 600 

2 976 

106 

66 310 

6 648 

1 184 

98 

53 883 

5 546 

243 

24 038 

2 246 

800 

230 

21 644 

2 045 

124 

14 855 

1 969 

717 

124 

19 263 

2 458 

16 

2 692 

372 

115 

20 

2 962 

393 

48 

6 610 

835 

341 

41 

5 290 

580 

38 

6 073 

754 

306 

33 

5 026 

561 

20 

1 719 

216 

92 

17 

7 181 

1 017 

34 

3 561 

518 

158 

31 

3 286 

428 

6 

273 

28 

11 

9 

490 

40 

79 

13 565 

2 142 

484 

98 

16 008 

2 584 

29 

7 159 

I 1 127 

241 

38 

7 779 

1 213 

13 

989 

181 

46 

16 

1 731 

308 

37 

5 417 

834 

197 

44 

6 498 

1 063 

260 

17 119 

3 801 

1 825 

312 

15 884 

3 100 

174 

14 277 

3 497 

1 668 

212 

12 114 

2 708 

86 

2 842 

304 

157 

100 

3 770 

392 

61 

10 014 

1 301 

472 

86 

11 414 

1 381 

214 

20 544 

j 2 361 

667 

203 

17 365 

2 071 

51 

3 822 

' 257 

89 

40 

3 066 

161 

9 

1 699 

174 

54 

11 

1 844 

260 

10 

814 

110 

31 

14 

998 

142 

20 

2 235 

351 

95 

14 

2 212 

402 

19 

1 068 

248 

81 

20 

824 

132 

4 

1 003 

123 

27 

8 

1 345 

161 

42 

4 141 

(D) 

(D) 

45 

CD) 

CD) 

11 

L- 

(0) 

(D) 

15 

CD) 

CD) 


1958’ 


52 

5251 

52 ex. 5251 


53 part- 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15. 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


RETAIL STORES 


Total^ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores_ 

Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages). 


Drug stores, proprietary stores . 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters, 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Baton Rouge SMSA 11-7 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statiS" 

Centra! business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^__ 

“51.4 

10.8 

14.8 

100.0 

100,0 

100.0 

100,0 

lou.o 

100,0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ _ __ __ 


-44, 0 

-32.6 


1.0 

4.4 

8,6 

5.0 

8.5 

5251 i 

Hardware stores __ -- - — - 

- 

-78.8 

-75. 1 

_ 

_ 

0,2 

1.2 

0.3 

1.2 

52 ex. 5251 ' 

Other- - __ --^-- 

- 

-38.4 

-25.5 

- 

1.0 

4.1 

7.4 

4.7 

7.3 

53 part" 

General merchandise group stores’*^ - — - 

-61.7 

64.4 

61.8 

35.0 

44.5 

19,6 , 

13,2 

18.1 

12.8 

531 

Department stores _- _ - -- 

(d) 

86.4 

86,4 

(D) 

(D) 

16.6 

9.9 

14.9 

9.2 

533 

Limited price variety stores „ — 

(D) 

1.2 

(d) 

(D) 

5, 1 

1,8 

2.0 

1.8 

(d) 

539 1 

Miscellaneous general merchandise stores . _ .. 

(D) 

-4.9 

(D) 

5.5 

(D) 

1.1 

1.3 

1.3 

(d) 

54 

Food stores _ _ . 

“42.8 

23.7 

26.0 

3.3 

2.8 

22.7 

20.3 

23.6 

21.5 

55 ex. 554 

Automotive dealers - -— 

-64.8 

22.4 

23.1 

3.2 

4.5 

23.3 

1 20.1 

21.2 

19.8 

55 pt. (554) 

Gasoline service stations _ -- — 

-52.1 

-0.6 

11.1 

2.0 

2.0 

6.7 

7.4 

7.7 

8.0 

56 

Apparel, accessory stores ’ _ 

Men's, boys’ apparel stores, custom tailors — _ 

-44.2 

-24.6 

-22.9 

23.5 

20,6 

5.1 

7.6 

4.8 

7.1 

561, 567 

-40.2 

-9. 1 

-9.1 

6.3 

' 5.1 

1.0 

1.2 

0.9 

1.1 

562-3, 568 

Women's clothing, specialty stores - - 

-41.2 

(d) 

25.0 

9.9 

8.1 

io ) 

(d) 

2.1 

1.9 

562 1 

Women's ready-to-wear stores^ __ _ 

-43.1 

(D) 

20.8 

9.2 

7.8 

(D) 

2.0 

1.9 

1.8 

565 ' 

Family clothing stores2-- _ -- 

(d) 

(d) 

-76. 1 

1.8 

(d) 

(D) 

(d) 

0.6 

2.6 

566 

Shoe stores _ _ __ -- 

-41,9 

e, 1 

8.4 

5.5 

4.6 

1.3 

1.3 

1.1 

1.2 

564, 569 

Other apparel, accessory stores __ _ — 

(d) 

(d) 

-44.3 

- 

(D) 

0.1 

(D) 

0.1 

0.2 

57 

Furniture, home furnishings, equipment stores- 

-29.7 

-15.4 

-15.3 

9,6 

6.7 

4.8 

6,2 

4.3 

5.9 

5712 

Furniture stores __ __ __ _ __ _ 

-36.5 

(d) 

-8.0 

6,0 

4.6 

2.6 

(D) 

2.3 

2,9 

5713-15, 19 

Other home furnishings stores _ _ - - 

(d) 

(d) 

-42.9 

(D) 

(d) 

(d) 

0,7 

0.3 

0.6 

572, 573 

Household appliance, radio, television, music 
stores_ _ 

(d) 

(d) 

-16.6 

(d) 

(d) 

(D) 

(d) 

1.7 

2.4 

58 

Eating, drinking places „ - — _ _ _ — 

“45.8 

3.7 

7.8 

5.6 

5.1 

5.5 

5.9 

5,5 

5,8 

5812 

Eating places _ __ _ 

-49.7 

12.9 

17.6 

4.4 

4,3 

4.6 

4.5 

4.6 

4.4 

5813 

Drinking places (alcoholic beverages) 

-24.5 

-27.1 

^24.6 

1.2 

0,8 ^ 

0.9 

1.3 

0.9 

1.4 

59 pt. (591) 

Drug stores, proprietary stores - _ — - - 

-43,6 

-18,5 

-12.2 

4.1 

i 

3.6 

2.9 

4,0 

3.2 

4.2 

59 ex. 591 

Other retail stores_ — -- 

-31.9 

2.5 

18.3 

13,5 

9.7 

6.1 

6.6 

6.6 

6.4 

592 

Liquor stores __ — — - - -- 

(d) 

4.3 

24.6 

(D) 

(d) 

1.0 

1.1 

1.2 

1.1 

594 

Book, stationery stores _ —-— 

27,1 

-7.9 

-7.9 

3.9 

1.5 

0,6 

0,7 

0.5 

0.7 

595 

Sporting goods stores, bicycle shops — 

(d) 

-15.4 

-18,4 

(d) 

(D) 

0.3 

0,4 

0.3 

0.4 

597 

Jewelry stores- 

-33.1 

(d) 

1.0 

5.0 

3.6 

0,8 

(d) 

0,7 

O.B 

5992 

Florists - _ - -—- 

(D) 

(d) 

29.6 

- 

(D) 

0.3 

(D) 

0.3 

0.3 

5996 

Camera, photographic supply stores- __ _ 

(D) 

-25,4 

-25.4 

(d) 

(d) 

0.4 

0.5 

0,3 

0.5 

7011 

SELECTED SERVICES 

Hotels, motels_ 

(d) 

(D) 

(D) 



(X) 




783 

Motion picture theaters- 

(d) 

(d) 

(D) 

(x5 

M 

U) 

(x) 

(x) 

(x) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. H Minus sign before number denotes decrease. 

^958 group totals for SIC 53 and 56 may Include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































11-8 Baton Rouge SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 


1963 

1958 

1963 

1958 


RETAIL STORES 






TotaP_ —- 

9o2 

21.1 

8.3 

19.6 

52 

Lumber, building materials, hardware, farm equipment dealers- 

_ 

2.3 

- 

2,2 

5251 

Hardware stores- 


- 

- 

■ 

52 ex. 5251 

Other - 

■" 

2,7 

■ 

2.6 

53 part- 

General merchandise group stores’*’- 

16.5 

70.8 

16.0 

67 ,8 

53 i 

Department stores- 

(D) 

(c) 

(D) 

(D) 

533 

Limited price variety stores- 

(D) 

53.6 

(D) 

(D) 

539 

Miscellaneous general merchandise stores- 


(D) 

33.9 

(0) 

54 

Food stores_ 

1.4 

2,9 

1 .2 

2.6 

55 ex. 554 

Automotive dealers- 

1.3 

4.7 

1.3 

4.n 

55 pt. (554) 

Gasoline service stations_ — __ _ -- - 

2.8 

5.8 

2.2 

5,0 

56 

Apparel, accessory stores ’_ 

42,2 

57.0 

41.0 

56.6 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ — _____ 

60,8 

92.3 

60.8 

92.3 

562-3, 568 

Women's clothing, specialty stores __ _ — -- — - 

(D) 

(0) 

33.6 

82.1 

562 

Women's ready-to-wear stores^__ _ — 

(D) 

82.6 

39,2 

82.6 

565 

Family clothing stores^ —- _ ---- 

(D) 

(D) 

27.3 

(D) 

566 

Shoe stores —_ _ - -- - — 

40.1 

74.7 

40.0 

74.7 

564, 569 

Other apparel, accessory stores— __ _ — -- -- 


(D) 


(D) 

57 

Furniture, home furnishings, equipment stores-- 

18o7 

22.5 

18.4 

22,2 

5712 

Furniture stores _____ — -- — -- -- - 

21 o8 

(D) 

21.8 

31.6 

5713-15, 19 

Other home furnishings stores _ _____ 

(D) 

(D) 

(D) 

(D) 

572, 573 

Household appliance, radio, television, music stores — 

(0) 

(D) 

io) 

(D) 

58 

Eating, drinking places __ __ __ — -- __ _ 

9o5 

18.2 

8.5 

16.9 

5812 

Eating places -- - -- _ - - 

8o8 

19,8 

8,0 

18.7 

5813 

Drinking places (alcoholic beverages) _ - 

13.0 

12.5 

11.3 

11.3 

59pt. (591) 

Drug stores, proprietary stores- _ — — _ _ _ 

13.0 

18,8 

10,7 

16 .7 

59 ex. 591 

Other retail stores'* __ — __ _ __ _ 

20.5 

30,9 

17.1 

29.7 

592 

Liquor stores _ _ - _ — - _ - 

(c) 

(D) 

(D) 

(D) 

594 

Book, stationery stores - __ _ __ _ __ -- _ 

60.2 

43,7 

O' 

o 

43.7 

595 

Sporting goods stores, bicycle shops __ - _ _ - 

(D) 

(D) 

(D) 

(CJ) 

597 

Jewelry stores _ _ - - — _ -- 

58.1 

(D) 

57 ,8 

87 .3 

5992 

Florists _ - _ _ - - —-- - — 


(D) 

- 

(D) 

5996 

Camera, photographic supply stores — _ — -- 

(D) 

(0) 

(0) 

(D) 


SELECTED SERVICES 





7011 

Hotels, motels - __ -- _ _ _ — 

(D) 

(D) 

(D) 

(D) 

783 

Motion picture theaters _ ___ __ - 

(D) 

(D) 

(D) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

'l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Baton Rouge SMSA 11-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as "Delriont Village” and establishments on Plank Rd. from Sycamore to Lorraine (Baton Rouge city). 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales - 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 . 


20 

10 747 


55 ex. 554 
55 pt. (554) 


Automotive Dealers- 

Gasoline service stations 


$ 1 , 000 .- 


.$ 1 , 000 .- 


7 56 

n 631 561,567 

562-3, 568 
562 
9 565 

5 331 566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


5 

3 


1 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000.- 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


4 

785 

TTum be r of 
estab¬ 
lishments 


20 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


3 

3 

1 


59 ex. 591 


Other retail stores 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

2 594 

1 595 

1 597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

1 


MRC No. 3. Includes the planned center known as "Bon Marche Shopping Center"' and establishments on Florida Blvd. from Croydon Ave. to Lobdell Ave. (Baton Rouge city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _ _ 

29 

55 ex. 554 

Automotive dealers_ _ __ _- 

1 


Sales_ -- _$1,000 - 

le 689 







55 pt. (554) 

Gasoline service stations __ __ 

- 

54, 58, 591 

Convenience goods stores: 






Number - __ . _ - 

6 

56 

Apparel, accessory stores _ - _ -- 

9 


Sales . — _ $1,000 - 

3 356 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

2 




562-3, 568 

Women's clothing, specialty stores__ _ 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores— - 

2 


Number __ __ _ __ 

18 

565 

Family clothing stores __ -_ _ - _ _ 



Sales _ _ - _ -- _ __ $1,000-- 

14 337 

566 

Shoe stores __ ___ -- -- - 

4 




564, 569 

Other apparel, accessory stores _ _ 


52, 55, 

All other stores: 





59 ex. 591 

Number _ ___ _ - — -. 

5 

57 

Furniture, home furnishings, equipment stores- 

3 


Sales _ - _$1,000- 

996 

5712 

Furniture stores __ -__ -_ 

- 



Number of 

5713-15, 19 

Other home furnishings stores _ — . . - 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _ __ - — -- _ -- - 

3 


Retail stores, total 

29 

58 

Eating drinking places_ ___ - 

2 









5812 

Eating places __ - -- - _ — 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — _ 

I 


ment dealers _ - _ . 

- 




5251 

Hardware stores ____ -- _ 


59 pt. (591) 

Drug stores proprietary stores - -_ 

i 

52 ex. 5251 

Other - - -. -- - — — 







59 ex. 591 

Other retail stores --—__ — 

4 

53 part 

General merchandise group stores ___ 

6 

592 

Liquor stores____ -- 

- 
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Beaumont-Port Arthur SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District; 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part" 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


I Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 



1963 



1958’ 


Estab¬ 

lish- 

Sales 

Payroll, 

entire 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish- 

Sales 

Payroll, 

entire 

ments 

(number) 

($1,000) 

year 

($1,000) 

ments 

(number) 

($1,000) 

year 

($1,000) 

148 

33 940 

5 317 

1 643 

179 

43 394 

4 653 

3 

579 

92 

26 

3 

532 

110 

- 

— 

- 


- 

- 

... 

3 

579 

92 

26 

3 

532 

110 

9 

14 269 

2 455 

783 

8 

15 930 

600 

3 

(d) 

(d) 

(d) 

3 

13 000 

175 

3 

820 

161 

83 

3 

(d) 

(d) 

3 

(d) 

(d) 

(d) 

2 

(d) 

(d) 

6 

268 

15 

7 

1 

(D) 

(d) 

14 

4 605 

416 

74 

19 

11 308 

i 102 

9 

(D) 

(d) 

(D) 

11 

(d) 

(d) 

38 

5 988 

971 

329 

53 

6 264 

1 029 

13 

1 896 

311 

79 

13 

' 1 775 

337 

10 

2 185 

381 

156 

14 

1 836 

287 

7 

2 026 

354 

143 

9 

1 621 

248 

3 

884 

115 

43 

7 

(d) 

(d) 

12 

1 023 

164 

51 

17 

1 332 

213 

*• 




2 

(D) 

iv) 

15 

3 149 

470 

131 

11 

2 051 

346 

6 

1 367 

191 

52 

4 

(D) 

(d) 

1 

(D) 

(D) 

(d) 

1 

(d) 

(d) 

8 

(d) 

(d) 

(d) 

6 

1 317 

252 

20 

1 302 

351 

138 

32 

1 906 

557 

13 

1 039 

312 

127 

23 

1 515 

492 

7 

263 

39 

11 

9 

391 

65 

2 

Cd) 

(d) 

(d) 

5 

973 

146 

52 

2 842 

434 

123 

36 

3 966 

701 

1 

(d) 

(d) 

(d) 

3 

154 

i 

1 

(d) 

(d) 

(D) 

3 

423 

110 

- 

(d) 

(d) 

(d) 

2 

(D) 

(d) 

8 

1 215 

167 

51 

11 

1 721 

297 

3 

(d) 

(D) 

(d) 

1 

(D) 

(d) 

2 

(d) 

(d) 

(D) 

2 

(d) 

(d) 

6 

1 275 

471 

258 

7 

1 350 

576 

2 

(d) 

(d) 

(D) 

2 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer' establishments. 

Includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below 





































MAJOR RETAIL CENTERS 


Beaumont-Port Arthur SMSA 12- 


table 2. The City: 1963 and 1958 





1963 



1958' 


SIG code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

TotaP ___ _ __ _____ 

1 119 

182 300 

21 193 

6 320 

1 189 

167 486 

19 507 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ _ _ __ _ 

57 

12 671 

1 704 

357 

52 

10 694 

1 309 

5251 

Hardware stores —______ _ 

13 

946 

155 

46 

10 

832 

121 

52 ex. 5251 

Other __ _ _ 

44 

11 725 

1 549 

311 

42 

9 862 

1 188 

53 parf 

General merchandise group stores^ _ 

33 

24 186 

3 589 

1 262 

28 

21 245 

3 565 

531 

Department stores _ __ _ ___ _ 

5 

15 491 

2 460 

771 

( na) 

(na) 

(na) 

533 

Limited price variety stores .. _ _ _ __ 

8 

3 848 

624 

309 

13 

3 811 

597 

539 

Miscellaneous general merchandise stores _ 

20 

4 847 

505 

182 

(na) 

(na) 

(na) 

54 

Food stores .. __ ___ __ 

200 

40 139 

2 910 

917 

239 

41 705 

2 604 

55 ex. 554 

Automotive dealers . . _ _ _ _ ___ 

78 

41 585 

4 ill 

740 

' 79 

33 306 

3 421 

55 pt. (554) 

Gasoline service stations __ - _ 

198 

14 221 

1 291 

454 

177 

12 252 

1 251 

56 

Apparel, accessory stores __ _ ___ 

• 65 

11 646 

1 642 

550 

97 

11 863 

1 713 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

18 

2 693 

396 

106 

24 

2 638 

438 

562-3, 568 

Women's clothing, specialty stores _ __ _ 

22 

4 842 

736 

281 

29 

4 546 

666 

562 

Women's ready-to-wear stores^ __ 

17 

4 622 

691 

264 

20 

4 276 

(d) 

565 

Family clothing stores^ _ _ 

6 

2 408 

260 

84 

12 

2 390 

289 

566 

Shoe stores __ _ ___ _ _ 

19 

1 703 

250 

79 

25 

2 119 

305 

564, 569 

Other apparel, accessory stores _ __ 




“ 

5 

156 

15 

57 

Furniture, home furnishings, equipment stores_ 

90 

11 670 

1 650 

432 

80 

8 902 

1 208 

5712 

Furniture stores _ ___ _ _ ___ _ 

38 

4 755 

677 

158 

' ( NA ) 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores _- _ 

! 15 

1 053 

115 

29 

(na) 

(na) 

(F'JA) 

572, 573 

Household appliance, radio, television, music 
stores __ __ _ 

37 

5 862 

858 

245 

38 

3 725 

520 

58 

Eating, drinking places_ _____ 

210 

9 049 

2 061 

988 

2^7 

9 469 

2 096 

5812 

Eating places __ __ _ _ _ 

143 

7 693 

1 898 

908 

181 

7 985 

1 897 

5813 

Drinking places (alcoholic beverages) _ _ 

67 

1 356 

163 

80 

66 

1 48i) 

199 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ _ 

30 

5 243 

859 

234 

39 

.5 420 

825 

59 ex. 591 

Other retail stores'* __ . _ __ _ _ _ 

158 

11 890 

1 376 

386 

151 

12 630 

1 515 

592 

Liquor stores _ _ _ _ _ __ 

50 

3 300 

137 

49 

46 

4 139 

175 

594 

Book, stationery stores __ ___ _ 

4 

(D) 

(D) 

(d) 

5 

763 

1 255 

595 

Sporting goods stores, bicycle shops __ __ 

5 

(d) 

(d) 

(D) 

5 

(d) 

( d) 

597 

Jewelry stores__ _ _ _ _ _ _ 

11 

1 944 

251 

77 

17 

1 759 

281 

5992 

Florists- _ - _- _ __ 

14 

573 

88 

30 

( NA) 

( na) 

(NA) 

5996 

Camera, photographic supply stores __ _ 

3 

(D) 

(D) 

ID) 

(na) 

( na) 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels __ — _ _ ---- _ _ 

33 

3 793 

1 100 

561 

34 

3 195 

(D) 

783 

Motion picture theaters __ __ _ 

5 

(d) 

(d^ 

(d) 

8 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Beaumont-Port Arthur SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 


RETAIL STORES 






Tota|2 ... _ . 

2 593 

383 916 

41 518 

12 933 

52 

Lumber, building materials, hardware, farm equip- 






ment dealers _ __ _ ___ _ 

128 

21 455 

2 766 

616 

5251 

Hardware stores —_ _ __ _ 

27 

2 217 

277 

89 

52 ex. 5251 

Other __ __ __ _ 

101 

19 238 

2 489 

527 

53 part* 

General merchandise group stores^ _ _ 

91 

43 440 

6 340 

2 185 

531 

Department stores _ _ 

9 

26 072 

4 144 

1 250 

533 

Limited price variety stores _ _ _ __ _ 

24 

6 939 

1 095 

518 

539 

Miscellaneous general merchandise stores __ 

58 

10 429 

1 101 

417 

54 

Food stores - __ _ 

479 

101 181 

6 956 

2 309 

55 ex. 554 

Automotive dealers _ _ __ _ 

180 

80 819 

7 165 

1 397 

55 pt. (554) 

Gasoline service stations _ _ _____ _ 

416 

30 491 

2 665 

961 

56 

Apparel, accessory stores _ _ _ _ _ __ _ 

154 

24 028 

3 118 

1 057 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

31 

3 752 

557 

155 

562«3, 568 

Women's clothing, specialty stores _ __ _ 

57 

10 777 

1 471 

548 

562 

Women’s ready-to-wear stores^ __ _ 

48 

10 442 

1 398 

520 

565 

Family clothing stores^ __ ___ 

20 

5 491 

530 

174 

566 

Shoe stores __ ___ 

38 

3 453 

470 

146 

564, 569 

Other apparel, accessory stores ___ 

8 

555 

90 

34 

57 

Furniture, home furnishings, equipment stores_ 

187 

21 656 

3 041 

783 

5712 

Furniture stores____ 

79 

8 714 

1 321 

294 

5713-15, 19 

Other home furnishings stores 

32 

2 034 

264 

66 

572, 573 

Household appliance, radio, television, music 






stores . _ _ _ _ 

76 

10 908 

1 456 

423 

58 

Eating, drinking places _ _ 

501 

19 477 

4 058 

2 010 

5812 

Eating places _ _ _ _ _ _ 

322 

15 595 

3 605 

1 762 

5813 

Drinking places (alcoholic beverages) _ 

179 

3 882 

453 

248 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ 

75 

14 521 

2 263 

639 

59 ex. 591 

Other retail stores^_ _ __ _ _ 

382 

26 848 

3 146 

976 

592 

Liquor stores __ _ ^ __ _ __ 

107 

6 840 

298 

110 

594 

Book, stationery stores ___ 

10 

801 

120 

34 

595 

Sporting goods stores, bicycle shops ... 

17 

1 966 

205 

76 

597 

Jewelry stores _ __ _ 

32 

4 409 

598 

174 

5992 

Florists__ __ _ _ _ __ 

45 

1 274 

169 

62 

5996 

Camera, photographic supply stores _ _ 

5 

303 

38 

10 


SELECTED SERVICES 





7011 

Hotels, motels __ _ __ __ 

67 

5 951 

1 763 

888 

783 

Motion picture theaters _ _ 

16 

(d) 

(D) 

(d) 


1958' 


Estab¬ 

lish¬ 

ments 


(number) 


2 758 


ma 

33 

111 


89 

9 

27 

(naI 


546 

171 

409 


205 

46 

67 

51 

30 

43 

15 


174 

58 

27 

89 


536 

371 

165 


87 


397 

96 

15 

24 

47 

47 

4 


76 

20 


Sales 


($ 1 , 000 ) 


345 563 


23 479 
2 177 
21 302 


37 153 
25 220 
6 136 

(na) 


96 828 
60 865 
(d) 


23 081 
4 095 
9 979 
9 449 
4 517 


17 316 
8 003 
1 893 

7 42 0 


18 719 
14 990 
3 72 9 


(D) 


26 655 
7 792 

1 525 

2 899 
4 336 
1 504 

293 


4 806 
(d) 


Payroll, 

entire 

year 


($ 1 , 000 ) 


36 592 


2 710 
221 
2 489 


5 669 
4 169 
938 
(na) 


5 881 
5 827 
(D) 


3 123 
613 
1 379 
1 334 
562 


2 358 
1 113 
257 

988 


3 904 
3 423 
481 


(D) 


2 725 
306 
210 
268 
624 
278 
30 


1 538 
(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

J958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulafed by detailed kinds of business 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Beaumont-Port Arthur SMSA 12-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^____ _ _ _ _ 

-21.8 

8.8 

11.1 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ___ _ _ 

8.8 

18-5 

-8.6 

1.7 

1 .2 

7.0 

6.4 

5.6 

6.8 

5251 

Hardware stores ___ ^ __ 

- 

13.7 

1.8 



0.5 

0.5 

0.6 

0.6 

52 ex. 5251 

Other __ __ _ _ __ 

6.3 

18.9 

-9.7 

1.7 

1.2 

6.4 

5.9 

5.0 

6.2 

53 part- 

General merchandise group stores'''^.- 

-10.il 

13.8 

16.9 

42.0 

36.7 

13.3 

12.7 

11.3 

10.8 

531 

Department stores ___ _ 

(D) 

(na) 

3.4 

(d) 

30.0 

8.5 

(na) 

6.8 

7.3 

533 

Limited price variety stores _ _ - _ _ 

(d) 

1.0 

13.1 

2.4 

(d) 

2.1 

2 .3 

1.8 

1.8 

539 

Miscellaneous general merchandise stores _ 

(D) 

(na) 

( na) 

(d) 

(d) 

2.7 

(na) 

2.7 

(na) 

54 

Food stores __ , _ _ 

(d) 

-3.8 

4.5j 

G.8 

(d) 

22.0 

24.9 

26.4 

28.0 

55 ex. 554 

Automotive dealers _ _ __ __ 

-59.3 

24.9 

! 

32.8 

13.6, 

26.1 

22.8 

19,9 

21.1 

17.6 

55 pt. (554) 

Gasoline service stations _ _ __ 

(D) 

16.1 

(D) 

(D) 

(d) 

7,8 

7.3 

7.9 

(D) 

56 

Apparel, accessory stores’ _ __ _ _ 

-4,U 

-1.8 

4.1 

17.6 

14.4 

6.4 

7.1 

6.3 

6.7 

561, 567 

Men's, boys' apparel stores, custom tailors_ 

6.8 

2.1 

-8.4 

5.6 

4.1 

1 .*s 

1 ,6 

\ . 0 

1.2 

562-3, 568 

Women’s clothing, specialty stores__ _ 

19.0 

6.5 

8.0 

' 6.4 

4 .2 

2.7 

2.7 

2 9 A 

2.9 

562 

Women's ready-to-wear stores^ ___ _ _ 

25.0 

8.1 

10.5 

6.0 

3.7 

2.5 

2.6 

2.7 

2^ 

565 

Family clothing stores^^_ ____ 

(r>) 

0.8 

21.6 

2.6 

(d) 

1.3 

1 .4 

1.4 

L.3 

566 

Shoe stores.. __ ___ 

-23.2 

-19.6 

(d) 

3.0 

3.1 

0,9 

1 .3 

0.9 

(d) 

564, 569 

Other apparel, accessory stores __ _ _ 

-100.0 

-100.0 

(D) 


(D) 


0.1 

0.1 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

53.5 

31.1 

25.1 

9.3 

4.7 

6,4 

5.3 

5.6 

5.0 

5712 

Furniture stores ___ _ _ -_ 

(D) 

(na) 

8.9 

4.0 

(d) 

2.6 

(na) 

2,3 

2.3 

5713-15, 19 

Other home furnishings stores _ __ 

(d) 

(na) 

7.4 

(d) 

(d) 

0.6 

(na) 

0.5 

0.5 

572, 573 

Household appliance, radio, television, music 
stores -- - _-__ 

(d) 

57.4 

47.0 

(d) 

3.0 

3.2 

2.2 

2.8 

2.1 

58 

Eating, drinking places __ - ___ 

-31.7 

-4.4 

4.0 

3.8 

4.4 

5.0 

5.7 

5.1 

5.4 

5812 

Eating places_ _ __ 

-31.4 

-3.7 

4.0 

3.1 

3.5 

4.2 

4.8 

4,1 

4.3 

5813 

Drinking places (alcoholic beverages) 

-32.7 

-8.6 

4,1 

0.8 

0.9 

0.7 

0.9 

1.0 

1.1 

59 pt. (591) 

Drug stores, proprietary stores . - ... 

(d) 

-3.3 

(D) 

(d) 

2.2 

2.9 

3.2 

3.8 

(d) 

59 ex. 591 

Other retail stores_ - » _ 

-28.3 

-5.9 

0.7 

8.4 

9.1 

6.5 

7.5 

7.0 

7.7 

592 

Liquor stores__ ___ 

(d) 

-20.3 

-12.2 

(d) 

0.4 

1.8 

2.5 

1.8 

2.3 

594 

Book, stationery stores _ __ _ _ 

(D) 

(d) 

-47.5 

(D) 

1.0 

Cd) 

(d) 

0.2 

0.4 

595 

Sporting goods stores, bicycle shops __ 

(D) 

(D) 

-32,2 

(d) 

(d) 

(d) 

(d) 

0.5 

0.8 

597 

Jewelry stores --— -- 

-29.4 

10.5 

1.7 

3.6 

4.0 

1.1 

1.1 

1.1 

1.3 

5992 

Florists_ _ --- 

(d) 

(na) 

-15.3 

(d) 

(d) 

0.3 

(na) 

0.3 

0.4 

5996 

Camera, photographic supply stores __ — — 

(d) 

(d) 

3.4 

(d) 

(d) 

(d) 

(na) 

0.1 

0.1 

7011 

SELECTED SERVICES 

Hotels, motels __ — _ _ — — — 

-5.6 

18.7 

23.8 

(X) 

(X) 

(x) 

(X) 

(x) 

(X) 

783 

Motion picture theaters- _ —- — — 

(D) 

(d) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (l,e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered In any of the lines below. 
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Beaumont-Port Arthur SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


Total^ 


RETAIL STORES 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores_ 

Other _ 


53 part- 
531 
533 
539 


General merchandise group stores^'^- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores^_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores^_ 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music stores 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores"' 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


Central business district sales as— 


Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 

18.6 

25.9 

8,8 

12.6 

4.6 

5,0 

2.7 

2.3 


~ 

- 

“ 

4.9 

5.4 

3.0 

2.5 

59.0 

75.0 

32.8 

42.9 

(d) 

(na) 

(d) 

51.5 

21.3 

(d) 

11.8 

(d) 

(D) 

(D) 

(d) 

(d) 

0.7 

(D) 

0.3 

(D) 

11.1 

34.0 

5.7 

18.6 

(d) 

(d) 

(d) 

(d) 

51.4 

52.8 

24.9 

27. 1 

70,4 

67.3 

50.5 

43,3 

45.1 

40.4 

20.3 

18.4 

43.8 

37.9 

19.4 

17,2 

36.7 

(D) 

16. 1 

(d) 

60. 1 

(d) 

29,6 

(d) 

- 

(D) 

“ 

(d) 

27.0 

23.0 

14.5 

11.8 

28.7 

(d) 

15.7 

(d) 

(d) 

(D) 

(d) 

(d) 

(D) 

35.4 

(D) 

17.7 

14.4 

20. 1 

6,7 

10.2 

13.5 

19.0 

6.7 

10.1 

19.4 

26.3 

6.8 

10.5 

(D) 

18.0 

(D) 

(d) 

24.0 

31,4 

10,6 

14.9 

(d) 

3.7 

(D) 

2.0 

(d) 

55,4 

(d) 

27.7 

(d) 

(d) 

(d) 

(D) 

62.5 

97.8 

27.6 

39.7 

(D) 

(d) 

(d) 

(D) 

(d) 

(D) 

(D) 

(D) 

33.6 

42.3 

21.4 

26.1 

(d) 

(d) 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer” establishments. 

"^includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as "Gateway Shopping Center" and establishments on Stagg Dr. and College St. from llth St. to the Bayou, and on llth St.S. 

from Fannin St. to College St. (Beaumont) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$i,ooo__ 


37 

16 091 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number_ __ __ . 

Sales_ _ __ 

_ ___$!,000 

8 

5 892 

53 part, 56, 57 

Shopping goods stores: 

Number____ _ 

Sales __ - 

$1,000 

16 

9 894 

52, 55, 

59 ex. 591 

All other stores: 

Number____ _ 

Sales __ __ 

___ _$1,000_ 

13 

2 305 




Number of 
estab¬ 
lishments 


Retail stores, total __ . 


37 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ __ _ _ 

Hardware stores_ __ _ 

Other __ ___ _ _ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

8 

1 

3 

3 

1 

3 


3 


3 

6 

6 

1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

1 594 

2 595 

2 597 

5992 
1 5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


6 

1 

1 

1 


MRC No. 2. Includes the planned center known as "Beaumont Village Shopping Center” and establishments on Concord Rd. from Pinkston Dr. to Lucas Dr. (Beaumontcity) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number___ __ _ _ 

20 

55 ex. 554 

Automotive dealers 

1 


Sales __ __ _$1,000 

8 374 







55 pt. (554) 

Gasoline service stations „ ____ __ 

4 

54, 58. 591 

Convenience goods stores; 






Number __ _ __ _____ 

4 

56 

Apparel, accessory stores 

4 


Sales_ _ _$1,000 

(d) 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

1 




562-3, 568 

Women's clothing, specialty stores __ ___ 

2 

53 part, 56, 57 

Shopping goods stores; 


562 

Women's ready-to-wear stores___ __ 

2 


Number _ _ __ ___ __ _ 

8 

565 

Family clothing stores 



Sales_ _ ___ _$1,000 _ 

2 960 

566 

Shoe stores 

1 




564, 569 

Other apparel, accessory stores _ _ _ 


52, 55, 

Ail other stores; 





59 ex. 591 

Number _ __ _____ 

8 

57 

Furniture, home furnishings, equipment stores_ 

1 


Sales_ _$1,000__ 

(D) 

5712 

Furniture stores_ __ __ _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores __ __ 

“■ 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores___ __ _ 



Retail stores, total ____ _ 

20 

58 

Fating, drinking places 

1 




5812 

Eating places __ _ _ ___ __ 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ _ 

- 


ment dealers _ _____ _ _ 

1 




5251 

Hardware stores ____ _ 


59 pt. (591) 

Drug stores proprietary stores 

1 

52 ex. 5251 

Other __ _ _ - -___ __ 

1 






59 ex. 591 

Other retail stores ______ _ _ __ 

2 

53 part 

General merchandise group stores _ __ _ 

3 

592 

Liquor stores 

- 

531 

Department stores _ ___ __ __ 

1 

594 

Book, stationery .stores 

- 

533 

Limited price variety stores _ _ _ _ _ 

1 

595 

Sporting goods stores, bicycle shops__ 

- 

539 

Miscellaneous general merchandise stores _ 

1 

597 

Jewelry stores __ __ __ __ 

1 




5992 

Florists - __ — _- -- 

- 

54 

Food stores____ _ _ _ 

2 

5996 

Camera, photographic supply stores _ _ _ _ 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 3. Includes the planned center known as “Gay Lynn" and establishments on N. llth St. from Hazel St. to Harrison St. (Beaumont city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58. 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,ooo._ 


14 
5 785 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

1 


.$ 1 , 000 .- 


.$ 1 , 000 _- 


4 

3 104 


7 

2 299 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


1 

1 

1 

1 

1 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


$ 1 , 000 -- 


3 

82 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


1 


1 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other_ 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


14 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

“ 597 

5992 
1 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


2 

2 

1 

1 


MRC No. 4 . Includes establishments in the area bounded by Seventh St., Augusta Ave., Augusta Ave. extended, Sabine Neches Canal, 

Houston Ave. extended, and Houston Ave. (Port Arthur) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


138 
28 387 


55 ex. 554 


Automotive dealers 


8 


55 pt. (554) 


Gasoline service stations 


6 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000._ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


50 
3 338 


49 
9 271 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


39 

15 728 

Number of 
estab- 
lishments 


138 


2 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


25 

8 

5 

5 

3 

9 


15 

10 

1 

4 

41 

18 

23 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
9 592 

1 594 

3 595 

5 597 
5992 

6 5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


23 

2 

3 

1 

7 

2 


















































































MAJOR RETAIL CENTERS 


Beaumont-Port Arthur SMSA 12-11 


TABLE 6 Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. 


Includes the planned center known as "Jefferson City Shopping Center" and establishments on Twin City Blvd. from Bay St. to 39th St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: : 






Number 

27 

55 ex. 554 

Automotive Dealers 

1 


Sales_ —_ — _ >$1,000 _ 

10 263 







55pt.(554) 

Gasoline service stations ____ 

2 

54, 58. 591 

Convenience goods stores: 






Number ________ _ _ 

7 

56 

Anpprpl, ar.r.pssnry ‘;torp«; 

3 


Sales_$1,000- 

4 007 

561,567 

Men’s, boys' apparel stores, custom tailors > 

1 




562-3,568 

Women’s clothing, specialty stores _ _ > 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores - _ __ 

4 


Number 

12 

565 

Family clothing stores - ___ -- 

1 


$i,onnzr 

5 467 

566 

8hnR .<;tnrp<: 

2 




564, 569 i 

Other apparel, accessory stores -- 

- 

52, 55, 

All Other stores: 





59 ex. 591 

Number ____ — — 

8 

57 

Furniture, home furnishings, equipment stores- 

1 


$1,000 

787 

5712 

Furniture stores ____ 




Number of 

5713-15, 19 

Other home furnishings stores _ _ _ — — 




estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _ _ _ 

1 


Retail stores, total_ _ _ _ _ 

27 

58 

Fating, ririnking plar.Ps . 

3 




5812 

Eating places __ _ -— __ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) > > > _ 

- 


ment dealers__ _ __ 

- 




5251 

Harbwerp «stnrp<; 


59 pt. (591) 

riryg str>rp^ propript:^ry «5tnrp<; 

1 

52 ex. 5251 

Other ___ _ > - - 







59 ex. 591 

Other retail stores — __ _ - -- 

5 

53 part 

General merchandise group stores -- -- 

3 

592 

Liquor stores _ -- 

1 

531 

Dppartmpnt <;tnrp<; 

1 

594 

Book, stationery stores ___ _ 

_ 

533 

Limited price variety stores _ _ > __ 

1 

595 

Sporting goods stores, bicycle shops _ - 

- 

539 

Miscellaneous general merchandise stores__ 

1 1 

597 

Jewelry stores _> _ > - -- - 

1 



1 

5992 

Florists __ — - -- 

- 

54 

FnnH .';torp<; 

3 

5996 

Camera, photographic supply stores > _ 

- 








MRC No. 6. Includes the planned center known as “MacArthur Shopping Center" and establishments on MacArthur Dr. from Ave. "F" to Strickland Dr. 

(Pinehurst and West Orange cities, Orange County) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 



Retail stores, total: 

Number __ _ —. 

5?a Ip.q 

$i,non_. 

54, 58. 591 

Convenience goods stores: 

Number _ ___ 

Sales _ - _ 

_ $1,000- 

53 part, 56, 57 

Shopping goods stores: 

Number _ __ 

Sales 

1 

1 

1 

1 

1 

1 

o! 

8| 

52, 55. 

59 ex. 591 

All other stores: 

Number____ _ _ 


Sales_$1,000— 


15 
8 556 

3 

(d) 

11 
5 132 


1 

(D) 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


5 

1 

3 

3 

1 


2 


2 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


15 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 

1 


53 part 
531 


General merchandise group stores 
Department stores_ 


59 ex. 591 
4 592 

1 594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores _ 
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13-4 Birmingham SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 


RETAIL STORES 

Total* - - 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other - 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores- 

Automotive dealers- 

Gasoline service stations 


Apparel, accessory stores-- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

I Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores —--- 

Household appliance, radio, television, music 
stores _ 


52 

5251 

52 ex. 5251 


53 part- 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Eating, drinking places- 

Eating places--- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists- 

Camera, photographic supply stores - 


SELECTED SERVICES 


7011 

783 


Hotels, motels_- 

Motion picture theaters 



1963 


1958’’^ 



Estab- 

lish- 

mfents 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workvtfeek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroil, 

entire 

year 

($1,000) 


468 

150 005 

24 874 

7 340 

575 

171 952 

27 330 


11 

1 457 

207 

53 

14 

1 813 

205 


6 

1 082 

130 

38 

6 

1 145 

124 


5 

375 

77 

15 

8 

668 

81 


24 

58 374 

11 043 

3 079 . 

25 

65 206 

11 339 


5 

51 475 

9 748 

2 553 

5 

54 308 

9 636 


9 

4 802 

1 005 

407 

6 

8 126 

1 283 


10 

2 097 

290 

119 

14 

2 772 

420 


27 

12 316 

1 014 

300 

31 

12 967 

962 

- 

10 

12 475 

1 258 

214 . 

10 

11 246 

1 471 


19 

1 267 

126 

53 

20 

1 540 

122 


85 ! 

21 441 

3 700 

1 178 ' 

121 

31 244 

5 055 


18 

2 212 

403 

126 

27 

3 864 

682 


31 

6 512 

1 249 

431 

36 

15 442 

2 336 


15 

5 873 

1 158 

393 

21 

14 806 

2 246 


12 

(DJ 

(D) 

(D) 

17 

5 418 

1 127 


23 

2 696 

437 

112 

38 

6 062 

833 


1 

(D) 

<D) 

(0) 

3 

458 

77 


62 

17 330 

3 193 

687 

77 

17 639 

2 991 


27 

11 028 

2 155 

449 

40 

10 684 

1 892 

- 

5 

376 

70 

22 

5 

545 

68 

- 

30 

5 926 

968 

216 

32 

6 410 

1 031 


101 

9 012 

2 192 

1 170 

135 

10 204 

2 247 


91 

8 568 

2 130 

1 121 

122 

9 730 

2 208 

- 

10 

444 

62 

49 

13 

474 

39 

- 

14 

2 189 

336 

108 

16 

2 153 

401 


115 

14 144 

1 805 

498 

126 

17 940 

2 537 

_ 

4 

3 645 

168 

38 

4 

4 152 

137 

_ 

4 

930 

87 

20 

5 

1 610 

172 

_ 

3 

609 

100 

26 

3 

699 

86 

_ 

19 

3 765 

520 

160 

34 

5 654 

1 068 


8 

226 

38 

18 

4 

301 

45 

- 





1 

(d) 

(d) 


22 

4 075 

1 322 

709 

19 

4 483 

1 273 

- 

6 

1 499 

338 

136 

9 

2 072 

433 


Standard Notes: - Represents zero. (D) Withheld'to avoid disclosure. (NA) Not available. 1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer'' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

rlatfl limilpfl tn “pirinlnypr" p<:tahli?ihTnfints. 




































MAJOR RETAIL CENTERS 


Birmingham SMSA 13-5 


TABLE 2 . The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1 1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









TotaP____ ____ 

2 701 

553 075 

66 372 

20 064 

3 162 

499 948 

58 660 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ > -__ 

111 

18 831 

2 537 

628 

161 

23 751 

2 909 

5251 

Hardware stores __ 

45 

3 815 

427 

131 

68 

6 514 

746 

52 ex. 5251 

Other_ _ _ 

66 

15 016 

2 110 

497 

93 

17 237 

2 163 

53 part* 

General merchandise group stores^ _ _ 

90 

92 387 

15 315 

4 721 

116 

82 141 

13 646 

531 

Department stores___ 

11 

66 505 

11 445 

3 306 

i ® 

(D) 

(d) 

533 

Lirnited price variety stores _ _ ..i 

28 

12 070 

2 196 

894 

' 35 

12 954 

2 030 

539 

Miscellaneous genera! merchandise stores_- 

51 

13 812 

1 674 

521 

1 

(d) 

(d) 

54 

Food stores _ _ __ _ __ 

560 

104 994 

6 867 

2 418 

663 

109 499 

6 316 

55 ex. 554 

Automotive dealers - _— __ 

192 

148 531 

14 572 

2 822 

173 

97 654 

10 935 

55 pt. (554) 

Gasoline service stations __ __ __ __ 

404 

34 086 

2 780 

1 016 

426 

29 245 

2 297 

56 

Apparel, accessory stores __ _ _ _ _ 

186 

1 37 892 

5 842 

2 035 

242 

41 221 

6 286 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

33 

5 268 

861 

319 

47 

5 311 

805 

562-3, 568 

Women's clothing, specialty stores _ 

59 

13 470 

2 075 

814 

72 

18 479 

2 765 

562 

Women's ready-to-wear stores^ _ — __ 

36 

12 421 

1 934 

752 

46 

17 365 

2 615 

565 

Family clothing stores^ _ __ 

33 

13 433 

2 068 

658 

43 

9 076 

1 579 

566 

Shoe stores ______ _ __ 

53 

5 136 

780 

214 

69 

7 608 

1 033 

564, 569 

Other apparel, accessory stores ___ 

8 

585 

58 

30 

11 

747 

104 

57 

Furniture, home furnishings, equipment stores_ 

184 

31 048 

5 137 

1 161 

213 

29 191 

4 438 

5712 

Furniture stores__ ___ — - - 

93 

18 553 

3 115 

698 

109 

17 000 

2 615 

5713-15, 19 

Other home furnishings stores__ 

23 

2 872 

521 

122 

21 

1 1 698 

218 

572,573 

Household appliance, radio, television, music 









stores__ __ ___ — 

68 

9 623 

1 501 

341 

83 

10 493 

1 605 

58 

Eating, drinking places_ _ _ -- 

446 

j 28 853 

6 191 

3 194 

565 

27 335 

5 143 

5812 

Eating places _ _ __ __ _ _ - 

387 

' 26 224 

5 888 

3 006 

477 

24 479 

4 852 

5813 

Drinking places (alcoholic beverages) --- 

59 

2 629 

303 

188 

88 

2 856 

311 

59 pt. (591) 

Drug stores, proprietary stores -- - 

132 

15 617 

2 335 

712 

167 

17 216 

2 168 

59 ex. 591 

Other retail stores*^- - 

396 

i 40 836 

4 796 

1 357 

43 6 

42 695 

4 522 

592 

Liquor stores - _ - 

29 

15 152 

627 

159 

22 

13 019 

339 

594 

Book, stationery stores-- - - 

11 

' 2 063 

406 

78 

10 

(d) 

(d) 

595 

Sporting goods stores, bicycle shops — 

20 

1 948 

260 

67 

20 

1 542 

168 

597 

Jewelry stores _ -— ~ 

42 

' 6 773 

1 113 

324 

56 

6 644 

1 231 

5992 

Florists ----- 

70 

1 2 178 

401 

142 

(na) 

(na) 

(na) 

5996 

Camera, photographic suppiy stores- _ 

2 

(D) 

1 

(P) 

(0) 

(na) 

(NA) 

(na) 


SELECTED SERVICES 


1 

i 






7011 

Hotels, motels — __ _ _ -- 

56 

1 7 407 

2 138 

1 178 

56 

6 023 

(d) 

783 

Motion picture theaters- - - — 

8 

, (D) 

(D) 

(D) 

19 

(D) 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591} not covered in any of the lines below. 







































13-6 Birmingham SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


1963 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

1 ($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’__ _ 

4 517 

' 752 655 

1 

85 889 

26 815 

4 840 

645 273 

71 463 

52 

Lumber, building materials, hardware, farm equip- i 


1 







ment dealers_ —-- — 

202 

! 29 067 I 

4 425 

1 128 

232 

32 263 

3 903 

5251 

Hardware stores — -- 

87 

1 8 753 1 

1 724 

476 

100 

10 841 

1 277 

52 ex. 5251 

Other- — - 

1 

115 

1 20 314 

2 701 

652 

132 

21 422 

2 626 

53 part* 

General merchandise group stores^ - — -- - 

162 

103 610 

16 667 

5 260 

220 

97 871 

15 430 

531 

Department stores ___ _ _ — — 

14 

69 199 

11 722 

3 416 

10 

60 927 

10 860 

533 

Limited price variety stores 

54 

16 078 

2 789 

1 166 

56 

16 655 

2 547 

539 

Miscellaneous general merchandise stores- 

94 

18 333 

2 156 

678 

154 

20 289 

2 023 

54 

Food stores- -- — - - 

1 021 

177 967 

11 199 

4 046 

1 158 

156 339 

8 685 

55 ex. 554 

Automotive dealers ---- 

293 

173 394 

16 918 

3 334 

247 

112 406 

12 463 

55 pt. (554) 

Gasoline service stations ___ _ _ — _ 

696 

56 879 

4 548 

1 718 

667 

44 344 

3 351 

56 

Apparel, accessory stores __ _ -_ _ _ 

321 

50 785 i 

7 561 

2 647 

342 

48 721 

7 174 

561, 567 

Men's, boys’ apparel stores, custom tailors __ __ 

42 

5 985 

965 

353 

52 

5 667 

850 

562-3, 568 

Women's clothing, specialty stores __ 

108 

18 195 1 

2 693 

1 043 

102 

20 709 

3 085 

562 

Women's ready-to-wear stores^__ 

67 

! 15 595 

2 343 

896 1 

65 

19 062 

2 882 

565 

Family clothing stores^ _____- 

76 

17 856 1 

2 663 

875 1 

83 

(D) 

(D) 

566 

Shoe stores- --— _ _ 

77 

! (D) 

(0) 

(D) 

80 

8 363 

1 130 

564, 569 

Other apparel, accessory stores - --- 

18 

! 

1 (D) 1 

(D) 

(D) 

19 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores- 

! 310 

39 293 ' 

6 399 

1 503 

317 

35 469 

5 386 

5712 

Furniture stores __ _ _ - 

159 

23 609 

3 881 

904 

162 

20 822 

3 195 

5713-15. 19 

Other home furnishings stores__ _ 

1 40 

3 586 

668 

161 

33 

2 125 

273 

572, 573 

Household appliance, radio, television, music 








1 

stores_ __ __ - --- 

I 111 

12 098 

1 850 

438 

122 

12 522 

1 918 

58 

Eating, drinking places _ -- -- _ 

’ 697 

38 936 

7 921 

4 126 

820 

36 392 

6 538 

5812 

Eating places-_ _ _ _ — _ _ _ 

1 604 

35 126 

7 509 

3 868 

697 

32 556 

6 160 

5813 

Drinking places (alcoholic beverages) - -- 

93 

3 810 

412 

258 

123 

3 836 

378 

59 pt. (591) 

Drug stores, proprietary stores — _ - 

206 i 

26 531 

3 856 

1 184 

223 

22 577 

2 783 

59 ex. 591 

Other retail stores'* _ __ __ --- 

609 

56 193 

6 395 

1 869 

614 

58 891 

5 750 

592 

Liquor stores __ _ __ __ _ __ 

47 

20 883 

905 

232 

43 

(D) 

(D) 

594 

Book, stationery stores _ - — __ 

17 

2 625 

469 

100 

12 

(D J 

(D) 

595 

Sporting goods stores, bicycle shops _ -- 

34 

2 495 

315 

86 

33 

2 146 

222 

597 

Jewelry stores- -- - 

59 

7 907 

1 294 

389 

71 

7 771 

1 394 

5992 

Florists __ - - — __— _ 

123 

3 809 

624 

222 

108 

3 475 

519 

5996 

Camera, photographic supply stores _ _ _ 

3 

307 

43 

16 

4 

428 

66 


SELECTED SERVICES 








7011 

Hotels, motels_— — -— 

77 

8 796 

2 430 

1 376 

82 

6 925 

1 766 

783 

Motion picture theaters __ __ 

17 

(d) 

(D) 

(d) 

32 

(d) 

(D) 


1958' 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

"^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

H 

Standard 

metro¬ 

politan 

statiS' 

-1 

Central business 
district 

City 

standard 
metropolitan 
statistical area 



m 

tical 

area 

1963 







RETAIL STORES 

Total^ - -- 

-12.8 

10.6 

16.6 

100,0 

100.0 

100,0 

100,0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers--- __ 

-19.6 

-20.7 

-9.9 

1.0 

1.1 

3.4 

4.8 

3.9 

5.0 

5251 

Hardware stores--- -— 

-5.5 

-41.4 

-19.3 

0.7 

0,7 

0,7 

1.3 

1,2 

1.7 

52 ex. 5251 

Other — - - 

-43.9 

-12.9 

-5.2 

0.3 

0.4 

2.7 

3.4 

2.7 

3.3 

53 part* 

General merchandise group stores’*?. — — _ __ 

-10.5 

12.5 

5,9 

38,9 

37,9 

16,7 

16.4 

13.8 

15,2 

531 

Department stores _ __ _ __ 

-5.2 

(D) 

13,6 

34.3' 

31.6 

12.0 

(d) 

9.2 , 

9.4 

533 

Limited price variety stores _ ___ 

-40.9 

-6.8 

-3.5 

3.2 

4.7 

2.2 

2,6 

2.1 1 

2.6 

539 

Miscellaneous genera! merchandise stores 

-24.4 

(d) 

-9,7 

1 .4 

1.6 

2.5 

(D) 

2.4 

3.1 

54 

Food stores_ _ _ _ - 

-5.0 

-4.1 

13.8 

8.2 

7.5 

19.0 

21.9 

23.6 

24.2 

55 ex. 554 

Automotive dealers --- 

10.9 

52.1 

54.3 

8.3 

6,5 

26.9 

19.5 

23.0 

17,4 

55 pt. (554) 

Gasoline service stations_ _ _ _ __ __ 

-17.7 

16.6 

28.3 

0.8 

1,0 

6.2 

5.8 

7.6 

6.9 

56 

Apparel, accessory stores ’ __ __ 

Men’s, boys' apparel stores, custom tailors 

-31.4 

-8.1 

4.2 

14.3 

18.2 

6.9 

8.2 

6.7 

7.6 

561,567 

-42.8 

-0.8 

5,6 

1 .5 

2.3 

1.0 

1.1 

0.8 

0.9 

562-3, 568 

Women's clothing, specialty stores ____ 

-57.8 

-27.1 

-12,1 

4.3 

8.9 

2.4 

3.7 

2.4 

3.2 

562 

Women's ready-to-wear stores^ __ 

-60.3 

-28.5 

-18,2 

3.9 

8.6 

2.2 

3,5 

2.1 

3.0 

565 

Family clothing stores^- - _ 

Cd) 

8.0 

(D) 

(D) 

3,2 

2.4 

1.8 

2.4 

(D) 

566 

Shoe stores _ __ _- -- -- 

-55.5 

-32.5 

(d) 

1.8 

3.5 

0.9 

1,5 

(D) 

1.3 

564, 569 

Other apparel, accessory stores _ _ — 

(0) 

-21.7 

(D) 

, (D) 

0.3 

0.1 

0.1 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores- 

-1.8 

6.4 

10,8 

11.6 

10.3 

5.6 

5,8 

5.2 

5.5 

5712 

Furniture stores -_- - — — 

3.2 

9.1 

1 13.4 

7.4 

6,2 

3.4 

3.4 

3.1 

3.2 

5713-15, 19 

Other home furnishings stores- -— 

-31.0 

69.1 

68.8 

0.2 

0.3 

0.5 

0,3 

0.5 

0.3 

572, 573 

Household appliance, radio, television, music 
stores--- ~ - 

-7.6 

-8.3 

-3.4 

4,0 

3.8 

1.7 

2.1 

1.6 

1.9 

58 

Eating, drinking places _ - - 

-11.7 

5.6 

7.0 

6.0 

5.9 

5.2 

5.5 

5.2 

5.6 

5812 

Eating places_ - —- 

-11.9 

7.1 

7.9 

5.7 

5.6 

4,7 

4.9 

4.7 

5.0 

5813 

Drinking places (alcoholic beverages)- 

-6.3 

-8.0 

-0.7 

0.3 

0.3 

0.5 

0.6 

0.5 

0.6 

59 pt. (591) 

Drug stores, proprietary stores — -- - 

1.7 

-9.3 

17.5 

1.5 

1.3 

2.8 

3.4 

3.5 

3.5 

59 ex. 591 

Other retail stores'’—- — - 

-21.2 

-4.4 

-4.6 

9.4 

10.4 

7.4 

8.6 

7.5 

9.1 

592 

Liquor stores_ 

-12.2 

16.4 

(d) 

2,4 

2.4 

2,7 

2.6 

2.8 

(D) 

594 

Book, stationery stores- - - 

-42.2 

(d) 

(d) 

0,6 

0.9 

0.4 

(d) 

0.3 

(D) 

595 

Sporting goods stores, bicycle shops —- 

-12.9 

26.3 

16.3 

0.4 

0.4 

0,4 

0,3 

0.3 

0.3 

597 

Jewelry stores_ 

-33.4 

1.9 

1.8 

2.5 

3,3 

1.2 

1,3 

1.1 

1.2 

5992 

Florists- 

-24.9 

(na) 

9.6 

0.2 

0.2 

0.4 

(na) 

0.5 

0.5 

5996 

Camera, photographic supply stores-- 

(D) 

(d) 

-28.3 


(D) 

(D) 

(na) 

0.1 

0.1 

7011 

SELECTED SERVICES 

Hotels, motels_ 

-9.1 

23.0 

27.0 

M 

(X) 

(X) 

1 

(X) 

(X) ! 

(X) 

783 

Motion picture theaters- 

-27.7 

(d) 

(d) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^ 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments, 

''includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Birmingham SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as-- 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^ _ —- -- 

27.1 

34.4 

19.9 

26,7 

52 ! 

Lumber, building materials, hardware, farm equipment dealers __ -- 

7.7 

7.6 

5.0 

5.6 

5251 

Hardware stores _-___—_ _ 

I 28.a 

17.6 

12.4 

10.6 

52 ex. 5251 

Other _ __ _ _ __ __ - 

2.5 

3.9 

1.9 

3.1 

53 part* 

General merchandise group stores^i^^ _ — —-- 

63.2 

^79.4 

^56.3 

66.6 

531 

Department stores_ — - - 

77.4 

74.4 

(d) 

09.1 

533 

Limited price variety stores___— __- 

39.8 

62.7 

29.9 

48.8 

539 

Miscellaneous general merchandise stores ----- 

15.2 

(d) 

11.4 

13.7 

54 

Food stores -__ _ _— - _ - 

11.7 

11.8 

6.9 

8.3 

55 ex. 554 

Automotive dealers _ _ _ __ _—___ 

8.4 

11,5 

7.2 

10.0 

55 pt. (554) 

Gasoline service stations _ - ___— __ __ 

3.7 

5.3 

2.2 

3.5 

56 

Apparel, accessory stores L _ _ _ _ -- __ __ 

56.6 

75.8 

42.2 

64.1 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ _ __ 

42.0 

72.8 

37.0 

68.2 

562-3, 568 

Women’s clothing, specialty stores - - 

48.3 

83.6 

35.8 

74.6 

562 

Women’s ready-to-wear stores^ — __ _ 

47.3 

85.3 

37.7 

77.6 

565 

Family clothing stores^ _ __ - _ __ 

(d) 

59.7 

(D) 

(d) 

566 

Shoe stores _ _ _ _ _ _ - __ __ 

52,5 

79.7 

(D) 

72.5 

564, 569 

Other apparel, accessory stores _ _ _ ___ 

(d) 

61.3 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores _ _______ 

55.8 

60.4 

44.1 

49.7 

5712 

Furniture stores_ _ _ __ ___ 

59.4 

62.9 

46,7 

51.3 

5713-15, 19 

Other home furnishings stores __ __ __ _ 

13.1 

32,1 

10.5 

25.7 

572, 573 

Household appliance, radio, television, music stores _ _ __ 

61.6 

61.1 

49.0 

51.2 

58 

Eating, drinking places____ __ _ 

31.2 

37.3 

23.2 

28.0 

5812 

Eating places__ _ __ _ ___ 

32.7 

59.8 

24.4 

29.9 

5813 

Drinking places (alcoholic beverages) _ __ __ 

16.9 

16.6 

11.7 

12.4 

59 pt. (591) 

Drug stores, proprietary stores_ ____ 

14.0 

12.5 

8.3 

9.5 

59 ex. 591 

Other retail stores^_ ___ 

34,6 

42,0 

25^.2 

30.5 

592 

Liquor stores____ 

24.1 

31.9 , 

17.5 , 

(D) 

594 

Book, stationery stores_ _ _ _ __ 

45.1 

(D) 

35.4 i 

(d) 

595 

Sporting goods stores, bicycle shops ____ 

31.3 

45.3 

24.4 

32.6 

597 

Jewelry stores_ _ __ _ __ 

55.6 

85.1 

47.6 

72.8 

5992 

Florists___ _ 

10.4 

(NA) 

5.9 

8.7 

5996 

Camera, photographic supply stores_ __ 

- 

(na) 

- 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels___ _____ __ 

55.0 

74.4 

46.3 

64.7 

783 

Motion picture theaters__ _ ___ _ 

(D) 

(d) 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^Revised. 

^1958 group totals for SIC 53 and 56 may include data for ^nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 














































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes tlie planned center known as “Five Points West Shopping Center" in the area bounded by: 31st St., Ensley Ave., Bessemer Rd., 

West boundary of Alabama State Fair Grounds, 47th St, and Ave. “V" 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo_„ 


53 

14 554 


55 ex. 554 
55 pt. (554) 


Automotive Dealers- 

Gasoline service stations 


.$l,000-_ 


.$ 1 , 000 — 


13 
5 873 


23 
7 395 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


15 

2 

5 
4 
1 

6 
1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


17 

1 286 
Number of 
estab- 
lishments 


53 


1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


3 

1 

2 

3 

3 




59 ex. 591 


Other retail stores 


11 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

1 594 

2 595 

2 597 

5992 

6 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

2 

2 

2 


MRC No. 2. Includes the planned center known as "Roebuck Plaza" and the establishments along the 9000 - 9200 blocks of 4th Ave. S. (Gadsden Hwy.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


62 

23 071 


55 ex. 554 


Automotive dealers 


4 


55 pt. (554) 


Gasoline service stations 


14 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-^ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


14 

11 048 


22 
8 450 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


26 
3 573 
Number of 
estab¬ 
lishments 


62 


2 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


14 

3 

3 

3 

6 

2 

3 


3 

7 

7 


3 


59 ex. 591 


Other retail stores 


6 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

3 595 

- 597 

5992 

4 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































13-10 Birmingham SMSA 


•MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes the planned center known as “Eastwood Mall" and establishments on Crestwood Blvd. (U.S. Hwy. #78), between Oporto Ave. and Montclair Rd. 


SIC code 

.. .. — --1 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number --- 


55 ex. 554 

Automotive Dealers_ _ 

1 


Sales_ -$1,000. 

11 195 







55 pt, (554) 

Gasoline service stations . . ___ 

i 

54, 58, 591 

Convenience goods stores: 






Number _ _ _ _ ____ 

7 

56 

Apparel, accessory stores _ ____ 

10 


Sales _$1,000.. 

3 188 

561, 567 

Men’s, boys' apparel stores, custom tailors ._ . 

t 




562-3, 568 

Women's clothing, specialty stores_ _ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores____ 

3 


Number___ _... 

15 

565 

Family clothing stores ..... ___ 

- 


Sales_ _$1,000 

5 553 

566 

Shoe stores. . _ __ _ 

3 




564, 569 

Other apparel, accessory stores _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number _ . — . __ __— 

10 

57 

Furniture, home furnishings, equipment stores_ 

2 


Sales_ . _ . .$1,000 _ 

2 454 

5712 

Furniture stores ___ __ __ 

1 



Number of 

5713-15, 19 

Other home furnishings stores . . __ 

— 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores - _ - ___ _ 

1 


Retail stores, total __ __ 

32 

58 

Eating, drinking places _ _. _ ... 

3 




5812 

Eating places. ..... _ _... ._ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ .. 

- 


ment dealers _ __ _ _ 

1 




5251 

Hardware stores..._ .. _ _ _ 

_ 

59 pt. (591) 

Hnig prnpriptary ctnrp*: 

1 

52 ex. 5251 

Other __ __ __ _ 

1 






59 ex. 591 

Other retail stores_ .. _ __ 

7 

53 part 

General merchandise group stores _ ..._ 

3 

592 

1 iqunr *;tnre.«; 

1 

531 

Department stores . . . __ 

1 

594 

Pnnk ^tatinnpry 

1 

533 

Limited price variety stores . . .... 

2 

595 

Sporting goods stores, bicycle shops_... 


539 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores ___ - 

1 




5992 

Florists_ __ . _ _ 

- 

54 

Food stores .. 

3 

5996 

Camera photographic supply .«;torfis 








MRC No. 4. Includes establishments in the area bounded by: N. 20th St., East side of First Ave., N. 18th St., and Fourth Ave. (Bessemer) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


.$ 1 , 000 — 


.$ 1 , 000 — 


$ 1 , 000 - 


.$ 1 , 000 __ 


Retail stores, total 


Total 


95 

23 005 


15 
2 046 


57 
9 962 


23 

10 997 
Number of 
estab¬ 
lishments 


95 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


5 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


25 

1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 1 

Furniture stores_ 1 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


13 

3 

4 


59 ex. 591 
592 

594 

595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 


1 


1 


»f) inCO I 'D xo I IT If) (\J 
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5 1 % 
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5% 
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SMSA 
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CITY 13% 



2 % 


CBD 


$3,819 
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Boston SMSA 14-5 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab-' 

lish- 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ __ 

1 333 

406 826 

80 110 

23 306 

1 486 

403 383 

73 333 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ _ _ 

21 

3 531 

662 

132 

20 

2 623 

430 

5251 

Hardware stores__ _ _ 

12 

2 448 

511 

102 

9 

2 130 

361 

52 ex. 5251 

Other _ 

9 

1 083 

151 

30 

a 

493 

69 

53 part* 

General merchandise group stores^__ 

47 

205 436 

41 412 

12 210 

64 

201 702 

38 788 

531 

Department stores____ __ _ 

6 

195 094 

39 247 

11 432 

5 

189 260 

36 468 

533 

Limited price variety stores _ _ _ _ _ 

8 

5 770 

1 306 

562 

6 

8 057 

1 642 

539 

Miscellaneous general merchandise stores __ 

1 

33 

4 572 

859 

216 

53 

4 385 

678 

54 

Food stores __ _ __ __ __ __ 

108 

14 600 

1 317 

412 

93 

12 836 

1 158 

55 ex. 554 

Automotive dealers _ _ _ __ _ _ 

6 

1 985 

285 

38 

4 

612 

120 

55 pt. (554) 

Gasoline service stations __ __ ___ 

27 

2 526 

255 

63 

18 

1 540 

148 

56 

Apparel, accessory stores _ _ 

233 

53 141 

10 680 

2 837 

284 

57 593 

9 914 

561, 567 

Men's, boys' apparel stores, custom tailors 

68 

18 336 

4 067 

952 

84 

18 348 

3 045 

562-3, 568 

Women's clothing, specialty stores__ 

86 

22 332 

4 554 

1 416 

97 

25 572 

4 736 

562 

Women's ready-to-wear stores^ ____ __ 

29 

17 314 

3 509 

1 139 

32 

19 231 

3 682 

565 

Family clothing stores^ _ _ _ 

12 

2 362 

339 

97 

6 

1 486 

211 

566 

Shoe stores_ —_ 

59 

9 538 

1 631 

351 

76 

a 380 

1 381 

564, 569 

Other apparel, accessory stores _ ____ 

8 

573 

89 

21 

13 

539 

41 

57 

Furniture, home furnishings, equipment stores_ 

84 

19 879 

3 337 

596 

96 

' 20 768 

3 292 

5712 

Furniture stores_ _ _ 

33 

9 606 

1 679 

294 

42 

10 870 

1 681 

5713-15, 19 

Other home furnishings stores __ — _ 

1 10 

1 032 

159 

39 

15 

2 252 

346 

572, 573 

Household appliance, radio, television, music 

1 








stores __ ___ 

1 41 

9 241 

1 499 

263 

39 

7 646 

1 265 

58 

Eating, drinking places ___ 

382 

54 199 

15 040 

5 259 

432 

49 183 

12 144 

5812 

Eating places - ___ - _ _ 

292 

44 908 

12 647 

4 565 

313 

39 456 

10 247 

5813 

Drinking places (alcoholic beverages) _ __ _ 

90 

9 291 

2 393 

694 

119 

9 727 

1 897 

59 pt. (591) 

Drug stores, proprietary stores __ _ 

37 

5 235 

858 

284 

23 

4 958 

702 

59 ex. 591 

Other retail stores^- —- 

388 

46 294 

6 264 

1 475 

452 

51 568 

6 637 

592 

Liquor stores - — -- - 

31 

8 685 

696 

183 

30 

7 941 

524 

594 

Book, stationery stores__ _ _ 

45 

6 875 

1 472 

346 

58 

7 198 

1 327 

595 

Sporting goods stores, bicycle shops _ -- 

9 

1 308 

153 

39 

6 

584 

90 

597 

Jewelry stores__— — — — — _ 

82 

13 429 

1 785 

377 

105 

14 958 

1 986 

5992 

Florists __ —- — 

15 

531 

114 

30 

14 

633 

121 

5996 

Camera, photographic supply stores — — _ 

14 1 

2 273 

289 

57 

17 

2 772 

288 


SELECTED SERVICES 








7011 

Hotels, motels — -- - — - -- 

11 

- 7 817 

3 520 

1 057 

17 

9 049 

3 847 

783 

Motion picture theaters_ - - 

16 

6 642 

1 348 

437 

17 

6 559 

1 391 


Standard Notes: - Represents zero. (D) Withtt^id'to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may Include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 
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Boston SMSA 


MAJOR RETAIL CENTERS 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

1 _ 

1- 

1 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaE --—.- 

6 628 

1 190 875 

180 922 

52 370 

e 555 

1 240 975 

173 654 

52 

Lumber, building materials, hardware, farm equip- 



1 






ment dealers __ — -- 

184 

21 456 

3 092 

695 

301 

30 029 

3 832 

5251 

Hardware stores_ — — 

95 

9 161 

1 371 ' 

329 

121 

11 009 

1 478 

52 ex. 5251 

Other_ - -— 

89 

12 295 

1 721 

1 

366 

180 

19 020 

2 354 

53 part^ 

General merchandise group stores^ - _ _ 

182 

254 180 

47 797 1 

14 440 

305 

242 598 

44 010 

531 

Department stores __ --- 

12 

225 762 

42 721 ' 

12 517 

12 

(d) 

(D) 

533 

Limited price variety stores - — 

77 

15 972 

3 074 1 

1 333 

92 

19 896 

3 574 

539 

Miscellaneous general merchandise stores _ _ 

93 

12 446 1 

2 002 1 

590 

147 

(D) 

(D, 

54 

Food stores---- - - -- 

1 410 

235 588 

19 961 1 

6 084 

1 989 

247 131 

18 095 

55 ex. 554 

Automotive dealers __ _ _ -- -- 

143 

108 994 

10 997 1 

1 749 

184 

128 064 

12 856 

55 pt. (554) 

Gasoline service stations --— — 

400 

43 160 

3 775 

1 177 

478 

41 319 

3 389 

56 

Apparel, accessory stores __ — — 

678 

107 852 

19 881 

5 211 

816 

121 570 

19 465 

561, 567 

Men's, boys' apparel stores, custom tailors 

157 

28 294 ' 

5 961 ' 

1 230 

174 

29 527 

4 896 

562-3, 568 

Women’s clothing, specialty stores__ -- 

257 

52 530 

9 817 

3 003 

325 

58 434 

9 940 

562 

Women's ready-to-wear stores^ --- — 

133 

41 655 1 

7 797 : 

2 418 

142 

45 334 

7 790 

565 

Family clothing stores^ -- _ ^ 

73 

6 423 

844 

241 

46 

9 803 

1 187 

566 

Shoe stores _ _ _ _ _ — 

164 

18 537 

2 981 

651 

203 

20 922 : 

3 213 

564, 569 

Other apparel, accessory stores —- 

27 

2 068 

278 

86 

44 ' 

2 262 

229 

57 

Furniture, home furnishings, equipment stores_ 

371 : 

58 172 

9 309 

1 860 

495 

66 607 

10 032 

5712 

Furniture stores _ _ —-— 

147 

30 141 

5 274 

1 004 

179 

31 178 

5 246 

5713-15, 19 

Other home furnishings stores - - — 

90 ' 

6 112 

927 

248 

137 

7 552 

1 124 

572, 573 

Household appliance, radio, television, music 









stores _ _ __ -- —-- 

134 

21 919 

3 108 

608 

179 

27 877 

3 662 

58 

Eating, drinking places - -- - 

1 523 

149 010 

39 150 

13 941 

1 801 

150 141 

36 871 

5812 

Eating places — _ —- _____ 

1 022 

no 018 

30 254 

11 162 

1 184 

110 782 

2 8 984 

5813 

Drinking places (alcoholic beverages) „ _ __ 

501 

38 992 

8 896 

2 779 

617 

39 359 

7 887 

59 pt. (591) 

Drug stores, proprietary stores __ __ __ 

343 

39 111 

6 097 

1 977 

391 

38 947 

5 508 

59 ex. 591 

Other retail stores'* ___ __ __ 

1 394 

173 352 

20 863 

5 236 

1 795 

174 569 

19 596 

592 

Liquor stores —__ __ _ _ __ 

257 

57 558 

4 526 

1 221 

293 

48 408 

3 930 

594 

Book, stationery stores_ _ ___ _ 

92 

11 657 

(0) 

(D) 

132 

(d) 

(b) 

595 

Sporting goods stores, bicycle shops ___ _ 

22 

(D) 

(0) 

(0) 

21 

1 490 

(d) 

597 

Jewelry stores___ _ _ 

124 

19 876 

2 924 

645 

165 

21 331 

3 362 

5992 

Florists __ _-___ 

83 

3 809 

733 

183 

101 

3 813 

605 

5996 

Camera, photographic supply stores__ 

25 

5 896 

615 

148 

26 

4 895 

476 


SELECTED SERVICES 








7011 

Hotels, motels_ -__ 

48 

(d) 

(D) 

(d) 

72 

(d) 

(d) 

783 

Motion picture theaters __ __ __ __ 

48 

10 215 

2 261 

880 

69 

12 796 

2 661 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 






































MAJOR RETAIL CENTERS 


Boston SMSA 14-7 


TABLE 3 The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









TotaP _ _ .. 

20 619 

3 819 070 

491 926 

147 119 

23 341 

3 247 521 

(na) 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ ___ 

856 

138 474 

19 603 1 

4 130 

1 137 

142 141 

(na ) 

5251 

Hardware stores ___ ___ 

333 

37 837 

5 416 

1 316 

(na) 

(na) 

(na ) 

52 ex. 5251 

Other _ _ _ _ 

523 

100 637 

14 187 

2 814 

(na) 

(na) 

(na) 

53 part* 

General merchandise group stores^_ __ 

617 

564 205 

86 758 

29 991 

885 

^22 996 

(na) 

531 

Department stores _____ 

80 

460 859 

69 582 

23 257 

(na) 

( NA) 

(na) 

533 

Limited price variety stores „ ___ 

267 

58 088 

! 10 676 

4 697 

(na) 

(na) 

(na) 

539 

Miscellaneous general merchandise stores _ 

270 

45 258 

6 500 

2 037 

(na) 

(na) 

(na) 

54 

Food stores____ _ _ _ __ 

4 057 

946 353 

77 692 

24 397 

5 2 97 

836 907 

(na) 

55 ex. 554 

Automotive dealers __ __ __ _ __ 

849 

587 500 

58 056 

9 924 

889 

445 845 

(na) 

55 pt. (554) 

Gasoline service stations __ _ __ _ 

1 889 

201 673 

17 174 

5 760 

1 957 

164 723 

(na) 

56 

Apparel, accessory stores _ __ 

1 758 

266 931 

40 638 

11 861 

1 962 

253 716 

37 702 

561, 567 

Men's, boys' apparel stores, custom tailors — 

361 

53 886 

9 266 

2 022 

386 

48 487 

7 269 

562-3, 568 

Women’s clothing, specialty stores _ ___ 

678 

135 586 

20 373 

6 697 

791 

122 356 

19 174 

562 

Women's ready-to-wear stores^_ _ _ 

378 

81 481 

13 381 

4 434 

385 

98 386 

15 651 

565 

Family clothing stores^-__ ____ 

184 

30 212 

4 052 

1 369 

133 

33 945 

4 748 

566 

Shoe stores __ _ _ 

449 

41 397 

6 216 

1 517 

460 

41 025 

5 812 

564, 569 

Other apparel, accessory stores ___ 

86 

5 850 

731 

256 

126 

6 839 

699 

57 

Furniture, home furnishings, equipment stores_ 

1 194 

169 508 

25 311 

5 527 

1 344 

147 943 

21 364 

5712 

Furniture stores___ __ __ 

423 

70 120 

12 208 

2 423 

434 

62 928 

10 366 

5713-15, 19 

Other home furnishings stores _ _ 

301 

24 946 

4 102 

994 

376 

21 376 

3 372 

572. 573 

Household appliance, radio, television, music 









stores __ _ - _ _ _ _ _ , 

470 

74 442 

9 001 

2 110 

53^1 

63 639 

7 626 

58 

Eating, drinking places __ _ _ 

4 056 

345 501 

87 371 

33 930 

4 216 

302 324 

(na) 

5812 

Eating places__ „ ___ 

2 900 

267 652 

69 611 

28 014 

(na) 

(na) 

(na) 

5813 

Drinking places (alcoholic beverages) —- .. 

1 156 

77 849 

17 760 

5 916 

(na) 

(na) 

(na) 

59 pt. (591) 

Drug stores, proprietary stores „ _ __ __ 

1 087 

133 964 

21 090 

6 968 

1 118 

113 063 

(na) 

59 ex. 591 

Other retail stores^_ __- 

4 256 

464 961 

58 233 

14 631 

4 536 

417 863 

(na) 

592 

Liquor stores_ - « ____ 

717 

137 176 

12 469 

3 225 

(na) 

(na) 

(na) 

594 

Book, stationery stores __— _ _ 

254 

22 991 

3 868 

1 211 

(na) 

(na) 

(na) 

595 

Sporting goods stores, bicycle shops_— 

135 

9 498 

1 148 

315 

(na) 

Uja) 

(na) 

597 

Jewelry stores ---— 

302 

32 639 

4 959 

1 174 

(na) 

(na) 

(na) 

5992 

Florists_ -- - — - 

298 

13 845 

2 667 

700 

(na) 

(na) 

(na) 

5996 

Camera, photographic supply stores —-- 

76 

12 060 

1 357 

307 

(na) 

(na) 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels___—. — - 

209 

67 121 

23 937 

8 014 

(na) 

(na) 

(na) 

783 

Motion picture theaters-— — - 

110 

18 415 

4 191 

1 842 

(na) 

(na) 

1 (na) 


^Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Boston SMSA 


MAJOR RETAIL CENTERS 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central , 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 



1958 

1963 

1958 


RETAIL STORES 

Total^ - -- - 

0.9 

-4.0 

17.6 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers-- -- - 

34.6 

-28.6 

-2,6 

0.9 

0.6 

1.8 

2.4 

3.6 

4.4 

5251 ^ 

Hardware stores __ — - 

14.9 

-16.8 

t NA) 

0.6 

0.5 

0.6 

0.9 

1.0 

( NA) 

52 ex. 5251 

Other_ — - - —- -— 

119.7 

-35.4 

( NA ) 

0.3 

0.1 

1.0 

1.5 

2. 6 

( NA) 

53 part- 

General merchandise group stores^'2 - _ 

1.9 , 

4.8 

33.4 

50.5 

50.0 

21.3 

19.6 

14.8 

13.0 

531 

Department stores __ _ __ __ — -- — -- 

3. 1 

1 D) 

( NA) 

48.0 

46.9 

19.0 

( D) 

12. i 

( NA) 

533 

Limited price variety stores _ __ _ _ — _ i 

-28.4 1 

-19.7 

( NA) 

1.4 

2.0 

1.3 

1.6 

1.5 

( NA) 

539 

Miscellaneous general merchandise stores- 

4,3 

( D) 

{ NA) 

1.1 

1. 1 

1.0 

( D) 

1.2 

( NA) 

54 

Food stores _ _ -- -- 1 

13.7 

-4.7 

13. 1 

3.6 

3.2 

19.8 

19.9 

24.8 

25.8 

55 ex. 554 

Automotive dealers _____ 

224.4 

-14.9 

31.8 

0,5 

0.2 

9.2 

10.3 

15.4 

13.7 

55 pt. (554) 

Gasoline service stations _ — -- — — 

64.0 

4.5 

22.4 

0.6 

0.4 

3.6 

3.3 

5.3 

5.1 

56 

Apparel, accessory stores’-- — — 

-7.7 

-11.3 

5.2 

13,0 

14.2 

9. L 

9,8 

7.0 

7.8 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

-0.1 , 

-4.2 

11.1 

4.5 

4.6 

2.4 

2.4 

1.4 

1.5 

562*3, 568 ^ 

Women's clothing, specialty stores _ -- 

-12.7 1 

-10.1 

10.8 

5.5 

6.3 

4.4 

4.7 

3.5 

3.8 

562 

Women's ready-to-wear stores^ _ _ _ — 

-10.0 

-8.1 

-17.2 

4.3 

4,8 

3.5 

3.7 

2.1 

3.0 

565 1 

Family clothing stores 3__ ___ _ 

59.0 i 

-34.5 

-11.0 

0.6 

0.4 

0.5 

0.8 

0.8 

1.0 

566 

Shoe stores- --_ 

-16.2 

-11.4 

0.9 

2.3 

2.8 

1.6 

1.7 

1.1 

1.3 

564, 569 i 

Other apparel, accessory stores- — — 

6.3 

-8.6 

-14.5 

0.1 

0.1 

0.2 

0.2 

0.2 

0.2 

57 * 

Furniture, home furnishings, equipment stores- 

-4.3 

-12.7 

14.6 

4.9 

5.2 

4.8 

5.4 

4.4 

4.6 

5712 1 

Furniture stores- _ --— 

-11.6 

-3.3 

11.4 

2.4 

2.7 

2.5 

2.5 

1.8 

1.9 

5713-15, 19 

Other home furnishings stores -- _— 

-54.2 

-19.1 

16.7 

0.2 ' 

0.6 

0.5 

0.6 

0.7 

0.7 

572, 573 

Household appliance, radio, television, music 
stores---- — --- 

20.9 

-21.4 

17.0 

2.3 

1.9 

1.8 

2.3 

1.9 

2.0 

58 1 

Eating, drinking places — -- - 

10.2 

-0.8 

14.3 

13.3 

12.2 

12.5 

12.1 

9.0 

9,3 

5812 

Eating places __ __ ---- 

13.8 

-0,7 

( NA) 

11.0 

9.8 

9.2 

8.9 

7.0 

( NA) 

5813 

Drinking places (alcoholic beverages) _ _ _ 

-4.5 

-0.9 

{ NA) 

2.3 

2.4 

3,3 

3.2 

2.0 

( NA) 

59 pt. (591) 

Drug stores, proprietary stores — __ „ 

5.6 

0.4 

18.5 

1.3 

1.2 

3.3 

3. 1 

3.5 

3.5 

59 ex. 591 

Other retail stores*- — -- 

-10.2 

-0.7 

11.3 

11,4 

12.8 

14.6 

14.1 

12.2 

12.S 

592 

Liquor stores- - — — - 

9.4 

18,9 

( NA) 

2. 1 

2.0 

4.8 

3.9 

3.6 

( NA) 

594 

Book, stationery stores __— — _ 

-4.5 

(D) 

(NA) 

1.7 

1.8 

1.0 

(0) 

0.6 

( NA) 

595 

Sporting goods stores, bicycle shops _ 

124.0 

( D) 

( NA) 

0.3 

0.1 

(D) 

0. 1 

0.2 

( NA) 

597 

Jewelry stores_- — — — — 

-10.2 i 

-6.8 

(NA) 

3,3 

3,7 

1.7 

1.7 

0,9 

( NA) 

5992 

Florists-- --- 

-16. 1 

-0.1 

( NA) 

0.1 

0.2 

0.3 

0.3 

0.4 

( NA) 

5996 

Camera, photographic supply stores _ — _ 

-18.0 

20.5 

( NA) 

0.6 

0.7 

0.5 

0.4 

0.3 

( NA) 

7011 

SELECTED SERVICES 

Hotels, motels_ _ _ - ~ - -- 

-13.6 

( D) 

( NA) 

( X) 

(X) 

(X) 

(X) 

( X) 

{ X) 

783 

Motion picture theaters --- 

1.3 

-20.2 

( NA) 

(X) 

(X) 

( X) 

(X) 

(X) 

( X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers fi.e.. mail order, direct selline. merchandise venriinp machine oneratnrs^ nart of .^in 












































MAJOR RETAIL CENTERS 


Boston SMSA 14-9 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


Central business district sales as— 


Percent of city sales 


1963 


Percent of standard metropolitan 
statistical area sales 



1958 

1963 

1958 

34.2 

32.5 

10.7 

12.4 

16.5 

8.7 

2.6 

1.9 

26.7 

19.4 

6.5 

( NA) 

8.8 

2.6 

11.1 

( NA) 

80.8 

83.1 

36.4 

47.7 

86.4 

( D) 

42.3 

( NA) 

36.1 

40.5 

9.9 

( NA) 

36.7 

( D) 

10.1 

( NA) 

6.2 

5.2 

1.5 

1.5 

1.8 

0.5 

0.3 

0.1 

5.9 

3.7 

1.3 

0.9 

49.3 

47.4 

19.9 

22.7 

64.8 

62.1 

34.0 

37.8 

42.5 

43.8 

16.5 

20.9 

41.6 

42.4 

21.3 

19.6 

36.8 

15.2 

7.8 

4.4 

51.5 

54.4 

23.0 

27.7 

27.7 

23.8 

9.8 

7.9 

34.2 

31.2 

11.7 

14.0 

31.9 

34,9 

13.7 

17.3 

16.9 

29.8 

4.1 

10.5 

42.2 

27.4 

12.4 

12.0 

36.4 

32.8 

15.7 

16.3 

40.8 

35.6 

16.8 

( NA) 

23.8 

24.7 

11.9 

( NA) 

13.4 

12.7 

3.9 

4.4 

26.7 

29.5 

10.0 

12. 3 

15.1 

16.4 

6.3 

( NA) 

59.0 

( D) 

29.9 

( NA) 

( D ) 

39.2 

13.8 

( NA) 

67,6 

70.1 

41. 1 

( NA) 

13,9 

16.6 

3.8 

( NA) 

38,6 

56.6 

18.9 

( NA) 

( D) 

( D) 

11,7 

( NA) 

65.0 

51.3 

36. 1 

( NA) 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


RETAIL STORES 

TotaP_ 

Lumber, building materials, hardware, farm equipment dealers 

Hardware stores_ 

Other _ 

General merchandise group stores^i^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 

Automotive dealers_ 

Gasoline service stations_ 

Apparel, accessory stores \ _ 

Men’s, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 

Other retail stores’'_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists- 

Camera, photographic supply stores- 

SELECTED SERVICES 

Hotels, motels_ 

Motion picture theaters_ 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^ 1958 group totals for SIC 53 and 56 may include data for ‘‘nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 















































14-10 Boston SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes establishments in the area bounded by Austin, Rear property line of lots on west side of Prospect, St. Paul, Rear property line of lots on east side of 
Prospect, Austin, Main, Lafayette Sq., Massachusetts Ave., Sidney, Green, Pearl, Franklin, Western Ave., Green, Pleasant, Massachusetts Ave., Inman (Cambridge) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number _ --- 

139 

55 ex. 554 

Automotive Dealers — ---- - 

Sales _ - -$1,000. 

28 755 





55 pt. (554) 

Gasoline service stations__ ___ 

Convenience goods stores: 




Number — — — — — 

55 

56 

Apparel, accessory stores- 

Sales_$1,000— 

7 869 

561, 567 

Men's, boys' apparel stores, custom tailors _ 



562-3, 568 

Women’s clothing, specialty stores __ _ 

Shopping goods stores: 


562 

Women's ready-to-wear stores - 

Number_ 

^2 

565 

Family clothing stores — — --— 

Sales_ $1,000— 

9 517 

566 

Shoe stores ---- 



564, 569 

Other apparel, accessory stores --- 

All other stores: 




Number _ -_ — - 

42 

57 

Furniture, home furnishings, equipment stores- 

Sales_ _$1,000— 

11 369 

5712 

Furniture stores — -- - - 


Number of 

5713-15, 19 

Other home furnishings stores-- 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores -- -- - 

Retail stores, total_ _— - -_ 

139 

58 

Eating, drinking places - _- —- 



5812 

Eating places_ —-- —- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

ment dealers ----- - 

4 



Hardware stores __— -_ _— 

2 

59 pt. (591) 

Drug stores, proprietary stores- --- 

Other -__ _—-— — 

2 





59 ex. 591 

Other retail stores _ _ 

General merchandise group stores__ 

4 

592 

Liquor stores_- - ---- 

Department stores -_ - _- _ 

2 

594 

Book, stationery stores ---- 

Limited price variety stores-- - _ 

2 

595 

Sporting goods stores, bicycle shops-- 

Miscellaneous general merchandise stores __ — 

- 

597 

Jewelry stores- 



5992 

Florists _ 

Food stores ___-_ 

15 

5996 

Camera, photographic supply stores -- 


Number of 
estab* 
lishments 


MRC No. 2 ..Includes the establishments in the area bounded by Massachusetts Ave., Bow, De Wolfe, Mt. Auburn, Boytston, Winthrop, Eliot Sq., Brattle Sq., Rear property line of 

lots on south side of Brattle, Rear property line of lots on north side of Church (Cambridge) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000,- 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number__ 

Sales_$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


Retaii stores, total , 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores__ _ 

52 ex. 5251 Other_I_ 


Number of 
estab¬ 
lishments 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


55 ex. 554 

55 pt. (554) 

56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572,573 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 




















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3 . Includes establishments on Massachusetts Ave. from Arlington-Roseland to Porter Rd.-Davenport; on White St. from Somerville Ave. to Elm; and on Somerville Ave. 

from Porter Sq. to Cambridge-Somerville city limits (Cambridge) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _„ 


30 

22 696 


55 ex. 554 


Automotive Dealers 


3 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 __ 


.$ 1 , 000 __ 


12 
8 145 


7 

( D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


2 

2 

1 


52, 55, 

59 ex. 591 


All other stores; 

Number_i_ 

Sales_$1,000_ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


11 

( 0 ) 

Number of 
estab- 
lishments 

30 

3 

3 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


2 

1 

1 

5 

3 

2 

3 


3 

2 

1 


4 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


MRC No. 4 . Includes establishments on Highland Ave.-Davis Sq.-Holland St. from Grove St. to Wallace St.-Buena Vista St., on Elm St. from Davis Sq. to Cutter Ave., and 

on Summer St. from Elm St, to Cutter Ave, (Somerville) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


95 

13 527 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


4 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_$l,000-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000- 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


31 
4 258 


36 
5 778 


56 

561, 567 
562-3, 568 
562 

565 

566 

564,569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


28 
3 491 


Number of 
estab¬ 
lishments 


95 


6 

2 

4 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


20 

6 

6 

1 

2 

4 
2 

9 

3 
1 

5 

16 

9 

7 

4 


53 part 
531 
533 
539 


General merchan^lise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_■_ 

Camera, photographic supply stores 


18 

4 

3 

6 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC No. 5 is not used 
in this report. 





















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 6 . Includes the planned center known as“Fe!lsway Plaza Shopping Center” and establishments on Fellsway Ave.from No, 451 to St. James Rd., on Revere Beach Pkwy. 
from Fellsway Ave. to Brainerd Ave. and on Riverside Ave. from Pleasant St. to Fellsway Ave. (Medford city, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


$ 1 , 000 ,_ 


28 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


40 

216 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


$ 1 , 000 — 


$ 1 , 000 — 


14 

14 326 


12 

10 651 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


14 
3 239 

Number of 
estab- 
lishments 

40 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores_ 

Other_ 2 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


1 

4 

6 

3 

1 

1 

2 


3 

2 


1 

4 

4 


3 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

2 594 

1 595 

- 597 

5992 
^ 5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

2 


1 

1 


MRC No. 7 . Includes the establishments in the area bounded by Proctor, Sanger, Concord, Frederick, Freeman, Davis, Grant, Howard, South extended. South, Arlington, Gordon, 

Hollis, Claflin, B & A R.R., Franklin extended, and Franklin. (Framingham town, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


139 
23 556 


55 ex. 554 


Automotive dealers 


7 


54, 58, 591 

Convenience goods stores: 

Number __ _ _ _ 

Sales _ __ 

_ $1,000- 

53 part, 56, 57 

Shopping goods stores: 

Number _ - __ _ 

Sales____ 

_ $1,000— 

52, 55, 

59 ex. 591 

All other stores: 

Number _ 

Sales_ 

_ -$1,000 _ 


Retail stores, total 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ 

Hardware stores „. 

Other _ 


55 pt. (554) 


Gasoline service stations 


38 
7 561 


48 
8 999 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


53 
6 996 


Number of 
estab- 
lishments 

139 


9 

3 

6 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

27 

5 

6 

3 

4 

11 

1 

14 

5 

4 

5 

18 

12 

16 

7 


53 part 
531 
533 
539 


General merchan(;lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


7 

1 

2 

4 

13 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists__ 

Camera, photographic supply stores 


34 

2 

6 

5 

8 

2 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 8. Includes the establishments on High St.-Medford Sq.-Salem St. from Ashland Ave. to Hillside Ave., on Riverside Ave. from Main to No. 81, and on Main St.-Forest St. 

from Mystic River to U.S. Post Office. (Medford city, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,ooo_. 


81 

14 619 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations . 


.$ 1 , 000 __ 


.$ 1 , 000 — 


23 
6 534 


34 
5 796 


561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


21 

4 
8 

5 

8 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number- 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


24 
2 289 

Number of 
estab¬ 
lishments 


81 

3 

1 

2 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


8 

2 

2 

4 

9 

9 


3 


59 ex. 591 


Other retail stores 


20 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

' 594 

2 595 

2 597 

5992 
11 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


2 

3 

1 

1 

1 


MRC No. 9. Includes the planned center known as “Northshore Shopping Plaza" at the intersection of Andover St. (Route 114) and Route 128 (Peabody city, Essex Co.) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


55 

48 679 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_$1,000„_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_$1,000— 


10 
5 867 


34 

40 930 


52, 55, 

59 ex. 591 


All other stores: 

Number--- 

Sales_$1,000- 


11 

1 882 


Number of 
estab- 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


28 

3 

15 

8 

8 

2 

3 

1 


2 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchan^lise group stores- 

Department stbres_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


3 

1 

2 


6 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _•_ 

Camera, photographic supply stores 


3 

2 

1 

1 

10 

1 

2 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 10. Includes establishments in the area hounded by: Tyler Ter., Centre St., Lyman, Chesley Rd., Beacon St., Dalton Rd. extended, B. & A. R.R., Cypress St., 

Centre St., Crescent Ave. and Pleasant St. (Newton, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _- 


79 

13 677 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


3 


.$ 1 , 000 - 


.$ 1 , 000 — 


19 
4 709 


27 
4 184 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores-- 

Men's, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


15 

3 

7 

2 

2 

2 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000-- 


Retail stores, total 


33 
4 784 

Number of 
estab¬ 
lishments 


79 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 5 

Hardware stores_ 2 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


9 

3 

6 

6 

5 

1 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 

1 

1 

1 

10 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


23 

3 
2 
1 

4 
2 
1 


MRC No. 12. Includes the planned centers known as “Shoppers World" and "Sherwood Plaza" and establishments at the intersection of Worcester Rd. (Route 9) and Speen St., 

extending along Worcester Rd. from Speen St. to Dismore St. (Framingham and Natick, Middlesex Co.) 


SIC code 

Kind of business I 

_i 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 

Number ___ _ 



79 

55 ex. 554 

Automotive dealers __ - ___ 

* 3 

54. 58. 591 

Sales_ ^ _ _ 

.—$1,000- 

48 

431 

55 pt. (554) 

Gasoline service stations ___ 

4 

Convenience goods stores: 

Number 

.—$1,000— 

10 

28 

56 

Apparel, accessory stores 

15 

53 part, 56, 57 

Sales 

Shopping goods stores; 

Number __ __ ___ 

Sales ______ _ 

731 

561, 567 
562-3, 568 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty store*; . 

2 

9 



31 

562 

Women's ready-to-wear stores 

7 


.—$1,000- 

33 

565 

Family clothing stores 

- 


560 

566 

Shoe stores — _ — _ 

4 

52, 55, 

59 ex. 591 

All other stores: 

Number.. ___ . 

Sales_ __ 




564, 569 

Other apparel, accessory stores 

- 

__$1,000- 

4 

20 

140 

57 

5712 

Furniture, home furnishings, equipment stores_ 

Furniture stores ___ 

8 

1 




Number of 

5713-15, 19 

Other home furnishings stores 

3 




estab¬ 

lishments 

572, 573 

Household appliance, radio, television, music 
stores ___ 

4 


Retail stores, total _ 



79 

58 

Eating, drinking places_ 

20 


1 U U •I.J- 




5812 

Eating places__ 

17 


uuiiiuci, uuiiuiMg maienais, naraware, larm equip- 



5813 

Drinking places (alcoholic beverages) 

3 

5251 

52 ex. 5251 

MICMl UCdICId__ __ 

Hardware stores - _ 

Other - ___ 



3 

59 pt. (591) 

Drug stores, proprietary stores 

3 




59 ex. 591 

Other retail stores_ 

10 

rtart 

General merchandise group stores 
Department stores . 

531 

533 

539 




592 

Liquor stores __ 

3 



2 

594 

Book, stationery stores_ 

1 

I.IIIIII.CVJ jjriuc vaiiciy _ 

Miscellaneous general merchandise stores_ 


3 

595 

Sporting goods stores, bicvcie shoos 

1 



597 

Jewelry stores_ 

1 

54 





5992 

Florists __ 







5996 

Camera, photographic supply stores _ 

1 


hif reDo[t“ '358 census. For this reason, MRC No. II is not used 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 14. Includes the establishments on Bioadway from “C" St. to “G" St. and on Dorchester St. from Perkins Square to W. 4th St. S. (Boston) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


93 
10 739 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 


2 


.$ 1 , 000 — 


.$ 1 , 000 — 


3q 
n 839 


33 
3 732 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


15 

2 

6 

5 

1 

4 

2 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_1$1,000«-. 


26 

2 168 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


12 

5 

2 

5 


52 

5251 

62 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


93 


5 

3 

2 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
6 592 

1 594 

2 595 

^ 597 

5992 
i 1 5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


19 

9 

10 

4 

17 

3 
1 

1 

4 
1 


MRC No. 15- Includes the planned center known as"Chestnut Hill Shopping Center" and establishments on Boylston St. from Florence St. to Hammond St. (Newton and Brookline) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


31 

27 189 


55 ex. 554 


Automotive dealers 


1 


55 pt. (554) 


Gasoline service stations 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


11 

11 857 


12 

14 253 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


8 

1 079 


Number of 
estab¬ 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15. 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


7 

5 

3 

1 

1 


3 

1 


2 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


31 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchan^iise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


2 

1 

1 

4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -- 

Camera, photographic supply stores 


6 

6 


1 

6 

1 

1 

1 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC's No. 13 is not used 
in this report. 




















































































14-16 Boston SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— co ntinued 


MRC No. 16. Includes establishments on Washington St.from Atherton Ave.to Bexley Rd.-Lee Hill Rd.,on Corinth St.,on Belgrade Ave.from South St.to Robert St., on South 
St, from Conway St. to Lee Hill Rd.,on Poplar St. from South St, to Washington St., on Birch from Corinth St. to Belgrade Ave., on Robert St. from Belgrade Ave. to FairviewSt. (Boston city) 


SIC code 

Kind of business 

Total 

SIC code 


Retail stores, total: 




Number ----— 

89 

55 ex. 554 


_ $1,000 

12 603 





55 pt. (554) 

54, 58, 591 

Convenience goods stores: 



Number_ _ __ - — -- 

35 

56 


Sales_$1,000— 

6 638 

561, 567 
562-3, 568 

53 part, 56, 57 

Shopping goods stores: 

26 

562 

Number_ 

565 


Sales _ _ $1,000— 

4 167 

566 

564, 569 

52, 55, 

All other stores: 



59 ex. 591 

Number___ - - - — 

28 

57 


Sales_ _$1,000- 

1 798 

5712 

5713-15, 19 



Number of 



estab¬ 

lishments 

572,573 


Retail stores, total_— — —- 

89 

58 



5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 


ment dealers __ — -_ — 

4 


5251 

Hardware stores __ _ ~ - - 

2 

59 pt. (591) 

52 ex. 5251 

Other _ --- --- -- 

2 

59 ex. 591 

53 part 

General merchandise group stores---- 

3 

592 

531 

Department stores _ ___ — 

1 

594 

533 

Limited price variety stores _ - — 

1 

595 

539 

Miscellaneous general merchandise stores __ _ 

1 

597 


18 

5992 

54 

Food stores --- _ __ __ — 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive Dealers 


3 


Gasoline service stations 


3 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


12 

1 

6 

4 

1 

3 

1 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


11 

2 

5 


Eating, drinking places_ 

Eating places- ® 

Drinking places (alcoholic beverages)- ^ 

Drug stores, proprietary stores- 6 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


18 

4 

1 

1 

3 

1 


MRC No. 17. Includes the planned center known as “Legion Shopping Center” and establishments on American Legion Highway from ML Hope St. to Walk Hill St. and on 

Canterbury St. from Neponset Ave to Paine St. (Boston city) 


SIC code 

Kind of business 


Retail stores, total: 

Number -__ __ 

Sales __ __ _ 

000- 

54, 58, 591 

Convenience goods stores: 

Number_____ 

Sales _ _ 

.___$!,000- 

53 part, 56, 57 

Shopping goods stores: 

Number _ — _ 

Sales ___ _ ___ __ 

„$1,000._ 

52, 55, 

59 ex. 591 

All other stores: 

Number__ __ 

Sales __ -__ _ 

.—$1,000— 


Retail stores, total__ 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers____ 

Hardware stores_ .. _ __ 

Other __ _ _ 

53 part 

531 

533 

General merchandise group stores_ 

Department stores - - __ 

Limited orice varietv stores 


539 

Miscellaneous general merchandise stores 

54 

Food stores „ _ _ __ 



Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

16 

55 ex. 554 

Automotive dealers _____ 


13 158 

55 pt. (554) 

Gasoline service stations___ 

2 

9 

56 

Apparel, accessory stores ___ 

2 

(D) 

561,567 

Men’s, boys’ apparel stores, custom tailors — 

1 


562-3. 568 

Women's clothing, specialty stores ___ 

- 


562 

Women’s ready-to-wear stores _ 

- 

5 

565 

Family clothing stores ____ __ 

- 

7 616 

566 

Shoe stores _ _ __ __ 

1 


564, 569 

Other apparel, accessory stores __ 

- 

2 

57 

Furniture, home furnishings, equipment stores_ 

1 

( D) 

5712 ! 

Furniture stores_ _ 

- 

Number of 

5713-15, 19 

Other home furnishings stores__ 

- 

estab¬ 

572,573 I 

Household appliance, radio, television, music i 


lishments 


stores __ _ 

1 

16 

58 

Eating, drinking places _ ___ __ 

5 


5812 1 

Eating places _ _- _ _ 

4 


5813 1 

Drinking places (alcoholic beverages)_ 

1 

- 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 

- 


59 ex. 591 

Other retail stores ___ __ _ 

- 

2 

592 

Liquor stores ______ 

- 

1 

594 

Book, stationery stores_ __ 

- 

1 

595 

Sporting goods stores, bicycle shops _ 



597 

Jewelry stores _ __ __ 

“ 


5992 

Florists - -_-_ _ 


4 

5996 

Camera, photographic supply stores _ 

- 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 18. Includes establishments in the area bounded by: Dimmock St., Hancock St., Johnson Ave,, Rear property line of lots on east side of Hancock St., Rear property 
line of lots on east side of Washington St, ElfH St, High School Ave., Quincy Ave., Water St, Summer St., School St, and N.Y., N.H. & H. R.R. (Quincy city, Norfolk Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


54 


170 

230 


55 ex. 554 


Automotive Dealers 


4 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


40 
9 686 


53 part, 56, 57 


Shopping goods stores: 

Numl^r_ 

Sales _$1,000__ 


73 

38 472 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total 


57 
6 072 

Number of 
estab¬ 
lishments 


170 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


9 

4 

5 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


6 

39 

8 

15 

9 

4 

12 


22 

7 

4 

11 

20 

15 

5 

5 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


12 

5 

4 

3 

15 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


38 

3 

5 
1 

6 
7 
1 


M RC No. 19. Includes the planned center known as '‘South Shore Plaza" on Granite St. at its intersection with Southeast Expressway (Braintree town, Norfolk Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


42 

23 154 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


9 

4 141 


21 

17 426 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales_$l,000-_ 


Retail stores, total 


12 
1 587 

Number of 
estab- 
lishments 

42 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

14 

2 

8 

5 

4 


3 

1 


2 

3 

1 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stdres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


„ 59 ex. 591 

^ 592 

2 594 

^ 595 

1 597 

, 5992 

5 5996 


Other retail stores_ 

Liquor store?_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


11 

1 

2 

1 

1 

1 

1 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 






















































































14-18 Boston SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


M RC No. 20 . Includes the planned center known as “Hingham ShoppirJg Plaza" and establishments on Derby St. from Route 128 to Cushing St. (Hingham town, Plymouth Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

1 

Retail stores, total: 






Number __ ___ 

in 

55 ex. 554 

Automotive Dealers- 

- 


Sales _ _$1,000 _ 

10 388 







55pt.(554) 

Gasoline service stations- 

1 

54, 58,591 

Convenience goods stores: 






Number_____ 

3 

56 1 

Apparel, accessory stores- 

6 


Sales_$1,000> 

( D) 

561, 567 

Men’s, boys' apparel stores, custom tailors- 

1 




562-3,568 

Women’s clothing, specialty stores- 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores- 



Number___—- 

8 

565 

Family clothing stores- 



Salpc; 000 

( D) 

566 

Shoe stores ___ 

1 




564, 569 

Other apparel, accessory stores- 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number __— ___ 

3 

57 

Furniture, home furnishings, equipment stores- 

- 


Salpc SI 000 

291 

5712 

Furniture stores__ 

— 



Number of 

5713-15, 19 

Other home furnishings stores—.- 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores- - -- 



Rpfail ctnrpc, tn+al 

14 

58 

Eating, drinking places _ -- - 

2 




5812 

Eating places_ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 



ment dealers __ __ _ 

1 




5251 

HarHwarp 5;tnrp<; _ _ 

... 

59 pt. (591) 

Drug stores, proprietary stores . - __ 

— 

52 ex. 5251 

Other_ _ 

1 






59 ex. 591 

Other retail stores — -- 

1 

53 part 

Genera! merchandise group stores__ 

2 

592 

Liquor stores--- 

“ 

531 

Dftpartmpnt <;tnrpR 

1 

594 

Book, stationery stores___ 

— 

533 

1 imitpd prinp varipty stnrp*; 

1 

595 

Sporting goods stores, bicycle shops_ 

- 

539 

Miscellaneous general merchandise stores __ 


597 

Jewelry stores- - 

- 




5992 

Florists_- - 


54 

Food stores 

1 

5996 

Camera, photographic supply stores _ 

- 







MRC No. 21 . 'ncludes the establishments on Providence Hwy. (Route 1) from the access road southeast of Nahatan St. to Neponset River. (Norwood town, Norfolk Co.) 


SIC code 





i Number of 

Kind of business 

Total 

Sic code 

Kind of business 

estab¬ 

lishments 



Retail stores, total: 






Number_ ___ 

23 

55 ex. 554 

Automotive dealers ___ _ 

4 

54, 58, 591 

Sales- - _$1,000»_ ! 

Convenience goods stores: 

16 895 

55 pt. (554) 

Gasoline service stations__ 

q 





Number___ __ 

6 

56 

Apparel, accessory stores___ . 



Sales_ _ _ $1,000 

2 586 

561,567 

Men’s, boys’ apparel stores, custom tailors 

.. 

53 part, 56, 57 

Shopping goods stores: 

Number____ 


562-3. 568 

Women’s clothing, specialty stores__ 

... 


562 

Women’s ready-to-wear store?; 



3 

565 

Family clothing stores__ _ 



Sales —_ _ _ ___ __ _ -$1,000. 

2 855 

566 

Shoe stores _ 


52,55, 

All other stores: 


564,569 

Other apparel, accessory stores_ . 






59 ex. 591 

Number__ 

Sales_ _$1,000 

14 

11 454 

57 

5712 

Furniture, home furnishings, equipment stores_ 

Furniture stores __ 

1 



Number of 

5713-15, 19 

Other home furnishings stores_ 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores -_ 

.. 


Retail stores, total___ _ 

23 

58 

Eating, drinking places_ 

4 


Lumber, building materials, hardware, farm equip¬ 
ment dealers__ 


5812 

Eating places_ 

3 


4 

5813 

Drinking places (alcoholic beverage?;) 

1 

5251 

52 ex. 5251 

53 part 

531 

533 

539 

Hardware stores__ _ 

Other __ ___ ^ 

General merchanc^ise group store?; 

- 

59 pt. (591) 

Drug stores, proprietary stores . 

1 

4 

59 ex. 591 

Other retail stores _ 

2 

2 

592 

Liquor stores__ _ 

1 

Department stores_ 

Limited price variety stores _ _ 

Miscellaneous general merchandise stores 

2 

594 

Book, stationery stores 



595 

Sporting goods stores, bicycle shop?; 

- 


597 

Jewelry stores_ ^ 

- 

54 

Food stores 


5992 

5996 

Florists __ ^ 

- 



Camera, photograohic supply stores 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 22. Includes establishments along Washington St. from Guild St. to Howard St., on Central St. from Guild St, to Railroad Ave., on Guild St., on Day St. from Washington 

St. from Washington St. to Broadway, and on Cottage from Broadway to No, 23. (Norwood town. Norfolk Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


$ 1 , 000 .- 


15 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


97 

470 


55 ex. 554 


Automotive Dealers 


4 


54, 58, 591 

Convenience goods stores: 

Number_ 

Sales___ - 

. . $1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number__ 

Sales __ —-— 

. . -$1,000— 

52, 55, 

59 ex. 591 

All other stores: 

Number __— _- -— . 

Sales_—- -- 

_ — $1,000- 


stores, total 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers-- — _ —- 

Hardware stores __ - - — 

Other __ __ __ — _ _ 


55 pt. (554) 


Gasoline service stations 


25 
6 331 


37 
4 924 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


35 
4 215 

Number of 
estab¬ 
lishments 


97 


10 

2 

8 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


3 

23 

2 

9 

4 
3 
8 
1 

10 

3 

1 

6 

a 

6 

2 

7 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


18 

1 

5 

1 

3 

2 


MRC No. 23 . Includes the planned center known as “Dedham Plaza" and establishments on Providence Hwy. from Dwight St. to Route 128. (Dedham town, Norfolk Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 - 


28 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


43 

244 


55 ex. 554 


Automotive dealers 


4 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


12 
8 713 


16 

13 673 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


15 
5 858 

Number of 
estab- 
lishments 


43 


3 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


7 

1 

3 


2 

1 

5 

3 


2 

7 

7 


1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 

2 

2 


4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


8 

1 


1 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No 24. Includes the planned center known as "Natick Shopping Center" at Intersection of Worcester Turnpike (Route 9) and North Main St. (Route 27)and establishments 
on Worcester Turnpike from Park Ave. to Lakeshore Rd. and on North Main from Worcester Turnpike to Rutledge Rd. (Natick town, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


.$ 1 , 000 — 




SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


31 

607 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 - 


$ 1 , 000 - 


6 

( 0 )- 

8 

5 708 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000- 


Retail stores, total 


17 
(D) 

Number of 
estab- 
lishments 

31 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ ^ 

Hardware stores_ 

Other_ ^ 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


2 

1 

1 


54 


Food stores 


3 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


2 

4 

2 


2 


4 

2 

1 

1 

2 

2 


1 

8 

1 

1 

2 


1 


MRC No. 25. Includes the establishments on Moody St. from Carter St. to Brown St. (Waltham city, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


$ 1 , 000 - 


$ 1 , 000 - 


.$ 1 , 000 _. 


$ 1 , 000 - 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_;_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

122 

55 ex. 554 

Automotive dealers ____ 

2 

26 764 

55 pt. (554) 

Gasoline service stations _ _____ 

2 

32 

56 

Apparel, accessory stores ___ __ . 

31 

3 669 

561,567 

Men’s, boys’ apparel stores, custom tailors _ 

6 


562-3, 568 

Women’s clothing, specialty stores __ 

10 

55 

562 

Women’s ready-to-wear stores _ 

6 

565 

Family clothing stores , __ 

3 

20 652 

566 

Shoe stores — - __ -__ 

11 


564,569 

Other apparel, accessory stores_ _ 

1 

35 

57 

Furniture, home furnishings, equipment stores_ 

17 

2 443 

5712 

Furniture stores_____ 

5 

Number of 

5713-15, 19 

Other home furnishings stores __ 

5 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores _ —_ _ 

7 

122 

58 

Eating, drinking places_ _ 

17 


5812 

Eating places .. __ __ _ 

10 

3 

5813 

Drinking places (alcoholic beverages)__ 

7 

1 

2 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 

5 


59 ex. 591 

Other retail stores __ _ _ _ 

28 

7 

•X 

592 

Liquor stores _ _—_ _ _ _ 

2 


594 

Book, stationery stores _ _ _ 

4 

1 

3 

595 

Sporting goods stores, bicycle shops __ 

1 


597 

Jewelry stores _ __ _ _ _ 

5 

10 

5992 

Florists -_ _ __ 

1 

5996 

Camera, photographic supply stores _ 

1 

3 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 26 , Includes establishments in the area bounded by: Whites Ave., B.&M. R.R., Church St., Rear property line of lots on east side of Summer St., Mt. Auburn St, 
_Patten St., Arsenal St., Alfred Rd., Riverside St., Rear property line of lots on west side of Main St. (Watertown town, Middlesex Co.,) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ 

82 

55 ex. 554 

Automotive Dealers__ __- 

3 


Sales ___$1,000- 

10 754 







55 pt. (554) 

Gasoline service stations_ ___ ___ 

6 

54, 58, 591 

Convenience goods stores: 






Number _____ 

30 

56 

Apparel, accessory stores-— __ 

12 


Sales_ _ _$1,000— 

4 24 0 

561, 567 

Men’s, boys’ apparel stores, custom tailors — __ 

2 




562-3, 568 

Women's clothing, specialty stores _ _ 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores -___- 

4 


Number___ __-_ 

23 

565 

Family clothing stores_-___ 

- 


Sales_$1,000— 

2 598 

566 

Shoe stores - - 

4 




564, 569 

Other apparel, accessory stores — _ __ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number __ _ — - 

29 

57 

Furniture, home furnishings, equipment stores_ 

8 


i Sales_ _$1,000— 

3 916 

5712 

Furniture stores__ _ 

2 



Number of 

5713-15, 19 

Other home furnishings stores — _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ 

5 


Retail stores, total__ 

82 

58 

Eating, drinking places-- — — - 

16 




5812 

Eating places - --- 

10 

52 

Lumber, building materials, hardware, farm equip- 


5813 

Drinking places (alcoholic beverages)- 

6 


1 ment dealers -- -- _ 

4 



1 

5251 

Hardware stores -__ _ 

1 

59 pt. (591) 

Drug stores, proprietary stores --- 

' 4 

52 ex. 5251 

Other_ _ _ 

3 





1 


59 ex. 591 

Other retail stores — - — -- 

16 

53 part 

General merchandise group stores __ - -- 

3 

592 

Liquor stores - _ — — - - 

3 

531 

1 Department stores__ _ __ 

1 

594 

Book, stationery stores _ - - — _ - 

~ 

533 

Limited price variety stores_ ___ 

1 

595 

Sporting goods stores, bicycle shops _ — _ 

3 

539 

Miscellaneous general merchandise stores - - 

1 

597 

Jewelry stores_ - — --- 

2 


1 


5992 

Florists_ _ _ - _ -- 

2 

54 

Food stores__—_ — __ 

10 

5996 

Camera, photographic supply stores — - 

i_ 


MRC No. 27. Includes the planned center known as “Fresh Pond Shopping Center" and establishments at the intersection of Alewife Brook Pkwy. and Concord Ave. 

and on Alewife Brook Pkwy. from Concord Ave. to the B.&M. R.R. (Cambridge) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _ __ 

19 

55 ex. 554 

Automotive dealers __ -_ __ 



Sales_ —$1,000— 

16 799 







55 pt. (554) 

Gasoline service stations__ __ 

- 

54, 58, 591 

Convenience goods stores: 






Number_ __—__ _ _ 

9 

56 

Apparel, accessory stores — __ __ - —- 

3 


Sales - _ —$1,000-_ 

10 369 

561, 567 

Men’s, boys’ apparel stores, custom tailors - 

1 




562-3, 568 

Women’s clothing, specialty stores __ 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__- 



Number _ - _ — ___- — 

6 

565 

Family clothing stores__— _ —- 

- 


Sales - _ - __$1,000 

5 347 

566 

Shoe stores — — _ — -- 

2 




564,569 

Other apparel, accessory stores -_ 

- 

52, 55, 

All other stores; 





59 ex. 591 

Number - _- _ — _ __ 

4 

57 

Furniture, home furnishings, equipment stores- 

1 


Sales - — _$1,000— 

1 083 

5712 

Furniture stores-- - _ — — 

- 



Number of 

5713-15, 19 

Other home furnishings stores —-- 

“ 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores - - — - -_—__— 

1 


Retail stores, total__— 

19 

58 

Eating, drinking places----- 

3 




5812 

Eating places_____ - 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

“ 


ment dealers_ - -_ 

- 




5251 

Hardware stores___ 

—I 

59 pt. (591) 

Drug stores, proprietary stores-- 

1 

52 ex. 5251 

Other_ _ — 

“ 







59 ex. 591 

Other retail stores__ — — 

4 

53 part 

General merchan^iise group stores_ - _ _ 

2 

592 

Liquor stores__ -_ 

2 

531 

Department stores_—- - 

1 

594 

Book, stationery stores_ ___ 

- 

533 

Limited price variety stores- - 

1 

595 

Sporting goods stores, bicycle shops- 

- 

539 

Miscellaneous general merchandise stores _ __ 

“ 

597 

Jewelry stores__ __— 

- 




5992 

Florists -- __ _ 

- 

54 

Food stores --- -— 

5 

5996 1 

Camera, photographic supply stores-- 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 























































































14-22 Boston SMSA 


MAJOR RETAIL CENTERS 


TABLE 6 . Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 28. Includes establishments on Broadway from Second St. to Church-Mansfield Sts., on School St. from Norwood St. to Corey St., on Norwood St. from School to 

Union Ave. and on Chelsea St. from Broadway to Wolcott (Everett city, Middlesex Co.) 


SIC code 

Kind of business 

Total 

SIC code 


Retail stores, total: 




Number _ 

67 

55 ex. 554 


Sales--$1,000.. 

7 674 





55 pt, (554) 

54, 58, 591 

Convenience goods stores: 




Number-- --- 

31 

56 


Sales... - . ..$1,000.. 

4 314 

561, 567 




562-3, 568 

53 part, 56, 57 

Shopping goods stores: 


562 


Number- 

21 

565 


Sales _ _$1.000_ 

2 201 

566 




564, 569 

52, 55, 

All other stores: 



59 ex. 591 

Number_ 

15 

57 


Sales . . . ..$1,000.. 

1 159 

5712 



Number of 

5713-15, 19 



estab¬ 

572, 573 



lishments 



Retail stores, total - — — 

67 

58 




5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 


ment dealers- -- _ _ —- - 

4 


5251 

Hardware stores _ --- - — __ 

1 

59 pt. (591) 

52 ex. 5251 

Other____ - — _ ' 

3 





59 ex. 591 

53 part 

General merchandise group stores — — _ 

3 

592 

531 

Department stores _ __ 

1 

594 

533 

Limited price variety stores _ __ 

1 

595 

539 

Miscellaneous general merchandise stores- 

1 

597 




5992 

54 

Food stores _ _ ---- ^ 

_1 

12 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive Dealers_ 

Gasoline service stations 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 

Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


12 

6 

1 

3 

3 


6 

3 


3 


Eating, drinking places- 

Eating places- 11 

Drinking places (alcoholic beverages)- ^ 

Drug stores, proprietary stores- ^ 

Other retail stores- 11 

Liquor stores_ ^ 

Book, stationery stores- 2 

Sporting goods stores, bicycle shops- 1 

Jewelry stores_ 2 

Florists _ 1 

Camera, photographic supply stores_ 


MRC No. 29 .Includes establishments in the area bounded by: Florence St., Washington St., Rear property line of lots on north side of Pleasant St., Dartmouth St., South boundary 
of parking lot, Main St., Spring St., Park St., Salem St., Rear property line of lots on east side of Ferry St., B.&M. R.R., Phillips Ct., Eastern Ave., Rear property lineof lots on west 
side of Main St., B.&M. R.R., Middlesex St., Malden Canal, Center St,, Center St. extended, B.& M. R.R., and Pleasant St. (Malden city, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


.$ 1 , 000 __ 


30 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


159 

661 


55 ex. 554 


Automotive dealers 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000__ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


46 
9 641 


69 

14 177 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


44 
6 843 

Number of 
estab- 
lishments 


159 


6 

2 

4 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


4 

36 

5 
19 

9 

3 

9 


27 
0 
9 

10 

28 
20 

8 

5 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


6 

2 

3 

1 

13 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _- 

Camera, photographic supply stores 


29 

6 

1 

2 

4 

2 

1 






Ranrocanfc Tarn 


UFithhaM 'fn Al, 






















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 30 . Includes establishments on Salem St. (Rle.60) from Grant Ave. to SI. Mary St.; and on Spring SL from Stevens Square to Salem St. (Medford, Middlesex Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ —_ _ 

25 

55 ex. 554 

Automotive Dealers__ __ 

5 


Sales_$1,000— 

8 i|49 







55 pt. (554) 

Gasoline service stations _ 

- 

54, 58, 591 

Convenience goods stores: 






Number —_ ___ __ 

15 

56 

Apparel, accessory stores___ .. 

- 


Sales_ _ -$1.000_ 

4 101 

561,567 

Men's, boys’ apparel stores, custom tailors - ._ 

- 




562-3, 568 

Women’s clothing, specialty stores __ 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores___ 

- 


Number_— _- ___ - _ 

1 

565 

Family clothing stores _ - — - 

- 


Sales_$1,000. 

(D) 

566 

Shoe stores — -- -- 

- 




564, 569 

Other apparel, accessory stores_ — 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number ____ -- 

9 

57 

Furniture, home furnishings, equipment stores- 

- 


Sales_ .$1,000. 

( D) 

5712 

Furniture stores - ---- . 

- 



Number of 

5713-15, 19 

Other home furnishings stores_ - 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _- . _ . _ 



Retail stores, total_ __ 

25 

58 

Eating, drinking places --- ._ 

' 6 




5812 

Eating places_— -- 

1 ^ 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) —- 

- 


ment dealers -__ _ _ 

1 




5251 

Hardware stores _ _- _. 

1 

59 pt. (591) 

Drug stores, proprietary stores — — — _ . 

4 

52 ex.5251 

Other __ ____ 

- 







59 ex. 591 

Other retail stores _ ---- - 

5 

53 part 

General merchandise group stores . . ___ 

1 

592 

Liquor stores_ _— _ — 

2 

531 

Department stores __ __ _ 

1 

594 

Book, stationery stores - . -- 

“ 

533 

Limited price variety stores — _ _ 

- 

595 

Sporting goods stores, bicycle shops - — — 

1 

539 

Miscellaneous general merchandise stores _ — . 

- 

597 

Jewelry stores-- — - 





5992 

Florists - 

” 

54 

Food stores . -. ___ __ 

5 

5996 

Camera, photographic supply stores - - 



MRC No. 31 . Includes establishments on Main St. from High St. to Franklin St., and on Montvale Ave. from Main St. to Prospect St, (Woburn city, Middlesex Co.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000. 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip* 

ment dealers_ 

Hardware stores_ 

Other _ 


General merchanc^ise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


Number of 
estab¬ 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572,573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists --- 

5996 Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 






















































































14-24 Boston SMSA 


MAJOR, RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 32. Includes establishments on Cambridge $t. from Winn St. to Pontos Ave. (Burlington town, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


’$i;ooo__ 


30 
7 357 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 

n 


.$ 1 , 000 __ 


$l,000-_ 


11 
2 696 


6 

2 890 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


1 


1 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_$1,000._ 


13 
1 771 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


3 

1 

1 

1 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


30 


3 

1 

2 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

597 
5992 
7 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


3 

3 


1 

1 

1 

1 

1 


MRC No. 33. Includes the planned center known as “Redstone Shopping Center" and establishments on Main St. from George St. to Broadway (Stoneham town, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -- 


19 

11 324 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number___ 

Sales_ 

-$1,000- 

6 

(D) 

53 part, 56, 57 

Shopping goods stores: 

Number _ __ 

Sales _ - _ _ 

_$1,000- 

S 

4 968 

52, 55, 

59 ex. 591 

All other stores: 

Number __- 

Sales - —_ _ 

-_$1,000 _ 

5 

{ D) 




Number of 
estab¬ 
lishments 


Retail stores, total _ . 


19 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _-__ 

Hardware stores __ __ 

Other _ __ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places-- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

3 

1 

1 

1 

1 

2 

2 


1 

1 

1 


53 part 
531 
533 
539 


General merchan^llse group stores_ 

Department store?_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 592 

1 594 

1 595 

1 597 

5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 
























































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 34. Includes establishments on Main St. from Yale Ave. to Richardson St.on Albion St. from Main St. to North Ave., and on Water St. from Main to Vernon St. 
_(Wakefield town, Middlesex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


88 
in 704 


55 ex. 554 


Automotive Dealers 


3 


54, 58,591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000_.. 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


27 
4 805 


28 
3 544 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


33 
6 357 

Number of 
estab¬ 
lishment 


88 


6 

2 

4 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


1 

13 

3 

5 

3 
1 

4 


10 

2 

2 

6 

8 

8 

6 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


5 

1 

2 

2 


54 


Food stores 


13 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


23 

5 

3 

3 

2 

3 


MRC No. 35 . Includes establishments on Broadway from Everett Ave. to 5th St. (Chelsea, Suffolk Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 - 7 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


68 

824 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


55 pt. (554) 


Gasoline service stations 


18 
2 585 


39 
4 175 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


11 
1 064 

Number of 
estab- 
llshments 

68 


1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)-- 

Drug stores, proprietary stores- 


23 

4 

9 

2 

3 

7 


9 

5 


4 

5 

3 
2 

4 


53 part 
531 
533 
539 


General merchancflise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


7 

1 

2 

4 

9 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _- 

Camera, photographic supply stores 


9 

1 


3 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 






















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 36. Includes the planned center known as “New England Shopping Center" and establishments on Broadway from Main St. to Essex St. (Saugus town, Essex Co.) 

Number of 

SIC code Kind of business Total |{ SIC code Kind of business estab¬ 

lishments 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number — — -—- 

36 

55 ex. 554 

Automotive Dealers__ 

Sales_ -$1,000- 

29 076 





55 pt. (554) 

Gasoline service stations -- _ _ __ 

Convenience goods stores: 




Number_ - - - —- 

12 

56 

Apparel, accessory stores- - 

Sales.. — - - -$1,000-. 

7 032 

561, 567 

Men's, boys' apparel stores, custom tailors_ 



562-3, 568 

Women's clothing, specialty stores_ 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ _ 

Number-- _— — 

17 

565 

Family clothing stores — - ___ 

Sales_$1,000— 

20 577 

566 

Shoe stores -- — -- -- 



564, 569 

Other apparel, accessory stores_ 

All other stores: 




Number -__- - --— 

7 

57 

Furniture, home furnishings, equipment stores- 

Sales _$1,000 

1 467 

5712 

Furniture stores-- - _ 


Number of 

5713-15, 19 

Other home furnishings stores __ 


estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores — --- --- - 

Retail stores, total__ _— 

36 

58 

Eating, drinking places__—__ 



5812 

Eating places - — - 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

ment dealers _ _ ____ _ 

1 



Hardware stores --— _ —_ 

- 

59 pt. (591) 

Drug stores, proprietary stores__ _ 

Other - - _ _ __ 

1 





59 ex. 591 

Other retail stores -- - 

General merchandise group stores _ __ 

5 

592 

Liquor stores -- — _- __ 

Department stores __ — — 

1 

594 

Book, stationery stores _ _ --- 

Limited price variety stores — _ —_ 

2 

595 

Sporting goods stores, bicycle shops - —- 

Miscellaneous general merchandise stores -- _ 

2 

597 

Jewelry stores - — — - - -_ 



5992 

Florists __—- -- 

Food stores -_ - _ - —_ 

4 

5996 

Camera, photographic supply stores -- 


MRC No. 37 .iincludes the planned center known as “Saugus Plaza” and establishments along Broadway from Walnut St. (Route 129) to Thomas St. and on Lynn Fells 

Pkwy. from Broadway to Forest St. (Saugus town, Essex Co.) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000- 


28 55 ex. 554 

23 077 


54, 58, 591 Convenience goods stores; 

Number_ 

Sales_$1,000- 


55 pt. (554) 


Automotive dealers_ 

Gasoline service stations . 


12 56 
025 561,567 


53 part, 56, 57 Shopping goods stores; 

Number_ 

Sales_$1,000— 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000— 


562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other__ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


General merchandise group stores_ 

Department stores_-_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


^ 59 ex. 591 

2 592 

2 594 

- 595 

- 597 

, 5992 

^ 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Standard Notes: 


Represents zero. (D) Withheld to avoid disclosure. Not availahie 



















































































MAJOR RETAIL CENTERS 


Boston SMSA 14-27 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3 8. Includes establishments in the area bounded by; S. Common St., EssexSt., StewartSt., Willow St., Oxford St., HigbSL, BaldwinSt., Both sides of Union St. to 
Chestnut St., Silsbee St., Both sides of Broad St. to Oxford Ter., Newhall St., Lynnway, Broad St., Pleasant St., Wheeler St., and Church St. (Lynn city, Essex County) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex, 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total: 

Number _ 

Sales_$1.000_ 

Convenience goods stores: 

Number_ 

Sales_$1,000- 

Shopping goods stores: 

Number_ 

Sales _$1,000- 

All other stores: 

Number- 

Sales_$1,000- 

Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 

General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores- 

Food stores_ 


296 
49 055 


116 
15 136 


95 

23 354 


85 

10 565 


Number of 
estab- 
lishments 


296 


10 

3 

7 

12 

3 

5 


31 


55 ex. 554 
55 pt. (554) 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 
57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotb'e Dealers_ 

Gasoline service stations_ 

Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 

Furniture, home furnishings, equipment stores — 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 

Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores- 


51 

19 

20 
13 

3 
8 
1 

32 

10 

7 

15 

75 

48 

27 

10 

59 

8 

4 
6 
8 
2 
4 


MRC No, 39. Includes the planned center known as “Vinnin Square" and establishment on Vinnin St. from Salem St. to Loring Ave. and at its intersection with Paradise Rd. 

(Swampscott town and Salem city, Essex Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


24 
8 613 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


4 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56. 57 


Shopping goods stores: 

Number- 

Sales _$1,000— 


52. 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other - 


7 

( 0 ) 


7 

2 857 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


10 

(D) 

Number of 
estab¬ 
lishment 


24 


1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchan^iise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 59 ex. 591 

2 592 

^ 594 

1 595 

- 597 

, 5992 

^ 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


3 

2 

2 

1 


2 

1 

1 


3 

3 


1 

5 

1 


1 

1 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963— c ontinued 


MRC N 0. 40. /includes establishments in the area bounded by: Federal St., St. Peter St,, Ives Ct., Brown Street Ct., Brown St., Hawthorne Blvd.,Charter St., Central St., Derby 
St., Rear property line of lots on east side of Lafayette St., Harbor St., Mill St., on east side of Lafayette St., Harbor St., Mill St., B.&M. R.R., Norman St., Summer St., and North St. 


(Salem city, Essex County) 


SIC code 

Kind of business 

Total 

SIC code 

1 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ — - 

165 

55 ex. 554 

Automotive Dealers- - 

2 


Sales --- -$1,000 . 

30 709 







55 pt. (554) 

Gasoline service stations — __ 

4 

54, 58, 591 

Convenience goods stores: 






Number_ ___ - - 

53 

56 

Apparel, accessory stores - ___ 

37 


Sales_ _ $1,000 

7 662 

561,567 

Men's, boys’ apparel stores, custom tailors 

8 




562-3, 568 

Women's clothing, specialty stores --— 

16 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ - 

11 


Number__ _ _ _ _ — - 

60 

565 

Family clothing stores__ 

2 


Sales . .—..$1,000 

17 706 

566 

Shoe stores__ -- __ 

9 




564, 569 

Other apparel, accessory stores _ --- 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number.. _ _ _ - - 

52 

57 

Furniture, home furnishings, equipment stores- 

15 


Sales _ -..$1,000— 

5 341 

5712 

Furniture stores---- 

6 



Number of 

5713-15, 19 

Other home furnishings stores- - 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores ---— —-- 

8 


Retail stores, total- ___ 

165 

58 

Eating, drinking places --— 

28 




5812 

Eating places --- —- 

19 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- - 

9 


ment dealers_ _ -- — 

9 




5251 

Hardware stores -- - ~ 

4 

59 pt. (591) 

Drug stores, proprietary stores -- __ 

6 

52 ex. 5251 

Other -- -- 

5 







59 ex. 591 

Other retail stores_ ___ __ _ — 

37 

53 part 

General merchandise group stores _ - 

8 

592 

Liquor stores -- _ —- — 

3 

531 

Department stores- _ —- 

2 

594 

Book, stationery stores _ __ — -- - 

6 

533 

Limited price variety stores ___ 

1 

595 

Sporting goods stores, bicycle shops _ _ — 

2 

539 

Miscellaneous general merchandise stores _ 

5 

597 

Jewelry stores _ — _ __ - — —- 

7 




5992 

Florists — -- -- 

3 

54 

Food stores _ _ —_ - _ — _ 

19 

5996 

Camera, photographic supply stores --- 

4 


SIC code 


MRC No. 41. Includes establishments on Cabot St. from Central St.-Railroad Ave. to Elliott St, (Beverly city, Essex Co.) 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000__ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000__ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000__ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000_„ 


RetaH stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


Food stores . 


Number of 
estab¬ 
lishments 


General merchan^lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572,573 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops. 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores . 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































MAJOR RETAIL CENTERS 


Boston SMSA 14-29 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 42 . Includes the planned center known as Beverly Plaza on Dodge St. from Route 128 to Longwood Ave. (Beverly city, Essex Co.) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total: 

Number _ 

Sales_$1,000> 

Convenience goods stores: 

Number_ 

Sales _$1,000_ 

Shopping goods stores: 

Number_ 

Sales _$1,000- 

AIl other stores: 

Number_ 

Sales_$1,000- 

Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores- 

Food stores_ 


10 
7 063 


4 
( D) 


4 

( D) 


2 
( D) 


Number of 
estab¬ 
lishments 


10 


55 ex. 554 

55 pt. (554) 

56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotive Dealers_ 

Gasoline service stations_ 

Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 

Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores- 


MRC No. 43 . Includes the planned center known as 'Village Green" and establishments at the intersection of Newbury St. (U.S. Route 1) and Maple St. (Route 62) and extending 

along Newbury St. from Hathorne St. to Nichols St. (Danvers, Essex Co.) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total: 

Number_ 

Sales_$1,000- 

Convenience goods stores: 

Number_ 

Sales_$1,000- 

Shopplng goods stores: 

Number_ 

Sales_$1,000- 

All other stores: 

Number_ 

Sales_$1,000- 

Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 

General merchani^lise group stores_ 

Department stdres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 


20 
a 224 


7 

t D) 


4 

2 055 


9 

( 0 ) 


Number of 
estab¬ 
lishments 


20 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotive dealers_ 

Gasoline service stations_ 

Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores — 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 

Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists ___ 

Camera, photographic supply stores- 






















































































Bridgeport, Conn., SMSA 


CONTENTS 

[Page numbers listed here omit the chapter prefix, 15-, which appears as part of number for each page] 

page 

Standard Metropolitan Statistical Area Map _ 1 

Chart on Retail Sales: 1963 and 1958 _ 3 

TABLE 1 The Central Business District: 1963 and 1958 _ 4 

2 The City: 1963 and 1958 ___ 5 

3 The Standard Metropolitan Statistical Area: 1963 and 1958_ 6 

4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 _ 7 

5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 _ 8 

6 Other Major Retail Centers in the SMSA: 1963_ 9 











BRIDGEPORT, CONN. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 




V 





BRIDGEPORT CONN. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 
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BOSTON AVf 


BRIDGEPORT HARBOR 
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MAJOR 


RETAIL 


CENTERS 
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HARBOR 




# Central Business District 














Bridgeport SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


1958 $380 

SMSA total 

1963 


$487 


EACH SYMBOL= 
5% CHANGE 




Bridgeport 



^ 5 % 


CENTRAL 
BUSINESS DISTRICT 



wm - 9 % 


Percent Change in Sales, 1958-1963 by Types of Stores 


g|g APPAREL ACCESSORY STORES 

lllllll GENERAL MERCHANDISE GROUP STORES 

I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 



SMSA CITY 20 % CBD 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 







15-4 Bridgeport SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District; 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


iLumber, building materials, hardware, farm equip- 

I ment dealers_ 

I Hardware stores_ 

Other _ 


General merchandise group stores^- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 



1963 



1958^ 


Estab¬ 

lish- 

Sales 

Payroll, 

entire 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish- 

Sales 

Payroll, 

entire 

ments 

(number) 

($1,000) 

year 

($1,000) 

ments 

(number) 

($1,000) 

year 

($1,000) 

377 

70 863 

12 665 

3 578 

483 

86 916 

13 729 

9 

730 

101 

24 

13 

2 261 

250 

3 

185 

29 

6 

5 

148 

4 

6 

545 

72 

16 

8 

2 113 

246 

16 

27 465 

4 609 

1 605 

16 

29 014 

5 289 

3 

20 753 

3 418 

1 213 

3 

(D) 

(D) 

3 

2 643 

546 

213 

4 

4 532 

965 

10 

4 069 

645 

179 

9 

(D) 

<D) 

39 

4 901 

536 

119 

56 

9 162 

827 

8 

11 274 

1 499 

215 

10 

7 194 

1 030 

12 

1 235 

105 

32 

15 

1 201 

89 

85 

11 031 

1 741 

530 

117 

13 820 

2 086 

25 

2 282 

300 

76 

33 

2 640 

346 

33 

3 934 

662 

222 

41 

5 229 

SOI 

19 

2 947 

498 

170 

27 

3 286 

471 

5 

(D) 

(D) 

(D) 

9 

2 252 

480 

18 

2 036 

295 

71 

24 

2 156 

295 

4 

(0) 

(D) 

(D) 

10 

1 535 

164 

36 

6 762 

1 357 

257 

43 

7 219 

1 264 

12 

3 390 

665 

114 

14 

3 845 

660 

13 

995 

230 

56 

11 

1 694 

344 

11 

2 377 

462 

87 

18 

1 680 

260 

61 

4 905 

1 240 

394 

79 

5 060 

1 236 

36 

3 683 

980 

309 

61 

4 039 

1 040 

25 

1 222 

260 

05 

18 

1 021 

196 

10 

2 730 

394 

106 

13 

2 795 

413 

101 

7 750 

1 083 

296 

121 

9 190 

1 245 

17 

1 402 

91 

26 

14 

1 109 

70 

2 

(D) 

(D) 

(D) 

4 

180 

25 

1 

(D) 

(D) 

(D) 

3 

(D) 

(DJ 

23 

2 306 

401 

99 

25 

2 579 

525 

1 

(D) 

(D) 

(D> 

1 

(D> 

(D) 

3 

188 

34 

7 

7 

729 

94 

8 

936 

435 

185 

8 

(D) 

(D) 

3 

294 

98 

50 

5 

504 

156 


^Standard Notes: - Represents zero. (D) Withftfeld to avoid disclosure. (NA) Not available. ^1958 data revised. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Bridgeport SMSA 15-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 
_i 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ __ __ 

1 715 

251 662 

31 443 

9 002 

2 047 

240 508 

27 462 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ __ 

57 

12 112 

1 975 

374 

78 

10 795 

1 420 

5251 

Hardware stores __ _ __ 

19 

1 434 

196 

48 

34 I 

2 034 

220 

52 ex. 5251 

Other____ ___ 

38 

10 678 

1 779 

326 

44 ; 

8 761 

1 200 

53 part* 

General merchandise group stores^ .. _ __ 

33 

31 790 

5 216 

1 821 

54 

32 180 

5 727 

531 

Department stores-- -- - 

3 

20 753 

3 418 

1 213 

3 

(D) 

(o) 

533 

Limited price variety stores_-_ _ 

6 

4 671 

858 

350 

8 

5 931 

1 177 

539 

Miscellaneous general merchandise stores__ 

24 

6 366 

940 

258 

39 

(D) 

(o) 

54 

Food stores_ _ _ _ __ 

366 

63 570 

5 057 

1 528 

476 

66 437 

4 261 

55 ex. 554 

Automotive dealers __ _ 

102 

36 339 

3 741 

633 

51 

26 253 

2 593 

55 pt. (554) 

Gasoline service stations__ __ _ _ _ 

133 

12 714 

903 

308 

1 

1 

176 

12 902 

769 

56 

Apparel, accessory stores_ _ 

150 

24 925 

3 850 

1 127 

199 

23 017 

3 167 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

34 

3 202 

428 

111 

51 

4 254 

524 

562-3, 568 

Women's clothing, specialty stores__ 

61 

6 493 

945 

326 

72 

8 331 

1 038 

562 

Women's ready-to-wear stores^ __ 

34 

4 735 

704 

251 

35 

5 775 

673 

565 

Family clothing stores^__ __ 

17 

11 498 

1 886 

527 

18 

5 693 

1 035 

566 

Shoe stores __ __ _ __ _ 

29 

2 729 

393 

99 

34 

2 856 

398 

564, 569 

Other apparel, accessory stores — ^ 

9 

1 003 

198 

64 

14 

1 715 

172 

57 

Furniture, home furnishings, equipment stores_ 

104 

16 464 

2 702 

509 

140 

13 983 

2 056 

5712 

Furniture stores __ __ ___ 

38 

7 331 

1 220 

219 

43 

5 386 

898 

5713-15, 19 

Other home furnishings stores__ _ 

29 

2 923 

491 

106 

34 

3 913 

551 

572, 573 

Household appliance, radio, television, music 









stores_ __ _ _ __ 

37 

6 210 

991 

184 

63 

4 684 

607 

58 

Eating, drinking places __ __ _ _- 

376 

20 209 

4 246 

1 671 

406 

18 416 

3 684 

5812 

Eating places _ _ __ _ _ ___ 

230 

13 939 

3 172 

1 256 

275 

13 319 

2 900 

5813 

Drinking places (alcoholic beverages) _ _ 

146 

6 270 

1 074 

415 

131 

5 097 

784 

59 pt. (591) 

Drug stores, proprietary stores __ _ , _ — 

67 

10 403 

1 253 

390 

87 

10 631 

1 172 

59 ex. 591 

Other retail stores'*-- - 

327 

23 136 

2 500 

641 

380 

25 894 

2 613 

592 

Liquor stores- —- _ - 

87 

6 612 

345 

99 

79 

6 068 

258 

594 

Book, stationery stores_ __ -- 

9 

488 

58 

25 

15 

1 561 

292 

595 

Sporting goods stores, bicycle shops__ _ 

8 

1 423 

140 

37 

7 

957 

80 

597 

Jewelry stores -- —- — 

29 

2 397 

407 

102 

34 

2 717 

533 

5992 

Florists - __ - 

25 

1 045 

136 

35 

24 

884 

143 

5996 

Camera, photographic supply stores _ _ _ — 

7 

398 

56 

14 

12 

877 

107 


SELECTED SERVICES 








7011 

Hotels, motels _ __ -- - _ -- 

12 

(D) 

(d) 

(D) 

9 

(d) 

(d) 

783 

Motion picture theaters-- 

9 

1 045 

226 

127 

15 

1 283 

341 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

*1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments, 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































15-6 Bridgeport SMSA 


MAJOR RETAIL CENTERS 


TABLE 3 The Standard Metropolitan Statistical Area: 1963 and 1958 





1963 



1958' 


SIC code 

1 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Tota|2_ - 

2 979 

486 997 

57 245 

16 404 

3 230 

380 203 

(na) 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ ___ __ 

129 

24 055 

3 714 

731 

149 

21 445 

2 696 

5251 

Hardware stores __ __ __ _ _ 

49 

4 155 

529 

138 

69 

4 030 

475 

52 ex. 5251 

Other __ -_ _ - - 

80 

19 900 

3 185 

593 

80 

17 415 

2 421 

53 part" 

General merchandise group stores^__ __ 

64 

56 281 

7 766 

2 887 

84 

36 038 

6 343 

531 

Department stores__ __—_ 

8 

40 809 

5 261 

2 003 

4 

21 493 

3 960 

533 

Limited price variety stores _ _ _____ _ 

19 

8 172 

1 477 

593 

17 

(0) 

(0) 

539 

Miscellaneous general merchandise stores __ - 

37 

7 300 

1 028 

291 

51 

! (D) 

ID) 

54 

Food stores _ _ __ __- ___ 

587 

131 318 

10 141 

3 032 

705 

110 012 

7 096 

55 ex. 554 

Automotive dealers _ _____ __ 

176 

82 244 

8 013 

1 272 

' 107 

52 173 

5 089 

55 pt. (554) 

Gasoline service stations ___ _ __ 

293 

30 744 

2 338 

734 

326 

25 054 

1 600 

56 

Apparel, accessory stores _ __ _ 

235 

38 895 

5 962 

1 730 

281 

29 062 

3 867 

561, 567 

Men's, boys’ apparel stores, custom tailors 

48 

6 925 

1 114 

271 

66 

5 355 

639 

562-3, 568 

Women's clothing, specialty stores__ 

93 

9 740 

1 452 

472 

107 

9 889 

1 234 

562 

Women's ready-to-wear stores^ _ _ __ 

53 

7 329 

1 085 

364 

56 

7 085 

849 

565 

Family clothing stores^ _ _ _ 

27 

15 217 

2 361 

687 

24 

8 136 

1 348 

566 

Shoe stores _ _ ____ 

52 

4 668 

628 

161 

43 

3 369 

440 

564, 569 

Other apparel, accessory stores __ __ 

15 

2 345 

407 

139 

25 

2 071 

206 

57 

Furniture, home furnishings, equipment stores_ 

170 

27 363 

4 379 

837 

222 

20 222 

(na) 

5712 

Furniture stores__ ___ 

55 

12 781 

2 124 

363 

(na) 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores __ __ 

47 

5 449 

951 

219 

(na) 

(na) 

(na) 

572, 573 

Household appliance, radio, television, music 
stores __ _ _ _ _ 

68 

9 133 

1 324 

255 

(na) 

(na) 

(na) 

58 

Eating, drinking places _ __ 

610 

37 253 

8 292 

3 335 

628 

29 625 

5 992 

5812 

Eating places -__ _ __ _ 

393 

27 431 

6 495 

2 656 

432 

21 918 

4 830 

5813 

Drinking places (alcoholic beverages) __ __ _ 

217 

9 822 

1 797 

679 

196 

7 707 

1 162 

59 pt (591) 

Drug stores, proprietary stores __ _ _ __ __ 

131 

18 291 

2 242 

715 

138 

16 188 

1 787 

59 ex. 591 

Other retail stores'*__ ___ ___ 

584 

40 553 

4 398 

1 131 

590 

40 384 

( na) 

592 

Liquorstores _____ 

159 

12 776 

603 

172 

(na) 

(na ) 

(na) 

(na) 

(na) 

( na) 

594 

Book, stationery stores _ _ _ —_ __ __ 

20 

892 

107 

50 

(na) 

(na) 

( na ) 

595 

Sporting goods stores, bicycle shops__ 

25 

2 188 

224 

57 

(na) 

597 

Jewelry stores _ __ _ __ __ 

42 

3 521 

603 

158 

(na) 

(na) 

5992 

Florists_ __ __ _ 

45 

1 912 

291 

76 

(na) 

(na) 

(na) 

(fv/A i 

5996 

Camera, photographic supply stores ___ __ 

10 

704 

88 

22 

(na) 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels____ __ . 

31 

2 604 

767 

294 

(na) 

(na) 

(na) 

430 

783 

Motion picture theaters ___ __ 

16 

(d) 

(D) 

(D) 

19 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below 











































MAJOR RETAIL CENTERS 


Bridgeport SMSA 15-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 


City 

Standard 
metropolitan 
statistical area 




tical 

area 



1963 

1958 

1963 

1958 


RETAIL STORES 

TotaP ___ ___ 

-9.3 

4.6 

28.1 

100,0 

100.0 

100.0 

100,0 

100.0 

100.0 

52 

Lumber, building materials, hardv/are, farm equip¬ 
ment dealers -___ __ 

-67,7 

12.2 

12.2 

0.9 

2.6 

4.8 

4.5 

4.9 

5.6 

5251 

Hardware stores __ -- — 

25.0 

-29.5 

3.1 

0.2 

0.2 

0.6 

0.8 

0.9 

1.1 

52 ex. 5251 

Other---- 

-74.2 

21.9 

14.3 

0.7 

2.4 

4.2 

3.6 

4.1 

4.6 

53 part" 

General merchandise group stores’*^. __ __ __ 

-5.3 

-1.2 ! 

56.2 

34.8 

33.4 

12.6 

13.4 

11.6 

9.5 

531 

Department stores _ _ __ __ __ _ 

(d) 

(d) I 

89.9 

26.3 

(d) 

0.2 

(d) 

8.4 

5.7 

533 

Limited price variety stores__ ___ 

-41.7 

-21.3 i 

(d) 

3,4 

5.2 

1.9 

2.5 

1.7 

(d) 

539 

Miscellaneous general merchandise stores _ _ - 

(D) 

(d) I 

(d) 

5.2 

(d) 

2.5 

(D) 

1.5 

(d) 

54 

Food stores __ ___ _ . __ _ 

-45.6 

i 

-4.3 

1 

19.4 

6.3 

10.5 

25.3 

27.6 

27.0 

28.9 

55 ex. 554 

Automotive dealers__ __ __: 

56.7 

38.4 i 

57.6 

14.3 

8.3 

14.4 

10.9 

16.9 

13.7 

55 pt. (554) 

Gasoline service stations _ . ___ __ _ 

2,8 

-1.5 

22.7 

1.6 

1.4 

5.1 

5.4 

6.3 

6.6 

56 

Apparel, accessory stores’-_ ___ _ 

-20.2 

8.3 

33.8 

14.0 

15.9 

9.9 

9.6 

8.0 

7.6 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

Women’s clothing, specialty stores _ _ _ 

-13.8 

-24.7 

29.3 

2.9 

3.0 

1.3 

1.8 

1.4 

1.4 

562-3, 568 

-24.8 

-22.1 

-1.5 

5.0 

6.0 

2.6 

3.5 

2.0 

2.6 

562 

Women’s ready-to-wear stores^ _ _ 

-10.3 

-18.0 

3.4 

3.7 

3.8 

1.9 

2.4 

1.5 

1.9 

565 

Family clothing stores_ _ _ 

(D) 

2.0 

87.0 

(d) 

2«6 

4.6 

2,4 

3.1 

2.1 

566 

Shoe stores__ _ _ - - 

-5.6 

-4.5 

38.6 

2.6 

2.5 

1.1 

1,2 

1.0 

0.9 

564, 569 

Other apparel, accessory stores__ _ _ _ 

(d) 

-41.5 

13.2 

(d) 

1.8 

0.4 

0.7 

0.5 

0,5 

57 

Furniture, home furnishings, equipment stores_ 

-6.3 

17.7 

35.3 

8.6 

8.3 

6.5 

5.8 

5.6 

5.3 

5712 

Furniture stores__ _ -- - - 

-11.8 

36.1 

(na) 

4.3 

4o4 

2.9 

2.2 

2.6 

(na) 

5713-15, 19 

Other home furnishings stores - „ - 

-41.3 

-25.3 

(na) 

1.3 

lo9 

1.2 

1.6 

1.1 

(na) 

572, 573 

Household appliance, radio, television, music 
stores_ - — - 

41.5 

32.6 

(na) 

3.0 

1.9 

2.5 

2.0 

1.9 

(na) 

58 

Eating, drinking places- - 

-3.1 

9.7 

25.7 

6.2 

5.8 

8.0 

7.7 

7.6 

7.8 

5812 

Eating places _ _— _ 

-8.8 

4.7 

25.2 

4.7 

4,7 

5.5 

5.5 

5.6 

5.8 

5813 

Drinking places (alcoholic beverages) _ - 

19.7 

23.0 

27.4 

1.5 

1.2 

2.5 

2.1 

2.0 

2,0 

59 pt. (591) 

Drug stores, proprietary stores --- - 

-2.3 

-2.2 

13.0 

3,5 

3.2 

4.1 

4.4 

3.8 

4,3 

59 ex. 591 

Other retail stores'* - ---- — 

-15.7 

-10.7 

0.4 

9.8 

10.6 

9.2 

10.8 

8.3 

10.6 

592 

Liquor stores _ — - - --- — 

26.4 

9,0 

(na) 

1.8 

1.3 

2.6 

2.5 

2,6 

(na) 

594 

Book, stationery stores _ _ 

(d) 

-68.7 

(na) 

(D) 

0.2 

0,2 

0.6 

0.2 

(na) 

595 

Sporting goods stores, bicycle shops __ — 

(d) 

48.7 

(na) 

(d) 

(d) 

0.6 

0.4 

0.5 

(na) 

597 

Jewelry stores _ -_— _— - 

-10.6 

-11.8 

(na) 

2.9 

3.0 

1.0 

1 ,1 

0.7 

(na) 

5992 

Florists -_ — -- 

(D) 

18.2 

(na) 

(d) 

(d) 

0.4 

0.4 

0.4 

(na) 

5996 

Camera, photographic supply stores __ - 

-74.2 

-54.6 

(na) 

0.2 

0.8 

0.2 

0.4 

0.1 

(na) 

7011 

SELECTED SERVICES 

Hotels, motels - . - - -- — 

(D) 

(d) 

(na) 

M 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters____ _ — 

-41.7 

-18,6 

(d) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

J958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers {i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer” establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 



































15-8 Bridgeport SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 


Total" 


Central business district sales as— 


Percent of city sales 


1963 


31.3 


1958 


36.1 


Percent of standard metropolitan 
statistical area sales 


1963 


16.2 


1958 


22.9 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores- 

Other _ 


6.0 
12.9 
5. 1 


20.9 
7. 3 
1 


3.0 

4.5 

2.7 


10.5 

3.7 

12.1 


53 part® 
531 
533 
539 


General merchandise group stores - 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


86.4 

90,2 

48.8 

100.0 

(D) 

50.9 

56,6 

76,4 

32.3 

63,9 

(d) 

55.7 


54 

55 ex. 554 
55 pt. (554) 


Food stores_ 

Automotive dealers- 

Gasoline service stations 


7.8 

31.0 

9.7 


13.8 

27.4 

9.3 


3.8 

13.7 

4.0 


8.3 

13.8 

4.8 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores'- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


44.3 

71.3 
60.6 
62.2 

(D) 

74.6 

(d) 


60.0 

62,2 

62.8 

56.9 

39.6 

75.5 

89.5 


28.4 
33.0 

40.4 
40,2 

(D) 

43.6 

(D) 


47.6 

49.4 
52.9 

46.4 

27.7 
64.0 
74. 1 


57 

5712 

5713-15. 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music stores 


41.1 

46.2 
34.0 

38.3 


51.6 

71.4 

43.3 

35.9 


24.7 

26.5 

18.3 

26.0 


35.7 



58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


24.3 

26.4 

19.5 


27.5 

30.3 

20,0 


13.2 

13.4 

12.4 


17, 1 
18.4 
13.2 


59 pt. (591) 


Drug stores, proprietary stores 


26.2 


26.3 


14.9 


17.3 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


33,5 

21,2 

(d) 

(D) 

96.2 

(D) 

47.2 


35.5 
18.3 

11.5 
(d) 

94.9 
(D) 
83. 1 


19.1 


11.0 

(d) 

(D) 

65,5 


(D) 

26.7 


(NA) 

(NA) 

(na) 

(NA) 

(na 

(na) 


SELECTED SERVICES 


7011 Hotels, motels_ 

783 Motion picture theaters 


(P) 
28.1 


(d) 35.9 

39.3 (d) 


(na) 

(d) 


standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 







































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as “Shoppers Fair Plaza" and establishments on Boston Ave. from Glenwood Ave. to Noble Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


.$i,ooo_. 


20 

il 856 


54, 58. 591 


Convenience goods stores; 

Number_ 

Sales_$1,000__ 


9 

6 543 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1.000._ 


8 

^ 434 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


3 

879 
Number of 
estab¬ 
lishment 


20 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex, 554 


Automotive Dealers 


1 


55 pt. (554) 


Gasoline service stations 


2 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


2 

1 


1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


5 

3 

1 

1 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

- 595 

- 597 
5992 

2 5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


MRC No. 2. Includes the planned center known as “Connecticut Post Center” at the intersection of Boston Post Rd. and Connecticut Tpk. and establishments along the 

1200 and 1300 blocks of Boston Post Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


50 

26 953 


55 ex. 554 


Automotive dealers 


1 


55 pt. (554) 


Gasoline service stations 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


11 
4 227 


26 

20 662 


52, 55, 

59 ex, 591 


All other stores: 

Number_ 

Sales_$1,000_ 


Retail stores, total 


13 
2 064 

Number of 
estab¬ 
lishments 


50 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

2 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


15 

2 

5 

4 
1 

5 
2 

7 

1 

4 

2 

6 
6 


2 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

2 594 

2 595 

- 597 

5992 

3 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores 


8 

2 

1 

1 

1 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































15-10 Bridgeport SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes the planned center known as "Milford Shopping Plaza" and establishments on Cherry St. from Butck Ave, to Corona Dr. 


SiC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


$ 1 , 000 - 


11 
5 686 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


$ 1 , 000 _- 


$ 1 , 000 — 


5 56 

(d) 561,567 

562-3, 568 
562 
3 565 

2 072 566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000- 


Retail stores, total 


(D) 

Number of 
estab¬ 
lishments 


11 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores- 1 

Other_ 1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


1 

n 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

- 597 

5992 
1 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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MAJOR RETAIL CENTERS 


Buffalo SMSA 16-5 


TABLE 1 The Central Business District: 1963 and 1958 

A. Buffalo 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total ^ _ _ 

969 

150 559 

28 498 

9 518 

1 305 

196 887 

34 081 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ____ __ __ 

27 

2 895 

331 

58 

24 

4 866 

689 

5251 

Hardware stores_ __ _ _ _ 

12 

222 

23 

5 

9 

981 

98 

52 ex. 5251 

Other ____ 

15 

2 673 

308 

53 

15 

3 885 

591 

53 part* 

General merchandise group stores^ __ 

22 

53 094 

10 504 

3 901 

21 

61 279 

11 469 

631 

Department stores 

4 

39 785 

8 270 

3 115 

5 

51 224 

9 740 

533 

Liniited price variety stores__ _ 

5 

9 014 

1 503 

621 

7 

9 195 

1 636 

539 

Miscellaneous general merchandise stores _ __ 

13 

4 295 

731 

165 

9 

860 

93 

54 

Food stores _ _ __ _ 

138 

11 273 

830 

258 

231 

16 852 

1 024 

55 ex. 554 1 

Automotive dealers __ _ _____ 

14 

1 263 ^ 

164 

32 


1 232 

161 

55 pt. (554) 

Gasoline service stations _ -__ 

40 

2 982 

242 

80 

61 

5 305 

488 

56 

Apparel, accessory stores __ __ _ 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores —_ 

127 

29 105 

5 814 

1 520 

173 

40 790 

6 957 

561, 567 

37 

9 788 

2 425 

550 

55 

13 147 

2 883 

562-3, 568 

52 

15 087 

2 800 

813 

64 

21 450 

3 209 

562 

Women's ready-to-wear stores^ __ 

22 

11 571 

2 250 

657 

40 

18 213 

2 631 

565 

Family clothing stores^ ___ __ 

5 

270 

37 

24 

8 

604 

100 

566 

Shoe stores_ _ _- _ 

33 

3 960 

552 

133 

42 

4 908 

664 

564, 569 

Other apparel, accessory stores__ 

" 


“ 


4 

681 

101 

57 

Furniture, home furnishings, equipment stores_ 

53 

8 933 

1 558 

315 

76 

13 865 

3 005 

5712 

Furniture stores_ 

26 

3 003 

451 

76 

28 

7 747 

1 755 

5713-15, 19 

Other home furnishings stores__ 

10 

812 

207 

47 

16 

1 605 

360 

572, 573 

Household appliance, radio, television, music 
stores ___ 

17 

5 118 

900 

192 

32 

4 513 

890 

58 

Eating, drinking places_- - ___- 

326 

20 919 

5 519 

2 442 

419 

25 117 

5 923 

5812 

Eating places - -- 

203 

15 000 

4 327 

1 942 

260 

17 378 

4 568 

5813 

Drinking places (alcoholic beverages) _____ 

123 

5 919 

1 192 

500 

159 

7 739 

1 355 

59 pt. (591) 

Drug stores, proprietary stores 

25 

4 315 

705 

199 

40 

6 864 

990 

59 ex. 591 

Other retail stores^ _____ 

197 

15 780 

2 831 

713 

249 

20 717 

3 375 

592 

Liquor stores-- — - 

36 

3 538 

244 

87 

42 

3 755 

230 

594 

Book, stationery stores--- 

7 

1 391 

427 

149 

12 

2 629 

724 

595 

Sporting goods stores, bicycle shops --- 

9 

1 633 

279 

57 

9 

1 328 

187 

597 

Jewelry stores_ - — --- 

20 

2 696 

520 

109 

33 

3 431 

768 

5992 

Florists__ — -- 

13 

412 

74 

22 

12 

493 

117 

5996 

Camera, photographic supply stores _ -- 

1 

(□) 

(D) 

(0) 

6 

847 

76 

7011 

SELECTED SERVICES 

Hotels, motels _ --— 

34 

9 310 

3 911 

1 46.6 

34 

11 474 

4 352 

783 

Motion picture theaters--— — 

9 

2 540 

807 

258, 

10 

3 348 

947 


^standard Notes: - Represents zero. (D) WittiHfeldTo avoid disclosure. (NA) Not available, 

^1958 group totals for SIC S3 and 56 may include data for ''nonemployer* establishments which could not be classified and tabulated by detailed kinds of business. 

'^Excludes nonstore retailers fi e., mail order, direct selling merchandise vending machine nneratnrst nart of 5sir. 






































16-6 


Buffalo SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 — Continued 

B. Niagara Falls 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) ^ 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1000) 


RETAIL STORES 









Total^’l_ _ - 

163 

17 346 

3 032 

1 118 

180 

22 767 

3 646 

52 

Lumber, building materials, hard\ware, farm equip- 









ment dealers — ___ — 

1 

(D) 

(D) 

(D) 

1 

ID) 

ID) 

5251 

Hardware stores- _ _ — __ 

- 

- 

- 

- 

- 

_ 


52 ex. 5251 

Other_ _ _ _ 

1 

(D) 

(D) 

ID) 

1 

ID) 

10) 

53 part^ 

General merchandise group stores^_ _ _ __ 

5 

7 600 

1 219 

416 

8 

8 817 

1 374 

531 

Department stores __ _ __ 

2 

(D) 

(D) 

(D) 

3 

5 997 

923 

533 

Limited price variety stores___ __ 

2 

(D) 

(D) 

(D) 

3 

ID) 

ID) 

539 

Miscellaneous general merchandise stores __ — 

1 

(D) 

(D) 

ID) 

2 

ID) 

ID) 

54 

Food stores _ _ _ _ __ 

15 

872 

62 

23 

10 

1 199 

110 

55 ex. 554 

Automotive dealers _ ___ __ __ 

- 

- 

- 

- 

4 

ID) 

ID) 

55 pt. (554) 

Gasoline service stations _ __ _ 

10 

1 085 

85 

29 

9 

928 

71 

56 

Apparel, accessory stores___ __ 

16 

1 209 

220 

104 

24 

1 969 

342 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ 

7 

691 

140 

76 

4 

875 

158 

562-3, 568 

Women's clothing, specialty stores^ _ 

6 

314 

48 

19 

9 

604 

123 

562 

Women's ready-to-wear stores^-'^___ 

3 

222 

30 

14 

5 

460 

101 

565 

Family clothing stores^_ __ _ _ 

1 

(D) 

(D) 

ID) 

1 

ID) 

ID) 

566 

Shoe stores___ — 

2 

(0) 

(D) 

ID) 

5 

353 

50 

564, 569 

Other apparel, accessory stores_ _ 


*" 

“ 

“ 

3 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

5 

472 

50 

16 

4 

343 

73 

5712 

Furniture stores ___ ___ 

1 

(D) 

(D) 

ID) 

2 

(0) 

ID) 

5713-15, 19 

Other home furnishings stores _ _ __ __ 

1 

(D) 

(D) 

ID) 

- 



572. 573 

Household appliance, radio, television, music 









stores_ _ _ _ _ _ 

3 

(D) 

(D) 

ID) 

2 

ID) 

ID) 

58 

Eating, drinking places ___ 

63 

3 805 

1 037 

426 

64 

3 743 

925 

5812 

Eating places _ _ _ _ __ _ _ 

31 

2 714 

823 

332 

35 

2 356 

689 

5813 

Drinking places (alcoholic beverages) _ 

32 

1 091 

214 

94 

29 

1 387 

236 

59 pt. (591) 

Drug stores, proprietary stores_ _ _ _ 

2 

(D) 

(D) 

ID) 

5 

866 

146 

59 ex. 591 

Other retail stores^ __ _ ____ 

46 

1 825 

282 

86 

51 

2 329 

291 

592 

Liquor stores __ _ _ __ _ 

5 

208 

11 

6 

6 

290 

11 

594 

Book, stationery stores ___ _ 

4 

(D) 

(U) 

ID) 

1 

(D) 

ID) 

595 

Sporting goods stores, bicycle shops _ __ 

1 

(D> 

(D) 

ID) 

1 

(D) 

ID) 

597 

Jewelry stores____ _ 

4 

132 

34 

8 

4 

250 

47 

5992 

Florists_ ___ 

- 

.. 






5996 

Camera, photographic supply stores __ _ 

2 

(D) 

(D) 

ID) 

2 

(D) 

ID) 


SELECTED SERVICES 








7011 

Hotels, motels___ _ _ _ 

17 

2 821 

900 

327 

14 

2 396 

898 

783 

Motion picture theaters__ _ __ 

2 

(D) 

ID) 

ID) 

2 

--d 

(D) 

10) 


^standard Notes: - Represents zero. (D) Withhfeld to avoid disclosure. (NA) Not available. '^1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers {i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer'* establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































MAJOR RETAIL CENTERS 


Buffalo SMSA 16-7 


TABLE 2. The City: 1963 and 1958 

A. Buffalo 


SIC code 

Kind of business 

1963 

1958' 

Estab- 

lish- 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP .. . . 

5 076 

657 211 

84 877 

26 704 

6 807 

778 32 6 

99 299 

52 

Lumber, building materials, hardware, farm equip- 





1 




ment dealers_ » __ 

173 

21 942 

3 376 

652 

239 

27 179 

3 909 

5251 

Hardware stores____ 

78 

3 504 

542 

141 

111 ! 

6 334 

666 

52 ex. 5251 

Other _ _ __ _ 

95 

18 438 

2 834 

511 

120 

20 845 1 

3 243 

53 part* 

General merchandise group stores^_ _ - 

76 

94 214 

16 791 

5 691 

122 

127 333 

25 428 

531 

Department stores_ __ __ 

8 

71 355 

13 508 

4 434 

10 

100 255 

19 003 

533 

Limited price variety stores_ - _ _ 

33 

12 309 

2 047 

861 

57 

(d) 

(d) 

539 

Miscellaneous general merchandise stores » 

35 

10 550 

1 236 

396 

49 

<d) 

(d) 

54 

Food stores____ __ __ 

1 287 

157 218 

12 230 

3 813 

1 872 

185 109 

11 046 

55 ex. 554 

Automotive dealers _ _ _ _ _ _ 

157 

128 412 

11 187 

2 044 

178 

122 629 

13 040 

55 pt. (554) 

Gasoline service stations _ _ _ 

396 

31 671 

2 877 

957 

536 

41 495 

3 425 

56 

Apparel, accessory stores_____ 

353 

48 835 

8 973 

2 674 

494 

64 996 

10 952 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

90 

13 008 

2 976 

717 

125 

18 451 

3 723 

562-3, 568 

Women's clothing, specialty stores __ 

138 

26 292 

4 691 

1 531 

109 

32 862 

5 406 

562 

Women’s ready-to-wear stores^___ 

87 

22 581 

4 150 

1 371 

87 

2 6 980 

4 501 

565 

Family clothing stores^ -___ _ 

21 

933 

151 

60 

16 

1 428 

207 

566 

Shoe stores_____ __ 

97 

1 8 346 

i 135 

351 

127 

10 591 

1 378 

564, 569 

Other apparel, accessory stores_- 

7 

' 257 

20 

15 

31 

1 598 

238 

57 

Furniture, home furnishings, equipment stores_ 

276 

34 793 

5 320 

1 203 

459 

50 732 

8 094 

5712 

Furniture stores -____ 

110 

i 15 196 

2 334 

490 

140 

24 572 

4 261 

5713-15, 19 

Other home furnishings stores_—_ 

54 

3 993 

887 

226 

98 

6 877 

1 262 

572, 573 

Household appliance, radio, television, music 









stores __ _ _ __ _ ^ 

112 

15 604 

2 099 

487 

221 

19 283 

2 571 

58 

Eating, drinking places __ > __-_ 

1 410 

67 601 

14 488 

6 856 

1 753 

77 481 

15 177 

5812 

Fating plar.ft?; 

754 

40 266 

10 044 

4 795 

941 

43 927 

10 407 

5813 

Drinking places (alcoholic beverages) _ 

656 

27 335 

4 444 

2 061 

812 

33 554 

4 770 

59 pt. (591) 

Drug stores, proprietary stores _ 

186 

27 196 

3 709 

1 132 

225 

28 242 

3 819 

59 ex. 591 

Other retail stores^. _-_-_ 

762 

45 329 

5 926 

1 662 

92 9 

52 930 

6 409 

592 

Liquor stores __ __ 

164 

13 728 

851 

332 

194 

13 463 

697 

594 

Book, stationery stores — — -- 

25 

1 907 

495 

171 

33 

3 547 

852 

595 

Sporting goods stores, bicycle shops _ — — 

26 

2 631 

413 

89 

32 

2 289 

278 

597 

Jewelry stores- - -- 

77 

3 964 

644 

169 

117 

5 697 

1 043 

5992 

Florists -.- 

83 

3 114 

561 

184 

98 

3 200 

538 

5996 

Camera, photographic supply stores - ^ — 

11 

989 

73 

22 

30 

2 558 

178 


SELECTED SERVICES 








7011 

Hotels, motels- -- - 

60 

(d) 

(D) 

(D) 

71 

(D) 

(D) 

783 

Motion picture theaters-- 

23 

3 757 

1 147 

411 

36 

5 376 

1 651 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































Buffalo SMSA 


MAJOR RETAIL CENTERS 


TABLE 2. The City: 1963 and 1958— continued 
B. Niagara Falls 


SIC code 


5251 

52 ex. 5251 


53 part’ 
531 
533 
539 


55 ex. 554 


Kind of business 


RETAIL STORES 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other - 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


Food stores 


Automotive dealers 


55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) . 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores^- 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists_ 

5996 Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters. 


1963 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

1 013 

121 

956 

14 

719 

4 710 

31 

2 

986 


601 

125 

11 


716 


111 

26 

20 

2 

270 


490 

99 

16 

15 

183 

2 

164 

873 

4 

9 

842 

1 

424 

527 

9 


(D) 


(0) 

(D) 

3 


(D) 


(D) 

(D) 

150 

30 

295 

2 

291 

651 

44 

25 

988 

2 

559 

456 

107 

6 

854 


553 

200 

86 

8 

333 

1 

255 

485 

23 

1 

874 


298 

116 

37 


(D> 


(D) 

(D) 

24 

2 

942 


441 

186 

3 


(D) 


ID) 

(D) 

19 

1 

459 


225 

64 

4 


363 


50 

20 

59 

5 

362 


768 

192 

19 

2 

496 


430 

92 

17 


775 


106 

34 

23 

2 

091 


232 

66 

322 

12 

617 

2 

667 

1 212 , 

176 

7 

904 

1 

926 

852 

146 

4 

713 


741 

360 

33 

4 

944 


734 

211 

165 

9 

394 

1 

127 

305 

44 

2 

208 


76 

38 

5 


285 


(D) 

(D) 

8 


285 


29 

8 

13 


534 


105 

29 

10 


411 


84 

30 

2 


(0) 


<D) 

(D) 

73 

4 

456 


(0) 

(D) 

3 


(d) 


(0) 

(0) 


(number) 


($ 1 , 000 ) 


56 

6 649 

914 

23 

1 307 

138 

33 

5 342 

776 

26 

15 872 

2 467 

6 

9 846 

1 508 

10 

4 466 

732 

10 

1 560 

227 

248 

39 223 

2 417 

41 

19 430 

2 274 

105 

7 988 

681 

111 

10 737 

1 511 

30 

2 754 

343 

42 

4 630 

698 

22 

i 3 855 

584 

5 

(D) 

<D) 

24 

1 866 

244 

8 

(D) 

(D1 

71 

7 223 

1 163 

19 

3 489 

648 

19 

1 210 

234 

33 

2 524 

281 

337 

13 618 

2 391 

187 

8 109 

1 669 

150 

5 509 

722 

37 

5 205 

735 

184 

10 420 

1 191 

37 

2 156 

88 

4 

(D) 

(D) 

4 

228 

(D) 

17 

1 180 

186 

16 

462 

72 

2 

(D) 

(D) 

82 

3 315 

(D) 

5 

866 

288 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 






































MAJOR RETAIL CENTERS 


Buffalo. SMSA 16-9 


TABLE 3 The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 

1963 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

RETAIL STORES 





TotaP .-__ 

11 195 

1 646 855 

193 555 

61 743 

Lumber, building materials, hardware, farm equip- 





ment dealers ____ 

536 

72 516 

10 050 

2 025 

Hardware stores _ _ __ ____ 

198 

11 799 

1 613 

425 

Other _ _ ____ 

338 

60 717 

8 437 

1 600 

General merchandise group stores^ 

220 

242 392 

35 883 

13 184 

Department stores _ ___ _ _ .. _ 

39 

168 989 

26 738 

9 509 

Linnlted price variety stores _____ 

92 

36 848 

5 858 

2 506 

Miscellaneous general merchandise stores _ _ __ 

89 

36 555 

3 287 

1 169 

Food stores _ __ __ __ __ 

2 365 

424 235 

32 473 

10 080 

Automotive dealers __ ____ _ 

457 

324 529 

28 769 

5 239 

Gasoline service stations _ ____ 

1 208 

95 996 

8 026 

2 728 

Apparel, accessory stores >... — __ _ 

743 

98 821 

15 439 

5 108 

Men's, boys' apparel stores, custom tailors 

183 

25 902 

4 771 

1 295 

Women’s clothing, specialty stores__ ^ 

281 

49 025 

7 559 

2 727 

Women’s ready-to-wear stores^__ __ > 

188 

40 658 

6 427 

2 313 

Family clothing stores^_ .. ___ 

51 

4 985 

578 

217 

Shoe stores __- __ 

201 

17 191 

2 339 

776 

Other apparel, accessory stores __ _ 

27 

1 718 

192 

93 

Furniture, home furnishings, equipment stores_ 

615 

67 898 

9 985 

2 294 

Furniture stores ____ 

220 

29 964 

4 667 

980 

Other home furnishings stores_ _ 

133 

9 570 

1 795 

448 

Household appliance, radio, television, music 





stores _____ __- 

262 

28 364 

3 523 

866 

Eating, drinking places__ 

3 058 

146 890 

31 026 

14 673 

Eating places- --- _ 

1 725 

93 773 

22 834 

10 749 

Drinking places (alcoholic beverages)- 

1 333 

53 117 

8 192 

3 924 

Drug stores, proprietary stores-- - 

393 

66 587 

9 362 

2 914 

Other retail stores'* __— __ __ 

1 600 

106 991 

12 542 

3 498 

Liquor stores -— --- 

315 

26 480 

1 485 

572 

Book, stationery stores_ — __ _ 

50 

4 243 

837 

318 

Sporting goods stores, bicycle shops -- 

94 

5 730 

788 

211 

Jewelry stores_ — —- 

137 

6 925 

1 139 

295 

Florists — --— - 

143 

5 811 

1 005 

333 

Camera, photographic supply stores -- 

27 

1 709 

144 

42 

SELECTED SERVICES 





Hotels, motels- 

304 

24 650 

7 830 

3 001 

Motion picture theaters--- 

50 

6 432 

1 943 

759^ 


1958’ 


Estab¬ 

lish¬ 

ments 


(number) 


12 631 


655 

238 

417 


275 

30 

118 

97 


3 084 
468 
1 298 


910 

226 

330 

172 

38 

240 

66 


814 

236 

172 

406 


3 210 
1 811 
1 399 


406 


1 711 
329 
51 
83 
191 
176 
40 


330 

73 


Sales 

($ 1 , 000 ) 


494 

140 

86 

604 

15 

989 

70 

615 

192 

675 

142 

382 

36 

993 

12 

620 

402 

061 

243 

854 

94 

322 


102 

Oil 

28 

572 

47 

275 

39 

708 

4 

798 

17 

634 

3 

626 


78 

740 

37 

365 

11 

408 

29 

967 

135 

776 

80 

070 

55 

706 


55 

991 

102 

106 

23 

678 

4 

834 

4 

026 

8 

.747 

5 

450 

3 

278 


22 

937 

8 

813 


Payroll, 

entire 

year 


($ 1 , 000 ) 


173 616 


11 895 
1 953 
9 942 


33 482 
25 641 
6 283 
1 558 


23 980 
25 363 
7 397 


15 698 

5 023 
7 332 

6 236 
658 

2 215 
470 


12 104 
6 351 
1 924 

3 829 


25 296 
17 726 
7 570 


7 459 


10 942 
1 147 
1 039 
441 
1 443 
782 
235 


7 604 
2 464 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "'nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 










































16-10 Buffalo SMSA 


MAJOR RETAIL CENTERS 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 

A. Buffalo 


Percent change in sales 


Percent distribution of sales 


SIC code 


52 

5251 

52 ex. 5251 


53 part- 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip- 

ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores^'?._ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores^_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters_ 


Central 

business 

district 

1 

Standard 

metro¬ 

politan 

statis¬ 

tical 

area 

Central business 
district 

City 

standard 
metropolitan 
statistical area 

1963 

1958 

1963 

1958 

1963 

1958 

- 23.5 

- 15,6 

10.2 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

- 40.5 

- 19.3 

- 16.3 

1.9 

2.5 

3.3 

3.5 

4.4 

5 . 8 

- 77.4 

- 44.7 

- 26.2 

0.1 

0.5 

0.5 

0.8 

0.7 

1.1 

- 31.2 

- 11,5 

- 14.0 

1.8 

2.0 

2.8 

2.7 

3.7 

4.7 

- 13.4 

- 26.0 

25.8 

35.3 

31.1 

14.4 

16.4 

14.7 

12,9 

- 22.3 

- 28.8 

18.7 

26.4 

26.0 

10.9 

12.9 

10.3 

9.5 

- 2.0 


- 0.4 

6.0 

4.7 

1.9 

( d ) 

2.2 

2.5 

399.4 

( d ) 

189.7 

2.9 

0,4 

1.6 

( D ) 

2.2 

0.9 

- 33.1 

- 15.1 

5.5 

7.5 

8.6 

23.9 

23,8 

25.8 

26.9 

2.5 

4.5 

33,1 

0.8 

0.6 

19.6 

15.8 

19.7 

16.3 

- 43.8 

- 23.7 

1.8 

2.0 

2.7 

4.8 

5,3 

5.8 

6.3 

- 28.7 

- 24.9 

- 3.1 

19.3 

20.7 

7.4 

8.4 

6.0 

6.6 

- 25.6 

- 29.5 

- 9.4 

6.5 

6.7 

2.0 

2.4 

1.6 

1.9 

- 29.7 

- 20,0 

3.7 

10.0 

10.9 

4.0 

4.2 

3.0 

3.2 

- 36.5 

- 16.3 

2.4 

7.7 

9.3 

3.4 

3.5 

2.5 

2,7 

- 55.3 

- 34.7 

3.9 

0.2 

0.3 

0.1 

0.2 

0.3 

0.3 

- 19.3 

- 21.2 

- 2.5 

2.6 

2.5 

1.3 

1.4 

1.0 

1.2 

- 100,0 

- 83.9 

- 52.6 


0.3 

- 

0.2 

0.1 

0.2 

- 35.6 

- 31.4 

- 13.8 

5.9 

7.0 

5.3 

6.5 

4.1 

5.3 

- 61.2 

- 38.2 

- 19.8 

2.0 

3.9 

2.3 

3.2 

1.8 

2.5 

- 49.4 

- 41.9 

- 16.1 

0.5 

0.8 

0.6 

0.9 

0.6 

0.8 

13.^1 

- 19.1 

- 5.4 

3.4 

2,3 

2.4 

2.4 

1.7 

2.0 

- 16.7 

- 12.8 

8.2 

13.9 

12,8 

10.3 

9.9 

8.9 

9.1 

- 13.7 

- 8.3 

17,1 

10.0 

8.9 

6.1 

5.6 

5.7 

5.4 

- 23.5 

- 18.5 

- 4.7 

3.9 

3.9 

4.2 

4.3 

3,2 

3.7 

- 37.1 

- 3.7 

18.9 

2.9 

3.5 

4.1 

3.6 

4.1 

3.8 

- 23.8 

- 14.4 

4.8 

10.5 

10.5 

6.9 

6.8 

6.5 

6.8 

- 5.8 

1»8 

11.8 

2.3 

1,9 

2.1 

1.7 

1.6 

1.6 

- 47,1 

- 46.2 

- 12,2 

0.9 

1.3 

0.3 

0.5 

0.3 

0.3 

23.0 

15.0 

42.3 

1.1 

0.7 

0.4 

0.3 

0.3 

0.3 

- 21.4 

- 30.4 

- 20.8 

1.6 

1.7 

0.6 

0.7 

0.4 

0.6 

- 16.4 

- 2.7 

6.6 

0.3 

0.3 

0.5 

0.4 

0.4 

0.4 

( d ) 

- 61.3 

- 47.9 

( D ) 

0.4 

0.2 

0.3 

0.1 

0.2 

- 18.9 

( d ) 

7,5 

( X ) 

( X ) 

( x ) 

( X ) 

rx> 

(x) 

- 24.1 

30.1 

- 27.0 

( X ) 

( X > 

( x ) 

( x ) 

( x ) 

( X ) 


^ mm ^ Withheld to avoid disclosufe. (NA) Not available. (X) Not applicable. 

f “nonemployer" establishments which could not be classified and tabulah 

n ’ selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


(-) Minus sign before number denotes decrease, 
by detailed kinds of business. 








































MAJOR RETAIL CENTERS 


5251 

52 ex. 5251 


55 ex. 554 


56 

561, 567 
562 3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


_____ Buffalo SMSA 16-11 

TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963— continued 

B. Niagara Falls 


SiC code 


Kind of business 


RETAIL STORES 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores’-i_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers 


55 pt. (554) Gasoline service stations . 


Apparel, accessory stores I_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores__ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places . 
Eating places_ 


59 pt. (591) Drug stores, proprietary stores . 


Other retail stores _ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 


Florists- 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters. 


Percent change in sales 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis¬ 

tical 

area 

00 

CM 

1 

- 10.6 

10.2 

( D ) 

- 55.1 

- 16,3 

- 

- 45.2 

- 26,2 

( d ) 

- 57.5 

- 14.0 

- 13.8 

- 4.5 

25,8 

( d ) 

- 0.0 

18.7 

( D ) 

( d ) 

- 0.4 

( D ) 

( d ) 

189.7 

- 27,3 

- 22.8 

5.5 

- 100.0 

33.8 

33.1 

16.9 

- 14.2 

1.8 

- 38.6 

- 22,4 

- 3.1 

- 21.0 

- 32.0 

- 9.4 

- 48.0 

( D ) 

3.7 

- 51.7 

- 23.7 

2.4 

( d ) 

(b) 

3 o 9 

in) 

CO 

CM 

1 

- 2.5 

- 100.0 

( d ) 

- 52.6 

37.6 

- 25.8 

- 13.8 

in) 

- 28.5 

- 19.8 

( D ) 

- 36.0 

- 16.1 

( d ) 

- 17.2 

- 5.4 

1.7 

- 7.4 

8.2 

15.2 

- 2,5 

17.1 

- 21.3 

- 14,5 

- 4.7 

( D ) 

- 5.0 

18.9 

- 21.6 

- 9.9 

4.8 

- 20.3 

2.4 

11.8 

( d ) 

( d ) 

- 12.2 

( D ) 

25.0 

42.3 

- 47.2 

- 54.8 

- 20.8 

• 

- 11.0 

6.6 

( D ^ 

( D ^ 

- 47.9 

17.7 

34.4 

7.5 

( d ) 

( D ) 

- 27.0 


Percent distribution of sales 


Central business 
district 


Standard 
metropolitan 
statistical area 


100*0 100.0 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, (X) Not applicable. (-) Minus sign before number denotes decrease. 
’ 1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 
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MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

1963 

1958 

1963 

m 

1963 

1958 

1963 

1958 



NIAGARA FALLS 

BUFFALO 


RETAIL STORES 










Total^_ _ - 

14.2 

16.7 

1.1 

1.5 

22.9 

25.3 

9.1 

13.2 

52 

Lumber, building materials, hardware, farm equip- 










ment dealers _ __ _ _ _- 

(d) 

(d) 

(d) 

(D) 

13.2 

17.9 

4.0 

5.6 

5251 

Hardware stores _ __ — _ — _ 

- 

- 

- 

- 

6.3 

15.5 

1.9 

6.1 

52 ex. 5251 

Other - _ -- — — 

(d) 

(d) 

(d) 

(d) 

14.5 

18.6 

4.4 

5.5 

53 part- 

General merchandise group stores^? __ __ 

50.1 

55.6 

3.1 

4.6 

56.4 

48.1 

21.9 

31.8 

531 

Department stores _ ___ _ 

(d) 

60.9 

(d) 

4.2 

55.8 

51.1 

23.5 

36.0 

533 

Limited price variety stores ___ 

(d) 

(d) 

(d) 

(d) 

73.2 

(d) 

24.5 

24.9 

539 

Miscellaneous general merchandise stores _ 

(d) 

(D) 

(D) 

(D) 

40c7 

(d) 

11.7 

6.8 

54 

Food stores _ __ __ - 

2.9 

3.1 

0.2 

0.3 

7.2 

9.1 

2.7 

4.2 

55 ex. 554 

Automotive dealers __ - _ __ 

- 

(d) 

- 

(d) 

1.0 

1.0 

0.4 

0.5 

55 pt. (554) 

Gasoline service stations __ - __ _ 

15.8 

11.6 

1.1 

1.0 

9.4 

12.8 

3.1 

5,6 

56 

Apparel, accessory stores _ _ _ _ 

14.5 

18.3 

1.2 

1.9 

59.6 

62.8 

29.5 

40,0 

561, 567 

Men's, boys' apparef stores, custom tailors 

36.9 

31.8 

2.7 

3.1 

75.2 

71.3 

37.8 

46.0 

562-3, 568 

Women's clothing, specialty stores _- 

(d) 

13.1 

0.6 

1.3 

57.4 

65.3 

30.8 

45.il 

562 

Women’s ready-to-wear stores^ ___ _ 

7.6 

11.9 

0.6 

1.2 

51.2 

67.5 

28.5 

45.9 

565 

Family clothing stores^_ _ _ 

(d) 

(d) 

(d) 

(d) 

28.9 

42.3 

5.4 

12.6 

566 

Shoe stores ____- _ __ 

(d) 

18.9 

(0) 

2.0 

47.5 

46.3 

23.0 

27.8 

564, 569 

Other apparel, accessory stores __ 


(d) 

“ 

(d) 

“ ! 

42.6 


18.8 

57 

Furniture, home furnishings, equipment stores_ 

8.8 

4.8 

0.7 

0.4 

25.7 

27.3 

13.2 

17.6 

5712 

Furniture stores __ _ _ __ 

(d) 

(d) 

(d) 

(d) 

19.8 

31,5 

10.0 

20.7 

5713-15, 19 

Other home furnishings stores 

(d) 

- 

(d) 

- 

20.3 

23.3 

8.5 

14.1 

572, 573 

Household appliance, radio, television, music 










stores - ____- _ _ 

(d) 

(d) 

(d) 

(d) 

32.8 

23.4 

18.0 

15.1 

58 

Eating, drinking places_ _ 

30.2 

27.5 

2.6 

2.8 

30.9 

32.4 

14.2 

18.5 

5812 

Eating places_ _ _ __ _ 

34.3 

29.1 

2.9 

2.9 

37.3 

39.6 

16,0 

21.7 

5813 

Drinking places (alcoholic beverages) __ __ 

23.2 

25.2 

2.1 

2.5 

21.7 

25.1 

11.1 

13.9 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ _ _ 

( d ) 

16.6 

( D ) 

1.6 

15.9 

24.3 

6.5 

12.3 

59 ex. 591 

Other retail stores'*_ __ _ _ _ 

19.4 

22.4 

1.7 

2.3 

34,8 

39.1 

14.8 

20.3 

592 

Liquor stores__ _ _ _ __ 

9.4 

13.5 

0.8 

1.2 

25.8 

27o9 

13.4 

15,9 

594 

Book, stationery stores _ 

( D ) 

( d ) 

( d ) 

( d ) 

72,9 

74.1 

32.8 

54.4 

595 

Sporting goods stores, bicycle shops __ __ 

( d ) 

( D ) 

( d ) 

( d ) 

62.1 

58.0 

28.5 

33.0 

597 

Jewelry stores -- — - 

24.7 

21.2 

1.9 

2.9 

68.0 

60.2 

38.9 

39.2 

5992 

Florists -___ —- 

. 


• 


13.2 

15.4 

7.1 

9.1 

5996 

Camera, photographic supply stores_ __ 

( d ) 

( d ) 

( d ) 

( d ) 

( d ) 

33.1 

( D ) 

25.8 


SELECTED SERVICES 









7011 

Hotels, motels __ _ __ 

63.3 

72.3 

11.4 

10.5 

( d ) 

( D ) 

37.8 

50.0 

783 

Motion picture theaters__-___ 

( d ) 

( D ) 

( 0 )- 

( D ) 

67.6 

62,3 

39.5 

38.0 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


















































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as “Airport Plaza” at the intersection of Union Rd. and Genesee St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ___ 

22 

55 ex. 554 

Automotive Dealers ___ 

- 


Sales _$1,000__ 

8 151 







55 pt. (554) 

Gasoline service stations____ 

- 

54. 58, 591 

Convenience goods stores: 






Number _____ 

12 

56 

•Apparel, accessory stores__ ___ 

a 


Sales __ _$1,000 . 

(D) 

561, 567 

Men’s, boys' apparel stores, custom tailors- 

1 




562-3, 568 

Women’s clothing, specialty stores__ 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ -- 

- 


Number___ __ 

8 

565 

Family clothing stores _ - ___ 

1 


Sales _ -$1,000 

(D) 

566 

Shoe stores —__ __ __ 

2 




564. 569 

Other apparel, accessory stores -- 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number____ _- 

2 

57 

Furniture, home furnishings, equipment stores_ 

2 


Sales _$1,000_ 

ID) 

5712 

Furniture stores_____ 

1 



Number of 

5713-15, 19 

Other home furnishings stores — __ 

- 



estab- 

572, 573 

Household appliance, radio, television, music 




i lishments 


stores - — - -- -- — — 

1 


Retail stores, total____— 

1 22 

58 

Eating, drinking places —- - 

4 




5812 

Eating places — - -- 

i ^ 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 



ment dealers _ —_ _ 

1 




5251 

Hardware stores - 

1 

59 pt. (591) 

Drug stores, proprietary stores- - _ 

2 

52 ex. 5251 

Other _ _____ 

- 







59 ex. 591 

Other retail stores — - — _ -- 

1 

53 part 

General merchandise group stores ___ __ 

2 

592 

Liquor stores _ -- - 

- 

531 

Department stores — _ 

1 

594 

Book, stationery stores - - - 

- 

533 

Limited price variety stores __ _ __ _ _ _ 

1 

595 

Sporting goods stores, bicycle shops _ - 


539 

Miscellaneous general merchandise stores__ 

- 

597 

Jewelry stores - —-_ _ - 

1 




5992 

Florists -- - - — — 

- 

54 

Food stores __ _ __ _ 

6 

5996 

Camera, photographic supply stores- 

“ 


MRC No. 2. Includes establishments on Main St. from Eltham Dr. .to Chassin St., and on Eggert Rd. from Main St. to Norman St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_ __ 

12 

55 ex. 554 

1 Automotive dealers-- 

- 


Sales____$1,000 

8 022 







55 pt. (554) 

Gasoline service stations____ 

1 

54, 58, 591 

Convenience goods stores: 



i • 



Number__ __ ___ 

4 

56 

Apparel, accessory stores____ 

3 


Sales _ _ _ _.$ 1,000 

7ao 

561,567 

Men’s, boys' apparel stores, custom tailors __ _ 

1 




562-3, 568 

Women's clothing, specialty stores ^ -__ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores ^ --- 

2 


Number ____ — — i 

5 

565 

Family clothing stores _ __ 

- 


Sales_$1,000.. 

(0) 

566 

Shoe stores____—- 

- 




564, 569 

Other apparel, accessory stores__— 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number —_ _ ___ 

3 

57 

Furniture, home furnishings, equipment stores- 

1 


Sales_ _$1,000__ 

(D) 

5712 

Furniture stores —_ _ __ 

- 



Number of 

5713-15, 19 

Other home furnishings stores _ ___ 

- 



estab- 

572, 573 

Household appliance, radio, television, music 




i lishments 


stores_ _ 

1 


Retail stores, total_ - -— 

12 

58 

Eating, drinking places -__ 

1 




5812 

Eating places _______ _ _ 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — — 

- 


ment dealers __ 





5251 

Hardware stores —-- 


59 pt. (591) 

Drug stores, proprietary stores____ 

1 

52 ex. 5251 

Other _ 

“ 







59 ex. 591 

Other retail stores_ ___- __ 

2 

53 part 

General merchandise group stores —- 

1 

592 

Liquor stores _ ___ __ _ 

1 

531 

Department stores_ - —_ 

1 

594 

Book, stationery stores _ _ - 

- 

533 

Limited price variety stores _ — -__ 


595 

Sporting goods stores, bicycle shops_— — 

1 

539 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores _ ..._ _ _ 

- 




5992 

Florists _ ___ 

- 

54 

Food stores _ __ 

2 

5996 

Camera, photographic supply stores — _ - 

1 























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. Includes establishments on Broadway from Herman St. to Memorial Dr. and on Fillmore Ave. from Paderewski Dr. to Stanislaus St. 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales- 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


$i,ooo__ 


218 
i|9 743 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


4 

4 


$ 1 , 000 __ 


$ 1 , 000 -. 


90 
6 713 


69 

38 943 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


36 

9 

13 

9 

13 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000_. 


Retail stores, total 


59 
4 087 

Number of 
estab¬ 
lishments 


218 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 7 

Hardware stores_ 1 

Other_ 6 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places-- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


26 

9 

7 

10 

31 

17 

14 

2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


7 

2 

2 

3 

57 


592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


44 

6 


14 

3 

4 


MRC No. 4. Includes the planned center known as "L.B. Smith Plaza" and establishments on Abbott Rd. from Oorrance Ave. to Ridge Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -. 


40 

19 507 


55 ex. 554 


Automotive dealers 


2 


54. 58. 591 

Convenience goods stores: 

Number_____ __ 

Sales - - 

_$1,000 

53part, 56. 57 

Shopping goods stores: 

Number - _ ._ 

Sales___ __ 

_$1,000 


15 
8 070 


15 
6 709 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


10 
4 728 

Number of 
estab¬ 
lishments 


40 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

9 

3 

2 

1 

1 

2 

1 

3 

2 


1 


1 


53 part 
531 
533 
539 


General merchan(;lise group stores -_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
3 592 

2 594 

1 595 

- 597 

5992 
^ 5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _..._ 

Camera, photographic supply stores 


6 

2 

1 

1 

1 


fO O- CD 





















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the planned center known as “University Plaza" and establishments on Main St. from N. Bailey Ave. to Capen Blvd., and on 

Kenmore Ave. from Main St. to Windermere Blvd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total; 






Number___ _ _ __ 

31 

55 ex. 554 

Automotive Dealers - — _- __ 

1 


Sales_ .$1,000-- 

15 157 







55 pt. (554) 

Gasoline service stations__- _ . __ 

5 

54, 58, 591 

Convenience goods stores: 






Number_ _ __ 

11 

56 i 

Apparel, accessory stores _ _ -- 

6 


Sales_ $1,000- 

(D) 

561,567 1 

Men's, boys' apparel stores, custom tailors -_ 

- 




562-3, 568 

Women's clothing, specialty stores _ _ 


53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores--- 

1 


Number_____ 

9 

565 

Family clothing stores_— - 



Sales ___$1,000- 

(D) 

566 

Shoe stores- - --- - - 

2 




564, 569 

Other apparel, accessory stores-- 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number - ___ 

11 

57 

Furniture, home furnishings, equipment stores- 

1 


Sales — _ _$1,000— 

5 051 

5712 

Furniture stores ----- 

- 



Number of 

5713-15, 19 

Other home furnishings stores--- 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_— --- 

1 


Retail stores, total_ —- 

31 

58 

Eating, drinking places_— _ -- 





5812 

Eating places _ — - -- 


52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - 

- 


ment dealers___ _ 

- 




5251 

Hardware stores _ - -- — — 

- 

59 pt. (591) 

Drug stores, proprietary stores__ _ — -- 

1 

52 ex, 5251 

Other - - -- 

- 







59 ex. 591 

Other retail stores __- — - — - 

5 

53 part 

General merchandise group stores — — 

2 

592 

Liquor stores — -— — -- - 

' 1 

531 

Department stores —- — — 

' 1 

594 

Book, stationery stores _ — 

1 

533 

Limited price variety stores_ _— 

1 

595 

Sporting goods stores, bicycle shops - 

- 

539 

Miscellaneous general merchandise stores - 

- 

597 

Jewelry stores_ _ ______ 

1 




5992 

Florists _ _ — - ____ 

“ 

54 

Food stores — _ _ - - 

6 

5996 

Camera, photographic supply stores -- 

1 

_ 


MRC No. 6. Includes the planned centers known as "Mil-Pine Plaza" and “Pine Plaza" and establishments on Pine Ave.from 82nd St. to 86th St. and 

on Military Rd. from Scott Ave. to Homestead Ave. 







Number of 

SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

estab- 






lishments 


Retail stores, total: 






Number __ _ ___ 

41 

55 ex. 554 

Automotive dealers- - - 

3 


Sales - _ _ _ _ $1,000 _ 

11 775 







55 pt. (554) 

Gasoline service stations _ _ _ — _ 

3 

54, 58, 591 

Convenience goods stores: 






Number-- 

15 

56 

Apparel, accessory stores — - — _— 

9 


Sales_ - _ _ $1,000- 

6 465 

561, 567 

Men’s, boys' apparel stores, custom tailors - . 

2 




562-3, 568 

Women's clothing, specialty stores_ 

3 

53 part, 56. 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores —- - 

3 


Number_ __— __ _ _ 

15 

565 

Family clothing stores ___ 

1 


Sales_ _ $1,000— 

4 300 

566 

Shoe stores__ — - 

2 




564, 569 

Other apparel, accessory stores ___- 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number- - - 

11 

57 

Furniture, home furnishings, equipment stores- 

3 


Sales_ _$1,000 . 

1 010 

5712 

Furniture stores — _ _ - - 

1 



Number of 

5713-15, 19 

Other home furnishings stores —_— 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ _ _ _ — 



Retail stores total 

41 

58 

Eating, drinking places__- - __- 

7 




5812 

Eating places - _ _ - _ _ - 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-— 

- 


ment dealers_ 

2 




5251 

Hardware stores_ 

i 1 

59 pt. (691) 

Drug stores, proprietary stores _ - --- 

2 

52 ex. 5251 

Other _ 

1 







59 ex. 591 

Other retail stores_—___ 

3 

53 part 

General merchandise group stores- 

3 

592 

Liquor stores_ - __ __ 

- 

531 

Department stores- 

1 

594 

Book, stationery stores_ -- - _ — - 

- 

533 

Limited price variety stores- 

2 

595 

Sporting goods stores, bicycle shops_ 

1 

539 

Miscellaneous general merchandise stores- 

~ 

597 

Jewelry stores _ _ — ___ — 

2 




5992 

Florists - _ 

- 

54 

Food stores-— 

6 

5996 

Camera, photographic supply stores 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































16-16 Buffalo SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 7. Includes establishments on Main St. from Pierce Ave. to Ontario Ave. and on Cieveland Ave. from Whirlpool St. to 10th St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Niimhfir 

94 

55 ex. 554 

Automotive Dealers _ ___ __ 

1 


Sales _ $1,000— 

14 719 







55 pt. (554) 

Gasoline service stations ___ 

1 

54, 58, 591 

Convenience goods stores: 






Number - _____ _— 

25 

56 

Apparel, accessory stores ____ __ 

33 


Sales_ _ $1,000 _ 

4 782 

561, 567 

Men's, boys’ apparel stores, custom tailors __ _ 

5 




562-3, 568 

Women’s clothing, specialty stores _ 

17 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ __ __ 

8 


Number _ _ -__ _ __ _ -- 

47 

565 

Family clothing stores__- 

- 


$i,oon 

8 577 

566 

.^hofi stores 

9 




564, 569 

Other apparel, accessory stores _ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number __ _ 

22 

57 

Furniture, home furnishings, equipment stores_ 

9 


RalP.c .$l,n00. 

1 360 

5712 

Furniture stores ______ 

2 



Number of 

5713-15, 19 

Other home furnishings stores - __ _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores---— _ - _ 

6 


Retail stores, total - —_ __ 

94 

58 

Eating, drinking places __ __ ___ 

17 




5812 

Eating places __ _ __ __ __ 

13 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ __ 

4 


ment dealers — _ —_ __ - 

3 




5251 

Hardware stores_ __ __ _ 

3 

59 pt. (591) 

Drug stores, proprietary stores ____ 

3 

52 ex. 5251 

Other _ _ _ — 

- 







59 ex. 591 

Other retail stores _ _ _______ 

17 

53 part 

General merchandise group stores_-_ _ 

5 

592 

1 iqiior stores 

1 

531 

Department stores 

1 

594 

Book, stationery stores 

1 

533 

Limited price variety stores_ _ _ __ 

4 

595 

Sporting goods stores, bioyr.le shops 

1 

539 

Misoellanenijs general mernhanHi.se .stores 

- 

597 

lewelry stores . 

6 




5992 

Florists — __ _ — - — 


54 

Food .stores 

5 

5996 

Camera, photographio supply stores 









MRC No. 8. Includes the planned centers known as "North Town Plaza" and "Boulevard Mall" and establishments on Sheriden Dr. from Parkhurst Blvd. to Sweet Home Rd. and on 

Niagara Falls Blvd. from Grace Ave. to Glenalby Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 __ 


131 
57 338 


55 ex. 554 


Automotive dealers 


4 


54, 58, 591 

Convenience goods stores: 

Number _ _ _ 

Sales _ 

_$1,000 - 

44 

16 632 

53 part, 56, 57 

Shopping goods stores: 
Number _ 

Sales__ 

_ $1,000 - 

50 

31 486 

52, 55, 

59 ex, 591 

All other stores: 

Number _ __ 

Sales __ _ _ 

-_$1,000 

37 

9 220 




Number of 
estab¬ 
lishments 


Retail stores, total _ 


131 

52 

5251 

52 ex, 5251 

Lumber, building materials, 

ment dealers__ 

Hardware stores 

Other__ 

hardware, farm equip- 

4 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


17 

24 

4 

8 

7 

1 

11 


19 
6 
6 

7 

22 

20 
2 

4 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


7 

3 

3 


59 ex. 591 

592 

594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

^nnH'ino onnHc cfnroc Wtr\/n\ti chnrxc 


12 

2 

1 

2 













































































TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 9. includes the planned center known as “Sheridan Plaza" and establishments on Sheridan Dr. from Delaware Ave. to Colvin Blvd. and on 

Delaware Ave. from Hampton Pkwy. to Traverse Blvd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _- 


49 

20 895 


55 ex. 554 


Automotive Dealers 


2 


54, 58, 591 

Convenience goods stores: 

Number_ _ 

Sales- -- - 

_$1.000-_ 

18 

9 152 

53 part, 56, 57 

Shopping goods stores: 

Number___ 

Sales _ --- 

_$1,000 _ 

17 

9 990 

52, 55, 

59 ex. 591 

All other stores: 

Number_ ____ 

Sales _ __ __ 

__ -.$1,000 „ 

14 

1 753 




Number of 
estab¬ 
lishments 


Retail stores, total __ _ . 


49 

52 

5251 : 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __-_ 

Hardware stores_ ___ -__ i 

Other - __ 1 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

10 

3 

1 

1 

1 

3 
2 

4 
2 
1 

1 

6 
6 


2 


53 part 
531 
533 
539 

54 


59 ex. 591 


Other retail stores 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 


3 

1 

1 

1 

10 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


6 

1 

1 

1 

1 

1 


MRC No. 10. Includes the planned center known as "Southgate Plaza" at the intersection of Union Rd. and Seneca St. 


SIC code 

_i 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ 

33 

55 ex. 554 

Automotive dealers 

1 


Sales..$1,000— 

21 647 







55 pt. (554) 

Gasoline service stations __ ___ 

- 

54, 58, 591 

Convenience goods stores: 






Number. 

8 

56 

Apparel, accessory stores 

13 


Sales _$1,000- 

5 094 

561, 567 

' Men’s, boys' apparel stores, custom tailors _ 

2 


1 


562-3, 568 

Women’s clothing, specialty stores--- 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ 

3 


Number . 

17 

565 

Family clothing stores 

- 


Sale.s $1,000 j 

15 801 

566 

Shoe stores - _ __ 

4 




564, 569 

Other apparel, accessory stores_ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number--_ _ —_ 

8 

57 

Furniture, home furnishings, equipment stores_ 

- 


Sales . $1,000 

752 

5712 

Furniture storey 

- 



Number of 

5713-15, 19 

Other home furnishings stores — — - 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ — - - — -— 



Retail stores, total _ _ . 

33 

58 

Fating drinking pia^'p*^ _ 

1 




5812 

Eating places _ — _ ---- 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

- 


ment dealers ____ 

1 




5251 

Hardware stores 


59 pt. (591) 

Drug .stores, proprietary stores 

1 

52 ex. 5251 

Other-— 

1 






59 ex. 591 

Other retail stores --- 

6 

53 part 

General merchandise group stores __ 

4 

592 

Liquor stores - - — —--- 


531 

Department stores —_- _ _ 

2 

594 

Book, stationery stores- -- 

1 

533 

Limited price variety stores_ - 

2 

595 

Sporting goods stores, bicycle shops --- 

1 

539 

Miscellaneous general merchandise stores — __ 

- 

597 

Jewelry stores____ 

- 




5992 

Florists_ - - _ __ _ 

1 

54 

Food stores — _ _ _ 

6 

5996 

Camera, photographic supply stores —__ 

1 


Standard Notes: - Represents zero. (D) Withheld to.avoid disclosure. (NA) Not available. 




















































































TABLE 6. 


Other Major Retail Centers in the SMS A: 1963—continued 


MRC No. 11. Includes the planned center known as "Thruway Plaza" and establishments on Harlem Rd. from the railroad tracks south of Walden Ave. 

to Freda Ave. and on Walden Ave. from Harlem Rd. to the New York Thruway 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 Convenience goods stores; 

Number_ 

Sales_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,Goos¬ 


es 

34 003 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 

5 


_$l,000-_ 


.$ 1 , 000 - 


13 
6 332 


37 
23 233 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


25 

6 

13 

10 

4 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 15 

$1,000— 4 438 

Number of 
estab- 
lishments 


Retail stores, total- 65 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores- 1 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

3 

2 


4 

4 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


7 

2 

3 

2 


54 


Food stores 


8 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

1 

1 

3 

1 


MRC No. 12. Includes establishments on Main St. from the P. R.R. to Kelver Ct., on Elm St. from Main St. to Millard Fillmore Pi., on Riley St. from 

Main St. to E. Fillmore Ave., and onOlean St. from Main St. to Ellis PI. 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


45 

^6 871 


55 ex. 554 


Automotive dealers 


5 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_$1,006— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000 _ 


8 

2 374 


15 
1 936 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


22 
2 561 

Number of 
estab¬ 
lishments 


45 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


3 

2 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

5 

3 

1 

1 

1 


6 

1 

1 

4 


3 


53 part 
531 
533 
539 


General merchan^lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera! merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


^ 592 

1 594 

1 595 

2 597 
5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


13 

1 

3 

1 

2 

1 




M fO 






















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 13. Includes the planned center known as “Transitown Plaza” and establishments on Transit Rd. from Wehrle Rd. to 4300 - 7300 Transit Rd. 

and on Main from Tennyson Ter. to 8100 Main 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54,58,591 


Convenience goods stores; 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ._ • 


56 

19 091 


55 ex. 554 


Automotive Dealers 




55 pt. (554) 


Gasoline service stations 


6 


.$ 1 , 000 __ 


.$ 1 , 000 ...- 


19 
6 137 


15 
6 573 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores___ 

Other apparel, accessory stores_ 


9 

3 

3 

2 

3 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


22 
6 361 

Number of 
estab- 
lishments 


56 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 5 

Hardware stores_ 2 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

1 


1 

8 

6 

2 

2 


59 ex. 591 


Other retail stores 


7 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

2 594 

2 595 

597 
5992 
9 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


2 


1 

1 


MRC No. 14. Includes the planned center known as “South Shore Plaza” at the intersection of Southwestern Blvd. and Rogers Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 __ 


17 
6 683 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000... 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000.. 


6 

2 625 


7 

3 848 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


4 

210 

Number of 
estab¬ 
lishments 


17 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 

1 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

1 

1 


3 


2 

2 

1 


59 ex. 591 


Other retail stores 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists __ 

Camera, photographic supply stores 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 






















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 15. Includes establisliments in the area bounded by: S. Niagara St., Ellicott Creek, Delaware Ave., Broad St., William St., Fletcher St., and Seymour St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

72 

55 ex. 554 

Automotive Dealers____ 

_ 


Sales_$1,000- 

8 976 







55 pt. (554) 

Gasoline service stations _ _ __ 

7 

54, 58, 591 

Convenience goods stores: 






Number _____ 

21 

56 

Apparel, accessory stores - __ __ 

14 


Sales__$1,000-- 

2 781 

561, 567 

Men's, boys’ apparel stores, custom tailors -_ 

3 




562-3, 568 

Women's clothing, specialty stores _ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ __ 

<4 


Number -- __ - - __ 

24 

565 

Family clothing stores _- - __ 

- 


$1,000 

4 494 

566 

Shoe stores_ _ - -_- - 

5 




564,569 

Other apparel, accessory stores - _ __ 

1 

52. 55, 

All other stores; 





59 ex. 591 

Number__ — - —-— -- 

27 

57 

Furniture, home furnishings, equipment stores_ 

6 


Sales_ _ _$1,000-- 

1 701 

5712 

Furniture stores_ _ _ _ _ 

2 



Number of 

5713-15, 19 

Other home furnishings stores -- -_ -__ 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores __ -__ _ 

6 


Retail stores, total _ ____ 

72 

58 

Fating, ririnking piares 

13 




5812 

Eating places _ -- _ _ 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

6 


ment dealers_- — — _ - 

1 




5251 


1 

59 pt. (591) 

Drug <itorps, proprietary ctnrp<: 

3 

52 ex. 5251 

Other -- - -- __ - _ 







59 ex. 591 

Other retail stores - — -__ — _ 

19 

53 part 

General merchandise group stores _ __ 

2 

592 

1 iqtjor stores _ __ _ 

3 

531 

DepartiTifint stores _ 

1 

594 

Ronk, stationery stores _ _ _ 


533 

Limited price variety stores -- „ __- 

1 

595 

Sporting goods stores, bicycle shops 

1 

539 

Miscellaneous general merchandise stores - _ 

- 

597 

Jewelry stores — -_ — -_ — — 

5 




5992 

Florists ----- -— - — 

- 

54 

Foorl stores 

5 

5996 

Harnera, photographir supply stores 

- 








MRC No. 16. Includes establishments in the area bounded by: Barge Canal, Pine St., Race St., Hydraulic Canal. Chestnut St. extended. Chestnut St., Elm St., Bellah Alley, 
Charles St., East Ave., Washburn St., Walnut St., Elm St., Seymour Alley, Locust St., Walnut St., and Saxton St, 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


20 9^9 


55 ex. 554 


Automotive dealers 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$l,000-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000.-- 


49 
6 031 


63 
10 990 


52, 55, 

59 ex, 591 


All other stores: 

Number_ 

Sales_$1,000_- 


Retail stores, total 


42 
3 928 

Number of 
estab- 
lishments 


154 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip* 

ment dealers_ 

Hardware stores_ 

Other _ 


5 

2 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

31 

11 

8 

8 

10 

2 

17 

6 

2 

9 

25 

16 

9 

8 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


15 
3 
6 
6 

16 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


28 

4 

1 

2 

7 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

















































































MAJOR RETAIL CENTERS 


Buffalo SMSA 16- 


table 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 17. 


Includes the planned center known as "Lang Field plaza” and establishments on Bailey Ave. from Connelly Ave. to Martha Ave. (Buffalo city, Erie Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales _ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 -- 


15 

10 223 


55 ex. 554 


Automotive Dealers 




55 pt. (554) 


Gasoline service stations 


$ 1 , 000 — 


$ 1 , 000 — 


7 

(D) 


2 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_- 

Sales_$1,000— 


Retail stores, total 


6 

(D) 

Number of 
estab- 
lishments 


15 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

2 

2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

597 
5992 
5 5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


Standard Notes; 


- Represents zero. 


(D) Withheld to avoid disclosure. 


(NA) Not available. 














































Canton, Ohio, SMSA 


CONTENTS 

[Page numbers listed here omit the chapter prefix, 17-, which appears as part of number for each page] 

page 

Standard Metropolitan Statistical Area Map_ 1 

Chart on Retail Sales: 1963 and 1958 _ 3 

TABLE 1 The Central Business District: 1963 and 1958 _ 4 

2 The City: 1963 and 1958 _ 5 

3 The Standard Metropolitan Statistical Area: 1963 and 1958 _ 6 

4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 _ 7 

5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958_ 8 

6 Other Major Retail Centers in the SMSA: 1963 _ 9 











CANTON, OHIO 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 


STANDARD METROPOLITAN 
STATISTICAL AREA 
& CENTRAL CITY 



STARK CO. 




CANTON, OHIO 

Standard Metropolitan Statistical Area, Central 
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© Major Retail Centers 
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3 MILES 

J 






1 
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Canton SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 


EACH SYMBOL= 
5% CHANGE 


1958 


1963 


Canton 


CENTRAL 

BUSINESS DISTRICTJHI 
i#-9% 


Percent Change in Sales, 1958-1963 by Types of Stores 
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I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

18% 19% 
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17-4 Canton SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt, (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^'-_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores _ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 




Paid 




Estab- 


Payroll, 

employees, 

wnrkwpAlc 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 



(number) 

(number) 

($1,000) 


313 

63 211 

9 809 

3 214 

371 

69 197 

10 957 

7 

1 791 

291 

65 

12 

1 706 

331 

2 

(D) 

(D) 

(D) 

3 

(0) 

<0) 

5 

(0) 

(D) 

(0) 

9 

(D) 

CO) 

14 

21 162 

3 126 

1 119 

16 

21 824 

3 333 

5 

(D) 

(D) 

(D) 

6 

15 501 

2 424 

3 

3 255 

596 

275 

4 

(D) 

(D) 

6 

(D) 

(D) 

<D) 

6 

(D) 

(D) 

34 

2 781 

318 

144 

33 

4 605 

491 

8 

7 300 

673 

128 

13 

5 732 

557 

18 

1 724 

135 

39 

23 

2 048 

176 

62 

12 145 

1 928 

654 

74 

13 152 

2 241 

17 

(0) 

(D) 

<D) 

21 

3 928 

665 

19 

6 002 

1 052 

392 

26 

6 567 

1 215 

10 

5 325 

958 

322 

15 

6 045 

1 158 

5 

(D) 

(D) 

(D) 

2 

(D) 

CD) 

20 

1 961 

280 

73 

22 

2 177 

308 

1 

(D) 

(D) 

(D) 

i 

(D) 

ID) 

23 

5 897 

1 289 

248 

36 

8 115 

1 516 

9 

3 519 

837 

155 1 

11 

5 852 

1 069 

4 

234 

69 

18 

4 

558 

116 

10 

2 144 

383 

75 

21 

1 705 

311 

82 

4 376 

1 049 

514 

93 

4 939 

1 174 

44 

2 885 

785 

401 

58 

3 490 

902 

38 

1 491 

264 

113 

35 

1 449 

272 

11 

1 571 

281 

92 

10 

1 824 

283 

54 

4 464 

719 

211 

61 

5 252 

855 

2 

(D) 

{D) 

(D) 

1 

(D) 

(D) 

5 

(D) 

(0) 

(D) 

6 

723 

101 

2 

(0) 

(D> 

(D) 

3 

(0) 

(D) 

9 

1 196 

199 

51 

13 

1 689 

363 

7 

305 

71 

20 

6 

304 

49 

1 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

8 

880 

296 

180 

9 

1 140 

485 

3 

453 

102 

40 

4 

540 

168 


^Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. data revised. 

2^58 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Canton SMSA 17-5 


TABLE 2. The City; 1963 and 1958 


SIC code 

Kind of business 

1963 1 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 ! 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP _ 

1 119 

190 276 

23 446 

6 883 

1 363 

189 184 

23 275 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ _ ^ __ __ 

48 

9 502 

1 673 

331 

82 

11 207 

1 680 

5251 

Hardware stores _ ^ > _ 

14 

1 268 

202 

55 

21 

(D) 

(D) 

52 ex. 5251 

Other___ _ _ 

34 

8 234 

1 471 

276 

61 

(D) 

1 

53 part* 

General merchandise group stores^___ 

22 

27 644 

3 534 

1 221 

30 

26 864 

3 930 

531 

Department stores____ 

7 

21 269 

2 576 

868 

7 

(D) 

(D) 

533 

Limited price variety stores __ _ __ 

6 

3 533 

641 

253 

9 

(D) 

(D) 

539 j 

Miscellaneous general merchandise stores __ 

9 

2 842 

317 

100 

10 

3 214 

(DJ 

54 

Food stores __ __ ___ _ ___ 

214 

40 353 

3 486 

1 056 

304 

48 582 

3 874 

55 ex. 554 

Automotive dealers - __ __ 

74 

45 021 

4 439 

763 

74 

28 043 

2 649 

55 pt. (554) 

Gasoline service stations_ __ , 

122 

11 508 

1 041 

344 

123 

10 544 

1 039 

56 

Apparel, accessory stores__ - _ 

85 

15 182 

2 316 

804 

93 

15 691 

2 517 

561, 567 

Men’s, boys’ apparel stores, custom tailors__ 

19 

2 724 

392 

129 

26 

4 570 

743 

562-3, 568 

Women's clothing, specialty stores ___ 

29 

6 977 

1 165 

431 

34 

7 004 

1 273 

562 

Women’s ready-to-wear stores^ __ 

15 

5 765 

1 028 

342 

19 

6 363 

1 207 

565 

Family clothing stores^ ____ _ 

6 

2 322 

315 

103 

3 

(D) 

(D) 

566 

Shoe stores _ _ ___ 

28 

2 959 

417 

123 

24 

2 549 

359 

564, 569 

Other apparel, accessory stores _ _ 

3 

200 

27 

18 

4 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores- 

71 

10 727 

1 079 

387 

97 

11 998 

2 000 

5712 

Furniture stores__ - __- 

18 

4 701 

974 

192 

21 

6 559 

1 171 

5713-15, 19 

Other home furnishings stores _ _ _ 

19 

1 571 

258 

67 

21 

1 687 

287 

572, 573 

Household appliance, radio, television, music 









stores_ _ - 

34 

4 455 

647 

128 

55 

3 752 

542 

58 

Eating, drinking places- - 

292 

12 818 

2 678 

1 234 

342 

' 14 389 

2 852 

5812 

Eating places -- _ 

142 

7 471 

1 822 

888 

180 

j 8 421 

1 953 

5813 

Drinking places (alcoholic beverages)-- 

150 

5 347 

856 

346 

162 

5 968 

1 

899 

59 pt. (591) 

Drug stores, proprietary stores-- 

40 

5 976 

1 068 

323 

47 

7 681 

1 095 

59 ex. 591 

Other retail stores'* __ __ 

151 

11 465 

1 332 

420 

171 

14 185 

1 639 

592 

Liquor stores _ __- - -- 

24 

3 337 

124 

37 ! 

22 

3 584 

86 

594 

Book, stationery stores — ^ — - — -- 

6 

877 

125 

54 

7 

905 

114 

595 

Sporting goods stores, bicycle shops _ — _ 

9 

867 

(D) 

(D) 

10 

529 

65 

597 

Jewelry stores---- 

12 

1 245 

211 

55 

16 

1 756 

376 

5992 

Florists_ 

20 

709 

122 

42 

21 

735 

86 

5996 

Camera, photographic supply stores- 

3 

518 

49 

13 

2 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels — - _ _ - - -- 

18 

(D) 

(D) 

(d) 

20 

(0) 

(D) 

783 

Motion picture theaters __ —-- 

5 

(d) 

(D) 

(D) 

6 

723 

1 211 

1_ 


^Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the lines below. 





































17-6 Canton SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Tota|2 . _ _ _ 

2 954 

429 658 

49 702 

15 401 

3 128 

371 645 

42 123 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__— — —- - 

204 

28 719 

4 245 

868 

250 

28 808 

3 952 

5251 

Hardware stores — _ —- 

56 

4 640 

654 

187 

62 

5 152 

702 

52 ex. 5251 

Other _ - 

148 

24 079 

3 591 

681 

188 

23 656 

3 250 

53 part* 

General merchandise group stores^ -- — 

62 

50 862 

6 367 

2 340 

101 

42 633 

5 927 

531 

Department stores,__ _ — -- 

11 

31 400 

3 642 

1 284 

9 

21 537 

3 113 

533 

Limited price variety stores -- _ _ __ 

20 

8 177 

1 351 

535 

22 

9 324 

i 490 

539 

Miscellaneous general merchandise stores — - 

31 

11 285 

1 374 

521 

42 

11 182 

1 324 

54 

Food stores , _ - --- 

514 

102 462 

8 713 

2 689 

605 

100 463 

7 433 

55 ex. 554 

Automotive dealers _ — --- — - 

194 

90 326 

8 651 

1 656 

183 

59 044 

5 659 

55 pt. (554) 

Gasoline service stations --— - 

397 

32 746 

2 933 

1 016 

369 

27 001 

2 428 

56 

Apparel, accessory stores _ -— 

191 

25 998 

3 725 

1 322 

185 

22 052 

3 300 

561, 567 

Men’s, boys' apparel stores, custom tailors , 

46 

5 111 

646 

207 

47 

6 097 

925 

562-3, 568 

Women's clothing, specialty stores _ _ -- 

65 

11 154 

1 818 

681 

67 

9 682 

1 593 

562 

Women's ready-to-wear stores^ -- 

42 

9 041 

1 480 

513 

40 

8 726 

1 484 

565 

Family clothing stores^ _ — - — 

16 

(0) 

(D) 

(D) 

8 

1 596 

162 

566 

Shoe stores - — 

53 

4 995 

662 

210 

45 

3 971 

562 

564, 569 

Other apparel, accessory stores- -- 

11 

(D) 

(D) 

(D) 

10 

588 

58 

57 

Furniture, home furnishings, equipment stores- 

189 

22 495 

3 569 

755 

235 

22 086 

3 453 

5712 

Furniture stores__ — _ - 

54 

11 158 

2 083 

397 

51 

11 406 

2 027 

5713-15, 19 

Other home furnishings stores__ 

46 

2 976 

442 

115 

50 

3 505 

508 

572, 573 

Household appliance, radio, television, music 









stores _ __ — ______ 

89 

8 361 

1 044 

243 

134 

7 175 

918 

58 

Eating, drinking places _ _ __ __ 

692 

32 024 

6 497 

3 230 

725 

28 276 

5 409 

5812 

Eating places- --- — _. 

368 

20 301 

4 734 

2 478 

388 

16 502 

3 731 

5813 

Drinking places (alcoholic beverages) -- 

324 

11 723 

1 763 

752 

337 

11 774 

1 678 

59 pt. (591) 

Drug stores, proprietary stores__ __ __ 

84 

12 633 

2 105 

637 

82 

12 617 

1 811 

59 ex. 591 

Other retail stores^ - - - - _ 

427 

31 393 

2 897 

888 

393 

28 665 

2 751 

592 

Liquor stores _ __ __ 

60 

8 318 

330 

100 

40 

6 564 

168 

594 

Book, stationery stores _ . _ _ — 

11 

1 146 

172 

71 

14 

1 114 

149 

595 

Sporting goods stores, bicycle shops _ 

30 

1 314 

121 

37 

28 

1 225 

130 

597 

Jewelry stores _ __ __ _ _ — 

39 

2 678 

475 

116 

43 

2 828 

543 

5992 

Florists _______ _ _ _ _ 

56 

1 456 

224 

82 

39 

1 284 

152 

5996 

Camera, photographic supply stores _ _ — 

4 

601 

64 

16 

5 

788 

109 


SELECTED SERVICES 








7011 

Hotels, motels_ — _ — — _ - 

53 

2 756 

741 

378 

55 

2 405 

(D) 

783 

Motion picture theaters __ - - 

19 

(0) 

(d) 

(D) 

17 

1 369 

388 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Canton SMSA 17-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


SIC code 


52 

5251 

52 ex. 5251 


53 part"' 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 

Percent change in sales 

Percent distribution of sales 

Central 

business 

district 



Central business 
district 

City 

Standard 
metropolitan 
statistical area 

1963 


m 

1958 

1963 

1958 

RETAIL STORES 










Total’ __ __ 

-8.7 

0.6 

15.6 

100,0 

100,0 

100.0 

100.0 

100.0 

100.0 

Lumber, building materials, hardware, farm equip* 










ment dealers_- - -_ _ 

5.0 

-15.2 

-0.3 

2.8 

2.5 

5.0 

5.9 

6.7 

7.8 

Hardware stores _____ _ - 

(D) 

(D) 

-9.9 

CD) 

CD) 

0.7 

(D) 

1.1 

1.4 

Other _____ 

CD) 

(D) 

1 .8 

(D) 

CD) 

4.3 

CD) 

5,6 

6.4 

General merchandise group stores’--___ 

-3.0 

2.9 

19.3 

33.5 

31,5 

14.5 

14.2 

11,8 

11.5 

Department stores __ 

(D) 

CD) 

45.8 

CD) 

22.4 

11.2 

CD) 

7.3 

5.8 

Linnited price variety stores_ _ 

(D) 

(D) 

-12.3 

5.1 

(D) 

1 .8 

(D) 

1.9 

2.5 

Miscellaneous general merchandise stores _ 

(D) 

-11.6 

0.9 

(c) 

CD) 

1.5 

1.7 

2.6 

3.0 

Food stores____ __ _ 

-39.6 

-16,9 

2.0 

4.4 

6,7 

21.2 

25.7 

23.9 

27,0 

Automotive dealers__ __ _ 

27 .4 

60.5 

53.0 

11.5 

8.3 

23.7 

14.8 

21.0 

15.9 

Gasoline service stations .. __ _ 

-15.8 

9.9 

21,3 

2.7 

3.0 

6.1 

5.6 

7.6 

7,3 

Apparel, accessory stores’- ______ _- 

-7 .7 

-3.2 

17.9 

19.2 

19.0 

8,0 

8.3 

6.1 

5.9 

Men’s, boys’ apparel stores, custom tailors__ 

(0) 

-40.a 

-16.2 

Co) 

5.7 

1.4 

2.4 

1.2 

1.6 

Women's clothing, specialty stores _ _ __ _ - 

-8.6 

-0.4 

15.2 

9.5 

9.5 

3.7 

3,7 

2.6 

2.6 

Women’s ready-to-wear stores^ __ — „ — 

-11.9 

-9.4 

3.6 

8.4 

8,7 

3.0 

3.4 

2.1 

2,3 

Family tlothing stores2_ ___ 

(D) 

CD) 

(D) 

CD) 

CD) 

1.2 

CD) 

CD) 

0.4 

Shoe stores _ __ -- - 

-9.9 

16.1 

25,8 

3.1 

3.1 

1.6 

1.3 

1.2 

1.1 

Other apparel, accessory stores _ __ -- 

(D) 

(D) 

CD) 

CD) 

CD) 

0.1 

(D) 

CD) 

0.2 

Furniture, home furnishings, equipment stores- 

-27.3 

-10.6 

1.9 

9.4 

11.7 

5,6 

6,3 

5.2 

5.9 

Furniture stores__- - _— 

-39.9 

-28.3 

-2.2 

5.6 

8.4 

2.5 

3.5 

2.6 

3.1 

Other home furnishings stores__ _ — 

-58,1 

-6.9 

-15.1 

0.4 

0.8 

0.8 

0,9 

0.7 

0,9 

Household appliance, radio, television, music 










stores _ - _ _ —--- 

25 .7 

18.7 

16.5 

3.4 

2,5 

2,3 

1.9 

1.9 

1.9 

Eating, drinking places_-_— - - 

-11.9 

-10.9 

13.3 

6.9 

7.1 

6 .7 

7.6 

7,5 

7.6 

Eating places - - - -- 

-17.5 

-11.3 

23.0 

4.6 

5,0 

3.9 

4,4 

4,8 

4.4 

Drinking places (alcoholic beverages) _ _ _ — 

2.9 

-10.4 

-0,4 

2,3 

2.1 

2.8 

3.2 

2.7 

3.2 

Drug stores, proprietary stores_ - — 

-13.9 

-22.2 

0.1 

2.5 

2.6 

3.2 

4.1 

2,9 

3.4 

Other retail stores^--_--- - -- 

-15.0 

-19.2 

9.5 

7.1 

7 .6 

6.0 

7.5 

7.3 

7.7 

Liquor stores -- -- - -- 

(D) 

-6,9 

26.7 

Co) 

Co) 

i.a 

1.9 

1.9 

1.8 

Book, stationery stores__- --- 

( 0 ) 

-3.1 

2.9 

CD) 

1.0 

0,5 

0.5 

0.3 

0.3 

Sporting goods stores, bicycle shops - — 

CD) 

63.9 

7 .3 

(D) 

Co) 

0.5 

0.3 

0.5 

0.3 

Jewelry stores_ 

-29.2 

-29.1 

-5,3 

1.9 

2.4 

0,7 

0,9 

0.7 

0.0 

Florists __ ___ - — 

0.3 

-3.5 

13,4 

0,5 

0.4 

0.4 

0o4 

0.3 

0,3 

Camera, photographic supply stores- 

(D) 

(0) 

-23.7 

CD) 

(D) 

0.3 

CD) 

0.2 

0.2 

SELECTED SERVICES 










Hotels, motels_ 

-22,8 

(D) 

14.6 

(X) 

(X) 

Cx) 

Cx) 

Cx) 

(X) 

Motion picture theaters- 

-16.1 

CD) 

(D) 

CX) 

Cx) 

(X) 

Cx) 

Cx) 

Cx) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

* 1958 group totals for SIC 53 and 56 may include data for “nonemployer'* establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 









































MAJOR RETAIL CENTERS 


17-8 Canton SMSA 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^- _ __—- --- 

33.2 

36.6 

14.7 

18.6 

52 

Lumber, building materials, hardware, farm equipment dealers - — 

18.9 

15.2 

6.2 

5.9 

5251 

Hardware stores- 

(d) 

(D) 

(d) 

(D) 

52 ex. 5251 

Other - 

(D) 

(d) 

(d) 

(D) 

53 part* 

General merchandise group stores - 

76,6 

81.2 

41.6 

51,2 

53 i 

Department stores_ 

(D) 

(d) 

(d) 

72.0 

533 

Limited price variety stores- — __ _ — — __ _ _ 

92.1 

(d) 

39.8 

(d) 

539 

Miscellaneous general merchandise stores — ■ _ — — _ 

(D) 

(d) 

(D) 

(D) 

54 

Food stores __ _ - — __ _ _ — -- 

6.9 

9.5 

2.7 

4,6 

55 ex. 554 

Automotive dealers- - --- -- -- - 

16.2 

20.4 

8.1 

9,7 

55 pt. (554) 

Gasoline service stations - _ -— --- 

14.9 

19.4 

5.3 

7,6 

56 

Apparel, accessory stores’__ _ _ 

80.0 

83.8 

46.7 

59.6 

561, 567 

Men's, boys' apparel stores, custom tailors __ _ —- 

(D) 

86.0 

(D) 

64.4 

562-3, 568 

Women’s clothing, specialty stores __ _ — —-- — 

86,0 

93.8 

53,8 

67.8 

562 

Women’s ready-to-wear stores^ _ _ _ _ 

92.4 

95.0 

58,9 

69.3 

565 

Family clothing stores^ __ _ ---- 

(D) 

(D) 

(d) 

(d) 

566 

Shoe stores _ _ —-- -- 

66.3 

85.4 

39.3 

54.B 

564, 569 

Other apparel, accessory stores ^ - --- 

(d) 

(d) 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores _ ---- 

55.0 

67.6 

26.2 

36,7 

5712 

Furniture stores_ _ _ ___ — 

74.9 

89.2 

31.5 

51.3 

5713-15, 19 

Other home furnishings stores_ _ _ _ 

14.9 

33.1 

7.9 

15.9 

572, 573 

Household appliance, radio, television, music stores __ __ — 

48.1 

45.4 

25.6 

23.8 

58 

Eating, drinking places- - - -- 

34.1 

34.3 

13.7 

17.5 

5812 

Eating places - _ __ _ 

38.6 

41.4 

14.2 

21.2 

5813 

Drinking places (alcoholic beverages) — - 

27.9 

24.3 

12.7 

12.3 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ 

26.3 

23.8 

12.4 

14.5 

59 ex. 591 

Other retail stores'*- - -_ ____ _ __ 

38.9 

37.0 

14.2 

18.3 

592 

Liquor stores_ ____ _ _ _ 

(D) 

(d) 

(d) 

(d) 

594 

Book, stationery stores____ ____ 

(D) 

79,9 

(d) 

64.9 

595 

Sporting goods stores, bicycle shops__ _ _ - 

(d) 

(D) 

(d) 

(D) 

597 

Jewelry stores ____ ___ 

96.1 

96.2 

44.7 

59.7 

5992 

Florists_-_ _ ____ 

43.0 

41.4 

21.0 

23.7 

5996 

Camera, photographic supply stores_ __ _ 

(D) 

(D) 

(d) 

(D) 


SELECTED SERVICES 





7011 

Hotels, motels __ - —___ _ __ 

(0) 

(d) 

31.9 

47.4 

783 

Motion picture theaters _ ___ __ _- 

(d) 

74.7 

(d) 

39.4 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 













































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned centers known as "North Plaza” and “30th St. Plaza" at the intersection of Cromer Ave. N.W, and 30th St. N.W., extending on Cromer Rd. from 

30th St. N.W. to 32ncl St. N.W. and in the 800 - 1200 blocks of 30th St. N.W. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Nunfiber of 
estab¬ 
lishments 


$ 1 , 000 — 


41 

13 904 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_- 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales _$1,000-.. 


12 
3 655 


17 
9 324 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


12 

925 

Number of 
estab¬ 
lishments 


41 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

12 

3 

5 

3 

2 

2 

1 

1 


3 

3 


2 


59 ex. 591 


Other retail stores 


8 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

2 594 

1 595 

1 597 

5992 
7 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 

2 

1 


MRC No. 2. Includes the planned center known as “Myers Lake Plaza" and establishments on Whipple Ave. N.W. from 12th St. N.W. to 16th St. N.W. and on 12th St. N.W. 

from Whipple Ave. N.W. to Terrace Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


31 
9 912 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


10 

2 923 


a 

4 719 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


13 
2 270 

Number of 
estab¬ 
lishments 


31 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores__ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places-- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


4 

4 

1 

1 

1 

1 

1 


4 

3 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


, 59 ex. 591 

592 

1 594 

2 595 

1 597 

5992 
5 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists___ 

Camera, photographic supply stores 


6 

2 

1 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. 


Other Major Retail Centers In the SMSA: 1963 —Continued 


MRC No. 3. Includes the planned center known as “Town Plaza Shopping Center" and establishments in the area bounded by; Cherry Rd. N.W., First St., N.W., North Ave.. N.W., 
North Ave., N.E., Third St., N.E., Third St., S.E.,South Ave., S.E., South Ave., S.\W., First St., S.W.,Oak Ave., S.V/.. Third St., S.W.,Tremont Ave.,S.W., and Tuscarawas River (Massillon city) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number _ 

133 

55 ex. 554 

Automotive Dealers__—__- 

Sales - - -$1,000— 

25 127 





55 pt. (554) 

Gasoline service stations__ - __ 

Convenience goods stores: 




Number _ - _ 

41 

56 

Apparel, accessory stores _ __ — _ — — 

Sales - _ _$1,000— 

5 379 

561, 567 

Men's, boys' apparel stores, custom tailors - 



562-3, 568 

Women's clothing, specialty stores _ 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ 

Number_ 

47 

565 

Family clothing stores __ --- 

Sales_ _ _$1,000— 

10 520 

566 

Shoe stores -- _ - 



564, 569 

Other apparel, accessory stores _ __ 

All other stores: 




Number_ 

45 

57 

Furniture, home furnishings, equipment stores- 

Sales ___ _-$1,000— 

9 228 

5712 

Furniture stores — - -- 


Number of 

5713-15, 19 

Other home furnishings stores __ _ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores __ _- - — -- — -- 

Retail stores, total - _ — 

133 

58 

Eating, drinking places--- - -- 



5812 

Eating places _ — _ _ _ - 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

ment dealers- 

7 



Hardware stores _ - — -- 

2 

59 pt. (591) 

Drug stores, proprietary stores - 

Other __- —_ - -- -- 

5 





59 ex. 591 

Other retail stores - ----- -- 

General merchandise group stores --- 

6 

592 

Liquor stores _ --—- 

Department stores __ - — — 

1 

594 

Book, stationery stores — --- 

Limited price variety stores - -- - 

1 3 

595 

Sporting goods stores, bicycle shops __ 

Miscellaneous general merchandise stores__ 

2 

597 

Jewelry stores- 



5992 

Florists _ __ _ — _ — - _ --- 

Food stores - -_ - _ -- 

10 

5996 

Camera, photographic supply stores 


Number of 
estab¬ 
lishments 


MRC No. 4. Includes the establishments in the area bounded by P.F.W. & C. R.R., Liberty extended, Liberty, E. Market, Mechanic Ave. (Alliance) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000- 


54, 58, 591 Convenience goods stores; 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$ 1,000- 


Retail stores, total 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex, 5251 " Other_ II.I 


General merchan^lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


78 

10 473 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores- 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _•_ 

5996 Camera, photographic supply stores 
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Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 
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1963 
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18-4 Charlotte SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

1 - 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’'__ _ 

339 

162 716 

20 072 

5 725 

423 

130 785 

18 173 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers- _ ---- 

3 

(D) 

ID) 

ID) 

3 

236 

27 

5251 

Hardware stores _ --- — — 

1 

(D) 

(D) 

ID) 

1 

ID) 

ID) 

52 ex. 5251 

Other - - — - 

2 

ID) 

ID) 

ID) 

2 

ID) 

ID) 

53 part* 

General merchandise group stores^--. - - 

19 

47 415 

7 597 

2 755 

19 

41 281 

6 956 

531 

Department stores_— - - 

3 

43 403 

6 829 

2 426 

4 

36 055 

6 104 

533 

Limited price variety stores - ___ — 

4 

2 902 

632 1 

280 

5 

3 980 

717 

539 

Miscellaneous genera) merchandise stores _ 

12 

1 110 

136 1 

49 

10 

1 246 

135 

54 

Food stores _ __ — _ 

19 

1 860 

190 ' 

7.2 

23 

3 044 

266 

55 ex. 554 

Automotive dealers _ „ __ _ _ __ _ 

29 

75 171 

5 931 

1 012 

33 

41 952 

4 044 

55 pt. (554) 

Gasoline service stations__ __ __ __ 

28 

(D) 

ID) 

(D) 

38 

2 240 

232 

56 

Apparel, accessory stores - _— _ 

68 

13 001 

2 267 

625 

96 

15 844 

2 438 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

16 

3 447 

620 

145 

24: 

a 824 

420 

562-3, 568 

Women’s clothing, specialty stores _ _ 

28 

6 390 

1 180 

342 

28 1 

6 1751 

998 

562 

Women’s ready-to-wear stores^ __- 

20 

6 150 

1 133 

318 

19 

5 730 

929 

565 

Family clothing stores^_ _ - _- 

3 

531 

86 

32 

8 

2 798 

501 

566 

Shoe stores _ __ ___ _ 

18 

2 424 

365 

99 

28' 

3 394 

457 

564, 569 

Other apparel, accessory stores-- _ 

3 

209 

16 

7 

6 

611 

62 

57 

Furniture, home furnishings, equipment stores_ 

29 

7 773 

1 465 

324 

35 

6 991 

1 171 

5712 

Furniture stores __ _ -- 

10 

3 924 

781 

190 

16 

4 437 

749 

5713-15, 19 

Other home furnishings stores —_ __ 

3 

179 

59 

17 

7 

607 

103 

572, 573 

Household appliance, radio, television, music 









stores__ __ 

16 

3 670 

625 

117 

12 

1 947 

319 

58 

Eating, drinking places-- - 

60 

4 439 

1 063 

513 

71 

5 229 

1 022 

5812 

Eating places _ _ __- _ ___ _ 

57 

4 338 

1 056 

506 

66 

5 007 

1 012 

5813 

Drinking places (alcoholic beverages) _ _ _ - 

3 

101 

7 

7 

5 

222 

30 

59 pt. (591) 

Drug stores, proprietary stores’’^ __ __ __- 

10 

1 647 

253 

56 

14 

2 578 

493 

59 ex. 591 

Other retail stores^ ___ _ _ . 

74 

9 141 

1 062 

285 

91 

11 390 

1 524 

592 

Liquor stores _ _ _ ___ 

2 

(D > 

(D) 

(D) 

3 

(d) 

ID) 

594 

Book, stationery stores____ 

2 

(D) 

(D) 

(D) 

7 

(D) 

ID) 

595 

Sporting goods stores, bicycle shops_ 

1 

ID) 

ID) 

ID) 

3 

(d) 

ID) 

597 

Jewelry stores_______ 

14 

1 664 

290 

66 

21 

1 974 

353 

5992 

Florists____ _ 

9 

414 

88 

23 

7 

366 

75 

5996 

Camera, photographic supply stores__ 

3 

845 

115 

24 

3 

(D) 

ID) 


SELECTED SERVICES 








7011 

Hotels, motels_ _ ____ 

14 

3 868 

i 253 

608 

13 

2 569 

1 780 

783 

Motion picture theaters_ - __ _ _ 

7 

903 

218 

99 

5 

782 

192 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^1958 data revised. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53, 




































MAJOR RETAIL CENTERS 


Charlotte SMSA 18-5 


TABLE 2. The City: 1963 and 1958 



Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 





-i 




TotaE _ 

1 707 1 

378 497 

42 627 

13 504 

1 845 

284 130 

32 305 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ _ ___ _ 

59 , 

14 173 

1 381 

328 

80 

13 772 

1 480 

5251 

Hardware stores__ .. _ 

28 

(D> 

(0) 

ID) 

36 

1 575 

179 

52 ex. 5251 

Other ___ _ 

31 1 

(D) 

(0) 

ID) 

44 

12 197 

1 301 

53 part® 

General merchandise group stores^__ _ 

59 

59 579 

9 131 

3 485 1 

106 

46 047 

1 7 406 

531 

Department stores __ ___ 

6 

(D) 

(0) 

ID) 

NA 

NA 

NA 

533 

Limited price variety stores___ __ __ 

23 

8 024 

1 432 

628 

22 

5 541 

963 

539 

Miscellaneous general merchandise stores__ 

30 

ID) 

(D) 

(D) 

NA 

NA 

NA 

54 

Food stores — _ __ ___ 

290 

' 78 950 

5 367 

1 838 

310 

54 291 

3 213 

55 ex. 554 

Automotive dealers _- __ ^ _ 

117 

92 322 

7 539 

1 430 

103 

55 233 

5 093 

55 pt. (554) 

Gasoline service stations_ ___ _ 

304 

25 706 

2 445 

849 

313 

19 496 

1 746 

56 

Apparel, accessory stores ... __ 

149 

25 395 

4 156 

1 277 

* 168 

21 090 

3 139 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

22 

(D) 

(0) 

(D) 

' 33 

3 409 

ID) 

562-3, 568 

Women's clothing, specialty stores___ 

55 

10 068 

1 726 

519 

i 54 

7 784 

ID) 

562 

Women's ready-to-wear stores^___ 

41 

9 115 

1 533 

462 

33 

ID) 

(D) 

565 

Family clothing stores^ _ __ _ __ __ 

24 

(D) 

ID) 

ID) 

14 

ID) 

ID) 

566 

Shoe stores ---- - 

40 

4 366 

631 

186 


4 313 

(D) 

564, 569 

Other apparel, accessory stores_ __ _ 

8 

614 

96 

41 

1 22 

ID) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

104 

17 378 

2 900 

677 

120 

14 132 

2 214 

5712 

Furniture stores - ____ 

40 

ID) 

ID) 

ID) 

1 NA 

NA 

NA 

5713-15, 19 

Other home furnishings stores__ _ 

21 

(D) 

ID) 

(D) 

1 NA 

NA 

NA 

572, 573 

Household appliance, radio, television, music 









stores _____ _ - - - _ 

43 

(D) 

(0) 

(0) 

* 54 

i 

5 725 

835 

58 

Eating, drinking places_ _ —-- 

307 

20 104 

4 327 

2 206 

' 302 

16 419 

3 098 

5812 

Eating places _ --- ~ 

288 

19 384 

4 265 

2 174 

' 285 

15 906 

3 060 

5813 

Drinking places (alcoholic beverages)-- 

19 

720 

62 

32 

i 17 

513 

38 

59 pt. (591) 

Drug stores, proprietary stores _ __ __ 

68 

12 129 

1 970 

532 

66 

12 170 

1 846 

59 ex. 591 

Other retail stores^ —- -- 

250 

32 761 

3 411 

882 

^ 277 

31 480 

ID) 

592 

Liquor stores _ -- - — 

18 

(D) 

(D) 

(0) 

' 11 

(D) 

ID) 

594 

Book, stationery stores_ __ 

7 

683 

102 

41 

1 19 

ID) 

ID) 

595 

Sporting goods stores, bicycle shops -— 

13 

1 050 

174 

46 

6 

ID) 

ID) 

597 

Jewelry stores---—- 

23 

1 595 

296 

66 

29 

2 105 

376 

5992 

Florists_ _—- —-— 

38 

1 647 

379 

102 

NA 

NA 

NA 

5996 

Camera, photographic supply stores — — — 

6 

1 194 

173 

46 

NA 

NA 

NA 


SELECTED SERVICES 








7011 

Hotels, motels"^_— --— — 


5 654 

1 680 

789 

39 

ID) 

ID) 

783 

Motion picture theaters- > 

15 

(d) 

1 _ 

(D) 

22 

(D) 

ID) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. *^1958 data revised. 

’l958 group totals for SIC 53 and 56 may include data for "'nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































18-6 Charlotte SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

... 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

1 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ . _ ___ __ 

2 505 

468 942 

50 592 

16 188 

2 782 

362 194 

38 733 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ __ 

91 

20 530 

2 150 

510 

137 

23 319 

2 408 

5251 

Hardware stores_ 

40 

4 323 

548 

145 

54 

3 090 

328 

52 ex. 5251 

Other_ 

51 

16 207 

1 602 

365 

83 

20 229 

2 080 

53 part" 

General merchandise group stores^ __ 

100 

65 724 

9 758 

3 752 

193 

52 080 

7 881 

531 

Department stores____ 

7 

50 281 

7 560 

2 794 

5 

(D) 

(d) 

533 

Limited price variety stores _ --- 

32 

8 737 

1 523 

684 

30 

6 096 

1 048 

539 

Miscellaneous general merchandise stores __ 

61 

6 706 

675 

274 

158 

(D) 

(D) 

54 

Food stores --- - 

536 

101 284 

6 443 

2 272 

572 

78 396 

4 404 

55 ex. 554 

Automotive dealers __ _ __ 

174 

109 060 

8 574 

1 679 

148 

64 333 

5 759 

55 pt. (554) 

Gasoline service stations __ __ __ 

438 

35 878 

3 207 

1 121 

475 

27 877 

2 332 

56 

Apparel, accessory stores - __ _ 

181 

28 074 

4 486 

1 418 

215 

24 094 

3 456 

561,567 

Men's, boys’ apparel stores, custom tailors _ _ 

24 

4 751 

821 

195 

40 

3 851 

554 

562-3, 568 

Women's clothing, specialty stores _ __ — 

67 

10 738 

1 796 

559 

73 

8 657 

1 257 

562 

Women's ready-to-wear stores^ __ 1 

53 

9 785 

1 603 

502 

44 

7 685 

1 154 

565 

Family clothing stores^_ __ ___ _ 

34 

7 225 

1 086 

413 

17 1 

(d) 

(d) 

566 

Shoe stores ____ 

45 

4 656 

675 

204 

51 ' 

4 755 

640 

564, 569 

Other apparel, accessory stores_ __ 

11 

704 

108 

47 

28 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

141 

21 267 

3 559 

837' 

165 

17 824 

2 814 

5712 

Furniture stores _ __ _ ___ 

1 

9 642 

1 642 

392 

71 

e 542 

1 362 

5713-15, 19 

Other home furnishings stores ___ 

26 

3 100 

555 

150 

25 

2 529 

469 

572, 573 

Household appliance, radio, television, music 









stores ___ __ __ __ - 

52 

8 525 

1 362 

295 

69 

6 753 

983 

58 

Eating, drinking places _____ 

406 

26 782 

5 764 

2 815 

410 

21 331 

4 007 

5812 

Eating places__ _ __ 

380 

25 388 

5 635 

2 768 

385 

20 557 

3 955 

5813 

Drinking places (alcoholic beverages) _ __ 

26 

1 394 

129 

47 

25 

774 

52 

59 pt. (591) 

Drug stores, proprietary stores ____ 

86 

14 144 

2 284 

628 

84 

13 632 

2 039 

59 ex. 591 

Other retail stores^ _ _ _ _ 

352 

46 199 

4 367 

1 156 

383 

39 298 

3 633 

592 

1 Liquor stores______ 

24 

(D) 

(D) 

(D) 

12 

(d) 

(d) 

594 

1 Book, stationery stores_____ 

7 

683 

102 

41 

20 

2 016 

449 

595 

Sporting goods stores, bicycle shops ___ 

17 

1 094 

174 

46 

7 

586 

104 

597 

Jewelry stores - __ - _ ___ 

27 

1 977 

361 

04 

35 

2 272 

400 

5992 

Florists - — — __ _ - -___ _ 

52 

1 896 

419 

115 

51 

1 595 

296 

5996 

Camera, photographic supply stores-- 

6 

1 194 

173 

46 

5 

(d) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels'"___—_ 

53 

6 207 

1 773 

836 

55 

3 973 

(d) 

783 

Motion picture theaters_ _____ 

17 

1 746 

399 

1 203 

29 

2 429 

544 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Charlotte SMSA 18-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Centra! 

business 

H 


Central business 
district 

City 

Standard 
metropolitan 
statistical area 



Qisinct 

■ 

IH 






1958 


RETAIL STORES 

Total^ .- 

2q*2 

33.2 

29.5 

100.0 

lOOpO 

100.0 

100.c 

100,0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___ 

(D) 

2.9 

-12,0 I 

(D) 

0.2 

3.7 

4.6 , 

4.4 

6.4 

5251 

Hardware stores_ _ 

(D) 

(D) 

39,9 1 

(D) 

(D) 

(D) 

0.6 

0.9 

0.9 

52 ex. 5251 

Other- -- -- 

(D) 

(D) 

-19.9 

(D) 

(D) 

(D) 

4.3 , 

3,5 

5.6 

53 part® 

General merchandise group stores’-^_ _ 

14„9 

29.4 

26.2 

29.1 

31.6 

15.7 

16.2 

14,0 

14.4 

531 

Department stores____ 

20o4 

(D) 

(d) 

26,7 

27.6 

(D) 

(NA) 

10.7 

(o) 

533 

Limited price variety stores __ 

-27.1 

44,8 

43.3 

1.8 

3.0 

2,1 

2.0 

1.9 

1.7 

539 

Miscellaneous general merchandise stores __ 

-11.0 

(D) 

(D) 

0.7 

0.9 

(D) 

(NA) 

1.4 

(D) 

54 

Food stores ____ __— __ , 

-38o9 

45,4 

29.2 

1.1 

2,3 

20.9 

19.1 

21,6 

21.6 

55 ex. 554 

Automotive dealers ___ _ 1 

79.2 1 

67,2 

69.5 

46.2 

32.1 

24,4 

19.4 

23.3 

17.8 

55 pt. (554) 

Gasoline service stations____ _ 

(D) 

31.9 

28.7 

(D) 

1,7 

6,0 

6,9 

7,7 

7.7 

56 

Apparel, accessory stores’- — - _ 

-18.0 

20.4 

16.5 

8.0 

12,1 

1 6.7 

7.4 

6.0 

6.7 

561, 567 

Men's, boys’ apparel stores, custom tailors__ 

22.1 

(D) 

23.4 

2.1 

2.2 

1 (D) 

1.2 

1,0 

1.1 

562'3, 568 

Women’s clothing, specialty stores -_ _ _ 

3,5 

29,3 

24,0 

1 3.9 

4.7 

1 2,7 

2.7 

2.3 

2.4 

562 

Women’s ready-to-wear stores^ _____ 

7.3 

(D) 

27.3 

3.8 

4.4 

2.4 

(D) 

2.1 

2.1 

565 

Family clothing stores2__ _ - _ 

; -81.0 

(D) 

(D) 

0,3 

2,1 

(D) 

(D) 

1.5 

(D) 

566 

Shoe stores _ _ - — - - 

i -28,6 

! 1,2 

-2. 1 

1.5 

2.6 

1,2 

1.5 

1,0 

1,3 

564, 569 

Other apparel, accessory stores - — _ 

-65.8 

(D) 

(d) 

0,1 

0.5 

0,2 

(D) 

0.2 

(d) 

57 

Furniture, home furnishings, equipment stores - 

11.2 

23.0 

19.3 

4.8 

5,3 

4.6 

5.0 

4,5 

4.9 

5712 

Furniture stores _—____ 

-11,6 

(NA) 

12.9 

2.4 

3.4 

(D) 

(NA) 

2,1 

2.4 

5713-15, 19 

Other home furnishings stores _ _ 

-70.5 

(NA) 

22.6 

0.1 

0,5 

(D) 

(NA) 

0,7 

0.7 

572, 573 

Household appliance, radio, television, music 
stores __ — - 

88.5 

(0) 

26.2 

2.3 

1.5 

(0) 

2,0 

1,8 

1.9 

58 

Eating, drinking places _ - - 

-15,1 

22.4 

25.6 

2.7 

4,0 

5.3 

5,8 

5,7 

5.9 

5812 

Eating places -— _ — - 

-13.4 

21,9 

23.5 

2.7 

3,8 

5. 1 

5,6 

5,4 

5.7 

5813 

Drinking places (alcoholic beverages) - 

-54.5 

40,3 

80.1 

0,1 

0,2 

0.2 

0,2 

0,3 

0.2 

59 pt. (591) 

Drug stores, proprietary stores-- 

-36,1 

-0.3 

3.8 

1.0 

2.0 

3.2 

4,3 

3,0 

3.8 

59 ex. 591 

Other retail stores'’ _- — — -- 

-19.8 

4,1 

17.6 

5,6 

8,7 

8.7 

11,1 

9,9 

10.8 

592 

Liquor stores-- --- 

(D) 

(0) 

(o) 

(D) 

(0) 

(D) 

(D) 

(D) 

(□) 

594 

Book, stationery stores-- -— 

(0) 

(0) 

-66.1 

(0) 

(D) 

' 0.2 

(0) 

0,1 

0,6 

595 

Sporting goods stores, bicycle shops — _ _ 

(D) 

(D) 

86.7 

(D) 

(D) 

0.3 

(D) 

0,2 

0.2 

597 

Jewelry stores- 

-15,7 

-24.2 

-13.0 

1.0 

1.5 

' 0.4 

0.7 

0,4 

0,6 

5992 

Florists__—- —- 

13. 1 

(NA) 

18.9 

0,3 

0,3 

i 0.4 

(na) 

0,4 

0,4 

5996 

Camera, photographic supply stores - 

(D) 

(NA) 

(D) 

0,5 

(D) 

0.3 

1 

(na) 

0,3 

(o) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

50,6 

(D) 

56.2 

M 

(X) 

1 (X) 

(X) 

fx) 

1 (X) 

783 

Motion picture theaters- 

15.5 

(D) 

-28.1 

(X) 

(x) 

j (X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. Minus sign (-).before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































18-8 Charlotte SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^_ - -- - — -- - 

43.0 

46,0 

34.7 

36,1 

52 

Lumber, building materials, hardware, farm equipment dealers- 

1 (d) 

1.7 

(D) 

1.0 

5251 

Hardware stores ---- - -- - 

! (d) 

(d) 

(d) 


52 ex. 5251 

Other _ 

(D) 

(d) 

(d) 

(d) 

53 part* 

General merchandise group stores’'^- — _ __ — - 

79.6 

89.6 

72. 1 

79.3 

53 i 

Department stores -- - - --- — 

(d) 

(na) 

86.3 

(d) 

533 

Limited price variety stores — - -- - 

36.2 

71.8 

33.2 

65.3 

539 

1 

Miscellaneous general merchandise stores -- _ _ __ — 

(d) 

(na) 

16.6 

(d) 

54 

Food stores « _ — — _ _ ^ 

2.4 

5.6 

1.6 

3.9 

55 ex, 554 

Automotive dealers ___ _ _ __ _ — — - -- 

61.4 

76.0 

68.9 

65.2 

55 pt. (554) 

Gasoline service stations _ ___ — - -- - 

(D) 

11.5 

(d) 

8.0 

56 

Apparel, accessory stores’__ __ __ ___ _ _ 

51.2 

75. 1 

46.3 

65,8 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ _ _ 

(d) 

82.8 

72.6 

73.3 

562-3, 568 

Women’s clothing, specialty stores- _ _ — 

63.5 

79.3 

59.5 

71.3 

562 

Women’s ready-to-wear stores^_ _ ___ _ _ 

67.5 

(d) 

62.9 

74.6 

565 

Family clothing stores^ _ _ __ — _ __ — 

(d) 

(d) 

7.3 

(d) 

566 

Shoe stores _ _ _ _ __ _ _ —-- __ 

55.5 

78.7 

52, 1 

71.4 

564, 569 

Other apparel, accessory stores_—_____ 

34.0 

(d) 

29.7 

(D) 

57 

Furniture, home furnishings, equipment stores __ _ 

44.7 

49.5 

36.5 

39.2 

5712 

Furniture stores _ _ __ -__ _ 

(d) 

(na) 

40.7 

51.9 

5713-15, 19 

Other home furnishings stores_____ __ 

(d) 

(na) 

5.8 

24.0 

572, 573 

Household appliance, radio, television, music stores _ __ 

(d) 

34.0 

43.0 

28.8 

58 

Eating, drinking places_ _ _ _ __ 

22. 1 

31.8 1 

16.6 

24.5 

5812 

Eating places___ _ _ _ 

22.4 

31.5 1 

17. 1 

24.4 

5813 

Drinking places (alcoholic beverages) __ _ 

14.0 

43. 3 

1 

7.2 

28.7 

59 pt. (591) 

Drug stores, proprietary stores______ 

13. 6 

21.2 

11.6 

18.9 

59 ex. 591 

Other retail stores^ ___ _ ____ 

27.9 

36.2 

19.8 

29,0 

592 

Liquor stores __ __ __ __ _ 

(d) 

(d) 

(d) 

(D) 

594 

Book, stationery stores _ _ _ __ __ 

(D) 

(d) 

(d) 

(D) 

595 

Sporting goods stores, bicycle shops_____ 

(D) 

(d) 

(D) 

(0) 

597 

Jewelry stores ___ _ __ ___ . _ _ 

4.3 

93.8 

84.2 

86.9 

5992 

Florists__________ __ 

25. 1 

(na) 

21.8 

22,9 

5996 

Camera, photographic supply stores___ _ ^ 

70.8 

(d) 

70.8 

(D) 


SELECTED SERVICES 





7011 

Hotels, motels . 

68.4 

(d) 

62.3 

64.7 

783 

Motion picture theaters 

(d) 

(d) 

51.7 

32.2 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

^1958 group totals for SIC 53 and 56 may Include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Charlotte SMSA 18-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as “Park Road Shopping Center” and establishments on ParkRd. from Holmes Dr. toMontford Dr., andonMontfordDr., from Park Rd. 

to Wood lawn Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab< 
lishments 


.$ 1 , 000 -_ 


38 

li 014 


55 ex. 554 


Automotive Dealers 


2 


54, 58, 591 

Convenience goods stores: 

Number_ ___ 

Sales - -- 

_ $1,000- 

12 

5 195 

53 part, 56. 57 

Shopping goods stores: 

Number ___ 

Sales __ _ _ _ __ . 

_$1,000— 

14 

4 141 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


12 
1 678 

Number of 
estab¬ 
lishments 


38 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places —- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

10 

1 

3 

3 
1 

4 
1 

2 

1 


i 

7 

7 


1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

597 
5992 
“t 5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


5 

1 


2 

1 


MRC No. 2. Includes the planned center known as Charlottetown Mall” in the area bounded by S. Independence Blvd., S, Kings Dr. and Baxter. 


SIC code 

Kind of business 

Total 

1 

SIC code I 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ _ ____ 

34 

55 ex. 554 

Atifnmnfive dfialfir*; 

1 


Sales__ ___$1,000 

8 845 







55 pt. (554) 

Gasoline service stations __ _ 


54, 58. 591 

Convenience goods stores: 






Number __ __ __ - 

5 

56 

Apparel, accessory stores __ _ __ 

13 


Sales_ _.$1,000_ 

2 517 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

2 




562-3, 568 

Women's clothing, specialty stores 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ _ 

3 


Number __ __ __- _ 

20 

565 

Family clothing stores 

- 


Sales __ _ _ _ $1,000_ 

5 318 

566 

Shoe stores 

4 




564, 569 

Other apparel, accessory stores __ _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number . _ _ _ -_ ___- 

9 

57 

Furniture, home furnishings, equipment stores_ 

4 


Sales -- -- ___$1,000- 

1 010 

5712 

Furniture stores_-__ _ _ 

- 



Number of 

5713-15, 19 

Other home furnishings stores_ __ _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ _- ___- 

3 


Retail stores, total _ -___ ___ 

34 

58 

Eating drinking places 

2 




5812 

Eating places _ - __ __ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ — 

- 


ment dealers ____ _ 

1 




5251 

Hardware stores___ 


59 pt, (591) 

Drug stores proprietary stores 

1 

52 ex. 5251 

Other__ - _ _ _ 

1 






59 ex. 591 

Other retail stores___ _ __ 

7 

53 part 

General merchandise group stores _ _ _ 

3 

592 

Liquor stores____ __ 

- 

531 

Department stores_— -___ __ 

1 

594 

Book, stationery stores _ ____ 

1 

533 

cork 

Limited price variety stores - - _— 

1 

1 

595 

Sporting goods stores, bicycle shops__ 

1 















































































18-10 Charlotte SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. Includes the planned center known as “Amity Gardens" and establishments along N.E. Independence Blvd. from Westchester Blvd. to Pierson Dr. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number__— -_ 

13 

55 ex. 554 

Automotive Dealers __ _ __ _ 

1 


Safes_$1,000__ 

6 071 







55 pt. <554) 

Gasoline service stations __ _ __ _ 

- 

54, 58, 591 

Convenience goods stores: 






Number _ _ _ ___ - 

q 

56 

Apparel, accessory stores _ 

5 


Sales _$1,000— 

(D) 

561, 567 

ivien’s, boys’ apparel stores, custom tailors 





562-3, 568 

Women’s clothing, specialty stores__ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ __ _ 

1 


Number ____ - -_ _ 

7 

565 

Family clothing stores_ 

1 


Sales_ - $1,000 _ 

2 044 

566 

Shoe stores _ _ _ ___ 

1 




564, 569 

Other apparel, accessory stores __ _ __ 


52, 55, 

All other stores: 





59 ex. 591 

Number __ — -— _ 

2 

57 

Furniture, home furnishings, equipment stores_ 

1 


Sales _ - _$1,000._ 

i (D) 

5712 

Furniture stores _ __ ___ 

1 



Number of 

5713-15, 19 

Other home furnishings stores_ ___ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ _ - _ ___ 

- 


Retail stores, total _ _ _ _ 

13 

58 

Eating, drinking places __ __ _ 

2 




5812 

Eating places ___ _ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ 

- 


ment dealers_ _ ___ ___ 

- 




5251 

Hardwarfi 5?tore.<; 

_ 

59 pt. (591) 

Drug stores proprietary stores 

1 

52 ex. 5251 

Other _ _ _ ___- 

- 






59 ex. 591 

Other retail stores _ _ _ ___ 

1 

53 part 

General merchandise group stores__ __ 

3 

592 

Liquor stores __ ___ __ __ 

1 

531 

Department stores _ _ _ ______ _ 

1 

594 

Book, stationery stores____— _ 

- 

533 

Limited price variety stores ______ 

2 

595 

Sporting goods stores, bicycle shops_ — 

- 

539 

Miscellaneous general merchandise stores__ 

- 

597 

Jewelry stores __ __ 

- 




5992 

Florists _ _ —-- - 

- 

54 

Food stores __ ___ 

1 

5996 

Camera photographic supply stores 

_ 







MRC No, 4, Includes establishments in the area bounded by Crowell, Beasley, Jefferson, Church, Morgan extended, Morgan, Hayne, Correll, Steward, Jefferson, and Main 

(Monroe city. Union County). 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


57 
7 691 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ $1,656 - 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales-$1,000— 


9 

825 


29 

028 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,600-- 


Retail stores, total 


19 
2 838 

Number of 
estab¬ 
lish m^ts 


57 


52 

5251 

52 ex. 5251 


Lumber, building materials, hard\A^are, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_—1_~. 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572. 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

16 

1 

6 

6 

3 

a 


9 

q 

2 


4 

4 


3 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited orice varietv stores_ 


59 ex. 591 
^ 592 

1 594 

3 KQC 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

__I_L. 


12 
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19-4 Chattanooga SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 

Kind of business 


RETAIL STORES 


Total’ - __ _ 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ _ ___ _ _ _ 

Hardware stores -- -- . 

Other _ __ _ _ __ 

53 part* 

531 

533 

539 

General merchandise group stores^____ 

Department stores __ _ __ _ _ 

Limited price variety stores _ _ __ 

Miscellaneous general merchandise stores__ 

54 

Food stores __ _ __ _ 

55 ex. 554 

Automotive dealers ____ _. 

55 pt. (554) 

Gasoline service stations ____ _ _ 

56 

561, 567 

562-3, 568 

562 

565 

566 

564, 569 

Apparel, accessory stores __ __ _ 

Men's, boys' apparel stores, custom tailors 
Women’s clothing, specialty stores __ __ __ 

Women's ready-to-wear stores^ __ _ _ 

Family clothing stores^__ _ __ 

Shoe stores __ ____ 

Other apparel, accessory stores _ ___ 

57 

5712 

5713-15, 19 
572, 573 

Furniture, home furnishings, equipment stores_ 

Furniture stores _____ __ _ _ . 

Other home furnishings stores _ _ ___ 

Household appliance, radio, television, music 
stores _ ___ __ 

58 

5812 

5813 

Eating, drinking places _ __ 

Eating places__ ___ __ . 

Drinking places (alcoholic beverages)_ _. 

59 pt. (591) 

Drug stores, proprietary stores_ _ .. 

59 ex. 591 

592 

594 

595 

597 

5992 

5996 

Other retail stores^__ __ _ __ 

Liquor stores__ _ ___ 

Book, stationery stores ___ __ 

Sporting goods stores, bicycle shops _ 

Jewelry stores __ __ ___ _ 

Florists__ __ _ 

Camera, photographic supply stores_ _ 


SELECTED SERVICES 

7011 

783 

Hotels, motels__ _ __ 

Motion picture theaters__ __ 


1963 

1958' 




Paid 




Estab- 


Payroll, 

employees. 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 


($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

193 

59 396 

9 895 

3 315 

230 

66 650 

10 793 

4 

(D) 

(D) 

ID) 

5 

2 023 

329 

2 

(D) 

(D> 

(D) 

2 

(D) 

(D> 

2 

(0) 

(D) 

(D) 

3 

(D) 

(D) 

10 

29 729 

5 095 

1 829 

9 

28 663 

4 950 

4 

26 369 

4 593 

1 605 

4 

24 340 

4 265 

4 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

2 

(D) 


(D) 

1 

(D) 

(D) 

9 

1 137 

128 

41 

10 

1 382 

139 

3 

1 206 

161 

32 

3 

1 091 

159 

4 

(D) 

(D) 

(D) 

11 

904 

162 

50 

8 027 

1 277 

436 

58 

11 458 

1 594 

10 

1 655 

218 

72 

15 

(D) 

<D) 

16 

2 872 

486 

174 

16 

4 078 

562 

10 

2 521 

430 

149 

11 

3 750 

515 

7 

(D) 

(D) 

(D) 

9 

2 567 

399 

15 

1 396 

204 

57 

16 

2 347 

325 

2 

(0) 

(D) 

<D) 

2 

(D) 

(D) 

21 

8 661 

1 352 

329 

22 

10 096 

1 664 

9 

6 413 

857 

219 

9 

6 783 

1 021 

2 

<D) 

(D) 

(D) 

3 

(D) 

(0) 

10 

(D) 

(D) 

(D) 

10 

(0) 

(D) 

39 

3 063 

792 

333 

44 

2 937 

712 

35 

2 962 

771 

324 

41 

2 837 

694 

4 

101 

21 

9 

3 

100 

16 

5 

1 527 

267 

77 

6 

1 717 

251 

46 

4 895 

685 

202 

60 

6 379 

833 

9 

827 

33 

16 

15 

1 109 

44 

3 

(D) 

(D) 

(D) 

3 

479 

57 

2 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

10 

1 652 

277 

67 

16 

2 299 

404 

4 

296 

65 

32 

4 

284 

49 

3 

503 

84 

19 

2 

(D) 

tD) 

9 

2 366 

1 036 

530 

11 

2 550 

945 

4 

713 

1 164 _ 

■70 

5 

789 

[ 229 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers {i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Chattanooga SMSA 19-5 


TABLE 2. The City: 1963 and 1958 


Sic code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’ __ 

1 369 

262 126 

29 727 

9 201 

^1 661 

^248 093 

ID) 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers___ 

48 

15 654 

1 857 

377 

77 

16 254 

1 886 

5251 

Hardware stores ______ 

19 

1 811 

198 

52 

31 

4 038 

516 

52 ex. 5251 

Other _ _ 

29 

13 843 

1 659 

325 

46 

12 216 

1 370 

53 part* 

General merchandise group stores^ 

53 

34 879 

5 769 

2 067 

67 

33 842 

5 581 

531 

Department stores_ _ _ 

4 

26 369 

4 593 

1 605 

5 

ID) 

ID) 

533 

Lirhited price variety stores __ _ ___ 

20 

5 424 

873 

358 

25 

5 839 

898 

539 

Miscellaneous general merchandise stores .. 

29 

3 086 

303 

104 

29 

ID) 

ID) 

54 

Food stores _ „ ___ ^ _ 

248 

45 533 

3 276 

1 207 

^327 

^52 929 

^3 323 

55 ex. 554 

Automotive dealers___ __ _ 

105 

68 161 

6 200 

1 164 

119 

46 068 

4 284 

55 pt. (554) 

Gasoline service stations -_ __ 

159 

14 972 

1 235 

466 

227 

16 085 

1 457 

56 

Apparel, accessory stores_____ _ 

116 

14 458 

2 010 

704 

117 

14 838 

1 997 

561, 567 

Men’s, boys' apparel stores, custom tailors > _ 

22 

2 331 

308 

99 

20 

2 465 

302 

562-3, 568 

Women’s clothing, specialty stores__ 

38 

ID) 

(D) 

(D) 

42 

ID) 

ID) 

562 

Women’s ready-to-wear stores^__ _ 

28 

3 958 

594 

210 

24 

ID) 

ID) 

565 

Family clothing stores^__ 

26 

5 177 

661 

251 

24 

3 056 

526 

566 

Shoe stores____ _ _ 

25 

2 089 

289 

82 

21 

ID) 

(D) 

564, 569 

Other apparel, accessory stores _ __ 

5 

(D) 

(0) 

ID) 

4 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

93 

15 248 

2 338 

576 

129 

18 778 

2 773 

5712 

Furniture stores_ _ _ 

1 44 

10 480 

1 607 

392 

58 

11 101 

1 577 

5713-15, 19 

Other home furnishings stores____ 

18 

890 

125 

45 

15 

1 346 

296 

572, 573 

Household appliance, radio, television, music 









stores __ — - _ _ 

31 

3 878 

606 

139 

56 

6 251 

900 

58 

Eating, drinking places__ 

263 

16 290 

3 636 

1 695 

324 

13 529 

2 729 

5812 

Eating places __ __ _ 

226 

15 503 

3 558 

1 652 

264 

12 082 

2 560 

5813 

Drinking piaces (alcoholic beverages)__ 

37 

787 

78 

43 

40 

1 447 

169 

59 pt. (591) 

Drug stores, proprietary stores___ 

55 

7 161 

1 026 

368 

70 

7 823 

987 

59 ex. 591 

Other retail stores'* - 

229 

29 770 

2 380 

657 

204 

25 947 

ID) 

592 

Liquor stores _ _ -- - 

59 

7 323 

(D) 

ID) 

49 

7 977 

ID) 

594 

Book, stationery stores -- — _ _ 

7 

ID) 

(D) 

ID) 

6 

595 

63 

595 

Sporting goods stores, bicycie shops — — - 

8 

730 

80 

21 

9 

809 

ID) 

597 

Jewelry stores..._ _ _ 

14 

1 898 

313 

84 

16 

2 299 

404 

5992 

Florists__—__ 

26 

1 174 

213 

76 

22 

975 

167 

5996 

Camera, photographic supply stores - 

6 

735 

119 

27 

3 

ID) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels_ _ ____ 

48 

5 869 

1 704 

888 

64 

(D) 

(D) 

783 

Motion picture theaters - - 

10 

1 200 

304 

127 

15 

ID) 

ID) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ’^Revised. 

group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mall order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































19-6 Chattanooga SMSA 


MAJOR RETAIL CENTERS 


TABLE 3 The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish- 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP - __ - - - _ __ _ 

2 497 

374 677 

39 397 

12 927 

^2 548 

^310 417 

^31 950 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ _ _ __ 

105 

19 838 

2 276 

497 

123 

20 836 

2 305 

5251 

Hardware stores__ _ - _ 

56 

3 970 

376 

115 

55 

5 895 

679 

52 ex. 5251 

Other __ _ ^ _ 

49 

15 868 

1 900 

382 

68 

14 941 

1 626 

53 part* 

General merchandise group stores^ _ ^ _ 

122 

45 682 

7 014 

2 614 

143 

39 124 

6 047 

531 

Department stores __- __ _ 

7 

30 865 

5 070 

1 842 

7 

26 629 

4 588 

533 

Limited price variety stores _ __ __ 

42 

8 276 

1 296 

535 

37 

6 661 

1 019 

539 

Miscellaneous general merchandise stores __ 

73 

6 541 

648 

'237 

99 

5 834 

440 

54 

Food stores___ _ __ 

565 

90 190 

5 901 

2 271 

^606 

^75 228 

^4 369 

55 ex. 554 

Automotive dealers __ — _ _ __ _ 

169 

79 232 

7 050 

1 344 

152 

50 894 

4 592 

55 pt. (554) 

Gasoline service stations ___ ___ 

373 

29 300 

2 139 

820 

373 

26 938 

2 044 

56 

Apparel, accessory stores > _ _ _ _ __ _ 

1 183 

19 849 

2 681 

959 

145 

17 885 

2 373 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

j 32 

3 104 

375 

118 

26 

2 848 

356 

562-3, 568 

Women’s clothing, specialty stores _ ___ 

I 61 

7 051 

1 071 

398 

53 

6 880 

947 

562 

Women's ready-to-wear stores^__ 

46 

5 948 

883 

325 

33 

6 328 

865 

565 

Family clothing stores^_ _ _ 

48 

6 552 

797 

306 

32 

4 774 

628 

566 

Shoe stores _ _ _ __ ____ 

34 

2 873 

403 

125 

22 

2 688 

362 

564, 569 

Other apparel, accessory stores __ 

i ® 

269 

35 

12 

6 

619 

80 

57 

Furniture, home furnishings, equipment stores_ 

153 

18 788 

2 686 

666 

180 

21 309 

3 102 

5712 

Furniture stores _ __ __ __ 

76 

12 309 

1 818 

448 

76 

12 470 

1 735 

5713-15, 19 

Other home furnishings stores _ __ _ 

24 

1 042 

142 

50 

20 

1 389 

306 

572, 573 

Household appliance, radio, television, music 









stores __ _ _ ___ 

53 

5 437 

726 

168 

84 

7 450 

1 061 

58 

Eating, drinking places -__ __ _ _ 

591 

20 879 

4 527 

2 172 

424 

16 291 

3 190 

5812 

Eating places_ __ __ _ _ 

343 

19 825 

4 421 

2 118 

375 

14 570 

2 905 

5813 

Drinking places (alcoholic beverages) ___ 

48 

1 054 

106 

54 

49 

1 721 

205 

59 pt. (591) 

Drug stores, proprietary stores __ __ _ 

93 

12 289 

1 853 

612 

105 

11 453 

1 440 

59 ex. 591 

Other retail stores'* ___ _ _ _ 

343 

38 630 

3 270 

972 

297 

30 459 

2 488 

592 

Liquor stores_ __ _ 

63 

7 424 

323 

107 

53 

8 039 

260 

594 

Book, stationery stores__ __ 

11 

(D) 

(D) 

(D) 

11 

645 

63 

595 

Sporting goods stores, bicycle shops __ _ _ 

14 

944 

101 

26 

18 

951 

89 

597 

Jewelry stores___ _ _ 

27 

2 574 

387 

111 

29 

3 005 

495 

5992 

Florists -_ _ _ 

42 

1 647 

269 

94 

33 

1 359 

201 

5996 

Camera, photographic supply stores _ __ 

9 

1 029 

154 

36 

4 

673 

79 


SELECTED SERVICES 








7011 

Hotels, motels _ ___ _ 

94 

6 813 

1 855 

963 

117 

(D) 

fD) 

783 

Motion picture theaters ___ _ 

11 

(D). 

(D) 

(D) 

20 

<D) 

tDJ 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^Revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer'’ establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Chattanooga SMSA 19-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

H 

Standard 

metro¬ 

politan 

statis- 

Central business ! 
district 

City 

Standard 
metropolitan 
statistical area 



■ 

tical 

area 

1963 

1958 




1958 


RETAIL STORES 

Tctal^ ___ 

-10.9 

^5.7 

^20.7 1 

100,0 

100.0 

100.0 

100,0 

100.0 

100,0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ _ _ „ 

(D) 

-3.7 

-4.8 

(D) 

3.0 

6.0 

^6.6 

5.3 

"6.7 

5251 

Hardware stores _ _ —__ » 

(D) 

-55,2 

-32.7 

(D) 

(D) 

0.7 

''1.6 

1.1 

"1.9 

52 ex. 5251 

Other » _ __ 

(0) 

13.3 

6.2 

(D) 

(D) 

5.3 

"4.9 

4.2 

"4.8 

53 pari* 

General merchandise group stores^^_ _ 

3,7 

3.1 

j 

16.8 

50.1 

43.0 

13.3 

^13.6 

12.2 

"12.6 

531 

Department stores ___-_ 

8.3 

(0) 

15.9 

44.4 

36,5 

10,1 


8.2 

"8.6 

533 

Limited price variety stores-- -- _ 

(D) 

-7,1 

24.2 

(D) 

(D) 

2.1 

r 

"2.4 

2.2 

2.1 

539 

Miscellaneous general merchandise stores > __ 

(D) 

(D) 

12.1 

(D) 

(D) 

1.2 

(D) 

1.7 

"1.9 

54 

Food stores ____ _ - 

-17.7 

-14.0 1 

r 

19.9 

1.9 

2.1 

17.4 

^21.3 

24,1 

"24.2 

55 ex. 554 

Automotive dealers_ _ 

10,5 

48.0 

55.7 

2.0 

r.6 

26.0 

''18.6 

21.1 

^16.4 

55 pt. (554) 

Gasoline service stations _ - - -- 

(D) 

-17.2 

8,8 

(D) 

1.4 

5.7 

"7.3 

7.8 

"8.7 

56 

Apparel, accessory stores L_ ___ _ » — 

-30.0 

-2.6 

11.0 

13.5 

17.2 

5.5 


5.3 

"5.8 

561, 567 

Men's, boys’ apparel stores, custom tailors _ — 

(D) 1 

-5.4 

9.0 

2.8 

(D) 

0.9 

1.0 

0.8 

0.9 

562-3, 568 

Women’s clothing, specialty stores -_— 

-29.6 

(D) 

2.5 

4.8 

6.1 

(D) 

(D) 

1.9 

2.2 

562 

Women’s ready-to-wear stores^ __ ^ — 

-32.8 

(0) 

-6,0 

4.2 

5,6 

1.5 


1,6 

2.0 

565 

Family clothing stores^_ — - — 

(D) 

34.3 

37 .2 

(0) 

3.9 

2.0 

^1.6 

1.7 

1 .S 

566 

Shoe stores _ - --— —- 

1 -40.5 

(D) 

6.9 

2.4 

3.5 

0.8 

(D) 

0.8 

■^0.9 

564, 569 

Other apparel, accessory stores _ _ — — 

(D) 

(D) 

-56.6 

(D) 

(D) 

(D) 

CD) 

0.1 

0.2 

57 

Furniture, home furnishings, equipment stores- 

-14.2 

1 -18,8 

-11.8 

14.6 

15,1 

5.8 

"7.6 

5.0 


5712 

Furniture stores _ — _ — — 

-5.5 

1 -6.3 

-1.3 

10,8 

10.2 

4.0 

"4.5 

3.3 

4.0 

5713-15, 19 

Other home furnishings stores _ _ - — — 

(D) 

-33.9 

-25.0 

(D) 

(D) 

0.3 

0.5 

0.3 

0.4 

572. 573 

Household appliance, radio, television, music 
stores — — -- --— -- 

(D) 

-38.0 

-27.0 

(D) 

(D) 

1.5 


1.5 

"2.4 

58 

Eating, drinking places__ — — -- 

4.3 

. 20.4 

28.2 

5.2 

4.4 

6,2 

^5,5 

3? 1. ^ 

5.6 

"5.2 
P -7 

5812 

Eating places _ -- - - — 

4.4 

28.3 

36.1 

5.0 

4.3 

5.9 

^4.9 

5*3 

"4.7 

5813 

Drinking places (alcoholic beverages) -- 

1-0 

-45.6 

-38,8 

0.2 

0.2 

0,3 

0.6 

0.3 

^0.6 

59 pt. (591) 

Drug stores, proprietary stores _ _ - — 

-11.1 

-8.5 

7,3 

2.6 

2.6 

2.7 

^3.2 

3.3 

"'3.7 

59 ex. 591 

Other retail stores^ - — - _ — 

-23.3 

14.7 

26.8 

8.2 

9.6 

11.4 

^10.5 

10.3 

"9.8 

592 

Liquor stores -- __ — _ — -- 

-25.4 

-8.2 

-7.7 

1 .4 

1.7 

2.8 

"3.2 

2.0 

" 2.6 

594 

Book, stationery stores _ —. -- _ 

(0) 

(D) 

(D) 

(D) 

0.7 

(D) 

0.2 

(D) 

0,2 

595 

Sporting goods stores, bicycle shops — - — 

(D) 

-9.8 

-0.7 

(D) 

(D) 

0.3 

0.3 

0,3 


597 

Jewelry stores _ — -— — 

-28.2 

-17,5 

-14.4 

2.8 

3.4 

0.7 

0,9 

0,7 

"1.0 

5992 

Florists - 

4,2 

20.4 

21.2 

0.5 

0.4 

0.4 

0,4 

0.4 

0,4 

5996 

Camera, photographic supply stores -- 

(0) 

((D) 

52.9 

0.8 

(D) 

0.3 

(D) 

0.3 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels _ 

-7.2 

(D) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(x) 

783 

Motion picture theaters - 

-9.6 

(D) 

CD) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^ 1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 

^Revised. 
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Chattanooga SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 





Central business district sales as— 


SIC code 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 

1963 

1958 


RETAIL STORES 

1 Total^ _ __ _ - -- __ - __ 

22.6 

^26.9 

15,9 

^21.5 

52 

Lumber, building materials, hardv/are, farm equipment dealers - — 

(D) 

12,4 

(D) 

9.7 

5251 

Hardware stores- _ __ __ - -- 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 

Other_- -- - 

(D) 

(D) 

(D) 

(D) 

53 part* 

General merchandise group stores’'^-- __ _ — _ 

85.2 

84,7 

65.1 

73.3 

531 

Department stores _ _- - -— —- — 

100,0 

(D) 

85.4 

91.4 

533 

Limited price variety stores__ __ ___ 

(D) 

(D) 

(D) 

fD) 

539 

Miscellaneous general merchandise stores _ _— __ __ 

(D) 

1 (D) 

(D) 

(D) 

54 

Food stores _ _ _ - _ ______ — _ 

2.5 

"•2.6 

1.3 

^1.8 

55 ex. 554 

Automotive dealers __ _— -_ _ _ — _ 

1.8 

2.4 

1.5 

2.1 

55 pt. (554) 

Gasoline service stations _ _ _ __ _ - _ — — - _ ' 

(D) 

5.0 

(D) 

3.4 

56 

Apparel, accessory storesL _ _ _ __ __ _ __ _ _ 

Men’s, boys’ apparel stores, custom tailors __ ______ 

55.5 

77.2 

40,4 

64.1 

561, 567 

71.0 

(D) 

53.3 

(D) 

562-3, 568 

Women's clothing, specialty stores _ _ _ _ _ 

(D) 

( 0 ) 

40,7 

59.3 

562 

Women’s ready-to-wear stores^_ __ __ 

63.7 

(D) 

42.4 

59.3 

565 

Family clothing stores^ _ _ — -- _ _ 

(D) 

66.6 

(D) 

53,0 

566 

Shoe stores _ __ __ _ _ _ 

66.8 

(D) 

48.6 

87.3 

564, 569 

Other apparel, accessory stores _ — _ __ -- 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores _ _ _ 

56.8 

53,0 

46.1 

47.4 

5712 

Furniture stores _ _- — __ __ _ _ _ 

61.2 

60.7 

52.1 

54.4 

5713-15, 19 

Other home furnishings stores — - _ _ 

(D) 

(D) 

(D) 

(D) 

572, 573 

Household appliance, radio, television, music stores __ 

(D) 

(D) 

(D) 

(D) 

58 

Eating, drinking places__ _ __ _ __ 

18.8 

21 .7 

14.7 

IS.O 

5812 

Eating places .. ________ ___ 

19.1 

23.5 

14.9 

19.5 

5813 

Drinking places (alcoholic beverages)- _ _ _ __ 

12.8 

6.9 

9.6 

5,8 

59 pt. (591) 

Drug stores, proprietary stores _ _ --- - -- 

21.3 

21.9 

12.4 

15.0 

59 ex. 591 

Other retail stores^__ _ _ _ _ 

16,q 

24.6 

12,7 

20.9 

592 

Liquor stores_ _ ___ _ __ 

11.3 

13.9 

11.1 

13.8 

594 

Book, stationery stores __ -- - ___ __ 

(D) 

80.5 

(D) 

74.3 

595 

Sporting goods stores, bicycle shops -- __ ___ 

(D) 

(D) 

(D) 

(D) 

597 

Jewelry stores __ __ ____ _ _ _ 

87.0 

100.0 

64.2 

76,5 

5992 

Florists ___ _ _ _ _ ___ _ 

25.2 

29.1 

18.0 

20.9 

5996 

Camera, photographic supply stores_ _ __ 

68,4 

Co) 

48,9 

(D) 

7011 

SELECTED SERVICES 

Hotels, motels __ _ __ __ _ _ __ __ __ 

40.3 

(D) 

34.7 

(0) 

783 

Motion picture theaters __ ___ ___ 

59.4 

fo) 

(D) 

(D) 


^Standard Notes: ^ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^Revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes establishments on Brainerd Rd.from BelleflowerCircle«Tunnel Blvd.to Belvoir Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


37 55 ex. 554 


Automotive Dealers 


1 


.$ 1 , 000 __ 


9 07.1 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt, (554) 


Gasoline service stations 


l^J 
5 373 


11 

2 240 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


12 
1 458 

Number of 
estab¬ 
lishments 


37 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


7 

4 

2 

1 

1 


4 

1 

3 

6 

6 


1 


59 ex. 591 


Other retail stores 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_- 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

- 594 

1 595 

2 597 
5992 

7 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


1 


MRC No. 2. Includes the planned center known as "Highland Plaza" and establishments at the intersection of Hixson Pike and Ashland Rd., extending on Hixson Pike to its 

intersection with Highland Dr. and along the 1000 block of Ashland Ter. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SiC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


19 
7 541 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number _ ____ 

Sales ___ 

_$1,000 _ 

53 part. 56, 57 

Shopping goods stores: 

Number __ _ _ 

Sales_ _ 

—$1,000— 

52, 55, 

59 ex. 591 

All other stores: 

Number - - 

Sales _ 

_$1,000 _ 


Retail stores, total 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ 

Hardware stores_____— 

Other_ _ - 


55 pt. (554) 
4 56 

3 149 561,567 

562-3, 568 
562 
a 565 
3 541 566 

564, 569 


7 

851 

Number of 
estab¬ 
lishments 


19 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear store!_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


1 

3 

1 

1 

2 

1 


1 

1 

1 


1 


53 part 
531 
533 
539 


General merchan<;lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 


^ 592 

1 594 

2 595 

1 597 
5992 

2 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


1 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 3. Includes the establishments along Ringgold Rd. from Germantown Rd. to Wimberly Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 . 000 __ 


40 
7 69a 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 __ 


.$ 1 , 000 — 


13 
3 718 


13 
2 534 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex.5251 


All other stores: 

Number_ 

Sales _$1,000_„ 


Retail stores, total 


14 
1 440 

Number of 
estab¬ 
lishments 


40 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 4 

Hardware stores_ 1 

Other_ 3 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

4 

5 
1 
3 
2 

1 


5 
1 
1 

3 

6 
6 


3 


59 ex. 591 


Other retail stores 


5 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores___ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

1 595 

1 597 

5992 

4 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


2 

1 

1 


MRC No. 4. 


Includes the planned centers known as “Brainerd Village" and “East GateCenter” and establishments on Brainerd Rd. from Spring Creek Rd.to South Chicamauga Creek. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, 

ment dealers_ 

Hardware stores_ 

Other _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


55 

14 581 


55 ex. 554 


Automotive dealers 


2 


55 pt. (554) 


Gasoline service stations 


5 


.$ 1 , 000 — 


.$ 1 , 000 _. 


15 
3 878 


25 
8 504 


56 

561,567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


.$ 1 . 000 __ 


15 
2 199 

Number of 
estab- 
lishments 


55 


farm equip- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

6 

6 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


6 592 

1 594 

3 595 

2 597 
5992 

7 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


7 


1 

3 


Standard Notes: 


- Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^'l_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera) merchandise stores_ 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places^_ 

Eating places'”_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists- 

Camera, photographic supply stores —. 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


19 

63 


1958’ 




Paid 




Estab’ 


Payroll, 

employees, 

wnrkwppk 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 



(number) 

(number) 



1 827 

673 812 

135 278 

39 581 

2 020 

696 432 

137 962 

21 

1 825 

260 

70 

31 

5 826 

948 

8 

1 228 

243 

62 

8 

2 210 

511 

13 

597 

37 

8 

23 

3 616 

437 

36 

288 728 

59 977 

18 175 

41 

288 011 

61 324 

6 

274 839 

57 383 

17 251 

6 

274 581 

58 782 

4 

(D) 

(D) 

(D) 

4 

(D) 

<D) 

26 

(D) 

(D) 

<D) 

31 

(D) 

<01 

86 

22 342 

2 684 

735 

89 

22 647 

2 679 

6 

496 

47 

10 

3 

ID) 

(D) 

10 

2 179 

253 

57 

7 

934 

101 

541 

132 806 

24 823 

6 276 

577 

137 554 

24 697 

166 

26 745 

5 224 

1 097 

198 

35 594 

6 246 

275 

59 244 

10 418 

2 903 

265 

59 407 

10 596 

74 

36 994 

7 163 

2 084 

118 

36 909 

7 241 

18 

29 050 

6 466 

1 664 

16 

23 888 

4 957 

76 

17 209 

2 628 

592 

82 

18 255 

2 858 

6 

558 

85 

20 

6 

308 

40 

63 

24 854 

3 474 

653 

78 

34 137 

5 051 

18 

11 467 

1 273 

219 

22 

13 660 

1 715 

16 

2 026 

310 

54 

19 

4 863 

956 

29 

11 361 

1 891 

380 

37 

15 614 

2 380 

451 

94 858 

27 035 

9 863 

462 

95 137 

26 154 

351 

87 337 

25 342 

9 352 

368 

85 961 

24 620 

100 

7 521 

1 693 

511 

94 

9 176 

1 534 

49 

21 028 

4 000 

967 

51 

19 178 

5 518 

564 

84 696 

12 705 

2 775 

681 

ID) 

ID) 

19 

12 678 

706 

147 

31 

8 726 

500 

55 

9 220 

1 651 

428 

65 

9 954 

1 723 

12 

6 133 

1 029 

224 

11 

7 262 

1 275 

141 

20 229 

3 038 

628 

165 

23 825 

4 057 

21 

1 984 

423 

109 

25 

1 965 

441 

21 

7 098 

840 

132 

22 

0 036 

822 

55 

86 412 

34 307 

9 807 

55 

84 526 

33 734 

19 

10 629 

2 469 

581 

21 

11 705 

1 2 190 


^Standard Notes: - Represents zero. (D) Withhbld to avoid disclosure. (NA) Not available. ’’1958 data revised 

J958 group totals for SIC 53 and 56 may include data for “nonemployer- establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Chicago SMSA 20-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish- 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov, 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 



RETAIL STORES 
















Total^ ___ _ __ 

28 

264 

4 800 

985 

613 

838 

169 

945 

54 

069 

4 775 

364 

596 

048 

52 

Lumber, building materials, hardware, farm equip- 
















ment dealers _ ____ 

1 

002 

113 

890 

15 

979 

2 

998 

1 

352 

159 

034 

20 

411 

5251 

Hardware stores _ _ _ _ _ 


556 

38 

397 

4 

373 

1 

038 


661 

43 

666 

4 

739 

52 ex. 5251 

Other_ _ _ 


446 

75 

493 

11 

606 

1 

960 


691 

115 

368 

15 

672 

53 part* 

Genera! merchandise group stores^ __ __ 


725 

697 

545 

115 

474 

36 

047 


945 

652 

449 

113 

823 

531 

Department stores 


53 

569 

574 

95 

196 

28 

952 


44 

516 

820 

93 

504 

533 

Limited price variety stores__ _ __ 


319 

63 

966 

11 

206 

4 

793 


319 

67 

814 

12 

188 

539 

Miscellaneous general merchandise stores 


353 

64 

005 

9 

073 

2 

302 


372 

62 

899 

8 

131 

54 

Food stores_ _ _ > _ _ _ 

5 

945 

1 123 

809 

97 

342 

26 

067 

7 

739 

1 117 

648 

62 

849 

55 ex. 554 

Automotive dealers _ __ ^ _ 


699 

776 

909 

66 

996 

10 

306 


854 

620 

234 

57 

103 

55 pt. (554) 

Gasoline service stations___ -_ 

1 

876 

239 

842 

23 

243 

6 

505 

2 

197 

253 

276 

23 

982 

56 

Apparel, accessory stores — _ __ 

2 

831 

413 

062 

65 

921 

18 

385 

3 

407 

441 

286 

67 

134 

561, 567 

Men's, boys' apparel stores, custom tailors_ 


637 

79 

218 

13 

367 

3 

321 


792 

97 

468 

15 

509 

562-3, 568 

Women’s clothing, specialty stores _ __ __ 

1 

184 

172 

639 

26 

927 

B 

144 

1 

397 

182 

996 

28 

106 

562 

Women’s ready-to-wear stores^ _ _ _ 


557 

115 

631 

18 

681 

5 

723 


568 

126 

744 

20 

962 

565 

Family clothing stores^ __ _ __ _ 


298 

83 

854 

14 

955 

4 

176 


223 

70 

693 

11 

924 

566 

Shoe stores ^ _ __ __ > 


575 

68 

701 

9 

787 

2 

422 


661 

75 

060 

10 

278 

564, 569 

Other apparel, accessory stores_ _ 


137 

8 

650 


885 


322 


234 

13 

493 

1 

317 

57 

Furniture, home furnishings, equipment stores_ 

1 

386 

234 

193 

32 

053 

6 

256 

1 

834 

297 

184 

39 

737 

5712 

Furniture stores __ _ 


558 

109 

182 

14 

919 

2 

792 


669 

120 

713 

16 

965 

5713-15, 19 

Other home furnishings stores _ _ — 

! 

392 

35 

219 

6 

356 

1 

286 


503 

40 

551 

6 

273 

572, 573 

Household appliance, radio, television, music 
















stores ___ _ 


436 

89 

792 

10 

778 

2 

178 


662 

135 

920 

16 

499 

58 

Eating, drinking places__— ~ — 

8 

018 

532 

157 

113 

319 

43 

012 

8 

941 

524 

496 

107 

342 

5812 

Eating places_ _ _ _ _ _ - _ 

4 

280 

383 

911 

97 

618 

37 

704 

4 

801 

367 

953 

92 

854 

5813 

Drinking places (alcoholic beverages) -- 

3 

738 

148 

246 

15 

701 

5 

308 

4 

140 

156 

543 

14 

488 

59 pt. (591) 

Drug stores, proprietary stores _ 

1 

225 

223 

572 

30 

985 

8 

419 

1 

378 

193 

608 

26 

899 

59 ex. 591 

Other retail stores'* - _—_— 

4 

557 

446 

006 

50 

526 

11 

950 

5 

422 

516 

149 

56 

768 

592 

Liquor stores _ _ — -- 

X 

076 

188 

167 

13 

109 

3 

467 

1 

380 

183 

Oil 

12 

029 

594 

Book, stationery stores — — -- __ 


245 

19 

706 

2 

875 


808 


305 

22 

239 

3 

295 

595 

Sporting goods stores, bicycle shops__ — 


134 

12 

869 

1 

629 


388 


145 

17 

053 

2 

318 

597 

Jewelry stores - -___ 


358 

39 

002 

6 

035 

1 

234 


455 

45 

715 

7 

369 

5992 

Florists--— - 


393 

18 

955 

3 

218 


817 


431 

19 

442 

3 

186 

5996 

Camera, photographic supply stores -- 


60 

11 

758 

1 

393 


255 


99 

17 

909 

1 

866 


SELECTED SERVICES 















7011 

Hotels, motels_- - - - 


492 

170 

763 

64 

396 

19 

937 


689 

172 

076 

64 

802 

783 

Motion picture theaters-- - — 


116 

26 

051 

7 

115 

2 

106 


161 

32 

529 

a 

100 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

jlSSS group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































20-6 Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab- 
1 lish- 
! merits 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish' 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

















Total=_ __- 

47 

0 48 

8 

911 

856 

1 081 

033 

307 

193 

52 

324 

7 617 

306 

908 

454 

52 

Lumber, building materials, hardware, farm equip- 

















ment dealers- _ „ ^ - — 

2 

176 


312 

979 

44 

091 

8 

320 

2 

625 

369 

920 

46 

506 

5251 

Hardware stores --- 


973 


83 

752 

11 

033 

2 

693 

1 

087 

86 

906 

10 

313 

52 ex. 5251 

Other --— - — - — 

1 

203 


229 

227 

33 

058 

5 

627 

1 

538 

283 

014 

36 

193 

53 part* 

General merchandise group stores^- - — 

1 

352 

1 

327 

204 

195 

864 

67 

792 

1 

545 

940 

491 

155 

294 

53i 

Department stores -- — - — 


151 

1 

057 

508 

154 

902 

52 

596 


91 

7 14 

820 

122 

302 

533 

Limited price variety stores -- __ _ _ 


598 


127 

678 

21 

984 

9 

674 


570 


( D) 


(D) 

539 

Miscellaneous general merchandise stores ___ 


603 


142 

018 

18 

978 

5 

522 


592 


(D) 


(D) 

54 

Food stores_ 

8 

739 

2 

141 

957 

182 

038 

1 49 

196 

10 

852 

1 905 

079 

140 

199 

55 ex. 554 

Automotive dealers __ — - — -- 

1 

636 

1 

585 

821 

137 

781 

21 

023 

1 

674 

1 076 

867 

100 

658 

55 pt. (554) 

Gasoline service stations __ — -- 

4 

401 


541 

078 

50 

917 

14 

624 

4 

429 

479 

023 

43 

981 

56 

Apparel, accessory stores - __ — — — - 

4 

413 


653 

509 

99 

194 

28 

927 

4 

906 

614 

333 

91 

089 

561, 567 

Men's, boys' apparel stores, custom tailors- 


946 


128 

795 

20 

437 

5 

199 

1 

069 

127 

80 2 

19 

709 

562-3, 568 

Women's clothing, specialty stores- 

1 

828 


269 

818 

40 

627 

12 

971 i 

1 

993 

252 

356 

38 

071 

562 

Women's ready-to-wear stores^ __ _ — 


943 


186 

272 

28 

797 

9 

295 ! 


895 

183 

171 

29 

345 

565 

Family clothing stores^ _ — -- 


450 


124 

975 

20 

169 

5 

919 ! 


323 


( D) 


(Dl 

566 

Shoe stores__ __ _ 


942 


112 

433 

16 

105 

4 

100 

1 

Oil 

109 

092 

14 

943 

564, 569 

Other apparel, accessory stores __ -- 


247 


17 

488 

1 

856 


738 


388 


( D) 


(D) 

57 

Furniture, home furnishings, equipment stores- 

2 

490 


379 

997 

51 

605 

10 

391 

2 

996 

416 

845 

55 

752 

5712 

Furniture stores -_— - 


920 


162 

905 

22 

026 

4 

110 


976 

163 

974 

22 

960 

5713-15, 19 

Other home furnishings stores --— 


661 


61 

443 

10 

369 

2 

148 


799 

59 

037 

9 

166 

572, 573 

Household appliance, radio, television, music 

















stores --- - - 


909 


155 

649 

19 

210 

4 

133 

1 

221 

19 3 

834 

23 

626 

58 

Eating, drinking places -- 

12 

581 


860 

259 

184 

577 

72 

252 

13 

283 

7 59 

612 

152 

780 

5812 

Eating places - _ - - -- - - 

7 

106 


6 35 

196 

159 

268 

63 

525 

7 

283 

530 

217 

130 

686 

5813 

Drinking places (alcoholic beverages) _ — - _ 

5 

475 


225 

063 

25 

309 

8 

727 

6 

000 

229 

395 

22 

094 

59 pt. (591) 

Drug stores, proprietary stores ^ _ — 

1 

925 


396 

775 

54 

352 

14 

854 

1 

982 


106 

41 

529 

59 ex. 591 

Other retail stores^ __ - _ -- -- 

7 

335 


7 12 

277 

80 

614 

19 

814 

8 

032 

7 54 

030 

80 

666 

592 

Liquor stores - — — --- 

1 

487 


273 

048 

18 

803 

4 

973 

1 

844 

245 

663 

16 

170 

594 

Book, stationery stores — --- 


381 


34 

361 

5 

038 

1 

525 


434 

31 

444 

4 

533 

595 

Sporting goods stores, bicycle shops_- _ 


379 


28 

788 

3 

286 


838 


339 

28 

013 

3 

481 

597 

Jewelry stores_____ 


572 


53 

480 

8 

096 

1 

809 


666 

56 

941 

a 

978 

5992 

Florists - — -- - - — 


620 


32 

641 

5 

789 

1 

476 


643 

29 

950 

5 

017 

5996 

Camera, photographic supply stores _ - 


122 


17 

088 

1 

862 


381 


165 

24 

950 

2 

458 


SELECTED SERVICES 
















7011 

Hotels, motels -- - 


854 


210 

967 

75 

447 

24 

001 

1 

094 

191 

102 

70 

148 

783 

Motion picture theaters __ —- -- 


202 


40 

287 

10 

249 

3 

228 


264 


(D) 


(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “emDlover" establishments. 







































MAJOR RETAIL CENTERS 


Chicago SMSA 20-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 



Central business 
district 

City 

standard 
metropolitan 
statistical area 




|H 

1963 

1958 

1963 

1958 




RETAIL STORES 

Total^_ _ 

-3.3 

0.5 

17.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hard\ware, farm equip¬ 
ment dealers __ ____ __ 

-68.7 

-28.4 

-15.4 

0.3 

0,8 

2,4 

3.3 

3.5 

4.8 

5251 

Hardware stores „ __ __ 

-44.4 

-12. 1 

-3.6 

0.2 

0.3 

0.8 

0.9 

0.9 

1.1 

52 ex. 5251 

Other - —_ __ 

-83.5 

-34.6 

-19.0 

0.1 

0.5 

1.6 

2.4 

2.6 

3.7 

53 part® 

General merchandise group stores^'^_— 

0.3 

6.9 

41. 1 

42.8 

41.4 

14,5 

13.7 

14.9 

12.3 

531 

Department stores ____ 

0.1 

10.2 

47.9 

40.8 

39.4 

11.9 

10.8 

11.9 

9.4 

533 

Lirnited price variety stores __ -_ _ 

( D) 

-5.7 

( D) 

( D) 

( D) 

1.3 

1.4 

1.4 

ID) 

539 

Miscellaneous general merchandise stores_ , 

{ D) 

1.8 

ID) 

ID) 

{ D) 

1.3 

1.3 

1.6 

ID) 

54 

Food stores _ _ __ _ — _ 

-1,4 

0.6 

12,4 

3.3 

3.3 

23.4 

23.4 

24.0 

25.0 

55 ex. 554 

Automotive dealers __ _____ _ 

(D) 

25.3 

47.3 

0. 1 

(D) 

16.2 

13.0 

17.8 

14. 1 

55 pt. (554) 

Gasoline service stations _ -- - _ 

133.3 

-5.3 

13.0 

0.3 

0.1 

5.0 

5.3 

6.1 

6.3 

56 

Apparel, accessory stores’ _ - > _ 

-3.5 

-6,4 

6.4 

19.7 

19.7 

8.6 

9.2 

7.3 

8. 1 

561, 567 

Men’s, boys' apparel stores, custom tailors- 

-24.9 

-18.7 

0.8 

4.0 

5.1 

1.7 

2.0 

1.4 

1.7 

562-3, 568 

Women’s clothing, specialty stores - -- 

-0.3 

-5,8 

6.9 

8.8 

8.5 

3. 6 

3.8 

3.0 

3.3 

562 

Women's ready-to-wear stores^ ___ 

0.2 

-8.8 

1.7 

5.5 

5.3 

2.4 

2,7 

2.1 

2.4 

565 

Family clothing stores 3--- 

1 21.6 

18.6 

(D) 

4.3 

3.4 

1.7 

1,5 

1.4 

ID) 

566 

Shoe stores __ _ _ — — _ 

-5.7 

-8.5 

3. 1 

2.5 

2.6 

1.4 

1.6 

1.3 

1.4 

564, 569 

Other apparel, accessory stores___ 

81.2 

-35.9 

(D) 

0.1 

0.1 

0.2 

0.3 

0.2 

ID) 

57 

Furniture, home furnishings, equipment stores- 

1 

-27.2 

-21.2 

-8.8 

3.7 

4.9 

4.9 

6.2 

4.3 

5.5 

5712 

Furniture stores -- -- - — - 

-16.1 

-9.6 

-0.7 

1.7 

2.0 

2.3 

2.5 

1.8 

2.2 

5713-15, 19 

Other home furnishings stores -- -- 

-58.3 

-13.2 

4. 1 

0.3 

0.7 

0.7 

0.9 

0.7 

0.8 

572, 573 

Household appliance, radio, television, music 
stores _— - — — - 

-27.2 

-33.9 

-19.7 

1.7 

2.2 

1.9 

1 

2.8 

1.8 

2.5 

58 

Eating, drinking places _ _ - 

-0.3 

1.5 

13.3 

14.1 

13.6 

11.1 

11.0 

9.6 

10.0 

5812 

Eating places , _ - - - 

1.6 

4.3 

19.8 

13.0 

12.3 

8.0 

7.7 

7.1 

7.0 

5813 

Drinking places (alcoholic beverages) - — 

-18.0 

-5.3 

-1.9 

1.1 

1.3 

3. 1 

3.3 

2.5 

3.0 

59 pt. (591) 

Drug stores, proprietary stores __ — _ - 

9.6 

15.5 

31.8 

3.1 

2.8 

4.6 

4. 1 

4.5 

4.0 

59 ex. 591 

Other retail stores^ - - -— 

(D) 

-13.6 

-5.5 

12.6 

(D> 

9.3 

10.8 

8.0 

9.9 

592 

Liquor stores — _ - — -- - 

45.3 

2.8 

11.2 

1.9 

1.3 

3.9 

3.8 

3. 1 

3.2 

594 

Book, stationery stores _ — - — — — - 

-7.4 

-11.4 

9,3 

1.4 

1.4 

0.4 

0.5 

0.4 

0.4 

595 

Sporting goods stores, bicycle shops- 

-15.6 

-24.5 

2.8 

0.9 

1.0 

0.3 

0.4 

0.3 

0.4 

597 

Jewelry stores _ _- - — — - 

-15.1 

-14.7 

-6. 1 

3.0 

3.4 

0.8 

1.0 

0.6 

0.8 

5992 

Florists_ 

1.0 

-2.5 

9.0 

0.3 

0.3 

0.4 

0.4 

0.4 

0.4 

5996 

Camera, photographic supply stores— _ 

-11.7 

-34.4 

-31.5 

1.1 

1.2 

0.2 

0.4 

0.2 

0.3 

7011 

SELECTED SERVICES 

Hotels, motels- 

2.2 

-0.8 

10.4 

12.8 

IX) 

(X) 

tX) 

(X) 

(X) 

783 

Motion picture theaters- 

-9.2 

-19.9 

(D) 

1.6 

(X) 

(X) 

I X) 

{ X) 

(X) 


jStandard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mall order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 













































20-8 Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sates 

1963 

1_ 

1958 

1963 

1958 


i RETAIL STORES 






TotaP _ _ - — — -- 

14.0 

14.6 

7.6 

9. 1 

52 

Lumber, building materials, hardware, farm equipment dealers - 

1.6 

3.7 

0,6 

1.6 

5251 

Hardware stores _ _— — -— — — 

3.2 

5. 1 

1.5 

2.5 

52 ex. 5251 

Other -__ - ---— 

0.8 

3.1 

0.3 

1.3 

53 part= 

General merchandise group stores—-- _ — _ _ 

41.4 

' 44. 1 

21.8 

1 30.6 

531 

Department stores ___ — -- -- 

48.3 

53. 1 

26.0 

38.M 

533 

Limited price variety stores- -- -- 

(D) 

i (D) 

ID) 

(D) 

539 

Miscellaneous general merchandise stores_— _ 

( D) 

(D) 

(D) 

(D) 

54 

Food stores --- __ -- 

2.0 

2.0 

1.0 

1.2 

55 ex. 554 

Automotive dealers __— — -- - -- 

0.1 

(D) 

0.1 

(D) 

55 pt. (554) 

Gasoline service stations_ _ __ __ -- — _ _ 

0.9 

0.4 

0.4 

0.2 

56 

Apparel, accessory stores’___ -__ _ ___ 

32.2 

31.2 

20.3 

22.4 

561, 567 

Men’s, boys' apparel stores, custom tailors _ __ _ 

33.8 

36,5 

20.8 

27 .9 

562-3, 568 

Women's clothing, specialty stores _ _ _ -- -- 

34.3 

32.5 

22.0 

23.5 

562 

Women's ready-to-wear stores ^ _ __ ____ 

32.0 

29.1 

19.9 

20.2 

565 

Family clothing stores^ _ _ -- __ __ -- 

34.6 

33.8 

23.2 

(D) 

566 

Shoe stores___ _____ —__ 

25.0 

24,3 

15.3 

16.7 

564, 569 

Other apparel, accessory stores_ __ _ — __ _ 

6.5 

2.3 

3.2 

(D) 

57 

Furniture, home furnishings, equipment stores _ - - _ 

10.6 

11.5 

6.5 

8.2 

5712 

Furniture stores ^ ^ __— _ ____ _ 

10.5 

11.3 

7.0 

8.3 

5713-15, 19 

Other home furnishings stores _ _ __ - _ __ 

5.8 

12.0 

3.3 

8.2 

572, 573 

Household appliance, radio, television, music stores _ __ 

12.7 

11.5 

7.3 

8.1 

58 

Eating, drinking places_______ 

17.8 

18. 1 

11.0 

12.5 

5812 

Eating places ___ _ __ __ 

22.7 

23.4 

13.7 

16.2 

5813 

Drinking places (alcoholic beverages) ___ 

5.1 

5.9 

3.3 

4.0 

59 pt. (591) 

Drug stores, proprietary stores ___ _ __ ^ 

9.4 

9.9 

5.3 

6.4 

59 ex. 591 

Other retail stores''____ __ _ ___ 

19.0 

(0) 

11.9 

(0) 

592 

Liquor stores — ____ _ 

6.7 

4.8 

4.6 

3.6 

594 

Book, stationery stores__ ___ _ 

46.8 

44.8 

26.8 

31.7 

595 

Sporting goods stores, bicycle shops ___ 

47.7 

42.6 

21.3 

25.9 

597 

Jewelry stores ___ _ ___ 

51.9 

52. 1 

37.8 

41.8 

5992 

Florists__ ^ __ _ _ _ 

10.5 

10.1 

6.1 

6.6 

5996 

Camera, photographic supply stores_ _ __ 

60.4 

44.9 

41.5 

32.2 


SELECTED SERVICES 





7011 

Hotels, motels___ _ ___ __ 

50.6 

49. 1 

41.0 

44.2 

783 

Motion picture theaters _____ _ __ __ 

40.8 

36.0 

26.4 

1 D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

includes data for those kinds of business in SIC 59 (ex. 591) not covered In any of the lines below. 







































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes establishments on W. Belmont Ave. from N. Lockwood Ave. to N.Menard Ave.; and on N. Central Ave. from W. Diversey Ave. 

to W. School St. (Chicago city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ __ 

141 

55 ex. 554 

Automotive Dealers__ 

1 


Sales_$1,000_. 

40 460 







55 pt. (554) 

Gasoline service stations ___ - _ __ 

3 

54, 58, 591 

Convenience goods stores: 






Number _ -__ __ 

43 

56 

Apparel, accessory stores - _ --- 

42 


Sales — _ -$1,000- 

4 942 

561,567 

Men's, boys’ apparel stores, custom tailors__ 

5 




562-3, 568 

Women's clothing, specialty stores __ 

23 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores --- 

8 


Number ____ 

73 

565 

Family clothing stores_ 

1 


Sales___ -__ $1,000 

33 502 

566 

Shoe stores_—___ 

10 




564, 569 

Other apparel, accessory stores ___ 

3 

52, 55, 

All other stores: 





59 ex. 591 

Number ______ 

25 

57 

Furniture, home furnishings, equipment stores- 

21 


Sales _ _ $1,000— 

2 016 

5712 

Furniture stores --— -— 

8 



Number of 

5713-15, 19 

Other home furnishings stores__ 

6 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores ------- 

7 


Retail stores, total--- 

141 

58 

i Eating, drinking places--- 

14 




5812 

Eating places- - 

12 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

2 


ment dealers_—___ 

3 




5251 

Hardware stores_ -_- 

1 

59 pt. (591) 

Drug stores, proprietary stores - -- 

7 

52 ex. 5251 

Other - _ 

2 







59 ex. 591 

Other retail stores — _ -- -- 

18 

53 part 

General merchandise group stores___ 

10 

592 

Liquor stores — — — __ 

4 

531 

Department stores -_ _ _ _ 

1 

594 

Book, stationery stores __ „ — - 

4 

533 

Limited price variety stores__ _ __ _ __ 

4 

595 

Sporting goods stores, bicycle shops — - 

* 

539 

Miscellaneous general merchandise stores- 

5 

597 

Jewelry stores_ ____ - 

5 




5992 

Florists- --- --- 

1 

54 

Food stores _ _ _ __ — __ _— 

22 

5996 

Camera, photographic supply stores — — 



MRC No. 2. Includes establishments on Broadway from Gunnison to Sunnyside, and on Wilson Ave. from Sheridan Rd. to Broadway (Chicago city) 


SIC code 

Kind of business 

Total 

-j 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ____ _ - 

111 

55 ex. 554 

Automotive dealers_ _ _ _ 

2 


Sales — — — _ -$1,000— 

18 532 







55 pt. (554) 

Gasoline service stations ____ 

2 

54, 58, 591 

Convenience goods stores: 






Number - _-__ 

37 

56 

Apparel, accessory stores_—_ 

26 


Sales _ _$1,000— 

6 203 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

7 




562-3, 568 

Women's clothing, specialty stores__ 

9 

53 part. 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ —__ 

4 


Number__— _ - - — ; 

43 

565 1 

Family clothing stores------ 

1 


Sales _ __ _ -$1,000 

10 677 

566 1 

Shoe stores __ _ - -- 

7 




564, 569 

Other apparel, accessory stores__ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number -_ __- 

31 

57 

Furniture, home furnishings, equipment stores_ 

8 


Sales _ _$1,000- 

1 652 

5712 

Furniture stores __ — —-— -- — 

3 



Number oif 

5713-15, 19 

Other home furnishings stores —__ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores —___ _ 

4 


Retail stores, total-- - 

111 

58 

Eating, drinking places ___ —__ 

22 




5812 

Eating places____ 

16 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ - 

6 


ment dealers__ _ 

4 




5251 

Hardware stores - __ __ 

1 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ 

8 

52 ex. 5251 

Other — _ 

3 







59 ex. 591 

Other retail stores __-____ 

23 

53 part 

General merchandise group stores-- 

9 

592 

Liquor stores__ _ 

2 

531 

Department stores_ - 

1 

594 

Book, stationery stores __ — __ 

1 

533 

Limited price variety stores __ — 

4 

595 

1 Sporting goods stores, bicycle shops -_- 

• 

539 

Miscellaneous general merchandise stores _ - - 

4 

597 

Jewelry stores__ __—_ 

5 




5992 

Florists _-_-_-_— 

1 

54 

Food stores _— — — _ 

7 

5996 

Camera, photographic supply stores _ __ 



Standard Notes: - Represents zero. 


(D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 3. includes the planned center known as “Cermak Plaza Shopping Center” and establishments on Cermak Rd. from Home Ave. to 

Harlem Ave. (Berwyn city, Cook County) 


SIC code 


52. 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SiC code 

Kind of business 

Retail stores, total: 




Number -- - 

44 

55 ex. 554 

Automotive Dealers _ __ __ __ 

Sales _ _ $1,000— 

26 740 





55 pt. (554) 

Gasoline service stations ___ 

Convenience goods stores: 




Number_ 

12 

56 

Apparel, accessory stores __— __ — 

Sales__$1,000 . 

11 296 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 



562-3, 568 

Women’s clothing, specialty stores -- 

Shopping goods stores: 


562 

Women’s ready-to-wear stores -- 

Number_ 

22 

565 

Family clothing stores __ --- 

Sales _ - - —$1,000 

14 633 

566 

Shoe stores __ --- ---- 



564, 569 

Other apparel, accessory stores ____ — 

All other stores: 




Number_ 

10 

57 

Furniture, home furnishings, equipment stores- 

Sales - — - -$1,000— 

811 

5712 

Furniture stores ______ -— 


Number of 

5713-15, 19 

Other home furnishings stores ---- 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores ___ _ __ 

Retail stores, total — - — — _ 

44 

58 

Eating, drinking places-- _ -- -- 



5812 

Eating places -- -- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ -- 

ment dealers_ - -- -- — - 

- 



Hardware stores -- _ __ _ - 

- 

59 pt. (591) 

Drug stores, proprietary stores _ — — -- 

Other - ---- 

- 





59 ex. 591 

Other retail stores -- __ — __ - -- — 

General merchandise group stores _ _ 

5 

592 

Liquor stores — _ „ —- 

Department stores __ _ - - 

1 

594 

Book, stationery stores — — __ — — - 

Limited price variety stores -- 

2 

595 

Sporting goods stores, bicycle shops __ - — 

Miscellaneous general merchandise stores- 

2 

597 

Jewelry stores -- - - 



5992 

Florists _ _ -- _ _ — -- 

Food stores __ - _ _ - - 

5 

5996 

Camera, photographic supply stores - — 


Number of 
estab¬ 
lishments 


MRC No. 4. Includes establishments on W. Cermak Rd. from S. Lombard Ave. to S. East Ave. (Berwyn city, Cook County) 


SIC code 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number __ _ _ _ _ _ 

86 

55 ex. 554 

Automotive dealers _ _ _ 

Sales_ _$1,000_ 

13 553 





55 pt. (554) 

Gasoline service stations ____ _ _ _ 

Convenience goods stores: 




Number_ _ ____ ___ 

27 

56 

Apparel, accessory stores _ ___ _ 

Sales - _ _ ______ $1,000 

5 019 

561, 567 

Men's, boys' apparel stores, custom tailors - -- 



562-3, 568 

Women's clothing, specialty stores_ __ - 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ _ 

Number _ ___ _ _ __ 

36 

565 

Family clothing stores _ __ - - 

Sales ---- _$1,000 _ 

6 040 

566 

Shoe stores — __ _ — _ --- 



564, 569 

Other apparel, accessory stores__ _ __ 

All other stores: 




Number ___ ____ 

23 

57 

Furniture, home furnishings, equipment stores_ 

Sales ___ _ __ ___ $1,000 

2 494 

5712 

Furniture stores _ _ _ -_ 


Number of 

5713-15, 19 

Other home furnishings stores - _ __ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores _ ___ _____ 

Retail stores, total __ __ _ _ 

86 

58 

Eating, drinking places _ _— __ _ _ 



5812 

Eating places _ __ _____ _ — 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ 

ment dealers _ _ _____ 

3 



Hardware stores__ __ _ _ _ 

Other 

1 

2 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ __ 



59 ex. 591 

Other retail stores ____ __ 

General merchandise group stores __ ___ 

3 

592 

Liquor stores __ _____ 

Department stores_ ____ _ 

1 

594 

Book, stationery stores ___ 

Limited price variety stores _ __ _ _ 

1 

595 

Sporting goods stores, bicycle shops __ _ _ _ 

Miscellaneous general merchandise stores _ _ 

1 

597 

Jewelry stores_— _ _ ___ __ 



5992 

Florists _ -__ __ _ _____ 

Food stores __ __ _ ___ _ _ _ 

---—--i 

16 

5996 

Camera, photographic supply stores_ _ _ 


Number of 
estab¬ 
lishments 


O' 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963-continued 


MRC No.5. Includes establishmenls on W. Chicago Ave. from N. Noble to N. Wood (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


.$ 1 , 000 ._ 


^17 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


109 

899 


55 ex. 554 


Automotive Dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000._ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000._ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000__ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


33 
3 821 


58 

12 379 


56 

561, 567 
562 3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


18 
1 699 

Number of 
estab¬ 
lishments 


109 

5 

2 

3 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores- 


1 

35 

6 

16 

5 

1 

10 

2 

11 

5 
3 

3 

8 

6 
2 

2 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


12 

2 

a 

6 


54 


Food stores 


23 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


10 

3 


4 

1 


MRC No. 7. Includes the planned center known as "Edens Plaza" bounded bySkokie Blvd., Lake Ave., and Edens Expressway (Wilmette village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab- 
iishments 


.$ 1 , 000 - 


11 

11 392 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$l,000-_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


52 

5251 

52 ex.5251 


Retail stores, total_ 

Lun>ber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


4 
(D) 

5 

(D) 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


2 

(D) 

Number of 
estab- 
lishments 

11 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


2 

1 

1 

1 

1 

1 


59 ex, 591 


Other retail stores 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

“ 597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC’s are the same as those used in the reports of the 1958 census, For this reason, MRC No. 6 is not used 
in this report. 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963— c ontinued 


MRC No. 8. Includes the planned center known as "Evergreen Park Plaza" and establishments on Western Ave. from 95th St. to 98th St., and on 
95th St from Hamilton to Maplewood. (Chicago city and Evergreen Park village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number- 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


ipi,000__ 


53 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


95 

803 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 


1 


$l,000-_ 


$ 1 , 000 — 


22 
7 423 


57 

44 196 


56 

561, 567 
562 3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


42 

6 

18 

8 

2 

14 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 16 

$1,000-- 2 184 

Number of 
estab- 
lishments 


Retail stores, total- 95 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores- 


12 

6 

3 

3 

11 

10 

1 

1 


59 ex. 591 


Other retail stores 


12 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


10 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 

2 

3 

1 


MRC No. 9. Includes the planned center known as "Harlem-Irving Plaza" and establishments on Harlem Ave. from Forest Preserve Ave to 
4340 Harlem Ave.; on Forest Preserve Ave. from Harlem Ave. to Irving Park Rd.; and on Irving Park Rd. from Forest Preserve 
Ave. to Oketo Ave. (Norridge village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


25 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


56 

281 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales___ $l,o66-_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$l, 600 -_ 


52 

5251 

52 ex. 5251 


Retail stores, total___ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


15 
5 503 


30 

18 491 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


11 
1 287 

Number of 
estab¬ 
lishments 


56 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


2 

19 

4 

7 

4 

1 

7 


6 

2 

2 

2 

7 

7 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores _ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 

2 

2 

1 

7 


59 ex, 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


4 


2 


Stsndard NntRS* RpnrAivPnt'c 7Prn UUithholH frt ounirf /MA\ 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 10. Includes the planned center known as "Hillside Shopping Center" bounded by Congress St. Expressway, 
Harrison, |,C. R.R,and Wolf Rd. (Hillside village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Number of 


Total 


SiC code 


Kind of business 


estab¬ 


lishments 




47 

24 981 


55 ex. 554 


Automotive Dealers 


54, 58, 591 

Convenience goods stores: 

Number____ 

Sales _ __ __ 

_$1,000^_ 

14 

4 565 

53 part, 56, 57 

Shopping goods stores: 

Number__ _ 

Sales _ 

_$1,000- 

25 

19 982 

52, 55, 

59 ex. 591 

All other stores: 

Number_ __ 

Sales ---- 

_$1,000— 

8 

434 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


47 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - _ -_ ____ 

Hardware stores___ _- 

Other ____ > __ 

- 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

571315, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 

Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


1 

17 

2 

10 

4 

1 

4 


4 

1 

3 

9 

7 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


4 

2 

1 

1 


54 


Food stores 


4 


59 ex. 591 


Other retail stores 


7 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

1 


MRC No. 11. Includes establishments on W. Irving Park Rd. from Kilpatrick Ave. to Lavergne Ave.; on N. Milwaukee Ave. from Kilpatrick to Warner; 

and on N. Cicero Ave. from Byron to Belle Plaine Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


.$ 1 , 000 __ 


53 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


134 

181 


55 ex. 554 


Automotive dealers 


4 


54. 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales _$1,000_- 

Shopping goods stores: 

Number_ 

Sales _$1,DOOD¬ 

AH other stores: 

Number_ 

Sales_$1,000_ 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt, (554) 


Gasoline service stations 


28 
6 531 


72 

42 942 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


54 
3 708 

Number of 
estab¬ 
lishments 


134 


7 

2 

5i 


57 

5712 

6713-15, 19 
572,573 


58 

5812 

5813 

59 pt (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


44 

10 

21 

10 

1 

10 

2 

23 

8 

9 

6 

14 

11 

3 

5 


59 ex. 591 


Other retail stores 


23 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous genera! merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


2 

3 

4 
3 

1 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































20-14 Chicago SMSA 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 12. Includes establishments on W. 26th St. from Kedzie Ave. to Karlov Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54,58,591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


197 
28 557 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations , 


.$ 1 , 000 — 


$ 1 , 000 — 


77 

11 975 


76 

13 185 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


47 

10 

21 

9 

3 

11 

2 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


44 

$1,600__ 3 397 

Number of 
estab¬ 
lishments 


Retail stores, total- 197 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


12 

4 

8 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


20 

9 

3 

8 

26 

13 

13 

7 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


29 

4 

2 

1 

4 

2 

1 


MRC No. 13. Includes establishments on W. Lawrence Ave. from Ravenswood Ave. to Seeley Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i.ooo__ 


26 

14 417 


55 ex. 554 


Automotive dealers 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


12 56 

1 306 561,567 

562-3, 568 
562 
8 565 

tD) 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


6 

( D) 

Number of 
estab¬ 
lishment 


26 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

1 

1 

1 

1 

3 

1 

1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

- 597 

5992 
4 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


5 

1 


1 

1 


r- ID cvl 




















































































MAJOR RETAIL CENTERS 


Chicago SMSA 20-15 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 14. Includes establishments on N. Lincoln Ave. from Wellington-Southport Aves. to the “L" line; and on N. Ashland Ave. from 
Barry Ave. to the “L" line; on W. Belmont Ave. from Greenview Ave. to Paulina; and on W. School from N. Ashland Ave. to 
N. Lincoln Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_ 


Total 


.$1,000— 51 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


172 

196 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 


$ 1 , 000 — 


$ 1 , 000 — 


56 

12 190 


82 

35 633 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ A _ 

Shoe stores_ 

Other apparel, accessory stores- 


45 

8 

16 

10 

3 

17 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex, 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


34 
3 373 

Number of 
estab¬ 
lishments 


172 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ l 

Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


29 

16 

3 

10 

23 

20 

3 

4 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


8 

2 

3 

3 

29 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


31 

4 

1 

2 

6 

2 

2 


MRC No. 16. Includes establishments on W. Madison from Hamlin Ave. to Kilbourn Ave. (Chicago city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Niimhpr 

145 

55 ex. 554 

Automotive dpalers __ 

4 


Sales_$1,000— 

42 526 







55 pt. (554) 

Gasoline service stations___ - 

- 

54. 58, 591 

Convenience goods stores: 






Number __ 

43 

56 

Apparel, accessory stores _ - _ _— 

52 


Sales ___$1,000 _ 

7 655 

561,567 

Men’s, boys' apparel stores, custom tailors _ . 

9 




562-3, 568 

Women's clothing, specialty stores -- _- 

24 

53 part. 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores — - 

14 


NiimhAr 

78 

565 

Family clothing stores 

1 


RalP*: $innn 

31 355 

566 

Shoe stores . . . - 

16 




564, 569 

Other apparel, accessory stores ^ _ __ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number___ __- 

22 

57 

Furniture, home furnishings, equipment stores_ 

18 


Ralp<: _ _$1,000 

3 516 

5712 

Fiirnifiim ..... .. . 

8 



Number of 

5713-15, 19 

Other home furnishings stores - _ 

4 



estab¬ 

572,573 1 

Household appliance, radio, television, music 




lishments 


stores —_ -- -— - 

6 


Retail stores, total____ 

143 

58 

Fating, ririnlcing plarp?4 

24 




5812 1 

Eating places ^ __ __ _ _ 

11 

52 

Lumber, building materials, hardware, farm equip- 


5813 

Drinking places (alcoholic beverages)-- 

13 


j ment dealers_ _ — 

5 




5251 

Hardware stores 

3 

59 pt. (591) 

Drug stores, proprietary stores 

a 

52 ex. 5251 

Other — __ -- 

2 






59 ex. 591 

Other retail stores __ _ _ 

13 

53 part 

General merchandise group stores__- 


592 

Liquor stores _ _ 

2 

531 

Department stores - _____ 

1 

594 

Book, stationery stores 


533 

Limited price variety stores 

3 

595 

Sporting goods stores bicycle shops 


539 

Miscellaneous general merchandise stores_ 

4 

597 

Jewelry stores 

5 




5992 

Florists__ ____ 

3 

54 

Food stores _ - _ ___ 

11 

5996 

Camera, photographic supply stores 

_ 


























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 17. Includes establishments on N. Milwaukee Ave. from W. Thomas-N. Cleaver Sts. to W. North Ave.-N. Damen Ave (Chicago city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number__ - — — _ _ — _ 

150 

55 ex. 554 

Automotive Dealers __ _ - -_ _ 

- 


Sales_$1,000- 

33 068 







55 pt. (554) 

Gasoline service stations__ — --- 

- 

54, 58, 591 

Convenience goods stores: 






Number_-__ _ — -- 

35 

56 

Apparel, accessory stores_- __ 

51 


Sales - -- -$1,000— 

6 163 

561, 567 

Men's, boys' apparel stores, custom tailors- 

14 




562-3, 568 

Women’s clothing, specialty stores__ 

17 

53 part, 56. 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores - -- 

10 


Number_ 

84 

565 

Family clothing stores __— -- 

4 


Sales - — _ $1.000__ 

24 112 

566 

Shoe stores — -- --- -— 

13 




564, 569 

Other apparel, accessory stores___ 

3 

52, 55, 

All other stores: 





59 ex. 591 

Number_ ___ - -— 

31 

57 

Furniture, home furnishings, equipment stores- 

23 


Sales_ _$1,000— 

2 793 

5712 

Furniture stores - __— - 

13 



Number of 

5713-15, 19 

Other home furnishings stores - --— 

6 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __—- 

4 


Retail stores, total - _ - — — - _ 

150 

58 

Eating, drinking places - — - — 

13 




5812 

Eating places -- _- —-— — 

8 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

5 


ment dealers __ — -_ _ — -- 

3 




5251 

Hardware stores _- — — _ — 

1 

59 pt. (591) 

Drug stores, proprietary stores_ _ - - ---- 

5 

52 ex. 5251 

Other - - -- _ „ - - - 

2 







59 ex. 591 

Other retail stores — --- - 

28 

53 part 

General merchandise group stores - -__ 

10 

592 

Liquor stores - ------ - 

7 

531 

Department stores __ - -_ _ - _ 

1 

594 

Book, stationery stores — - - _ - — - — 

2 

533 

Limited price variety stores - —_ 

2 

595 

Sporting goods stores, bicycle shops -- -- 

1 

539 i 

Miscellaneous general merchandise stores 

7 

597 

Jewelry stores __ _ _- — - _ — -- 

4 

1 



5992 

Florists _ _ - — - — - -- 


54 

! 

Food stores _ - - — _ 

17 

5996 

Camera, photographic supply stores -- - 



MRC No. 18. Includes eslablisfnnents on N. Milwaukee Ave. from N. Kedzie Ave. to N. Lawndale Ave., and on W. Diversey Ave. 

from N. Milwaukee Ave. to N. St. Louis St. (Chicago city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000-- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_■—$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_ $'l,6o6— 


5251 

52 ex. 5251 


143 
23 280 


65 

14 0 17 


Number of 
estab¬ 
lishments 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


55 ex. 554 


Automotive dealers. 


55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists__ 

5996 Camera, photographic supply stores 


N3 fO to 




















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 19. Includes establishments on N. Harlem Ave. from W. North Ave, to Bloomingdale Ave. and on W. North Ave. from Sayre Ave.- 

Woodbine St. to N. 73rd Ave.-Bonnie Brae St. (Cook County) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000— 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000-- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


33 

33 601 


55 ex. 554 
55 pt. (554) 


13 
6 079 


13 
( 0 ) 


56 

561, 567 
562 3, 568 
562 

565 

566 

564, 569 


7 

( D) 

Number of 
estab- 
lishments 

33 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Automotive Dealers_ 

Gasoline service stations_ 

Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other, home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores- 


2 

3 

4 
2 
2 
1 


S 

4 

2 

2 

7 

7 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 


1 592 

1 594 

- 595 

“ 597 

5992 
'I 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 20. Includes establishments in the area bounded by: Alley north of Stanley Ave., Alley between Grove Ave. and Kenilworth Ave., 
32nd, Alley west of Oak Park Ave., 31st, Alley east of Oak Park Ave., Alley north of Stanley Ave., Euclid Ave., 34th, 
Grove Ave., 33rd extended, and Clinton Ave, (Berwyn city, Cook County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Numhflr 

39 

55 ex. 554 

Aidomotivp dpalprs .. 

1 


Sales_ _$1,000 _ 

7 550 







55 pt. (554) 

Gasoline service stations__ __ .. 

1 

54, 58, 591 

Convenience goods stores: 






Number 

16 

56 

Apparel, acopRsnry stnrps _ _ 

7 


Sales_ _ _ __ $1,000 - 

3 930 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

2 




562-3, 568 

Women's clothing, specialty stores -- 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ — 

1 


Nijmhftr 

14 

565 

Family clothing stores __ 

- 


Sale.*; $1,000 

1 589 

566 

Shoe stores - - 

1 




564, 569 

Other apparel, accessory stores___ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number — _ _ __ 

9 

57 

Furniture, home furnishings, equipment stores_ 

4 


Sale.«i $1,000 

2 031 

5712 

Furniture stores__ _- __ 

2 



Number of 

5713-15, 19 

Other home furnishings stores- _ - 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores —- --— -- _ 

1 


Rptail «;+nrps, total .. 

39 

58 

Fating, drinking plarps 

5 




5812 

Eating places___- — _ __ — 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ 

3 


ment dealers____ _ -- 

2 




5251 

Hardwarp ?;tnrp?s 

2 

59 pt. (591) 

Drug sfnrp?;, prnpripta»'y -‘itnrps 

5 

52 ex. 5251 

Other __ _ 







59 ex. 591 

Other retail stores__ - — — 

5 

53 part 

General merchandise group stores _ 

3 

592 

1 iqunr stores . - - 

1 

531 

Departmpnt stores . 

1 

594 

Book, stationary storf^S -.- 

- 

533 

Limited price variety stores_— - - 

1 

595 

Sporting goods stores, bicycle shops - _ 


539 

Miscellaneous general merchandise stores_- - 

1 

597 

Jewelry storps .-. 

- 




5992 

Florists __ - - - __ -_- 


54 

Food stores 

6 

5996 

Camera, photographic supply stores__ _ -- 

1 








Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































20-18 Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 21. Includes the planned center known as "Old Orchard Shopping Plaza" and establishments on Skokie Blvd. 

from Lyons to Harrison (Skokie village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


$ 1 , 000 __ 


72 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


57 

085 


55 ex, 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 


$ 1 , 000 __ 


$l,000-_ 


13 
5 729 


34 

64 546 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


24 

3 

11 

7 

2 

3 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total- 

Lumber, building materials, hardware, tarm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


10 

1 810 

Number of 
estab¬ 
lishments 


57 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


6 

3 
1 

2 

4 
3 
1 

2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

5 594 

1 595 

- 597 

5992 
5996 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


a 

1 

2 

1 


MRC No. 22 . Includes the planned center known as "Plaza Shopping Center", bounded by Lakewood Blvd., Forest Blvd., 
Indianwood Blvd,, and Orchard Dr. (Park Forest village. Cook County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ ____ 

39 

55 ex. 554 

Automotive dealers __ __ _ ___ 



Sales_ $1,000 

28 248 







55 pt. (554) 

Gasoline service stations .. _ _ 

1 

54, 58, 591 

Convenience goods stores: 






Number___ _____ 

11 

56 

Apparel, accessory stores __ — ___ __ 

10 


Sales __ _ - _$1,000_- 

4 566 

561, 567 

Men's, boys’ apparel stores, custom tailors - 

2 




562-3, 568 

Women’s clothing, specialty stores _ __ 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores-- __ -- 

2 


Number _ _ _ __ ___ _ 

17 

565 

Family clothing stores 

1 


Sales___ _ __$1,000 

22 809 

566 

Shoe stores 

3 




564, 569 

Other apparel, accessory stores __ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number _ __ _ __ __ __ 

11 

57 

Furniture, home furnishings, equipment stores- 

3 


Sales _ _$1,000„- 

873 

5712 

Furniture stores 

1 



Number of 

5713-15, 19 

Other home furnishings stores__ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores-— - - - - _ _ 

2 


Retail stores, total __ ____ 

39 

58 

Eating drjnking plaoe.s 

5 




5812 

Eating places___ __ __ 

4 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ __ _ 

1 

5813 

Drinking places (alcoholic beverages) 

1 

5251 

Hardware stores ___ ____ __ 

_ 

59 pt. (591) 

Drug stores proprietary stores 

2 

52 ex. 5251 

Other_ ____ ^ 

1 






59 ex. 591 

Other retail stores __ __ ___ _ _ __ 

9 

53 part 

General merchandise group stores . 

4 

592 

Liquor stores 

1 

531 

Department stores _ __ __ 

3 

594 

Book, stationery stores __ _ — — — 

2 

533 

1 Limited price variety stores_ 

1 

595 

Sporting goods stores, bicycle shops__ _ 

1 

539 

1 Miscellaneous general merchandise stores 

- 

597 

Jewelry stores -_—_ _ -- 

1 




5992 

Florists - — _- __ 

1 

54 

Food stores _ __ _ _ __ 

4 

5996 

f'amera ohotooranhio ciionlv/ Qtorec 

1 




v./ciiiiwiOf pi iuiugi dpi lie duppiy oieico ___— ^ 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 -continued 


MRC No. 23. Includes establishments on S, Halsted St. from W. Greenshaw St. to W. 14th St., on W. Roosevelt Rd. from S. Union Ave. 
to S. Newberry Ave., and on W. Maxwell St. from S. Union Ave. to S. Halsted St. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 .- 


155 
24 366 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations . 


.$ 1 , 000 — 


.$ 1 , 000 — 


21 

2 686 


114 
19 863 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


82 

32 

15 

11 

10 

23 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


20 
1 817 

Number of 
estab- 
lishments 


155 


5 

3 

2 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


11 

6 

3 

2 

5 

5 


1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


21 592 

1 594 

1 595 

19 597 

5992 
15 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


13 

2 


5 

1 


MRC No. 24 . Includes the planned center known as “Scottsdale Shopping Center" and establishments on S. Cicero Ave. 
from W. 79th St. to W. 81st St.; and in the 4700 block of W. 79th St. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Number of 


Total 


SIC code 


Kind of business 


estab¬ 

lishments 


.$ 1 , 000 — 


31 

17 221 


55 ex. 554 


Automotive dealers 


1 


55 pt. (554) 


Gasoline service stations 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


9 

7 164 


17 

9 669 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


5 

388 

Number of 
estab¬ 
lishments 


31 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 


59 pt. (591) 


Drug stores, proprietary stores 


12 

2 

6 

4 

3 

1 

2 


2 

2 

2 


1 


59 ex. 591 


Other retail stores 


4 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

1 595 

1 597 

5992 
6 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 25 . Includes establishments on S. Ashland Ave. from 45th to 51st. St., and on W. 47thSt. from S. Ashland Avd. to Honore St. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


162 
26 415 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations 


$ 1 , 000 __ 


$ 1 , 000 — 


56 
4 823 


72 

18 773 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


46 

8 

15 

7 

8 

12 

3 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000--. 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


34 
2 819 

Number of 
estab¬ 
lishments 


162 


12 

5 

7 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


20 

12 

4 

4 

27 

13 

14 

3 


59 ex. 591 


Other retail stores 


6 

2 

2 

2 

26 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


21 

4 


5 

2 


MRC No. 26. Includes establishments on E. 47th St. from St. Lawrence Ave. to Indiana Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


14 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


104 

927 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_.—$1,000— 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total___ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


29 
3 973 


53 
7 817 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


22 
3 137 

Number of 
estab¬ 
lishments 


104 


3 

3 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


2 

41 

15 

11 


1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera! merchandise stores 


54 


Food stores 


59 ex. 591 


4 

1 

1 

2 

11 


592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6 Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 27. Includes establishments on S. Halsted St. from W. 60th St. to Marquette Rd.; and on W. 63rd St. from S. Union Ave to S. Sangamon St. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales- 


.$l,000.-_ 


.$ 1 , 000 — 


$ 1 , 000 .- 


$ 1 , 000 — 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

162 

55 ex. 554 

Automotive Dealers___ - .. __ 

1 

67 803 

55 pt. (554) 

Gasoline service stations_ ___ 

1 

35 

56 

Apparel, accessory stores_ _ 

67 

8 212 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

14 


562-3, 568 

Women's clothing, specialty stores ___ 

20 


562 

Women’s ready-to-wear stores _ _ 

10 

97 

565 

Family clothing stores _ . ____— 

3 

55 641 

566 

Shoe stores_ _ __ _ 

21 


564, 569 

Other apparel, accessory stores _ __ _ 

4 

30 

57 

Furniture, home furnishings, equipment stores- 

23 

3 950 

5712 

Furniture stores -- 

14 

Number of 

5713-15, 19 

Other home furnishings stores__ . 

2 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores __—___ 

7 

162 

58 

Eating, drinking places . _ _ _ - 

18 


5812 

Eating places — —- — 

12 

5 

5813 

Drinking places (alcoholic beverages) - __ 

6 

1 

4 

59 pt. (591) 

Drug stores, proprietary stores__ _ —_ 

4 


59 ex. 591 

Other retail stores __ _ — _ _ — — — - 

23 

7 

592 

Liquor stores __ __ - — — — - — _ _ 

3 

2 

594 

Book, stationery stores _ ---— -- - 

- 

3 

595 

Sporting goods stores, bicycle shops _ _ 

- 

2 

597 

Jewelry stores_ — -— -- -- 

8 


5992 

Florists --- — - 

- 

13 

5996 

Camera, photographic supply stores- _ — 

1 

1_ 


MRC No. 28. Includes establishments on Western Ave. from W. 61st St. to W. 64th St. and on W. 63rd St. from Western Ave. to Campbell Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


57 

27 933 


55 ex. 554 
55 pt. (554) 


Automotive dealers_ 

Gasoline service stations , 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000._ 

Shopping goods stores: 

Number_ 

Sales_$1,000— 

All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


20 
3 723 


21 

20 966 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


16 
3 244 

Number of 
estab¬ 
lishments 


57 


1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


11 

2 

6 

3 

2 

1 

7 

4 
1 

2 

9 

6 

3 

5 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores-- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
3 592 

1 594 

2 595 

- 597 

, 5992 

^ 5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


11 

1 


4 

2 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — c ontinued 


MRC No. 29. Includes establishments on W. 79th St. from S. Emerald Ave. to S. Peoria St., and on S. Halsted St. from W. 77th St. to W. 80th St. (Chicago city) 


SIC code 

Kind of business 

Total 

SIC code ! 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 



j 



Number 

70 

55 ex. 554 i 

Automotive Dealers_ __ _ _ 

— 


Sales __ _$1,000— 

11 093 







55 pt. (554) 1 

Gasoline service stations_ . _ _i 

- 

54, 58, 591 

Convenience goods stores: 


1 




Numhf^r 

24 

56 i 

Apparel, accessory stores 

17 


Sales_$1,000. 

3 619 

561, 567 

Men’s, boys' apparel stores, custom tailors__ 

4 




562-3, 568 

Women's clothing, specialty stores ___ 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ 

3 


Numh<=^*' - - 

30 

565 

Family clothing stores 

— 


$1,000. 

6 122 

566 1 

Shoe stores . _ , 

7 




564, 569 

Other apparel, accessory stores__ __ -_l 

- 

52, 55, 

All other stores: 





59 ex, 591 

Number ____ __ ___ 

16 

57 

Furniture, home furnishings, equipment stores_ 

9 


.Cialps $1,000 ! 

1 352 

5712 

Furniture stores 

3 



Number of 

5713-15, 19 

Other home furnishings stores____ 

3 



estab¬ 

572, 573 

Household appliance, radio, television, music ' 




lishments 


stores — - - -_ _ 

3 


Retail stores, total .. 

70 

58 

Eating, drinking places 

13 




5812 

Eating places ___ _ 

6 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

7 


ment dealers_ __ _ 

3 




5251 

Hardware stores 

2 

59 pt. (591) 

Drug stores, proprietary sl^rtres 

2 

52 ex. 5251 

other - _ __ - _- __ 

1 






59 ex. 591 

Other retail stores -- - - -- 

13 

53 part 

General merchandise group stores 

4 

592 

1 iqunr stores . 

1 

531 

Department stores 

1 

594 

Book, stationery stnres 

1 

533 

Limited price variety stores __ _ __ 

2 

595 

Sporting goods stores, bicycle shops_ - 

- 

539 

Miscellaneous general merchandise stores 

1 

597 

Jewelry stores _ _ _ __ _ — 

3 




5992 

Florists _ _ __ —-- - 

1 

54 

Food stores 

9 

5996 

CafTiera photogmphir supply stores 

.. 








MRC No. 30. Includes establishments on S. Commercial Ave. from E. 88th St. to S. Chicago Ave.; and on E. 91st St. from S. Houston Ave. 
to S. Commercial Ave.; and on E. 92nd St. from S. Houston Ave. to S. Exchange Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


.$ 1 , 000 — 21 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


95 

002 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-_ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


28 
3 797 


48 

15 642 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


19 
1 563 

Number of 
estab- 
llshments 


95 


6 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating;, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


32 

1 


8 

5 

1 

2 

15 

iO 

5 

2 


53 part 
531 
533 
539 

54 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


8 

1 

5 

2 


Food stores 


11 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


12 

1 

1 

5 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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MAJOR RETAIL CENTERS 


iChicago SMSA 20-23 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 31 . Includes establishments on S. Michigan Ave. from E. 110th St. to C. & W. R.R., and on E. 112th St. and E. 112th PI. 

from S. Michigan Ave. to S. State St. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56. 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 - 


121 
37 661 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


3 

1 


.$ 1 , 000 — 


$ 1 , 000 _- 


29 
7 923 


56 

26 636 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


33 

9 

11 

6 

1 

10 

2 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


36 
3 102 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


la 

10 

4 

4 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


121 


5 

2 

3 


58 

5812 

5813 

59 pt 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


(591) 


Drug stores, proprietary stores 


5 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


27 

1 

3 

2 

3 

2 

1 


MRC No. 32'. Includes establishments on N. Milwaukee Ave. from W. Foster Ave. to N. Parkside Ave. (Chicago city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

16 

55 ex. 554 

Automotive dealers_ ____- 

1 


Sales _ _ _$1,000 _ 

8 556 







55 pt. (554) 

Gasoline service stations _ __ — - 

- 

54, 58. 591 

Convenience goods stores: 






Number . 

6 

56 

Apparel, accessory stores - -__- 

“ 


Sales _$1,000 

( D) 

561, 567 

Men's, boys' apparel stores, custom tailors - 

- 




562-3, 568 

Women’s clothing, specialty stores- _ 


53part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores —-— 



Number _ _ _ _ 

5 

565 

Family clothing stores __-_ 



Sales $1,000 

( D) 

566 

Shoe stores _ _ _ _ _ _ _- 

- 




564, 569 

Other apparel, accessory stores- - - 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number_____ _ 

5 

57 

Furniture, home furnishings, equipment stores- 

3 


?f;i,mn 

( D) 

5712 

Furniture stores__- _ __ 

1 



Number of 

5713-15, 19 

Other home furnishings stores — - 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 

1 

stores __ _ - - 

2 


Retail .store.*; total _ 

16 

58 

Eating, drinking places 

3 




5812 

Eating places _ _ _ _ . _ 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — 

2 


ment dealers _ _ __— _ _ 

2 




5251 

Hardware^ stores 

2 

59 pt. (591) 

Drug stores, proprietary stores - ___- 

1 

52 ex. 5251 

Other - - - 

- 






59 ex. 591 

Other retail stores _-_— -- 

2 

53 part 

General merchandise group stores _____ _ 

2 

592 

Liquor stores __ _ _ — _ 

1 










































































TABLE 6 Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 33 • Includes the planned center known as "Harlem-Foster Shopping Center" in the area bounded by: W. Berwyn Ave., 
N. Harlem Ave., W. Foster Ave., and N. Oketo Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -- 


16 

13 847 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 -- 


.$ 1 , 000 — 


6 56 

3 969 561,567 

562-3, 568 
562 
5 565 

(D) 566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


1 

1 

i 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_^_$1,000— 


Retail stores, total 


5 

_(_D^ 

Number of 
estab¬ 
lishments 


16 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores_ 1 

Other- 1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


2 

1 

1 

1 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 

I 

1 


4 


59 ex. 591 


Other retail stores 


3 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 34. Includes the planned center known as "Lincoln Village" and establishments in the 6100 block of N. Lincoln Ave., 

and in the 6200 block of N. McCormic Rd. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


16 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


30 

214 


55 ex. 554 


Automotive dealers 


54. 58, 591 

Convenience goods stores: 

Number _ _ _ 

Sales___ 

_$1,000 - 

53 part, 56, 57 

Shopping goods stores: 

Number______ 

Sales - 

•_3;i nno 

52. 55. 

59 ex. 591 

All other stores: 

Number . . 


Sales_$1,000-- 


52 

5251 

52 ex. 5251 


Retail stores, total_i_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


10 

5 822 


14 
9 441 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


6 

951 

Number of 
estab¬ 
lishments 


30 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


5 

1 

3 

1 


1 

6 

3 
2 

1 

4 
4 


1 


53 part 
531 
533 
539 

54 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera! merchandise stores 


3 

2 

1 


Food stores 


5 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


5 

2 

1 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 























































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 -continued 


MRC No. 35. Includes establishments on W. Grand Ave. from Sayre St. to N. 73rd Ave.; and on N. Harlem Ave. from Wrightwood Ave. 
to C. M. & St. P. and P. R.R. (Chicago city and Elmwood Park village, Cook County) 


SIC code 


5251 

52 ex. 5251 


52, 55, 

59 ex. 591 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number ___ 

86 

55 ex. 554 

Automotive Dealers __ -- _ _ 

Sales — _ - $1,000— 

20 932 





55 pt. (554) 

Gasoline service stations___ 

Convenience goods stores: 




Number -__ ____ 

24 

56 

Apparel, accessory stores _ _____ 

Sales — _ $1,000- 

4 743 

561, 567 

Men’s, boys' apparel stores, custom tailors 



562-3, 568 

Women's dothing, specialty stores .. 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ _ 

Number — ___ - 

39 

565 

Family clothing stores — - _ _ _ 

Sales _$1,000 

10 680 

566 

Shoe stores--- - _— 



564, 569 

Other apparel, accessory stores_ - _ 

All other stores: 




Number__ __ _ _- 

23 

57 

Furniture, home furnishings, equipment stores_ 

Sales _ — _ _ - - - —$1,000-- 

5 509 

5712 

Furniture stores__- -- 


Number of 

5713-15, 19 

Other home furnishings stores__ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores__ _ -__ 

Retail stores, total — - - __ 

86 

58 

Eating, drinking places_ ----- - _ __ _ 



5812 

Eating places_ _ 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_- -- 

ment dealers _ _- _— 

4 



Hardware stores__ _ _ _ 

Othftr 

1 

3 

59 pt. (591) 

Drug stores, proprietary stores - ___ 



59 ex. 591 

Other retail stores _ --- __ 

General merchandise group stores __- 

7 

592 

Liquor stores _ _- - _ - -- 

Department stores__ _ - _- 

2 

594 

Book, stationery stores_ _ _ - - 

Limited price variety stores - _ -_ — 

3 

595 

Sporting goods stores, bicycle shops - - 

Miscellaneous general merchandise stores - - — 

2 

597 

Jewelry stores _ -- - 



5992 

Florists -_—- - -- 

Food stores _ . _ _ 

11 

5996 

Camera, photographic supply stores _- -- 


Number of 
estab¬ 
lishments 


MRC No. 36 . Includes establishments on W. Irving Park Rd. from N. Drake Ave. to N. Lawndale Ave.; and on N. Elston Ave. 
from W. Irving Park Rd. to N. Central Park Ave. (Chicago city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000_ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 

52,55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


Retail stores, total 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_L-. 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


27 55 ex. 554 

4 316 

55 pt. (554) 
10 56 

2 004 561,567 

562-3, 568 
562 
9 565 

1 523 566 

564, 569 

S 57 
789 5712 

Number of 

estab- 572,573 
lishments 

27 58 

5812 

5813 

2 

1 59 pt. (591) 

59 ex. 591 

2 592 

1 594 

1 595 

- 597 

5992 
^ 5996 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores_ 

Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Standard Notes: 


Reoresents zero. 


Withheld to avoir! fli.srinsiire. Not auailahle. 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 37. Includes establishments on W. Madison St. from Sacramento Blvd. to Homan Blvd. (Chicago city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 


5251 

52 ex. 5251 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


29 56 

5 025 561,567 

562-3, 568 
562 
28 565 

3 472 566 

564, 569 

21 57 

2 008 5712 

Number of 5713-15, 19 

estab- 572,573 
llshments 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


78 58 

5812 

5813 

4 

4 59 pt. (591) 

59 ex. 591 
^ 592 

1 594 

2 595 

- 597 

5992 
10 5996 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


Drug stores, proprietary stores . 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No.38. Includes establishments on W. 18th St. from S. Ashland Ave. to S. Wood St. (Chicago city) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ $l,6ool 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_ $l,o6o_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_ $l”6ool 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers . 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores _ 


£ U X= is 



















































































MAJOR RETAIL CENTERS 


Chicago SMS A 20-27 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 39. Includes the planned center known as "Lake Meadows Shopping Center" and establishments in the area bounded by: 
E. 33rd. PL, S. Rhodes, E. 35th St., and South Parkway S. {Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


.$l,000-_ 


15 

11 358 


55 ex. 554 


Automotive Dealers 


i 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


3 

5 891 


10 
( D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000^-. 


Retail stores, total 


2 
( D) 

Number of 
estab¬ 
lishments 


15 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores___ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


6 

1 

3 

2 

2 

2 

1 


1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

i 594 

1 595 

“ 597 

5992 

2 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 40. Includes establishments on S. Archer Ave. from S. Kedzie Ave. to S. San Francisco Ave. (Chicago city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


84 

12 980 


55 ex. 554 


Automotive dealers 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000.._ 


22 
4 944 


46 
6 760 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


16 
1 276 

Number of 
estab¬ 
lishments 


84 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


4 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


32 

8 

15 

7 
1 

8 


9 

3 
2 

4 

6 

5 
1 

3 


53 part 

531 

533 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 


59 ex. 591 
5 592 

1 594 

2 595 

0 Cft-7 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 


12 

3 

1 













































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 41. Includes establishments in the area bounded by: North side of Lake St., N. Forest Ave., North Btvd., Central Ave., 
and Bonnie Brae St. (Oak Park village and River Forest village, Cook County) 


SIC code 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total; 




Number _ _ -— 

97 

55 ex, 554 

Automotive Dealers - _ __ ___ 

Sales_ _$1,000 . 

44 779 





55 pt. (554) 

Gasoline service stations __ ___ 

Convenience goods stores: 




Number-- -- --- 

19 

56 

Apparel, accessory stores--- 

Sales — — _ — — $1,000 _ 

3 386 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 



562-3, 568 

Women’s clothing, specialty stores_ __ 

Shopping goods stores: 


562 

Women’s ready-to-wear stores - -- 

Number----- 

60 

565 

Family clothing stores _ __— 

Sales -.. $1,000— 

40 288 

566 

Shoe stores _ - —--- _ 



564, 569 

Other apparel, accessory stores - _ 

All other stores: 




Number __ —- --- 

18 

57 

Furniture, home furnishings, equipment stores- 

Sales - _- ---$1,000-- 

1 105 

5712 

Furniture stores — -- 


Number of 

5713-15, 19 

Other home furnishings stores __ -— 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores - __— -- - 

Retail stores, total _ --— - - 

97 

58 

Eating, drinking places __ - -- 



5812 

Eating places — -- - --- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ _ __ 

ment dealers- -- — 

1 



Hardware stores_—- - -- 


59 pt. (591) 

Drug stores, proprietary stores -- -- 

Other -- _ - _ ---- — - 

1 





59 ex. 591 

Other retail stores__ — -- 

General merchandise group stores _ - _ 

6 

592 

Liquor stores __ - — — _ -- 

Department stores — _ -- — _ 

1 3 

594 

Book, stationery stores - --- 

Limited price variety stores - _ — _ _ _ 

1 

595 

Sporting goods stores, bicycle shops --— 

Miscellaneous general merchandise stores — _ 

' 2 

697 

Jewelry stores_—_—_— 



5992 

Florists_— _ -- -— 

Food stores __- __ _ - - 

6 

5996 

Camera, photographic supply stores —-— 


Number of 
estab¬ 
lishments 


MRC No. 42. Includes the planned center known as "Winston Park Plaza” and establishments on North Ave. from 5th Ave. to 14th Ave. (Melrose Park village and Cook County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number_ 

Sales_$1,COO¬ 
SA, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000__ 

53 part, 56, 57 Shopping goods stores; 

Number_ 

Sales_:_$l,000-_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip- 

! ment dealers_ 

I Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


33 55 ex. 554 

17 241 

55 pt. (554) 
7 56 

7 582 561,567 

562-3, 568 
562 
19 565 

8 963 566 

564, 569 

7 57 

696 5712 

Number of 5713-15, 19 
estVb- 572,573 
llshments 

33 58 

5812 

5813 

1 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


- 59 pt. (591) Drug stores, proprietary stores . 


Food stores . 


59 ex. 591 Other retail stores_ 

^ 592 Liquor stores_ 

^ 594 Book, stationery stores_ 

^ 595 Sporting goods stores, bicycle shops . 

597 Jewelry stores_ 

5992 Florists __ 

4 5996 Camera, photographic supply stores . 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 43. Includes establishments on Oak Park Ave. from Lake St. to Pleasant St.; and on Lake St. from Oak Park Ave. to Euclid Ave. 

(Oak Park village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


37 
9 940 


55 ex. 554 


Automotive Dealers 


54, 58, 591 

Convenience goods stores: 

Number _ __ __ 

Sales _ _ 

_$1,000.. 

15 

2 863 

53 part, 56, 57 

Shopping goods stores: 

Number __ 

Sales- 

_$1,000 . 

8 

4 597 

52, 55, 

59 ex. 591 

All other stores: 

Number____ 

Sales_ 

_ $1,000. 

14 

2 480 



i 

Number of 
estab¬ 
lishments 


Retail stores, total__ . 

- i 

37 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ ____ — 

Hardware stores _ __ 

Other_ _ - - 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

5 

1 

3 

2 

1 


U 

4 


2 


59 ex. 591 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

1 595 

1 597 

5992 
9 5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


11 

2 

1 

2 

2 

1 


MRC No. 44. Includes establishments on W. Cermak Rd. from S. 5Gth Ct. to S. 61st Ct. (Cicero city, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


80 

13 997 


55 ex. 654 


Automotive dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number __ 

Sales . _ ___ 

. .__$!,000 . 

29 

4 305 

53 part, 56, 57 

Shopping goods stores: 

Number _..._ 

Sales _ __ 

_$1,000 

24 

7 300 

52, 55, 

59 ex. 591 

All other stores: 

Number __ . __ __ 

Sales_ _ _ 

--$1,000-. 

27 

2 392 




Number of 
estab¬ 
lishments 


Retail stores, total ... . 


80 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___ __ . . 

Hardware stores__ _— 

Other ____ __ 

4 

1 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

12 

1 

a 

3 

2 

1 

8 

4 
1 

3 

14 

9 

5 

3 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


19 

4 

2 

1 

1 

4 

2 


Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 45 .‘Includes establishments on La Grange Rd. from Burlington Ave. to Cossitt Ave.; on Burlington Ave. from Ashland Ave. to 6th Ave.; 
and on Calendar Ave. from La Grange Rd. to Ashland Ave. (La Grange village, Cook County) 


SIC code 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number _— — .. — 

73 

55 ex. 554 

Automotive Dealers _____ 

Sales - _— —$1,000. 

18 807 





55 pt. (554) 

Gasoline service stations__ _- 

Convenience goods stores: 




Number_ - - — - - 

16 

56 

Apparel, accessory stores __ _ _ _ __ 

Sales — — _ _$1,000-, 

4 468 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 



562-3, 568 

Women's clothing, specialty stores_ 

Shopping goods stores; 


562 

Women’s ready-to-wear stores _ _ __ 

Number __ _ -- — — — 

31 

565 

Family clothing stores__ _ _ 

Sales -...-$1,000 

11 272 

566 

Shoe stores_ _- 



564, 569 

Other apparel, accessory stores__— _ 

All other stores: 




Number_ 

26 

57 

Furniture, home furnishings, equipment stores- 

Sales - _ _$1,000.. 

3 067 

5712 

Furniture stores — - — --- 


Number of 

5713-15, 19 

Other home furnishings stores _ __ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores -- _______- 

Retail stores, total_ - — 

73 

58 

Eating, drinking places --- - 



5812 

Eating places_ _ _ --- 

Lumber, building materials, hardware, farm equip¬ 


5813 

’ Drinking places (alcoholic beverages) __ - 

ment dealers_ _ — —__ 

3 



Hardware stores__ _ __ _ _ - 

1 

59 pt. (591) 

Drug stores, proprietary stores _ --- 

Other _ —- - 

2 





59 ex. 591 

Other retail stores- ___ — __ — - 

General merchandise group stores _ __ — 

4 

592 

Liquor stores — _ --- 

Department stores __ - 

1 2 

594 

Book, stationery stores-- - 

Limited price variety stores __ - - 

! 1 

595 

Sporting goods stores, bicycle shops_ 

Miscellaneous general merchandise stores -- 

1 

597 

Jewelry stores __ _ — __ __ _ — ___ _ 



5992 

Florists _ __ _ -- 

Food stores __ _ -- -- _ — 

7 

5996 

Camera, photographic supply stores-- 


Number of 
estab‘ 
lishments 


MRC No. 46. Includes the planned center known as "Brainard Market Shopping Center" bounded by 55th SL, Plainfield Rd., and S. Brainard Ave. (Lyons township, Cook Co.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total 


11 55 ex, 554 

13 628 

55 pt. (554) 
3 56 

(D) 561,567 

562-3, 568 
562 
6 565 

(0) 566 

564, 569 


Number of 
estab¬ 
lishments 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex. 5251 Other_ 


11 58 

5812 

5813 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

2 592 Liquor stores- 

1 594 Book, stationery stores_ 

1 595 Sporting goods stores, bicycle shops . 

“ 597 Jewelry stores_ 

5992 Florists __ 

5 5996 Camera, photographic supply stores . 


















































































TABLE 6. Other Major Retail Centers in the SMSA; 1963 — continued 


MRC No. 47. Includes the planned center known as "Southfield Park and Shop" in the area bounded by: 87th St., East property line of the 
shopping center, Hartford St. {89th) andS. Harlem Ave. (Bridgeview village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


9 

9 878 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


3 

5 155 


5 

(D) 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_$1,000— 


Retail stores, total 


1 

(D) 

Number of 
estab' 
llshments 


9 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

2 


1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


2 

1 

1 


54 


Food stores 


2 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


MRC No. 48. Includes the planned center known as "Green Oaks Center" and establishments on S. Cicero Ave. from W. 95th St. to W. 98th St., 

and on W. 95th St. from S. Cicero Ave. to 50th Ct. (Oak Lawn, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Number of 


Total 


SIC code 


Kind of business 


estab¬ 

lishments 


$ 1 , 000 — 


59 

20 174 


55 ex. 554 


Automotive dealers 


4 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


20 
9 794 


24 
8 372 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_$1,000— 


Retail stores, total 


15 

2 008 

Number of 
estab- 
lishments 


59 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


3 

1 

2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

10 

2 

6 

4 

2 


10 

3 

3 

4 

9 

9 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


592 
2 594 

2 595 

- 597 

5992 
^ 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


5 


1 

1 

r 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 49. Includes establishments in the area bounded by: North side of Burr Oak Ave., Gregory St., Fulton St., Janes St., Artesian St., 
■ Artesian St. extended, New St., and unnamed alley west of Western Ave. (Blue Island city, Cook County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000_ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000. 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


69 

21 423 


55 ex. 554 


23 
6 790 
Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


56 ' 
561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15, 19 
572, 573 


Food stores . 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops . 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores . 


MRC No. 50.' Includes establishments on Western Ave. and Dixie Hwy. from W. I47th St. to W. 149th St. and on W. 147th St. from Western Ave. to 

Oakley St. (Harvey city. Cook County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenlerice goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_-$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan(;iise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


17 55 ex. 554 

7 226 

55 pt. (554) 
3 56 

<DI 561.567 
562-3, 568 
562 
5 565 

4 022 566 

564, 569 


9 57 

ID) 5712 


Number of 
estab¬ 
lishments 


Automotive dealers . 


Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 Eating, drinking places_ 

5812 Eating places_ 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 (^mera, photographic supply stores 






















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 51 . Includes establishments on E. 154th St. from Lexington St. to Park Ave.; and on Center St. from E. 153rd St. to E. 154th St. 

(Harvey city, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


.$i,ooo.._ 


9 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


45 

092 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000..._ 


12 
2 575 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000_ 


19 

5 720 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


14 

797 

Number of 
estab¬ 
lishments 


45 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


11 

1 

3 

3 

1 

6 

2 

1 


1 

3 

3 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


6 

1 

3 

2 


54 


Food stores 


6 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


12 

1 

2 

1 

2 

1 


MRC No. 52. Includes the planned center known as “Canterbury Shopping Center" and establishments on 159th St. from Kedzie Ave. 

to Richmond Ave. (Markham village, Cook County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

23 

55 ex. 554 

Automotive dealers 

0 


Sales _$1,000 _ 

13 978 







55 pt. (554) 

Gasoline service stations — —_ __ 

2 

54, 58. 591 

Convenience goods stores: 






Number .. . 

8 

56 

Apparel, acce.ssory .stores _ 

5 


Sales __ _ _$1,000- 

4 563 

561.567 ! 

Men's, boys' apparel stores, custom tailors _ 

1 




562-3, 568 

Women's clothing, specialty stores __ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ — 

2 


Number 

11 

565 

Family clothing stores 

- 


Sales $1 ^000 

9 088 

566 1 

Shoe stores 

2 




564, 569 

Other apparel, accessory stores-- 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number_ _ _ 

4 

57 

Furniture, home furnishings, equipment stores- 

2 


Sales . _ _ _ $1,000. _ 

327 

5712 

Furniture stores 

1 



Number of 

5713-15, 19 

Other home furnishings stores - 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_- - _ - 

1 


Retail stores, total_-_- __ 

23 

58 

Eating, drinking pla^-es 

3 




5812 

Eating places _ _- - - — ___ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

1 


ment dealers_ - -_ 

- 




5251 

Hardware stnres 

- 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other__ 

- 






59 ex, 591 

Other retail stores — -- - - 

2 

53 part 

General merchandise group stores__ - -_ 

4 

592 

Liquor stories _ _ 

- 

531 

Department stores ___- - 

2 

594 

pnnk ^tatjnnery Qtorec 


533 

limited price variety stores 

1 

595 

Sporting goods .stores hioyole shops 

_ 

539 

Miscellaneous general merchandise stores __ 

1 

597 

.Jewelry stnres 

1 




5992 

Florists -— _—- — 


54 

Food .stores .. .. 

4 

5996 

Camera phot^^graphi^' supply stores 

— 







Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 


-Continued 


MRC No. 53. Includes the planned center known as “Olympia Plaza" and establishments on W. Joe Orr Rd. from Chicago Rd. to Dixie Hwy. 

(Chicago Heights city, Cook county) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

— 

Total 

SIC code 

Kind of business 

Retail stores, total; 




Number - 

24 

55 ex. 554 

Automotive Dealers- 

Sales - -_- - - - —$1,000 - 

8 615 





55 pt. (554) 

Gasoline service stations - — - - —- 

Convenience goods stores: 




Number___ _ 

12 

56 

Apparel, accessory stores— —- 

Sales__ _ _ _ -$1,000 

4 825 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ __ 



562-3. 568 

Women's clothing, specialty stores _ — _ 

Shopping goods stores: 


562 

Women’s ready-to-wear stores- 

Number _ 

5 

565 

Family clothing stores -- 

Sales___ _ — $1,000- 

( D) 

566 

Shoe stores__ - -- 



564, 569 

Other apparel, accessory stores - 

All other stores: 




Number_ 

7 

57 

Furniture, home furnishings, equipment stores- 

Sales __- --- —-$1,000— 

( D) 

5712 

Furniture stores_ 


Number of 

5713-15, 19 

Other home furnishings stores _ _ __ — 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores — _ __ - —-- 

Retail stores, total- 

24 

58 

Eating, drinking places- 



5812 

Eating places_ 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ — 

ment dealers-— - - - 

1 



Hardware stores- 

1 

59 pt. (591) 

Drug stores, proprietary stores- 

Other _ __ - _ -—- - 

- 





59 ex. 591 

Other retail stores_ 

General merchandise group stores- _ — 

2 

592 

Liquor stores_ 

Department stores -_ -- 

1 

594 

Book, stationery stores _ _ - — — — 

Limited price variety stores _ - 

1 

595 

Sporting goods stores, bicycle shops- 

Miscellaneous general merchandise stores — _ 

“ 

597 

Jewelry stores _ - — ---- 



5992 

Florists _ 

Food stores_ _ — — -- 

3 

5996 

Camera, photographic supply stores -- 


Number of 
estab¬ 
lishments 


MRC No. 54. includes establishments on Illinois St. from Chicago Rd. to S.Halsted St.; on S. Halsted St. from Illinois St. to 15th St.; on Otto Blvd. 
from S. Halsted St. to 15th St. and on Vincennes Ave. from Illinois St. to 16th St. (Chicago Heights, Cook County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000__ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000-- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000-- 

■ 52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total , 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 


64 

18 225 


33 

12 850 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 Eating, drinking places- 

5812 Eating places_ 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores 
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MAJOR RETAIL CENTERS 


Chicago SMSA 20-35 


TABLE 6 Other Major Retail Centers in the SMSA; 1963-continuetf 


MRC No. 55. 


Includes the planned center known as “Lawrencewood Shopping Center” on the S.E. corner of Oakton and Waukegan Rds. (Niles village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000__ 


n 

5 0 34 


55 ex. 554 


Automotive Dealers 


54, 58. 591 

Convenience goods stores: 

Number ,, __ _ 

Sales___ 

, _$1,000, 

4 

( D) 

53 part, 56, 57 

Shopping goods stores: 

Number____ . 

Sales__ 

_$1,000,. 

5 

2 814 

52, 55, 

59 ex. 591 

All other stores: 

Number___ . 

Sales_ , —__ 

_$1,000. 

2 

(D) 




Number of 
estab¬ 
lishments 


Retail stores, total _ . 


11 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers , __ _ __ 

Hardware stores _ ____ _, 

Other _ , , ___ 

- 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores___ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

1 

1 

1 


1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


MRC No. 56. Includes establishments in the area bounded by: Clark, Orrington Ave., Church, Hinman Ave., Lake, Maple Ave., Grove, and Oak Ave. (Evanston city, Cook Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .._ 


181 
52 232 


55 ex. 554 


Automotive dealers 


1 


55 pt. (554) 


Gasoline service stations 


6 


.$ 1 , 000 ,. 


.$ 1 , 000 ,_ 


39 
7 751 


82 

37 887 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


45 

6 

25 

11 

4 

10 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000,. 


60 
6 594 


Number of 
estab¬ 
lishment 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


22 

4 

7 

11 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


181 


5 

2 

3 


58 

5812 

5813 

59 pt. (591) 
59 ex. 591 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores- 

Other retail stores- 


17 

17 

6 

48 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores- 


54 


Food stores 


15 592 

3 594 

4 595 

8 597 

5992 

16 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -- 

Camera, photographic supply stores 


6 

2 

5 

7 

1 


















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 57. Includes establishments on Dempster St. from Shermer Rd. to »7318 (Cook County) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number - 

10 

55 ex. 554 

Automotive Dealers- _ ___ — 

Sales_ _ — $1,000 _ 

8 861 





55 pt. (554) 

Gasoline service stations _ _ ___ 

Convenience goods stores: 




Number __ 

6 

56 

Apparel, accessory stores __ __ -- 

Sales - -$1,000 - 

(D) 

561, 567 

Men’s, boys' apparel scores, custom tailors 



562-3. 568 

Women's clothing, specialty stores- - 

Shopping goods stores: 


562 

Women’s ready-to-wear stores-- 

Number_ 

2 

565 

Family clothing stores __ __ - 

Sales_ _ _$1,000 . 

(D) 

566 

Shoe stores __ _ --- 



564, 569 

Other apparel, accessory stores- - 

All other stores: 




Number __ __— - - 

2 

57 

Furniture, home furnishings, equipment stores- 

Sales . ... _i — - $1,000-. 

( D) 

5712 

Furniture stores - -- 


Number of 

5713-15, 19 

Other home furnishings stores - 


estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores __ _— - — _ —- 

Retail stores, total- ___ — — 

10 

58 

Eating, drinking places _ __ -- — 



5812 

Eating places- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — _ __ 

ment dealers__ _ — — - 

- 



Hardware stores ___ -- — - 

- 

59 pt. (591) 

Drug stores, proprietary stores _ __ -- 

Other _ __ __ -- -- 

- 





59 ex. 591 

Other retail stores_ __- - 

General merchandise group stores 

2 

592 

Liquor stores _ __ _ _ — - 

Department stores — _ — — — - 

2 

594 

Book, stationery stores — --- 

Limited price variety stores _____ 

- 

595 

Sporting goods stores, bicycle shops- 

Miscellaneous general merchandise stores — 

“ 

597 i 

Jewelry stores _ _ —-- - 



5992 

Florists _ 

Food stores _ _ —- _ -- 

2 

5996 I 

_i 

Camera, photographic supply stores- 


Number of 
estab- 
lishments 


MRC No. 58. Includes the planned center known as “Golf-Mill Shopping Center" and establishments on Milwaukee Ave. from Golf Rd. to Church St. (Niles village, Cook Co.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000__ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$l,000-_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000-_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 


56 

117 


29 

35 247 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops . 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores . 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 59. Includes the planned center known as "Mt. Prospect Plaza" and establishments in the 1000 - 1100 blocks of Central Rd., and in 

the 900 block of Rand Rd. {Mt. Prospect village, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$1,000__ 9 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


29 

602 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000-.. 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales -$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


10 

4 869 


12 
4 257 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


7 

476 

Number of 
estab¬ 
lishments 


29 


1 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


4 
6 
1 

5 

1 

1 


3 

3 

2 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


5 

1 

4 


54 


Food stores 


5 


59 ex. 591 


Other retail stores 


2 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 60. Includes the planned center known as "Randhurst" bounded by Euclid Ave., service road, Foundry Rd., Rand Rd., Elmhurst Rd. (Mt. Prospect, Cook County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


.$ 1 , 000 — 


38 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


56 

069 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


13 
4 269 


36 

33 343 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


7 

457 

Number of 
estab- 
lishments 

56 


1 

1 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


26 

4 
11 

1 

1 

9 

1 

5 
2 
3 

10 

9 

i 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
^ 592 

2 594 

>■ 595 

1 597 
5992 

2 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


6 

1 

1 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —continued 


MRC No. 61 . Includes the planned center known as ''Rolling Meadows Shopping Center" and establishments on Kirchoff Rd. from Owl Dr. to 

Meadow Dr., and on Meadow Dr. from Park St. to Martin Ln. (Rolling Meadows city, Cook County) 







Number of 

SIC code 

Kind of business 

Total 

SIC code 

' Kind of business 

estab- 






lishments 


Retail stores, total; 






Number _- - - — — — - 

31 

55 ex. 554 

Automotive Dealers ______ 



Sales_ _$1,000 _ 

15 957 







55 pt. (554) 

Gasoline service stations- 

1 

54, 58, 591 

Convenience goods stores: 






Number -- ______ -- ' 

15 

56 

Apparel, accessory stores _ --- - 

i 


$1,000 

7 742 

561, 567 

Men's, boys' apparel stores, custom tailors_ 





562-3, 568 

Women’s blothiiig, specialty stores_ _ 


53 part “5, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ _ 



Number _ __ — - - i 

7 

565 

Family clothing stores -- 



Sales __ .$1,000.. 

6 098 

566 

Shoe stores __ - --- 





564, 569 

Other apparel, accessory stores ____ 


52, 55, 

All other stores: 





59 ex. 591 

Number --- _ __ - - - 

9 

57 

Furniture, home furnishings, equipment stores- 



Sales__ _$1,000 _ 

2 117 

5712 

Furniture stores _ __ --- 




Number of 

5713-15, 19 

Other home furnishings stores -- _ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ - ---- 



Retail stores, total -—-- 

31 

58 

Eating, drinking places __ — _ - — * 





5812 

Eating places _ _ __ _ — -- 


52 

Lumber, building materials, hardware, farm equip¬ 


5813 

' Drinking places (alcoholic beverages) -- 



ment dealers __ _ ___ _ _ 

2 




5251 

Hardware stores _ _ -- - -- — 

1 

59 pt. (591) 

Drug stores, proprietary stores _ --- 


52 ex. 5251 

Other _ - ______ _ --- _ 

1 







59 ex. 591 

Other retail stores _____-- _ - 


53 part 

General merchandise group stores _ _ -- 

2 

592 

1 Liquor stores __ _ __ _ --- 


531 

Department stores _____ __ _ 

1 

594 

Book, stationery stores _ - - 


533 

Limited price variety stores ___ __ _ 

1 

595 

Sporting goods stores, bicycle shops __ __ — 


539 

Miscellaneous general merchandise stores _ _ 

- 

597 

Jewelry stores __ _ — - __ _ -- 





5992 

Florists __ __ -- — - —-— - 


54 

Food stores _ _ __ ______ _ — _ 

5 

5996 

Camera, photographic supply stores _ _ 



MRC No. 62. Includes establishments on Central Ave. from Green Bay Rd. to Sheridan Rd.; on Sheridan Rd. from Central Ave. to Park Ave.; and on 

St, Johns Ave. from Central Ave. to Laurel St. (Highland Park, Lake County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$i,000_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000_ 


Retail stores, total 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_:_ 

52 ex. 5251 Other_ 


Genera! merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


55 ex. 554 Automotive dealers . 


55 pt. (554) Gasoline service stations . 


Number of 
estab¬ 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564,569 

57 

5712 

5713-15, 19 
572. 573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores- 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops . 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores . 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 63. Includes establishments in the area bounded by: North side of Westminster, East side of N. Western Ave.; South side of E. Deerpath Ave; and Oakwood Ave. 

(Lake Forest city, Lake Countyl 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Number of 


Total 


SIC code 


Kind of business 


estab¬ 

lishments 


.$l,000.-_ 


40 
9 399 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number__ __ 

Sales_- .. 

_$1,000 . 

12 

2 739 

53 part, 56, 57 

Shopping goods stores: 

Number _ _ __ —. 

Sales __ 

_ $1,000__ 

15 

3 674 

52, 55, 

59 ex. 591 

All other stores: 

Number _ __ _ 

Sales - -- — 

_ $l,000-_ 

13 

2 986 




Number of 
estab¬ 
lishments 


Retail stores, total __ 


40 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ___ __ 

Hardware stores _ -- _ 

Other _ _ _ __ _ _ 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

8 

1 

4 

2 

1 

2 


3 
1 
2 

4 
4 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


4 

1 

3 


54 


Food stores 


5 


59 ex, 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


9 

1 

2 

2 

1 


MRC No. 64. Includes establishments in the area bounded by Julian, Eastside of Genesee, Grand Ave., Sheridan Rd., Belvidere, S. County, both sides of Washington to West 

St., N. County, Clayton, and west side of Genesee. (Waukegan, Lake County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Number of 


Total 


SIC code 


Kind of business 


estab¬ 

lishments 


$i,ooo__ 


154 
34 872 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$l,000-« 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000_-. 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 
7 022 


51 

22 661 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


47 
5 189 

Number of 
estab¬ 
lishment 


154 


6 

1 

5 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


4 

33 

9 

11 

4 

3 

10 


11 

3 

1 

7 

36 

21 

15 

9 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


34 


7 

4 

2 

1 

11 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores 


2 

3 

2 

5 

2 

3 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































2Q-4U Chicago bMSA 


iviMJurt nr. i mil ucin i n.r\:) 


TABLE 6. 


Other Major Retail Centers in the SMSA: 19G3 —Continued 


MRC No. 65. Includes the planned center known as "Waukegan Shopping Plaza" and establishments on N. Lewis Ave. from Glen Flora Ave. to 

Clearview; and on Glen Flora Ave. from N. Lewis Ave. to Lorraine (Waukegan city, Lake County) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number_ —-- - 

36 

55 ex. 554 

Automotive Dealers____ 

Sales_ - -$1,000_. 

25 485 





55 pt. (554) 

Gasoline service stations- -- - 

Convenience goods stores: 




Number_ _ 

9 

56 

Apparel, accessory stores ___ 

Sales _ -$1,(XX) . 

8 266 

561,567 

Men's, boys’ apparel stores, custom tailors- 



562-3, 568 

Women's clothing, specialty stores __ -- 

Shopping goods stores: 


562 

Women’s ready-to-wear stores -- 

Number- 

12 

565 

Family clothing stores _ __ —- - — 

Sales_ _ _$1,000 _ 

14 891 

566 

Shoe stores_ — — _ _ —- 



564,569 

Other apparel, accessory stores _ _ —- 

All other stores: 




Number_ 

15 

57 

Furniture, home furnishings, equipment stores- 

Sales ----— $1,000_ 

2 328 

5712 

Furniture stores _ __ 


Number of 

5713-15, 19 

Other home furnishings stores -— - 


estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores__ - - 

Retail stores, total __ -— - — 

36 

58 

Eating, drinking places__ __ -- 



5812 

Eating places _ _ _ _ _ _ - _ _ — 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ -- 

ment dealers _ __ _ _- -- — — 

1 



Hardware stores — _ —- — - 

1 

59 pt. (591) 

Drug stores, proprietary stores--- 

Other _ __ — - — — -- - 

- 





59 ex. 591 

Other retail stores ____ -- 

General merchandise group stores _ „ - 

5 

592 

Liquor stores _ _ _ _ -- 

Department stores _ _— -- - 

2 

594 

Book, stationery stores_ 

Limited price variety stores _ _ , _ _ 

2 

595 

Sporting goods stores, bicycle shops — -- 

Miscellaneous general merchandise stores 

1 

597 j 

Jewelry stores- _ _ __ - 



5992 

Florists — _ — -- — — 

Food stores _ _ „ -- -- ______ 

4 

5996 

Camera, photographic supply stores- 


Number of 
estab¬ 
lishments 


MRC No. 66. Includes establishments in the area bounded by Washington, Church, Jefferson, Van Buren extended, South side of Van Buren, West 

side of Johnson, Cass, and N. Throop (Woodstock city, McHenry County) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$l,000-_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan^lise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 Eating, drinking places_ 

5812 Eating places_ 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists ___ 

5996 Camera, photographic supply stores . 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 67. Includes the planned center known as "Meadowdale Shopping Center" on the west side of State Rt. 25 (Elgin Rd.) between Lake Marion Rd. and Golf View Rd. 

(Kane County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


22 
13 881 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000— 


7 

4 437 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


3 

8 275 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_$1,000— 


Retail stores, total 


7 

1 169 
Number of 
estab* 
lishments 


22 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

1 

1 

1 

2 


1 

1 


1 

1 


2 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

2 595 

- 597 

5992 

4 5996 


Liquor stores___ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


MRC No. 68. Includes establishments in the area bounded by North side of Highland Ave., Center, Villa, Fulton, Grove Ave,, Prairie, and Fox River (Elgin city, Kane County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 .-- 


94 

27 297 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


27 
4 190 


41 

20 744 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


26 
2 363 

Number of 
estab¬ 
lishments 


94 


3 

3 


57 

5712 

5713-15. 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


24 

8 

9 

4 

7 


10 

4 

2 

4 

19 

13 

6 

3 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


7 592 

4 594 

2 595 

1 597 

5992 

5 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


22 

1 

2 

1 

7 

2 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 69. Includes the planned center known as “Northgate Shopping Center" and establishments in the 900 and 1000 blocks of N. Lake St. 

(Aurora township, Kane County) 


SiC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ ____ 

21 

55 ex. 554 

Automotive Dealers 



Sales__$1,000- 

18 512 







55 pt. (554) 

Gasoline service stations _ _ __ __ 

1 

54, 58, 591 

Convenience goods stores: 






Number___ ____ __ 

8 

56 

Apparel, accessory stores 

3 


Sales - _ _ $1,000- 

(D) 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 





562-3, 568 

Women's clothing, specialty stores __ _ _ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_— _ 

1 


Number _ __ - _____ 

10 

565 

Family clothing stores 

1 


Sales_ _ - — $1,000 _ 

13 056 

566 

Shoe stores 

1 




564, 569 

Other apparel, accessory stores _ 


52, 55, 

All other stores: 





59 ex. 591 

Number __ - __ — _ 

3 

57 

Furniture, home furnishings, equipment stores- 

4 


Sales _ - _ -$1,000— 

(D) 

5712 

Furniture stores 




Number of 

5713-15, 19 

Other home furnishings stores____ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores__ _____ 

3 


Retail stores, total _ _ 

21 

58 

Eating, drinking places 

4 




5812 

Eating places __ - _ _ _ _ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

1 


ment dealers _ __ _ _ _ — _ 

2 




5251 

Hardware stores __ - _ _ _ 

1 

59 pt. (591) 

Drug stores proprietary stores 

2 

52 ex. 5251 

Other _ -- ___ __ __ _ __ 

1 






59 ex. 591 

Other retail stores __ __ _ __ _ _ _ 

- 

53 part 

General merchandise group stores __ _ 

3 

592 

Liquor stores 


531 

Department stores_ __ _ 

1 

594 

Book stationery stores 

_ 

533 

Limited price variety stores_- - _ _ _ 

2 

595 

Sporting goods stores, bicycle shops __ - 

- 

539 

Miscellaneous general merchandise stores __ -_ 

- 

597 

Jewelry stores _ __ _ _ _ 

- 




5992 

Florists__ __ _ __ _ - 

- 

54 

Food stores_ - ______ 

2 

5996 

Camera, photographic supply stores _ __ _ _ 



MRC No . 70. Includes establishments in the area bounded by Spring extended, Spring, LaSalle, Benton, and West bank of Fox River 

(Aurora city, Kane County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 . 000 -_ 


166 
23 661 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$l,600-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


52 
U 909 


70 

15 531 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


Retail stores, total 


44 
3 221 

Number of 
estab¬ 
lishments 


166 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


4 

1 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

40 

11 

14 

8 

2 

12 

1 

19 

6 

1 

12 

34 

18 

16 

8 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


11 

3 

2 

6 

10 


592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


37 

1 

3 

3 

9 

1 

2 


.Standard Nntfis- 


RpnrPQPntc 7Prn 


lA/lfhhalrt in m/nJH 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 71. Includes the planned center known as "Villa DuPage Shopping Center" and establishments on W. North Ave. from Westmore Ave. to 

Lincoln Ave. (Villa Park village, and Addison township, DuPage County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -- 


10 

8 004 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


3 

(D) 


5 

5 511 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


2 

_ 

Number of 
estab- 
lishments 


10 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


1 


2 

1 


1 

1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 



59 ex. 591 


Other retail stores 


1 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 72. Includes the planned center known as "Green Meadows" on the north side of W. Lake St. (U.S. Hwy. ZO) at the intersection of 

W. Lake St. and Addison St. (Addison village, DuPage County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


20 
7 157 


55 ex. 554 


Automotive dealers 


1 


54, 58, 691 

Convenience goods stores: 

Number _ _ _ 

Sales - __ 

_$1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number _ ___ 

Sales _ _ ___ 

_$1,000 - 

52, 55. 

59 ex. 591 

All other stores: 

Number___- 

Sales_ 

_$1,000— 


Retail stores, total 


52 

5251 

52 ex, 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - — —_ 

Hardware stores _ __ - -__- 

Other_ _ 


55 pt. (554) 


Gasoline service stations 


7 56 

<D) 561,567 

562-3, 568 
562 
6 565 

1 806 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


7 

( D) 

Number of 
estab- 
lishments 


20 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

3 

1 

1 

1 

1 


1 

2 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 


2 592 

1 594 

1 595 

- 597 

5992 
4 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists ---- 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
























































































20-44 Chicago SMSA 


MAJOR retail OLNI bKb 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 73. Includes the planned center known as "Oakbrook Center" in the area bounded by 16th St., Spring Rd., Cermak Rd. (22nd St.) and 

Route 83. (DuPage County) 


S(C code 


Kind of business 


Retail stores, total: 

Number- 

Sales- 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


.$i,ooo„_ 


45 

67 355 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


$ 1 , 000 — 


9 

5 549 


29 

60 511 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


22 

3 
9 

4 
1 
8 
1 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 7 

$1,000— 1 295 

Number of 
estab¬ 
lishments 


Retail stores, total- 45 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other - 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


4 

1 

1 

2 

2 

2 


2 


59 ex. 591 


Other retail stores 


7 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

2 594 

1 595 

“ 597 

5992 
5 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

2 


MRC No. 74. Includes establishments in the area bounded by; Jackson, A.T. & S.F. R.R., South side of Jefferson, and Joliet 

(Joliet city, V/ill County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


42 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


164 

634 


55 ex. 554 


Automotive dealers 


4 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


45 
9 850 


69 

27 471 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


50 
5 313 

Number of 
estab¬ 
lishments 


164 


4! 

l' 

3 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


5 

42 

4 
25 
13 

3 

8 

2 

13 

2 

3 

e 

30 

25 

5 

6 


53 part 
531 
533 
539 

54 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 


14 

5 
3 

6 

9 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists ___ 

Camera, photographic supply stores 


37 

3 

1 

7 

2 

1 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963-continued 


MRC No. 75. Includes the planned center known as “Marycrest Plaza" near the intersection of W. Jefferson St. and Hemmes Ave., and establishments 

along the 2000 - 2200 blocks inclusive, of W. Jefferson St. (Joliet city, Will County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000-« 


15 
7 535 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number __ _ 

Sales__ 

_ —$1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number ___ 

Sales ___ _ 

_$1,000 _ 


7 

884 


4 

( D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000_ 


Retail stores, total 


4 

(D) 

Number of 
estab¬ 
lishments 


15 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ i _ 

Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


2 

2 

1 


1 


3 

2 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


1 


2 592 

1 594 

1 595 

“ 597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 76. Includes the planned center known as “Hillcrest Shopping Center" and establishments on Larkin Rd. from Plainfield Rd. to Theodore; 

and on Plainfield Rd. (U.S. Hwy. 30) from Theodore to E.J. & E. R.R. (Will County, 111.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


20 

14 152 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-.- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (654) 


Gasoline service stations 


6 

(D) 


7 

8 816 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


7 

(D) 

Number of 
estab- 
lishments 

20 


1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


3 

3 

1 

1 

1 

1 


3 

2 

1 

1 


59 ex. 591 


Other retail stores 


3 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

3 594 

1 595 

- 597 

5992 

2 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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21-4 Cincinnati SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 

Total^ _ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 

Automotive dealers_ 

Gasoline service stations_ 

Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 

Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops_ 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores_ 

SELECTED SERVICES 

Hotels, motels_ 

Motion picture theaters_•_ 


1963 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

697 

209 601 

39 739 

11 576 

13 

1 620 

402 

87 

2 

(D) 

(D) 

(D) 

11 

(0) 

(0) 

(D) 

17 

106 863 

21 227 

6 153 

6 

101 095 

20 091 

5 671 

4 

4 669 

891 

420 

7 

1 099 

245 

62 

88 

7 130 

877 

265 

11 

9 570 

971 

189 

22 

1 555 

167 

42 

107 

27 186 

4 794 

1 285 

37 

(D) 

<D) 

(0) 

34 

13 107 

2 340 

620 

14 

11 469 

2 069 

541 

4 

(D) 

(D) 

(D) 

32 

4 839 

887 

216 


"* 

- 

- 

54 

13 875 

2 421 

560 

14 

6 581 

1 092 

254 

19 

2 272 

439. 

110 

21 

5 022 

890 

196 

162 

18 619 

5 158 

2 081 

120 

16 015 

4 613 

1 882 

42 

' 2 604 

545 

199 

24 

6 360 

804 

215 

199 

16 823 

2 918 

699 

4 

(D> 

(D) 

(D) 

8 

729 

113 

41 

4 

(D) 

(D) 

(D> 

35 

4 777 

1 115 

236 

11 

455 

71 

22 

7 

1 238 

118 

20 

26 

13 686 

6 019 

1 896 

7, 

2 066, 

636 

183 


1958' 


Estab¬ 

lish¬ 

ments 


(number) 


854 


16 

4 

12 


21 

6 

5 

10 


129 

12 

27 


125 

29 

49 

24 

10 

33 

2 


70 

25 
19 

26 


205 

160 

45 


26 


223 

4 

13 

3 

41 

10 

8 


30 

10 


Sales 


($ 1 , 000 ) 


252 785 


( 0 ) 

(D) 

(D) 


110 766 
103 143 
5 555 
2 068 


12 956 
22 702 
( 0 ) 


36 467 
6 322 
12 712 
10 624 
(D) 
5 275 
(D) 


15 768 
6 649 
2 590 

6 529 


20 117 
17 224 
2 893 


5 213 


23 348 
(D) 
1 756 
( 0 ) 
5 279 
446 
1 686 


16 635 
2 538 


Payroll, 

entire 

year 

($ 1 , 000 ) 


44 178 


(D) 

(D) 

(D) 


20 007 
18 630 
1 045 
332 


1 366 

2 079 
( 0 ) 


002 

178 

146 

816 

(D) 

869 

(D) 


3 005 
1 404 
542 

1 059 


5 644 
5 074 
570 


705 


3 750 
(D) 
380 
(D) 
1 094 
66 
222 


6 741 
762 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer* establishments which could not be classified and tabulated by detailed kinds of business 
^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Cincinnati SMSA 21-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^- 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores —-- 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists- 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 


1963 

1958’ 

Estab¬ 

lish¬ 

ments 

Sales 

Payroll, 

entire 

year 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

Estab¬ 

lish¬ 

ments 

Sales 

Payroll, 

entire 

year 

(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

4 312 

783 374 

104 409 

30 384 

5 604 

784 977 

101 109 

155 

62 

93 

24 075 

9 289 
14 786 

3 209 
865 

2 344 

737 

264 

473 

223 

86 

137 

25 780 

5 257 
20 523 

3 076 
655 

2 421 

102 

12 

51 

39 

161 270 
141 262 
11 301 

8 707 

29 115 
25 833 

1 939 

1 343 

8 751 

7 479 
911 
361 

152 

11 

63 

58 

154 525 
134 159 
(D) 

(D) 

26 326 

23 143 
(0) 
(D) 

1 111 

162 560 

12 908 

3 822 

1 520 

182 769 

12 550 

167 

156 058 

15 072 

2 499 

176 

118 195 

11 857 

379 

47 468 

4 604 

1 404 

444 

41 502 

3 924 

327 

80 

112 

69 

39 

86 

8 

48 748 

10 256 
18 956 
16 691 

7 541 

11 431 
564 

7 727 

1 666 

3 133 

2 825 

1 071 

1 769 
88 

2 371 
523 
941 
834 
407 
470 
30 

419 

98 

129 

79 

52 

101 

17 

64 382 
12 562 
21 410 
18 544 
17 390 
11 599 
979 

10 535 

1 997 

3 320 

2 930 

3 477 

1 666 

75 

205 

94 

59 

38 536 
21 653 
5 798 

6 265 
3 481 

1 096 

1 275 
683 
253 

318 
113 ! 
72 1 

40 607 
21 199 

6 547 

6 447 

3 495 

1 205 

72 

11 085 

1 688 

339 

133 

12 861 

1 747 

1 073 
627 
446 

70 102 
49 658 
20 444 

15 759 
12 342 
3 417 

6 660 
5 287 

1 373 

1 338 
827 
511 

72 632 
48 999 
23 633 

16 112 
12 340 

3 772 

192 

28 234 

3 625 

1 253 

243 

27 339 

3 469 

601 

108 

18 

17 

83 

50 

15 

46 323 
16 831 
1 321 

1 838 
6 969 

2 775 
1 693 

6 125 
865 
179 
294 
1 481 
539 
189 

1 612 
292 
59 
71 
325 
147 
35 

771 

97 

35 

20 

108 

61 

26 

57 246 
16 745 
2 434 

1 988 
7 495 

2 427 
2 907 

6 813 
659 
423 
320 

1 422 
390 
322 

57 

35 

(D) 
5 107 

(D 
1 32C 

) <D) 

) 511 

66 

42 

20 665 
CD) 

8 081 
(D) 


standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (N A) Not available. ,u 

^958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































21-6 Cincinnati SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) , 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ 

10 084 

1 613 390 

191 301 

57 494 

10 943 

1 358 495 

158 090 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ __ _ 

504 

77 720 

10 373 

2 279 

570 

75 616 

9 419 

5251 

Hardware stores _ ___ _ 

175 

19 813 

2 168 

622 

193 

15 618 

1 9m 

52 ex. 5251 

Other _ —_ _ __ __ 

329 

57 907 

8 205 

1 657 

377 

59 998 

1 478 

53 part* 

General merchandise group stores^ _ ___ 

271 

243 488 

37 744 

12 133 

356 

178 411 

29 286 

531 

Department stores _ __ 

26 

196 720 

31 110 

9 484 

( NA) 

(NA) 

< NA) 

533 

Limited price variety stores -__ _ 

131 

26 566 

4 184 

1 889 

131 

22 705 

3 764 

539 

Miscellaneous general merchandise stores 

114 

20 202 

2 450 

760 

( NA) 

( NA) 

( NA) 

54 

Food stores ___ ^ _ 

2 372 

413 648 

31 469 

9 420 

2 834 

369 912 

24 041 

55 ex. 554 

Automotive dealers ___ 

488 

292 318 

* 27 542 

4 853 

444 

202 917 

19 521 

55 pt. (554) 

Gasoline service stations __ „ ^ _ 

1 129 

122 274 

10 872 

3 480 

1 021 

88 596 

7 736 

56 

Apparel, accessory stores __ __ ^ _ 

609 

74 201 

10 884 

3 528 

672 

83 266 

12 689 

561,567 

Men's, boys’ apparel stores, custom tailors ___ 

131 

15 752 

2 393 

759 

144 

<D) 

(D) 

562-3, 568 I 

Women’s clothing, specialty stores 

198 

25 192 

3 907 

1 275 

201 

26 738 

3 991 

562 

Women’s ready-to-wear stores^ __ _ 

128 

22 030 

3 505 

1 114 

( NA) 

( NA) 

( NA) 

565 

Family clothing stores^_ __ __ 

98 

14 738 

1 913 

722 

108 

23 173 

4 158 

566 

Shoe stores _ ____ _ 

154 

17 222 

2 503 

714 

159 

(D) 

(D) 

564, 569 

Other apparel, accessory stores__ _ _ 

28 

1 297 

168 

58 

34 

( D) 

<D] 

57 

Furniture, home furnishings, equipment stores_ 

526 

77 981 

11 080 

2 428 

592 

70 256 

10 136 

5712 

Furniture stores__ ___ 

213 

47 798 

6 692 

1 445 

( NA) 

( NA) 

( NA) 

5713-15, 19 

Other home furnishings stores__ _ 

116 

9 845 

1 663 

389 

( NA) 

( NA) 

( NA) 

572, 573 

Household appliance, radio, television, music 









stores -_ _ _ _ ___ 

197 

20 338 

2 725 

594 

258 

22 352 

2 842 

58 

Eating, drinking places _ __ __ _ 

2 390 

145 131 

31 097 

13 344 

2 610 

133 000 

27 640 

5812 

Eating places __ _ _ __ _ 

1 383 

99 770 

23 938 

10 369 

1 599 

88 622 

21 061 

5813 

Drinking places (alcoholic beverages) _ 

1 007 

45 361 

7 159 

2 975 

1 011 

44 378 

6 579 

59 pt. (591) 

Drug stores, proprietary stores __ _ 

416 

61 763 

7 799 

2 687 

440 

48 595 

5 972 

59 ex. 591 

Other retail stores^_ _____ 

1 379 

104 866 

12 441 

3 342 

1 404 

107 926 

11 650 

592 

Liquor stores __ _ _ ____ 

276 

37 410 

2 069 

729 

216 

32 894 

1 416 

594 

Book, stationery stores__ __ _ 

31 

2 109 

303 

90 

47 

2 868 

460 

595 

Sporting goods stores, bicycle shops_ 

69 

3 740 

495 

125 

55 

3 386 

447 

597 

Jewelry stores __ __ 

141 

10 757 

2 187 

495 

172 

11 191 

(D) 

5992 

Florists _ ______ 

121 

5 748 

959 

274 

( NA) 

( NA) 

( NA) 

5996 

Camera, photographic supply stores _ __ 

20 

2 066 

234 

49 

( NA) 

( NA) 

( NA) 


SELECTED SERVICES 








7011 

Hotels, motels __ __ _ ___ 

145 

26 102 

9 438 

3 075 

168 

23 955 

a 864 

783 

Motion picture theaters _ __ __ 

70 

6 681 

1 724 

726 

92 

8 096 

2 119 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may Include data for ‘‘nonemployer’' establishments vyhich could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































MAJOR RETAIL CENTERS 


Cincinnati SMSA 21-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 

Percent distribution of sales 

SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

L_. 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 











Total ^_ 

^-17.1 

0.2 

18.8 

100.0 

100.0 

100.0 

100.0 

100.0 

100..0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___- _ _ 

(D) 

-6.6 

2.8 

0.8 

(D) 

3.1 

3.3 

M.a 

5.6 

5251 

52 ex. 5251 

53 part* 

531 

533 

539 

Hardware sfnre*; _ .. . 

( D) 

76.7 

26.9 

ID) 

ID) 

1.2 

0.7 

1.2 

1.2 

other . 

(D) 

-28.0 

-3.5 

ID) 

(D) 

1.9 

2.6 

3.6 

4.4 


-3.5 

4.4 

36.5 

51.0 

43.8 

20,6 

19.7 

15.1 

13.1 


-2.0 

5.3 

( NA) 

48.3 

40.8 

18.0 

17.1 

12.2 

( NA) 

1 imitpd price variety stores_ __ 

-16.0 

( D) 

17.0 

2.2 

2.2 

1.5 

( D) 

1.6 

1.7 

Miscelianeous general merchandise stores _ __ 

-46.9 

(D) 

( NA) 

0.5 

0.8 

1.1 

1 0) 

1.3 

1 NA) 

54 

Food .stores _ __ _ _ -_ 

-45.0 

-11.1 

11.8 

3.4 

5,1 

20.8 

23.3 

25,6 

27.2 

55 ex. 554 

55 pt. (554) 

56 

561, 567 

562-3, 568 

562 

565 

566 

564, 569 

Automotive dealers _ _ ___ - - 

-57.9 

32.0 

44. 1 

4.6 

9.0 

19.9 

15.0 

18.1 

14.9 


(D) 

14.4 

38.0 

0.7 

ID) 

6.1 

5.3 

7.6 

6.5 

Apparel arre<i<iory <storRS' - _ _ 

-25.5 

-24.3 

-10.9 

13.0 

14.4 

6.2 

8.2 

4.6 

6.2 

Men’s, boys’ apparel stores, custom tailors- 

Women's clothing specialty stores__ 

(D) 

3.1 

-18.4 

-11.5 

(D) 

5.8 

1 D) 
6.3 

2.5 

5.0 

1.3 

2.4^ 

1.6 

2.7 

1.0 

1.5 

ID) 

2.0 

(na) 

1.7 

Women's ready-to-wear stores^ _ i 

8.0 

-10.0 

( NA) 

5.5 

4.2 

(d) 

2.1 

2.4 

1.4 

Family clothing stores^ _ -_ 

( D) 

-56.6 

-36.4 

(d) 

0.9 

2 # 2 

0.9 

Shoe ‘stores _ __- _ 

-8.3 

-1.5 

(D) 

2.3 

2.1 

1.5 

1.5 

1.1 

Other apparel accessory stores 

(D) 

-42.4 

ID) 

- 

ID) 

0.1 

0.1 

0.1 











57 

5712 

5713-15, 19 
572, 573 

Furniture, home furnishings, equipment stores-; 

Furnitfire «>tore.s _ - _ _ 

-12.0 

-1.0 

-5.1 

2.1 

11.0 

(NA) 

6.6 

3.1 

6.2 

2.6 

4.9 

2.8 

5.2 

2.7 

4.9 

3.0 

5.2 

I NA) 

Other home furnishings stores _ - 

-12.3 

-11.4 

(na) 

1.1 

1.0 

0 . 7 

0.6 

0 . 6 

1 NA) 

Household appliance, radio, television, music 
stores _ - 

-23.1 

-13.8 

-9.0 

2.4 

2.6 

1.4 

1.7 

1.3 

1.7 

58 

5812 

5813 

Eating drinking places _ -- 

-7.5 

-3.5 

9.1 

8.9 

8.0 

8.9 

9.2 

9.0 

9.8 

Eating places _ __ - - 

-7.0 

1.3 

12.6 

7.6 

6.8 

6.3 

6 . 2 

6.2 

2.8 

6 , 5 

Drinking places (alcoholic beverages) _ - -- 

-10.0 

-13.5 

2.2 

1.3 

1.2 

2.6 

3.0 

3,3 











59 pt. (591) 

Drug stores proprietary stores _ —- 

22.0 

3.3 

27.1 

3.0 

2. 1 

3.6 

3.5 

3.8 

3.6 











59 ex. 591 

592 

594 

595 

597 

5992 

5996 

Other retail store.s^ __ 

-28.0 

-19.1 

-2.8 

8.0 

9.2 

5.9 

7.3 

6.5 

7.9 

Liquor stores_ _ _ 

(D) 

0.5 

13.7 

ID) 

(0) 

2.2 

2.1 

2.3 

2.4 

Book stationery stores - -_ 

-58.5 

-45.7 

-26.5 

0.4 

0.7 

0.2 

0.3 

0.1 

0.2 

Snnrtinu blCVClfi shODS —— —— — 

( D) 

-7.6 

10.5 

(D) 

ID) 

0.2 

0.3 

0.2 

0.3 

lewelrv stores __— 

-9.5 

-7.0 

-3.9 

2.3 

2. 1 

0.9 

1.0 

0.7 

0,8 

Florists ___—_ 

2.0 

14.3 

< NA) 

0.2 

0.2 

0.4 

0.3 

0.4 

( NA) 

Pamora nhotocrranhir SUDolv stores _-_ 

-26.6 

-41.8 

1 NA) 

0.6 

0.7 

0.2 

0.4 

0.1 

( NA) 

SELECTED SERVICES 











7011 

783 

Hotels motels _ _ — _— 

-17.7 

ID) 

9.0 

(X) 

IX) 

IX) 

IX) 

IX) 

IX) 

A/Irt+irtn nirti iro theaters _ _ _ — 

-18.6 

(D) 

-17.5 

(X) 

(X) 

IX) 

IX) 

IX) 

IX) 











Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated bv detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

"includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 

^Revised, 








































21-8 Cincinnati SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 


1963 

1958 

1963 

1958 


RETAIL STORES 






Total ^- 

26.8 

32.2 

13.0 

18.6 

52 

Lumber, building materials, hardware, farm equipment dealers- 

6.7 

(D) 

2.1 

(d) 

5251 

Hardware stores- 


(d) 

(d) 


52 ex. 5251 

Other _ 

(d) 

(d) 

(d) 

(d) 

53 part* 

General merchandise group stores^i^- 

66.3 

71.7 

43.9 

62.1 

53 i 

Department stores_ 

71.6 

76.9 

51.4 

(NA) 

533 

Limited price variety stores- 

m .3 

(d) 

17.6 

24.5 

539 

Miscellaneous general merchandise stores- 

12.6 

(d) 

5.4 

(na) 

54 

Food stores_ 

4.4 

7.1 

1.7 

3.5 

55 ex. 554 

Automotive dealers_ 

6.1 

19.2 

3.3 

11.2 

55 pt. (554) 

Gasoline service stations_ 

3.3 

(D) 

1.3 

(d) 

56 

Apparel, accessory stores ’- 

55.8 

56.6 

36.6 

43.8 

561, 567 

Men's, boys' apparel stores, custom tailors _ — - 

(d) 

50.3 

(d) 

(d) 

562-3, 568 

Women's clothing, specialty stores- 

69.1 

59.4 

52.0 

47.5 

562 

Women's ready-to-wear stores^_ 

68.7 

57.3 

52.1 

(na) 

565 

Family clothing stores^- 

(d) 

(d) 

(D) 

(d) 

566 

Shoe stores_ 

42.3 

45.5 

28.1 

(d) 

564, 569 

Other apparel, accessory stores- 

“ 

(D) 

*• 

(d) 

57 

Furniture, home furnishings, equipment stores -- — — 

36.0 

38.8 

17.8 

22.4 

5712 

Furniture stores- 

30.4 

31.4 

13.8 

(NA) 

5713-15, 19 

Other home furnishings stores __ _ __ - —-- — 

39.2 

39.6 

23.1 

(na) 

572, 573 

Household appliance, radio, television, music stores _ __ — 

45.3 

50.8 

24.7 

29.2 

58 

Eating, drinking places- -— - _ — _ — - 

26.6 

27.7 

12.8 

15.1 

5812 

Eating places _ __ —-- 

32.3 

35.2 

16.1 

19.4 

5813 

Drinking places (alcoholic beverages) --- — 

12.7 

12.2 

5.7 

6.5 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ _ - -- 

22.5 

19.1 

10.3 

10.7 

59 ex. 591 

Other retail stores^ _ __ _ ___ __ -- __ _ 

36,3 

40.8 

16.0 

21.6 

592 

Liquor stores __ _ _ -— — _ _ — - _ 

(D) 

(d) 

(d) 

(D) 

594 

Book, stationery stores- -- -- — 

55.2 

72.1 

34.6 

61.2 

595 

Sporting goods stores, bicycle shops — -- - — 

(d) 

(d) 

(d) 

(D) 

597 

Jewelry stores „ _ --- 

68.6 

70.4 

44.4 

47.2 

5992 

Florists _ ___- --- 

16.4 

18.4 

7.9 

(na) 

5996 

Camera, photographic supply stores _ ___ 

73.1 

58.0 

59.9 

(na) 


SELECTED SERVICES 





7011 

Hotels, motels- - -- -- 

(d) 

80.5 

52.4 

69.4 

783 

Motion picture theaters _ __ —-- 

40.5 

(D) 

30.9 

31.4 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

deludes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Cincinnati SMSA 21-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as "Kenwood Plaza Shopping Center” and establishments along the 7500 block of Kenwood Ave. and 

the 7700'7900 blocks of Montgomery Rd, (Hamilton Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 


55 ex. 554 

Automotive Dealers 

4 


Sales_ _$1,000, 

30 360 







55 pt. (554) 

Gasoline service stations __ - _ 

3 

54, 58, 591 

Convenience goods stores: 






Number __ 

13 

56 

Apparel, accessory stores 

12 


Sales___$1,000- 

7 650 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

3 




562-3, 568 

Women’s clothing, specialty stores _ _ 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ 

3 


Number_ ___ _ _ , , 

20 

565 

Family clothing stores 



Sales_ $1,000— 

14 621 

566 

Shoe stores 

4 




564,569 

Other apparel, accessory stores ___ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number —_ ___ _ 

16 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales _ $1,000— 

8 069 

5712 

Furniture stores . 




Number of 

5713-15, 19 

Other home furnishings stores - -_ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores__— _ _ 

2 


Retail stores, total -- _ __ 

49 

58 

Eating, drinking places 

5 




5812 

Eating places _ _ _ __— 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ 

1 


ment dealers ___ 

2 




5251 

Hardware stores ____ 

1 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other _ „ _ — 

1 






59 ex. 591 

Other retail stores — __ __— 

7 

53 part 

General merchandise group stores -___ 

5 

592 

l iquor stores 

1 

531 

Department stores _ __ __ 

2 

594 

Book, stationery stores 


533 

Limited price variety stores_- _ __ 

2 

595 

Sporting goods stores, hiryrie shops 


539 

Miscellaneous general merchandise stores_ 

1 

597 

Jewelry stores_ _ - - _ - _ _ 

1 




5992 

Florists_ _— - - - 

> 

54 

Food stores _ 

7 

5996 

Camera photographic supply stores 








MRC No. 2. Includes the planned center known as "Newport Shopping Center” on Monmouth St. (Alexander Pike) from Harrison Ave. to 18th St. (Newport, Ky.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

1- 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number —_ _ _ 


55 ex. 554 

Automotive dealers _ 



Sales — _ $1,000— 

11 233 







55 pt. (554) 

Gasoline service stations —__ _ 

5 

54, 58, 591 

Convenience goods stores: 






Number_ _____ 

8 

56 

Apparel, accessory stores 

g 


Sales — _ _ _$1,000 _ 

6 333 

561, 567 

Men’s, boys' apparel stores, custom tailors — 

1 




562-3, 568 

Women's clothing, specialty stores —_- - 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ - _ 

2 


Number___ - 

10 

565 

Family clothing stores 



Sales _ - $1,000- 

3 511 

566 

Shoe stores 

2 




564, 569 

Other apparel, accessory stores__ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number ___ — 

12 

57 

Furniture, home furnishings, equipment stores_ 

1 


Sales _$1,CK)0_- 

1 389 

5712 

Furniture stores__ _ - -- _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores - _ - _— 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores —__ - ___ 

- 


Retail stores, total____- 

30 

58 

Fating drinking places 

3 



5812 

Eating places_ _ __ _ __ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ 

L 


ment dealers_ _ _ 

1 




5251 

Hardware stores _ 

1 

59 pt. (591) 

Drug stores proprietary stores 

1 

52 ex. 5251 

Other_ __ 







59 ex. 591 

Other retail stores - _ ____ 

3 

53 part 

General merchandise group stores _ _ - 

3 

592 

Liquor stores 


531 

Department stdres _ — _ 

1 

594 

Book, stationery stores -_ _- - — 

- 

533 

Limited price variety stores __ _ _ 

1 

595 

Sporting goods stores, bicycle shops - - 

- 

539 

Miscellaneous general merchandise stores _ 

1 

597 

Jewelry stores _ — _ - — 

- 




5992 

Florists _•__ _ _ 

.. 

54 

Food stores _ __ —_-_ -- - 

4 

5996 

Camera, photographic supply stores - -- 




















































































21-10 Cincinnati SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. 


Includes the planned center known as “Swifton Shopping Center" on east side of Reading Rd. from Langdon Farm Rd. to Seymour Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 . 000 _- 


52 

25 175 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,CX)0_- 


13 
8 969 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000_- 


25 

11 950 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$l,000-_ 


Retail stores, total 


IM 
2 256 
Number of 
estab¬ 
lishment 


52 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_._ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

17 

3 

8 

6 

5 

1 

M 

1 

3 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


U 

1 

2 

1 


54 


Food stores 


8 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


10 

2 

1 

2 

2 


MRC No. 4 . Includes the establishments on Glenway Ave. from Iliff Ave. to Rutledge Rd. (Cincinnati city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ __ __ 


42 

i 

55 ex. 554 

Automotive dealers _ ____ __ 


54, 58, 591 

Sales_ _ 

-»_$1,000__ 

12 374 

55pt.(554) 

Gasoline service stations __ __ 

a 

4 

Convenience goods stores: 

Number _ _ _ _ 


16 

56 

Apparel, accessory stores __ ___ 

53 part, 56, 57 

Sales ___ 

$1,000__ 

1 350 

561, 567 
562-3, 568 

Men’s, boys' apparel stores, custom tailors _ 

Women's niothing, specialty .stores 

2 

Shopping goods stores: 



562 

Women’s ready-to-wear stores 



Number _ __ _ 


9 

565 

Family clothing stores 



Sales __ _ _ _ 

— _$i,o66— 

4 104 

566 

Shoe stores .. 

2 

52, 55, 

59 ex. 591 

All other stores: 

Number __ ^ 

Sales__ _ ^ 

..,._$l,000-_ 

17 

6 920 

564, 569 

57 

5712 

5713-15, 19 
572, 573 

Other apparel, accessory stores__ _ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_—___ _ 

3 

1 




Number of 
estab¬ 
lishments 

Other home furnishings stores _ __ 

Household appliance, radio, television, music 
stores 

2 








Retail stores, total__ .. 


42 

58 

Fating, drinking places 

7 

52 

5251 

52 ex. 5251 




5812 

Eating places 

4 

Lumoer, ouiiding materials, hardware, farm equip¬ 
ment dealers 

Hardware stores _ __ 

1 

5813 

59 pt. (591) 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores 

3 

2 

uther _ „ 


1 



53 part 

General merchandise group .store.'; 


59 ex. 591 

Other retail stores _ -_ __ 

4 

2 

592 

594 

1 iqijor .stores 

2 

531 

533 

Department stores 


1 

Book, stationery stores 


Limited orice varietv store.s 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the establishments on Reading Rd. from Oak St. to Union St. (Cincinnati) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


26 

21 tl70 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


3 

3 


.$ 1 , 000 __ 


.$l,000-„ 


14 

2 056 


3 

(d) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000„. 


Retail stores, total 


9 

(d) 

Number of 
estab¬ 
lishments 


26 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 1 

Other_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


1 

8 

6 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 


59 ex. 591 


Other retail stores 


2 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 6. Includes the planned center known as “Western Hills plaza” on the north side of the 6000 - 6100 blocks of Glenway Ave. (Cincinnati) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


35 

21 423 


55 ex. 554 


Automotive dealers 


1 


55 pt. (554) 


Gasoline service stations 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


9 

9 009 


18 

11 680 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-^ 


Retail stores, total 


8 

734 
Number of 
estab¬ 
lishment 


35 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


12 

2 

3 

3 

1 

5 

1 

3 


3 

2 

I 

1 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stdres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

1 594 

1 595 

1 597 

5992 

6 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


5 


1 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































21-12 Cincinnati SMSA 


MAJUK KtlAIL UtNi tK::> 


TABLE 6 . Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 7. Includes the planned center known as "Brentwood Plaza" and establishments along the 8400 and 8500 blocks of Winton Rd. to Hempstead Dr. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


20 
11 9^3 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 


$ 1 , 000 .. 


$ 1 , 000 .. 


8 

6 609 


5 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


2 

1 

1 

1 


52, 55, 

59 ex. 591 


- 7 

$1,000__ (D) 

Number of 
estab¬ 
lishments 


Retail stores, total- 20 


All other stores: 

Number_ 

Sales_ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


2 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


3 

1 

2 


54 


Food stores 


4 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


3 

1 

2 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 3 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores- 1 

Florists _ 

Camera, photographic supply stores- 1 


MRC No. 8. Includes the planned center known as "Tri-County Shopping Center" and establishments on Princeton Rd. from Kemper Rd. to Interstate 75 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 .. 


46 

33 821 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000.. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales___$1,000-. 


52,55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


9 

5 535 


24 

26 492 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


13 
1 794 

Number of 
estab¬ 
lishments 


46 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

15 

4 

6 

4 

4 

1 

4 

1 

1 

2 

3 

2 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
5 592 

3 594 

1 595 

1 597 

5992 
5 5996 


Other retail stores_ 9 

Liquor stores_ 1 

Book, stationery stores_ 

Sporting goods stores, bicycle shops- 1 

Jewelry stores_ 2 

Florists __ 

Camera, photographic supply stores- 1 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 9. Includes the planned center known as "Dillonvale Shopping Center"and E. Galbraith Rd.from Wexford to Plainfield Pike and on Plainfield Pike from E. Galbraith Rd. 

to the recreation grounds property line 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab' 
lishments 


.$i,ooo.„ 


14 
8 351 


55 ex. 554 


Automotive Dealers 


54, 58. 591 

Convenience goods stores: 

Number__ __ 

Sales_ _ _ 

_ $1,000-. 

5 

4 819 

53 part, 56, 57 

Shopping goods stores: 

Number- - 

Sales -- - 

_$1,000.. 

5 

(D) 

52, 55, 

59 ex. 591 

All other stores: 

Number —-- — —. 

Sales -_ __ 

__$1,000-. 

4 

(d) 




Number of 
estab¬ 
lishments 


Retail stores, total- 


14 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - „ - -— 

Hardware stores__ _ - 

Other _ __ __ _ - 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores ^_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

2 

1 


1 

1 


1 

1 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


3 


59 ex. 591 


Other retail stores 


2 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 

1 


MRC No. 10. Includes the planned center known as^Milford Shopping Center" at the intersection of Lila Ave. and Cemetery Rd.,and establishments on Lila Ave.(U.S.Hwy. 50) 
from Main St. {State Hwy. 28) to Cemetery Rd. and along the 700 and 800 blocks of Main St. (Milford city, Clermont County, Ohio) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 



Retail stores, total; 

Number_ _ , 

Sales __ 

_$1,000 . 

42 

17 006 

54, 58, 591 

Convenience goods stores: 

Number _ ___ 

Sales_ __ 

_$1,000- 

15 

6 541 

53 part, 56, 57 

Shopping goods stores: 

Number _ ___ _ 

Sales _ _ _ 

_$1,000 

12 

5 597 

52, 55, 

59 ex. 591 

All other stores: 

Number___ . 

Sales__ 

_$1,000— 

15 

4 866 




Number of 
estab¬ 
lishments 


Retail stores, total 


42 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ 

Hardware stores_ ___ 

Other _ 

2 

2 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

5 

6 
2 
1 
1 

3 


2 

1 


1 

6 

4 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stdres- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


« 592 

2 594 

1 595 

1 597 

5992 
7 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores 


3 

1 


1 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6. 


Other Major Retail Centers in the SMSA: 19G3 —Conti n ued 


MRC No. 11. Includes the planned center known as “Cherry Grove Plaza" and establishments alongBeechmont Ave. from Pamela St. to McLean Dr.-Hamblen Dr.(Clermont 

County and Hamilton County, Ohio) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


5251 

52 ex. 5251 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 

Food stores_ 


30 55 ex. 554 

11 511 


10 56 

5 164 561,567 

562-3, 568 
562 
8 565 

4 693 566 

564, 569 

12 57 

1 454 5712 


Number of 
estab¬ 
lishments 


30 58 

5812 


Automotive Dealers 


55 pt. (554) Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores- 

2 592 Liquor stores_ 

1 594 Book, stationery stores- 

1 595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists _ 

6 5996 Camera, photographic supply stores 


MRC No. 12. Includes establishments on Madison Ave. from Fifth St. to Tenth St., on Pike St. .from Madison Ave. to W. Ninth St. and on Seventh St. from Scott St. to Pike St, 

(Covington, Ky.) 


SiC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000-- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000-- 

52, 55, AH other stores: 

59 ex. 591 Number_ 

Sales_$1,000-- 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


151 
25 958 


49 

14 633 


50 
4 913 
Number of 
estab¬ 
lishments 


55 ex. 554 Automotive dealers . 


55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores- 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 


lO <0 If) K\ 
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Cleveland SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’^ _ - - 

812 ; 

305 389 

58 755 

16 652 

960 

357 441 

65 124 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ^ - -- -- 

10 

1 479 j 

282 

52 

14 

1 321 

218 

5251 

Hardware stores- --— — 

2 

(D) 

(0) 

(D) 

5 

410 

59 

52 ex. 5251 

Other_ _ .... — _ 

8 

ID) 

ID) 

(0) 

9 

911 

159 

53 part* 

General merchandise group stores 2 __ . _ 

16 

156 453 

33 528 

9 242 

21 

185 230 

36 087 

531 

Department stores __ _ — 

5 

145 974 

31 606 

8 527 

6 

173 670 

33 928 

533 

Limited price variety stores — _ 

7 

9 607 

1 800 

687 

8 

10 709 

2 016 

539 

Miscellaneous general merchandise stores 

4 

872 

122 

28 

7 

851 

143 

54 

Food stores __ - _ — _ - 

119 

9 961 

810 

283 

133 

12 121 

1 132 

55 ex. 554 

Automotive dealers _ __ _ - __ _ 

12 

25 276 ' 

2 459 

364 

9 

22 509 

2 203 

55 pt. (554) 

Gasoline service stations __ __ _ — __ — 

25 

3 381 

344 

104 

21 

2 311 

172 

56 

Apparel, accessory stores_— _ 

123 

33 417 1 

6 156 

1 762 

157 

38 794 

6 756 

561, 567 

Men’s, boys’ apparel stores, custom tailors- 

33 

7 328 

1 484 

420 

48 

9 282 

1 815 

562-3, 568 

Women's clothing, specialty stores-— 

42 

15 884 1 

2 655 

1 817 

56 

17 331 

2 980 

562 

Women's ready-to-wear stores^ — _ __ 

13 

10 566 

1 895 

1 609 

30 

13 256 

2 259 

565 

Family clothing stores^_ __ _ 

6 

(D) 

(D) 

(D) 

3 

(D) 

(0) 

566 

Shoe stores_ __ _ 

40 

6 270 

1 018 

239 

45 

7 950 

1 279 

564, 569 

Other apparel, accessory stores — _- 

2 

(D) ' 

(D) 

ID) 

5 

(D) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

54 

14 039 

2 226 

436 

62 

17 974 

2 744 

5712 

Furniture stores _ __ __ 

15 

5 111 

916 

187 

21 

7 913 

1 486 

5713-15, 19 

Other home furnishings stores _ __ - _ 

6 

780 

147 

34 

7 

1 033 

133 

572, 573 

Household appliance, radio, television, music 









stores - — 

33 

8 148 

1 163 

215 

34 

9 028 

1 125 

58 

Eating, drinking places_ _ 

235 

31 656 

8 721 

3 389 

280 

34 448 

9 744 

5812 

Eating places __ _ _ - 

172 

25 884 

7 318 

2 957 

213 

29 107 

8 75B 

5813 

Drinking places (alcoholic beverages) _ - 

63 

5 772 

1 403 

432 

67 

5 341 

986 

59 pt. (591) 

Drug stores, proprietary stores_ __ 

19 

5 782 

767 

215 

23 

5 871 

922 

59 ex. 591 

Other retail stores^ L- ____ _ 

199 

23 945 

3 462 

805 

240 

36 862 

5 146 

592 

Liquor stores _ _ _ __ 

6 

4 127 

100 

24 

6 , 

5 649 

189 

594 

Book, stationery storesL.. _ __ 

16 

1 369 

232 

67 

21 i 

3 160 

686 

595 

Sporting goods stores, bicycle shops _ _ _ 

3 

963 

167 

31 

4 j 

(0) 

ID) 

597 

Jewelry stores_ _ - _ ___ 

51 

6 733 

1 157 

248 

67 ' 

9 052 

1 536 

5992 

Florists_ - - > - 

8 

410 

80 

18 

10 

367 

90 

5996 

Camera, photographic supply storesL- _ 

5 

1 246 

113 

23 

7 

1 031 

115 


SELECTED SERVICES 








7011 

Hotels, motels _ _ _ _ _ _ 

41 

16 141 ^ 

5 904 

1 871 

41 

17 385 

6 295 

783 

Motion picture theaters _ — __ —_— 

13 

3 974 

1 038 

338 

15 

3 990 

1 061 


^Standard Notes: - Represents zero. (D) Withheld'to avoid disclosure. (NA) Not available. data revised. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer* establishments which could not be classified and tabulated by detailed kinds of business. 





































MAJOR RETAIL CENTERS 


Cleveland SMSA 22-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part" 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 


Total^ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores- 

Automotive dealers- 

Gasoline service stations 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores-- 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores’*- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters _ 


1963 


Estab¬ 

lish¬ 

ments 

(number) 

Sales 

(?1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

7 895 

1 249 896 

164 360 

46 127 

10 429 

323 

48 571 

5 788 

1 067 

534 

168 

7 605 

809 

220 

277 

155 

40 966 

4 979 

847 

257 

163 

250 136 

45 550 

12 969 

268 

20 

208 952 

39 548 

10 814 

16 

84 

24 000 

4 245 

1 718 

106 

59 

17 184 

1 757 

437 

102 

2 068 

278 978 

21 109 

6 102 

2 782 

288 

214 719 

19 329 

2 940 

344 

692 

68 658 

5 740 

1 778 

877 

529 

69 706 

10 963 

3 301 

771 

130 

16 715 

2 767 

796 

199 

152 

28 869 

4 344 

1 430 

229 

74 1 

19 335 

3 109 

991 

121 

67 

8 992 

1 579 

509 

57 

163 

13 987 

2 148 

521 

230 

17 

1 143 

125 

45 

42 

394 

64 235 

9 173 

1 789 

637 

186 

39 923 

5 796 

i 132 

243 

64 

6 252 

1 052 

217 

140 

144 

18 060 

2 325 

440 

254 

2 227 

133 820 

30 546 

11 796 

2 668 

1 124 

88 461 

22 181 

8 885 

1 448 

1 103 

45 359 

8 365 

2 911 

1 220 

274 

45 070 

6 257 

1 904 

377 

937 

76 003 

9 905 

2 481 

1 171 

155 

28 972 

1 505 

445 

132 

36 

2 299 

374 

122 

36 

28 

2 397 

389 

80 

55 

114 

9 838 

1 656 

363 

162 

118 

4 403 

737 

200 

158 

17 

1 575 

134 

39 

31 

125 

19 886 

7 119 

2 483 

158 

35 

CD) 

(D) 

(D) 

61 


1958' 


Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

382 

815 

174 

366 

61 

573 

7 

281 

16 

426 

1 

527 

45 

147 

5 

754 

261 

227 

47 

003 

219 

721 

40 

785 

25 

660 

4 

620 

15 

058 

1 

598 

334 

229 

22 

779 

175 

558 

16 

216 

73 

558 

5 

944 

87 

039 

12 

721 

21 

112 

3 

402 

33 

041 

4 

878 

25 

381 

3 

841 


CD) 


(D) 

19 

235 

2 

747 


(D) 


<0) 

86 

771 

12 

012 

47 

545 

6 

803 

11 

887 

1 

775 

27 

339 

3 

434 

144 

187 

32 

093 

94 

596 

24 

692 

49 

591 

7 

401 

51 

929 

7 

242 

106 

744 

11 

075 

34 

968 

1 

147 

4 

975 


923 

4 

283 


704 

12 

728 

2 

064 

5 

220 


838 

4 

799 


553 

26 

940 

9 

718 

7 

362 

2 

159 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. .. . . . ^ u .i * •. .i. • f u 

^958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Cleveland SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


1963 


1958 


) 


SIC code 


52 

5251 

52 ex. 5251 


53 part- 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^- 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other_ 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

14 

461 

2 671 

884 

316 

479 

92 

798 

15 923 

2 290 

108 

268 

577 


698 

114 

254 

14 

368 

2 

712 

966 

133 

250 

15 

594 


320 

22 

198 

2 

667 


705 

437 

30 

400 

3 

250 


378 

92 

056 

11 

701 

2 

007 

529 

102 

850 

12 

344 


356 

484 

555 

70 

548 

23 

809 

430 

354 

056 

58 

888 


57 

387 

232 

57 

559 

18 

915 

(NA) 

(NA) 

(na) 


164 

48 

923 

8 

342 

3 

579 

167 

(NA) 

(NA) 


135 

48 

400 

4 

647 

1 

315 

(NA) 

(NA) 

(NA) 

3 

296 

672 

925 

54 

229 

15 

220 

3 891 

611 

931 

42 

706 


585 

503 

998 

43 

971 

6 

861 

626 

338 

910 

32 

616 

1 

625 

180 

862 

15 

450 

4 

745 

1 621 

152 

056 

12 

948 

1 

044 

131 

247 

19 

147 

6 

148 

1 177 

124 

607 

17 

629 


239 

31 

349 

4 

851 

1 

408 

276 

28 

374 

4 

376 


361 

53 

596 

7 

568 

2 

684 

379 

48 

284 

6 

880 


211 

38 

551 

5 

656 

1 

974 

213 


(NA) 


(NA) 


98 

14 

862 

2 

316 


799 

86 

14 

184 

1 

862 


301 

28 

107 

4 

096 

1 

116 

333 

28 

416 

4 

001 


45 

3 

333 


316 


141 

83 


(NA) 


(NA) 


821 

108 

680 

14 

687 

2 

974 

1 053 

118 

694 

15 

714 


343 

57 

990 

7 

941 

1 

566 

(NA) 


(NA) 


(NA) 


191 

15 

778 

2 

380 


514 

(na) 


(NA) 


(NA) 


287 

34 

912 

4 

366 


894 

462 

42 

886 

5 

048 

3 

607 

233 

151 

54 

057 

21 

759 

3 708 

201 

863 

44 

558 

1 

948 

162 

081 

41 

461 

17 

315 

2 048 

132 

117 

34 

307 

1 

659 

71 

070 

12 

596 

4 

444 

1 660 

69 

746 

10 

251 


542 

97 

578 

13 

319 

4 

110 

6 02 

89 

834 

12 

480 

1 

887 

144 

634 

16 

703 

4 

460 

1 849 

164 

907 

15 

244 


315 

54 

583 

2 

926 


872 

226 

62 

990 

1 

975 


76 

4 

296 


666 


262 

64 


(NA) 


(NA) 


99 

6 

026 


712 


185 

100 

6 

665 


(na) 


195 

14 

429 

2 

233 


536 

229 

15 

073 

2 

376 


235 

8 

860 

1 

443 


427 

(NA) 


(NA) 


(na) 


32 

3 

093 


311 


82 

(na) 


(NA) 


(NA) 


257 

37 

7 04 

12 

2 92 

4 

349 

(NA) 


(NA) 


(raA) 


72 

9 

664 

2 

587 

1 

007 

101 

11 

365 

3 

. 

132 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

data limitpri tn “pmninupr" pctahlkhmpnt*: 




































MAJOR RETAIL CENTERS 


Cleveland SMSA 22-7 


TABLE 4. CBD, City, SMSA“Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 



Central business 
district 

City 

Standard 
metropolitan 
statistical area 



Qisirici 


n 


m 


1958 

1963 

1958 


RETAIL STORES 

TotaP.- — _ 

-14.6 

-9.6 

16,7 

100,0 

100,0 

100.0 

100,0 

100,0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ __ __ 

12 o0 

-21.1 

-14.3 

0.5 

0,4 ' 

3.9 

4,5 

4,3 

5.8 

5251 

Hardware stores_ _ _ - 

(D) 

-53.7 

-27.0 

(D) 

0.1 

0.6 

1.2 

0.8 

1.3 

52 ex. 5251 

Other-- 

(D) 

-9.3 

-10,5 

(D) 

0.3: 

3.3 

3.3 

3.4 

4.5 

53 part= 

General merchandise group stores’-^ __ _ 

-15.5 

-4.3 

36.9 

51,2 

51.8 

20.0 

18.9 

18,1 

15.5 

531 

Department stores _ _ __ 

-16.0 

-4.9 

(NA) 

47,8 

48.6 

16.7 

15.9 

14.5 

(NA) 

533 

Limited price variety stores _ ___ 

-10.3 

-6.5 

(NA) 

3.1 

3.0 

1.9 

1.9 

1.8 

(NA) 

539 

Miscellaneous general merchandise stores ^ 

2.5 

14.1 

(na) 

0.3 

0.2 

1.4 

1.1 

1.8 

(NA) 

54 

Food stores __ __ _ __ 

-17.8 ; 

-16.5 

10.0 

3.3 

3.4 

22.3 

24.2 

25,2 

26.7 

55 ex. 554 

Automotive dealers __ _ _ _ 

12.3 ’ 

22.3 

48.7 

8.3 

6,3 

17.2 

12,7 

18.9 

14.8 

55 pt. (554) 

Gasoline service stations___— 

46.3 

-6.7 

16.9 

1 

0.6 

5.5 

5.3 

6,8 

6.6 

56 

Apparel, accessory storesL_ ___ _ 

Men’s, boys’ apparel stores, custom tailors — 

-13.9 

-19.9 

5.3 

10,9 

10.9 

3.6 

6.3 

4.9 

5.4 

561, 567 

-21.1 

-20.8 

10.5 

2.4 

2.6 

1.3 

1.5 

1.2 

1.2 

562-3, 568 

Women's clothing, specialty stores __ 

-8.4 

-12.6 

11.0 

5,2 

4.8 

2,3 

2.4 

2,0 

2.1 

562 

Women’s ready-to-wear stores^ — — 

-20.3 

-23.8 

(na) 

3.5 

3.7 

1.5 

1,8 

1.4 

(na) 

565 

Family clothing stores^- _ _________ 

(D) 

(D) 

4.8 

(d) 

(d) 

0.7 

(D) 

0.6 

0.6 

566 

564, 569 


-21.1 

-27.3 

-1.1 

2,1 

2 .2 

1.1 

1.4 

1.1 

1.2 

Other apparel, accessory stores__ __ 

(D) 

CD) 

(NA) 

(D) 

(d) 

0.1 

(D) 

0,1 

(NA) 

57 

1 

i Furniture, home furnishings, equipment stores- 

-21.9 

-26.0 

-8.4 

4.6 

5.0 

5.1 

6.3 

4.1 

5.2 

5712 

Furniture stores __ _ __ _ — 

-35.4 

-16.0 

(NA) 

1.7 

2.2 

3.2 

3.4 

2.2 

(NA) 

5713-15, 19 

Other home furnishings stores _ _ - 

-24.5 

-47.4 

(na) 

0.3 

0,3 

0.5 

0,9 

0.6 

(NA) 

572, 573 

Household appliance, radio, television, music 
stores - _ ___ - _ - — 

-9.8 

1 

o 

-18,6 

2.7 

2.5 

1.4 

2.0 

1.3 

1.9 

58 

Eating, drinking places ___ —- 

-8.1 

-7.2 

15,5 

10.4 

9.6 

10.7 

10.4 

8.7 

8.8 

5812 

Eating places _ - — -- 

-11.1 

-6.5 

22.7 

8.5 

8.1 

7.1 

6,8 

6.1 

5.8 

5813 

Drinking places (alcoholic beverages) _ - 

8.1 

-8.5 

1.9 

1,9 

1.5 

3,6 

?.6 

2.7 

3.0 

59 pt. (591) 

Drug stores, proprietary stores — _ _ —- 

-1.3 

-13,2 

8.6 

1.9 

1.6 

3.6 

3.8 

3.7 

3.9 

59 ex. 591 

Other retail stores^_ __ — - -— -- 

-35.1 

-28.8 

-12.3 

7,8 

10.3 

6.1 

7 .7 

5.4 

7.2 

592 

Liquor stores _ _ — __ — - 

-27.0 

-17.2 

-13,4 

1,4 

1.6 

2.3 

2.5 

2.0 

2,8 

594 

Book, stationery stores -- - - - 

-56.7 

-53.8 

(NA) 

0,4 

0.9 

0,2 

0.4 

0.2 

(NA) 

595 

Sporting goods stores, bicycle shops - 

(D) 

-44,0 

-9.6 

0.3 

(D) 

0,2 

0.3 

0.2 

0.3 

597 

Jewelry stores _ _ _- - — 

-25.6 

-22.7 

-4.3 

2.2 

2,5 

0.8 

0.9 

0.5 

0.7 

5992 

Florists — - - - - 

11.7 

-15,7 

(na) 

0.1 

0.1 

0.4 

0.4 

0.3 

(NA) 

5996 

Camera, photographic supply stores _ -- 

20.9 

-67.2 

(na) 

0.4 

0.3 

0.1 

0.3 

0.1 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels- 

-7.2 

-26,2 

(na) 

(X) 

(X) 

(X) 

(X) 

(X) 

(x) 

783 

Motion picture theaters- 

-0.4 

(D) 

-15.0 

(X) 

(X) 

(X) 

(x) 

(X) 

(x) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for "noneniployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer” establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Cleveland SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 


RETAIL STORES 


Total^- - - - 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equipment dealers 

Hardware stores- 

Other _ 

53 part* 

531 

533 

539 

General merchandise group stores^'^—- - - -- 

Department stores_ 

Limited price variety stores ___ — - -- 

Miscellaneous general merchandise stores __ __ _ . - - — 

54 

Food stores- 

55 ex. 554 

Automotive dealers — _ _ - _ — - - -- -- - 

55 pt. (554) 

Gasoline service stations —-- __ __ - -- 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

Apparel, accessory stores’ ----- -- 

Men’s, boys’ apparel stores, custom tailors ___ __ _ 

Women’s clothing, specialty stores _ _ _ -- 

Women’s ready-to-wear stores^ _ -- -- __ 

Family clothing stores^ _ -- - 

Shoe stores- -- -— - -— 

Other apparel, accessory stores - _ — __ _ — 

57 

5712 

5713-15. 19 
572, 573 

Furniture, home furnishings, equipment stores _ ___ _ 

Furniture stores ___ _ __ 

Other home furnishings stores__— -- 

Household appliance, radio, television, music stores_— __ 

58 

5812 

5813 

Eating, drinking places _ -- - -- -- 

Eating places___ _ __ —--- 

Drinking places (alcoholic beverages) - ___ 

59 pt. (591) 

Drugstores, proprietary stores __ _ __ 

59 ex. 591 
592 

594 

595 

597 

5992 

5996 

Other retail stores^ ____ ___ 

Liquor stores_ ____ _ 

Book, stationery stores _ ________ 

Sporting goods stores, bicycle shops_ __ _ 

Jewelry stores___ _ _ _ 

Florists _ -_ __ __ ____ 

Camera, photographic supply stores __ __ ___ 


SELECTED SERVICES 

7011 

783 

Hotels, motels ___ __ __ _ 

Motion picture theaters __ _ _ __ __ 


Central business district sales as— 


Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 


1958 

24,4 

25,8 

11.4 

15,6 

3,0 

2.1 

1.3 

loO 

(D) 

2.5 

CD) 

1.3 

CD) 

2.0 

CD) 

0.9 

62.6 

70.9 

32.3 

52,3 

69.9 

79,0 

37.7 

(NA) 

40.0 

41.7 

19,6 

(NA) 

5.1 

5.7 

1.8 

(NA) 

3.6 

3.6 

1.5 

2.0 

11.8 

12,8 

5,0 

6.6 

4.9 

3.1 

1.9 


47.9 

44.6 

25.5 

31,1 

43.8 

44.0 

23,4 

32.7 

55.0 

52.5 

29.6 

35.9 

54.6 

52,2 

27.4 

(NA) 

(D) 

(D) 

(D) 

CD) 

44,8 

41.3 

22,3 

28.0 

CD) 

CD) 

(D) 

CD) 

21.9 

20.7 

12.9 

15,1 

12,8 

16.6 

8.8 

(NA) 

12.5 

8.7 

4.9 

(NA) 

45.1 

33,0 

23.3 

21.1 

23.7: 

23.9 

13.6 

17.1 

29.3 1 

30.8 

16,0 

22.0 

12.7 

10.8 

8.1 

7.7 

12.8 

11,3 

5.9 

6.5 

31.5 

34.5 

16.6 

22,n 

14.2 

16.2 

7.6 

9.0 

59.6 

63.5 

31.8 

(NA) 

40.2 

(D) 

16.0 

CD) 

66,4 

71.1 

46.7 

60.1 

9.3 

7.0 

4.6 

(NA) 

79,1 

21.5 

40,3 

(NA) 

81.2 

64,5 

42.8 

(NA) 

CD) 

54,2 

41.1 

35.1 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 







































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned centers known as “Cedar Shopping Center" and “Mayflower Shopping Center” and establishments in the area bounded by: Colony, 

liVarrensville Center Rd., Okalona, Miramar Blvd., Silsby, Washington Blvd., Cedar Rd., and Fenwick. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .- 


aa 

34 195 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


3 


.$ 1 , 000 __ 


.$ 1 , 000 __ 


35 

12 400 


37 

20 259 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores--- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


27 

5 

14 

8 

7 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


12 
1 536 
Number of 
estab- 
lishments 


84 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt, (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


7 

2 

4 

1 

17 

12 

5 

4 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


3 

1 

1 

1 


54 


Food stores 


14 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists- 

Camera, photographic supply stores 


8 

1 

2 

2 

1 


MRC No. 2. Includes establishments on Detroit Ave. from St. Charles Ave. to Andrews Ave.-Elmwood Ave. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Retail stores, total: 


Number ___ 

Salpq 

$1,000 

47 

7 920 

Convenience goods stores: 

Number __ 

Sales _ _ 

_$1,000— 

11 

1 747 

Shopping goods stores: 

Number_— _ 

Sales - -- __- 

_ __$1,000 

18 

4 958 

All other stores: 

Number_ 

Sales__ 

_ —$1,000 . 

18 

1 215 



Number of 
estab¬ 
lishments 

Retail stores, total_ 


47 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ----- — — 

Hardware stores ___ 

Other - —_ _ _ 

2 

1 1 

1 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Dnn^'*ng places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

11 

1 

4 

2 

1 

4 

1 

4 


4 

6 

3 

3 

3 


59 ex. 591 


Other retail stores 


14 


53 part 
531 
533 
539 


General merchaniflise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

2 595 

“ 597 

5992 
2 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _■- 

Camera, photographic supply stores 


2 

3 

i 


Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No, 3, Includes the planned center known as “Eastgate Shopping Center” at the intersection of Mayfield Rd. and S.O.M. Center Rd., and other establishments in 

the 6600 block of Mayfield Rd. (Mayfield Heights, Cuyahoga Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,000— 


53 
19 982 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

2 


.$ 1 , 000 — 


$ 1 , 000 -- 


18 
7 010 


23 

11 625 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


15 

3 
7 

4 

n 

1 


52, 55, 

59 ex. 591 


12 

$ 1 , 000 -- 1 5^7 

Number of 
estab¬ 
lishments 


Retail stores, total- S3 


All other stores: 

Number_ 

Sales- 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


2 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


6 

4 

1 

1 


54 


Food stores 


8 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


2 


2 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


8 

5 

3 


59 pt. (591) 


Drug stores, proprietary stores 


2 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

1 


1 

2 


MRC No. 4. Includes the establishments in the area bounded by: Chester Ave., E. 87th, Euclid Ave., E. 88th, Carnegie Ave. S.E., E. 89th, Rear property line of lots on 

south side of Carnegie Ave. S.E., and E. 83rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$1,000— 


18 

24 062 


55 ex. 554 


Automotive dealers 


4 


54, 58, 591 

Convenience goods stores: 

Number ____ 

Sales __ 

_ $1,000— 

6 

4 871 

53 part, 56, 57 

Shopping goods stores: 

Number _ __ 

Sales __ 

_$1,000— 

5 

(D) 

52. 55, 

59 ex. 591 

All other stores: 

Number __-___ . 

Sales____ 

_$1,000 - 

5 

(D) 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


18 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ ___ _ 

Hardware stores __ __ 

Other - _ __ 

1 

1 


55 pt, (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 592 

2 594 

1 595 

- 597 

5992 
5 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































MAJOR RETAIL CENTERS 


Cleveland SMSA 22-11 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 6. Includes the planned centers known as “Lakeshore Shopping Center" and “Shore Shopping Center", and establishments on Lakeshore Blvd. from E. 218th 

through 229th block and on Shore Center Dr. from Babbitt Rd. to E. 228th. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.S1,000_- 


91 

32 952 


55 ex. 554 


Automotive Dealers 


2 


54, 58. 591 

Convenience goods stores: 

Number_—_ 

Sales_ 

_$1,000_.- 

36 

15 550 

53 part, 56, 57 

Shopping goods stores: 

Number ____ 

Sales __ _— _ 

-$1,000 

30 

11 540 

52, 55, 

59 ex. 591 

All other stores: 

Number _ __ - 

Sales__ ___ 

_ _ -$1,000..- 

25 

5 862 




Number of 
estab¬ 
lishments 


Retail stores, total 


91 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ ____ 

Hardware stores -______ 

Other ____ _ _ 

4 

1 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564,569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15,19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores _ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

15 

5 

5 
2 

3 
2 

9 

1 

4 

10 

6 

7 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


6 

2 

3 

1 

19 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores 


14 

2 


3 

1 

1 


MRC No. 7. Includes the planned centers known as "Lee-Harvard Shopping Center” and “Judd-Lee Plaza", and establishments on Lee Rd. from Glendale Ave. S.E., 

to Judson Dr. S.E., and on Harvard Ave. E. from Lee Rd. to 173rd St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56. 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


.$ 1 , 000 — 


$ 1 , 000 — 


$ 1 , 000 — 


.$ 1 , 000 — 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 

531 

533 


General merchan^lise group stores . 

Department stores_ 

Limited price variety stores_ 

......._I __ 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

57 

55 ex. 554 

Automotive dealers____ _ __ __ 

5 

17 886 

55 pt. (554) 

Gasoline service stations _____ _ 

2 

21 

56 

Apparel, accessory stores __ . __ _ 

9 

9 102 

561,567 

Men’s, boys' apparel stores, custom tailors - - 

2 


562-3, 568 

Women's clothing, specialty stores___ 

2 


562 

Women's ready-to-wear stores ____ . 

1 

21 

565 

Family clothing stores____ 

2 

6 168 

566 

Shoe stores __ _ 

2 


564, 569 

Other apparel, accessory stores __ _ 

1 

15 

57 

Furniture, home furnishings, equipment stores_ 

9 

2 616 

5712 

Furniture stores __ __ 

3 

Number of 

5713-15, 19 

Other home furnishings stores___ 

4 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores_—__ _ _ 

2 

57 

58 

Eating, drinking places______ 

7 


5812 

Eating places______ 

6 

2 

5813 

Drinking places (alcoholic beverages)_ _ 

1 

2 

59 pt. (591) 

Drug stores, proprietary stores__ _ i 

3 


59 ex. 591 

Other retail stores. ... __, 

6 

3 

592 

Liquor stores —_ _ __ _ 

1 

1 

594 

Book, stationery stores__ _ 

- 

1 

595 

Sporting goods stores, bicycle shops_ 

1 

1 
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TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 8. includes establishments in the area bounded by: Vestry Ave...N.W., W. 25th, W. Z4th. Gehring S.W-., W. 25th, Hancock Ave. S. extended. 

Hancock Ave. S., and W. 28th. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,CXX)__ 

54, 58, 591 Convenience goods stores: 

Number- 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number--- 

Sales_$1,000— 

52, 55, All other stores; 

59 ex. 591 Number_ 

Sales_$1,000„- 


5251 

52 ex. 5251 


Retail stores, total . 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


55 ex. 554 


22 
1 743 
Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores-- 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores 


Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops . 

597 Jewelry stores- 

5992 Florists _ 

5996 Camera, photographic supply stores . 


MRC No. 9. Includes establishments on Lorain Ave. from W. 105th to W. 111th Sts. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000_ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000__ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000__ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan(;iise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


23 55 ex. 554 

29 mn 

55 pt. (554) 

8 56 

(0) 561,567 

562-3, 568 
562 
5 565 

(D) 566 

564, 569 

iO 57 
786 5712 

Number of 

estab- 572,573 

lishments 

23 58 

5812 

5813 

2 


Automotive dealers . 


Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

^ 592 Liquor stores_ 

^ 594 Book, stationery stores_ 

^ 595 Sporting goods stores, bicycle shops 

^ 597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 10. Includes establishments on E. 131st from Marston Ave. S.E. to Nlavin, 

on Miles Ave. S. 

SIC code 

Kind of business 

Total 

SIC code 


Retail stores, total: 




Number —_ __ 

76 

55 ex. 554 


Sales_$1,000>_ 

15 627 





55pt.(554) 

54, 58, 591 

Convenience goods stores: 




Number ___ _ 

34 

56 


Sales _$1,000._ 

7 424 

561, 567 




562-3, 568 

53 part, 56, 57 

Shopping goods stores: 


562 


Number_ ____ ___ 

22 

565 


Sales ___ ___$1,000-. 

5 275 

566 




664, 569 

52, 55, 

All other stores: 



59 ex. 591 

Number__ ____ 

20 

57 


Sales _ _$1,000_- 

2 928 

5712 



Number of 

5713-15, 19 



estab¬ 

572,573 



lishments 



Retail stores, total__ —-- 

76 

58 1 




5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 ' 


ment dealers _____ 

3 


5251 

Hardware stores ___-_ 

i 2 

59 pt. (591) 

52 ex. 5251 

Other _— _ _ 

1 1 





59 ex. 591 

53 part 

General merchandise group stores_—-- 

3 

592 

531 

Department stores _-__ _ 

1 

594 

533 

Limited price variety stores — > - - - - 

1 

595 

539 

Miscellaneous general merchandise stores- 

1 

597 

54 

Food stores __ _ _ _ — — - - 

14 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive Dealers_ 

Gasoline service stations_ 

Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 

Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 

Other retail stores- 

Liquor stores_ 

Book, stationery stores-- 

Sporting goods stores, bicycle ^hops- 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores- 


2 

13 

1 

5 
1 
2 
4 
1 

6 
3 
1 


17 

9 

S 


11 

1 


M RC No. 11. Includes the planned center known as "Pleasant Valley Shopping Center" at the intersection of Pleasant Valley Rd. and Broadview Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SiC code 


Kind of business 


Number of 
estab¬ 
lishments 


$i,ooo__ 


32 

8 621 


55 ex. 554 
55 Rt. (554) 


Automotive dealers_ 

Gasoline service stations 


1 

1 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000__ 

Shopping goods stores: 

Number_ 

Sales _$1,000__ 

All other stores: 

Number_ 

Sales_-•_$1.CX)0„ 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


11 
5 661 


12 

2 /r59 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


9 

501 

Number of 
estab- 
lishments 

32 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


8 

1 

3 

2 

3 

1 

2 

1 

1 

3 

2 

1 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchan(;lise group stores- 

Department stdres- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

- 597 

5992 
7 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _■_.*_ 

Camera, photographic supply stores 


5 

1 


1 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Cleveland SMSA 


MAJUK Kt I AIL OtIN I LKb 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 12. Includes the planned center known as “Southgate Shopping Center” and establishments along Libby Rd. from Warrensville Center Rd. to Northfield Rd., along 
Northfield Rd. from Clare to Southgate Rd. and along Warrensville Center Rd, from Libby Rd. to Southgate Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


72 

65 056 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations . 


.$ 1 , 000 — 


.$ 1 , 000 — 


19 

12 195 


33 

50 961 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


21 

5 

7 

3 

9 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 20 

$1,000— 1 900 

Number of 
estab¬ 
lishments 


Retail stores, total- 72 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


3 

1 

2 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


5 

2 

2 

1 

7 

5 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


7 

4 

2 

1 


54 


Food stores 


11 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


11 

2 

2 

2 

3 

1 


MRC No. 13 . Includes the planned center known as “Southland Shopping Center" and the establishments on Pearl Rd. from Smith Rd. to Fernhurst Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


37 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


91 

863 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 


53 part, 56. 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000-_ 

Shopping goods stores: 

Number_ 

Sales_$1,000-- 

All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


28 
10 367 


39 

24 853 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


24 
2 643 

Number of 
estab¬ 
lishments 


91 


3 

1 

2 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


4 

20 

6 

7 

3 

7 


11 

3 

2 

6 


2 


53 part 
531 
533 
539 


General merchangiise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


8 

4 

2 

2 

17 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


14 

3 

1 

1 

2 

1 


O' vO 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 14. Includes the planned center known as "Westgate Shopping Center” and establishments in the area bounded by rear property line of lots along north side of Center 

Ridge Rd., Linden Rd., Addington Blvd. extended, Addington Blvd., W. 210th, and Wagar Rd. 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_._ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


5251 

52 ex. 5251 


51 

36 474 


25 

26 642 


11 
1 941 
Number of 
estab¬ 
lishments 


Retail stores, total . 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_j_ 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


Automotive Dealers 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 Eating, drinking places- 

5812 Eating places- 

5813 Drinking places (alcoholic beverages). 

59 pt. (591) Drug stores, proprietary stores- 


Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores 


MRC No. 15. Includes the planned center known as "Yorktown Shopping Center" and establishments in the area bounded by N.Y.C. R.R., W. 54th extended, W. 54th, 

IVIerkle Ave., W. 60th, Velma Ave., Pearl Rd., Velma Ave., and Ridge Rd. 


SIC code 

Kind of business 

Total 

SIC code ! 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_— _ _ 

49 

55 ex. 554 

Automotive dealers - ___ 

10 


Sales_ _$1,000- 

22 364 







55pt.(554) 1 

Gasoline service stations __ __ 

4 

54, 58, 591 

Convenience goods stores: 






Number _ _ __- - __ 

15 

56 

Apparel, accessory stores___ 

9 


Sales — _ _$1,000— 

4 565 

561,567 

Men’s, boys' apparel stores, custom tailors_ 

1 




562-3, 568 1 

Women’s clothing, specialty stores ___ 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores - _- 

1 


Number_ - _ __-_ 

13 

565 

Family clothing stores -_- _ _— 

1 


Sales _ _ — $1,000-- 

5 297 

566 

Shoe stores_ _ _ _ 

3 




564, 569 

Other apparel, accessory stores - -_ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number__ __ 

21 

57 

Furniture, home furnishings, equipment stores_ 

- 


Sales - _ - $1,000— 

12 502 

5712 

Furniture stores __ __ 

- 



Number of 

5713-15, 19 

Other home furnishings stores__ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores - __ 



Retail stores, total-- — - - 

49 

58 

Eating, drinking places -- — __ 

5 




5812 

Eating places_ — _ 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _- 

1 


ment dealers-- - - 

2 




5251 

Hardware stores_—-- 

1 

59 pt. (591) 

Drug stores, proprietary stores - __ 

1 

52 ex. 5251 

Other- - 

1 







59 ex. 591 

Other retail stores ____ 

5 

53 part 

General merchandise group stores-- 

4 

592 

Liquor stores_ _ _ 

1 

531 

Department stores --- - 

2 

594 

Book, stationery stores __ 

1 

533 

Limited price variety stores-- 

1 

595 

Sporting goods stores, bicycle shops -_ 

1 

539 

Miscellaneous general merchandise stores — _ - 

1 

597 

Jewelry stores _ - __ __ 

1 




5992 

Florists -- „• -__ __ 

1 

54 

Food stores --- 

9 

5996 

Camera, photographic supply stores__ 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 16. Includes the planned center known as "Great Northern Shopping Center" at the intersection of Lorain Rd. and Brookpark Rd. and the establishments 

along Lorain Rd. from Whitehorn to Bailey Rd, 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number--- -- - 

43 

55 ex. 554 

Automotive Dealers ---- 

Sales_ _ $1,0CX)— 

23 340 





55 pt. (554) 

Gasoline service stations - - 

Convenience goods stores: 




Number_- - 

14 

56 

Apparel, accessory stores__ _ 

Sales _ — _$1,000— 

8 981 

561, 567 

Men’s, boys’ apparel stores, custom tailors _ _ _ 



562-3, 568 

Women's clothing, specialty stores_ _ 

Shopping goods stores: 


562 

Women's ready-to-wear stores- - 

Number_ 

18 

565 

Family clothing stores_— -- — 

Sales _ _ _ _$1,000— 

9 962 

566 

Shoe stores_ _ _ __ _ 


• 

564, 569 

Other apparel, accessory stores _ —- 

All other stores: 




Number_ 

11 

57 

Furniture, home furnishings, equipment stores- 

Sales - . - — $1,000 . 

4 397 

5712 

Furniture stores - —--- 


Number of 

5713-15, 19 

Other home furnishings stores _ —-- 


estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores_ _- — -- - 

Retail stores, total _ — — 

43 

58 

Eating, drinking places _ _ __ _ —- 



5812 

Eating places _ _ _ — __ _ — - 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

ment dealers _ _ — _ - - 

1 



Hardware stores _ - -- 

- 

59 pt. (591) 

Drug stores, proprietary stores — - — 

Other ■ _ —- _ - _ 

1 





59 ex. 591 

Other retail stores _ — — -- - 

General merchandise group stores _ _ — ; 

5 

592 

Liquor stores- 

Department stores __ _ — „ _ 

1 

594 

Book, stationery stores -- - 

Limited price variety stores _ -- - 

2 

595 

Sporting goods stores, bicycle shops _ _ — 

Miscellaneous general merchandise stores „ 

2 

597 

Jewelry stores —-— —- 



5992 

Florists _ 

Food stores _ - — - - 

7 

5996 

Camera, photographic supply stores __ _ _ _ - 


Number of 
estab¬ 
lishments 


MRC No. 17. Includes the planned center known as "Parmatown Shopping Center" at the intersection of W. Ridgewood Dr. and Ridge Rd., extending along W. Ridgewood Dr. 

from Ridge Rd. to S. Canterbury and along Ridge Rd. from W. Ridgewood Dr. to Day Dr. 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number_ 

Sales_$1,000--. 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip- 

I ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


61 

31 480 


26 

21 656 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera nhntocrranhir .<;ijnnlv stores 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 18 . iincludes the planned center known as “Severance Center" on Mayfield Rd. from Taylor Rd. to Crest Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


.$ 1 , 000 ._ 


16 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


39 

860 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000„- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000-^ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


6 

1 528 


26 

15 024 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


7 

308 

Number of 
estab¬ 
lishments 


39 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


59 pt. (591) 


Drug stores, proprietary stores 


22 

3 

8 

7 

9 

2 

1 


1 

2 

2 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Linriited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


5 592 

2 594 

1 595 

- 597 

5992 

3 5996 


Liquor stores__ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

1 

1 

2 


MRC No. 19. Includes the planned center known as "Willo Plaza" and establishments on Euclid Ave. from Beidler St. to Robinhood Dr. 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales- 


Total 


$ 1 , 000 — 10 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


29 

136 


55 ex. 554 


Automotive dealers 


1 


55 pt. (554) 


Gasoline service stations 


3 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000„- 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


io| 

5 332 


10 
2 328 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


9 

2 476 

Number of 
estab- I 
lishments ' 


29! 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places__ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


7 

1 

2 

1 

2 

2 

1 

1 


2 

2 

1 


59 ex. 591 


Other retail stores 


3 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stdres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 

1 

1 


7 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _■_ 

Camera, photographic supply stores 


2 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































22-18 Cleveland SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 20. Includes the planned center known as “Shoregate b'liopping Center” and establishments at the intersection of Lake Shore Blvd. and E. 305th Rd., extending 
along Lake Shore Blvd. from E. 305th Rd. to Par St. and along E. 305th Rd. from Lake Shore Blvd. to Fairway Blvd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

49 

55 ex. 554 

Automotive Dealers 

1 


Sales _ _ —_ -___$1,000 

25 017 







55 pt. (554) 

Gasoline service stations ____ _ 

_ 

54, 58, 591 

Convenience goods stores: 






NiimhAr 

12 

56 

Apparel, accessory stores 

18 


$1,000 

10 905 

561, 567 

Men'-s, boy«i' apparel stores, custom tailors 

3 




562-3, 568 

Women's clothing, specialty stores ______ __ 

8 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores___ 

5 


Number__ _ ___ 

25 

565 

Family clothing stores 



$1,000 

12 733 

566 

Shoe stores 

6 




564, 569 

Other apparel, accessory stores_ __ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number ____ _ _ — 

12 

57 

Furniture, home furnishings, equipment stores_ 

2 


$1,000 

1 37 9 

5712 

Furniture stores 




Number of 

5713-15, 19 

Other home furnishings stores _ __ __ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ _ _ ____ 

2 


Retail stores, total __ — _ — 

49 

58 

Eating, drinking places --- 

2 




5812 

Eating places — - _ -- 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

- 


ment dealers __ _ - _ __ _ 

1 




5251 

Hardware stores _ _ __ ___ 

— 

59 pt. (591) 

Drug proprietary storey 

2 

52 ex. 5251 

Other ___ _ 

1 






59 ex. 591 

Other retail stores _— __ 

10 

53 part 

General merchandise group stores 

5 

592 

1 iqiior stores 

2 

531 

Department stores _ - - _ _ _ 

2 

594 

Book, stationery stores 

2 

533 

Limited price variety stores __ ___ 

2 

595 

Sporting goods stores, bicycle shops _ -- 

1 

539 

Miscellaneous general merchandise stores_— 

1 

597 

Jewelry stores 

1 




5992 

Florists _ __ _ - 

1 

54 

Food stores 

8 

5996 

Campi'e photographic "iupply stores 

1 







MRC No. 21 . Includes the planned center known as “Great Lakes Mall" and establishments on Montor Ave. from Garfield Rd. to Brentwood Rd. (Lake Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


26 
11 144 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number __ 

Sales __ _ __ 

___ _$1,000. 

8 

4 707 

53 part, 56, 57 

Shopping goods stores: 

Number 

Sales_ 

_ __ $1,000__ 

12 

5 936 

52, 55, 

59 ex. 591 

All other Stores: 

Number 

Sales _ __ _ __ 

$1,000— 

6 

501 




Number of 
estab¬ 
lishments 


Retail stores, total __ 


26 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers____ 

Hardware stores __ _ __ 

Other_ _ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572. 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


7 

1 

2 

1 

2 

2 


2 

1 


1 

2 

2 

1 


53 part 

531 

533 

con 


General merchandise group stores 

Department stbres_ 

Limited price variety stores_ 


3 

1 

1 


59 ex. 591 
592 

594 

595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 


4 















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 22 . Includes the establishments in the area bounded by: North side of Park Place North, North side of Main St., West side of N. St. Clair St., Phelps St., East side of 

State St., South side of E. Washington St., and Liberty St. (Painesville) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000__ 


74 

20 622 


55 ex. 554 


Automotive Dealers 


3 


55 pt, (554) 


Gasoline service stations 


5 


$ 1 , 000 — 


$ 1 , 000 — 


24 
4 504 


28 

11 918 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


13 

4 

4 
2 

5 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_$1,000— 


22 
4 200 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


11 

3 

1 

7 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


74 


5 

2 

3 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

2 594 

2 595 

- 597 

5992 
7 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


13 

9 

4 

4 

9 


3 


MRC No. 23. Includes the establishments on St. Clair Ave. N.E. from E. 103rd to E. 107th and on E. 105th and E. 106 Sts. from Clair Doan Ave. to Helena Ave, 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


.$ 1 , 000 - 10 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


46 

190 


55 ex. 554 


Automotive dealers 


3 


55 pt. (554) 


Gasoline service stations 


1 


.$ 1 , 000 _.. 


$ 1 , 000 - 


17 

4 453 


20 
4 345 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


8 

1 

2 

1 

4 

1 


52, 55, 

59 ex, 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000- 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


9 

1 392 

Number of 
estab¬ 
lishment 


46 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


8 

3 

2 

3 

6 

4 
2 

2 


59 ex. 591 


Other retail stores 


4 


53 part 
531 
533 
539 


General merchan(;lise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 

1 

1 

2 

9 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


1 

1 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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23-4 Columbus, Ga.-Ala., SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) j 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

1 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’ — -- - _ 

262 

64 931 

8 812 

2 906 

277 

64 457 

a 405 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ _ _ — _ __ 

6 

509 

69 

20 

6 

1 154 

146 

5251 

Hardware stores -_ _ __ 

2 

(0) 

(D) 

(D) 

3 

754 

85 

52 ex. 5251 

Other- _ - — — 

4 

(D) 

(D) 

(D) 

3 

1 

400 

61 

53 part* 

General merchandise group stores^ _ _ _ _ 

15 

22 039 

3 302 

1 167 

16 

23 238 

3 154 

53 i 

Department stores _ _ __ 

5 

18 761 

2 788 

920 

5 

19 528 

2 605 

533 

Limited price variety stores --- 

6 

2 828 

466 

228 

5 

3 240 

497 

539 

Miscellaneous general merchandise stores 

4 

450 

48 

19 

6 

470 

52 

54 

Food stores--- _ __ _ ~ 

18 

2 737 

192 

72 

15 

4 402 

306 

55 ex. 554 

Automotive dealers _ ______ 

25 

13 297 

1 305 

261 

26 

11 863 

1 219 

55 pt. (554) 

Gasoline service stations ^ — __ _ _ _ 

16 

1 609 

160 

56 

13 

1 316 

153 

56 

Apparel, accessory stores _ _ _ _ _ 

47 

9 132 

1 284 

454 

59 

8 869 

1 197 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ 

10 

2 540 

336 

96 

11 

1 801 

237 

562-3, 568 

Women’s clothing, specialty stores _ _ 

14 

(0) 

(D) 

ID) 

20 

3 522 

492 

562 

Women’s ready-to-wear stores^__ _ 

13 

3 120 

433 

157 

19 

3 483 

485 

565 

Family clothing stores^ _ - _ 

9 

1 382 

193 

83 

8 

ID) 

(D) 

566 

Shoe stores _ -- — _ _ _ 

12 

1 500 

234 

85 

15 

1 779 

252 

564, 569 

Other apparel, accessory stores — 

2 

(D) 

ID) 

ID) 

3 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

28 

5 327 

941 

224 

34 

5 131 

851 

5712 

Furniture stores _ _ _ __ 

13 

3 581 

575 

138 

14 

2 932 

509 

5713-15, 19 

Other home furnishings stores — _ _ 

; 2 

<D) 

ID) 

(D) 

4 

415 

93 

572, 573 

Household appliance, radio, television, music 

i 








stores _ _ __— 

' 13 

(D) 

ID) 

(0) 

16 

1 784 

249 

58 

Eating, drinking places__ __ 

42 

2 695 

569 

317 

47 

2 212 

485 

5812 

Eating places ____ - 

33 

2 319 

507 

285 

41 

2 084 

463 

5813 

Drinking places (alcoholic beverages) — __ 

9 

376 

62 

32 

6 

128 

22 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 

7 

2 572 

380 

130 

7 

1 384 

185 

59 ex. 591 

Other retail stores^__ ______ 

58 

5 014 

610 

205 

54 

4 888 

709 

592 

Liquor stores _ _ _ 

11 

841 

54 

17 

11 

671 

36 

594 

Book, stationery stores __ _ __ _ _ 


. 



1 

(0) 

(0) 

595 

Sporting goods stores, bicycle shops___ 

5 

494 

39 

22 

5 

534 

70 

597 

Jewelry stores ____ - __ 

13 

2 071 

293 

89 

12 

1 620 

259 

5992 

Florists_ - - - -____— 

2 

(D) 

ID) 

(D) 

1 

(D) 

(0) 

5996 

Camera, photographic supply stores -__ - _ 

“ 


- 


1 

(D) 

<D) 


SELECTED SERVICES 








7011 

Hotels, motels _ — _ ^ _ __ 

5 

ID) 

1 (D) 

ID) 

3 

941 

429 

783 

Motion picture theaters - _ - _ 

4 

ID) 

1 

ID) 

(D) 

4 

1 S13 

115 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA). Not avallabie. 

^1958 group totals for SIC 53 and 56 may Include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Columbus, Ga.-Ala., SMSA 23-5 


TABLE 2. The City: 1963 and 1958 





1963 



1958’ 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

TotaP __ ___ __ 

1 192 

187 639 

19 869 

6 806 

1 174 

151 962 

16 733 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ ___ _ _ 


7 337 

969 

249 

34 

(D) 

(D) 

5251 

Hardware stores - ^ _ __ _ _ 

13 

682 

84 

30 

15 

fD) 

(D) 

52 ex. 5251 

Other__ __ 

25 

6 655 

885 

219 

19 

6 762 

867 

53 part* 

General merchandise group stores^_ ___ _ _ 

31 

27 648 

3 608 

1 299 

48 

25 988 

(D) 

531 

Department stores ___ _ __ 

5 

18 761 

2 788 

920 

5 

19 528 

2 605 

533 

Limited price variety stores____ _ 

12 

(D) 

ID) 

ID) 

14 

5 332 

789 

539 

Miscellaneous general merchandise stores_ 

14 

(0) 

ID) 

(0) 

(NA) 

(NA) 

(NA) 

54 

Food stores__ _ „ _ __ _ _ 

249 

33 141 

2 170 

808 

298 

33 020 

1 890 

55 ex. 554 

Automotive dealers -_ _ __ 

1 

97 

50 721 

3 971 

941 

73 

27 467 

2 588 

55 pt, (554) 

! 

Gasoline service stations _ __ 

182 

(D> 

ID) 

ID) 

146 

11 368 

1 069 

56 

Apparel, accessory stores _ — __ __ _ _ 

85 

13 091 

1 786 

635 

88 

11 585 

1 578 

561, 567 

Men’s, boys’ apparel stores, custom tailors _ _ 

13 

(D) 

(0) 

ID) 

18 

(D) 

(D) 

562-3, 568 

Women’s clothing, specialty stores __ _ __ 

34 

(D) 

ID) 

ID) 

30 

4 601 

656 

562 

Women's ready-to-wear stores^_ _ __ _ _ 

28 

(0) 

ID) 

ID) 

29 

(D) 

(D) 

565 

Family clothing stores^__ _ _ _ 

13 

1 762 

234 

95 

14 

1 558 

178 

566 

Shoe stores ___ - __ 

17 

ID) 

ID) 

(D) 

19 

fD) 

(D) 

564, 569 

Other apparel, accessory stores __ __ 

8 

832 

104 

40 

7 

(0) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

92 

ID) 

ID) 

ID) 

106 

11 371 

1 768 

5712 

Furniture stores _ _ „ _ ___ 

38 

(0) 

ID) 

ID) 

(NA) 

(NA) 

(NA) 

5713-15, 19 

Other home furnishings stores ___ 

! 

ID) 

ID) 

ID) 

(NA) 

(NA) 

(na) 

572, 573 

Household appliance, radio, television, music 
stores _ -- __ 

38 

4 622 

571 

151 

44 

(D) 

(D) 

58 

Eating, drinking places_ - _ _ 

197 

10 085 

2 079 

i 124 

178 

7 295 

1 442 

5812 

Eating places — __ ___ _ 

155 

8 830 

1 876 

1 004 

147 

(D) 

(D) 

5813 

Drinking places (alcoholic beverages) - _ 

42 

1 255 

203 

120 

31 

(D) 

(D) 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ _ 

35 

6 015 

819 

304 

47 

(D) 

(D) 

59 ex. 591 

Other retail stores’* __ __ _ _ 

188 

12 252 

1 326 

459 

156 

11 334 

1 332 

592 

Liquor stores _ _ _ __ _ _ _ _ 

70 

5 468 

293 

124 

52 

3 549 

230 

594 

Book, stationery stores __ 

1 

ID) 

ID) 

ID) 

3 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops _ -- 

14 

ID) 

ID) 

ID) 

8 

(D) 

(0) 

597 

Jewelry stores__ ____ _ __ 

17 

ID) 

ID) 

ID) 

14 

(D) 

(0) 

5992 

Florists _ _ _ ___ 

17 

643 

92 

39 

(NA) 

(NA) 

(NA) 

5996 

Camera, photographic supply stores _ __ _ _ _ 

2 

ID) 

ID) 

ID) 

(NA) 

(NA) 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels _ _ —__—_ — 

20 

ID) 

CD) 

ID) 

18 

(0) 

(D) 

783 

Motion picture theaters -_ __ — _ - 

9 

ID) 

ID) 

(D) 

9 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































23-6 Columbus, Ga.-Ala., SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 1 
employees, ; 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($i,ooo} 


RETAIL STORES 









TotaP _ __ ____ 

1 645 

224 440 

22 971 

8 125 

1 644 

176 960 

18 485 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ ___ _ _ 

44 

9 197 

1 248 

302 

48 

8 854 

1 120 

5251 

Hardware stores __ __ _ _ _ _ 

15 

868 

103 

37 

23 

1 635 

185 

52 ex. 5251 

Other - ----- -- 

29 

8 329 

1 145 

265 

25 

7 219 

935 

53 part* 

General merchandise group stores^_ __ 

50 

30 819 

3 976 

1 459 

80 

26 947 

3 523 

53i 

Department stores _ _ _ ___ 

5 

18 761 

2 788 

920 

5 

19 528 

2 605 

533 

Limited price variety stores ___ _ ___ 

18 

6 533 

970 

421 

14 

5 332 

789 

539 

Miscellaneous general merchandise stores _ 

27 

5 525 

218 

118 

(NA) 

(NA) 

(NA) 

54 

Food stores _ __ __ 

415 

48 205 

2 890 

1 126 

485 

43 100 

2 290 

55 ex. 554 

Automotive dealers .. __ _ __ __ _ 

130 

53 656 

4 165 

1 003 

103 

30 033 

2 690 

55 pt. (554) 

Gasoline service stations __ ______ 

245 

19 967 

1 730 

707 

205 

14 151 

1 248 

56 

Apparel, accessory stores ____ _ __ 

107 

15 338 

2 039 

750 

102 

12 369 

1 667 

561, 567 

Men’s, boys' apparel stores, custom tailors _ _ 

18 

3 129 

403 

128 

20 

2 647 

385 

562-3, 568 

Women's clothing, specialty stores_ 

40 

6 243 

852 

309 

36 

4 830 

(D) 

562 

Women's ready-to-wear stores^ _ __ 

33 

5 865 

788 

285 

33 

4 781 

670 

565 

Family clothing stores^ _ _ _ __ 

19 

2 869 

352 

150 

17 

1 929 

227 

566 

Shoe stores __ _ __ __ 

21 

2 233 

327 

122 

20 

2 232 

313 

564, 569 

Other apparel, accessory stores __ 

9 

864 

105 

41 

9 

731 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

107 

12 573 

1 872 

507 

127 

12 040 

1 869 

5712 

Furniture stores ___ __ _ _ 

49 

6 558 

1 122 

302 

68 

7 664 

1 288 

5713-15, 19 

Other home furnishings stores__ _ 

18 

1 338 

164 

51 

10 

625 

179 

572, 573 

Household appliance, radio, television, music 









stores _ __ _ ___ 

40 

4 677 

586 

154 

49 

3 751 

402 

58 

Eating, drinking places__ 

260 

12 912 

2 563 

1 386 

233 

9 726 

1 901 

5812 

Eating places _ _ _ ___ __ _ 

212 

11 467 

2 350 

1 261 

198 

8 821 

1 806 

5813 

Drinking places (alcoholic beverages) _ _ _ 

48 

1 445 

213 

125 

35 

905 

95 

59 pt. (591) 

1 

Drug stores, proprietary stores _ _ _____ 

47 

6 662 

940 

345 

58 

5 064 

628 

59 ex. 591 

Other retail stores^ _ _ _ _ ____ 

240 

14 911 

1 548 

540 

2 03 

14 676 

1 549 

592 

Liquor stores __ _ __ _ 

77 

6 781 

374 

143 

59 

5 125 

297 

594 

Book, stationery stores __ _ __ ___ 

1 

(D) 

(D) 

(D) 

3 

(D) 

(0) 

595 

Sporting goods stores, bicycle shops_ _ 

22 

870 

88 

50 

13 

707 

85 

597 

Jewelry stores _ _ __ _ _ 

18 

2 301 

329 

95 

15 

2 136 

339 

5992 

Florists _ _ _ _ _ __ 

25 

759 

112 

49 

22 

525 

71 

5996 

Camera, photographic supply stores__ _ 

2 

(D) 

(D) 

(D) 

- 

(0) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels __ _ _ _ __ _ __ 

29 

2 629 

637 

377 

29 

2 32 9 

658 

783 

Motion picture theaters _____ 

10 

1 186 

250 

133 

1 

15 

1 464 

io) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































MAJOR RETAIL CENTERS 


Columbus, Ga.-Ala., SMSA 23-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’__ 

0.7 

23.5 

26.8 

100.0 

100,0 

100.0 

100.0 

100.0 

100.c 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ---- - 

-55.9 

(0) 

3.9 

0.8 

1.8 

3.9 

Co) 

4.1 

5.C 

5251 

Hardware stores -—__ 

(D) 

(D) 

-46.9 

(d) 

1,2 

0.4 

(D) 

0.4 

0.9 

52 ex. 5251 

Other --- 

(D) 

-1.6 

15.4 

(D) 

0.6 

3.5 

4.4 

3.7 

4.1 

53 part' 

General merchandise group stores^'^__ 

-5.2 

6.4 

14.4 

33.9 

36.1 

14,7 

17.1 

13.7 

15.2 

531 

Department stores__ - _ _ 

-3.9 

-3.9 

-3.9 

28.9 

30,3 

10.0 

12.9 

8.4 

11.0 

533 

Limited price variety stores___ 

-12.7 

(D) i 

22.5 

4.4 

5.0 

(d) 

3.5 

2.9 

3,0 

539 

Miscellaneous general merchandise stores _ 

-4.3 

(d) 

(na) 

0.7 

0.7 

(D) 

(na) 

2.5 

(na) 

54 

Food stores __ _ _- _ — _ __ 

-37.8 

0.4 

11.8 

4.2 

6.8 

17.7 

21.7 

21.5 

24,4 

55 ex. 554 

Automotive dealers _ _ 

12.1 

84.7 

78.7 

20.5 

18.4 

27,0 

18.1 

23.9 

17.0 

55 pt. (554) 

Gasoline service stations -- _ 

22.3 

(D) 

41.1 

2.5 

2.0 

(D) 

7.5 

8.9 

0.0 

56 

Apparel, accessory stores^ _ __ - --- — 

Men’s, boys’ apparel stores, custom tailors_ 

3.0 

13.0 

24.0 

14.1 

13.8 

7.0 

7.6 

6.8 

7.0 

561, 567 

41.0 

1 (D) 

18.2 

3.9 

2,8 

(D) 

(d) 

1.4 

1.5 

562-3, 568 

Women’s clothing, specialty stores _ -- 

(D) 

1 (D) 

29.3 

(D) 

5.5 

(D) 

3.0 

2.8 

2.7 

562 

Women’s ready-to-wear stores^ > __ __ — 

-10.4 

(d) 

22.7 

4.8 

5,4 

(D) 

(D) 

2.6 

2.7 

565 

Family clothing stores3 __ -- - 

(D) 

13.1 

48.7 

2.1 

(0) 

0.9 

1.0 

1.3 

1.1 

566 

Shoe stores _ — - —- 

-15.7 

(d) 

- 

2.3 

2.8 

(d) 

(0) 

1.0 

1.3 

564, 569 

Other apparel, accessory stores- _ 

(D) 

(d) 

18.2 

(0) 

(D) 

0.4 

(o) 

0.4 

0.4 

57 

Furniture, home furnishings, equipment stores- 

3.8 

(d) 

4.4 

8.2 

8.0 

(D) 

7.5 

5.6 

6.8 

5712 

Furniture stores — ______-- 

22.1 

(d) 

-14.4 

5.5 

4,5 

(D) 

(na) 

2.9 

4.3 

5713-15, 19 

Other home furnishings stores _ __ 

(D) 

(D) 

114. 1 

(D) 

0.6 

(D) 

(na) 

0.6 

0.4 

572, 573 

Household appliance, radio, television, music 
stores_ _ — -- 

(d) 

(0) 

24.7 

(D) 

2.8 

2.5 

(d) 

2.1 

2.1 

58 

Eating, drinking places _ ___ - - 

21.8 

38.2 

32.8 

4.2 

3.4 

5.4 

4.8 

5.8 

5.5 

5812 

Eating places _ _ __ _— - — 

11.3 

(d) 

30.0 

3.6 

3.2 

4.7 

(0) 

5.1 

5.0 

5813 

Drinking places (alcoholic beverages) __ _ _ 

193.8 

(d) 

59.7 

0,6 

0.2 

0.7 

(D) 

0.7 

0.5 

59 pt. (591) 

Drug stores, proprietary stores ___ -_ --- 

85.8 

(d) 

35.5 

4.0 

2.1 

3.2 

(0) 

3.1 

2.9 

59 ex. 591 

Other retail stores'* ___ __ 

2.6 

8.1 

1.6 

7.7 

7.6 

6.5 

7,5 

6.6 

8.3 

592 

Liquor stores _ — - - 

25.3 

54.1 

32,3 

1.3 

1.0 

2.9 

2.3 

3.0 

2.9 

594 

Book, stationery stores_ _ _ 

(D) 

(D) 

(D) 


(D) 

(d) 

(D) 

(d) 

(D) 

595 

Sporting goods stores, bicycle shops _ — — 

-7,5 

(D) 

23.1 

0.8 

0.8 

(D) 

(d) 

0 . 4 

0.4 

597 

Jewelry stores __ — -- - 

27.8 

(D) 

7.7 

3.2 

2.5 

(d) 

(d) 

1,0 

1.2 

5992 

Florists __- — -— - - 

(D) 

(na) 

44.6 

(D) 

(D) 

0.3 

(na) 

0.3 

0.3 

5996 

Camera, photographic supply stores — - 

(D) 

(na) 

(D) 


(D) 

(D) 

(na) 

(0) 

(0) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

(D) 

(D) 

12.9 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

(D) 

(D) 

-19.0 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes; - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business, 
excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

Hflta limitpH tn “pmninupr" pcfnhlichmpnf«s 



































TABLE 5. 


CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^- 

34.6 

42.4 

28.9 

36.4 

52 

Lumber, building materials, hardware, farm equipment dealers- 

6.9 

(D) 

5.5 

13.0 

5251 

Hardware stores- 

(D) 

(d) 

(d) 

46,1 

52 ex. 5251 

Other _ 

(d) 

5.9 

(d) 

5 # 5 

53 part* i 

General merchandise group stores Li- 

79.7 

89.4 

71.5 

86.2 

531 

Department stores_ 

100.0 

100.0 

100.0 

100,0 

533 

Limited price variety stores- 

(d) 

60.8 

43,3 

60.0 

539 

Miscellaneous general merchandise stores- 

(o) 

(na) 

8.1 

{ NA) 

54 

Food stores- 

8.3 

13.3 

5,7 

10.2 

55 ex. 554 

Automotive dealers_ 

26,2 

43.2 

24.8 

39.5 

55 pt. (554) 

Gasoline service stations- 

(D) 

11.6 

8.1 

9.3 

56 

Apparel, accessory stores’ —- - - — 

69,8 

76.6 

59.5 

71.7 

561, 567 

Men’s, boys’apparel stores, custom tailors - _ _ -- -- 

(D) 

(D) 

81,2 

68.0 

562-3, 568 

Women’s clothing, specialty stores_- ___ — -- 

(D) 

76.5 

(D) , 

72.9 

562 

Women’s ready-to-wear stores^ __ — -- 

(D) 

(d) 

53.2 1 

72.9 

565 

Family clothing stores^ _ - ^ _ - _ —- 

78.4 

(d) 

48.2 

(D) 

566 

Shoe stores__ _ _ - -— - - 

(D) 

(d) 

67.2 i 

79,7 

564, 569 

Other apparel, accessory stores __ ---- 

(D) 

(d) 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores __ _ — 

(D) 

45.1 

42.4 

42.6 

5712 

Furniture stores _ _ _ — -- - _ _ ^ 

(0) : 

(na) 

54.6 

38.3 

5713-15, 19 

Other home furnishings stores _ _- — 

(D) 1 

(na) I 

(D) 

66.4 

572, 573 

Household appliance, radio, television, music stores _ — 

(d) 

(d) 

(d) 

47.6 

58 

Eating, drinking places -_ ___ -_ _ _ 

26,7 

30.3 

20.9 

22.7 

5812 

Eating places __ _ _ __ ___ 

26.3 

(d) 

20.2 

23.6 

5813 

Drinking places (alcoholic beverages) __ ___ _ _ _ _ 

30.0 

(d) 

26.0 

14,1 

59 pt. (591) 

Drug stores, proprietary stores _____ .. ____ 

42.8 

(d) 

37.5 

27.3 

59 ex. 591 

Other retail stores^__ _ _ _ _ 

40.9 

43. 1 

33.6 

33.3 

592 

Liquor stores_ __ _ ____ _ __ 

15.4 

18.9 

12.4 

13.1 

594 

Book, stationery stores , _ __ __ ___ 

(D) 

(d) 

(D) 

(d) 

595 

Sporting goods stores, bicycle shops __ _ __ 

(D) 

(d) 

56.8 

75.5 

597 

Jewelry stores __ __ » _ ___ __ 

(d) 

(d) 

90.0 

75,8 

5992 

Florists_ _ _ _ _ ___ ___ _ 

(D) 

(na) 

(D) 

(d) 

5996 

Camera, photographic supply stores _ _ __ 

(D) 

(na) 

(D) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels — _ ____ , _ _ _ 

(d) 

(d) 

(d) 

40.4 

783 

Motion picture theaters _ __ __ __ _ 

(D) 

(d) 

(D) 

55,5 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 
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24-4 Columbus, Ohio SMSA 


major retail centers 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 


RETAIL STORES 


Total^ _ _ __ __ 

52 

Lumber, building materials, hardware, farm equip- 


ment dealers __ __ 

5251 

Hardware stores _ 

52 ex. 5251 

Other_ _ _ 

53 part* 

General merchandise group stores__ 

531 

Department stores ___ 

533 

Limited price variety stores _ 

539 

Miscellaneous general merchandise stores _ 

54 

Food stores _ _ _ 

55 ex. 554 

Automotive dealers __ 

55 pt. (554) 

Gasoline service stations ... 

56 

Apparel, accessory stores__ 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

562-3, 568 

Women’s clothine. specialty storfi.*; 

562 

Women’s readv-to-wear stores^ 

565 

Family clothing stores^ _ _ 

566 

Shoe stores ___ 

564, 569 

Other apparel, accessory stores ^ 

57 

Furniture, home furnishings, equipment stores_ 

5712 

Furniture stores ___ _ 

5713-15. 19 

Other home furnishings stores __ 

572. 573 

Household appliance, radio, television, music 


stores __ __ _ 

58 

Eating, drinking places __ 

5812 

Eating places ___ _ _ _ 

5813 

Drinking olaces (alcoholic beveragAs) 

59 pt. (591) 

Drug stores, proprietary stores _ .. _ 

59 ex. 591 

Other retail stores^ _ __ 

592 

Liquor stores __ 

594 

Book, stationery stores _ __ 

595 

Sporting goods stores, bicycle shops 

597 

Jewelry stores _ ___ _ , 

5992 

Florists __ ___ __ 

5996 

Camera, photographic supply stores 


SELECTED SERVICES 

7011 1 

Hotels, motels___ _ _ 

783 1 

Motion picture theaters __ 



1 

363 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

552 

225 382 

36 978 

10 486 

673 

218 

222 

36 678 

13 

1 759 

339 

68 

22 

5 

174 

642 

1 

(D) 

(D) 

(D) 

5 


492 

71 

12 

(0) 

<D) 

(0) 

17 

4 

682 

571 

16 

(D) 

(D) 

(D) 

19 

104 

233 

18 208 

5 

(D) 

(D) 

(D) 

6 


(D) 

(D1 

7 

4 444 

880 

361 

8 

4 

982 

1 038 

4 

715 

ill 

32 

5 


(D) 

(P) 

76 

5 471 

466 

194 

92 

7 

113 

563 

11 

23 217 

2 484 

508 

14 

27 

974 

3 175 

15 

(0) 

(D) 

<D) 

10 

1 

058 

93 

86 

18 847 

3 992 

1 139 

116 

23 

963 

4 444 

23 

4 760 

an 

220 

34 

5 

263 

983 

31 

5 379 

972 

302 

36 

7 

155 

1 306 

14 

4 532 

869 

273 

23 

6 

293 

1 152 

4 

(D) 

(D) 

(D) 

8 

5 

765 

1 206 

25 

4 057 

708 

208 

33 

5 

538 

933 

3 

(D) 

(D) 

(D) 

5 


242 

16 

47 

16 888 

2 992 

565 

54 

14 

764 

2 524 

22 

8 657 

1 763 

295 

21 

7 

039 

1 294 

4 

(D) 

(D) 

(D) 

10 

2 

935 

492 

21 

(0) 

(0) 

(D) 

23 

4 

790 

736 

143 

13 835 

3 848 

1 768 

176 

13 

577 

3 813 

103 

11 309 

3 298 

1 529 

144 

11 

483 

3 352 

40 

2 526 

550 

239 

32 

2 

094 

461 

11 

3 358 

485 

136 

14 

3 

026 

508 

134 

15 502 

2 365 

549 

156 

17 

340 

2 700 

3 

(0) 

(0) 

(D) 

4 

2 

143 

74 

4 

336 

70 

31 

6 

1 

057 

271 

7 

1 009 

152 

26 

7 


786 

91 

29 

5 229 

937 

189 

36 

6 

019 

1 160 

9 

797 

184 

52 

9 


790 

185 

3 

(0) 

(0) 

(D> 

4 

1 

450 

147 

16 

10 259 

4 285 

1 933 

15 

9 

127 

3 170 

5 

1 408 

320 

110 

6 

1 

336 

403 


Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

Excludes nonltore^etaile^irfe ^L'ii establishmetits which could not be classified and tabulated by detailed kinds of business. 

nonsiore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data foi those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Columbus, Ohio, SMSA 24-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
vi^orkweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ 

3 617 

774 795 

98 702 

28 703 

4 2B2 

719 096 

91 437 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ __ __ __ 

162 

36 693 

5 259 

1 068 

236 

41 016 

5 486 

5251 

Hardware stores __ _ 

59 

8 966 

1 051 

281 

83 

8 738 

975 

52 ex. 5251 

Other _ _ _ 

103 

27 727 

4 208 

787 

153 

32 278 

4 511 

53 part' 

General merchandise group stores^ _ __ 

89 

159 857 

24 092 

6 917 

120 

124 098 

20 842 

531 

Department stores__ ___ _ 

12 

136 598 

20 810 

5 748 

11 

(D) 

(D) 

533 

Limited price variftty stores 

44 

16 805 

2 433 

908 

1 50 

9 891 

1 917 

539 

Miscellaneous general merchandise stores 

33 

6 454 : 

849 ^ 

261 

1 43 

(D) 

(D) 

54 

Food stores_ __ __ 

676 

141 298 

10 294 ' 

3 494 

854 

153 187 

10 035 

55 ex, 554 

Automotive dealers_ __ __ 

208 

176 814 

17 087 

2 994 

215 

139 438 

14 361 

55 pt. (554) 

Gasoline service stations _ __ _ __ _ _ 

490 

53 908 

5 669 

1 653 

477 

46 096 

4 310 

56 

Apparel, accessory stores _ __ _ 

180 

30 267 

5 535 ’ 

1 704 

254 

39 300 

6 660 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

50 

7 422 

1 205 

371 

65 

7 678 

1 314 

562-3, 568 

Women’s clothing, specialty stores_ _ 

55 

a 496 

1 388 

475 

80 

10 426 

1 809 

562 

Women’s ready-to-wear stores^_ _ 

27 

7 139 

1 218 

419 

48 

9 050 

1 593 

565 

Family clothing stores^_ __ _ 

22 

7 395 

(D) 

ID) 

24 

11 032 

1 963 

566 

Shoe stores _ ___ __ 

: 50 

6 837 

i >072' 

321 

70 

9 561 

I 524 

564, 569 

Other apparel, accessory stores_ __ 

3 

117 

{D)| 

(D) 

11 

553 

50 

57 

Furniture, home furnishings, equipment stores_ 

212 

40 338 

' 6 143 

1 194 

296 

37 743 

5 983 

5712 

Furniture stores _ __ ____ 

77 

20 614 

3 257 

561 

95 

17 290 

2 949 

5713-15, 19 

Other home furnishings stores _____ 

39 

4 852 

834 

179 

61 

5 711 

922 

572, 573 

Household appliance, radio, television, music 









stores _ _____ __ 

96 

14 872 

2 052 

454 

140 

14 742 

2 112 

58 

Eating, drinking places ____ 

973 

69 343 

16 144 

7 069 

1 062 

63 932 

14 777 

5812 

Eating places _ __ _ ___ __ 

618 

49 534 

12 563 

5 550 

813 

50 133 

12 369 

5813 

Drinking places (alcoholic beverages) __ 

355 

19 809 

3 581 

1 519 

249 

13 799 

2 408 

59 pt. (591) 

Drug stores, proprietary stores _ _ 

149 

25 408 

3 873 

1 289 

184 

26 058 

3 606 

59 ex. 591 

Other retail stores'* ___ _ ____ 

478 

40 869 

4 606 

1 321 

584 

48 228 

5 377 

592 

Liquor stores___ 

113 

14 047 

564 

211 

98 

15 550 

552 

594 

Book, stationery stores — __ _ _ _ 

13 

1 137 

146 

57 

20 

2 211 

468 

595 

Sporting goods stores, bicycle shops__ _ 

23 

1 585 

192 

42 

29 

2 549 

324 

597 

Jewelry stores __ _ __ 

46 

7 254 

1 150 

293 

67 

7 789 

1 375 

5992 

Florists __ _ ~ __ 

35 

1 789 

362 

127 

54 

2 089 

365 

5996 

Camera, photographic supply stores _ — __ 

5 

1 025 

90 

20 

11 

1 802 

166 


SELECTED SERVICES 








7011 

Hotels, motels __ ___ ___ 

61 

19 920 

7 074 

3 096 

57 

(D) 

(D) 

783 

Motion picture theaters - _ -- _ 

23 

(D) 

(0) 

(D) 

46 

3 537 

954 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

jl958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 



































24-6 Columbus, Ohio SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

I 1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP_ _ . -. 

5 444 

1 118 162 

134 532 

40 261 

5 741 

697 567 

109 435 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ _ __ _ _ _ _ __ 

289 1 

61 762 

8 206 

1 791 

384 

64 467 

7 931 

5251 

Hardware stores _ — __ —_ 

103 

16 957 

2 053 

601 

126 

13 791 

1 659 

52 ex. 5251 

Other _____ _ __ _ 

186 

44 805 

6 153 

1 190 

258 

50 676 

6 572 

53 part* 

General merchandise group stores^ __ _ . 

I4i j 

184 542 

27 159 

8 149 

176 

131 491 

21 752 

531 

Department stores __ ____ — __ 

17 

152 003 

22 424 

6 385 

1 ^2 

109 898 

18 (446 

533 

Limited price variety stores __ — _ _ 

66 1 

23 577 

3 554 

1 368 

1 69 

(D) 

(D) 

539 

Miscellaneous general merchandise stores 

58 1 

8 962 

1 181 

396 

75 

(D) 

(DJ 

54 

Food stores_ _ _ _ _ _ __ 

974 

252 517 

18 348 

5 944 

1 116 

20 5 663 

13 500 

55 ex. 554 

Automotive dealers __ _ __ _ _ 

315 

226 159 

21 524 

3 824 

311 

162 959 

16 569 

55 pt. (554) 

Gasoline service stations ___ 

838 

88 134 

8 798 

2 694 

697 

64 883 

5 923 

56 

Apparel, accessory stores __ _______ 

285 

47 103 

7 605 

2 425 

321 

47 918 

7 827 

561, 567 

Men's, boys’ apparel stores, custom tailors _ __ 

68 

10 178 

1 586 

491 

76 

1 9 101 

1 479 

562-3, 568 

Women's clothing, specialty stores _ _ 

90 

12 909 

1 868 

696 

96 

! 11 598 

1 955 

562 

Women's ready-to-wear stores^ __ -- 

55 

10 420 

1 557 

590 

64 

10 222 

1 739 

565 

Family clothing stores^ _ _ __ _ _ 

33 

12 755 

2 468 

717 

34 

1 15 602 

2 658 

566 

Shoe stores _ — -- _ __ — 

81 

10 544 

1 586 

476 

94 

lU 833 

1 666 

564, 569 

Other apparel, accessory stores __ _ _ __ 

13 

717 

97 

45 

17 

733 

! 

69 

57 

Furniture, home furnishings, equipment stores_ 

327 

56 368 

8 410 

1 695 

377 

, 44 792 

6 960 

5712 

Furniture stores _____- -- 

125 

29 005 

4 434 

799 

128 

20 729 

3 418 

5713-15, 19 

Other home furnishings stores -- - 

65 , 

7 560 

1 109 

261 

71 

1 6 306 

1 016 

572, 573 

Household appliance, radio, television, music 

1 








stores _ _ ---— ___ 

137 

19 803 

2 867 

635 

178 

17 757 

2 526 

58 

Eating, drinking places __ _ __ __ 

1 325 

95 417 

21 664 

9 753 

1 343 

78 839 

17 911 

5812 

Eating places_ _ __ _ _ 

880 

70 363 

17 243 

7 875 

1 029 

61 606 

14 983 

5813 

Drinking places (alcoholic beverages) _ _ 

445 

25 054 

4 421 

1 878 

314 

17 233 

2 928 

59 pt. (591) 

Drug stores, proprietary stores __ __ -- 

218 

39 250 

5 740 

1 928 

231 

33 894 

4 573 

59 ex. 591 

Other retail stores^ __ __ __ _ 

732 

66 910 

7 078 

2 058 

785 

62 461 

6 489 

592 

Liquor stores ___ _ 

154 i 

20 851 

855 

310 

122 

18 333 

697 

594 

Book, stationery stores _ _ __ _ _ 

19 

1 687 

225 

93 

27 

2 656 

516 

595 

Sporting goods stores, bicycle shops __ 

35 

2 293 

295 

65 

41 

2 931 

36 4 

597 

Jewelry stores __ ___ ____ 

66 

8 575 

1 313 

333 

82 

8 284 

1 423 

5992 

Florists__ - - -_-__ 

63 

3 395 

735 

265 

77 

2 739 

476 

5996 

Camera, photographic supply stores __ __ 

9 

1 435 

130 

31 

15 

2 182 

194 


SELECTED SERVICES 








7011 

Hotels, motels _ __ __ — _ _ __ 

111 

22 496 

7 569 

3 355 

110 

13 770 

4 242 

783 

Motion picture theaters — —- _ _ 

37 

(DJ 

(D) 

(D) 

61 

4 212 

1 089 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments vi/hich could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Columbus, Ohio, SMSA 24-7 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 






Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

_ i 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 


m 


RETAIL STORES 

Total^_ „ 

3,3 

7.7 

24.6 

100.0 

100.0 

lOOoO 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ___ __ 

-66.0 

-10.5 

-4.2 

0.8 

2.4 

4.7 

5.7 

5.5 

7.2 

5251 

Hardware stores----- 

(d) 

2.6 

23.0 

(d) i 

0.2 

1.2 

1.2 

1.5 

1.5 

52 ex. 5251 

Other___ 

(D) 

-14.1 

-11.6 

(d) 

2,1 

3.6 

4.5 

4.0 

5.6 

53 part' 

General merchandise group stores^*^__ _ __ 

(d) 

28.8 

40.3 

(D) 

47.8 

20.6 

17.3 

16.5 

14.6 

531 

Department stores ____ 

(D) 

(d) 

36.3 

(D) 

(d) 

17.6 

(D) 

13.6 

12.2 

533 

Limited price variety stores ____ 

-10.8 

69.9 

(d) 

2.0 

2.3 

2.2 

1.4 

2.1 

(d) 

539 

Miscellaneous general merchandise stores_ 

(D) 

(d) 

(d) 

0.3 

(d) 

1 0.8 

(d) 

0.8 

(D) 

54 

Food stores __ —-- — _ _ 

-23.1 

-7.8 

22.7 

2.4 

3.3 

18.2 

21.3 

22,6 

22.9 

55 ex, 554 

Automotive dealers __ 

-17.0 

26.8 

38.8 

10.3 

12.8 

22.8 

19,4 

20.2 

18.2 

55 pt. (554) 

Gasoline service stations _ __ _ __ 

(D) 

16.9 

35.8 

(d) 

0.5 

7,0 

6.4 

7,9 

7,2 

56 

Apparel, accessory stores’ ______ _ _ 

Men’s, boys’ apparel stores, custom tailors_ 

-21.4 

-23.0 

-1.7 

8.4 

11,0 

3.9 

5.5 

4.2 

5.3 

561, 567 

-9o6 

-3.3 

11.8 

2.1 

2.4 

1.0 

1.1 

0.9 

1.0 

562-3, 568 

Women’s clothing, specialty stores _ 

-24,8 

-18.5 

11.3 

2,4 

3.3 

1,1 

1.4 

1.2 

1.3 

562 

Women’s ready-to-wear stores^ __ — 

-28.0 

-21.1 

1.9 

2.0 

2.9 

0.9 

1.3 

0.9 

1.1 

565 

Family clothing stores^- - - 

(D) 

-33.0 

-18.3 

(d) 

2.6 

1.0 

1.5 

1.1 

1.7 

566 

i Shoe stores _ _ _ _ - 

-26.8 

-28.5 

-2.7 

1.8 

2.5 

0.9 

1.3 

0.9 

1.2 

564, 569 

Other apparel, accessory stores__ _ 

(d) 

-78.9 

-2.2 

(D) 

0.1 

0.1 

0.1 

0,1 

0.1 

57 

Furniture, home furnishings, equipment stores- 

14,4 

6.9 

25.8 

7.5 

6.8 

5.2 

5,2 

5.0 

5.0 

5712 

Furniture stores _ _ __ „ 

(d) 

19.2 

39.9 

d) 

3.2 

2.7 

2.4 

2.6 

2.3 

5713-15, 19 

Other home furnishings stores —-— 

(d) 

-15.1 

19.9 

(D) 

1,3 

0.6 

0.8 

0.7 

0,7 

572, 573 

Household appliance, radio, television, music 
stores --- __ _ —-— 

6.0 

0.9 

11.5 

2.3 

2.2 

1.9 

2,1 

1.8 

2.0 

58 

Eating, drinking places __ — --— - — 

1.9 

8.5 

21.0 

6.1 

6.2 

8.9 

8,9 

8.5 

8.8 

5812 

Eating places __ _ __ __ _ --— 

-1.5 

-1.2 

14.2 

5.0 

5.3 

6.4 

7.0 

6.3 

6.9 

5813 

Drinking places (alcoholic beverages) __ _ _ 

20.6 

43.6 

45.4 

1.1 

1.0 

2.6 

1.9 

2.2 

1,9 

59 pt. (591) 

Drug stores, proprietary stores _ _ __ _ _ 

11.0 

-2.5 

15.8 

1.5 

1.4 

3.3 

3.6 

3.5 

3.8 

59 ex. 591 

Other retail stores__ _ _ -- - 

-10.6 

-15.3 

7.1 

6.9 

7.9 

5.3 

6.7 

6.0 

7.0 

592 

Liquor stores _ _ - -- - 

(d) 

-9.7 

13,7 

(d) 

1.0 

1.8 

2,2 

1.9 

2.0 

594 

Book, stationery stores _._ — - 

-68.2 

-48.6 

-36.5 

0.1 

0,5 

0.1 

0.3 

0.2 

0,3 

595 

Sporting goods stores, bicycle shops -— 

28.4 

-37.8 

-21.8 

0.4 

0.4 

0.2 

0.4 

0.2 

0,3 

597 

Jewelry stores_ 

-13.1 

-6.9 

3.5 

2.3 

2,8 

0.9 

lol 

0.8 

0.9 

5992 

Florists_ 

0.9 

-14.4 

24.0 

0,4 

0,4 

0.2 

0.3 

0.3 

0,3 

5996 

Camera, photographic supply stores-- _ 

-39.5 

-43.1 

-34.2 

0.4 

0.7 

0.1 

0.3 

0.1 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels __ -— - - 

12.4 

(d) 

63.4 

(x) 

' (X) 

(x) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

5.4 

(d) 

(D) 

(x) 

(X) 

(X) 

(X) 

(X) 

(x) 


^Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease, 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































24-8 Columbus, Ohio SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^ - —_ _ - -- 

' 29.1 

30.3 

20.2 

24,3 

52 

Lumber, building materials, hardware, farm equipment dealers _ — 

^t.8 

12.6 

2.8 

8.0 

5251 

Hardware stores __ — _ - — - --— - 

(D) 

5.6 

(d) 

3.6 

52 ex. 5251 

Other __ - - -- - - 

(d) 

14.5 

(d) 

1 

9.2 

53 pari^ 

General merchandise group stores’ll- - _ -- 

(d) 

84,0 

(D) 

79.3 

531 

Department stores _ _ _ __ —- _ — - 

(d) 

(d) 

(d) 

(d) 

533 

Limited price variety stores __ —---— 

26.4 

50.4 

' 18,8 

(d) 

539 

Miscellaneous general merchandise stores 

11.1 

(d) 

1 8.0 

! 

(d) 

54 

Food stores __ _ — ___ --: 

3.9 

4.6 

2.2 

3.5 

55 ex. 554 

Automotive dealers_ 

13.1 

20.1 

10.3 

17.2 

55 pt. (554) 

Gasoline service stations __ __ — — -- - 

(D) 

2,3 

(d) 

1.6 

56 

Apparel, accessory stores' _______ ___ 

62.3 

61.0 

40.0 

50.0 

561, 567 

Men's, boys’ apparel stores, custom tailors__ _ _ — 

64.1 

68.5 

46.6 

57,8 

562-3, 568 

Women’s clothing, specialty stores __ __ __ _ _ __ 

63.3 

68.6 

41.7 

61,7 

562 

Women’s ready-to-wear stores^_ __ _____ 

63.5 

69.5 

43.5 

61.6 

565 

Family clothing stores^ __ __ -- __ __ 

(d) 

52.3 

(D) 

37.0 

566 

Shoe stores _ _ _ _ — _ __ __ — _ 

59.3 

57,9 

38.5 

51.1 

564, 569 

Other apparel, accessory stores --- —- _ 

(d) 

43.8 

(d) 

33,0 

57 

Furniture, home furnishings, equipment stores ____ 

41.9 

39.1 

30.0 

33.0 

5712 

Furniture stores -- _ _ __ __ _ _ _ 

(D) 

40,7 

(d) 

34.0 

5713-15. 19^ 

Other home furnishings stores _ _ ____ _ _ 

(d) 

51.4 

(D) 

46,5 

572, 573 

Household appliance, radio, television, music stores _ __ 

34.2 

32.5 

25,6 

27,0 

58 

Eating, drinking places _ _ _____ __ 

20.0 

21.2 

14.5 

17,2 

5812 

Eating places______ 

22,8 

22.9 

16.1 

16.6 

5813 

Drinking places (alcoholic beverages) _ ___ ___ __ 

12.8 

15,2 

lOol 

12,2 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 

13.2 

11.6 

6.6 

8.9 

59 ex. 591 

Other retail stores'*__ _ _ _ _ _ _ 

37o9 

36.0 

23.2 

27,8 

592 

Liquor stores __ ___ _ _ _ ___ 

(d) 

13.8 

(d) 

11,7 

594 

Book, stationery stores_ ________ __ _ ___ _ 

29.6 

47.8 

19.9 

39,8 

595 

Sporting goods stores, bicycle shops_ _ 

63,7 

30.8 

44.0 

26,8 

597 

Jewelry stores __ ___ _____ _ 

72 ol 

77.3 

61.0 

72,7 

5992 

Florists ____ _ __ ____ 

44.6 

37.8 

23.5 

28,B 

5996 

Camera, photographic supply stores __ _ _ _ 

85.6 

80.5 

61.1 

66.5 


SELECTED SERVICES 





7011 

Hotels, motels _ - _ __ __ _ _ ____ 

51.5 

(D) 

45.6 

66.3 

783 

Motion picture theaters _ _ _ _ _ __ 

(d) 

37,8 

(d) 

31,7 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































TABLE 6 Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as “Central Point" and establishments on Harrisburg Pike from W. Mound St to Withers Ave. and on W. Mound St from 

Brehl Ave. to B. & 0. R.R. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000__ 


46 

15 982 


55 ex. 554 


Automotive Dealers 


4 


55 pt. (554) 


Gasoline service stations 


3 


.$ 1 , 000 ._ 


.$ 1 , 000 — 


15 
9 261 


12 
3 703 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


4 

1 

1 

1 

2 


52, 55, 

59 ex, 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000_. 


Retail stores, total 


19 
3 018 
Number of 
estab¬ 
lishments 


46 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 4 

Hardware stores_ 2 

Other_ 2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

1 

1 

2 

6 

3 

3 

1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

1 594 

2 595 

1 597 

5992 
8 5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


8 

2 


2 

1 


MRC No. 2. Includes the planned center known as "Graceland Mart" and establishments on N. High from Rathbone Ave. to Westview Ave.-Sunnyside Lane. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


63 

24 301 


55 ex. 554 


Automotive dealers 


4 


55 pt. (554) 


Gasoline service stations 


4 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$l,000-_ 


12 
5 241 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales_$l,000-_ 


23 

13 218 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total 


28 
5 842 

Number of 
estab¬ 
lishments 


63 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


4 

2 

2 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

6713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


12 

2 

4 

4 
1 

5 


6 

1 

2 

3 

4 
3 
1 

2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


16 

4 

2 

2 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes the planned center known as "Great Southern Shopping Center and establishments on S. High St. from MarillaRd. to the corporate limits of Columbus city. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


$ 1 , 000 .. 


39 

15 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations . 


$ 1 , 000 __ 


$ 1 , 000 -. 


12 
7 915 


13 
6 152 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


7 

2 

1 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000- 


Retail stores, total 


14 

1 360 
Number of 
estab- 
lishments 


39 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores_ 1 

Other_ 1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

1 

1 

4 

i| 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


4 592 

1 594 

3 595 

- 597 

5992 
7 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

2 


1 

1 


MRC No. 4. includes the planned center known as "Great Western Center" and establishments on W. Broad St. from N.Y.C. R.R. to Florence Ave. and on Wilson Rd. from 

W. Broad St. to P. R.R. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


56 

in 283 


55 ex. 554 


Automotive dealers 




54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$ 1 . 006 _- 


18 
4 854 


53 part, 56. 57 


Shopping goods stores: 

Number_ 

Sales-$1,000.. 


18 
6 075 


52, 55, 

59 ex. 591 


Ail other stores: 

Number__ 

Sales_$1,000— 


Retail stores, total 


20 
3 354 

Number of 
estab- 
lishments 


56 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


5 

2 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

10 

2 

3 

2 

5 


5 

2 

1 

2 

11 

8 

3 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


5 592 

1 594 

2 595 

“ 597 

5992 

6 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


9 

3 

1 

2 


Standard Notes; 


- Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the planned center known as “Northern Lights", and establishments on Cleveland Ave. from Elmore Ave. to Audrey Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo„_ 


53 

25 «31 


55 ex. 554 


Automotive Dealers 


2 


54, 58,591 


Convenience goods stores: 

Number_ 

Sales_$1,000_. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000__ 


14 

13 766 


20 
8 238 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total 


19 
3 427 
Number of 
estab¬ 
lishment 


53 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


4 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

11 

2 

4 
4 
1 
4 


4 

1 

1 

2 

3 

2 

1 

3 


59 ex. 


63 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

3 595 

- 597 

5992 
8 5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


10 

3 


1 

1 

1 


MRC No. 6. Includes establishments on S. Parsons Ave. from E. Woodrow Ave. to Hosack St., on Reeb Ave. from S. Parsons Ave. to Washington Ave., and on Marion Rd. from 

S. Parsons Ave. to Wager St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ 

54 

55 ex. 554 

Automotive dealers 

5 


Sales _ __$1,000__ 

13 970 







55 pt. (554) 

Gasoline service stations__ _ _ - 

3 

54, 58,591 

Convenience goods stores: 






Number __ __ _ __ 

25 

56 

Apparel, accessory stores_ ___ _ 

2 


Sales _ _$l,000-_ 

4 425 

561, 567 

Men's, boys' apparel stores, custom tailors 

- 




562-3. 568 

Women’s clothing, specialty stores __ 


53part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ __ 



Number _ __ __ _____ 

8 

565 

Family clothing stores__ __ _ 

1 


Sales_ _ __ __$1,000 _ 

(d) 

566 


1 




564, 569 

Other apparel, accessory stores--- 


52, 55, 

All other stores: 





59 ex. 591 

Number . ___ __ 

21 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales _ _ __$1,000 _ 

(d) 

5712 

Furniture stores 

2 



Number of 

5713-15, 19 

Other home furnishings stores _ _ __ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -- -- -- — 

1 


Retail stores, total _ _ _ ____ 

54 

58 

Eating, drinking places 

14 




5812 

Eating places __ ______ 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

7 


ment dealers __ _____ 

1 




5251 

Hardware stores ___ __ 

1 

59 pt. (591) 

Drug stores, proprietary stores _- 

4 

52 ex. 5251 

Other _ _ __ _ ____ 








59 ex. 591 

Other retail stores ____ __ 

12 

53 part 

General merchandise group stores ____ 

3 

592 

Liquor stores _ __ 

2 

531 

Department stores ___ _ _ 

1 

594 

Book, stationery stores 


533 

Limited price variety stores _ __ 

1 

595 

Sporting goods stores, bicycle shops — -- -_ 

- 

539 

Miscellaneous general merchandise stores _ _ 

1 

597 

Jewelry stores__ ___ __ _ 

2 




5992 

Florists ___ 

2 

54 

Food stores __ __ ___ _ 

7 

5996 

Camera, photographic supply stores 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure, (NA) Not available. 



















































































24-12 Columbus, Ohio SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No.7 Includes the planned center known as “Town and Country Shopping Center", and establishments on E. Broad St. from Napoleon Ave. to Beechwood Rd., 

on Robinwood Ave. from E. Broad St. to Doney St., and on Town Rd. and Country Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 - 


87 

30 039 


55 ex. 554 


Automotive Dealers 


55 pt, (554) 


Gasoline service stations 


5 

7 


$ 1 , 000 - 


$ 1 , 000 -. 


25 

12 055 


29 

12 218 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


16 

2 

2 

2 

6 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


- 33 

$1,000— 5 766 

Number of 
estab¬ 
lishments 


Retail stores, total- 67 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


7 

2 

5 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


6 

3 

• 2 

3 

10 

6 

i| 

4 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

3 594 

2 595 

- 597 

5992 
11 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


14 

1 

2 

3 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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25-4 Corpus Christi SMS A 


MAJOR RETAIL CENTERS 


TABLE 1. 


The Central Business District: 1963 and 1958 


SIC code 


53 part* 
531 
533 
539 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Kind of business 


(number) 


RETAIL STORES 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex. 5251 Other_ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) . 


59 pt. (591) Drug stores, proprietary stores . 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops . 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 


Sales 

$1,000) 

Payroll, 

entire 

year 

($1000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

63 274 

8 625 

2 342 

(D) 

(D) ' 

CD) 

(D) 

<D) 

(D) 

(D) 

ID) 

(0) 

13 986 

2 357 ! 

764 

11 470 

1 904 j 

596 

2 074 

410 1 

155 

442 

43 

13 

<D) 

(D) 

(0) 

31 657 

3 532 

603 

596 

91 

36 

6 712 

851 

297 

2 192 

233 

66 

1 997 

301 

113 

1 703 

260 1 

94 

(D) 

(D) 

ID) 

1 230 

163 

45 

(D) 

ID) ' 

(D) 

1 074 

188 

62 

812 

140 

49 

262 

48 

13 

2 942 

679 

336 

2 672 

636 

313 

270 

43 

■23 

(D) 

(D) 

ID) 

4 235 

596 

166 

719 

10 

4 

(D) 

CD) 

ID) 

2 353 

404 

94 

(D) 

(D) 

ID) 

2 015 

622 

315 

(D) 

lU) 

(U) 


(number) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 iriay include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53, 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Corpus Christ! SMSA 25-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958^ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ ____ __ 

1 438 

224 140 

27 030 

8 312 

1 571 

223 640 

24 838 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ___ _ __ 

50 

10 855 

1 530 

317 

67 

15 133 

1 439 

5251 

Hardware stores_ _ __ 

11 

787 

115 

37 

17 

1 334 

159 

52 ex. 5251 

Other _ ___ _ _ 

39 

10 068 

1 415 

280 

50 

13 799 

1 280 

53 part’ 

General merchandise group stores^_ _ _ 

52 

34 644 

4 973 

1 637 

53 

30 364 

4 710 

531 

Department stores - _ ___ 

7 

24 877 

3 634 

i 121 

6 

21 928 

3 637 

533 

Limited price variety stores __ ___ 

17 

3 696 

639 

274 

17 

(D) 

ID) 

539 

Miscellaneous general merchandise stores__ 

28 

6 071 

700 

242 

26 

(D) 

ID) 

54 

Food stores __ __ _ _ __ 

230 

53 040 

3 772 

1 291 

275 

60 455 

3 709 

55 ex. 554 

Automotive dealers __ __ ___ 

120 

51 476 

5 649 

1 090 

123 

44 058 

4 712 

55 pt. (554) 

Gasoline service stations __ _ - _ _ 

200 

13 550 

1 380 

509 

228 

14 142 

1 453 

56 

Apparel, accessory stores -- __ ___ 

78 

11 202 

1 455 

500 

; 96 

12 967 

1 757 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

20 

(d) 

(d) 

(r>) 

23 

2 685 

367 

562-3. 568 

Women's clothing, specialty stores _ 

28 

(d) 

(n) 

(d) 

29 

4 579 

630 

562 

Women’s ready-to-wear stores^ _ _ 

24 

(D) 

(d) 

(d) 

24 

4 453 

605 

565 

Family clothing stores^ ___ _ 

8 

1 410 

171 

79 

14 

2 344 

312 

566 

Shoe stores __ _____ 

19 

2 260 

303 

89 

26 

ID) 

(d) 

564, 569 

Other apparel, accessory stores_ _ __ 

3 

276 

37 

17 

4 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

96 

11 499 

1 805 

474 

103 

12 218 

1 854 

5712 

Furniture stores ___ 

38 

6 889 

1 125 

280 

47 

(D) 

ID) 

5713-15, 19 

Other home furnishings stores_ __ 

16 

1 097 

144 

46 

15 

1 135 

133 

572, 573 

Household appliance, radio, television, music 









stores -_ _ _ __ _ _ 

42 

3 513 

536 

148 

41 

(d) 

(D) 

58 

Eating, drinking places _ _ ___ 

341 

14 875 

3 102 

1 509 

347 

12 237 

2 481 

5812 

Eating places__ _ ___ _ __ 

199 

11 999 

2 795 

1 334 

226 

10 013 

2 232 

5813 

Drinking places (alcoholic beverages) _ _____ 

142 

2 876 

307 

175 

121 

2 224 

249 

59 pt. (591) 

Drug stores, proprietary stores ._ __ __ __ 

55 

7 231 

1 239 

374 

53 

7 383 

1 079 

59 ex. 591 

Other retail stores'*- --__ 

216 

15 768 

2 125 

611 

226 

14 683 

1 644 

592 

Liquor stores__ __ _ _ 

45 

3 788 

209 

57 

56 

3 957 

151 

594 

Book, stationery stores--- 

6 

1 188 

301 

64 

7 

849 

134 

595 

Sporting goods stores, bicycle shops _ _ _ - 

16 

1 018 

127 

36 

16 

854 

72 

597 

Jewelry stores____ 

18 

2 661 

440 

106 

25 

(n) 

(D) 

5992 

Florists ----- 

17 

781 

132 

47 

11 

436 

78 

5996 

Camera, photographic supply stores__ 

4 

(D> 

(D) 

(D) 

9 

485 

62 


SELECTED SERVICES 








7011 

Hotels, motels__ _ —--— 

86 

5 265 

1 276 

626 

94 

ID) 

ID) 

783 

Motion picture theaters _ __ — --— 

13 

.. 

1 348 

304 

145 

15 

1 489 

393 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for ‘'nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 




































25-6 Corpus Christi SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP _ __ __ 

1 839 

261 171 

30 733 

9 608 

2 010 

251 316 

27 258 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers - _ __ _ 

78 

16 146 

2 219 

483 

100 

19 578 

1 871 

5251 

Hardware stores__ ____ 

14 

943 

141 

46 

24 

1 665 

190 

52 ex. 5251 

Other __ __ _ 

64 

15 203 

2 078 

437 

76 

17 913 

1 681 

53 part* 

General merchandise group stores^_ __ 

57 

35 283 

5 051 

1 683 

1 

31 134 

4 769 

531 

Department stores _ __ 

7 

24 877 

3 634 

1 121 

6 

21 928 

3 637 

533 

Limited price variety stores _ _____ 

20 

4 095 

694 

308 

19 

(d) 

(n) 

539 

Miscellaneous general merchandise stores 

30 

6 311 

723 

254 

31 

ID) 


54 

Food stores __ _ __ _ __ _ 

313 

64 259 

4 523 

1 558 

370 

68 131 

4 110 

55 ex. 554 

Automotive dealers______ _ 

141 

56 667 

6 073 

1 207 

151 

47 848 

5 047 

55 pt. (554) 

Gasoline service stations_ ___ _ 

271 

19 012 

1 889 

694 

297 

18 113 

1 807 

56 

Apparel, accessory stores ___ _ _ 

89 

12 035 

1 561 

545 

104 

13 714 

1 845 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

21 

3 349 

363 

99 

23 

(d) 

(d) 

562-3, 568 

Women's clothing, specialty stores__ 

30 

4 002 

589 

223 

29 

4 579 

630 

562 

Women’s ready-to-wear stores^ __ __ 

26 

3 648 

538 

199 

24 

4 453 

605 

565 

Family clothing stores^_ — __ _ _ 

13 

2 006 

257 

109 

19 

2 988 

393 

566 

Shoe stores ___ _ _ _ _ 

22 

2 402 

315 1 

97 

28 

3 119 

(d) 

564, 569 

Other apparel, accessory stores __ _ __ _ 

3 

276 

37 

17 

5 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

108 

12 786 

1 971 1 

512 

111 

12 627 

1 904 

5712 

Furniture stores _ __ _ _ 

44 

7 664 

1 230 ! 

304 

51 

8 419 

1 299 

5713-15, 19 

Other home furnishings stores__ 

16 

1 097 

144 

46 

15 

1 135 

133 

572, 573 

Household appliance, radio, television, music 



1 






stores__ __ _ ___ _ 

48 

4 025 

597 

162 

45 

3 073 

472 

58 

Eating, drinking places__ _ _ __ 

431 

17 479 

3 595 

1 772 

463 

14 460 

2 833 

5812 

Eating places __ _ _ . __ __ 

255 

14 219 

3 250 

1 575 

287 

11 481 

2 51B 

5813 

Drinking places (alcoholic beverages) _ __ _ 

176 

3 260 

345 

197 

176 

2 979 

315 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

65 

8 349 

1 366 

434 

62 

8 188 

1 169 

59 ex. 591 

Other retail stores^__ _ __ __ _ 

286 

19 155 

2 485 

720 

290 

17 523 

1 903 

592 

Liquor stores___ _ __ _ 

60 

4 402 

225 

65 

68 

4 268 

158 

594 

Book, stationery stores ____ _ __ 

6 

1 186 

301 

64 

7 

849 

134 

595 

Sporting goods stores, bicycle shops ___ __ 

26 

1 554 

201 

59 

19 

1 027 

90 

597 

Jewelry stores _ _______ 

23 

2 822 

463 

111 

29 

4 057 

621 

5992 

Florists ____ -_ 

25 

863 

141 

52 

17 

513 

86 

5996 

Camera, photographic supply stores___ 

4 

(D) 

(D) 

(D) 

9 

485 

62 


SELECTED SERVICES 








7011 

Hotels, motels _ __ __ __ __ __ 

116 

5 636 

1 330 

655 

130 

4 607 


783 

Motion picture theaters_ _ __ ___ 

17 

(d) 

(d) 

(D) 

2 U 

1 881 

1 * ov 

4 76 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

JSSS group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Corpus Christ! SMSA 25-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1963 and 1958 




Percent change in sales 
_i 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metr0‘ 

politan 

statis- 

1 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 



1963 

1958 


RETAIL STORES 

Total^_ 

-6.2 

+0.2 

+3.9 

100.0 

100.0 

100-0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ _ __ 

(d) 

-28.3 

-17.5 

(b) 

(b) 

4.8 

6.8 

6.2 

7.8 

5251 

Hardware stores--- 

(d) 

-41.0 

-43.4 

(d) 

(d) 

.4 

0.6 

.4 

0.7 

52 ex. 5251 

Other--- - 

(d) 

-27.0 

-15.1 

(r) 

“ 

4.5 

6.2 

5.8 

7.1 

53 part- 

General merchandise group stores^ _ __ 

-18.U 

+ 14.1 

+ 13.3 

22.1 

25.4 

15.5 

13.6 

13.5 

12.4 

531 

Department stores ___ —_ __ 

(d) 

+ 13.4 

+ 13.4 

18.1 

(D) 

11.1 

9.8 

9.5 

8,7 

533 

Limited price variety stores _ _ _ - 

■m.2 

(l>) 

(d) 

5.3 

3.0 

1.6 

(b) 

1.6 

1 (B) 

539 

Miscellaneous general merchandise stores_ 

(D) 

(d) 

(B) 

.7 

(d) 

2.7 

(B) 

2.4 

! (D) 

54 

Food stores -- __ __ - — 

(d) 

-12,3 

-5.7 

(D) 

2.6 

23.7 

27.0 

24.6 

27.1 

55 ex. 554 

Automotive dealers - — — -- — 

+ 12,9 

+16.8 

+ 18.4 

50.0 

41.6 

23.0 

19.7 

21.7 

19.0 

55 pt. (554) 

Gasoline service stations --- __ 

-25.1 

-4.2 

+5.0 

.9 

1.2 

6.0 

6,3 

7,3 

7.2 

56 

Apparel, accessory stores- 

-21.7 

-13.6 

-12,2 

10 o6 

! 12.7 

5.0 

5.8 

4.6 

5.5 

561, 567 

Men's, boys’ apparel stores, custom tailors - _ 

+ 18.0 

(d) 

(b) 

3.5 

' 2.6 

(d) 

1.2 

1.3 

(d) 

562-3, 568 

Women's clothing, specialty stores _ __ 

-35. 

(d) 

-12.6 

3.2 

1 4.6 

(d) 

2,0 

1.5 

U8 

562 

Women’s ready-to-wear stores^ — --- 

-43.5 

(d) 

-18.1 

2.7 

1 4.5 

(b) 

2.0 

1.4 

1.8 

565 

Family clothing stores^— — — --— 

(d) 

-39,8 

-32.9 

(d) 

' (b) 

.6 

1,0 

.8 

1.2 

566 

Shoe stores__- — -- - ; 

-44.6 

(d) 

-23.0 

1.9 

3.3 

1.0 

(d) 

.9 

1.2 

564. 569 

Other apparel, accessory stores-- — 

(d) 

(d) 

(D) 

(B) 

(B) 

.1 

(b) 

.1 

(d) 

57 

Furniture, home furnishings, equipment stores- 

-54.2 

-5.9 

+1,2 

1.7 

3.5 

5.1 

5.5 

4.9 

5.0 

5712 

Furniture stores _— _ - 

-49.5 

(d) 

-9.0 

1.3 

2.4 

3.1 

(B) 

2.9 

3.3 

5713-15, 19 

Other home furnishings stores --- - 

(D) 

-3.4 

-3.4 

- 

(b) 

.5 

0.5 

• 4 

0.5 

572, 573 

Household appliance, radio, television, music 
stores - - --— — - 

(d) 

(D) 

+31,0 

,4 

(D) 

1.6 

(d) 

1.5 

1.2 

58 

Eating, drinking places- 

+27.6 

+21.6 

+20.9 

4.6 

3.4 

6.6 

5.5 

6.7 

5.8 

5812 

Eating places .. --- - — 

+30.7 

+19.8 

+23.8 

4.2 

3.0 

5.4 

4.5 

5.4 

4.6 

5813 

Drinking places (alcoholic beverages) __ -- 

+3.0 

+29.3 

+9.4 

.4 

0.4 

1.3 

1.0 

1.2 

1.2 

59 pt. (591) 

Drug stores, proprietary stores --— 

(d) 

-2.1 

+2.0 

(D) 

(D) 

3.2 

3.3 

3.2 

3.3 

59 ex. 591 

Other retail stores- 

-23.7 

+7.4 

+9.3 

6.7 

8.2 

7.0 

6.6 

7.3 

7.0 

592 

Liquor stores- 

+43.6 

-4.3 

+3.1 

1.1 

0.7 

1.7 

1.8 

1.7 

1.7 

594 

Book, stationery stores -- --- 

(d) 

+39.9 

+39.9 

(d) 

0.2 

.5 

0.4 

.5 

0.3 

595 

Sporting goods stores, bicycle shops- 

(D) 

+19.2 

+51.3 

(b) 

(d) 

.5 

0.4 

.6 

0.4 

597 

Jewelry stores _ - — „ _ , — 

-27,6 

(d) 

-30,4 


4.8 

1,2 

(b) 

1.1 

1.6 

5992 

Florists - 

(d) 

+79.1 

+68.2 

(d) 


.3 

0.2 

.3 

0.2 

5996 

Camera, photographic supply stores _ _ - 

(d) 

(d) 

(b) 

(B) 

(v) 

(b) 

0.2 

(n) 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels_ 

-2.0 

(d) 

+22.3 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters - 

(d) 

-9.5 

(b) 

(X) 

(X) 

Cx) 

(X) 

(x) 

(x) 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































25-8 Corpus Christi SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales.* 1963 and 1958 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 

! 1963 

1958 

52 

RETAIL STORES 

Total^-- — —- __ - 

Lumber, building materials, hardware, farm equipment dealers - 

28.2 

(D) 

30.1 

(D) 

24.2 

26.8 

(d) 

5251 

Hardware stores__ — - - — -- 

(D) 

(d) 

1 (d) 

(D) 

52 ex. 5251 

Other__ - --- -- - — - 

(D) 


1 (d) 


53 part* 

General merchandise group stores^.. - —- — _ 

40.4 

56.5 

39.6 

55.1 

531 

Department stores__ ____ - - 

46.1 

(D) 

46.1 

(d) 

533 

Limited price variety stores -- -- -— _ 

56.1 

(D) 

50.6 

(d) 

539 

Miscellaneous general merchandise stores__ - — 

7.3 

(D) 

7.0 

(d) 

54 

Food stores __ _ _ --- — -- -- - 

(d) 

2.9 

(d) 

2.6 

55 ex. 554 

Automotive dealers _ - _ _ - — — - — - 

61.5 

63.6 

55.9 

58,6 

55 pt. (554) 

Gasoline service stations _ — __ - -- _ - 

4.4 

5.6 

3.1 

M.4 

56 

Apparel, accessory stores __ _ _- _ _ -- 

59.9 

66.1 

55.8 

62.5 

561,567 

Men's, boys’apparel stores, custom tailors -_ __ __ _ 

(d) 

69.2 

65.4 

(D) 

562-3, 568 

Women's clothing, specialty stores __ _ _ 

(d) 

67.5 

49.9 

67.5 

562 

Women's ready-to-wear stores^ _ ___ _ __ - 

(D) 

67.7 

46.7 

67.7 

565 

Family clothing stores^ - _ _ _ _ — __ - 

(d) 

(d) 

(d) 

(d) 

566 

Shoe stores ___ _ _ _ __ —_ 

54.4 

(d) 

51.2 

71.1 

564, 569 

Other apparel, accessory stores __ _ _ „ -- 

<D) 

(d) 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores __ _ 

9.3 

19.2 

8.4 

18.6 

5712 

Furniture stores ---- — - _ 

11.8 

(o) 

10.6 

19.1 

5713-15, 19 

Other home furnishings stores- __ 


(d) 


(d) 

572, 573 

Household appliance, radio, television, music stores ___ 

7.4 

(d) 

6.5 

(d) 

58 

Eating, drinking places » 

19.8 

18.8 

16.8 

15.9 

5812 

Eating places _ _____ _ _ —_ _ 

22.3 

20.4 

18.8 

17,8 

5813 

Drinking places (alcoholic beverages) _ -- __ 

9.4 ! 

11.8 

8.3 

&•& 

59 pt. (591) 

Drug stores, proprietary stores — _ __ _ 

(d) 

(D) 

(d) I 

(d) 

59 ex. 591 

Other retail stores^ _____ _ __ __ _ 

26.8 

37.8 

22.1 

31.7 

592 

Liquor stores____ _ _ _ _ __ _ _ 

19.0 

12.6 

16.3 

11.7 

594 

Book, stationery stores _ _ _ _ __ __ 


16.3 


16.3 

595 

Sporting goods stores, bicycle shops____ _ __ __ 

(d) 

(r>) 

(d) 

(d) 

597 

Jewelry stores _ _ _ _ - _ 

88.4 

(d) 

83.4 

80,1 

5992 

Florists ___ __ _ _ _ _ 

(d) 

(d; 

(d) 

(d) 

5996 

Camera, photographic supply stores — _ ____ 


(d) 


(d) 

7011 

SELECTED SERVICES 

Hotels, motels _ _ __ _ __ ___ 

38.2 

(d) 

35.7 

44.6 

783 

Motion picture theaters _ _ __ __ _ __ 

(D) 

(d) 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. 


Includes the planned center known as "Parkdale Plaza Shopping Center” and establishments on S. Staples from Coral to Lansdowne and in the 

4500 block of Everhart Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


50 

17 337 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 


5 


.$ 1 , 000 — 


$ 1 , 000 — 


13 
5 177 


18 
9 1^7 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


9 

1 

2 

2 

2 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_ 4 -_$1,000__ 


Retail stores, total 


19 
3 013 
Number of 
estab¬ 
lishments 


50 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 1 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

2 

1 

2 

r> 

5 

1 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


2 

1 

1 


54 


Food stores 


5 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


11 

3 

1 

1 

1 


MRC No. 2. Includes the establishments in the area bounded by Antelope, Carizzo, Mestina and Josephine. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


40 

12 017 


55 ex. 554 


Automotive dealers 


4 


55 pt. (554) 


Gasoline service stations 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000-- 


18 

562 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


10 

10 297 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


12 
I 158 
Number of 
estab¬ 
lishments 


40 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

1 


4 

3 


1 

14 

6 

8 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera! merchandise stores 


54 


Food stores 


4 592 

1 594 

595 
3 597 

5992 
3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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t 26-4 Dallas SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

— 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total ^_ 

383 

130 935 

28 937 

8 949 

473 

158 264 

30 396 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers — -- ______ _ _ 

3 

(d) 

(d) 

(d) 

3 

(D) 

(D) 

5251 

Hardware stores- _ ______ __ — 

- 

- 

- 

- 


- 

“ 

52 ex. 5251 

Other _ - — - - — 

3 

(D) 

(d) 

(d) 

3 

CD) 

(D) 

53 part' 

General merchandise group stores^ _ — __ _ 

11 

68 591 

17 150 

5 053 

14 

81 524 

18 020 

53 i 

Department stores _____ _____ __ __ 

4 

63 405 

16 247 

4 648 

5 

75 423 

17 083 

533 

Limited price variety stores __ __ _ _ — 

3 

(d) 

(d) 

(d) 

4 

5 463 

890 

539 

Miscellaneous general merchandise stores — __ 

4 

(d) 

(d) 

(d) 

5 

638 

47 

54 

Food stores _ - — - — - 

9 

1 026 

140 

56 

8 

1 052 

110 

55 ex. 554 

Automotive dealers _ _ _____ -- 

1 

(D) 

(d) 

(D) 

3 

CD) 

(D) 

55 pt. (554) 

Gasoline service stations _ __ — _ 

4 

218 

18 

' 6 

3 

221 

24 

56 

Apparel, accessory stores _ _ __ 

96 

25 114 

4 962 

1 412 

no 

28 511 

4 636 

561, 567 

Men’s, boys' apparel stores, custom tailors 

30 

5r 603 

1 254 

1 316 

30 

5 729 

970 

562-3, 568 

Women’s clothing, specialty stores _ __ — 

28 

8 041 

1 287 

427 

33 

10 593 

1 716 

562 

Women's ready-to-wear stores^— _ _ _ 

1^ 

5 936 

935 

324 

24 

9 874 

1 622 

565 

Family clothing stores^ — _ _ _ __ — 

7 

(d) 

b) 

(d) 

10 

CD) 

CD) 

566 

Shoe stores__ - 

27 

3 431 

548 

136 

34 

4 297 

616 

564, 569 

Other apparel, accessory stores _ __ __ __ 

4 

(d) 

(d) 

(D) 

3 

CD) 

CD) 

57 

Furniture, home furnishings, equipment stores_ 

19 

8 257 

1 585 

393 

31 

7 970 

1 356 

5712 

Furniture stores _ _ _ __ 

5 

3 167 

577 

143 

13 

4 274 

668 

5713-15, 19 

Other home furnishings stores _ _ __ 

1 

(d) 

(d) 

(d) 

1 

CD) 

(0) 

572, 573 

Household appliance, radio, television, music 









stores - _____ 

13 

(d) 

(d) 

(D) 

17 

(D) 

CD) 

58 

Eating, drinking places _ _ _ ___ 

119 

10 449 

2 384 

1 305 

152 

12 009 

2 611 

5812 

Eating places __ __ _ _ _ ___ 

93 

8 623 

2 095 i 

1 201 

122 

9 961 

2 234 

5813 

Drinking places (alcoholic beverages) _ _ 

26 

1 826 

289 

104 

30 

2 048 

377 

59 pt. (591) 

Drug stores, proprietary stores _ 

11 

3 451 

479 

152 

16 

5 218 

734 

59 ex. 591 

Other retail stores^ __ ___ ___ _ 

110 

13 346 

2 159 

558 

133 

21 077 

2 822 

592 

Liquor stores _____ ___ __ 

23 

2 701 

226 

92 

26 

3 379 

188 

594 

Book, stationery stores _ __ _ _ 

5 

451 

68 

23 

8 

1 236 

196 

595 

Sporting goods stores, bicycle shops- 

1 

(d) 

(d) 

(d) 

2 

CD) 

ID) 

597 

Jewelry stores __ _ ___ __ __ __ 

25 

6 062 

1 290 

275 

28 

10 422 

1 668 

5992 

Florists___ - _ _ _ _ __ 

3 

(d) 

(d) 

(d) 

5 

211 

39 

5996 

Camera, photographic supply stores _ _ _ 

4 

(d) 

(d) 

(d) 

3 

1 153 

122 


SELECTED SERVICES 








7011 

Hotels, motels_____ _ _ 

19 

14 102 

5 130 

2 259 

20 

16 188 

5 859 

783 

Motion picture theaters____ _ _ 

9 

3 004 

566 

179 

8 

2 467 

444 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "noneiriployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Dallas SMSA 26-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part' 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
TotaP _ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores __ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 



1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

6 

016 

1 244 

176 

151 

949 

45 

766 

6 072 

1 056 

486 

123 

304 


220 

46 

198 

5 

798 

1 

290 

309 

53 

126 

5 

509 


43 

5 

065 


706 


182 

57 

3 

887 


402 


177 

41 

133 

5 

092 

1 

108 

252 

49 

239 

5 

107 


198 

202 

372 

32 

767 

10 

312 

202 

155 

557 

27 

310 


20 

163 

843 

27 

719 

8 

232 

12 

125 

795 

23 

483 


81 

17 

122 

2 

875 

1 

288 

91 


(D) 


(D) 


97 

21 

407 

2 

173 


792 

73 


(D) 


CD) 


867 

244 

502 

18 

693 

6 

115 

980 

225 

091 

14 

440 


486 

293 

552 

24 

322 

4 

595 

456 

217 

663 

19 

088 


848 

84 

444 

9 

369 

2 

989 

777 

68 

309 

7 

125 


448 

71 

686 

11 

025 

3 

458 

462 

74 

570 

11 

on 


78 

12 

965 

2 

257 


586 

63 

9 

673 

1 

643 


189 

26 

974 

3 

705 

1 

248 

197 

33 

947 

4 

982 


139 

23 

148 

3 

126 

1 

057 

122 

29 

726 

4 

562 


48 

19 

511 

3 

261 

1 

050 

53 

17 

279 

2 

632 


102 

9 

250 

1 

371 


412 

94 

10 

169 

1 

418 


31 

2 

986 


431 


162 

39 

3 

262 


336 


405 

54 

133 

8 

568 

1 

888 

418 

49 

892 

6 

619 


180 

29 

309 

4 

490 

1 

005 

149 

23 

096 

3 

154 


92 

8 

158 

1 

352 


282 

106 

12 

017 

1 

629 


133 

16 

666 

2 

726 


601 

163 

14 

779 

1 

836 

1 

267 

91 

770 

22 

211 

9 

938 

1 188 

71 

272 

16 

029 

1 

035 

82 

566 

20 

634 

9 

292 

1 021 

64 

052 

14 

982 


232 

9 

204 

1 

577 


646 

167 

7 

220 

1 

047 


183 

46 

044 

7 

061 

2 

022 

196 

41 

027 

5 

944 

1 

094 

109 

475 

12 

135 

3 

159 

1 084 

99 

979 

10 

229 


300 

49 

059 

2 

941 


768 

242 

38 

929 

1 

900 


27 

2 

380 


430 


99 

38 

3 

672 


488 


65 

5 

236 


596 


149 

51 

3 

000 


292 


78 

15 

399 

2 

671 


628 

99 

20 

751 

3 

212 


92 

5 

214 

1 

003 


297 

119 

4 

125 


677 


30 

2 

664 


344 


102 

21 

2 

691 


260 


158 

35 

278 

11 

220 

4 

914 

162 

24 

731 

8 

198 


49 

7 

312 

1 

440 


627 

59 


<□) 


(0) 







































26-6 Dallas SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

-i 

1963 


Estab¬ 

lish' 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


RETAIL STORES 







TotaP_ ___ 

9 355 

1 759 938 

202 588 

62 145 

9 134 

52 

Lumber, building materials, hardware, farm equip- 







ment dealers _ _ _ - _ 

440 

79 773 

9 377 

2 136 

541 

5251 

Hardware stores _ _ -___ 

102 

9 845 

1 221 

319 

117 

52 ex. 5251 

Other _ _- ___ _ __ 

338 

69 928 

8 156 

1 817 

424 

53 part* 

General merchandise group stores^_ __ 

350 

253 501 

i 

39 165 , 

12 722 

403 

531 

Department stores _ _ __ _ _ 

31 

192 954 

31 240 

9 482 

18 

533 

Limited price variety stores _ _ 

144 

25 746 

4 155 

1 882 

146 

539 

Miscellaneous general merchandise stores 

175 

34 801 

3 770 

1 358 

163 

54 

Food stores__ _ _ _ _ _ 

1 476 

390 262 

28 649 

9 384 

1 579 

55 ex. 554 

Automotive dealers__ _ __ _ __ _ 

769 

411 650 

33 075 

6 413 

683 

55 pt. (554) 

Gasoline service stations _ _ _ ^ _ 

1 500 

129 020 

13 484 

4 480 

1 331 

56 

Apparel, accessory stores _ _ _ 

693 

106 032 

15 069 

4 886 

674 

561, 567 

Men's, boys' apparel stores, custom tailors__ 

115 

18 786 

2 971 

817 

84 

562-3, 568 

Women's clothing, specialty stores_ _ 

294 

43 130 

5 530 

1 845 

300 

562 

Women’s ready-to-wear stores^ _ _ 

230 

38 428 

4 840 

1 614 

187 

565 

Family clothing stores^ _ _ _ _ _ _ 

96 

28 173 

4 304 

1 468 

89 

566 

Shoe stores __ _ _ _ 

136 

12 119 

1 758 

558 

122 

564, 569 

Other apparel, accessory stores _ 

52 

3 824 

506 

198 

57 

57 

Furniture, home furnishings, equipment stores_ 

629 

72 Oia 

10 868 

2 454 

635 

5712 

Furniture stores _ __ ___ 

285 

37 854 

5 550 

1 281 

236 

5713-15, 19 

Other home furnishings stores__ _ 

128 

11 640 

1 953 

417 

140 

572, 573 

Household appliance, radio, television, music 







stores _ _ _ , ___ 

216 

22 520 

3 365 

756 

259 

58 

Eating, drinking places - _ _ _ 

1 717 

115 405 

28 218 

12 670 

1 549 

5812 

Eating places__- _ 

1 477 

105 867 

26 591 

12 000 

1 372 

5813 

Drinking places (alcoholic beverages) _ __ 

240 

9 538 

1 627 

670 

177 

59 pt. (591) 

Drug stores, proprietary stores _ _ . 

284 

65 747 

9 846 

2 981 

301 

59 ex. 591 

Other retail stores^__ „ _ __ 

1 497 

136 534 

14 837 

4 019 

1 438 

592 

Liquor stores —_ _ _ __ 

310 

51 304 

3 058 

792 

253 

594 

Book, stationery stores 

39 

3 836 

673 

172 

5l 

595 

Sporting goods stores, bicycle shops ___ 

05 

6 165 

674 

176 

75 

597 

Jewelry stores__ _ 

120 

19 540 

3 131 

782 

131 

5992 

Florists _ _ _ _ _ __ 

136 

6 550 

1 213 

377 

168 

5996 

Camera, photographic supply stores ___ _ 

35 

3 029 

380 

114 

26 


SELECTED SERVICES 






7011 

Hotels, motels_ _ _ _ _ 

209 

38 258 

11 897 

5 315 

218 

783 

Motion picture theaters____ 

77 

9 131 

1 827 

833 

88 


1958' 


Sales 


($ 1 , 000 ) 


382 

191 

74 

257 

7 

056 

67 

201 

185 

142 

137 

701 

19 

696 

26 

219 

317 

379 

284 

782 

100 

596 

92 

378 

12 

661 

40 

811 

35 

697 

22 

889 

11 

923 

3 

784 

66 

236 

30 

590 

14 

469 

21 

177 

86 

576 

78 

859 

7 

717 

54 

842 

120 

003 

41 

128 

4 

443 

3 

804 

22 

690 

5 

427 

3 

003 

25 

886 

8 

318 


Payroll, 

entire 

year 


($ 1 , 000 ) 


153 149 


7 490 
747 
6 743 


30 784 
25 119 
3 022 
2 643 


19 872 
24 142 
9 869 


13 201 

2 ill 
5 890 
5 412 

3 280 
1 633 

367 


8 612 
4 113 
1 898 

2 601 


19 459 
18 332 
1 127 


7 709 


11 851 
2 026 
557 
341 
3 433 
832 
292 


e 439 
1 728 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may Include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































MAJOR RETAIL CENTERS 


Dallas SMSA 26-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 


H 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




Bm 

1963 

1958 

1963 

1958 

IB 

m 


RETAIL STORES 

Total^__ 

-17.3 

17.8 

! 

27.3 

100.0 

100.0 

100,0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers » __ - -- 

(D) 

-13.0 

7.4 

(d) 

(d) 

3.7 

5.0 

4.5 

5.4 

5251 

Hardware stores__ _ 

- 

30.3 

39.5 

- 

- 

0.4 

0.4 

0.6 

0.5 

52 ex. 5251 

Other_ _ 

(d) 

-16,5 

4.1 

(D) 

(d) 

3,3 

4.6 

4.0 

4.9 

53 part" 

General merchandise group stores’*^___ 

-15.9 

30.1 

36.9 

52.4 

51.5 

16.3 

14.7 

14.4 

13.4 

531 

Department stores ___ 

-15.8 

30,2 

40.1 

48.4 

47.6 

13,2 

11 .9 

11.0 

10.0 

533 

Limited price variety stores_ _— 

(d) 

(d) 

30,7 

(d) 

3.5 

1 .4 

(D) 

1 .5 

1 .4 

539 

Miscellaneous general merchandise stores _ _ 

(D) 

(D) 

32.7 

(d) 

0.4 

1.7 

(d) 

2.0 

1.9 

54 

Food stores __ _ __ _ —-- — 

-2.5 

8.6 

23.0 

0.6 

0.7 

19.7 

21 .3 

22.2 

23.0 

55 ex. 554 

Automotive dealers _ — -- — 

(D) 

34.9 

i 44.5 

(D) 

(d) 

j 23.6 

20.6 

23 .4 

20.6 

55 pt. (554) 

Gasoline service stations ____ 

-1.^1 

23.6 

28.3 

0.2 

0.1 

6.8 

6.5 

7.3 

7.3 

56 

Apparel, accessory storesL___ _ 

Men’s, boys’ apparel stores, custom tailors 

-11.9 

-3.9 

14.8 

19.2 

18.0 

1 

5.8 

7.1 

6.0 

6.7 

561, 567 

-2.2 

34.0 

48.3 

4.3 

3.6 

1.0 

0.9 

1.1 

0.9 

562-3, 568 

Women's clothing, specialty stores — ~ _ 

-2i^.l 

-20.5 

5.7 

6.1 

6,7 

i 2.2 

3.2 

2 .4 

3.0 

562 

Women’s ready-to-wear stores^ _ __ _ 

-39.9 

-22.1 

7.7 

4.5 

6.2 

1.9 

2.8 

2.2 

2.6 

565 

Family clothing stores^- __ --— _ 

(d) 

12.9 

23.1 

(d) 

(d) 

1.6 

1.6 

1.6 

1.7 

566 

Shoe stores_- _ -- - 

-20.2 

-9.0 

1,6 

2.6 

2.7 

0.7 

1,0 

0.7 

0.8 

564, 569 

Other apparel, accessory stores - - 

(d) 

-8.5 

1.1 

(d) 

(d) 

0.2 

0,3 

0.2 

0.3 

57 

Furniture, home furnishings, equipment stores- 

3.6 

8.5 

8.7 

6,3 

5.0 

4.4 

4.7 

4.1 

4.8 

5712 

Furniture stores __ -- , _ — 

-25.9 

26.9 

23.7 

2.4 

2.7 

2.4 

2.2 

2.1 

2.2 

5713-15, 19 

Other home furnishings stores . _ — — — 

(d) 

-32.1 

-19.6 

(D) 

(d) 

0.7 

1.1 

0.7 

1.0 

572, 573 

Household appliance, radio, television, music 
stores - -— 

(d) 

12.8 

6.3 

(D) 

(d) 

1.3 

1.4 

1 .3 

1 .5 

58 

Eating, drinking places _ —-- --— 

-13.0 

28.8 

33.3 

8.0 

7.6 

7.4 

6.7 

6.6 

6.3 

5812 

Eating places — __ ~ - - — 

-13.^ 

28.9 

34.2 

6,6 

6.3 

6.6 

6.1 

6.0 

5.7 

5813 

Drinking places (alcoholic beverages) - - 

-10.8 

27.5 

23.6 

1,4 

1.3 

0.7 

0.7 

C.5 

0,6 

59 pt. (591) 

Drug stores, proprietary stores --— _ -- 

-33.9 

12,2 

19.9 

2.6 

3.3 

3.7 

3.9 

3.7 

4.0 

59 ex. 591 

Other retail stores-- 

-36.7 

9.5 

13.8 

10.2 

13.3 

8.8 

9.5 

7.8 

8.7 

592 

Liquor stores _ — --— - — 

-20.1 

26.0 

24.7 

2.1 

2.1 

3.9 

3.7 

2.9 

3.0 

594 

Book, stationery stores- - 

-63.5 

-35.2 

-13.7 

0.3 

0.8 

0.2 

0.3 

0.2 

0.3 

595 

Sporting goods stores, bicycle shops-- 

(d) 

74.5 

62.1 

(d) 

(d) 

0.4 

0.3 

0.4 

0.3 

597 

Jewelry stores_ — — --- 

-41.8 

-25.8 

-13.9 

4.6 

6.6 

1.2 

2,0 

1.1 

1.6 

5992 

Florists_ 

(d) 

26.4 

20.7 

(d) 

0.1 

, 0.4 

0,4 

0.4 

0.4 

5996 

Camera, photographic supply stores - 

(d) 

-1.0 

0.9 

(d) 

0.7 

0.2 

0,3 

0.2 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels_ 

-12.9 

42.6 

47.8 

(X) 

(X) 

i (X) 

(x) 

(x) 

(X) 

783 

Motion picture theaters- 

21.8 

(d) 

9.8 

(x) 

(x^ 

1 (X) 

(X) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53, 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 














































26-8 Dallas SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^ — _ — — - 

10.5 

15.0 

7.4 

11.5 

52 

; Lumber, building materials, hardware, farm equipment dealers _ - 

(D) 

(D) 

(d) 

(d) 

5251 

Hardware stores- 

- 

- 

- 

- 

52 ex. 5251 

Other _ 

(d) 

(d) 

(d) 

(d) 

53 part* 

General merchandise group stores^-— --- 

33.9 

52.4 

27.0 

44,0 

53 i 

Department stores- -- - --- 

38.7 

60.0 

32.9 

54.8 

533 

Limited price variety stores _ __ — - - - 

(d) 

(d) 

(d) 

27.7 

539 

Miscellaneous general merchandise stores-- --— _ 

(D) 

(d) 

(d) 

2.4 

54 

Food stores_ 

O.il 

0.5 

0.3 

0.3 

55 ex. 554 

Automotive dealers _ — — _ __ _ --- 

(d) 

(D) 

(d) 

(d) 

55 pt. (554) 

Gasoline service stations-__ -- __ - 

0.3 

0.3 

0.2 

0,2 

56 

Apparel, accessory stores’ _ _ _ _ _ - -- _ 

35.0 

38.2 

23.7 

30.9 

561. 567 

Men’s, boys' apparel stores, custom tailors __ -- 

43.2 

59.2 

29.8 

45.2 

562-3, 568 

Women's clothing, specialty stores — — _ — - _ — 

29.8 

31 .2 

18.6 

26.0 

562 

Women's ready-to-wear stores^ -- __ __ — 

25.6 

33.2 1 

15.4 

27,7 

565 

Family clothing stores^ — __ _ _ —-- _ 

(d) 

(d) 

(D) 

(d) 

566 

Shoe stores _ __ __ — __ _____ — _ _ 

37.1 

42.3 

28.3 

36.0 

564, 569 

Other apparel, accessory stores _ __ __ _ _ _ _— 

(d) 

(D) 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores _ -— 

15.2 

16.0 

11.5 

12.0 

5712 

Furniture stores — _ _ --- _ - — 

10.8 

18.5 

8.4 

14.0 

5713-15, 19 

Other home furnishings stores - _ _- — — _ 

(d) 

(b) 

(d) 

(d) 

572, 573 

Household appliance, radio, television, music stores __ — 

(d) 

(D) 

(d) 

(d) 

58 

Eating, drinking places _ _ _ -- — 

11.4 

16.8 

9.1 

13.9 

5812 

Eating places. — _ — _ _ _ -- --- — 

10.4 

15 .6 

8.1 

12.6 

5813 

Drinking places (alcoholic beverages) __ 

19.8 

28.4 

19.1 

26.5 

59 pt. (591) 

Drug stores, proprietary stores _ __ ____ _ _ 

7.5 

12.7 

5.2 

9.5 

59 ex. 591 

Other retail stores'*_______ 

12.2 

21.1 

9.8 

17.6 

592 

Liquor stores ____ __ _ _ _ ___ 

5.5 

8.7 

5,3 

8.2 

594 

Book, stationery stores__ _ _ __ __ 

18.9 

33.7 

11.7 

27,8 

595 

Sporting goods stores, bicycle shops _ ____ ____ 

(D) 

(D) 

(D) 

Cd) 

597 

Jewelry stores __ _ __ ___ _ ___ 

39.4 

50.2 

31.0 

45.9 

5992 

Florists__ _ -_ -__ _ __ 

(d) 

5.1 

(d) 

3.9 

5996 

Camera, photographic supply stores _ _ __ 

(D) 

42 .8 

(D) 

38.4 


SELECTED SERVICES 





7011 

Hotels, motels _ _ _ __ _ ___ _ _ 

40.0 

65.4 

36.8 

62,5 

783 

Motion picture theaters____ _ _ __ __ 

41.1 

(d) 

32.9 

29.6 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals tor SIC 53 and 56 may include data for “nonempioyer*' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

'’includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 2. Includes the planned center known as " Highland Park Shopping Village" in the area bounded by Mockingbird Ln., Preston Rd., Livingston Ave., and Douglas Ave. 

(Highland Park city, Dallas Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


37 

^10 102 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 


$ 1 , 000 — 


$ 1 , 000 — 


7 

2 280 


15 
5 296 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_^- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


10 

2 

4 

3 

1 

2 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_._$1,000— 


Retail stores, total 


15 
2 526 

Number of 
estab- 
lishments 

37 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores_ ^ 

Other_ 1 


57 

5712 

5713-15, 19 
572. 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


2 

1 

1 

4 

4 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


3 

1 

1 

1 


54 


Food stores 


2 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_:- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_;- 

Camera, photographic supply stores 


11 

3 

1 

3 

1 

1 


MRC No. 3. Includes the planned center known as ‘'Inwood Village Shopping Center” and establishments on Inwood Rd. from Newmore Ave.-Boaz St. to Lovers Lane and on 
Lovers Lane from Briarwood Ln.-Caillet to Douglas Ave. (Dallas and University Park cities, Dallas County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_•_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


180 
32 705 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


3 

12 


$ 1 , 000 — 


.$ 1 , 000 __ 


50 

12 091 


52 

12 772 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


21 

2 

16 

13 

1 

1 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 78 

$1,000— 7 842 

Number of 
estab- 
lishments 


Retail stores, total- 180 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


13 

3 

10 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


21 

1 

13 

7 

34 

27 

7 

5 


53 part 
531 
533 
539 


General merchan<?lise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


10 

1 

3 

6 

11 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _■_ 

Camera, photographic supply stores 


50 

7 

3 

1 

5 

3 

2 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC No. 1 is not 
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TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 4. Includes the planned center known as “Oak Cliff Center"and establishments on Kiest Blvd. from Backley Ave. to Conway $t. (Dallas city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


$ 1 , 000 -, 


20 

12 089 


55 ex. 554 
55 pt. (554) 


Automotive Dealers- 

Gasoline service stations 


$ 1 , 000 — 


$ 1 , 000 — 


5 

1 824 


12 
9 935 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


8 

2 

3 

1 

3 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


3 

330 

Number of 
estab- 
lishments 

20 


1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

2 594 

2 595 

- 597 

5992 
“ 5996 


591 


Other retail stores_ 

Liquor stores__ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


2 

2 

1 

1 

1 


MRC No. 5. Includes the planned center known as "Plymouth Park Shopping Center" and establishments on North Story Rd. from Concord Dr. to Roger Williams; on Grauwyler 
from Bradford to Beacon Hill Dr., and on Irving Blvd. from North Story Rd. to Roger Williams Or. (Irving, Dallas Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


b9 
17 333 


55 ex. 554 


Automotive dealers 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


17 

6 102 


22 
8 589 


20 
2 642 

Number of 
estab¬ 
lishments 


59 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

13 

2 

3 

3 
2 

4 
2 

4 

1 
1 

2 

7 

7 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


10 

1 

2 

1 

1 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —continued 


MRC No. 6. Includes the planned center known as "Preston Center" and establishments in the area bounded by:Northwest Hwy., Pickwick Ln., Wentwood Dr., Preston Rd., 
__Colgate Ave. and Douglas Ave, (Dallas and University Park cities, Dallas Co.) 







Number of 

SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

estab- 






lishments 


Retail stores, total: 






Number ___ 

143 

55 ex. 554 

Automotive Dealers ______ 

1 


Sales_$1,000 

44 452 







55 pt. (554) 

Gasoline service stations _ -_- 

7 

54, 58, 591 

Convenience goods stores: 






Number_____ 

37 

56 

Apparel, accessory stores — _ --- 

39 


Sales_ _ _._-$1.000 _ 

8 252 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

7 




562-3. 568 

Women's clothing, specialty stores --- 

20 

53 part. 56. 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores--- 

10 


Number __ -_—__ 

60 

565 

Family clothing stores —-- -- 

- 


Sales_ _ _$1,000— 

31 625 

566 

Shoe stores- _ - — - 

10 




564, 569 

Other apparel, accessory stores _ _ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number___ __ ___ 

46 

57 

Furniture, home furnishings, equipment stores- 

16 


Sales_ _ _ _$1,000— 

4 575 

5712 

Furniture stores_ _ _ -— - 

4 



Number of 

5713-15, 19 

Other home furnishings stores - _ - 

5 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores - -- -- -- 

7 


Retail stores, total--- 

143 

58 

Eating, drinking places - _ -- —- 

18 




5812 

Eating places — - - --- 

17 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ -- 

1 


ment dealers _— _ _ ___ — 

3 




5251 

Hardware stores ___ __ 

1 

59 pt. (591) 

Drug stores, proprietary stores - -- -- 

5 

52 ex. 5251 

Other - -- - --- 

2 







59 ex. 591 

Other retail stores_ _ — — - -- 

35 

53 part 

General merchandise group stores ___ -_ 

5 

592 

Liquor stores — -- 

“ 

531 

Opparfment stores 

1 

594 

Book, stationery stores___ _ __ 

2 

533 

Limited price variety stores „ ___ — _ — 

1 

595 

Sporting goods stores, bicycle shops _ -- 

3 

539 

Miscellaneous general merchandise stores -- _ 

3 

597 

Jewelry stores- 

7 




5992 

Florists _ 

3 

54 

Food stores-— „ _ — — -- 

14 

5996 

Camera, photographic supply stores- 

2 


MRC No. 8. Includes the establishments on Greenville Ave. from Hudson Ave. to Bell Ave., and on Ross Ave. from Henderson Ave. to Greenville Ave. (Dallas city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54. 58, 591 


Retail stores, total: 

Number _ 

Sales_$1,000- 

Convenience goods stores: 

Number_ 

Sales_$1,000- 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales-$1,000- 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


I All other stores: 

I Number- 

I Safes_$1,000- 


48 55 ex. 554 

30 173 


Number of 
estab¬ 
lishments 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers. 


55 pt. (554) Gasoline service stations , 


13 56 

2 920 561,567 

562-3, 568 
562 

12 565 
(d) 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


23 57 

(d) 5712 


5713-15. 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores--- 

Household appliance, radio, television, music 
stores - 


48 58 

5812 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores 


59 ex. 591 Other retail stores- 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists -- 

5996 Camera, photographic supply stores 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 9. Includes the establishments on Jefferson Blvd. from S. Willomet Ave. to Crawford (Dallas city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _- 


154 
36 634 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


13 

3 


.$ 1 , 000 — 


.$ 1 , 000 ._ 


31 
7 693 


62 

21 502 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


24 

4 
9 

5 
1 
9 
1 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 61 

$1,000— 7 439 

Number of 
estab- 
lishments 


Retail stores, total_ 154 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 3 

Hardware stores_ 

Other_ 3 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


27 

10 

1 

16 

le 

16 

2 

7 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


11 592 

2 594 

5 595 

4 597 

5992 

6 5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


42 

3 

2 

9 

1 

2 


MRC No. 10. Includes the planned center known as "Denton Center" and establishments on W. University Dr. from Sunset Dr. to Beaumont St. (Denton city, Denton County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


23 
7 757 


55 ex. 554 


Automotive dealers 


i 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


7 

2 395 


7 

1 688 


52, 55, 

59 ex. 591 


Ail other stores: 

Number_ 

Sales_$l,000-_ 


Retail stores, total 


9 

3 674 
Number of 
estab¬ 
lishments 


23 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

2 

1 

1 

1 

2 


2 

2 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 

3 592 

1 594 

1 595 

1 597 

5992 

4 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


2 


1 





















































































MAJOR RETAIL CENTERS 


Dallas SMSA 26-13 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC NO. 11 Includes the planned centers known as “Preston Forest Shopping Center and "Preston Forest Village" and establishments on Preston Rd. from Preston Haven Ln., 
_to Willow Ln., and on Forest Ln. from Jamestown to Preston Haven Ln. (Dallas city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number___ _ 

53 

55 ex. 554 

Automotive Dealers __— ___ 

1 


Sales_ _$1,000- 

15 397 







55 pt. (554) 

Gasoline service stations - _ -__ __ 

4 

54, 58. 591 

Convenience goods stores: 






Number __ ___ _ _ 

19 

56 

Apparel, accessory stores - _-_ 

7 


Sales-$1,000_ 

8 267 

561,567 

Men's, boys' apparel stores, custom tailors_ 

1 




562-3, 568 

Women’s clothing, specialty stores __ __ 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ __ 

3 


Number_____ 

17 

565 1 

Family clothing ?;tnre«; 



Salfts . $1,000 

5 543 

566 

Shoe stores 

1 




564, 569 

Other apparel, accessory stores_ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number - -__ _ ___ 

17 

57 

Furniture, home furnishings, equipment stores_ 

7 


Salft.s $1,000 

1 587 

5712 

Furniture store*; 

2 



Number of 

5713-15, 19 

Other home furnishings stores___ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores — _ __ —-__ -_ 

4 


Retail stores, total _- - _ 

53 

58 

Eating, drinking places 

g 




5812 

Eating places - _- __ 

9 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ 

- 


ment dealers -__ _ _ 

4 




5251 

Hardware <;torRs 

1 

59 pt. (591) 

Drug stores, proprietary stores 

3 

52 ex. 5251 

Other - __ __ 

3 






59 ex. 591 

i Other retail stores ___ __ _ _ 

8 

53 part 

General merchandise group .stores 

3 

592 

1 iqiior stores 

- 

531 

Department .stores 

1 

594 

Rook, st^’tinnery stores 

2 

533 

Limited price variety stores - _ 

2 

595 

Sporting goods stores, bicycle shops--- 

- 

539 

Misrellaneoiis general merchandise stores 


597 

,le>A/e|ry stores 

1 




5992 

Florists __- __- — — -- 

2 

54 

Food stores 

7 

5996 

Camera, photographic supply stores 









MRC NO. 1 2 Includes the planned center known as "Richardson Heights Shopping Village" and establishments on South Central Expressway from West Belt Line Rd. to James SL. 

on West Belt Line Rd. from South Central Expressway to Lindale Ln.; on Inge from West Belt Line Rd. to Lockwood and on Lockwood from Inge to Lindale Ln. 
(Richardson, Dallas County) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


.$ 1 , 000 __ 11 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


58 

994 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 

Convenience goods stores: 

Number __ ____ . 

Sales___ _ 

_$1,000-- 

53 part, 56, 57 

Shopping goods stores: 

Number _ __ __-__ 

Sales_- —_- 

_$1,000— 

52, 55> 

59 ex. 591 

All other stores: 

Number--_ - _ - _ . 

Sales__ __ 

- - -$1,000- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


19 56 

5 765 561, 567 

562-3, 568 
562 
19 565 

3 400 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


20 
2 829 
Number of 
estab- 
lishments 


58 


3 

1 

2 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


7 

11 

2 

6 

5 

2 

1 

14 

2 

1 

1 

10 

9 

1 

2 


53 part 
531 
533 
539 


General merchan<;lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
4 592 

1 594 

1 595 

2 597 
5992 

7 


Other retail stores- 

Liquor stores_-1 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

r'skinoi-o nhrk+rtarar\hi/» ciirtrkU/ c+rtrac 


7 


1 

2 

1 

1 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 13. Includes establishments in the area bounded by: Parkway, Locust, McKinney, Oakland, Hickory, Austin, Walnut, Cedar, Malberry, Center, Hickory, Finer, Oak, 

Bolivar, McKinney, and Elm (Denton city, Denton County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number o1 
estab* 
lishments 


$ 1 , 000 -. 


79 
9 276 


55 ex. 554 


Automotive dealers 


6 


55 pt. (554) 


Gasoline service stations 




54, 58, 591 


Convenience goods stores: 

Numoer_ 

Sales_ 


.$l,000-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-. 


15 

2 022 


37 
5 495 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-. 


Retail stores, total 


27 
1 759 

Number of 
estab¬ 
lishment 


79 


52 

5251 

52 ex.5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


7 

3 

4 


56 

561,567 
562-3, 568 
562 

565 

566 

564,569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


16 

4 

5 
5 
2 

4 
1 

14 

8 

1 

5 

4 

4 


4 


59 ex. 591 


Other retail stores 


10 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


7 592 

1 594 

2 595 

4 597 

5992 
7 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


1 

2 


MRC NO. 14 Includes the planned center known as "Wynnewood Village" and establishments on S. Llewellyn St. from Wynnewood Dr. to Illinois Ave. (Dallas city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ __ ___ 

56 

55 ex. 554 

Automotive Dealers__ — — _ __ 



Sales _ _$1,000 . 

20 917 







55 pt. (554) 

Gasoline service stations __ _ 

3 

54, 58, 591 

Convenience goods stores: 






Number_ __ . __ 

16 

56 

Apparel, accessory stores 

17 


Sales _ _ _$1,000.. 

6 339 

561, 567 

Men’s, boys’ apparel stores, custom tailors__ 

1 




562-3, 568 

Women’s clothing, specialty stores_ 

10 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ _ - 

a 


Number ___ .. _ __ ___ 

25 

565 

Family clothing stores 

1 


Sales_ __ - $1,000— 

13 051 

566 

Shoe stores 

4 




564, 569 

Other apparel, accessory stores-- - 

1 

52, 55. 

All other stores: 





59 ex. 591 

Number__ _ _____ 

15 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales_ _ $1,000— 

1 527 

5712 

Furniture stores_ __ 

1 



Number of 

5713-15, 19 

Other home furnishings stores_ _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music i 




lishments 


stores — __ _1 

1 


Retail stores, total _ _ . _ 

56 

58 

Fatirig drinking p|ace^ 

B 









5812 

Eating places__ _ — --- 

6 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- i 

- 


ment dealers _—___ . 

2 




5251 

Hardware stores __ ____ __ 

1 

59 pt. (591) 

Drug stores proprietary stor<*s 

1 

52 ex. 5251 

Other .. _ _ _ _ — 

1 






59 ex. 591 

Other retail stores _ — -- 

10 

53 part 

General merchandise group stores 

5 

592 

Liquor stores 


531 

Department stores __ ____ 

2 

594 

Rook station<»ry stores 


533 

Limited price variety stores _ 

2 

595 

5?porting goods stores bicycle shops 


539 

Miscellaneous general merchandise stores __ 

1 

597 

Jewelry stores 

2 




5992 

Florists - --- --- 

1 

54 

Food stores ____ _ ____ 

7 

5996 

F^amera photographic supply stores 

1 







Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































MAJOR RETAIL CENTERS 


Dallas SMSA 26-15 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC NO. 15 


Includes the planned center known as "Pleasant Grove Shopping Center" and establishments on S. Buckner Blvd. from Loma Garden St. toBruton Rd.; on Lake 
June Rd. from Prichard Ln. to Pleasant Dr.; and on Trade Village PL (Dallas city) _ 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58,591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo>_ 


107 
25 120 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


15 


7 


.$ 1 , 000 _- 


.$ 1 , 000 -.- 


32 
8 019 


30 
7 500 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


13 

3 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


9 601 

Number of 
estab- 
llshments 


107 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 6 

Hardware stores_ 2 

Other_ 4 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


9 

5 

1 

3 

18 

le 




53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


8 

2 

2 

4 


54 


Food stores 


10 


59 ex. 591 


Other retail stores 


17 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores__— 

Florists _ 

Camera, photographic supply stores 


1 

2 

1 


MRC No. 16. Includes the planned center known as "South Oak Cliff Shopping Center" and establishments on S. Lancaster Rd. from McVey St. to Stovall Drive. 


SIC code 

! 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number__ _ _ 

43 

55 ex. 554 

Automotive dealers 

ti 


Sales_ _ —$1,000 _ 

11 682 







55 pt. (554) 

Gasoline service stations __ _ __ 

4 

54, 58, 591 

Convenience goods stores: 






Number _ - _____ _- _ 

11 

56 

Apparel, accessory stores 

8 


Sales _ - - __ _ -$1,000-- 

3 681 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

2 




562-3, 568 

Women's clothing, specialty stores _ __ _ 

2 

53part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores-- _ _ 

2 


Number___-___ _- 

16 

565 

Family clothing store.s 



Sales _ —__ _ _ -$1,000 _ 

5 594 

566 

Shoe stores 

3 




564, 569 

Other apparel, accessory stores __ _- 

1 

b2, 5b, 

All other stores: 





59 ex. 591 

Number_-___ _ 

16 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales_ __$1,000— 

2 ^07 

5712 

Furniture stores 

2 



Number of 

5713-15, 19 

Other home furnishings stores ___ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ _ ___ _ 

1 


Retail stores, total_ ___ 

43 

58 

Eating, drinking places 

6 




5812 1 

Eating places —-- - __ 

6 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 ! 

Drinking places (alcoholic beverages)- 

- 


ment dealers _ _ __ __ _ 

1 




5251 

Hardware stores - _ - - „ _ _ 

1 

59 pt. (591) 

Drug stores proprietary stores 

2 

52 ex. 5251 

Other __ -- _ _ 







59 ex. 591 

Other retail stores __ __ ___ _ _ 

7 

53 part 

General merchandise group stores -__ 

5 

592 

Liquor stores 


531 

Department stores _— _ - _ 

2 

594 

Book stationery store.s 

1 

533 

Limited price variety stores_ _ — _ 

2 

595 

Sporting goods stores, bicycle shops — __ 


539 

! Miscellaneous genera) merchandise stores _ — 

1 

597 

Jewelry stores _ _ ___ _ _ 

1 




5992 

Florists _ -__ _ _ -_ 

1 

54 

Food stores — „ - — _ 

1 

3 

5996 

_ _1 

Camera, photographic supply stores _____ 

L 



















































































TABLE 6. 


Other Major Retail Centers in the SMS A: 1963 —Continued 


MRC No. 17. Includes the planned center known as “Lochwood Village" and establishments on Garland Rd, from Casa Vale Dr. to Mayfair Blvd. and the 1200 block of Easton Rd. 

(Dallas city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number _ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 

52, 55, All other stores: 

59 ex. 591 Number- 

Sales_$1,000- 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


68 

18 603 


30 
3 517 
Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 Eating, drinking places_ 

5812 Eating places- 

5813 Drinking places (alcoholic beverages) . 

59 pt. (591) Drug stores, proprietary stores- 


Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores 


MRC No. 18. Includes the planned center known as "Big Town Shopping Center"on Big Town Blvd. between U.S. Hwy. 80 and Samuel Blvd. (Mesquite, Dallas Co.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000-- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex, 591 Number_ 

Sales_$1,000— 


Retail stores, total 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex. 5251 Other_II_—' 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


38 

22 170 


17 

19 186 


Number of 
estab¬ 
lishments 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 Eating;, drinking places_ 

5812 Eating places_ 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops . 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores _ 


in tfi 


















































































MAJOR RETAIL CENTERS 


Dallas SMSA 26-17 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 19. Includes establishments in the area bounded by Hunt, McDonald, Davis, and Church (McKinney city, Collin County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58,591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


79 

13 163 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


8 

4 


.$ 1 , 000 _. 


$ 1 , 000 — 


17 
2 138 


31 
^ 255 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


16 

3 

6 

5 

3 

4 


$ 1 , 000 — 


31 
6 770 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


7 

4 

3 


52 

5251 

52 ex.5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


79 


8 

4 

4 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


6 592 

1 594 

3 595 

^ 597 

5992 
3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists___ 

Camera, photographic supply stores 


8 

8 


6 

11 


1 

6 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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DAYTON, OHIO 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 
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standard Metropolitan Statistical Area Central 

Business District, and Major Retail Centers 



0 Central Business District 
O Major Retail Centers 


3 MILES 

J 


bureau of the census ^ 


OF COMMERCE 


Dayton SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 


1958 


1963 


EACH SYMBOL= 
5% CHANGE 


Dayton 


^ -3% 


= $471 
I $455 


CENTRAL 
BUSINESS DISTRICT 

t#-6% 


Percent Change in Sales, 1958*1963 by Types of Stores 
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INCREASE 


DECREASE 




SMSA 


16% CITY 
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27-4 Dayton SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 



Kind of business 

1963 

1958’ 

Estab¬ 
lish¬ 
ments , 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ „ _ _ 

364 

151 702 

25 007 

8 832 

432 

161 420 

j 

27 781 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers___ ^ _ __ 

9 

2 618 

456 

97 

9 

4 725 

696 

5251 

Hardware stores _ _ __ 

1 

(D) 

(D) 

(D) 

1 

(D) 1 

<D) 

52 ex. 5251 

Other__ -- _ _ 

8 

(D) 

(D) 

(0) 

8 

(D) , 

(D) 

53 part* 

General merchandise group stores^-_ _ 

7 

84 472 

12 718 

5 342 

11 

88 563 

15 010 

53i 

Department stores , .. _ _ _ 

3 

(D) 

(D) 

(D) 

4 

(0) 

(D) 

533 

Lirfiited price variety stores - _ _ _ _ 

3 

(D) 

(D) 

(D) 

3 

3 659 

643 

539 

Miscellaneous general merchandise stores 

1 

(D) 

<D) 

(D) 

4 

(D) 

ID) 

54 

Food stores ___ > _ 

16 

3 005 

335 

133 

37 

4 883 

429 

55 ex. 554 

Automotive dealers 

12 

6 398 

837 

151 

14 

9 633 

1 210 

55 pt. (554) 

Gasoline service stations___ 

6 

898 

95 

25 

13 

1 376 

116 

56 

Apparel, accessory stores ^ _ _ __ 

65 

19 993 

3 936 

1 095 

77 

19 834 

3 473 

561, 567 

Men's, boys' apparel stores, custom tailors 

16 

(D) 

<D) 

(D) 

24 

5 031 

727 

562-3, 568 

Women's clothing, specialty stores _ _ 

23 

7 847 

1 375 

446 

25 

8 265 

1 338 

562 

Women's ready-to-wear stores^ _ _ _ _ 

14 

7 392 

1 296 

417 

17 

7 967 

1 290 

565 

Family clothing stores^__ 

5 

(D) 

(D) 

(D) 

6 

(D) 

(DJ 

566 

Shoe stores _ ^ _ __ __ ___ 

21 

3 802 

651 

156 

21 

2 832 

424 

564, 569 

Other apparel, accessory stores _ _ 

! 

~ 

• 

- 

1 

(D) 

{DJ 

57 

Furniture, home furnishings, equipment stores_ 

38 

10 134 

1 735 

335 

45 

10 570 

2 123 

5712 

Furniture stores __ ___ 

13 

4 740 

834 

176 

17 

5 618 

1 325 

5713-15, 19 

Other home furnishings stores __ 

10 

1 784 

242 

43 

8 

1 287 

1B5 

572, 573 

Household appliance, radio, television, music 









stores_ _ _ ___ 

15 

3 610 

659 

116 

20 

3 665 

613 

58 

Eating, drinking places_ _ __ __ 

96 

8 811 

2 343 

1 021 

114 

9 397 

2 579 

5812 

Eating places ^ __ __ _ _ __ 

69 

7 365 

1 987 

886 

90 

7 710 

2 281 

5813 

Drinking places (alcoholic beverages) _ _ 

27 

1 446 

356 

135 

24 

1 687 

296 

59 pt. (591) 

Drug stores, proprietary stores ____ 

13 

3 919 

669 

196 

14 

3 827 

612 

59 ex. 591 

Other retail stores'* ___ _ 

98 

11 454 

1 883 

437 

98 

8 612 

1 533 

592 

Liquor stores __ __ - _ 

2 

(0) 

(D) 

(D) 

3 

1 267 

50 

594 

Book, stationery stores _ — _ __ 

5 

1 074 

183 

52 

4 

<D) 

(D} 

595 

Sporting goods stores, bicycle shops -- - _ 

8 

1 268 

182 

42 

4 

400 

59 

597 

Jewelry stores _ _ _ ___ 

14 

2 318 

464 

97 

27 

2 708 

573 

5992 

Florists ~ _ __ 

4 

409 

112 

39 

5 

386 

128 

5996 

Camera, photographic supply stores_ _ _ 

3 

(D) 

(D> 

<D) 

3 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels_ _ _ - -- - _ 

16 

4 510 

1 725 

826 

14 

5 600 

2 212 

783 

Motion picture theaters - _ __ _ 

7 

975 

311 

119 

8 

1 200 

j 327 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business, 
^Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 













































MAJOR RETAIL CENTERS 


Dayton SMSA 27-5 


TABLE 2. The City; 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ - _ __ 

2 070 

455 491 

58 994 

19 061 

2 704 

471 069 

60 036 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ 

72 

13 106 

2 189 

502 

157 

26 536 

3 254 

5251 

Hardware stores ____ _ 

29 

3 810 

584 

184 

47 

4 083 

512 

52 ex. 5251 

Other - -- 

43 

9 296 

1 605 

318 

110 

22 453 

2 742 

53 part* 

General merchandise group stores^__ _ _ _ 

30 

101 231 

14 545 

6 152 

47 

92 628 

15 671 

531 

Department stores _ ________ 

10 

90 280 

12 906 

5 320 

5 

(D) 

(D) 

533 

Limited price variety stores _____ __ _ _ _ 

16 

(0) 

(D) 

(D) 

15 

(D) 

(D) 

539 

Miscellaneous general merchandise stores __ _ 

4 

(D) 

(D) 

(D) 

23 

6 179 

1 065 

54 

Food stores _ __ _ __ __ _ __ 

385 

88 ill 

•6 723 

2 244 

509 

102 365 

6 798 

55 ex. 554 

Automotive dealers ____ 

94 

95 670 

9 495 

1 577 

133 

77 075 

7 825 

55 pt. (554) 

Gasoline service stations _____ _ _ _ _ 

256 

28 092 

2 830 

859 

517 

28 001 

2 657 

56 

Apparel, accessory stores ___ _ _ _ 

97 

24 767 

4 607 

1 318 

150 

29 431 

4 594 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ 

21 

4 524 

882 

217 

34 

5 772 

791 

562-3, 568 

Women's clothing, specialty stores_ _ 

30 

9 122 

1 542 

525 

41 

(D) 

(D) 

562 

Women's ready-to-wear stores^____ 

21 

8 661 

1 466 

498 

25 

(D) 

(0) 

565 

Family clothing stores^_ _ _ _ 

10 

(D) 

(D) 

(D) 

22 

8 975 

1 583 

566 

Shoe stores __ _ ___ _ _ 

35 

5 044 

841 

212 

47 

5 021 

698 

564, 569 

Other apparel, accessory stores_ 

1 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

144 

23 378 

3 657 

738 

203 

24 778 

3 917 

5712 

Furniture stores _ __ _ _ _ _ 

50 

10 659 

1 776 

330 

58 

10 317 

2 018 

5713-15, 19 

Other home furnishings stores_ _ _ 

30 

2 557 

406 

94 

40 

2 754 

414 

572, 573 

Household appliance, radio, television, music 









stores ____ _ - 

64 

10 162 

1 475 

314 

105 

11 707 

1 485 

58 

Eating, drinking places __ - __ — 

611 

41 121 

9 322 

4 087 

694 

42 650 

9 588 

5812 

Eating places __— _ - _ __ 

356 

28 170 

6 980 

3 118 

432 

29 788 

7 430 

5813 

Drinking places (alcoholic beverages) _ _ _ — 

255 

12 951 

2 342 

969 

262 

12 862 

2 158 

59 pt. (591) 

Drug stores, proprietary stores _ — _____ 

88 

14 563 

2 159 

705 

113 

16 869 

2 536 

59 ex. 591 

Other retail stores^ -- -- 

293 

25 452 

3 467 

879 

381 

30 756 

3 196 

592 

Liquor stores- - 

57 

9 182 

524 

156 

59 

13 172 

518 

594 

Book, stationery stores _ _ _ -— 

11 

1 124 

(D) 

(D) 

8 

607 

(D) 

595 

Sporting goods stores, bicycle shops_ _ _ 

14 

1 493 

215 

52 

21 

838 

102 

597 

Jewelry stores __ --- 

22 

2 570 

489 

102 

46 

3 270 

645 

5992 

Florists-- --- - 

23 

1 715 

411 

107 

31 

1 606 

350 

5996 

Camera, photographic supply stores-- 

4 

(D) 

<D) 

(D) 

11 

1 651 

273 


SELECTED SERVICES 








7011 

Hotels, motels - ----- — 

31 

5 919 

1 961 

929 

36 

6 928 

2 494 

783 

Motion picture theaters --— - 

19 

(d) 

(D) 

(d) 

23 

(D) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































27-6 Dayton SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES | 







r ' —- 


Total^__ - ___ 

5 081 

971 262 

112 361 

36 020 

5 227 

780 564 

91 459 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ______ 

305 

52 454 

6 647 

1 544 

381 

54 727 

6 801 

5251 

Hardware stores ^ __ __ 

91 

13 506 

1 578 

425 

114 

9 581 

1 164 

52 ex. 5251 

Other ______ 

1 

214 

38 948 

5 069 

1 119 

267 

45 146 

5 637 

53 part* 

General merchandise group stores^__— _ 

134 

154 666 

20 430 

8 576 

145 

111 112 

18 015 

531 

Department stores __ _ 

25 

128 446 

16 488 

6 766 

10 

1 89 529 

15 030 

533 

Limited price variety stores _ _! 

69 

16 124 

2 632 

1 158 

67 

(d) 

(d) 

539 

Miscellaneous general merchandise stores _ _ _ 

1 

40 

10 096 

1 310 

652 

56 

! (d) 

(d) 

54 

Food stores - - _ 

875 

234 092 

17 714 

5 746 

976 

195 207 

12 847 

55 ex. 554 

Automotive dealers _ __ _ _| 

315 

192 932 

18 125 

3 201 

322 

131 095 

12 903 

55 pt. (554) 

Gasoline service stations__ __ 

761 

78 848 

7 671 

2 420 

694 

59 664 

5 346 

56 

Apparel, accessory stores _ - __ _ _ 

246 

42 084 

6 738 

2 088 

266 

42 224 

6 000 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ ' 

52 

8 764 

1 1 436 

393 

i 62 

7 473 

961 

562-3, 568 

Women's clothing, specialty stores_ _ 

83 

13 263 

j 2 108 

750 

86 

(d) 

(d) 

562 

Women’s ready-to-wear stores^ ___ 

62 

11 678 

1 914 

671 

56 

10 899 

1 6B9 

565 

Family clothing stores^ _ _ _ __ 

25 

10 746 

1 808 

554 

42 

15 056 

2 304 

566 

Shoe stores _ _ - __ __ _ 

78 

8 979 

1 1 362 

j 378 

77 

6 942 

(d) 

564, 569 

Other apparel, accessory stores____ 

6 

332 

24 

13 

' 11 

(d) 

Id) 

57 

Furniture, home furnishings, equipment stores_ 

347 

47 077 

6 614 

1 1 347 

, 377 

39 977 

5 832 

5712 

Furniture stores_ _ _ __ 

126 

25 101 

1 3 539 

1 679 

1 108 

19 940 

3 300 

5713 15, 19 

Other home furnishings stores _ __ 

57 

4 875 


1 157 

61 

19 724 

3 275 

572, 573 

Household appliance, radio, television, music 



j 762 

1 

1 

i 




stores ___ _ __ _ 

164 

17 101 

i 2 313 

1 

511 

, 208 

16 621 

2 057 

58 

Eating, drinking places __ ___ 

1 186 

79 950 

17 549 

7 935 

i 1 130 

67 385 

15 123 

5812 

Eating places __ __ _ 

755 

57 706 

1 13 559 

6 245 

752 

46 936 

12 022 

5813 

Drinking places (alcoholic beverages) _ __ _ 

431 

22 244 

3 990 

j 1 690 

378 

18 449 

3 101 

59 pt. (591) 

Drug stores, proprietary stores_ 

190 

31 113 

4 549 

' 1 411 

173 

25 190 

3 580 

59 ex, 591 

Other retail stores^ _ _ __ _ 

722 

58 046 

6 324 

1 

1 752 

741 

1 

53 983 

4 932 

592 

Liquor stores __ __ __ __ _ 

111 

16 049 

B89 

1 287 

96 

1 18 213 

734 

594 

Book, stationery stores _ _ ___ 

21 

1 545 

238 

79 

17 

903 

163 

595 

Sporting goods stores, bicycle shops_ 

40 

2 641 

329 

i 95 

50 

1 687 

180 

597 

Jewelry stores __ _ _ __ 

69 

4 603 

797 

1 202 

80 

4 664 

843 

5992 

Florists ___ __ 

55 

3 156 

642 

176 

56 

2 325 

446 

5996 

Camera, photographic supply stores__ — 

11 

1 140 

133 

44 

14 

1 964 

301 


SELECTED SERVICES 








7011 

Hotels, motels_ __ _ _ __ 

87 

9 957 

2 914 

1 259 

83 

9 061 

3 060 

783 

Motion picture theaters _ — _ __ 

42j 

3 326 

834 

349 

48 

3 600 

882 


^Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Dayton SMSA 27-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^__ 

-6.0 

1 

-3.3 1 

24.4 

100.0 

100.0 

100,0 

100.0 

100,0 

99.8 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers > _ __ _ 

-44.6 

-50.6 

-4.2 

1.7 

2.9 

2.9 

5.6 

5.4 

7.0 

5251 

Hardware stores__ 

(d) 

-6.7 1 

41.0 

(D) 

(d) 

0,8 

0.9 

1.4 

1.2 

52 ex. 5251 

Other__ 

(d) 

-58.6 

-13,7 

(d) 

(D) 

2.0 

4.8 

4.0 

5.8 

53 part* 

General merchandise group stores^'E-- _ 

-4,6 

9.3 

39.2 

55,7 

54.9 

22.2 

19,7 

15,9 

14,2 

531 

Department stores _ -_ 

(D) 

(d) 

43.5 

(d) 

(D) 

19.8 

(d) 

13.2 

11.5 

533 

Limited price variety stores_ _ _ 

(d) 

(d) 

Cd) 

(d) 

2.3 

(d) 

(d) 

1.7 

(d) 

539 

Miscellaneous general merchandise stores _ 

(d) 

(D) 

(d) 

(d) 

(D) 

(d) 

1.3 

1.0 

(d) 

54 

Food stores __ _ - — _ 

-38.5 

-13.9 

19.9 

2.0 

3.0 

19,3 

21,7 

24.1 

25.0 

55 ex. 554 

Automotive dealers _ — _ 

-33.6 

24.1 

47.2 

4.2 

6.0 

21.0 

16.4 

19.9 

16.8 

55 pt. (554) 

Gasoline service stations - --- — _ 

-34,7 

0.3 

32,2 

0.6 

0.9 

6.2 

5.9 

8.1 

7.6 

56 

Apparel, accessory stores’ _ _ - _ — - 

0.8 

-15.9 

-0.3 

13.2 

12.3 

5.4 

6.2 

4.3 

5.4 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

(d) 

-21.6 

17.3 

(d) 

3.1 

1.0 

1.2 

0.9 

1.0 

562-3, 568 

Women’s clothing, specialty stores _ _ _ __ 

-5.1 

(d) 

(d) 

5.2 

5.1 

2.0 

(d) 

1.4 

(d) 

562 

Women’s ready-to-wear stores^ __ __ _ 

-7.2 

d) 

7.2 

4.9 

4.9 

1.9 

(d) 

1.2 

1.4 

565 

Family clothing stores^- _ _ -— 

(D) 

(d) 

-28.6 

(d) 

(d) 

(d) 

1.9 

1.1 

1.9 

566 

Shoe stores __ _ __ ^ - 

34.3 

0.5 

29.3 

2.5 

1.8 

1.1 

1.1 

0,9 

0.9 

564, 569 

Other apparel, accessory stores _ -- 

(d) 

(D) 

(d) 

— 

(d) 

(d) 

(d) 

0.1 

(d) 

57 

Furniture, home furnishings, equipment stores- 

-4.1 

-5.7 

17.8 

6.7 

6.5 

5.1 

5,3 

4.8 

5.1 

5712 

Furniture stores _ -- - 

-15.6 

3.3 

25.9 

3.1 

3.5 

2.3 

2.2 

2,6 

2,6 

5713-15, 19 

Other home furnishings stores-- 

38.6 

-7.2 

-75.3 

1.2 

0,8 

0,6 

0.6 

0.5 

2.5 

572, 573 

Household appliance, radio, television, music 
stores_ — --- _ - 

-1.5 

-13.2 

2.9 

2.4 

2.3 

2.2 

2.5 

1.8 

2.1 

58 

i Eating, drinking places - - 

-6.2 

-3.6 

18.6 

5.8 

5.8 

9.0 

9.1 

8.2 

8.6 

5812 

Eating places-- --- — 

-4,5 

-5.4 

17.9 

4.9 

4.8 

6.2 

6.3 

5.9 

6.3 

5813 

Drinking places (alcoholic beverages) — 

-14.3 

0.7 

20.6 

1.0 

1.0 

2.8 

2.7 

2.3 

2.4 

59 pt. (591) 

Drug stores, proprietary stores-- — — 

2.4 

-13.7 

23.5 

2.6 

2.4 

3.2 

3.6 

3.2 

3.2 

59 ex. 591 

Other retail stores^ __ — — -— 

33.0 

-17.3 

7.5 

7,6 

5.3 

5,6 

6,5 

6.0 

6.9 

592 

Liquor stores_ — __ _ . -— 

(d) 

-30.3 

-11,9 

(d) 

0,8 

2.0 

2.8 

1.7 

2.3 

594 

Book, stationery stores — -- 

(d) 

85.2 

71.1 

0.7 

(d) 

0.2 

0.1 

0.2 

0.1 

595 

Sporting goods stores, bicycle shops-— 

217.0 

78.2 

56.6 

0,8 

0.2 

0.3 

0.2 

0.3 

0.2 

597 

Jewelry stores_ 

-14,4 

-21.4 

-1.3 

1.5 

1.7 

0.6 

0.7 

0.5 

0,6 

5992 

Florists _ - - 

6,0 

6.8 

35.7 

0.3 

0.2 

0.4 

0.3 

0.3 

0.3 

5996 

Camera, photographic supply stores- 

(d) 

(d) 

-42.0 

(d) 

(D) 

(d) 

0.4 

0.1 

0.3 

7011 

SELECTED SERVICES 

Hotels, motels_ 

-19.5 

-14.6 

9.9 

(X) 

(X) 

(X) 

(X) 

(X) ' 

(X) 

783 

Motion picture theaters- 

-18.8 

(d) 

-7,6 

(X) 

(X) 

(X) 

1_ 

(X) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before iiimber denotes decrease, 
’l958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “emDlover" establishments. 









































27-8 Dayton SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

j 

Kind of business 

Central business district sales as-- 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






TotaP - - — —-- — — 

33.3 

34.3 

15,6 

20.7 

52 

Lumber, building materials, hardware, farm equipment dealers - _ 

20.0 

17.8 

5.0 

8.6 

5251 

Hardware stores __ _ ^ _ —-- -- - - 

(d) 

(d) 

(D) 


52 ex. 5251 

Other __ - —_— — — -- — 

(d) 

(d) 

(d) 

(d) 

53 part* 

General merchandise group stores’'^ _ --— 

85.4 

95.6 

54.6 

79.7 

531 

Departmentstores __ _ —- 



(D) 

1 D) 

533 

Limited price variety stores - - - 

(d) 



, (d) 

539 

Miscellaneous general merchandise stores _ _ _ - _ 

(d) 

(D) 

(d) 

1 (d) 

54 

Food stores _ __ _ _ ____ 

3.4 

4.8 

1.3 

1 

2.5 

55 ex. 554 

Automotive dealers __ _ - ___ - 

6.7 

12.5 

3.3 

7.3 

55 pt. (554) 

Gasoline service stations’_ _ _ _ - _ - _ 

3.2 

4.9 

1.1 

2.3 

56 

Apparel, accessory stores _ _ _ _ 

80.7 

67.4 

47.5 

47.0 

561, 567 

Men’s, boys' apparel stores, custom tailors __ _ __ 

(d) 

87,2 

(d) 

67.3 

562-3, 568 

Women’s clothing, specialty stores _ _ _ - -- 

86.0 

(d) 

59.2 

(D) 

562 

Women’s ready-to-wear stores^___ _ __— 

85.3 

(d) 

63.3 

73.1 

565 

Family clothing stores^ ___ 

(r>) 

(d) 

(d) 

(d) 

566 

Shoe stores ____ _ -- _ — - __ 

75.4 

56.4 

42.3 

40,8 

564, 569 

Other apparel, accessory stores ____ — 


(d) 

“ 

(d) 

57 

Furniture, home furnishings, equipment stores _ ___ _ 

43.5 

42,7 

21.5 

26.4 

5712 

Furniture stores _— __ _ _ — — — _ - — 

44.5 

54,5 

18.9 

28.2 

5713-15, 19 

Other home furnishings stores — ______ 

69.8 

46,7 

36.6 

6,5 

572, 573 

Household appliance, radio, television, music stores ___ _ 

35.5 

31.3 

21.1 

22.1 

58 

Eating, drinking places _ _ _ ___ ___ __ _ _ __ 

21.4 

22.0 

11.0 

13.9 

5812 

Eating places--- - — _— 

26.1 

25,9 

12,8 

15.8 

5813 

Drinking places (alcoholic beverages) _ __ — ____ 

11.2 

13.1 

6,5 

9,1 

59 pt. (591) 

Drug stores, proprietary stores ~ — --- -- _ 

26.9 

22.7 

12.6 

15.2 

59 ex. 591 

Other retail stores^ __ __ __ ______ 

45.0 

28.0 

19.7 

16,0 

592 

Liquor stores __ ___ __ __ ___ 

(d) 

9.6 

(D) 

7.C 

594 

Book, stationery stores - _ _ _ 

95.6 

(d) 

69.5 

(D) 

595 

Sporting goods stores, bicycle shops__ ____ 

84.9 

47.7 

48,0 

23,1 

597 

Jewelry stores _ ______ _ ___ 

90.2 

82.8 

50.4 

58.1 

5992 

Florists ______ _ _ _ ___ 

23.8 

24,0 

13,0 

16,6 

5996 

Camera, photographic supply stores _ _____ - 

(d) 

(d) 

<d) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels -- — _ __ _ _ _ 

76,2 

80.8 

45.3 

61,£ 

783 

Motion picture theaters __ __ _ _ __ -- _ 

(d) 

(d) 

29,3 

33.3 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 














































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned centers known as “Town and Country" and "Kettering Plaza" and the establishments on Stroop Rd. from Southmoor 
Circle to Royal Oak Dr., on Shroyer Rd.from Stroop Rd.to Lamont Dr., and on Far Hills Ave.from Carrlands Dr. to Mossoak Dr.(Kettering city, Montgomery Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _ 

53 

55 ex. 554 

Automotive Dealers_—- 

2 


Sales . — -$1,000— 

20 159 







55 pt. (554) 

Gasoline service stations__ _ _- 

4 

54, 58, 591 

Convenience goods stores: 






Number_ — -- 

18 

56 

Apparel, accessory stores _ -- — -- -- 

7 


Sales_ _$1,000 .. 

8 738 

561,567 

Men's, boys’ apparel stores, custom tailors — — 

1 




562-3, 568 

Women's clothing, specialty stores-— 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores-—- 

1 


Number -- - 

16 

565 

Family clothing stores- -— — 

1 


Sales .- — _$1,000 _ 

7 919 

566 

Shoe stores _ _ _ ^ _ -- 

3 




564, 569 

Other apparel, accessory stores- -- 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_ _ - --- 

19 

57 

Furniture, home furnishings, equipment stores- 

6 


Sales - . _ _$1,000 . 

3 502 

5712 

Furniture stores___ 

2 



Number of 

5713-15, 19 

Other home furnishings stores — — 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores ---— — — - 

3 


Retail stores, total _ ---- 

53 

58 

Eating, drinking places --— _- 

5 




5812 

Eating places- 

5 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

- 


ment dealers-- --- 

3 




5251 

Hardware stores __- - 

1 

59 pt. (591) 

Drug stores, proprietary stores--- 

4 

52 ex. 5251 

Other __ _ __ _ _ 

2 







59 ex. 591 

Other retail stores — — _ —- 

10 

53 part 

General merchandise group stores -- 

3 

592 

Liquor stores- 

1 

531 

Department stores _ _- _ 

1 

594 

Book, stationery stores - — — — - 

1 

533 

Limited price variety stores -— 

2 

595 

Sporting goods stores, bicycle shops -- 

1 

539 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores _ — -- 

1 




5992 

Florists _ 

1 

54 

Food stores _ — __ __ - — 

9 

5996 

Camera, photographic supply stores 

2 


MRC No. 2. Includes the establishments in the area bounded by W. 2nd., Sweetman, W.3rd, Mound, Sanford Ct., Sanford Ct. extended, P.C.C. & St. L. R.R., W. 3rd and N. Conover. (Dayton) 


SIC code 

Kind of business 

Total 

SiC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_ _ __ 

50 

55 ex. 554 

Automotive dealers_ - -_ _- 

7 


Sales_ _$1,000- 

7 911 







55 pt. (554) 

Gasoline service stations _ _ -_ 

2 

54, 58, 591 

Convenience goods stores: 






Number _ _ _ _ _ ___ 

16 

56 

Apparel, accessory stores __ — _ _ — 

6 


Sales _ _ - $1,000 . 

2 004 

561,567 

Men’s, boys' apparel stores, custom tailors — 

2 




562-3, 568 

Women's clothing, specialty stores-- 


53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores — — - — 



Number__ _ 

12 

565 

Family clothing stores -__ _ - 

3 


Sales _$1,000- 

3 287 

566 

Shoe stores - - -- - — - -- - 

1 




564, 569 

Other apparel, accessory stores - - 

— 

52, 55, 

All other stores: 





59 ex. 591 

Number _____ 

22 

57 

Furniture, home furnishings, equipment stores- 

4 


Sales _$1.000._ 

2 620 

5712 

Furniture stores___ __ 

4 



Number of 

5713-15, 19 

Other home furnishings stores-- _ 




estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _ - —- -- — - - 

** 


Retail stores, total_ — — - 

50 

58 

Eating, drinking places-- _ — 

8 




5812 

Eating places _ — — - --- 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

5 


ment dealers__ _ - 

- 




5251 

Hardware stores _ -_ _ 

- 

59 pt. (591) 

Drug stores, proprietary stores-- — 

1 

52 ex. 5251 

Other _ -- -- 

- 







59 ex. 591 

Other retail stores _ - — ---- - _- 


53 part 

General merchandise group stores -_ 

2 

592 

Liquor stores - - ___ — — 

- 

531 

Department stores -- --- 

1 

594 

Book, stationery stores_ - _ _ 

- 

533 

Limited price variety stores -- — 

1 

595 

Sporting goods stores, bicycle shops __ 

- 

539 

Miscellaneous general merchandise stores — — 

- 

597 

Jewelry stores _ _ _- — _ — — _ 





5992 

Florists _ - -_ _ — —- 

- 

54 

Food stores — - _ - - — - -- 

7 

5996 

Camera, photographic supply stores __ 



Standard Notes; - Represents zero. 


(D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6 . Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 3. Includes the establishments on Main St. from Wood SL to Greene St. and in the 100 block of Water St. (Piqu 9 , Miami Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


67 
9 108 


55 ex. 554 


Automotive Dealers 


3 


55 pt. (554) 


Gasoline service stations 


Z 


.$ 1 , 000 -- 


$ 1 , 000 — 


20 
1 451 


25 
5 367 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


14 

4 

6 

4 

1 

3 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


22 
2 290 
Number ot 
estab¬ 
lishments 


67 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


6 

4 

2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


6 

1 


5 

14 

5 

9 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


5 

2 

2 

1 


54 


Food stores 


3 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


11 


1 

4 

1 

1 


MRC No. 4. Includes planned center known as “Airway Shopping Center" and establishments along the 4800 and 4900 blocks of Airway Rd. and along 

the 1 - 200 blocks of Woodman Dr. (Mad River twp., Montgomery Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


30 

12 057 


55 ex. 554 


Automotive dealers 


2 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


11 
4 267 


10 
6 644 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


9 

1 146 
Number of 
estab¬ 
lishment 


30 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

5 

1 

1 

1 

3 


1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores___ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
^ 592 

2 594 

2 595 

- 597 

5992 
^ 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


4 

1 

1 


VD 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 5. Includes the planned center known as "Eastown Shopping Center" and establishments on Linden Ave.(Xenia Pike)from the propertyjine 

of Eastown Shopping Center to B. & 0. R.R, (Dayton & county area) 


SIC code 


Kind of business 


Retail stores, total; 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


.$i,ooo__ 


25 
8 30U 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 




.$ 1 , 000 ._ 


.$ 1 , 000 _- 


5 

3 136 


8 

3 670 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


3 

1 

1 

1 

1 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000- 


12 
1 498 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


3 

1 


2 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


25 

1 

1 


58 

5812 

5813 

59 pt. 
59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Eating, drinking places- 2 

Eating places_ 1 

Drinking places (alcoholic beverages)- 1 


(591) 


Drug stores, proprietary stores 


1 


591 


Other retail stores- 

Liquor stores__ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


5 

2 


1 


MRC No. 6. Includes establishments on Main St. from King St. to CollierSL, on Detroit St. from Market St. to Third St., and on Greene St. from Main St. 

to Market St. (Xenia, Greene Co.) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


78 

14 087 


55 ex. 554 
55 pt. (554) 


Automotive dealers- 

Gasoline service stations 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000- 


23 
1 739 


28 
5 444 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


16 

4 

8 

6 

3 

1 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 

General merchan<^ise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores- 

Food stores_ 


27 
6 904 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores-— 

Household appliance, radio, television, music 
stores - 


8 

3 
1 

4 


78 


6 

1 

5 


58 

5812 

5813 

59 pt. (591) 


59 ex. 591 
« 592 

2 594 

1 595 

1 597 

5992 
5 5996 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores- 

Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops _ 

Jewelry stores- 

Florists -•--- 

Camera, photographic supply stores 


Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 




















































































27-12 Dayton SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 7. Includes the planned center known as “Wood-Lane Plaza Shopping Center" and establishments on E. Dorothy Lane from C.L. & N. R.R.to 

Galewood St. and in the 3000 block of Woodman Dr. (Kettering, Montgomery Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


28 
18 007 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 




$ 1 , 000 - 


$ 1 , 000 - 


13 
5 837 


4 

(d) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


11 

$i,66o.- (i>) 

Number of 
estab¬ 
lishments 


Retail stores, total- 28 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


2 

2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


1 

7 

6 

1 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


5 

2 

1 

1 


MRC No. 8. Includes the planned center known as “Van Buren Shopping Center" and establishments on S. Smithville Rd. frbm Ferrer Blvd. to 
Wilmington pike and on Ferrer Blvd. from S. Smithville Rd. to May! Dr, (Kettering, Montgomery Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


18 
6 640 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


6 

2 492 


5 

(D) 


7 

(d) 

Number of 
estab- 
lishments 

16 


1 

1 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_i- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

3 

1 


2 


2 

1 

1 

2 


53 part 
531 


General merchandise group stores 
Deoartment stores_ 


^ 59 ex. 591 

? 592 


Other retail stores_ 

Liquor stores_ 


3 

1 









































































MAJOR RETAIL CENTERS 


Dayton SMSA 27-13 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 9. Includes the planned center known as "Hills & DalesShopping Center” in the 1400 block ofW. Dorothy Lanefat intersection of W. Dorothy 

Ln. and Kettering Blvd.) (Kettering, Montgomery County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


19 
7 208 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$l,000-_ 


.$l,000-_ 


6 56 

(d) 561,567 

562-3, 568 
562 
10 565 

3 156 566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


4 

2 

1 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000._ 


Retail stores, total 


3 

(p) 

Number of 
estab- 
lishments 


19 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 1 

Other_ 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


3 

1 

2 


1 


59 ex. 591 


Other retail stores 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

1 595 

1 597 

5992 
5 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


MRC No. 10. Includes the planned centers known as “Forest Park Plaza” and "Northtown Shopping Center” and establishments on N. Main St., from 

Melford Ave. to Cavendish Dr. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


.$ 1 , 000 — 


.$ 1 , 000 __ 


.$1,000-,- 


.$ 1 , 000 __ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

66 

55 ex. 554 

Automotive dealers_ __ __ 

3 

17 761 

55 pt. (554) 

Gasoline service stations ___- _ 

3 

24 

56 

Apparel, accessory stores___ _ 

Men's, boys’ apparel stores, custom tailors 

13 

9 251 

561,567 

3 


562-3, 568 

Women's clothing, specialty stores_ _ __ 

4 

22 

562 

Women’s ready-to-wear stores ____ 

4 

565 

Family clothing stores __ - 

- 

7 027 

566 

Shoe stores _ --- 

6 


564, 569 

Other apparel, accessory stores_ __ 

- 

20 

57 

Furniture, home furnishings, equipment stores-' 

3 

1 483 

5712 

Furniture stores _ __ _ 

- 

Number of 

5713-15, 19 

Other home furnishings stores - _ 

1 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores -____ _ 

2 

66 

58 

Eating, drinking places _ __ — -- 

11 


5812 

Eating places __ _ __ __ 

8 

3 

5813 

Drinking places (alcoholic beverages)_ _ 

3 

2 

1 

59 pt. (591) 

Drug stores, proprietary stores ___ 

2 


59 ex. 591 

Other retail stores _ __ __ 

11 

6 

592 

Liquor stores _ — - _ __ __ 

1 

2 

594 

Book, stationery stores__ _ 

1 

3 

595 

Sporting goods stores, bicycle shops _ _ 

3 

1 

597 

Jewelry stores __ ___ _ _ -__ 

2 


5992 

Florists -_- - -_- __ 

1 

11 

5996 

Camera, photographic supply stores _ __ 

“ 
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Denver SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


$1.125 


SMSA total 


EACH SYMBOL= 

5% CHANGE ^ ^ 


Denver 


i$780 
■ $817 


CENTRAL I. : \\ii 

BUSINESS DISTRICT ^■■$168 
^” 5 % 


Percent Change in Sales, 1958-1963 by Types of Stores 

in APPAREL ACCESSORY STORES 

llllll GENERAL MERCHANDISE GROUP STORES 

I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

33% M 


INCREASE 


DECREASE 



$1,485 


SMSA 


CITY 


20 % ■III 17 % 

CBD 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 




28-4 Denver SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 


1963 

1958’’' 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($ltOOO) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ -.— - - 

631 

168 130 

31 502 

8 600 

744 

177 240 

26 753 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers- 

11 

1 388 

212 

39 

15 

1 720 

152 

5251 

Hardware stores- 

4 

535 

93 

20 

6 

668 

93 

52 ex. 5251 

Other _ 

7 

853 

119 

19 

9 

1 052 

59 

53 part" 

General merchandise group stores^- 

14 

56 276 

12 426 

3 334 

17 

69 869 

9 658 

531 

Department stores- 

4 

48 806 

10 849 

2 589 

4 

60 740 

8 023 

533 

Limited price variety stores- 

3 

{D) 

(D) 

(0) 

4 

6 951 

1 405 

539 

Miscellaneous general merchandise stores __ 

7 

(D) 

(D) 

(D) 

9 

2 178 

228 

54 

Food stores- 

34 

3 661 

343 

100 

49 

6 400 

464 

55 ex. 554 

Automotive dealers- 

15 

15 227 

1 258 

218 

13 

ID) 

ID) 

55 pt. (554) 

Gasoline service stations- 

17 

810 

65 

22 

19 

987 

97 

56 

Apparel, accessory stores-- 

87 

27 394 

5 187 

1 396 

98 

25 976 

4 586 

561. 567 

Men’s, boys’ apparel stores, custom tailors — 

29 

5 474 

822 

226 

33 

4 545 

789 

562-3, 568 

Women’s clothing, specialty stores _____ 

34 

14 267 

3 055 

839 

33 

13 906 

2 491 

562 

Women’s ready-to-wear stores^ — --- 

20 

13 120 

2 824 

784 

24 

13 362 

2 411 

565 

Family clothing stores^- _ - 

3 

(D) 

(D) 

ID) 

8 

(D) 

ID) 

566 

Shoe stores_ 

20 

4 094 

737 

170 

21 

4 725 

754 

564, 569 

Other apparel, accessory stores _ --- 

1 

(D) 

(D) 

(D) 

3 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores- 

34 

10 675 

2 063 

377 

48 

12 850 

2 197 

5712 

Furniture stores- 

17 

6 711 

1 211 

195 

23 

6 613 

1 194 

5713-15, 19 

Other home furnishings stores _ _ _ _ - 

2 

(D) 

(D) 

ID) 

4 

ID) 

ID) 

572, 573 

Household appliance, radio, television, music 









stores _ 

15 

(0) 

ID) 

ID) 

21 

ID) 

(D) 

58 

Eating, drinking places- 

202 

17 596 

4 822 

1 914 

228 

17 021 

4 617 

5812 

Eating places_ 

122 

11 751 

3 543 

1 450 

138 

11 267 

3 567 

5813 

Drinking places (alcoholic beverages)- 

80 

5 845 

1 279 

464 

90 

5 754 

1 050 

59 pt. (591) 

Drug stores, proprietary stores __ _____ 

16 

6 737 

1 046 

238 

24 

7 621 

1 007 

59 ex. 591 

Other retail stores^ __ _______ - 

201 

28 366 

4 080 

912 

233 

ID) 

(0) 

592 

Liquor stores- 

17 

(D) 

ID) 

ID) 

15 

ID) 

ID) 

594 

Book, stationery stores _ _ _ __ __ - 

16 

1 064 

182 

54 

21 

2 321 

314 

595 

Sporting goods stores, bicycle shops _ _ — 

4 

ID) 

ID) 

ID) 

6 

4 024 

529 

597 

Jewelry stores _ -- _- 

36 

4 727 

849 

173 

46 

3 855 

601 

5992 

Florists __ _ _ __ _ ___ 

9 

769 

129 

31 

12 

552 

71 

5996 

Camera, photographic supply stores- 

4 

613 

97 

20 

8 

981 

136 


SELECTED SERVICES 








7011 

Hotels motels _ _ __- _ 

87 

17 258 

6 737 

2 341 

107 

12 118 

4 223 

783 

Motion picture theaters- 

10 

2 938 

614 

236 

10 

J 3 102 

589 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

'^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Denver SMSA 28-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
TotaP _ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other - 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores'*- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists- 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 


1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

3 852 

816 

927 

111 

753 

31 

229 

4 464 

780 

107 

92 

402 

143 

40 

409 

6 

053 

1 

069 

213 

45 

070 

5 

180 

55 

5 

339 


688 


173 

101 

6 

401 


628 

88 

35 

070 

5 

365 


896 

112 

38 

669 

4 

552 

92 

138 

760 

22 

943 

6 

734 

128 

141 

390 

19 

002 

16 

119 

010 

19 

533 

5 

212 

13 

117 

352 

15 

345 

32 

12 

999 

2 

597 

1 

267 

51 


(0) 


(D) 

44 

6 

751 


813 


255 

36 


(D) 


(0) 

508 

153 

811 

13 

083 

3 

438 

674 

144 

684 

9 

898 

235 

157 

186 

16 

232 

2 

971 

258 

158 

921 

13 

984 

540 

51 

462 

5 

079 

1 

576 

603 

46 

732 

4 

045 

247 

47 

596 

7 

999 

2 

315 

286 

42 

627 

6 

830 

71 

8 

946 

1 

314 


373 

59 

7 

669 

1 

295 

97 

23 

303 

4 

332 

1 

280 

109 

22 

025 

3 

690 

64 

20 

244 

3 

837 

1 

148 

74 

19 

116 

3 

163 

16 

6 

829 

1 

057 


314 

25 

3 

273 


433 

50 

7 

823 

1 

232 


308 

60 

8 

291 

1 

226 

13 


695 


64 


40 

23 

1 

273 


186 

253 

47 

440 

7 

393 

1 

346 

363 

46 

419 

7 

165 

93 

24 

891 

3 

661 


596 

107 

19 

578 

3 

047 

65 

5 

796 

1 

216 


215 

88 

7 

846 

1 

320 

95 

16 

753 

2 

516 


535 

168 

IB 

995 

2 

798 

933 

75 

557 

19 

303 

8 

167 

957 

64 

518 

' 

914 

600 

53 

162 

14 

606 

6 

307 

631 

46 

441 

! 12 

680 

353 

22 

395 

4 

697 

1 

860 

326 

18 

077 

3 

234 

191 

36 

482 

5 

349 

1 

496 

218 

35 

145 

4 

644 

710 

68 

224 

8 

319 

2 

117 

764 

54 

601 

5 

740 

115 

21 

259 


937 


286 

128 

17 

161 


730 

28 

1 

968 


328 


91 

39 

2 

940 


379 

47 

7 

395 


895 


251 

34 

5 

726 


700 

66 

6 

632 

1 

069 


229 

83 

5 

587 


780 

55 

3 

389 


676 


183 

53 

2 

669 


472 

15 

1 

387 


181 


45 

14 

1 

726 


255 

213 

30 

515 

10 

367 

3 

848 

322 

19 

012 

5 

850 

25 

4 

847 

1 

006 


40 

31 

5 

041 

1 

004 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

"‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































28-6 Denver SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 



Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 






i 



Total’ - _ - - 

7 347 

1 485 271 

186 688 

53 666 

6 912 

1 125 056 

126 mi 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers - _ — - — — 

379 

83 059 

11 530 

2 136 

403 

79 293 

8 996 

5251 

1 Hardware stores_ — - — - — 

120 

11 807 

1 544 

392 

168 

12 961 

1 382 

52 ex. 5251 

Other- -- -- 

259 

71 252 

9 986 

1 744 

235 

66 332 

7 614 

53 part" 

General merchandise group stores^--- 

209 

224 554 

33 630 

10 505 

234 

167 539 

22 092 

53i 

Department stores __ __ 

33 

180 843 

26 682 

7 621 

22 

132 599 

17 007 

533 

Limited price variety stores _ _ __ 

73 

27 581 

5 071 

2 277 

81 

(DJ 

(D) 

539 

Miscellaneous general merchandise stores 

103 

16 130 

1 877 

607 

81 

(D) 

(0) 

54 

Food stores_ _ - -- — - — - 

930 

326 143 

27 038 

7 307 

983 

248 221 

16 495 

55 ex. 554 

Automotive dealers _ ____ _ - 

508 

300 959 

29 136 

* 5 421 

420 

219 293 

19 305 

55 pt. (554) 

Gasoline service stations_ _ --- 

1 174 

108 051 

10 521 

3 432 

1 066 

78 967 

6 81L 

56 

Apparel, accessory stores _ - - - 

442 

70 708 

11 019 

3 398 

418 

53 115 

8 139 

561, 567 

Men's, boys’ apparel stores, custom tailors - 

97 

12 398 

1 757 

500 

81 

9 436 

1 485 

562-3, 568 

Women's clothing, specialty stores -- - 

171 

34 137 

5 744 

1 847 

151 

26 345 

4 268 

562 

Women's ready-to-wear stores^ - _ __ 

120 

29 386 

4 999 

1 631 

107 

23 312 

3 732 

565 

Family clothing stores^_ - — - -- 

40 ; 

10 184 

1 486 

485 

38 

(D) 

101 

566 

Shoe stores __ _ _ — _ _ „ _ 

100 1 

12 602 

1 885 

495 

96 

1 10 651 

1 564 

564, 569 

Other apparel, accessory stores _ _ - 

34 

1 387 

147 

71 

38 

(D) 

ID) 

57 

Furniture, home furnishings, equipment stores - 

510 

74 163 

11 174 

2‘ 078 

551 

60 855 

8 920 

5712 

Furniture stores _ _ __ __ — — 

175 

35 415 

5 050 

860 

169 

26 987 

3 924 

571315, 19 

Other home furnishings stores - _ 

139 

13 002 

2 308 

437 

136 

10 323 

1 637 

572, 573 

Household appliance, radio, television, music 









stores - - 

196 

25 746 

3 816 

781 

246 

23 545 

3 359 

58 

Eating, drinking places _ -- 

1 577 

123 589 

31 040 

13 446 

1 387 

85 526 

20 460 

5812 

Eating places — _ _ — -- 

1 076 

90 421 

24 258 

10 751 

959 

61 739 

16 257 

5813 

Drinking places (alcoholic beverages) -— 

501 

33 168 

6 782 

2 695 

428 

23 787 

4 203 

59 pt. (591) 

Drug stores, proprietary stores — __ - _ 

315 

66 089 

9 520 

2 701 

318 

55 705 

7 207 

59 ex. 591 

Other retail stores^ — __ - -- - - 

1 303 

107 956 

12 080 

3 242 

1 132 

76 542 

7 722 

592 

Liquor stores _ - — — 

225 

33 935 

1 547 

460 

189 

22 386 

955 

594 

Book, stationery stores — - — 

50 

3 785 

510 

162 

55 

4 031 

475 

595 

Sporting goods stores, bicycle shops - -- — 

97 

10 998 

1 328 

376 

65 

6 718 

784 

597 

Jewelry stores ---- — — — . 

113 

8 866 

1 263 

302 

125 

7 841 

999 

5992 

Florists — -- — -- - — - - 

98 

5 045 

1 018 

283 

85 

3 552 

599 

5996 

Camera, photographic supply stores __ _ — — 

21 

1 802 

233 

58 

22 

2 027 

275 


SELECTED SERVICES 








7011 

Hotels, motels _- — — - — — - - 

410 

36 998 

11 824 

4 458 

551 

23 387 

6 563 

783 

Motion picture theaters — _ — — — 

45 

(d) 

(d) 

(D) 

56 

7 417 

1 408 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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MAJOR RETAIL CENTERS 


Denver SMSA 28-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent distribution of sales 


SIC code 


52 

5251 

52 ex. 5251 


53 part’ 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


General merchandise group stores’'^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores- 


Food stores_ 

Automotive dealers- 

Gasoline service stations 


Apparel, accessory stores’- 

Men's, boys' apparel stores, custom tailors- 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores--- 

Other home furnishings stores-- 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores- 

Florists- 

Camera, photographic supply stores- 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 


Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis¬ 

tical 

area 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 

1963 

1958 

1963 

1958 

1963 

1958 

- 5.1 

4.7 

32.0 

100.0 

100.0 

100.0 

100,0 

100.0 

100.0 

- 19.3 

- 10.4 

4.7 

0.8 

1.0 

4.9 

5.8 

5.6 

7.0 

- 19.9 

- 16.6 

- 8.9 

0.3 

0.4 

0.7 

0.8 

0.8 

1,2 

- 18.9 

- 9.3 

7.4 

0.5 

0.6 

4.3 

5.0 

4.8 

5,9 

- 19.5 

- 1.9 

34.0 

33.5 

39.4 

17.0 

18,1 

15.1 

14.9 

- 19.7 

1.4 

36.4 

29.0 

34.3 

14.6 

15.0 

12.2 

11.8 

( d ) 

( D ) 

( 0 ) 

( d ) 

3.9 

1.6 

( d ) 

1.9 

( D ) 

( D ) 

( d ) 

( d ) 

( D ) 

1.2 

0.8 

( d ) 

1.1 

( D ) 

- 42,8 

6.3 

31.4 

2.2 

5.6 

18.8 

18.5 

22.0 

22.1 

( D ) 

- 1.1 

37.2 

9.1 

'( D ) 

19.2 

20.3 

20.3 

19.5 

- 17.9 

10 . 1 

36.8 

0.5 

0.6 

6,3 

6.0 

7.3 

7.0 

5.5 

11.7 

33 . 1 

16.3 

14 . 7 - 

5.8 

5.5 

4.8 

4.7 

20.4 

16.7 

31.4 

' 3.3 

2.6 

1.1 

1.0 

0.8 

0.8 

2.6 

5.8 

29.6 

8.5 

7.8 

2.9 

2.8 

2.3 

2.3 

- 1.8 

5.9 

26.1 

7.8 

7.5 

2.5 

2.5 

2.0 

2.1 

( D ) 

108.6 

( D ) 

( D ) 

( D ) 

0.8 

0.4 

0.7 

(□) 

- 13.4 

- 5.7 

18.3 

2.4 

2.7 

1.0 

l.I 

■ 0.8 

0.9 

( d ) 

- 45.4 

( D ) 

( D ) 

( d ) 

0.1 

0.2 

0.1 

( d ) 

- 16.9 

2.2 

21.9 

6.3 

7.3 

5.8 

6.0 

5.0 

5.4 

1.5 

27.1 

31.2 

4.0 

3.7 

5.0 

2.5 

2.4 

2.4 

( d ) 

- 26.1 

26.0 

(□) 

( d ) 

0.7 

1.0 

0.9 

0.9 

( d ) 

- 11.8 

9.3 

( d ) 

( D ) 

2 . 1 

2.4 

1.7 

2.1 

3.4 

17.1 

44.5 

10.5 

9.6 

9.2 

8.3 

8.3 

7.6 

4.3 

14.5 

46.5 

7.0 

6.4 

6.5 

6.0 

6.1 

5.5 

1.6 

23.9 

39,4 

3,5 

3.2 

2,7 

2.3 

2.2 

2 . 1 

- 11.6 

3.8 

18.6 

4.0 

4.3 

4.5 

4.5 

4,4 

5.0 

( D ) 

25.0 

41,0 

16.9 * 

( D ) 

8.4 

7.0 

7.3 

6.8 

( d ) 

23.9 

51.6 

( d ) 

( D ) 

2.6 

2.2 

2.3 

2,0 

- 54.2 

- 33.1 

- 6.1 

0.6 

1.3 

0.2 

0.4 

0.3 

0.4 

( d ) 

29.1 

63.7 

( o ) 

2.3 

0.9 

0.7 

0.7 

0.6 

22.6 

18.7 

13.1 

2.8 

2.2 

0.8 ! 

0.7 

0.6 

0.7 

39,3 

27.0 

42.0 

0.5 

0.3 

0.4 

0.3 

0,3 

0.3 

- 37.5 

- 19.7 

- 11.1 

0.4 

0.6 

0.2 

0.2 

0.1 

0.2 

42.4 

60.5 

58.2 

( X ) 

( X ) 

( X ) 

( X ) 

( x ) 

(X) 

- 5.3 

- 3.9 

( D ) 

( X ) 

( X ) 

( X ) 

( X ) 

( x ) 

(x) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detaHed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































28-8 Denver SMSA 


MAJOR RETAIL CENTERS 


TABLE 5 . CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


Central business district sales as— 


Percent of city sales 


Percent of standard metropolitan 
statistical area sales 


1963 


TotaP 


RETAIL STORES 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores- 

Other _ 


53 part- 
531 
533 
539 


General merchandise group stores il- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores^_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music stores 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


7011 Hotels, motels_ 

783 Motion picture theaters 



1958 

1963 

1958 

20.6 

22.7 

11.3 

15.8 


3.8 

1.7 

2.2 

10.0 

10.4 

4.5 

5.2 

2.4 

2,7 

1.2 

1.6 

40.6 

49.4 

25.1 

41.7 

41.0 

51.8 

27.0 

45.8 

( d ) 

( D ) 

( d ) 

(□) 

( d ) 

( d ) 

( D ) 

( D ) 

2,4 

4.4 

1.1 

2.6 

9.7 

(D) 

5.1 

( D ) 

1.6 

2.1 

0.7 

1.2 

57.6 

60.9 

38.7 

48.9 

61.2 

59.3 

44.2 

48.2 

61.2 

63.1 

41.8 

52.8 

64.8 

69.9 

44.7 

57.3 

( D ) 

( d ) 

( d ) i 

( D ) 

52.3 

57.0 

32.5 

44.4 

( d ) 

( d ) 

(□) 

( d ) 

22.5 

27.7 

14.4 

21.1 

27.0 

33.8 

18.9 

24.5 

( o ) 

( d ) 

( D ) 

( D ) 

( d ) 

( D ) 

( D ) 

( d ) 

23.3 

26.4 

14.2 

19,9 

22.1 

24.3 

13.0 

18.2 

26.1 

31.8 

17.6 

24.2 

18.5 

21.7 

10.2 

13.7 

41.6 

( d ) 

26.3 

( d ) 

(0) 

( d ) 

(d) 

(0) 

54.1 

''8 , 4 

28.1 

57.6 

( d ) 

70.3 

( D ) 

59.9 

71.3 

69.0 

55.3 

49,2 

22.7 

20.7 

15.3 

15.5 

44.2 

56.8 

34.0 

48.4 

56.6 

63.7 

46.6 

51,8 

60.6 

61.5 

( d ) 

41.8 


Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Denver SMSA 28-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 2. Includes the planned center known as "Cherry Creek Shopping Center" and establishments in the area bounded by E. Third Ave., Milwaukee, E. First Ave., 

Detroit extended, N. Cherry Creek Dr., and University Blvd. (Denver) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_ 


.$ 1 , 000 -- 


$ 1 , 000 - 


$ 1 , 000 — 


$ 1 , 000 - 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

77 

55 ex. 554 

Automotive Dealers___- - 


52 75^ 

55 pt. (554) 

Gasoline service stations_ ___ 

3 

16 

56 

Apparel, accessory stores _ __ — 

16 

5 908 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

3 


562-3, 568 

Women’s clothing, specialty stores__ 

7 


562 

Women's ready-to-wear stores- -- 

4 

39 

565 

Family clothing stores - -- — 

1 

43 195 

566 

Shoe stores__ - _ — 

4 


564, 569 

Other apparel, accessory stores__ - - 

1 

22 

57 

Furniture, home furnishings, equipment stores- 

16 

3 651 

5712 

Furniture stores__ _ -- - —- 

Other home furnishings stores - - 

4 

Number of 

5713-15, 19 

7 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores -_ _ - - — - -- - 

5 

77 

58 

Eating, drinking places — - —- 

9 


5812 

Eating places— — -- -- 

6 

1 

1 

5813 

Drinking places (alcoholic beverages) — — 

3 

59 pt. (591) 

Drug stores, proprietary stores - - -- 

1 

59 ex. 591 

Other retail stores _____ __ — — 

18 

7 

592 

Liquor stores--- - -- 

2 

3 

594 

Book, stationery stores_ — _ -- 

2 

1 

595 

Sporting goods stores, bicycle shops —- 

1 

3 

597 

Jewelry stores ______ — -— 

2 


5992 

Florists _ __ _ ____ — — — __ 

1 

6 

5996 

Camera, photographic supply stores __ _- 

“ 


MRC No. 3. Includes the planned center known as “JCRS Shopping Center" bounded by 17th Ave, extended, Kendall, W. Colfax Ave. and Pierce (Jefferson Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


16 

9 009 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


2 56 

(d) 561,567 

562-3, 568 
562 
8 565 

5 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


6 

(D) 

Number of 
estab- 
lishments 

16 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

3 

2 

2 


1 


53 part 
531 

coo 


General merchan^lise group stores 
Department stores_ 


59 ex. 591 
5 592 

2 594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores _ 










































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 4. Includes the planned center known as “Lakeside Shopping Center*’ bounded by W. 44th SL, Harlan Ave., Lakeside Lake, and Depew St. extended 

(Lakeside, Jefferson Co.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000. 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000. 

53 part, 56, 57 Shopping goods stores: 

Number- 

Sales___$1,000. 

52, 55, All other stores; 

59 ex. 591 Number- 

Sales_$1,000. 


36 

30 969 


20 

19 791 


55 ex. 554 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


8 57 

1 793 5712 

Number of 
estab- 572,573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


36 58 

5812 

5813 

1 

- 59 pt. (591) 

1 

59 ex. 591 
5 592 

2 594 

2 595 

1 597 

5992 

3 5996 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages). 

Drug stores, proprietary stores_ 


Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 5. Includes the planned center known as "Merchants Park Shopping Center” and establishments on.S. Broadway from Alameda Ave. 

to Exposition Ave. (Denver city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number i 
estab¬ 
lishment: 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000. _ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 56, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000.. 


Retail stores, total 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


55 

25 954 


20 

18 483 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers . 


55 pt. (554) Gasoline service stations , 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores__ 

Other apparel, accessory stores_— 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 Eating, drinking places_ 

5812 Eating places_ 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 


4= 05 \ 2.| j *- irutva h- ii*-' il/iiohObvhx: 























































































TABLE 6 Other Major Retail Centers in the SMSA: 1963-continued 


MRC No* 6.- includes the establishments in the area bounded by Third Ave., Lincoln, Maple Ave., Bannock, Ellsworth Ave. and Acoma (Denver city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments. 


Retail stores, total: 

Number _ 

Sales_ $1,665- 

54, 58, 591 Convenience goods stores: 

Number___ 

Sales_$1,600- 

53 part, 56, 57 Shopping goods stores: 

Number___ 

Sales _$1,000_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


93 

12 53.7 


Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores 


MRC No. 7. Includes the planned centers known as “University Hills Plaza” and “University Hills Shopping Center” in the area bounded by E. Dickinson PL, Birch, 
Harvard Ave., S. Bellaire, Yale Ave., Claremont Dr., Birch, Amherst Ave. and S. Colorado Blvd. (Denver) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number___ _ 

57 

55 ex. 554 

Automotive dealers__ _ _ 

- 


Sales _ $1,000_ 

29 262 







55 pt. (554) 

Gasoline service stations ___ 

2 

54, 58, 591 

Convenience goods stores: 






Number_ _ 

16 

56 

Apparel, accessory stores_-__ 

15 


Sales.... - _$1,000.. 

10 937 

561, 567 

Men’s, boys' apparel stores, custom tailors 

3 




562-3, 568 

Women's clothing, specialty stores__ 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores-- 

3 


Number ___- 

24 

565 

Family clothing stores — — _ — - 

- 


Sales.. — $1,000.. 

15 338 

566 

Shoe stores _ — -— - - 

5 




564, 569 

Other apparel, accessory stores _ -- 

1 

52, 55. 

All other stores: 





59 ex. 591 

Number __ __ _ 

17 

57 

Furniture, home furnishings, equipment stores- 

3 


Sales .. __ _$1,000.. 

2 987 

5712 

Furniture stores _ - - 

1 



Number of 

5713-15, 19 

Other home furnishings stores -- 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ ---- — - 

1 


Retail stores, total- 

57 

58 

Eating, drinking places- 

5 




5812 

Eating places -- - - — 

4 

52 

Lumber, building materials, hardware, farm equip- 


5813 

Drinking places (alcoholic beverages) _ -- 

1 


ment dealers_ 

3 




5251 

Hardware stores- 

2 

59 pt. (591) 

Drug stores, proprietary stores -- -- 

2 

52 ex. 5251 

Other _ 

1 







59 ex. 591 

Other retail stores __ — — —- - 

12 

53 part 

General merchandise group stores- 

6 

592 

Liquor stores -__ _ — - - - — 

2 

531 

Department stores_ 

2 

594 

Book, stationery stores „ _ _ — - 

1 

533 

Limited price variety stores- 

3 

595 

Sporting goods stores, bicycle shops __ - 

1 

539 

Miscellaneous general merchandise stores- 

1 

597 

Jewelry stores_ — - _ — -- — 

2 




5992 

Florists __ __ _ — — - -- 

1 

54 

Food stores_ 

9 

5996 

Camera, photographic supply stores —- 






















































































TABLE 6. 


Other Major Retail Centers In the SMSA: 1963—continued 


MRC No. 8. Includes the planned center known as "Park ‘N‘ Shop Center'' and establishments in the area bounded by W. Floyd Ave., east side of S. Broadway, 

W. Jefferson Ave., W. Hampden Ave., and west side of Acoma (Englewood city, Arapahoe Co.) 


SIC code 


Kind of business 


Retail stores, total; 

Number- 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales - 


Total 


$ 1 , 000 — 


42 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


91 

597 


55 ex. 554 


Automotive Dealers 


6 


55 pt. (554) 


Gasoline service stations 


1 


$ 1 , 000 - 


$ 1 , 000 — 


20 
3 142 


31 

9 383 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


13 

3 
6 

4 

4 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$l,000-_ 


Retail stores, total 


40 

30 072 

Number of 
estab¬ 
lishments 


91 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers-- 

Hardware stores_ 

Other _ 


3 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


6 

2 

1 

3 


54 


Food stores 


9 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


12 

4 

2 

6 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


6 

6 

2 


59 pt. (591) 


Drug stores, proprietary stores 


3 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


30 

2 

1 

2 

4 

2 

1 


MRC No. 9. Includes the planned center known as "Woodland Shopping Center' and establishments in the area bounded by W. Littleton Blvd., S. Datura Ave., 

Shepperd St. and S. Windermere Ave. (Littleton city, Arapahoe Co.) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


$1,000— 7 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


23' 

124 


55 ex. 554 


Automotive dealers 


1 


54, 58,591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


6 

(d) 

9 

1 861 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


9 

(d) 

Number of 
estab- 
iishments 

23 


3 

2 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places___ 

Eating places- 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


4 

2 

2 

1 

1 

3 

2 


1 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


4 

1 


1 

1 




















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 10. Includes the planned center known as “Westland Shopping Center’ bounded by W. Colfax Ave., Owens St., W. 17lh St. and Miller St. (Jefferson Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _- 


31 

22 933 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 __ 


.$ 1 , 000 ._ 


6 

1 193 


16 

20 371 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores _ 

Other apparel, accessory stores_ 


10 

1 

5 

4 

3 

1 


52, 55, 

59 ex. 591 


All other stores: 

Number___ 

Sales_$1,000— 


9 

1 369 


Number of 
estab- 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


2 


1 

1 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other - 


31 

1 

1 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

2 594 

1 595 

1 597 

5992 
4 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


1 

1 


1 

8 

1 

1 

1 

2 

1 


MRC No. 11. Includes the planned center known as “Alameda Center" and establishments on W. Alameda Ave. from S. Tejon St. to S. Zuni St. (Denver city) 


SIC code 


Kind of business 


Retail stores, total: 

Number- 

Safes_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


34 

11 716 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


5 

2 


$ 1 , 000 - 


$ 1 , 000 __ 


9 

5 886 


12 

2 822 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


9 

1 

4 

2 

1 

3 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_ 


$ 1 , 000 — 


13 
3 008 


Number of 
estab¬ 
lishment 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


1 


1 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53‘ part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


34 


58 

5812 

5813 


Eating, drinking places- 

Eating places--- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


2 592 

J 594 

1 595 

“ 597 

5992 

2 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Rorists _- 

Camera, photographic supply stores 


6 

6 


1 

5 

1 


2 

1 


Standard Notes: - Represents zero. 


(D) Withheld to avoid disclosure. (NA) Not available. 
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TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 12. Includes the planned centers known as “Westminster Plaza" and “LaConte Shopping Center" and establishments in the area bounded by W. 76th Ave., east side 
of Federal Blvd., W. 74th Ave., Eliot St. and Eliot St. extended, south side of W. 72nd Ave., and Irving St. (Westminster city, Adams Co.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000_- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number--- 

Sales _$1,000— 

52, 55, Alt other stores; 

59 ex. 591 Number_ 

Sales_$1,000- 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 

Food stores_ 


46 

20 048 


19 
3 125 
Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572,573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists ___ 

5996 Camera, photographic supply stores 


MRC No. 13. Includes the establishments on E. Colfax Ave. from Clinton St. to Geneva St. (Aurora city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000__ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000^_ 


Retail stores, total , 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


7 3 55 ex. 554 

17 190 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


16 56 

2 631 561,567 

562-3, 568 
562 
23 565 

7 248 566 

564, 569 

34 57 

7 311 5712 

Number of 

estab- ^'2,573 


•73 58 

5812 

5813 
5 

2 59 pt. (591) 


59 ex. 591 
592 


1 594 

1 595 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores--— 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops . 

Jewelry stores- 

Florists --- 

Camera, photographic supply stores . 



















































































MAJOR RETAIL CENTERS 


Denver SMSA 28-15 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRCNo. 14. Includes the establishments in the area bounded by Pine, 13th, Spruce, 17th, Walnut, and 11th (Boulder, Boulder Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ____ 

125 

55 ex. 554 

Automotive Deaier$ 

8 


Sales _ _$1,000— 

14 799 






55 pt. (554) ! 

Gasoline service stations __ 

8 

54, 58, 591 

Convenience goods stores: 






Number. . _ __ _ __ 

21 

56 

Apparel aore^^ory stores 

18 


Sales__ __ _ .$1,600_. 

2 109 

561,567 

Men's, boys' apparel stores, custom tailors__ 

4 




562-3, 568 

Women’s clothing, specialty stores __ _ _ 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores _ __ 

5 


Number___ ___ 

46 

565 

Family clothing stores___ __ ___ 

1 


Sales _ _$1,000_- 

5 844 

566 


5 

52, 55, 

All other stores; 


564, 569 

Other apparel, accessory stores_ _ 

1 

59 ex. 591 

Number _ __ 

58 

57 

Furniture, home furnishings, equipment stores_ 

23 


Sales —- - _ $1,000- 

6 846 

5712 

Furniture stores __ _ _ _ _ 

10 



Number of 

5713-15, 19 

Other home furnishings stores ___ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ _ __ 

11 


Retail stores, total_-___ 

125 

58 

Eating, drinking place.'; 

12 




5812 

Eating places _ _ __ _ __ ___ __ 

10 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ _ _ 

2 


ment dealers_ ___ _ _ 

9 




5251 

Hardware stores__ __ __ _ 

4 

59 pt. (591) 

Drug stores, proprietary stores 

3 

52 ex. 5251 

Other _ __ _ _ _____ 

5 






59 ex. 591 

Other retail stores_ __ __ 

33 

53 part 

General merchandise group stores _ __ _ 

5 

592 

1 iqiior stnrps 


531 

Department stores 

1 

594 

Book, stationery stores 

4 

533 

1 imited prire variety stores 

3 

595 

Sporting goods stores, bicycle shops 

3 

539 

Miscellaneous general merchandise stores__ 

1 

597 

lewelry stores 

6 




5992 

Florists __ _ — -_ 

1 

54 

Food stores 

6 

5996 

Carnera photographic supply stores 

1 







MRC No. 15. Includes the planned center known as "Crossroads Shopping Center" and establishments in the area bounded by 29th St., Peak Ave., 30th St., Arapahoe Ave., 

28th St. and Walnut (Boulder Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


46 

12 899 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


10 
3 547 


20 
7 704 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales _$1,000— 


16 
1 648 


Number of 
estab¬ 
lishments 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


57 

5712 

5713-15. 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


3 

11 

2 

5 

4 
1 
2 
1 

5 
3 
2 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


46 

1 

1 


58 

5812 

5813 


Eating, drinking places- 

Eating places--i- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
^ 592 

2 594 

1 595 

1 597 

5992 

3 5996 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -- 

Camera, photographic supply stores 


6 

6 


1 

12 

1 

1 

3 

1 
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DES MOINES, IOWA 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 



STANDARD METROPOLITAN 
STATISTICAL AREA 
& CENTRAL CITY 



WOODLAND 













standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 



^ Central Business District 
(T) Major Retail Centers 


U.S. DEPARTMENT OF COMMERCE 


BUREAU OF THE CENSUS 



Des Moines SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 


EACH SYMBOL= *- 00 , 
5% CHANGE 


Des Moines 


■■$349 


CENTRAL ^ 
BUSINESS DISTRICT ^ 

i#-9% 


= $144 
I $132 


Percent Change in Sales, 1958-1963 by Types of Stores 


INCREASE 


DECREASE 


APPAREL, ACCESSORY STORES 
lllllll GENERAL MERCHANDISE GROUP STORES 
I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

31% 

25% llllllllllll 



SMSA 


CITY 


■ 23% 23% 

29% CBD 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 



29-4 


Des Moines SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business I 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’ . -...— 

419 

131 830 

19 640 

5 445 

491 

144 268 

20 625 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ — _ _ —_ 

15 

3 087 

572 

115 

16 

3 087 

484 

5251 

Hardware stores -— — - —-- 

6 

800 

179 

42 

5 

1 342 

210 

52 ex. 5251 

Other _ __ _— — — — 

9 

2 287 

393 

73 

11 

1 745 

274 

53 part" 

General merchandise group stores--- _ 

13 

31 945 

6 676 

2 203 

18 

41 634 

7 474 

531 

Department stores _____ __ 

3 j 

28 366 

6 052 

1 936 

6 

36 805 

6 687 

533 

Limited price variety stores _ — __ __ 

6 

3 101 

571 

246 

6 

4 126 

710 

539 

Miscellaneous general merchandise stores _ 

4 ; 

478 

53 

21 

6 

703 

77 

54 

Food stores - __ — --- 

20 

2 704 

263 

73 

19 

3 323 

303 

55 ex. 554 

Automotive dealers _ __ ___ 

29 

49 475 

4 386 

697 

33 

40 171 

3 512 

55 pt. (554) 

Gasoline service stations ____ _ 

19 

1 835 

236 

76 

27 

2 139 

229 

56 

Apparel, accessory stores __— _ 

57 

13 240 

2 140 

652 

81 

18 595 

2 989 

561, 567 

Men's, boys’ apparel stores, custom tailors _ __ 

17 

2 820 

532 

133 

21 

3 840 

510 

562-3, 568 

Women's clothing, specialty stores _ _ _ - 

16 

5 274 

898 

297 

24 

7 615 

1 215 

562 

Women's ready-to-wear stores^ __ __ - 

10 

4 875 

823 

273 

19 

7 363 

1 175 

565 

Family clothing stores^_ __ _ 

2 

(D) 

(D) 

(D) 

8 

(D) 

\D) 

566 

Shoe stores_ _ —_ _ _ 

21 

2 568 

426 

125 

25 

3 246 

447 

564, 569 

Other apparel, accessory stores _ __ 

1 

(D) 

(D) 

(D) 

3 

(D) , 

(D) 

57 

Furniture, home furnishings, equipment stores- 

32 

7 845 

1 651 

341 

38 

10 139 

1 649 

5712 

Furniture stores _ ---- 

10 

! 5 584 

1 227 

254 

15 

6 377 

1 119 

5713-15, 19 

Other home furnishings stores__ _ _ 

4 

911 

205 

28 

5 

559 

130 

572, 573 

Household appliance, radio, television, music 









stores --- _ _____ 

18 

1 350 

219 

59 

18 

3 203 

400 

58 

Eating, drinking places __ 

no 

5 926 

1 412 

662 j 

140 

7 331 

1 641 

5812 

Eating places __ _ --- — 

74 

4 934 

1 297 

592 1 

98 

6 036 

1 490 

5813 

Drinking places (alcoholic beverages) _ -- 

36 

992 

115 

70 

42 

1 295 

151 

59 pt. (591) 

Drug stores, proprietary stores-—__ __ 

17 

2 957 

485 

164 

14 

3 358 

533 

59 ex. 591 

Other retail stores^-- _ ___ 

107 

12 816 

1 819 

462 

105 

14 491 

1 811 

592 

Liquor stores __ - -- 

8 

3 382 

192 

56 

3 

4 530 

228 

594 

Book, stationery stores __ _ __— _ 

7 

1 064 

214 

45 

7 

1 245 

222 

595 

Sporting goods stores, bicycle shops _ _ — _ 

4 

(D) 

(U) 

(D) 

1 

(D) 

{D) 

597 

Jewelry stores --- _ - 

12 

2 398 

454 

96 

17 

3 162 

509 

5992 

Florists-- — - 

8 

626 

128 

39 

8 

575 

128 

5996 

Camera, photographic supply stores — — 

2 

(0) 

(D) 

(0) 

2 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels______— 

21 

5 604 

i 942 

1 040 

20 

6 048 

2 136 

783 

Motion picture theaters _ ___ 

4 

( D ) 

( D ) 

( D ) 

3 

( D ) 

( D ) 


^Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Des Moines SMSA 29-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP _ _ 

1 728 

348 592 

(0) 

<D> 

2 169 

333 311 

38 394 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers -_ __ ___ 

105 

15 562 

2 225 

460 

126 

19 960 

2 135 

5251 

Hardware stores _ ___ 

32 

2 559 

359 

101 

55 

3 860 i 

431 

52 ex. 5251 

Other- _ _ __ 

73 

13 003 

1 866 

359 

71 

16 100 : 

1 704 

53 part* 

General merchandise group stores^ _ __ 

40 

63 687 

10 228 

3 518 

67 

48 553 

8 168 

531 

Department stores __ _____ 

7 

53 416 

8 744 

2 943 

6 

36 805 

6 687 

533 

Limited price variety stores__ __ _ 

16 

5 327 

914 

412 

26 

{□) 

(D) 

539 

Miscellaneous general merchandise stores_ 

17 

4 944 

570 

163 

27 

(0) 

(D) 

54 

Food stores _ _ __ 

225 

73 453 

5 644 

1 808 

375 

74 683 

4 819 

55 ex. 554 

Automotive dealers ___ 

113 

74 837 

6 575 

1 140 

119 

59 634 

5 107 

55 pt. (554) 

Gasoline service stations_ _ _ _ - 

267 

23 768 

2 194 

743 

327 

24 139 

2 160 

56 

Apparel, accessory stores _ _ __ 

111 

20 358 

3 085 

1 037 

138 

23 720 

3 613 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

23 1 

4 330 

778 

232 

29 

(0) 

(D) 

562-3, 568 

Women's clothing, specialty stores_ 

40 1 

8 465 

i 357 

476 

37 

(D) 

(0) 

562 

Women’s ready-to-wear stores^ _ _ 

28 

7 468 

1 168 

420 

29 

(D) 

(D) 

565 

Family clothing stores^_ __ 

8 

(D) 

(D) 

(D) 

20 

4 765 

900 

566 

Shoe stores __ _ __ 

30 

(D) 

(D) 

(D) 

35 

3 816 

519 

564, 569 

Other apparel, accessory stores _ __ 

10 1 

(D) 

(D) 

(D) 

15 

{□) 

(D) 

67 

Furniture, home furnishings, equipment stores_ 

119 

17 057 

3 024 

640 

155 

20 125 

2 944 

5712 

Furniture stores___ _ _ 

i 36 

8 948 

j 1 723 

367 

45 

10 349 

1 587 

5713-15, 19 

Other home furnishings stores_ 

27 

2 295 

426 

86 

28 

2 732 

463 

572, 573 

Household appliance, radio, television, music 









stores _ _ _ 

56 

5 814 

875 

187 

82 

7 044 

894 

58 

Eating, drinking places ___ -_ - 

412 

23 616 

5 521 

2 678 

510 

22 360 

4 661 

5812 

Eating places _ __ 

1 305 

20 193 

5 136 

2 484 

373 

IS 202 

4 175 

5813 

Drinking places (alcoholic beverages) _ 

107 

3 423 

385 

194 

137 

4 158 

486 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 

78 

13 072 

1 820 

630 

90 

13 270 

1 685 

59 ex. 591 

Other retail stores'* __ ___ _ 

258 

23 182 

(0) 

(D) 

262 

26 867 

3 102 

592 

Liquor stores______ 

21 

(D) 

(D) 

(D) 

6 

(D) 

(D) 

594 

Book, stationery stores_ _ __ 

12 

1 615 

266 

67 

9 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops__ 

13 

1 004 

138 

39 

6 

643 

88 

597 

Jewelry stores __ ____ 

20 

' (Dt 

(o; 

(0) 

27 

3 295 

id; 

5992 

Florists _ _ --- -— — 

22 

1 660 

374 

103 

22 

1 297 

276 

5996 

Camera, photographic supply stores 

7 

500 

68 

17 

4 

607 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels _ _ --— 

53 

9 789 

2 964 

1 473 

64 

(D) 

(D) 

783 

Motion picture theaters ----- 

15 

(0) 

(D) 

(D) 

10 

(D) 

(D> 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

h958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer* establishments. 

^'includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































29-6 


Des Moines SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
TotaP,_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 

Automotive dealers_ 

Gasoline service stations_ 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 




Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

merits 


year 

enueu 

nearest 

ments 


year 




Nov. 15 




(number) 

($1,000) 


(number) 

(number) 



2 068 

395 624 

47 579 

14 905 

2 469 

366 168 

41 473 

137 

21 405 

2 902 

593 

164 

25 215 

2 708 

37 

2 708 

374 

106 

64 

4 265 

460 

100 

18 697 

2 528 

487 

100 

20 950 

2 248 

48 

63 959 

10 254 

3 535 

85 

51 097 

8 319 

7 

53 416 

8 744 

2 943 

6 

36 805 

6 687 

19 

5 428 

930 

426 

28 

( D ) 

( 0 ) 

22 

5 115 

580 

166 

31 

( D ) 

( D ) 

271 

91 654 

6 937 

2 323 

419 

81 581 

5 229 

128 

81 180 

7 075 

1 225 

136 

64 904 

5 552 

334 

29 659 

2 686 

921 

371 

27 123 

2 388 

118 

21 025 

3 185 

1 071 

148 

24 561 

3 719 

23 

4 330 

778 

232 

30 

4 496 

583 

43 

8 851 

1 433 

503 

39 

9 153 

1 481 

31 

7 854 

1 244 

447 

31 

( D ) 

( D ) 

9 

3 182 

334 

111 

23 

5 367 

989 

32 

4 037 

593 

191 

38 

3 918 

521 

11 

625 

47 

34 

16 

( D ) 

( D ) 

142 

18 604 

3 233 

686 

170 

21 671 

3 174 

42 

9 357 

1 774 

377 

53 

11 167 

1 689 

33 

2 399 

441 

91 

28 

2 732 

463 

67 

6 848 

1 018 

218 

89 

7 772 

1 022 

504 

26 821 

6 147 

3 001 

572 

24 405 

5 050 

368 

22 559 

5 684 

2 768 

417 

19 829 

4 525 

136 

4 262 

463 

233 

155 

4 576 

525 

85 

13 969 

1 932 

660 

98 

14 233 

1 781 

301 

27 348 

3 228 

890 

306 

31 378 

3 553 

23 

7 916 

375 

108 

8 

5 736 

292 

12 

1 615 

266 

67 

10 

1 574 

267 

16 

1 127 

146 

42 

13 

930 

119 

23 

2 980 

537 

120 

30 

3 317 

519 

25 

1 794 

413 

120 

27 

1 436 

316 

7 

500 

68 

17 

4 

607 

( D ) 

60 

9 982 

( D ) 

( D ) 

69 

7 113 

2 312 

16 

1 879 

374 

177 

14 

( D ) 

( D ) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer'' establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Des Moines SMSA 29-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro* 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ __ _ __ __ _ 

-8.6 

4,6 

8,0 

100.0 

100.0 

100.0 

lOOoO 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ ____ _ 

0.0 

-22,0 

-15,1 

2.3 

2.1 

4.5 

6.0 

5.4 

6.9 

5251 

Hardware stores __ ____ 


-33.7 

-36.5 

0.6 

0.9 

0.7 

1.2 

0.7 

1.2 

52 ex. 5251 

Other _ _ _ _ _ 

31.1 

-19.2 

-10,8 

1.7 

1.2 

3.7 

4.8 

4,7 

5,7 

53 part- 

General merchandise group stores’-^_ __ 

-23.3 

31.2 

25.2 

24.2 

26.9 

18.3 

14.6 

16.2 

14,0 

531 

Department stores_____ 

-22.9 

45.1 

45.1 

21.5 

25.5 

15.3 

11,3 

13.5 

10.1 

533 

Limited price variety stores _ __ 

-24.9 

(0) 

(D) 

2.4 

2.9 

1.5 

(D) 

1.4 

(D) 

539 

Miscellaneous general merchandise stores_ 

-32.0 

(D) 

(0) 

0,4 

0.5 

1.4 

(D) 

1.3 

(D) 

54 

Food stores __ _ 

-18„6 

-lo7 

12.3 

2,1 

2.3 

21.1 

22.4 

23,2 

22,3 

55 ex. 554 

Automotive dealers -__ 

23.2 

25.5 

25.1 

37.5 

27 .8 

21.5 

17.9 

20,5 

17,7 

55 pt. (554) 

Gasoline service stations _ _ __ 

-14.2 

-1.5 

9.3 

1.4 

1.5 

6.8 

7,2 

7.5 

7.4 

56 

Apparel, accessory stores’_ ___ _ 

Men's, boys' apparel stores, custom tailors _ 

Women's clothing, specialty stores_ 

-28.6 

-14.2 

-14.4 

10.0 

12.9 

5.8 

7,1 

5.3 

6.7 

561, 567 

-26.6 

(0) 

-3.7 

2,1 

2.7 

1,2 

(D) 

1.1 

1.2 

562-3, 568 

-30.8 

(D) 

-3.3 

4.0 

5.3 

2.4 

(D) 

2.2 

2.5 

562 

Women’s ready-to-wear stores^_ _ _ 

-33.8 

(D) 

(D) 

3.7 

5.1 

2.1 

(D) 

2.0 

(D) 

565 

Family clothing stores^ ___ __ 

(D) 

(0) 

-40,7 

(D) 

(D) 

(D) 

1.4 

0.8 

1,5 

566 

Shoe stores _ ____ 

-20o9 

(D) 

3.0 

1.9 

2.2 

(d) 

1.1 

1.0 

1.1 

564, 569 

Other apparel, accessory stores__ 

(□) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

0.2 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

-22.6 

-15.3 

-14.2 

6.0 

7.0 

4,9 

6.0 

4.7 

5.9 

5712 

Furniture stores ___ __ ^ 

-12.4 

-13.5 

-16.2 

4.2 

4.4 

2.6 

3.1 

2.4 

3,0 

5713-15, 19 

Other home furnishings stores__ - 

63.0 

-16.0 

-12.2 

0,7 

0.4 

0,4 

0.8 

0.6 

0.7 

572, 573 

Household appliance, radio, television, music 
stores .. ___ _ —__ - 

-57.9 

-17,5 

-11.9 

1.0 

2.2 

1.7 

2.1 

1.7 

2.1 

58 

Eating, drinking places __ 

-19.2 

5.6 

9.9 

4.5 

5,1 

6,0 

6.7 

6,8 

6,7 

5812 

Eating places _ _ . _ _ _ _ 

-18.3 

10.9 

13,8 

3.7 

4.2 

5.8 

5.5 

5.7 

5,4 

5813 

Drinking places (alcoholic beverages)__ 

-23,4 

-17.7 

-6.9 

0.8 

0.9 

1.0 

1.2 

1.1 

1.2 

59 pt. (591) 

Drug stores, proprietary stores_ __ 

-12.0 

-1.5 

-1.9 

2.2 

2.3 

3.7 

4.0 

3,5 

3.9 

59 ex. 591 

Other retail stores'* _- _ _ 

-11.6 

-13o7 

-12.9 

9.7 

10,0 

6,7 

8.1 

6.9 

8.6 

592 

Liquor stores_ __ __ 

-25.4 

(D) 

38.0 

2.6 

3.1 

(D) 

(D) 

2.0 

1.6 

594 

Book, stationery stores_ __ 

-14,5 

(D) 

2.6 

0,8 

0.9 

0.5 

(D) 

0.4 

0.4 

595 

Sporting goods stores, bicycle shops_ 

(D) 

56.1 

21.2 

(D) 

(D) 

0.3 

0.2 

0.3 

0.3 

597 

Jewelry stores - ___ 

-24.2 

(D) 

-10.2 

1.8 

2.2 

(D) 

1.0 

0.8 

0.9 

5992 

Florists _ - — __ 

8.9 

28.0 

24.9 

0,5 

0.4 

0,5 

0.4 

0.5 

0.4 

5996 

Camera, photographic supply stores___ 

(D) 

-17.6 

-17,6 

(D) 

(D) 

0.1 

0.2 

0.1 

0,2 

7011 

SELECTED SERVICES 

Hotels, motels _ _ —-- 

-7.4 

(D) 

40.3 

(x) 

(X) 

(X) 

(X) 

1 (X) 

i (X) 

783 

Motion picture theaters---- — 

(D) 

(D) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Des Moines SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^_ 

37.8 

43,3 

33.3 

39.4 

52 

Lumber, building materials, hardware, farm equipment dealers 

19.8 

15.5 

14,4 

12.2 

5251 

Hardware stores ____ 

31.3 

34,8 

29.5 

21.5 

52 ex, 5251 

Other -- ___ _ __ 

17.6 

10,8 

12.2 

8.3 

53 part* 

General merchandise group stores’'^_ _ _____ 

50,2 

85.7 

49.9 1 

81,5 

531 

Department stores_ ___ _ ____ 

53.1 

100.0 

53,1 1 

100.0 

533 

Limited price variety stores _ ____ _ 

58.2 

(D) 

57.1 i 

(D) 

539 

Miscellaneous general merchandise stores _ _ __ 

9.7 

(D) 

9.3 1 

(D) 

54 

Food stores _ _ _ ___ __ 

3.7 

4.4 

3.0 

4.1 

55 ex. 554 

Automotive dealers __ __ ____ 

66.1 

67.4 

60.9 

61,9 

55 pt. (554) 

Gasoline service stations_ _ -_______ _ 

7.7 

8.9 

6.2 

7.9 

56 

Apparel, accessory stores’_ __ __ __ __ _ _ 

65.0 

78.4 

63,0 

75.7 

561,567 

Men’s, boys’ apparel stores, custom tailors_ _ 

65.1 

(D) 

65,1 

85.4 

562-3, 568 

Women’s clothing, specialty stores _ 

62,3 

(D) 

59.6 

83.2 

562 

Women's ready-to-wear stores^ __ _ _ _ __ 

65.3 

(D) 

62,1 

(D) 

565 

Family clothing stores^ _ __ ____ 

(D) 

(D) 

(D) 

(D) 

566 

Shoe stores _ _ ___ > _ __ 

(D) 

85.1 

63,6 

82.8 

564, 569 

Other apparel, accessory stores __ __ __ ___ 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores__ __ 

46,0 

50.4 

42.2 

46,8 

5712 

Furniture stores ^ ^ __ __ 

62.4 

61.6 

59.7 

57,1 

5713-15, 19 

Other home furnishings stores_ ____ 

39.7 

20,5 

38.0 

20.5 

572, 573 

Household appliance, radio, television, music stores __ 

23.2 

45.5 

19.7 

41,2 

58 

Eating, drinking places_ 

25.1 

32.8 

22.1 

30,0 

5812 

Eating places_ _ _ ___ 

24.4 

33.2 

21.9 

30.4 

5813 

Drinking places (alcoholic beverages) „ _____ 

29.0 

31.1 

23.3 

28.3 

59 pt. (591) 

Drug stores, proprietary stores —___ __ 

22.6 

25,3 

21.2 

23.6 

59 ex. 591 

Other retail stores^__ _____ ___ 

55.3 

53.9 

46.9 

46.2 

592 

Liquor stores _ ____ __ _ __ 

( D ) 

( c ) 

42.7 

79,0 

594 

Book, stationery stores _______ _ _ 

65.9 

( D > 

65.9 

79.1 

595 

Sporting goods stores, bicycle shops __ __ 

( D ) 

( D ) 

( D ) 

( D ) 

597 

Jewelry stores_ ___ 

( D ) 

96.0 

80,5 

95,3 

5992 

Florists .. _ _ 

37,7 

44.3 

34.9 

40,0 

5996 

Camera, photographic supply stores __ 

( D ) 

( D ) 

( D ) 

( D ) 


SELECTED SERVICES 





7011 

Hotels, motels __ - ___ ___ _ 

57.2 

( D ) 

56,1 

85,0 

783 

Motion picture theaters _ 

(D) 

( D ) 

( D ) 

( D ) 


^Standard Notes: - Represents zero, (D) Withheld to avoid.disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Oes Moines SMSA 29-9 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as “Merle Hay Plaza" and establishments in the 3700 * 4100 blocks of Merle Hay Rd. and on Douglas Rd. from 57lh St. tn 61st St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab* 
lishments 


.$l,000-_ 


53 

29 ea^ 


55 ex. 554 


Automotive Dealers 


2 


54, 58, 591 

Convenience goods stores: 

Number _ ____ 

Sales___ 

_ _$1,000>_ 

13 

3 436 

53 part, 56, 57 

Shopping goods stores: 

Number_ __ 

Sales _ _— 

_ _$1,000.. 

23 
23 917 

52, 55. 

59 ex. 591 

All other stores: 

Number _ ___ 

Sales ___ __ 

_$1,000 _ 

17 

2 331 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


53 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ -__ ___ 

Hardware stores__ ____ 

Other ___ __ ____ 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

17 

2 

10 

6 

5 


2 

1 


1 

8 

7 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


4 

2 

1 

1 


54 


Food stores 


4 


59 ex. 591 


Other retail stores 


9 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


3 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
Total^_ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers__ 

Hardware stores_ 

Other _ 


53 part' 
531 
533 
539 


[General merchandise group stores^- 

i Department stores_ 

' Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists- 

Camera, photographic supply stores - 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


1963 

1958’ 




Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 

VVV/I F\¥V^C»n 

lish- 

Sales 

entire 

ments 


year 

enueu 

nearest 

ments 


year 




Nov. 15 




(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

817 

287 086 

46 055 

14 183 

1 097 

331 039 

73 036 

1 

(D) 

(D) 

(D) 

3 

831 

141 

1 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

” 

(D) 

(D) 

ID) 

7 

ID) 

ID) 

17 

151 683 

20 802 

6 642 

19 

165 471 

43 009 

5 

(D) 

ID) 

ID) 

6 

(D) 

ID) 

4 

ID) 

ID) 

ID) 

5 

ID) 

ID) 

8 

1 554 

161 

59 

8 

ID) 

ID) 

66 

7 306 

658 

267 

60 

5 245 

528 

3 

ID) 

(D) 

(D) 

1 

ID) 

ID) 

7 

590 

54 

18 

9 

816 

76 

180 

51 959 

8 835 

2 287 

222 

64 223 

10 855 

57 

15 660 

2 820 

652 

86 

23 533 

4 047 

67 

27 326 

4 422 

1 278 

67 

30 913 

5 224 

22 

19 066 

3 107 

956 

36 

25 427 

4 369 

3 

ID) 

(D) 

(0) 

5 

378 

73 

50 

8 356 

1 468 

322 

56 

9 189 

1 486 

3 

ID) 

(0) 

ID) 

6 

172 

25 

23 

13 710 

2 654 

555 

37 

19 710 

3 552 

2 

ID) 

(D) 

ID) 

13 

7 913 

1 225 

2 

(D) 

(D) 

(D) 

5 

337 

79 

19 

11 423 

2 327 

491 

19 

11 460 

2 248 

282 

30 604 

B 228 

3 182 

449 

33 932 

8 352 

191 

23 545 

6 756 

2 688 

298 

22 761 

6 222 

91 

7 059 

1 472 

494 

151 

11 171 

2 130 

31 

9 754 

1 264 

374 

33 

9 342 

1 290 

205 

19 569 

3 161 

788 

259 

ID) 

ID) 

4 

541 

79 

14 

11 

1 933 

155 

17 

1 028 

129 

45 

20 

1 565 

251 

2 

ID) 

(D) 

ID) 

5 

2 875 

430 

36 

5 848 

881 

202 

53 

12 547 

2 350 

7 

591 

133 

28 

10 

714 

125 

4 

(D) 

(0) 

ID) 

4 

ID) 

ID) 

72 

25 201 

9 691 

3 493 

79 

21 024 

8 144 

14 

4 680 

1 298 

388 

14 

6 850 

1 620 


Standard Notes: - Represents zero. (D) Withhild'to avoid disclosure. (NA) Not available. 



































MAJOR RETAIL CENTERS 


Detroit SMSA 30-5 


TABLE 2. The City; 1963 and 1958 


SIC code 

Kind of business 

1963 

^ 1958’ 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 



I 













Total^ __ ___ _ _ 

13 

173 

2 240 

835 

242 

663 

70 

546 

16 

072 

2 220 

704 

273 

755 

52 

Lumber, building materials, hardware, farm equip- 
















ment dealers __ __ 


496 

51 

122 

6 

206 

1 

405 


702 

90 

610 

11 

415 

5251 

Hardware stores_ 


248 

15 

335 

1 

554 


440 


278 

17 

640 

1 

918 

52 ex. 5251 

Other _ ___ 


248 

35 

787 

4 

652 


965 


424 

72 

970 

9 

497 

53 part* 

General merchandise group stores^ ___ 


247 

310 

089 

40 

487 

13 

041 


415 

319 

495 

65 

114 

531 

Department stores ____ 


28 

1 269 

867 

34 

468 

10 

579 


26 

256 

326 

55 

397 

533 

Lirnited price variety stores __ __ __ 


132 

29 

698 

4 

692 

2 

042 


175 

35 

340 

6 

221 

539 

Miscellaneous general merchandise stores _ 


87 

10 

524 

1 

327 


420 


178 

27 

049 

3 

496 

54 

Food stores___ __ 

3 

080 

502 

794 

37 

800 

11 

438 

3 

792 

537 

236 


923 

55 ex. 554 

Automotive dealers _ _ 


518 

579 

847 

45 

744 

7 

088 


534 

376 

581 

34 

201 

55 pt. (554) 

Gasoline service stations __ _ ___ __ __ 

1 

546 

150 

326 

13 

701 

4 

454 

1 

784 

152 

971 

13 

239 

56 

Apparel, accessory stores _ —__ 


802 

120 

383 

17 

811 

5 

155 

1 

095 

153 

449 

23 

062 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 


203 

32 

431 

5 

036 

1 

291 


311 

39 

142 

6 

316 

562-3, 568 

Women's clothing, specialty stores_ 


305 

62 

454 

9 

067 

2 

845 


362 

74 

612 

11 

272 

562 

Women's ready-to-wear stores^__ 


159 

47 

943 

7 

066 

2 

240 


202 

59 

144 

9 

139 

565 

Family clothing stores^___ _ 


49 

4 

448 


594 


204 


62 

7 

409 

1 

030 

566 

Shoe stores _ _ __ __ 


196 

19 

013 

2 

898 


731 


274 

28 

614 

4 

096 

564, 569 

Other apparel, accessory stores_ _ 


49 

2 

037 


216 


84 


74 

3 

374 


348 

57 

Furniture, home furnishings, equipment stores_ 


613 

88 

506 

11 

657 

2 

460 


839 

120 

604 

17 

913 

5712 

Furniture stores __ __ _ __ __ 


187 

' 34 

609 

1 4 

628 


B93 


277 

53 

436 

7 

961 

5713-15. 19 

Other home furnishings stores_ 


149 

13 

631 

2 

160 


434 


187 

18 

744 

3 

255 

572, 573 

Household appliance, radio, television, music 
















stores ___ 


277 

40 

266 

4 

869 


133 

! 


375 

48 

424 

6 

697 

58 

Eating, drinking places ___ 

3 

666 

' 202 

351 

44 

919 

18 

033 1 

4 

359 

211 

551 

44 

764 

5812 

Eating places _____ 

1 

938 

1 125 

921 

32 

267 

13 

088 

2 

387 

126 

109 

31 

585 

5813 

Drinking places (alcoholic beverages) __ 

1 

728 

1 

430 

12 

652 

4 

945 ' 

1 

972 

85 

442 

13 

179 

59 pt. (591) 

Drug stores, proprietary stores ____ 


589 

1 104 

210 

10 

555 

3 

568 , 


716 

106 

319 

11 

426 

59 ex. 591 

Other retail stores'^ ____ _ _ 

1 

616 

i 131 

1 

207 ' 

13 

783 

3 

904 

1 

836 ’ 

151 

888 

17 

698 

592 

Liquor stores _ _ __ — - 


342 

! 36 

079 1 

1 

306 


517 


292 

32 

015 

1 

265 

594 

Book, stationery stores _ _ 


62 

6 

355 


814 


209 


85 

8 

743 

1 

217 

595 

Sporting goods stores, bicycle shops 


66 

1 ^ 

245 1 


777 


207 


76 

8 

497 

1 

017 

597 

Jewelry stores__- - _ 


123 

1 14 

388 

1 

883 


470 


206 

24 

098 

4 

033 

5992 

Florists __— - 


166 

6 

983 ! 

1 

103 


303 


199 

8 

032 

1 

125 

5996 

Camera, photographic supply stores __ _ _ _ 


23 

3 

164 1 


367 


82 


28 

4 

004 


419 


SELECTED SERVICES 















7011 

Hotels, motels __ —-— ~ 


297 


(D) 


(D) 


(D) 


331 

34 

845 

13 

032 

783 

Motion picture theaters_— - _ — 


56 


(D) 


(0) 


(0) 


82 


ID) 


(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may Include data for ‘'nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

1 ($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total ^- 

26 868 

5 260 225 

552 061 

162 815 

28 951 

4 350 726 

493 401 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers - 

1 319 

170 365 

20 603 

4 398 

1 710 

222 203 

27 451 

5251 

Hardware stores- 

590 

54 474 

5 660 

1 522 

655 

51 372 

5 438 

52 ex. 5251 

Other--- 

729 

115 891 

14 943 

2 876 

1 055 

170 831 

22 013 

53 part’' 

General merchandise group stores^- 

587 

833 027 

97 803 

34 033 

768 

578 422 

99 097 

53 i 

Department stores- 

97 

719 489 

81 285 

27 093 

51 

450 409 

80 197 

533 

Limited price variety stores- 

293 

83 805 

12 970 

5 855 

326 

79 266 

13 320 

539 

Miscellaneous general merchandise stores- 

197 

29 733 

3 548 

1 085 

311 

46 711 

5 580 

54 

Food stores-- 

5 654 

1 236 927 

90 597 

26 912 

6 260 

1 139 931 

j 72 316 

55 ex. 554 

Automotive dealers — _ - - --- 

1 295 

1 218 331 

97 529 

15 028 

1 202 

785 017 

70 502 

55 pt. (554) 

Gasoline service stations „ _ _ _______ 

3 713 

382 960 

33 656 

11 078 

3 762 

322 204 

27 268 

56 

Apparel, accessory stores __ —- --- 

1 766 

293 679 

40 299 

12 757 

2 095 

276 054 

39 656 

561, 567 

Men’s, boys' apparel stores, custom tailors __ _ 

417 

79 196 

11 574 

3 224 

531 

64 195 

9 764 

562-3, 568 

Women's clothing, specialty stores — --- 

643 

142 323 

18 965 

6 552 

710 

133 514 

19 318 

562 

Women's ready-to-wear stores^ __ — - 

394 

117 046 

15 759 

5 456 

443 

112 756 

16 594 

565 

Family clothing stores^ - -— - -- 

122 

14 363 

1 952 

707 

132 

17 751 

2 558 

566 

Shoe stores__ _ _ __ -— 

471 

49 954 

6 947 

1 935 

548 

49 996 

6 899 

564, 569 

Other apparel, accessory stores __ — — 

113 

7 843 

861 

339 

150 

10 104 

i 117 

57 

Furniture, home furnishings, equipment stores- 

1 481 

219 299 

27 810 

5 782 

1 747 

228 866 

32 352 

5712 

Furniture stores -- - - 

432 

87 471 

11 838 

2 329 

531 

99 775 

14 483 

5713-15, 19 

Other home furnishings stores _ --- 

387 

37 718 

5 497 

1 113 

394 

39 640 

6 245 

572, 573 

Household appliance, radio, television, music 









stores_ 

662 

94 110 

10 475 

2 340 

822 

89 451 

11 624 

58 

Eating, drinking places- 

6 444 

395 279 

89 032 

36 433 

6 946 

348 910 

74 998 

5812 

Eating places ___ __- — 

3 834 

265 215 

66 997 

27 905 

4 140 

220 350 

54 917 

5813 

Drinking places (alcoholic beverages) - 

2 610 

130 064 

22 035 

8 528 

2 806 

128 560 

20 081 

59 pt. (591) 

Drug stores, proprietary stores ---- 

1 143 

234 955 

24 848 

8 066 

1 203 

192 716 

21 480 

59 ex. 591 

Other retail stores'*-- - - 

3 466 

275 403 

29 884 

8 328 

3 258 

256 323 

28 281 

592 

Liquor stores- 

626 

66 597 

2 579 

1 043 

454 

53 114 

2 015 

594 

Book, stationery stores --- 

147 

11 164 

1 568 

420 

133 

12 379 

1 906 

595 

Sporting goods stores, bicycle shops — — - 

251 

19 876 

2 036 

575 

214 

19 149 

2 115 

597 

Jewelry stores- 

271 

32 692 

4 519 

1 113 

369 

36 464 

5 926 

5992 

Florists_ 

352 

16 193 

2 590 

745 

355 

14 148 

2 094 

5996 

Camera, photographic supply stores __ - 

48 

5 789 

686 

160 

55 

7 333 

726 


SELECTED SERVICES 








7011 

Hotels, motels_— ---- - 

545 

46 560 

14 787 

5 862 

565 

43 121 

15 014 

783 

Motion picture theaters -- 

133 

20 256 

4 912 

1 870 

169 

23 594 

5 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 




































MAJOR RETAIL CENTERS 


Detroit SMSA 30-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

TotaP _ _____ 

-13.3 

0.9 

20.9 

100 .0 

100 .0 

100.0 

100.0 

100.0 

100 .0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ _ 

(D) 

-43.6 

-23.3 

(D) 

0.3 

2.3 

4.1 

3.2 

5.1 

5251 

Hardware stores_ _ 

(D) 

-13.1 

6 .0 

(D) 

(D) 

0 .7 

0.8 

1 .0 

1 .2 

52 ex. 5251 

Other___ _ 

(D) 

-51.0 

-32.2 

(D) 

(D) 

1.6 

3.3 

2-2 

3.9 

53 part* 

Genera! merchandise group stores^'^__ __ 

-6.3 

-3.0 

44.0 

52.6 

50 .0 

13.6 

14.4 

15.6 

13.3 

531 

Department stores __ __ _ 

(D) 

5.3 

59.7 

(D) 

(D) 

12.0 

11.5 

13.7 

10.4 

533 

Limited price variety stores__ 

(D) 

-16.0 

5.7 

(D) 

(D) 

1.3 

1.6 

1 .6 

1 .8 

539 

Miscellaneous general merchandise stores_ 

(D) 

-61.1 

-36.4 

0.5 

(D) 

0.5 

1.2 

0 .6 

1.1 

54 

Food stores___ _ _ 

39-3 

-6.4 

8.5 

2.5 

1 .6 

22.4 

24.2 

23.5 

26.2 

55 ex. 554 

Automotive dealers . _ 

(D) 

54.0 

55.2 

(D) 

(D) 

25.9 

17-0 

j 23.2 

18.0 

55 pt. (554) 

Gasoline service stations _ _ _ _ 

-27.7 

-1 .7 

18.8 

0 .2 

0 .2 

6.7 

6.9 

7.3 

7.4 

56 

Apparel, accessory stores ’ ___ 

Men's, boys' apparel stores, custom tailors_ 

-19.1 

-21 .6 

6.4 

18.1 

19.4 

5.4 

6.9 

5.6 

6.3 

561, 567 

-33.5 

-17 .2 

23.4 

5.5 

7.1 

1 1.4 

1.8 

1.5 

1.5 

562-3, 568 

Women's clothing, specialty stores ___ 

-11.6 

-16.3 

6.6 

9.5 

9.3 

1 2.8 

3.4 

2.7 

3.1 

562 

Women’s ready-to-wear stores^ _ 

-25.0 

-18.9 

3.8 

6.6 

7 .7 

2.1 

2.7 

2 .2 

2.6 

565 

Family clothing stores ^ _ 

(D) 

-40 .0 

-19.1 

(D) 

0.1 

0.2 

0.3 

0.3 

0 .4 

566 

Shoe stores ---- 

-9.1 

-33.6 

-0.1 

2.9 

2.8 

0 .8 

1.3 

0.9 

1.1 

564, 569 

Other apparel, accessory stores _ 

w 

-39.6 

-22.4 

(D) 

0.1 

0.1 

0.2 

1 0.1 

0 .2 

57 

1 Furniture, home furnishings, equipment stores- 

-30.5 

-26.6 

-4.2 

4.8 

6 .0 

3.9 

5.4 

i 4.2 

5.3 

5712 

Furniture stores___ 

(D) 

-35.2 

-12.3 

(D) 

2.4 

1.5 

2.4 

1 .7 

2.3 

5713-15, 19 

Other home furnishings stores___ 

(D) 

-27.3 

-4.9 

(D) 

0.1 

0.6 

0 .8 

0.7 

0.9 

572, 573 

' Household appliance, radio, television, music 
stores _ _ _ 

-0.3 

-16.9 

5.2 

4.0 

3.5 

1.8 

2.2 

1 .8 

2.1 

58 

Eating, drinking places -- -- _ 

-9.8 

-4.4 

13.3 

10.7 

10.3 

' 9.0 

9.5 

7.5 

8.1 

5812 

Eating places- - - _ 

3.4 

-0 .2 

20.4 

8.2 

6.9 

1 5.6 

5 .7 

5.0 

5.1 

5813 

Drinking places (alcoholic beverages) -- 

-36.8 

-10.6 

1 .2 

2.5 

3.4 

3.4 

3.8 

2.5 

3.0 

59 pt, (591) 

Drug stores, proprietary stores - - „ 

4.4 

-2.0 

21.9 

3.4 

2.8 

4.7 

4.8 

4.5 

4.4 

59 ex. 591 

Other retail stores’'-- --- - -- 

(D) 

-13.6 

7.4 

6.8 

(D) 

5.9 

6 .8 

5.2 

5.9 

592 

Liquor stores --— -- - 

-72.0 

12.7 

25.4 

0.2 

0 .6 

1.6 

1.4 

1.3 

1.2 

594 

Book, stationery stores_ - _ __ 

-34.3 

-27.3 

-9.8 

0 .4 

0 .5 

0.3 

0 .4 

0.2 

0.3 

595 

Sporting goods stores, bicycle shops -- _ 

(D) 

-26.5 

3.6 

(D) 

0 .9 

0.3 

0.4 

0 . 4 

0.4 

597 

Jewelry stores-- 

-53.4 

-40.3 

-10.4 

2.0 

3.8 

0 .6 

1.1 

0*6 

1 0 .8 

5992 

Florists_ 

-17.2 

-13.1 

14.5 

0 .2 

0 .2 

0.3 

0.4 

0.3 

0.3 

5996 

Camera, photographic supply stores- . 

(D) 

-21.0 

21.1 

(D) 

(D) 

0.1 

0 -2 

0 . 1 

0 .2 

7011 

SELECTED SERVICES 

Hotels, motels_ 

19.9 

(D) 

8.0 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters - 

-31.7 

(D) 

-14.2 

(X) 

(X) 

(X) 

(X) 

(X) 

1 (X) 


Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. {-) Minus sign before number denotes decreas 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 












































30-8 


Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 





Central business district sales as— 


SIC code 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 

1963 

1958 


RETAIL STORES 

TotaP___ — - 

12.8 

14.9 

5.5 

7.6 

52 

Lumber, building materials, hardware, farm equipment dealers _ „ 

(D) 

0.9 

(D) 

0.4 

5251 

Hardware stores----- 

(D) 

(D) i 

(D) 

(D) 

52 ex. 5251 

Other _ _ ___ __ - 

(D) 

(D) 

(d) 

(D) 

53 part* 

General merchandise group stores^'^----- 

48.9 

51.8 

16.2 

28.6 

53i 

Department stores _— _ _- -- -- - 

(D) 

(D) 

(d) 

(d) 

533 

Limited price variety stores_— --- -- _ -- 

(D) 

(D) 

(D) 

(d) 

539 

Miscellaneous general merchandise stores -- — 

14.8 

(d) 

5.2 

(d) 

54 

Food stores___ — -— _ -- 

1.5 

1.0 

0 .6 

0.5 

55 ex. 554 

Automotive dealers -- -- -- -- 

(D) 

(D) 

(D) 

(D) 

55 pt. (554) 

Gasoline service stations - ___ _- -- 

0.4 

0.5 

0 .2 

0.3 

56 

Apparel, accessory stores’ ___ ___ _ __ 

43.2 

41.9 

17 .7 

23.3 

561, 567 

Men’s, boys’ apparel stores, custom tailors _ __ __ 

Women's clothing, specialty stores , __ _ _ _ 

48.3 

60.1 

19.8 

36.7 

562-3, 568 

43.8 

41.4 

19.2 

23.2 

562 

Women's ready-to-wear stores^ __ __ ___ — 

39.8 

43.0 

16.3 

22.6 

565 

Family clothing stores^ _ —_ — __ 

(D) 

5.1 

(D) 

2.1 

566 

Shoe stores ___ __ __ _ __ 

44.0 

32.1 

16.7 

10.4 

564, 569 

Other apparel, accessory stores ___ __ 

(D) 

5.1 

(D) 

1 .7 

57 

Furniture, home furnishings, equipment stores__ 

15.5 

16.3 

6.3 

8.6 

5712 

Furniture stores _ _ ^ ___ __ 

(D) 

14.8 

(d) 

7.9 

5713-15, 19 

Other home furnishings stores _ _ _ _ ___ 

(D) 

1.8 

(D) 

0.9 

572, 573 

Household appliance, radio, television, music stores __ 

28.4 

23.7 

12.1 

12.8 

58 

Eating, drinking places- - - 

15.1 

16.0 

7 .7 

9.7 

5812 

Eating places — __ ____ 

18.7 

18.1 

8.9 

10.3 

5813 

Drinking places (alcoholic beverages)_____ 

9.2 

13.1 

5.4 

8.7 

59 pt. (591) 

Drug stores, proprietary stores_____ _ 

9.4 

8.8 

4.2 

4.6 

59 ex. 591 

Other retail stores'*__ ____ __ 

14.9 

(D) 

7.1 

(D) 

592 

Liquor stores__ ___ 

1.5 

6.0 

0 ,8 

3.6 

594 

Book, stationery stores __ _ _ 

16.2 

17.9 

9.2 

12.6 

595 

Sporting goods stores, bicycle shops_ 

(D) 

33.8 

(d) 

15.0 

597 

Jewelry stores ___ _ ___ 

40 .6 

52.1 

17.9 

34.4 

5992 

Florists__ _ _ ____ 

8.5 

8.9 

33.6 

5.0 

5996 

Camera, photographic supply stores___ _ ___ 

(D) 

(d) 

(d) 

(D) 

7011 

SELECTED SERVICES 

Hotels, motels_ __ __ _ 

(D) 

60.3 

54.1 

46.8 

783 

Motion picture theaters____ 

(D) 

(D) 

23.1 

29.0 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Detroit SMSA 30-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the'planned center known as “Eastgate Shopping Center" and establishments on Gratiot Ave. from Kershaw St.-Glendale St. to Church St., and along the 

17500 block of Frazho Rd. (Roseville village, Macomb County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number____ 

53 

55 ex. 554 

Automotive Dealers 

7 


Sales_$1,000- 

21 069 







55 pt. (554) 

Gasoline service stations _ . _ 

2 

54, 58. 591 

Convenience goods stores: 






Number ___ . ___ 

17 

56 

Apparel, accessory stores 

12 


Sales_$1,000- 

5 847 

561,567 

Men's, boys' apparel stores, custom tailors_ 

1 




562-3, 568 

Women's clothing, specialty stores _ .. _ 

7 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores____ 

6 


Number____ ___ 

21 

565 

Family clothing stores 

— 


Sales_ __$1,000 . 

13 281 

566 

Shoe stores 

4 




564, 569 

Other apparel, accessory stores___ 

- 

52, 55. 

All other stores: 





59 ex. 591 

Number___ 

15 

57 

Furniture, home furnishings, equipment stores_ 

5 


Sales .. - __ __$1,000-. 

1 941 

5712 

Furniture stores 

1 



Number of 

5713-15, 19 

Other home furnishings stores__ 

3 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -___ _ 

1 


Retail stores, total__ 

53 

58 

Fatingj drinking plarpc 

6 




5812 

Eating places____ _ 

5 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) . _ 

3 


ment dealers_ ___ 

2 




5251 

Hardware stores ___ __ 

- 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other____ ■ 

2 






59 ex. 591 

Other retail stores .. ___ . _ ___ 

4 

53 part 

General merchandise group stores__ 

4 

592 

1 iqunr stores 

- 

531 

Department stores__ _ _ __ 

2 

594 

Book, stationery stores 


533 

1 imiterl prire varifity 

1 

595 

Sporting goods stores, hioyrie shops 

- 

539 

Mi.«;rftllanftnii!^ gfinpral mfirrhandisA stnrfis 

1 

597 

jewelry stores 

1 




5992 

Florists _ -_— - 

- 

54 

Food stnrp*; 

8 

5996 

Camera photographic supply stores 


_j 

-i 





MRC No. 2. Includes the planned center known as “Eastland Shopping Center" in the area bounded by E. Eight Mile Rd., Vernier Rd., Beaconsfield Rd., Eastland Dr., and 

Kelly Rd. (Harper Woods city, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


$ 1 , 000 — 


$ 1 , 000 - 


.$ 1 , 000 — 


.$ 1 , 000 ... 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


53 part 

531 

533 


General merchandise group stores_ 

Department stores_ 

Limited orice varietv stores 


Total 

SiC code 

60 

55 ex. 554 

78 442 


lb 

55 pt. (554) 

56 

7 537 

561, 567 

34 

562-3, 568 
562 

565 

69 704 

566 

11 

564, 569 

57 

1 201 

5712 

Number of 

5713-15, 19 

estab¬ 

572, 573 

lishments 


60 

58 


5812 

5813 

1 


1 

59 pt. (591) 

2 

59 ex. 591 
592 

1 

594 

1 



Kind of business 


Number of 
estab¬ 
lishments 


Automotive dealers 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women's clothir^g, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


26 

6 

12 

8 

7 

1 

6 

2 

1 

3 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


8 

6 

1 


Other retail stores- 

Liquor stores_ 

Book, stationery stores __ 

Qrmrtinor crrtnHc cfrirac Kir\/r*lA ehni-kc 


10 

1 














































































30-10 Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes establishments on Grand River Ave, from Sussex St. to Forrer St. and on Greenfield Ave. from Birch St. to Eaton Ave. (Detroit city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

45 

55 ex. 554 

Automotive Dealers__ __ 

2 


Sales___ . $l,000-_ 

35 331 







55 pt. (554) 

Gasoline service stations___ _ 

1 

54, 58, 591 

Convenience goods stores: 






Number . . 

13 

56 

Apparel, accessory stores_ _ 

14 


Sales - _ _$1,000. 

7 110 

561, 567 

Men's, boys' apparel stores, custom tailors . 

3 




562-3, 568 

Women's clothing, specialty stores_ _ 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _ __ 

3 


Number.. . . _ 

23 

565 

Family clothing stores_ __ 



-Sales . $1,000. 

27 129 

566 

Shoe stores .. . _ ___ 

7 




564, 569 

Other apparel, accessory stores __ 

- 

52, 55, 

All other stores: 





59 ex. 591 , 

Number . __ _ ____ _ 

9 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sale.s $1,000. 

1 092 

5712 

Furniture stores . ___ _ _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores- 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores ___ 

2 


Retail stores, total___ _ _ _ 

45 

58 

Eating, drinking places 

6 




5812 

Eating places __ ___ 

5 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) ___ 

1 


ment dealers. -- __ __ 

2 




5251 

Hardware stores ___ __ _ . 

1 

59 pt. (591) 

Drug stores, proprietary stores _ __ . 

3 

52 ex. 5251 

Other _ __ __ - ..._ 

1 






59 ex. 591 

Other retail stores . __ _ 

4 

53 part 

General merchandise group stores ... __ 

6 

592 

l iquor stores _ _. _ .. 


531 

Department store.s _ __ 

4 

594 

Book, stationery stores_____ . _ _ 

_ 

533 

Limited prire variety store.*; 

2 

595 

Sporting goods stores, bicycle shops_ 


539 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores_ ___ 

2 




5992 

Florists ___ - 

- 

54 

Food stores __ _ __ __ 

4 

5996 

Camera, photographic supply stores . ... _ _ 



MRC No. 4. 


Includes establishments on W. Grand River Ave. from Cloverdale St. to Ohio St., and onOakman Blvd. from Elmhurst Ave. to ^4321. (Detroit city) 


SfC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


.$ 1 , 000 ._ 


.$ 1 , 000 ._ 


_$ 1 , 000 — 


.$ 1 , 000 .. 


Retail stores, total 


Total 


53 

43 617 


16 
5 299 


24 

36 858 


13 
1 460 

Number of 
estab- 
lishments 


53 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_I.III.I 


1 

1 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


2 


55 pt. (554) 


Gasoline service stations 


1 


56 

561,567 
562-3, 568 
562 

565 

566 

564,569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


18 

2 

8 

5 

1 

7 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


3 

2 

1 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


8 

5 

3 


59 pt. (591) 


Drug stores, proprietary stores 


3 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


59 ex. 591 
^ 592 

2 594 

1 p;qi; 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Qr\nK4in/v rr/^/^r4<' cUnno 













































































TABLE 6 Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 6. includes the planned centers known as “Hazel Park Plaza" and "Belmunt Shopping Center" and establishments on E, Eight Mile Rd. from Orleans-Merrill St. 

to Cline-Fleming St. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 

53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total: 

Number _ 

Sales_$1,000-. 

Convenience goods stores: 

Number- 

Sales_$1,000- 

Shopping goods stores: 

Number- 

Sales _$1,000- 

All other stores: 

Number_ 

Sales_$1,000- 

Retall stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores__ 

Other_ 

General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores- 

Food stores_ 


32 

17 616 


10 

7 577 


12 
9 024 


10 
1 017 

Number of 


estab¬ 

lishments 


32 

2 

2 

3 

1 

2 


55 ex. 554 

55 pt, (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotive Dealers_ 

Gasoline service stations_ 

Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores — 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 

Other retail stores -- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores- 


MRC No. 7. Includes the planned center known as “Lincoln Park Plaza" and establishments on Fori St. from New York Ave. to River Bank Ave. (Lincoln Park, Wayne County) 


SIC code 

Kind of business 

Total 

SIC code 


Retail stores, total: 




Number _ _ -- 

28 

55 ex. 554 


Sales ___$1,000-- 

14 765 

55 pt. (554) 

54, 58, 591 

Convenience goods stores: 




Number - __ _ 

8 

56 


Sales ____$1,000-- 

3 448 

561, 567 
562-3, 568 

53 part, 56, 57 

Shopping goods stores: 

12 

562 


Number- _ __ ____ 

565 


Sales_$1,000- 

10 077 

566 

564, 569 

52, 55, 

All other stores: 



59 ex. 591 

Number-- 

8 

57 


Sales_$1,000— 

1 240 

5712 

5713-15, 19 



Number of 



estab¬ 

lishments 

572, 573 


Retail stores, total __ 

26 

58 




5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 


ment dealers- __ —- 

1 


5251 

Hardware stores___ 

- 

59 pt. (591) 

52 ex. 5251 

Other __ - --- 

1 




59 ex. 591 

53 part 

General merchandise group stores_ 

3 

592 

531 1 

Department stores_ 

2 

594 

533 

Limited price variety stores_- -- 

1 

595 

539 

Miscellaneous general merchandise stores — - 

- 

597 



5992 

54 

Food stores -__ 

5 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores__ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores- 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


i 


Note: To facilitate comparison with 1958 data, the numbers assigned to 
in this report. 


MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC No. 5 is not used 





















































































30-12 Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 8. Includes establishments on McNichols Rd, W. from Snowden Ave. to Lesure St., and on Schaefer Hwy. from Grove Ave. to Santa Maria Ave. (Detroit city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 „_ 


39 

11 194 


55 ex. 554 


Automotive Dealers 


1 


55 pt. (554) 


Gasoline service stations 


4 


,$ 1 , 000 ._ 


$ 1 , 000 __ 


16 
5 673 


8 

3 542 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


4 

1 

1 

1 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total 


15 
1 979 
Number of 
estab¬ 
lishments 


39 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores_ 

Other_ 2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

1 

1 


7 

5 

2 

2 


59 ex. 591 


Other retail stores 


8 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

597 
5992 
7 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 9. Includes establishments on Michigan Ave. from 29th St. to 35th St.-Gruesel St. (Detroit city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _. 


61 
6 349 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales-$1,000-.- 


21 
1 921 


29 
3 592 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$ 1 , 600 — 


Retail stores, total 


11 

836 

Number of 
estab- 
lishments 


61 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers _ 

Hardware stores_ 

Other _ 


4 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

18 

4 
6 
3 

7 
1 

8 

5 
1 

2 

9 

3 

6 

3 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited orice varietv store?; 


3 

1 

1 


59 ex. 591 

592 

594 

cr»c 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores _ 













































































MAJOR RETAIL CENTERS 


Detroit SMSA 30-13 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 10. Includes Ihe planned center known as "Michigan-Schaefer Shopping Center" and establishments on Michigan Ave. from Jonathan Ave. to Middlesex Ave., and on 

Schaefer Rd. from Bryan Ave, to Ruby Ave. (Dearborn city, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


64, 58, 691 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo.._ 


no 

31 140 


55 ex. 554 


Automotive Dealers 


1 


55 pt. (554) 


Gasoline service stations 


1 


.$ 1 , 000 ,_ 


.$ 1 , 000 ..- 


40 
6 156 


45 

22 271 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family ciothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


28 

6 

10 

5 

1 

9 

2 


52, 55, 

59 ex. 591 


52 


All other stores: 

Number_ 

Sales___$1,000— 

Retail stores, total_ 

Lumber, building materials, hardware, farm equlp- 


25 
2 713 

Number of 
estab¬ 
lish nien^ 

no 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


13 

3 

4 

6 

22 

11 

11 


ment dealers 


1 


5251 

52 ex. 5251 


Hardware stores 
Other_ 


59 pt. 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

2 594 

2 595 

597 
5992 
15 5996 


(591) 


Drug stores, proprietary stores 


3 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


22 

1 

3 

1 

6 

2 


MRC No. 11. Includes the planned center known as "Miracle Mile Shopping Center" at South Telegraph Rd. and Square Lake Rd. and extending along the 2100 - 2300 blocks of 

South Telegraph Rd. (Oakland County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


38 

11 224 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000__ 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales_$1,000— 


7 

3 207 


23 
7 390 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total 


8 

627 

Number of 
estab¬ 
lishments 


38 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


16 

3 

5 

3 

1 

5 

1 

5 

2 

3 

2 

1 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 

2 

1 


4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -•- 

Camera, photographic supply stores 


5 


2 

1 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 12. Includes the planned centers known as “Northland Shopping Center" and "8-Green Shopping Center" on Greenfield Rd. between 8 Mile Rd. and Joseph L. Hudson 

Drive. (In Oak Park and Southfield cities, Oakland County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_ - — - _ - - — 

112 

55 ex. 554 

Automotive Dealers -— _ - -- - _ — 

- 


Sales —.- $1,000-. 

129 490 







55 pt. (554) 

Gasoline service stations ----- 

- 

54, 58, 591 

Convenience goods stores: 






Number_ - - - -__ 

28 

56 

Apparel, accessory stores-- -- 

50 


Sales_ _ -$1,000— 

11 330 

561,567 

Men’s, boys' apparel stores, custom tailors_- 

11 




562-3, 568 

Women’s clothing, specialty stores - - 

23 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ -- — 

11 


Number - -- 

64 

565 

Family clothing stores —- -- 

- 


Sales - -_ _ _ —$1,000— 

115 481 

566 

Shoe stores_ __— 

14 




564, 569 

Other apparel, accessory stores -- _ - 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number- 

20 

57 

Furniture, home furnishings, equipment stores- 

9 


Sales - _ _$1,000— 

2 679 

5712 

Furniture stores -- - - __ _ 

2 



Number of 

5713-15, 19 

Other home furnishings stores- 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores---- 

6 


Retail stores, total --- --- 

112 

58 

Eating, drinking places- 

14 




5812 

Eating places- 

14 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 



ment dealers- ____ 

2 




5251 

Hardware stores --—-- - 

1 

59 pt. (591) 

Drug stores, proprietary stores- 

4 

52 ex. 5251 

Other_ - _ _ 

1 







59 ex. 591 

Other retail stores-- --- 

18 

53 part 

General merchandise group stores -- 

5 

592 

Liquor stores- 

- 

531 

Department stores - - 

2 

594 

Book, stationery stores _ --- 

2 

533 

Limited price variety stores -- — - - - 

1 

595 

Sporting goods stores, bicycle shops-- 

1 

539 

Miscellaneous general merchandise stores- 

2 

597 

Jewelry stores- 

4 




5992 

Florists _ 

1 

54 

Food stores - - - -- ^ -- 

10 

5996 

Camera, photographic supply stores--- 

1 


MRC No. 13. Includes the planned center known as “Northwood Shopping Center" on west side of N. Woodward Rd. from 13 Mile Rd. to Coolidge Hwy. 

(Royal Oak city, Oakland County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000_ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex. 5251 Other_ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


21 

11 358 


lishments 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Number of 
estab- 572,573 


21 58 

5812 

5813 

1 

1 59 pt. (591) 

59 ex. 591 

2 592 

1 594 

1 595 

597 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores- 

Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 14. Includes the planned center known as “St. Clair Shores Shopping Center" at the intersection of Harper St. and 13 Miles Rd., and estsbiishments along the 
—.. 31000 - 31200 blocks of Harper St, (St. Clair Shores city, Macomb County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


20 
7 815 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000_ 


9 

(D) 

9 

3 603 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales_$l,000-_ 


Retail stores, total 


2 

(D) 

Number of 
estab¬ 
lishment 


20 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

6 

1 

2 

1 

3 


1 


1 

1 

1 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


2 

1 

1 


54 


Food stores 


6 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 15. Includes the planned center known as "Sears Lincoln Park Shopping Center" along Southfield Rd. from Dix Hwy. to Rosedale and on Dix Hwy. from Warwick Ave. 

to Philomene Blvd, (Allen Park and Lincoln Park cities, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


^49 

53 7M6 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number __ 

Sales -- _ __- 

_$1,000— 

16 

8 7 38 

53 part, 56, 57 

Shopping goods stores; 

Number _ - _ 

Sales ____ 

_$1,000-- 

21 

38 519 

52, 55. 

59 ex. 591 

All other stores: 

Number ___ 

Sales ___ 

_$1,000- 

12 

6 489 




Number of 
estab¬ 
lishments 


I Retail stores, total__ 


49 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- ____ 

Hardware stores _ __- 

Other -_ ___ 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

14 

4 

5 

3 

4 
1 

3 

2 

1 

8 

7 

1 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


^ 592 

2 594 

1 595 

1 597 

5992 
7 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


5 

1 

1 

1 


.standard Nnipc- 


Ppnrp<5pnk 7pm 


rni Withlipld tn flv/nlr! dfcrlncifro 





















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963-continued 


MRC No. 16. Includes the planned center known as “Seven Mite and Mack Shopping Center" and establishments on Mack Ave. from Gateshead-Kerby to Allard and on Moross Rd. 

from Mack Ave. to Frankfort (Detroit city and Grosse pointe Farms, Wayne County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Niimhfir 

40 

55 ex. 554 

Automotive Dealers 

1 


Sales__ -$1,000_ 

21 408 







55 pt. (554) 

Gasoline service stations_ ___ 

2 

54, 58, 591 

Convenience goods stores: 






Numhfir 

17 

56 

Apparel, accessory stores 

7 


Sales _ _ - ^ $1,000- 

8 380 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

2 




562-3, 568 

Women's clothing, specialty stores _ _- 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ 

2 


Numbfir _ _ 

13 

565 

Family clothing stores 

_ 


.Saipt: $1 nnn 

11 705 

566 

Shoe stores 

3 




564, 569 

Other apparel, accessory stores - - 


52, 55, 

All other stores: 





59 ex. 591 

Number -____ __ 

10 

57 

Furniture, home furnishings, equipment stores_ 

2 


Salp.*; $l,OnO 

1 323 

5712 

Furniture stores _ 

1 



Number of 

5713-15, 19 

Other home furnishings stores_— 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_____ 

“ 


Retail stores, total 

40 

58 

Fating drinking places 

5 




5812 

Eating places —____ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_- _ _ 

2 


ment dealers_ __ __- - _ 

1 




5251 

Hardware stores 

1 

59 pt. (591) 

Drug storeq, proprietary stores 

3 

52 ex. 5251 

Other _ ___—_ _ 

- 






59 ex. 591 

Other retail stores___ _ 

6 

53 part 

General merchandise group stores _ 

4 

592 

1 iqiior stores 

_ 

531 

Department stores 

1 

594 

Book stationery stores 


533 

1 imited price variety stores 

2 

595 

Sporting goods stores bicycle shops 

1 

539 

Miscellaneous general merchandise stores _ _ _ 

1 

597 

lewelf-y stores 

2 




5992 

Florists-----— 


54 

Food stores . 

9 

5996 

Camera, photographic supply stores 

1 







MRC No. 17. Includes establishments on Gratiot Ave. from Saratoga Ave. io Pinewood-Coram St., and onEastSeven Mile Rd.from Hoyt Ave.-Rondo Ave. to ^14251 .(Detroit city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


89 

26 949 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


22 
3 581 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


49 

20 954 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


18 
2 414 

Number of 
estab- 
fishments 


89 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


4 

2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

27 

8 

8 

5 

1 

10 


16 

3 

5 

8 

13 

7 

6 

3 


53 part 

General merchandise group stores 


531 

Department stores _ . 


533 

Limited price variety .stores 


539 

Miscellaneous general merchandise stores 


54 

Food stores _ ___ 



59 ex. 591 
6 592 

2 594 

3 595 

1 597 

^ 5992 

6 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


11 

1 


Standard Notes: 


Renresents 7ern 


Withh<»IH tn riicrlncura 


/MA^ Mnf 























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 


•“Continued 


MRC No. 1 8. includes the planned centers knovrn as -Southgate Shopping Center"and“K-Mart Plaza,"and establishments on Eureka Rd. from Teuton Ave. to Howard Ave 
_ (Southgate city, Wayne County) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_ $1,OOOZ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales _$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales.-__$1,000- 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


45 

25 179 


24 
21 331 


13 
1 341 
Number of 
estab- 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15, 19 
572,573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists - 

5996 Camera, photographic supply stores 


MRC No. 19. Includes establishments on Harper Ave. from Frontenac St. to Maxwell SL, and on Van Dyke Ave. from Edsel Ford Expressway to Malvern Ave. (Detroit city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ 

73 

55 ex. 554 

Automotive dealers_- __- 

- 


Sales___$1,000— 

10 438 







55 pt. (554) 

Gasoline service stations__ - -- — 

3 

54, 58. 591 

Convenience goods stores: 






Number__ __ 

29 

56 

Apparel, accessory stores- - 

18 


Sales ___$1,000 - 

3 480 

561, 567 

Men’s, boys’ apparel stores, custom tailors -- - 

5 




562-3, 568 

Women's clothing, specialty stores-- 

6 

53 part, 56. 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores --— 

3 


Number_ 

30 

565 

Family clothing stores--— 

1 


Sales -$1,000-- 

5 906 

566 

Shoe stores_ __ — 

6 




564, 569 

Other apparel, accessory stores — -- 

“ 

52, 55, 

All other stores: 





59 ex. 591 

Number_ _ 

14 

57 

Furniture, home furnishings, equipment stores- 

10 


Sales ----—$1,000— 

1 052 

5712 

Furniture stores- 

7 



Number of 

5713-15, 19 

Other home furnishings stores- -— _ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores - 

1 


Retail stores, total_ 

73 

58 

Eating, drinking places- 

15 




5812 

Eating places- 

8 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

7 


ment dealers_ 

3 




5251 

Hardware stores_ 

2 

59 pt. (591) 

Drug stores, proprietary stores- 

3 

52 ex. 5251 

Other--- 

1 







59 ex. 591 

Other retail stores- 

8 

53 part 

General merchandise group stores- 

2 

592 

Liquor stores- 

- 

531 

Department stores__ 

1 

594 

Book, stationery stores- 

1 

533 

Limited price variety stores_ 

1 

595 

Sporting goods stores, bicycle shops- 

1 

539 

Miscellaneous general merchandise stores- 

- 

597 

Jewelry stores- 

3 




5992 

Florists -- 

- 

54 

Food stores __ 

11 

i 

5996 

Camera, photographic supply stores- 

“ 


m m jo 3- 


















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 21 . Includes the planned center known as "Warren-Conner Shopping Center" and establishments on East Warren Ave, from the D.T. R.R. to Maynard St., and on 

Conner Ave, from East Warren Ave. to the Chrysler Corporation property line. (Detroit city) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 -_ 


23 

17 893 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

2 


$ 1 , 000 — 


.$ 1 , 000 __ 


9 

(D) 

9 

7 672 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


4 

1 

2 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total 


5 

(D) 

Number of 
estab¬ 
lishments 


23 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

2 594 

1 595 

1 597 

5992 
^ 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

1 


4 

2 

2 

1 

1 


1 


MRC No. 22. Includes establishments in the area bounded by: Pallister, Smith, John R., Baltimore Ave., and west side of Second Ave. (Detroit city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _ _ __ _ 

128 

55 ex. 554 

Automotive dealers_-___ _ _ 

- 


Sales _ _ _$1,000-- 

24 481 







55 pt. (554) 

Gasoline service stations _ _ - 

7 

54, 58, 591 

Convenience goods stores: 






Number___-__ _ -- 

54 

56 

Apparel, accessory stores_ - _ 

26 


Sales ___$1,000-- 

7 602 

561, 567 

Men's, boys' apparel stores, custom tailors 

9 




562-3, 568 

Women's clothing, specialty stores_ 

10 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ 

6 


Number 

36 

565 

Family clothing stores 

1 


Sales ___ __ ___$1,000_ 

12 748 

566 

Shoe stores 

6 




564, 569 

Other apparel, accessory stores __ 

- 

52, 55, 

All other stores; 





59 ex. 591 

Number__ _ _ __ _ 

38 

57 

Furniture, home furnishings, equipment stores- 

4 


Sales_ _$1,000-- 

4 131 

5712 

Furniture stores 




Number of 

5713-15, 19 

Other home furnishings stores _- -- - _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -- _ __- 

3 


Retail stores, total —_ _-_ 

128 

58 

Fating drinking places 

39 




5812 

Eating places ___ __ - 

25 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)__ 

14 


ment dealers _ . _ 

3 




5251 

Hardware stores 

1 

59 pt. (591) 

Drug stores proprietary stores 

7 

52 ex. 5251 

Other 

2 






59 ex. 591 

Other retail stores____ -__ 

28 

53 part 

General merchandise group stores .. . ... . 

6 

592 

1 iqiinr qtnres 

2 

531 

Department stores . ... 

1 

594 

Book, stationery stores 

5 

533 

Limited price variety stores 

2 

595 

Sporting goods stores bicycle shops 

1 

539 

Miscellaneous general merchandise stores - _ 

3 

597 

Jewelry stores 

4 




5992 

Florists — __— __- _- 

2 

54 

Food stores___ _ 

8 

5996 

Hannera nhotnoranhir siinnlv stores 

2 




VyCllllwICly L^l €1 L^l 11^ ^ ^ 





















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 23. includes establishments on Woodward Ave. from Waverly to D.T. R.R. (Highland Park, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ... 


95 

36 


55 ex. 554 


Automotive Dealers 


2 


54, 58, 591 

Convenience goods stores: 

Number __ _ 

Sales___ 

_$1,000- 

53 part, 56, 57 

1 

Shopping goods stores: 

Number_ ___ 

Sales___ 

_$1,000- 


25 
3 293 


46 

30 368 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


24 
2 665 

Number of 
estab- 
lishments 


95 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


3 

1 

2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


31 

9 

13 

9 

9 


11 

2 

1 

8 

14 

10 

4 

7 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


19 

2 

5 

6 


MRC No. 24. Includes establishments on Joseph Campau (Dodge Ave.) from Whalen-Casmere to Hewilt-Roosevelt. (Hamtramck city, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


162 
24 398 


55 ex. 554 


Automotive dealers 


2 


54. 58. 591 


Convenience goods stores: 

Number_ 

Sales _$1,000._ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000-- 


56 
6 259 


72 
10 785 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


34 
7 354 

Number of 
estab¬ 
lishments 


162 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


7 

2 

5 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

47 

13 

12 

9 

2 

17 

3 

16 

6 

6 

4 

21 

10 

11 

9 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


Genera) merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


9 592 

1 594 

5 595 

^ 597 

5992 
26 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -•- 

Camera, photographic supply stores 


23 

2 

4 

5 
2 
1 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 25. Includes establishments on Biddle Ave.from Chestnut to Pine St.;on First St.from Maple St. to Oak St.; and on Sycamore, Maple, and Elm Sts. from Biddle Ave. 

to Second St. (Wyandotte, Wayne County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


• 

Retail stores, total: 






Number -—-- 

89 

55 ex. 554 

Automotive Dealers-- - 

1 


Sales -$1,000 . 

19 547 







55 pt. (554) 

Gasoline service stations_- _ _ _ 

3 

54, 58, 591 

Convenience goods stores; 






Number_ _ -- -- —-- 

27 

56 

Apparel, accessory stores- - -_ 

17 


Sales_ - -$1,000 

5 661 

561, 567 

Men's, boys' apparel stores, custom tailors — 

5 




562-3, 568 

Women's clothing, specialty stores_ _ 

6 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__-_ 

2 


Number__—--- — — — 

38 

565 

Family clothing stores- -- 

1 


$1 000 

8 587 

566 

Shoe stores____ 

4 




564, 569 

Other apparel, accessory stores - _ - 

1 

52, 55, 

All Other stores: 





59 ex. 591 

Number_ — - — --- - 

24 

57 

Furniture, home furnishings, equipment stores_ 

15 


$1,000 

5 299 

5712 

Furniture stores__-_ 

8 



Number of 

5713-15, 19 1 

Other home furnishings stores--— 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ -- — - -- --— — 

5 


Petal! stores, 

89 

58 

Eating, drinking places_ _ 

13 


1 


5812 

Eating places-- -- --- 

6 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 1 

Drinking places (alcoholic beverages)- 

5 


ment dealers_ -- _- — 

2 




5251 

Hardware stores _ - - 

1 

59 pt. (591) 

Drug stores, proprietary stores -_ _ 

6 

52 ex. 5251 

Other _ _ _ -- 

1 






59 ex. 591 

Other retail stores „ ---- — — 

18 

53 part 

General merchandise group stores 

6 

592 

1 iquor stores . . 

1 

531 

Department -stores 

2 

594 

Book, stationery stores___ 


533 

Limited price variety stores - - _- 

2 

595 

Sporting goods stores, bicycle shops _- — 

2 

539 

Mi*J''e||anernis geperal m^^rfhanHisiP stores 

2 

597 

Jewelry stores ___ - __ 

4 




5992 

Florists -- -- -- — --- - 

1 

54 

Food stores 

8 

5996 

Camera, photographic supply stores -_ 

-. 








MRC No. 26. Includes the planned center known as “Taylortown Shopping Center” and establishments on Ecorse Rd. from Monroe St. to Pardee St. (Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


27 
14 396 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


9 

6 664 


11 
6 898 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


Retail stores, total 


7 

1 834 

Number of 
estab- 
lishments 


27 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

7 

1 

2 

2 

3 

1 

1 


1 

2 

2 


2 


53 part 
531 
533 
539 

54 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 


3 

1 

2 


5 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


2 


1 




















































































MAJOR RETAIL CENTERS 


Detroit SMSA 30-21 


TABLE 6. Other Major Retail Centers in the SMSA: 1963-continued 


MRC No. 27. 


Includes the planned centerknownas“Westhom Shopping Center” and establishments on Michigan Ave.from Washington Ave. to OuterDr. (Dearborn city, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo>_ 


17 

046 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$l,000-_ 


53 part, 56. 57 


Shopping goods stores: 

Number_ 

Sales _$1,000-- 


4 

3 309 


9 

10 262 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000-- 


Retail stores, total 


4 

475 

Number of 
estab¬ 
lishments 


17 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places___ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

7 

3 

3 

3 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


2 

1 

1 


54 


Food stores 


3 


59 ex. 591 


Other retail stores 


2 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 28. 


Includes the planned center known as “Garden Plaza" and establishments on Ford Rd. from Central to Brandt, and on Middlebelt Rd. from Pardo to Beechwood., 

(Garden City, Wayne County) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


45 

15 440 


55 ex. 554 


Automotive dealers 


1 


54. 58. 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


25 
7 410 


6 

(D) 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,0(X)__ 


Retail stores, total 


12 

(r>) 

Number of 
estab- 
lishments 

45 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

2 


2 


3 
1 
1 

1 

9 

5 

4 

5 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited orice variety stores_ 


3 

1 

1 


59 ex. 591 
592 
594 
596 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

.9nnrt»ncr annds KtnrA<; hirv/rlA chrtnc 
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30-22 Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 29. includes the planned center known as "Wonderland Shopping Center" and establishments on Plymouth Rd. from Haller Rd. to Milburn Rd., and in the 11500 block 

of Middlebelt Rd. (Livonia city, Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


73 

51 595 


55 ex. 554 
55 pt. (554) 


Automotive Dealers_ 

Gasoline service stations 


.$ 1 , 000 — 


$ 1 , 000 — 


23 
6 729 


35 

42 018 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


20 

5 

6 
4 

7 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000— 


Retail stores, total 


15 

2 848 

Number of 
estab¬ 
lishments 


73 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores_ l 

Other- 1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


10 

4 

4 

2 

9 

9 


2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


12 


592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


8 

1 

2 

2 


MRC No. 30. Includes the planned center known as "Telecraft Shopping plaza" and establishments on Telegraph Rd. from Schoolcraft Rd. to Dale Ln. (Wayne County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 «_ 


18 
9 831 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000__ 


8 

4 101 


7 

(D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


3 

(D) 

Number of 
estab- 
llshments 

18 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

3 

1 

1 

2 

2 

1 

1 


2 

1 

1 

2 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


^ 59 ex. 591 

2 592 

1 594 

1 595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Snortincr poori.*: fttfiri**; hirvrlA <:hnnc 















































































MRC No. 31. Includes the planned Center known as “Seven-Grand Shopping center" and establishments on Grand River Ave. from Olympia St.-Imperial Hwy. to Five Point Rd., 

and on Seven Mile Rd. from Grand River to Olympia St, (Wayne County) 


SIC code 

Kind of business 

1 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ __ 

33 

55 ex. 554 

Automotive Dealers___— __ 

3 


Sales_$1,000.. 

15 143 







55 pt. (554) 

Gasoline service stations__- -_ 

2 

54, 58. 591 

Convenience goods stores: 






Number --- 

8 

56 

Apparel, accessory stores ___ 

5 


Sales _ _$1,000-. 

3 057 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

1 




562-3, 568 

Women's clothing, specialty stores - ..._ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _ 

1 


Number _ _____ 

9 

565 

Family clothing stores-- _ — 

- 


Sales _ - _ __-_$1,000_j 

6 913 

566 

Shoe stores_ 

2 




564, 569 

Other apparel, accessory stores- _ — 


52. 55, 

1 All other stores: 





59 ex. 591 

Number_ ______ 

16 

57 

Furniture, home furnishings, equipment stores_ 

1 


Sales _$1,000-. 

5 173 

5712 

Furniture stores- 

1 



Number of 

5713-15, 19 

Other home furnishings stores_ . — - - 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ ___ 

“ 


Retail stores, total __ 

33 

58 

Eating, drinking places __ __ 

4 




5812 

Eating places _ — - — 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ — 

1 


ment dealers_— -- 

5 




5251 

Hardware stores --- 

1 

59 pt. (591) 

Drug stores, proprietary stores . _ — — 

2 

52 ex. 5251 

Other _ _ _ -- -- 

4 







59 ex. 591 

Other retail stores - -- .. — 

6 

53 part 

General merchandise group stores _— _ 

1 3 

592 

Liquor stores _ _— — - 

3 

531 

Department stores ___ 

1 

594 

Book, stationery stores -- _ - -- — 

“ 

533 

Limited price variety stores - 

1 1 

595 

Sporting goods stores, bicycle shops -_ 


539 

Miscellaneous general merchandise stores 

1 

597 

Jewelry stores - -- 

1 




5992 

Florists --- _ — - — 


54 

Food stores — - — - -- 

2 

5996 

Camera, photographic supply stores _ _ - 



MRC No. 32. Includes establishments on Woodward Ave. from Saratoga Ave. to Breckenridge, and on Nine Mile Rd, W, from Woodward Ave. to Livernois 

(Ferndale city, Oakland County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number___ 

97 

55 ex. 554 

Automotive dealers - ___-_ 

2 


Sales ___ .$1,000-- 

23 269 







55 pt. (554) 

Gasoline service stations _ -_ -_ 

3 

54. 58, 591 

Convenience goods stores: 






Number--- --_ 

38 

56 

Apparel, accessory stores___ 

17 


Sales_ _ _$1,000— 

12 094 

561, 567 

Men’s, boys' apparel stores, custom tailors _ _ _ 

4 




562-3, 568 

Women’s clothing, specialty stores_ -_ 

8 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores___ 

3 


Number__ _- _ _ -- 

36 

565 

Family clothing stores --— - - 

- 


Sales____$1,000-- 

7 819 

566 

Shoe stores_ __ 

4 




564, 569 

Other apparel, accessory stores_ _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number-- _ __ 

23 

57 

Furniture, home furnishings, equipment stores_ 

11 


Sales_-_ _$1,000-- 

3 356 

5712 

Furniture stores __ -_ 

1 



Number of 

5713-15, 19 

Other home furnishings stores ___ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _- -- -- 

8 


Retail stores, total___ 

103 

58 

Eating, drinking places -- --- _ 

14 




5812 

Eating places-- 

11 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

3 


ment dealers___ 

4 




5251 

Hardware stores ___ 

1 

59 pt. (591) 

Drug stores, proprietary stores -- -- 

7 

52 ex. 5251 

Other _ _ —_ 

3 







59 ex. 591 

Other retail stores _ 

14 

53 part 

General merchandise group stores_- _ 

8 

592 

Liquor stores -_— _ - -- 


531 

Department stores__ __ 

1 

594 

Book, stationery stores _ _ 

2 

533 

Limited price variety stores __ 

4 

595 

Sporting goods stores, bicycle shops -_- 

2 

539 

Miscellaneous general merchandise stores -- 

3 

597 

Jewelry stores_____ 

4 




5992 

Florists _•___ 

- 

54 

Food stores__ __ - — -- -- 

17 

5996 

Camera, photographic supply stores -__ 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
























































































0-24 Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


ARC No. 33. Includes establishments on Main St. from E. University Ave. to W. Lincoln Ave., on Fourth St. from Williams to S. Lafayette, and S. Washington Ave. from W. 

Second St. to W. Lincoln Ave. (Royal Oak city, Oakland County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 __ 


127 
34 955 


55 ex. 554 


Automotive Dealers 


8 


L 58. 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


28 
6 926 


} part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


52 

13 994 


I 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


Retall stores, total 


47 

14 035 

Number of 
estab- 
lishments 


127 


> Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

151 Hardware stores_ 

I ex. 5251 Other_ 


7 

2 

5 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places___ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

30 

9 

10 

7 

1 

9 

1 

14 

5 

4 

5 

12 

9 

3 

4 


I part 
tl 
13 
19 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 




Food stores 


59 ex. 591 


Other retail stores 


8 

1 

3 

4 

12 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


28 

4 

2 

4 

7 

1 


\RC No. 34. Includes the planned center known as “Madison Center" at 12 Mile Rd. and John R. and establishments on John R. from E. Katherine-Diesing Dr. to Red Run 

drainage ditch. (Oakland County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


23 
11 510 


55 ex. 554 


Automotive dealers 


L. 58, 591 


Convenience goods stores: 

Number_ 

Sales-$1,000— 


part, 56, 57 


Shopping goods stores: 

Number_ 

Sales-$1,000— 


1. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,665— 


51 

ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores___ 

Other_3--. 


55 pt. (554) 


Gasoline service stations 


10 

(D) 


10 

7 000 


3 

(D) 

Number of 
estab¬ 
lishments 


23 


2 

2 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


7 

2 

2 


2 

1 

1 


1 

3 

1 

2 

2 


part 

1 

3 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


^ 59 ex. 591 

2 592 

\ 594 

1 CAC 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores 


1 













































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 35. Includes the planned center known as "Clawson Shopping Center" and establishments on W. 14 Mile Rd. from Crooks Rd. to Manitou. (Clawson, Oakland County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ 

16 

55 ex. 554 

Automotive Dealers_ __ 



Sales_$1,000— 

12 183 







55 pt. (554) 

Gasoline service stations__ _ 


54, 58, 591 

Convenience goods stores: 






Number ___ 

5 

56 

Apparel, accessory stores__ _ 



Sales_ _$1,000-- 

(D) 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 





562-3, 568 

Women's clothing, specialty stores__ 


53 part, 66, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _ 



Number--_____- 

7 

565 

Family clothing stores_- — _ 



Sales _ _$1,000-- 

4 887 

566 

Shoe stores __- -_— _ __ 





564, 569 

Other apparel, accessory stores__ 


52, 55, 

All other stores: 





59 ex. 591 

Number__- -- 

4 

57 

Furniture, home furnishings, equipment stores_ 



Sales_- -_-$l,000-_ 

(D) 

5712 

Furniture stores — _ — - 




Number of 

5713-15, 19 

Other home furnishings stores - - _ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores--- 



Retail stores, total_ —- 

16 

58 

Eating, drinking places___ 





5812 

Eating places__—- 


52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- 



ment dealers __- - 

- 




5251 

Hardware stores---- 

- 

59 pt. (591) 

Drug stores, proprietary stores--- 


52 ex. 5251 

Other___ 

- 







59 ex. 591 

Other retail stores --- -- 


53 part 

General merchandise group stores- 

2 

592 

Liquor stores_ 


531 

Department stores__ -- 

1 

594 

Book, stationery stores- 


533 

Limited price variety stores _ - -- 

1 

595 

Sporting goods stores, bicycle shops- 


539 

Miscellaneous general merchandise stores _ — - 


597 

Jewelry stores- 





5992 

Florists -- 


54 

Food stores_ 

3 

5996 

Camera, photographic supply stores- 



MRC No. 36. 


Includes establishments in the area bounded by: North side of Willits, West side ot Woodward Ave., Oakland Ave., Hunter Blvd., both sides of Maple Ave. to Elm, 
Hunter Blvd., George, West side of Woodward Ave., Merrill, Henrietta, Martin and Chester (Birmingham city, Oakland County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab* 

I lishments 


Retail stores, total: 

Number _ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales _$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, All other stores: 

59 ex. 591 Number- 1 :;-;;;;;:" 

Sales__-.$1,000- 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


147 
58 992 


65 

21 157 


54 

28 477 

Number or 
estab¬ 
lishments 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other- 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


55 ex. 554 Automotive dealers , 


55 pt. (554) Gasoline service stations . 


56 

561.567 
562-3, 568 
562 

565 

566 

564, 569 

67 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores —-~— 

Household appliance, radio, television, music 
stores - 


Eating, drinking places- 

Eating places---- 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


Food stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops, 

Jewelry stores- 

Florists --- 

(^mera, photographic supply stores . 


















































































30-26 Detroit SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 37. Includes tte planned center known as “Pontiac Mall” on the northwest comer of Telegraph Rd. (U.S. Hwy. 24) and Elizabeth Lake Rd. (Oakland County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Numhfir „. _ . 

39 

55 ex. 554 

Automotive Dealers__ -__ 

- 


Sales_ $1,000— 

24 737 







55 pt. (554) 

Gasoline service stations_ ____ 

1 

54, 58, 591 

Convenience goods stores: 






Numhfir 

8 

56 

Apparel, accessory stores . 

16 


Sales_ _ $1,000- 

4 356 

561, 567 

Men’s, boys' apparel stores, custom tailors __ . 

3 




562-3, 568 

Women’s clothing, specialty stores __ __ 

7 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_— 

3 


Number__- —_ 

23 

565 

Family clothing stores__ __ _ 

- 


$1 ,non 

19 640 

566 

8hne stores _ _ 

5 




564, 569 

Other apparel, accessory stores__ 

1 

52, 55. 

All other stores: 





59 ex. 591 

Number__—___ 

a 

57 

Furniture, home furnishings, equipment stores_ 

4 


Sales_ _$1,000— 

741 

5712 

Furniture stores_ ___ 

- 



Number of 

5713-15, 19 

Other home furnishings stores_ _ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores — --- _____ 

3 


Retail stores, total_ _ 

39 

58 

Eating, drinking places - - _ ___ 

1 




5812 

Eating places — ---- __ _ 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ 

- 


ment dealers_ _____ 

1 




5251 

Hardware stores . .. 

- 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other _ __ _ —- _ _ _ _ 

1 






59 ex. 591 

Other retail stores __ ___ 

6 

53 part 

General merchandise group stores 

3 

592 

1 irjiior stores 

- 

531 

Department stores 

2 

594 

Rook stationery stores 

1 3 

533 

Limited price variety stores 

' 1 

595 

-Sporting goods stores hicycia shops 

1 

539 

Miscellaneous general merchandise stores _ 


597 

Jewelry stores —-- 

1 




5992 

Florists — ----- _ 


54 

Food stores __ -_ _ 

6 

5996 

Camera, photographic supply stores _ 

i 


MRC No. 38. Includes establishments in the area bounded by: Oakland Ave., Clark, Saginaw, Fairgrove Ave., Perry, Seneca, Union, Huron, Parke, Auburn Ave., Parke, 

Saginaw, Franklin Rd., and G. T. W. R.R. (Pontiac city, Oakland County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


186 
64 993 


55 ex. 554 


Automotive dealers 


24 


54, 58, 591 

Convenience goods stores: 

Number___ __ 

, Sales_ _ 

- - - $1,000- 

47 

5 099 

53 part, 56, 57 

Shopping goods stores: 

Number ____ 

Sales __ _ _ 

- — $1,000- 

58 

27 461 

52, 55, 

59 ex. 591 

All other stores: 

Number--___ . 

Sales __ 

_$1,000— 

81 

32 433 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


186 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_-___ - - _ 

Hardware stores_ __ __ _ 

Other - — ___ _ _ 

a 

8 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

24 

5 

4 
2 

5 

10 


25 

10 

3 

12 

27 

18 

9 

5 


53 part 
531 


General merchandise group stores 
Department stores_ 


9 

4 


59 ex. 591 

592 

594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores 


45 

1 

2 














































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 39. Includes the planned center known as "Drayton Plains Shopping Center” and establishments on Dixie Hwy. (U.S. Hwy. 10) from 

Hatfield-Suffolk Sts. to Walton Blvd. (Oakland County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


22 
6 658 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000»_ 


53 part. 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


6 

3 231 


8 

2 585 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


8 

8il2 

Number of 
estab- 
lishments 


22 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores__ 

Other _ 


2 

2 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


2 


1 

1 


54 


Food stores 


4 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores___ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


MRC No. 40. Includes the planned center known as “Tech Plaza Shopping Center" on the N.E. corner of Van Dyke and 12 Mile Rd. and 
establishments on 12 mile Rd. from Van Dyke to Arsenal. (Warren city, Macomb County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


.$ 1 , 000 ._ 14 


SIC code 


Kind of business 


Number ol 
estab¬ 
lishments 


33 

482 


55 ex. 554 


Automotive dealers 


54, 58, 591 

Convenience goods stores: 

Number _ ___ _ 

Sales__-__ _ 

_$1,000— 

8 

3 671 

53 part, 56, 57 

Shopping goods stores: 

Number___ 

Sales_ 

_$1,000._ 

17 

9 603 

52, 55, 

59 ex. 591 

All other stores: 

Number ____ 

Sales _ __ 

_$1,000__ 

8 

1 208 




Number of 
estab¬ 
lishments 


Retail stores, total __ _ 


53 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ ______ 

Hardware stores __ 

Other __ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ l 

Men's, boys’ apparel stores, custom tailors_ 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


4 592 

2 594 

1 595 

1 597 

5992 

3 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists__ 

Camera, photographic supply stores 





















































































30-28 Detroit SMSA 


MAJOR RETAIL CENTERS 


table 6. other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 41. Includes establishments on Gratiot Ave. from E. Eight Mile Rd. to Ego, and on E. Eight Mile Rd. from Gratiot Ave. to Brock fMacomb County and GetroitCity) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 .. 


19 
9 318 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 

4 


$ 1 , 000 .. 


$ 1 , 000 .. 


8 

4 742 


4 

3 170 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


1 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


7 

1 406 
Number of 
estab- 
lishments 

19 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 


2 


6 

3 

3 

1 


59 ex. 591 


Other retail stores 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores —__ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

-■ 595 

- 597 

5992 
1 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


1 


MRC No. 42. Includes the planned center known as “Macomb Regional Shopping Center” on the west side of Gratiot Ave. from Hillside to 15 Mile Rd. (Macomb County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 .. 


20 

21 749 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000.. 


7 

(D) 


10 

10 088 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total . 


3 
( D) 

Number of 
estab- 
lishments 

20 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


6 

2 

1 

1 

2 

1 

1 

1 


1 

1 

2 


53 part 
531 

coo 


General merchandise group stores 
Department stores_ 


59 ex. 591 
5 592 

2 594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores 














































































MAJOR RETAIL CENTERS 


Detroit SMSA 30-29 


TABLE €. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 43. includes establishments on Gratiot Ave.from Metropolitan Pkwy. to Remick St. (Macomb County) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


1 1 

7 525 


55 ex. 554 


Automotive Dealers 


55 pt, (554) 


Gasoline service stations 


.$ 1 , 000 ._ 


.$ 1 , 000 __ 


6 

2 901 

3 

( 0 ) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


52. 55, 

59 ex. 591 


52 


All other stores: 

Number_ 

Sales_$1,000_. 

Retail stores, total- 

Lumber, building materials, hardware, farm equip- 


2 

(D) 


Number of 
estab¬ 
lishments 


11 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places __ 

Eating places- 

Drinking places (alcoholic beverages) 


2 

1 


1 


2 

2 


5251 

52 ex. 5251 


ment dealers . 
Hardware stores 
Other _ 


1 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 591 


Other retail stores 


1 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 


MRC No. 44. Includes establishments on Macomb from Gratiot to Pine; on Gratiot from Clinton to Church; on N. Walnut from Gratiot to Cass; and 

on Cass from N. Walnut to North St.-South St. (Mt. Clemens city, Macomb County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Niimhftr 

100 

55 ex. 554 

Aiitomntive dealers . _ . 

5 


Sales___ _ _$1,000_ 

17 087 







55 pt. (554) 

Gasoline service stations___ 

5 

54, 58. 591 

Convenience goods stores: 






Nnmhftr 

33 

56 

Apparel, accessory stores „ . 

18 


Sales __ ___ __ ---$1,000-- 

3 014 

561, 567 

Men's, boys' apparel stores, custom tailors- 

8 




562-3, 568 

Women's clothing, specialty stores- 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ — -- 

4 


NtimhAr 

34 

565 

Family clothing stores__ 



Saifis $1 ,oon 

7 205 

566 

Shoe stores_____ 

4 




564, 569 

Other apparel, accessory stores___ 

1 

52, 55, 

All Other stores: 





59 ex. 591 

Number -__ ___ _ 

33 

57 

Furniture, home furnishings, equipment stores- 

13 


$1,000 

6 868 

5712 

Furniture stores ^ , 

3 



Number of 

5713-15, 19 

Other home furnishings stores- 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores--— 

9 


Retail stores, total „ 

100 

58 

Eating, drinking places _ 

17 




5812 

Eating places _-- - 

10 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 

7 


ment dealers _- 

3 




5251 

Hardware stores _ _ 

2 

59 pt. (591) 

Drug stores, proprietary stores 

9 

52 ex. 5251 

Other - ____ _ 

1 






59 ex, 591 

Other retail stores _ - --- 

20 

53 part 

General merchandise group stores 

3 

592 

Liquor stores - 

1 

531 

Department stores 

1 

594 

Rook, stationery stores _ 

1 

533 

Limited price variety stores 

1 

595 

Sporting gnnd?? stores, hlcy^-le shops 

2 

539 

Miscellaneous general merchandise stores 

1 

597 

Jewelry stores 

5 




5992 

Florists_--- 

1 

54 

Food stores _ 

7 

5996 

Camera, photographic supply stores - — _ _ _ 

1 
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EL PASO, TEXAS 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 
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EL PASO, TEXAS 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 




CITY & 
MAJOR 
RETAIL 
CENTERS 


U. ^ 62t 


£/ Pas0 

ceo^ 


# Central Business District 



El Paso SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


1958 _CT 

SMSA total 

1963 


$374 


EACH SYMBOL= 
5% CHANGE 


###i 17% 


El Paso 


CITY 


$301 



##sil7% 


CENTRAL 
BUSINESS DISTRICT 



$353 


Percent Change in Sales, 1958-1963 by Types of Stores 


APPAREL ACCESSORY STORES 
GENERAL MERCHANDISE GROUP STORES 
[ I FURNITURE, HOME FURNISHINGS. EQUIPMENT STORES 


42% 


INCREASE 

DECREASE 



2 % 

I—I 



% 


(D) 


14% 

1 


6% I 


5 % 


CITY 


SMSA 

(0) Withheld to avoid disclosure. 

1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 


CBD 




31-4 El Paso SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

412 

109 499 

15 343 

5 108 

409 

106 761 

15 415 

9 

1 126 

96 

24 

8 

1 511 

113 

3 

251 

27 

8 

1 

(D) 

(D) 

6 

875 

69 

16 

7 

(D) 

(D) 

33 

31 715 

4 802 

1 856 

24 

33 552 

6 049 

2 

ID) 

(D) 

(D) 

2 

(D) 

(D) 

10 

8 772 

1 414 

676 

5 

8 796 

1 311 

21 

(0) 

<0) 

(D) 

17 

(D) 

(D) 

23 

3 544 

264 

106 

27 

5 509 

341 

12 

21 910 

2 257 

410 

15 

16 971 

1 988 

14 

1 208 

137 

48 

17 

1 278 

130 

80 

22 232 

3 185 

1 179 

82 

19 443 

2 313 

24 

3 300 

544 

172 

29 

3 794 

454 

22 

8 063 

1 259 

415 

21 

8 258 

909 

14 

7 157 

1 126 

373 

14 

7 414 

825 

18 

7 693 

920 

460 

12 

4 120 

520 

16 

3 176 

462 

132 

17 

3 177 

421 

“ 

■" 

“ 


3 

94 

9 

33 

12 235 

2 245 

541 

37 

11 699 

2 058 

18 

10 246 

1 870 

459 

17 

9 730 

1 767 

3 

157 

10 

2 

1 

(D) 

(D) 

12 

1 832 

365 

80 

19 

(D) 

(D) 

110 

4 006 

947 

501 

106 

5 058 

1 094 

59 

2 859 

690 

380 

66 

3 583 

851 

51 

1 147 

257 

121 

40 

1 475 

243 

10 

2 457 

348 

128 

14 

2 671 

372 

88 

9 066 

1 062 

315 

79 

9 069 

957 

12 

1 934 

75 

33 

15 

2 151 

62 

5 

143 

12 

4 

7 

(D) 

(0) 

4 

(D> 

(D) 

(D) 

4 

413 

49 

22 

3 231 

420 

133 

13 

3 679 

448 

4 

185 

27 

11 

3 

127 

18 

2 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

26 

2 943 

1 127 

468 

33 

3 612 

1 153 

5 

<D) 

(D) 

(D) 

5 

(D) 

(D) 


SIC code 


Kind of business 


52 

5251 

52 ex. 5251 


53 part” 
531 
533 
539 


54 

55 ex. 554 

55 pt (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 

59 ex, 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


RETAIL STORES 


Total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) . 


Drug stores, proprietary stores . 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 


standard Notes; - Represents zero. (D) Withltfeld to avoid disclosure. (NA) Not avaliable 

“''0"e"'Pl‘>yer’ establishments which could not be classified and tabulated by detailed kinds of business 
nonsfore retarlers (t.e., marl order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 {ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


El Paso SMSA 31-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

* 1958^ 

Estab¬ 

lish* 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP _ 

1 968 

353 445 

42 498 

14 055 

1 828 

300 969 

34 027 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ 

57 

8 509 

1 227 

318 

73 

15 343 

1 763 

5251 

Hardware stores_ ___ 

20 

(D) 

(d) 

(D) 

1 6 

(d) 

(o) 

52 ex. 5251 

Other __ _ _ 

37 

(D) 

(d) 

(D) 

21 

(d) 

(d) 

53 part* 

General merchandise group stores^ __ _ _ 

83 

70 094 

9 679 

3 471 

6ii 

49 616 

8 233 

531 

Department stores __ 

5 

32 631 

5 481 

1 646 

3 

31 318 

5 923 

533 

Limited price variety stores _ _ 

36 

(d) 

(d) 

(d) 

17 

10 944 

1 640 

539 

Miscellaneous general merchandise stores_ _ 

42 

(D) 

(d) 

(d) 

38 

7 254 

670 

54 

Food stores — — --- 

367 

72 434 

4 981 

1 656 

1 364 

66 141 

3 820 

55 ex. 554 

Automotive dealers____ 

142 

75 315 

7 281 

1 436 

i 134 

63 048 

6 151 

55 pt. (554) 

Gasoline service stations — __ _ 

261 

19 886 

2 022 

757 

205 

1 

14 67? 

1 317 

56 

Apparel, accessory stores____ _ 

163 

32 132 

4 523 

1 660 

128 

24 255 

2 904 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

37 

(D) 

(D) 

(d) 

40 

(d) 

(d) 

562-3. 568 

Women’s clothing, specialty stores __ 

53 

(D) 

(D) 

(d) 

35 

(d) 

(D) 

562 

Women's ready-to-wear stores^__ 

U1 

(d) 

(D) 

(d) 

26 

(d) 

(D) 

565 

Family clothing stores^_ __ 

28 

(D) 

(d) 

(d) 

22 

5 359 

662 

566 

Shoe stores --- __ .. 

no 

5 609 

816 

251 

21 

(d) 

(d) 

564, 569 

Other apparel, accessory stores ___ __ 

5 

408 

40 

19 

1C 

541 

47 

57 

Furniture, home furnishings, equipment stores_ 

113 

(D) 

(D) 

(D) 

117 

21 507 

3 094 

5712 

Furniture stores---- 

41 

13 892 

2 328 

559 

48 

(d) 

(D) 

5713-15, 19 

Other home furnishings stores- 

26 

2 74 9 

468 

114 

17 

(d) 

(D) 

572, 573 

Household appliance, radio, television, music 









stores - --- 

46 

(d) i 

(D) 

(D) 

52 

4 344 

(d) 

58 

Eating, drinking places-- 

450 

21 423 

5 071 ! 

2 436 

417 

17 801 

3 72 9 

5812 

Eating places - _ 

25^1 

17 149 

4 325 ! 

2 07L 

231 

12 854 

3 072 

5813 

Drinking places (alcoholic beverages) -- 

196 

4 274 

746 

365 

186 

4 <^til 

657 

59 pt. (591) 

Drug stores, proprietary stores ... 

55 

10 824 

1 479 

599 

54 

9 525 

1 296 

59 ex. 591 

Other retail stores'*- *— __ 

211 

(d) 

(D) 

(D) 

2 72 

19 061 

1 720 

592 

Liquor stores - ---- 

53 

5 284 

(D) 

(d) 

47 

4 364 

(d) 

594 

Book, stationery stores __ __— 

5 

217 

33 

10 

1C 

(d) 

(B) 

595 

Sporting goods stores, bicycle shops-- 

11 

1 129 

(n) 

(D) 

12 

573 

64 

597 

Je\welry stores-- -- 

32 

(D) 

(D) 

(d) 

24 

4 607 

557 

5992 

Florists----- 

18 

1 156 

206 

75 

20 

699 

88 

5996 

Camera, photographic supply stores- 

7 

583 

68 

13 

3 

416 

36 


SELECTED SERVICES 








7011 

Hotels, motels'"--- --- 

95 

(D) 

(d) 

(d) 

117 

7 508 

(D) 

783 

Motion picture theaters--- 

18 

1 982 

433 

8 089 

22 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure, (NA) Not available. '^1958 data revised. 

’1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 







































31-6 El Paso SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









Totaf^-- - - -- 

2 149 

373 512 

44 809 

14 901 

2 065 

319 799 

35 585 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers - — _ » - 

68 

11 332 

1 521 

384 

88 

17 136 

1 905 

5251 

Hardware stores _ --- -- 

22 

1 857 

195 

71 

18 

1 844 

178 

52 ex. 5251 

Other-- --- - 

46 

9 475 

1 326 

313 

70 

15 292 

1 '807 

53 part* 

1 

General merchandise group stores^ __ __ -- 1 

92 

70 896 

9 777 

3 509 

73 

49 915 

8 268 

531 

Department stores ___ __ 

5 

32 631 

5 481 

1 646 

3 

31 318 

5 923 

533 

Limited price variety stores __ — — 

38 

15 225 

2 331 

1 079 

21 

tO) 

ID) 

539 

Miscellaneous general merchandise stores — 

49 

23 040 

1 965 

784 

35 

(D) 

(D) 

54 

Food stores_ ___ ____ — 

405 

76 203 

5 202 

1 727 

415 

72 978 

4 234 

55 ex. 554 

Automotive dealers -- -- 

153 

80 447 

7 714 

1 563 

147 

66 397 

6 441 

55 pt. (554) 

Gasoline service stations _ — - 

289 

21 135 

2 126 

801 

242 

16 495 

1 445 

56 

Apparel, accessory stores _ ___ __ 

168 

32 463 

4 575 

1 678 

136 

24 781 

2 971 

561, 567 

Men's, boys' apparel stores, custom tailors _ — 

38 

5 493 

852 

272 

42 

4 750 

560 

562-3, 568 

Women’s clothing, specialty stores -- 

55 

12 048 

1 808 

616 

36 

9 790 

1 130 

562 

Women’s ready-to-wear stores^ _ _ - 

42 

10 637 

1 581 

542 

27 

8 700 

1 017 

565 

Family clothing stores^ _ — _ _ __ 

30 

8 905 

1 059 

520 

26 

5 510 

679 

566 

Shoe stores __ __ __ - — - 

40 

5 609 

816 

251 

22 

4 190 

555 

564, 569 

Other apparel, accessory stores __ — - _ — 

5 

408 

40 

19 

10 

541 

47 

57 

Furniture, home furnishings, equipment stores_ 

114 

22 836 

3 894 

962 

125 

22 430 

3 203 

5712 

Furniture stores_ — — _ —. 

41 

13 892 

2 328 

559 i 

51 

16 028 

2 345 

5713-15, 19 

Other home furnishings stores __ - _ — 

26 

2 749 

468 

114 1 

18 

1 960 

235 

572, 573 

l-(ousehoid appliance, radio, television, music 









stores - _ _ -- - — 

47 

6 195 

1 098 

289 

56 

4 442 

623 

58 

Eating, drinking places — - 

502 

24 918 

5 919 

2 855 

484 

18 945 

3 872 

5812 

Eating places__ —-— 

282 

20 438 

5 151 

2 473 

253 

13 478 

3 191 

5813 

Drinking places (alcoholic beverages) —- 

220 

4 480 

768 

382 

231 

5 467 

681 

59 pt. (591) 

Drug stores, proprietary stores — - 

61 

11 158 

1 506 

611 

65 

10 015 

1 338 

59 ex. 591 

Other retail stores^ —- -- - 

297 

22 124 

2 575 

811 

290 

20 707 

1 628 

592 

Liquor stores -—- - 

57 

5 374 

260 

101 

57 

4 717 

148 

594 

Book, stationery stores _ — - 

5 

217 

33 

10 

10 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops - - - — 

14 

1 178 

126 

30 

12 

573 

64 

597 

Jewelry stores _ —-- - - 

33 

4 616 

630 

211 

24 

4 607 

557 

5992 

Florists_- — - - 

19 

1 162 

207 

76 

20 

699 

88 

5996 

Camera, photographic supply stores-— 

7 

583 

68 

13 

3 

416 

36 


SELECTED SERVICES 








7011 

Hotels, motels __ — —--- — 

97 

7 693 

2 196 

1 118 

121 

7 559 

(d) 

783 

Motion picture theaters - 

19 

(0) 

(D) 

(d) 

26 

ID) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered In any of the lines below. 






































MAJOR RETAIL CENTERS 


El Paso SMSA 31-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


SIC code 

Kind of business 

Percent change in sales 

_ 

Percent distribution of sales 

Central 

business 

district 

City 

standard 

metro¬ 

politan 

statis¬ 

tical 

area 

Central business 
district 

City 

standard 
metropolitan 
statistical area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 











Total^..-.. 

2.6 

17.4 

16.8 

100, 0 

100,0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip- 











ment dealers ____ 

-25.5 

-44.6 

-33.9 

1.0 

1.4 

2.4 

5.1 

3.0 

5.4 

5251 

Hardware stores- —- 

(d) 

(d) 

0.7 

0.2 

(d) 

0. 5 

(d) 

0.5 

0.6 

52 ex. 5251 

Other_ __ _ 

(d) 

(D) 

-38.0 

0.8 

(D) 

1.9 

(d) 

2.5 

4.8 

53 part* 

General merchandise group storesL3--- 

-5.5 

41.3 

42.0 

29.0 

31.4 

19.8 

16.4 

19.0 

15. 6 

53 i 

Department stores____ 

V (D) 

4.2 

4.2 

(d) 

(D) 

9.2 

10.4 

8.7 

9.8 

533 

Limited price variety stores ___ __ 

-0. 3 

(d) 

(D) 

8.0 

8.2 

4.2 

3.6 

4.1 

(d) 

539 

Miscellaneous general merchandise stores__ 

(D) 

(D) 

(d) 

(d) 

(D) 

6.4 

2.4 

6.2 

(D) 

54 

Food stores- ---- — 

-35.7 

9.5 

4.4 

3.2 

5.2 

20. 5 

22.0 

20.4 

22.8 

55 ex. 554 

Automotive dealers___ __ 

29. 1 

19.5 

21.2 

20.0 

15. 9 

21.3 

20.9 

21.5 

20.8 

55 pt. (554) 

Gasoline service stations __ _ __ 

-5. 5 

35.5 

28, 1 

1. 1 

1.2 

5.6 

4. 9 

5.7 

5.2 

56 

Apparel, accessory stores’- 

14.3 

32.5 

31.0 

20.3 

18.2 

9. 1 

8. 1 

8.7 

7.7 

561, 567 

Men's, boys’ apparel stores, custom tailors - 

-13.0 

(d) 

15. 6 

3.0 

3.5 

1.5 

(d) 

1.5 

1.5 

562-3, 568 

Women's clothing, specialty stores _ -- 

-2.4 

(D) 

23. 1 

7.4 

7.7 

3.4 

(d) 

3.2 

3. 1 

562 

Women's ready-to-wear stores^__ 

-3. 5 

(d) 

22.3 

6.5 

6.9 

3. 0 

(d) 

2.8 

2.7 

565 

Family clothing stores 3 __ 

86.7 

(d) 

61.6 

7.0 

3.9 

2.5 

1.8 

2.4 

1.7 

566 

Shoe stores ___ --- 

-0, 1 

(d) 

33.9 

2.9 

3.0 

1.6 

(d) 

1.5 

1.3 

564, 569 

Other apparel, accessory stores- 

“ 

-24.6 

-24.6 

“ 

0.1 

0.1 

0.2 

0.1 

0.2 

57 

Furniture, home furnishings, equipment stores- 

4.6 

(D) 

1,8 

11.2 

11.0 

6.5 

7. 1 

6.1 

7.0 

5712 

Furniture stores- -- 

5.3 

(d) 

-13.3 

9.4 

9. 1 

3.9 

(d) 

3.7 

5.0 

5713-15, 19 

Other home furnishings stores-- 

(d) 

(d) 

40.3 

0. 1 

(d) 

0.8 

(d) 

0.7 

0.6 

572, 573 

Household appliance, radio, television, music 











stores- - - —- 

(D) 

(d) 

39.5 

1.7 

(D) 

1.7 

1.4 

1.7 

1.4 

58 

Eating, drinking places --- 

-20.8 

20.3 

31.5 

3.7 

4.7 

6. 1 

5. 9 

i 

6.7 

5.9 

5812 

Eating places_ _ --- 

-20.2 

33.4 

51.6 

2.6 

3.4 

4.9 

4.3' 

5.5 

4.2 

5813 

Drinking places (alcoholic beverages)- - 

-22.2 

-13.6 

-18. 1 

1.0 

1.3 

1.2 

1.6 

1.2 

1.7 

59 pt. (591) 

Drug stores, proprietary stores -- — 

-8. 1 

1 

13.6 

11.4 

2.2 

1 

2.5 

3, 1 

3.2 

3.0 

‘3. 1 

59 ex. 591 

Other retail stores'*-- - 

-0. 1 

(D}i 

6.8 

8.3; 

8.5 

5.7 

6.3 

5,9 

6.5 

592 

Liquor stores -- -- - - 

-10. 1 

21.1 

13.9 

1.8 

2.0 

1.5 

1.4 

1.4 

1.5 

594 

Book, stationery stores-- — -- 


(d) 

(D) 

0. 1 

(d) 

0. 1 

(d) 

0. 1 ■ 

(d) 

595 

Sporting goods stores, bicycle shops- 

(d) 

97.0 

5.6 

(d) 

0.4 

0.3 

0.2 

0.3 

0.2 

597 

Jewelry stores-- 

-12.2 

(D) 

0.2 

3.0 

3.4 

1.3 

1.5 

1.2 

1.4 

5992 

Florists_ 

45.7 

65.4 

66.2 

0.2 

0. 1 

0.3 

0.2 

0.3 

0.2 

5996 

Camera, photographic supply stores -— _ 

(D) 

40. 1 

40. 1 

(D) 

(d) 

0.2 

0. 1 

0.2 

0. 1 


SELECTED SERVICES 










7011 

Hotels, motels _ 

-16.5 

(d) 

1.8 


(X) 

(x) 

(X) 

(X) 

(X) 

783 

Motion picture theaters - 

(D) 

(d) 

<D) 

(X) 

(X) 

(X) 

(X) 

(x) 

(x) 


Standard Notes: - Represents zero. (D) Withhfeld to avoid disclosure. (NA) Not available. (X) Not applicable. Minus sign (-) before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for **nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 













































31-8 El Paso SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^_ 

31.0 

35. 5 

29. 3 

33.4 

52 

Lumber, building materials, hardware, farm equipment dealers — 

13.2 

9.8 

9. 9 

8.8 

5251 

Hardware stores- 

(d) 

(d) 

13. 5 

(d) 

52 ex. 5251 

Other __ _ - -- - 

(d) 

(d) 

9.2 

(d) 

53 part* 

General merchandise group stores^ii — - -- 

45.3 

67.6 

44.7 

67.2 

53 i 

Department stores — - --- 

(d) 

(d) 

(d) 

! (d) 

533 

Limited price variety stores--- -- — —- 

(d) 

80.4 

57.6 

(D) 

539 

Miscellaneous general merchandise stores-- __ — - — 

(d) 

(d) 

(o) 

(D) 

54 

Food stores -----— - 

4.9 

8.3 

4.7 

7.5 

55 ex. 554 

Automotive dealers _ _ _ —- — — -- 

29.1 

26.9 

27.2 

25.6 

55 pt. (554) 

Gasoline service stations _ —- -- -- 

6.1 

8.7 

5.7 

7.7 

56 

Apparel, accessory stores^ -- - 

69.2 

80.2 

68.5 

78.5 

561, 567 

Men's, boys' apparel stores, custom tailors --—- 

(d) 

(d) I 

60. 1 

79.9 

562-3, 568 

Women’s clothing, specialty stores — - — __ — 

(d) 

(d) 

66.9 

84.4 

562 

Women's ready-to-wear stores^ _ _ — -- -- 

(d) 

(D) ; 

67.3 

85.2 

565 

Family clothing stores^ — __ — -- — __ 

(d) 

76. 9 

86.4 

74.8 

566 

Shoe stores _ — __ __ _ __ - - 

56.6 

(d) 

56.6 

75.8 

564, 569 

Other apparel, accessory stores —__ _ -- --- 

■ 

17.4 

■ 

17.4 

57 

Furniture, home furnishings, equipment stores _ _ -- 

(D) 

54.4 

53. 6 

52.2 

5712 

Furniture stores _— _ _ - — — _ 

73.8 

(D) 

73.6 

60.7 

5713-15, 19 

Other home furnishings stores_ __ __ __ - 

5.7 

(d) 

5.7 

(D) 

572, 573 

Household appliance, radio, television, music stores__ 

(d) 

(l>) 

29.6 

(d) 

58 

Eating, drinking places _ _ — - ___ __ _ 

18.7 

28.4 

16. 1 

26.7 

5812 

Eating places __ - __— _ -__ _ 

16.7 

27.9 

14.0 

26.6 

5813 

Drinking places (alcoholic beverages) —-— __ _ _ 

26.8 

29.8 

25.6 

27.0 

59 pt. (591) 

Drug stores, proprietary stores ___ _ 

22.7 

28.0 

22.0 

26,7 

59 ex. 591 

Other retail stores'*__ ___ __ __ _ _ _ 

(d) 

47.6 

41.0 

43.8 

592 

Liquor stores_ __ _ ______ 

36.6 

49.3 

36.0 

45,6 

594 

Book, stationery stores ____ _ __ 

65.9 

(d) 

65. 9 

(d) 

595 

Sporting goods stores, bicycle shops_- __ 

(D) 

72. 1 

(d) 

72. 1 

597 

Jewelry stores > __ ____ 

(d) 

79. 9 

70.0 

79.9 

5992 

Florists______ -_ _ 

16.0 

18.2 

15. 9 

18.2 

5996 

Camera, photographic supply stores > _ __ __ 

(D) 

(d) 

(d) 

(D) 


SELECTED SERVICES 





7011 

Hotels, motels_____ __ 

(d) 

48. 1 

58.3 

47.8 

783 

Motion picture theaters _ > ____ __ 

(d) 

(d) 

(d) 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes establishments in the area bounded by: S.P. R.R. (T. & R. R.R.). San Marcial, Tularosa Ave., Raynor, Wyoming Ave., and Birch. (El Paso city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,ooo_. 


28 

13 452 


55 ex. 554 


Autonootive Dealers 


55 pt. (554) 


Gasoline service stations 


2 

4 


.$ 1 , 000 _. 


.$ 1 , 000 __ 


11 56 

1 724 561,567 

562-3, 568 
562 
9 565 

(d) 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


2 

1 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales__.-„$1,000_- 


Retail stores, total 


8 

_ {_ 0 ) 

Number of 
estab¬ 
lishments 


28 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores___ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

3 


1 

9 

5 

4 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


3 

1 

1 

1 


54 


Food stores 


1 


59 ex. 591 


Other retail stores 


2 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


1 


MRC No. 2. Includes the planned center known as "Bassett Shopping Center" in the area bounded by Montana Ave., Geronimo, Gateway Blvd. W., and Magruder. (El Paso city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


42 

23 161 


55 ex. 554 


Automotive dealers 


3 


54. 58, 591 

Convenience goods stores: 

Number __ _ __ 

Sales_ __ 

_$1,000. 

7 ' 

2 770 

53 part, 56, 57 

Shopping goods stores: 

Number __ _ 

Sales____ 

_$1,000 _ 

19 

11 502 

52, 55. 

59 ex. 591 

All other stores: 

Number___ 

Sales __ _ _ 

_$1,000.. 

16 

8 889 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


42 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___ „ 

Hardware stores_ ____ 

Other___ _ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

13 

3 
5 
5 

4 
1 

3 

1 

2 

3 

3 


1 


53 part 
531 
533 
539 


Genera! merchan<^lse group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 592 

2 594 

1 595 

“ 597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


9 

2 

1 

1 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































SMSA 



CONTENTS 


[Page numbers listed here omit the chapter prefix, 32-, which appears as part of number for each page] 

page 


Standard Metropolitan Statistical Area Map _ 1 

Chart on Retail Sales: 1963 and 1958 _ 3 

TABLE 1 The Central Business District: 1963 and 1958 _ 4 

2 The City: 1963 and 1958 _ 5 

3 The Standard Metropolitan Statistical Area: 1963 and 1958_ 6 

4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 _ 7 

5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958_ 8 

6 Other Major Retail Centers in the SMSA: 1963 _ 9 











ERIE, PA. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 







I 


0 5 

I I I I I I 


CENTRAL 

BUSINESS 

DISTRICT 


Comprising Census Tract E-l 




onnA ccrirx 


10 MILES 

J 



1 non 



■ . : * -s. - ."'-'^jl^H 






rRli CC 

in 










Erie SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 



EACHSYMBOL= 

5% CHANGE »W^l4/o 


Erie 


CENTRAL 
BUSINESS DISTRICT 


Percent Change in Sales, 1958-1963 by Types of Stores 

APPAREL ACCESSORY STORES 
lllllll GENERAL MERCHANDISE GROUP STORES 
I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 


INCREASE 


DECREASE 


6 % 6 % 


SMSA 



CITY 



CBD 23% 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 



32-4 Erie SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish' 

merits 

(number) 


ii^mi 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









Total=■'_ _ _ 

235 

64 615 

9 988 

3 221 

282 

62 705 

10 050 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ 

12 

940 

144 j 

31 

12 

1 300 

200 

5251 

Hardware stores — —-- 

2 

(D) 

(D) ' 

(D) 

1 

(D) 

(D) 

52 ex. 5251 

Other -- - -- 

10 

(D) , 

134 

ID) 

11 

(D) 

ID) 

53 part* 

General merchandise group stores^-_- _ _ _ 

11 

25 310 

4 752 

1 681 

13 

24 395 

4 431 

531 

Department stores _ -_ ___ _ 

3 

20 410 

3 870 

1 327 

3 

(D) 

ID) 

533 

Limited price variety stores -__ _- 

4 

4 535 

618 

325 

5 

5 368 

938 

539 

Miscellaneous general merchandise stores - 

4 

365 

64 

29 

5 

(D) 

ID) 

54 

Food stores__ _ __ __ _ 

13 

4 148 

375 

119 

12 

3 897 

388 

55 ex. 554 

Automotive dealers__ _ _ _ _ 

0 

12 835 

1 222 

215 

19 

10 870 

1 243 

55 pt. (554) 

Gasoline service stations __ 

9 

968 

113 

39 

10 

876 

85 

56 

Apparel, accessory stores__ _ ___ __ _ 

53 

8 354 

1 379 

487 

1 

9 082 

1 293 

561, 567 

Men's, boys' apparel stores, custom tailors 

12 

3 011 

540 

159 

15 

2 403 

416 

562*3, 568 

Women’s clothing, specialty storesL _ ___ 

24 

3 223 

538 

234 

38 

4 182 

520 

562 

Women's ready-to-wear stores^'i_ __ 

14 

2 632 

459 

202 

25 

3 600 

440 

565 

Family clothing stores^ _ ___ 

2 

(D) 

(D) 

ID) 

3 

(D) 

ID) 

566 

Shoe stores’^ __ _ __ __ _ _ __ 

14 

1 474 

213 

63 

19 

1 730 

257 

564, 569 

Other apparel, accessory stores_ _ __ 

1 

(D) 

(D) 

ID) 

1 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

18 

3 764 

754 

170 

22 

4 868 

i 055 

5712 

Furniture stores_____ 

6 

2 049 

483 

86 

9 

2 513 

621 

5713-15, 19 

Other home furnishings stores ____ 

3 

117 

19 

7 

4 

157 

24 

572. 573 

Household appliance, radio, television, music 









stores __ _ __ _ ___ 

9 

1 598 

252 

77 

9 

2 198 

410 

58 

Eating, drinking places __ 

49 

2 184 

462 

260 

54 

2 232 

525 

5812 

Eating places__ _ __ __ _ _ 

35 

1 537 

349 

200 

41 

1 1 475 

365 

5813 

Drinking places (alcoholic beverages) _ __ __ __ 

14 

647 

113 

60 

13 

757 

160 

59 pt. (591) 

Drug stores, proprietary stores_ __ 

5 

1 190 

162 

37 

8 

^ 1 515 

205 

59 ex. 591 

Other retail stores'* -_ __ _ ___ __ 

57 

4 922 

625 

182 

56 

1 3 670 

625 

592 

Liquor stores __ _____ 

2 

(D) 

(D) 

(D) 

1 

ID) 

1 D) 

594 

Book, stationery stores___ _ 

4 

374 

42 

15 

4 

ID) 

(0) 

595 

Sporting goods stores, bicycle shops__ 

1 

(D) 

(D) 

(U) 

1 

ID) 

ID) 

597 

Jewelry stores __ __ __ _ 

13 

815 

113 

34 

19 

897 

153 

5992 

Florists_ __-_ _ 

3 

ID) 

(D) 

(D) 

3 

1 129 

26 

5996 

Camera, photographic supply stores ___ 

1 

(D) 

(D) 

ID) 

2 

ID) 

(D) 


SELECTED SERVICES 






! 


7011 

Hotels, motels_ ____ _ 

5 

(D) 

<D) 

ID) 

9 

i 

1 347 

587 

783 

Motion picture theaters___ ___ 

3 

(D) 

(D) 

(D) 


1 ID) 

ID) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ‘'1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Erie SMSA 32-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaE .... 

1 279 

198 220 

23 095 

7 364 

1 551 

194 031 

22 681 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ___ 

50 

9 604 

1 399 

295 

98 

13 568 

2 024 

5251 

Hardware stores_____ 

16 

1 255 

136 

51 

32 

1 053 

1 69 

52 ex. 5251 

Other _ ____ 

34 

a 349 

1 263 

244 

66 

12 515 

1 955 

53 part* 

General merchandise group stores^___ 

29 

30 532 

5 381 

2 014 

47 

35 854 

6 122 

53i 

Department stores___ 

5 

iO) 

{D) 

10) 

3 

(D) 

(D) 

533 

Limited price variety stores___ 

12 

6 974 

1 173 

478 

21 

13 754 

2 162 

539 

Miscellaneous general merchandise stores _ _ 

12 

(D) 

(D) 

(D) 

19 

(D) 

^D) 

54 

Food stores ... 

309 

51 455 

3 966 

1 164 

377 

50 007 

3 240 

55 ex. 554 

Automotive dealers___ 

53 

39 105 

3 558 

616 

69 

29 346 

2 735 

55 pt. (554) 

Gasoline service stations___ 

124 

9 862 

782 

315 

159 

11 305 

889 

56 

Apparel, accessory stores_ __ 

105 

14 516 

2 027 

745 

111 

12 357 

1 703 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

20 

3 723 

617 

211 

19 

2 935 

485 

562-3, 568 

Women’s clothing, specialty stores__ 

42 

6 001 

789 

336 

55 

5 196 

659 

562 

Women's ready-to-wear stores^-- „ 

21 

3 082 

520 

223 

30 

4 316 

(D) 

565 

Family clothing stores^_ __ 

7 

(D) 1 

(D) 

(D) 

6 

1 423 

155 

566 

Shoe stores_ _ 

29 

3 240 i 

438 

130 

26 

2 618 

388 

564, 569 

Other apparel, accessory stores__ 

7 

(D) 

(D) 

(D) 

3 

171 

16 

57 

Furniture, home furnishings, equipment stores_ 

77 

10 178 

1 630 ' 

372 

91 

10 852 

i 895 

5712 

Furniture stores__ 

29 

4 112 

758 1 

157 

21 

4 428 

929 

5713-15, 19 

Other home furnishings stores __ _ 

14 1 

1 735 

355 

70 

13 

1 439 

250 

572, 573 

Household appliance, radio, television, music 









stores_ _ — - 

34 

4 331 

517 

145 

57 

4 985 

716 

58 

Eating, drinking places _ _ 

315 

12 450 

2 138 

1 176 

354 

12 527 

2 044 

5812 

Eating places__ __ __ 

177 

6 966 

1 340 

737 

227 

7 743 

1 434 

5813 

Drinking places (alcoholic beverages)_ 

138 

5 484 

798 

439 

127 

4 784 

610 

59 pt. (591) 

Drug stores, proprietary stores -- 

35 

5 955 

752 

217 

44 

6 398 

771 

59 ex. 591 

Other retail stores^ -- -- 

182 

14 563 

1 462 

430 

201 

11 817 

1 258 

592 

Liquor stores_ 

24 

5 664 

341 

84 

21 

3 893 

209 

594 

Book, stationery stores --- 

7 

382 

(D) 

(D) 

7 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops-- 

4 

641 

86 

28 

2 

(D) 

(D> 

597 

Jewelry stores- - 

18 

1 180 

182 

55 

33 

1 200 

185 

5992 

Florists -- 

29 

913 

119 

50 

22 

605 

73 

5996 

Camera, photographic supply stores- 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels-- 

28 

2 725 

904 

346 

40 

2 052 

703 

783 

Motion picture theaters-- 

5 

(d) 

(d) 

(D) 

12 

(D) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 
u958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































32-6 Erie SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 




1963 

1958' 

SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

Sales 

Payroll, 

entire 

year 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

Estab¬ 

lish¬ 

ments 

Sales 

Payroll, 

entire 

year 



(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 


RETAIL STORES 









Total^ - _ _ 

2 266 

, 306 469 

33 126 

11 066 

2 473 

272 598 

29 139 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers 

133 

17 480 

2 235 

513 

189 

21 690 

2 770 

5251 

52 ex. 5251 

53 part’ 

531 

533 

539 

54 

55 ex, 554 

55 pt. (554) 

56 

561, 567 

562-3, 568 

562 

565 

566 

564, 569 

Hardware stores .- - 

44 

2 546 

242 

92 

67 

2 820 

238 

Other _ - ___ __' 

89 

14 934 

1 993 

421 

122 

18 870 

2 532 

Qfkripi'al merrhandise group stores^ 

54 

36 428 

5 920 

2 276 

89 

38 742 

6 359 

Department stores . 

6 

25 397 

4 265 

1 556 

3 

(D) 

ID) 

1 Imited prif;e variety stores - - 

23 

9 386 

i 474 

629 

36 

15 328 

2 353 

Miseellaneoijs general merchandise stores . . 

25 

1 645 

181 

91 

28 

(D) 

(D> 

Food stores _ _ 

467 

78 838 

6 097 

1 857 

538 

71 094 

4 414 

Automotive dealers __ __ -- 

140 

60 178 

5 190 

999 

137 

44 841 

3 953 

Gasoline service stations ___ _ 

283 

23 589 

1 881 

111 

266 

19 709 

1 492 

Apparel accessory stores 

171 

21 210 

2 653 

1 019 

161 

14 711 

1 891 

Men’s, boys’ apparel stores, custom tailors __ 

29 

4 370 

691 

232 

26 

1 3 509 

529 

Women’s clothing, specialty stores .. -__ 

76 

10 899 

1 250 

543 

73 

6 061 

731 

Women's ready-to-wear stores^ 

47 

6 665 

855 

374 

43 

! 5 077 

609 

Family clothing stores^_ ___ 

15 

1 709 

167 

68 

10 

(D> 

(0) 

Shoe stores _ ___- 

41 

3 781 

495 

154 

40 

3 117 

433 

Other apparel acrAss^ry stores 

10 

451 

50 

22 

8 

(D) 

(D) 









57 

5712 

5713-15, 19 
572, 573 

Furniture, home furnishings, equipment stores- 

Furniture stores - - - __- 

118 

44 

12 529 

5 157 

1 844 
887 

429 

189 

145 

44 

13 284 

5 286 

2 119 
992 

Other home furnishings stores -_ 

15 

1 775 

358 

71 

16 

1 531 

253 

Household appliance, radio, television, music 
stores _ __ - _ 

59 

5 597 

599 

169 

85 

6 467 

874 

58 

5812 

5813 

Eating drinking places - 

535 

21 709 

3 863 

2 165 

566 

19 545 

3 196 

Eating places _ -_ _ _- - 

315 

13 693 

2 769 

1 569 

377 

13 023 

2 390 

Drinking places (alcoholic beverages) 

220 

8 016 

1 094 

596 

189 

6 522 

806 









59 pt. (591) 

Drug stores, proprietary stores__ _ 

61 

9 634 

1 157 

364 

65 

8 653 

1 013 









59 ex, 591 

592 

594 

595 

597 

5992 

5996 

Other retail stores'*__ __ __ 

304 

24 874 

2 286 

667 

317 

20 329 

1 932 

Liquor stores _ __ __ __ 

41 

7 750 

486 

122 

32 

6 271 

327 

Book, stationery stores _ - __ _ 

11 

532 

58 

28 

9 

601 

81 

Sporting goods stores bicycle shops -__ 

9 

827 

115 

38 

8 

556 

55 

Jewelry stores _-__ __ 

30 

1 532 

216 

69 

43 

1 523 

' 220 

Florists . 

40 

1 130 

129 

58 

28 

693 

79 

Camera photographic supply stores _ _ _- 

4 

(D> 

(D) 

(D) 

3 

156 

20 

SELECTED SERVICES 









7011 

783 

Hotels motels . . 

no 

6 861 

1 621 

647 

107 

3 406 

969 

Motion pictLire ■•■heaters _ 

16 

(d) 

(D) 

(D) 

25 

(0) 

(0) 








Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

Il958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer'’ establishments. 





































MAJOR RETAIL CENTERS 


Erie SMSA 32-7 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 



Standard 

metro¬ 

politan 

statis- 

Central business 
district 


Standard 
metropolitan 
statistical area 




tical 

area 

1963 







RETAIL STORES 

Total^__ _ 

3.0 

2.2 

12.4 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ___ 

-27.7 

-29.2 

-19.4 

1.5 

2.1 

4.8 

7.0 

5.7 

7.9 

5251 

Hardware stores ---- 

(D) 

19.2 

-9.7 

(d) 

(d) 

-0.6 

0.5 

0.8 

1.0 

52 ex. 5251 

Other---—__ 

(d) 

-33.3 

-20.9 

(d) 

(d) 

4.2 

6.5 

4.9 

6.9 

53 part’ 

General merchandise group stores^-2 __ 

3.8 

-14.9 

-6.0 

39.2 

38.9 

15.4 

18.5 

11.9 

14.2 

53i 

Department stores ___ _ _ 

(d) 

(D) 

(D) 

31.6 

(D) 

(D) 

(D) 

8.3 

(d) 

533 

Limited price variety stores __ 

-15.5 

-49.3 

-38.8 

7.0 

8.6 

3.5 

7.1 

3.1 

5.6 

539 

Miscellaneous general merchandise stores __ 

(d) 

(D) 

(D) 

0.6 

(D) 

(d) 

(d) 

0.5 

(d) 

54 

Food stores- --- 

6.4 

2.9 

10.9 

6.4 

6.2 

26,0 

25.8 

25.7 

26.1 

55 ex. 554 

Automotive dealers __ 

18.1 

33.3 

34.2 

19.9 

17.3 

19.7 

15.1 

19.6 

16.4 

55 pt. (554) 

Gasoline service stations ___ - 

10.5 

-12.8 

19.7 

1.5 

1.4 

5.0 

5.8 

7.7 

7.2 

56 

Apparel, accessory stores ’-- 

-8.0 

17.5 

44.2 

12,9 

14.5 

7.3 

6.3 

6.9 

5.4 

561, 567 

Men's, boys’ apparel stores, custom tailors __ 

25.3 

26.8 

24.5 

4.7 

3.8 

1.9 

1.5 

1.4 

1.3 

562-3. 568 

Women’s clothing, specialty stores_ 

-22.9 

15,5 

79.8 

5.0 

6.7 

3.0 

2.7 

3.6 

2.2 

562 

Women’s ready-to-wear stores^ ___ 

-26.9 

-28.6 

31.3 

4.1 

5.7 

1.6 

2,2 

2.2 

1.9 

565 

Family clothing stores^---- - 

(d) 

(D) 

(d) 

(D) 

(D) 

(d) 

0.7 

0.6 

(d) 

566 

Shoe stores_ 

-14.8 

23.8 

21.3 

2.3 

2.8 

1.6 

1.3 

1.2 

1.1 

564, 569 

Other apparel, accessory stores __ __ 

(d) 

(d) 

(D) 

(d) 

(D) 

(D) 

p. 1 

0.1 

(D) 

57 

Furniture, home furnishings, equipment stores- 

-22.7 

-6.2 

-5.7 

5,8 

7.8 

5.1 

5.6 

4.1 

4.9 

5712 

Furniture stores_ _ 

-18.5 

-7.1 

-2.4 

3.2 

4.0 

2.1 

2.3 

1.7 

1.9 

5713-15, 19 

Other home furnishings stores_ 

-25.5 

20.6 

15.9 

0.2 

0.3 

0.9 

0.7 

0.6 

0.6 

572, 573 

Household appliance, radio, television, music 
stores - --- 

-27.3 

-13.1 

-13.5 

2.5 

3.5 

2.2 

2,6 

1.8 

2.4 

58 

Eating, drinking places--- 

-2.2 

-0.6 

11.1 

3.4 

3.6 

6.3 

6.5 

7.1 

7.2 

5812 

Eating places __ _ _ _ - 

4.2 

-10.0 

5.1 

2.4 

2.4 

3.5 

4.0 

4.5 

4.8 

5813 

Drinking places (alcoholic beverages)- 

-14.5 

14.6 

22.9 

1.0 

1.2 

2.8 

2.5 

2.6 

2.4 

59 pt. (591) 

Drug stores, proprietary stores--- 

-21.5 

-6.9 

11.3 

1.8 

2.4 

3,0 

3.3 

3.1 

3.2 

59 ex. 591 

Other retail stores^----- --- 

34.1 

23.2 

22.4 

7.6 

5,9 

7.3 

6.1 

8.1 

7.5 

592 

Liquor stores -- 

(0) 

45.5 

23.6 

(D) 

(d) 

2.9 

2.0 

2.5 

2,3 

594 

Book, stationery stores- -- 

(D) 

(D) 

-11.5 

0.6 

(D) 

0.2 

(D) 

0.2 

0.2 

595 

Sporting goods stores, bicycle shops- 

(d) 

(d) 

48.7 

(0) 

(D) 

0.3 

(d) 

0.3 

0.2 

597 

Jewelry stores _ ---- - 

-9.2 

-1.7 

0.6 

1.3 

1.4 

0.6 

0.6 

0.5 

0,6 

5992 

Florists - - _ -- - 

(D) 

50.9 

63.1 

(d) 

0.2 

0.5 

0.3 

0.4 

0.3 

5996 

Camera, photographic supply stores . ... 

(d) 

(D) 

(D) 

(D) 

(d) 

(d) 

(d) 

(D) 

0.1 

7011 

SELECTED SERVICES 

Hotels, motels-- -- 

(D) 

32.8 

101.4 

(X) 

(X) 

(X) 

(X) 

(X) 

(x) 

783 

Motion picture theaters —-- 

(d) 

(D) 

(D) 

(X) 

(X) 

(x) 

(x) 

(x) 

(x) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

’ 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

'’iQJvQ limitoH ''omn Inv/or” a c t tsKI i c hm ont c 








































32-8 Erie SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1 1963 

1958 

1963 

1958 


RETAIL STORES 






1 

1 

1 

1 

1 

1 

1 

t 

1 

\ 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

I 

1 

1 

1 

) 

1 

1 

1 

t 

1 

) 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

t 

15 

32.6 

32.3' 

21.1 

23.0 

52 

Lumber, building materials, hardware, farm equipment dealers- 

9.8 

9.6 

5.4 

6.0 

5251 

Hardware stores_ 

(0) 

! (D) 

(d) 

(D) 

52 ex. 5251 

Other__---- 

(D) 

(D) 

(d) 

(D) 

53 part* 

General merchandise group stores- -- 

82.9 

68.0 

69.5 

63.0 

53i 

Department stores_ 

(D) 

(d) 

80.4 

(d) 

533 

Limited price variety stores ------ __ — — 

65.0 

39.0 

48,3 

35.0 

539 

Miscellaneous general merchandise stores _— -- _ 

(D) 

(D) 

22.2 

(d) 

54 

Food stores- 

8.1 

7.8 

5.3 

5.5 

55 ex. 554 

Automotive dealers _ _ _ _ — -- - 

32.8 

37.0 

1 21.3 

24.2 

55 pt. (554) 

Gasoline service stations __ — --- — _ 

9.8 

7.7 

1 

i 

4.4 

56 

Apparel, accessory stores __ -- —- 

57.5 

73.5 

1 39.4 

61.7 

561, 567 

Men’s, boys’ apparel stores, custom tailors__ _ __ 

80.9 

81.9 

1 68.9 

68.5 

562-3, 568 

Women’s clothing, specialty stores _ -- --— 

53.7 

80.5 

29.6 

69.0 

562 

Women's ready-to-wear stores^ _ _ -- _ _ _ 

85,4 

83.4 

39.5 

70.9 

565 

Family clothing stores^ - __ _ _ — _ _ - _ - 

(d) 

(D) 

(0) 

(d) 

566 

Shoe stores _ _ -- - — - _ — 

45.5 

66.1 

39.0 

55.5 

564, 569 

Other apparel, accessory stores - __ _ - __ -- 

(o) 

(D) 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores _-__ 

37.0 

44.8 

30.0 

36.6 

5712 

Furniture stores - __ — --- _ 

49.8 

56.8 

39.7 

47.5 

5713-15, 19 

Other home furnishings stores --— - _ - 

6.7 

10.9 

6.6 

10.3 

572, 573 

Household appliance, radio, television, music stores _ _ __ 

36.9 j 

44.1 

28.6 

34.0 

58 

Eating, drinking places _ __ _ ____ __ 

17.5 

17.8 

10.1 

11.4 

5812 

Eating places__ _ — — — _ 

22.1 

19.0 

11.2 

11.3 

5813 

Drinking places (alcoholic beverages) - _ _ 

11.8 * 

15.8 

8.1 

11.6 

59 pt (591) 

Drugstores, proprietary stores—-- - -- 

20.0 

23.7 

12.4 

17.5 

59 ex. 591 

Other retail stores'^- ___ _ __ 

33.8 

31.1 

19.8 

18.1 

592 

Liquor stores - __ — — __ _ —____ _ 

(d) 

(D) 

(D) 

(D) 

594 

Book, stationery stores _ ____ „„ 

97.9 

(D) 

70.3 

(d) 

595 

Sporting goods stores, bicycle shops __ _ 

(D) 

(D) 

(D) 

(□) 

597 

Jewelry stores _______ __ 

69.1 

74.8 

53.2 

58.9 

5992 

Florists--— _ 

(d) 

21.3 

(D) 

18.6 

5996 

Camera, photographic supply stores — _ 

(d) 

(D) 

(d) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels__—__ __ __ _ 

(d) 

65.6 

(d) 

39.5 

783 

Motion picture theaters _ __ ___-_ __ 

(d) 

(D) 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as "Eastway Plaza" on Buffalo Rd, (Route 20) from Parker Dr. to Nagle Rd. (Wesleyville borough) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ ___ 

11 

55 ex. 554 

Automotive Dealers_ _ 

- 


Sales_$l,000-._ 

5 595 







55 pt. (554) 

Gasoline service stations--- __ 

1 

54, 58, 591 

Convenience goods stores: 






Number ___ 

5 

56 

Apparel, accessory stores — — _ —- 

1 


Sales_$1,000— 

2 629 

561, 567 

Men’s, boys' apparel stores, custom tailors- 





562-3, 568 

Women’s clothing, specialty stores _— 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores -_ — 

- 


Number_—_ 

3 

565 

Family clothing stores-- 

- 


Sales_$1,000>_ 

(0) 

566 

Shoe stores --- - -- 

1 




564, 569 

Other apparel, accessory stores __ __ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number _ _ _____ 

3 

57 

Furniture, home furnishings, equipment stores- 

- 


Sales___$1,000— 

(D) 

5712 

Furniture stores --- -- 




Number of 

5713-15, 19 

Other home furnishings stores_ -- 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ — 



Retail stores, total-- 

11 

58 

Eating, drinking places--- 

- 




5812 

Eating places__ - -- 


52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- __ 

- 


ment dealers__ 

1 




5251 

Hardware stores__ 

1 

59 pt. (591) 

Drug stores, proprietary stores - -- 

1 

52 ex. 5251 

Other-- - 

- 







59 ex. 591 

Other retail stores___ -- 

1 

53 part 

General merchandise group stores__ 

2 

592 

Liquor stores - -- — -- -- 

1 

531 

Department stores _ -- 

1 

594 

Book, stationery stores ___ --- _ _ _ _ 

- 

533 

Limited price variety stores_ __ 

1 

595 

Sporting goods stores, bicycle shops -- 


539 

Miscellaneous general merchandise stores_ 

- 

597 

Jewelry stores---— 

- 




5992 

Florists —--- --- — 


54 

Food stores _ _ __ _ 

4 

5996 

Camera, photographic supply stores __ - 



MRC No. 2. Includes the planned center known as “West Plaza Shopping center" and establishments on West Eighth St. from Colorado Dr. to Nevada Dr., on West 12th St. 
from Wren Or. to 2425, and Pittsburg Ave. from West Eighth St. to West 12th St. (In Erie city and Erie County) 


SIC code 


52, 55, 

59 ex. 591 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total; 




Number _ __ 

39 

55 ex. 554 

Automotive dealers___ 

Sales _$1,000— 

15 580 





55 pt. (554) 

Gasoline service stations —_ 

Convenience goods stores; 




Number_ __ 

13 

56 

Apparel, accessory stores__ 

Sales - - __$l,000-_ 

6 028 

561, 567 

Men's, boys’ apparel stores, custom tailors _ _ - 



562-3, 568 

Women’s clothing, specialty stores - -_— 

Shopping goods stores: 


562 

Women's ready-to-wear stores -- 

Number _ __ _ _ 

12 

565 

Family clothing stores — ___ -- 

Sales_$1,000-. 

6 540 

566 

Shoe stores--- 



564, 569 

Other apparel, accessory stores __ _ _ 

All other stores: 




Number - _ _ 

14 

57 

Furniture, home furnishings, equipment stores- 

Sales -____$1,000-- j 

3 012 

5712 

Furniture stores_ _ 


Number ^ 

5713-15, 19 

Other home furnishings stores__ 


estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores__ 

Retail stores, total___ 

39 

58 

Eating, drinking places-- - 



5812 

Eating places- __ __ 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ 

ment dealers _ 

4 



Hardware stores__ 

1 

59 pt. (591) 

Drug stores, proprietary stores -- 

Other___ 

3 





59 ex. 591 

Other retail stores- ___ ___ 

General merchandise group stores_ 

3 

592 

Liquor stores_ _ 

Department stores__*_ 

1 

594 

Bookrf stationery stores- - 

Limited price variety stores___ 

2 

595 

Sporting goods stores, bicycle shops_ 

Miscellaneous general merchandise stores_ 

- 

597 

Jewelry stores___ _ 



5992 

Florists ---— — — 

Food stores _ __ 

9 

5996 

Camera, photographic supply stores _ -- 


Number of 
estab¬ 
lishments 


Standard Notes: - Represents zero. 


(D) Withheld to avoid disclosure. (NA) Not available. 


CM CM 






















































































32-10 Erie SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 3. Includes the planned center known as “Perry Plaza" bounded by Buffalo Rd., Broad St., and Elm St. (Erie city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58,591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


17 
6 145 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 


.$ 1 , 000 -. 


.$ 1 , 000 — 


9 

4 237 


4 

1 305 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


2 

1 


1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex.5251 


4 

$1,000— 603 

Number of 
estab¬ 
lishments 


Retail stores, total- 17 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

3 

1 

1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

597 
5992 
4 5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


3 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Evansville SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total - .— - 

255 

76 990 

11 217 

3 532 

321 

77 244 

11 143 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers - - - 

5 

215 

16 

5 

9 

388 

23 

5251 

Hardware stores__ _ - - 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

52 ex. 5251 

Other_ -- — - - 

3 

1 (0) 

(0) 

(0) 

7 

(D) 

(D) 

53 part* 

General merchandise group stores^--. _ ^ _ 

12 

20 737 

3 492 

1 143 

14 

20 156 

3 403 

531 

Department stores _ _ _ _ _ - _ 

3 

(D) 

(D) 

(D) 

4 

(D) 

(D) 

533 

Limited price variety stores _ - _ __ __ 

3 

2 039 

412 

171 

4 

2 793 

497 

539 

Miscellaneous general merchandise stores _ 

6 

(D) 

(D) 

(D) 

6 

(D) 

(D) 

54 

Food stores _ - _ _ _ _ - 

1 

1 200 

272 

101 

21 

1 315 

155 

55 ex. 554 

Automotive dealers _ —- - — 

1.7 

26 096 

2 278 

470 

26 

22 947 

2 136 

55 pt. (554) 

Gasoline service stations — - - 

8 

429 

43 

16. 

15 

970 

90 

56 

Apparel, accessory stores _ - - 

45 

13 564 

2 395 

840 

72 

16 378 

2 505 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

9 

3 183 

596 

195 

13 

3 013 

429 

562-3, 568 

Women's clothing, specialty stores — „ _ 

23 

6 652 

1 235 

439 

29 

0 297 

1 301 

562 

Women’s ready-to-wear stores^ _ - - _ 

12 

5 990 

1 128 

394 

21 

7 953 

1 257 

565 

Family clothing stores^- _ - 

- 

- 

- 

- 

6 

(D) 

(D) 

566 

Shoe stores _ —_ — —- 

11 

(D) 

377 

(D) 

21 

2 691 

408 

564, 569 

Other apparel, accessory stores--- 

2 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores*^- 

22 

3 985 

759 

177 

22 

n 654 

1 019 

5712 

Furniture stores^-- _ ___ __ - 

4 

1 874 

355 

38 

7 

2 948 

740 

5713-15. 19 

Other home furnishings stores- - 

6 

506 

116 

20 

6 

518 

101 

572, 573 

Household appliance, radio, television, music 









stores_ __-___ 

12 

1 605 

286 

69 

9 

1 188 

178 

58 

Eating, drinking places _ _ -- 

57 

3 641 

863 

469 

78 

4 636 

1 013 

5812 

Eating places -- __ --- 

42 

2 951 

767 

417 

54 

3 052 

761 

5813 

Drinking places (alcoholic beverages) __ 

15 

690 

96 

52 

24 

1 584 

252 

59 pt. (591) 

Drug stores, proprietary stores-- _ — 

8 

1 815 

240 

71 

9 

1 921 

222 

59 ex. 591 

Other retail stores^ _ -- - __ 

62 

5 308 

859 

240 

55 

3 879 

577 

592 

Liquor stores __ _ — 

5 

235 

14 

9 

4 

170 

11 

594 

Book, stationery stores __— — — 

3 

(0) 

(D) 

(D) 

1 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops _ > 

4 

1 186 

212 

55 

5 

(D) 

(D) 

597 

Jewelry stores_ __ __ - - 

15 

1 786 

261 

72 

9 

1 256 

228 

5992 

Florists- - 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

5996 

Camera, photographic supply stores — -- 

- 


- 


1 

(D) 

CD) 


SELECTED SERVICES 








7011 

Hotels, motels _ _ _ - . -- . 

a 

2 379 

790 

346 

7 

(D) 

CD) 

783 

Motion picture theaters — - ~~ 

3 

(D) 

(D) 

ID) 

4 

(D) 

(D) 




































MAJOR RETAIL CENTERS 


Evansville SMSA 33-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

■ 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP ____ _ 

1 317 

214 039 

25 808 

9 121 

1 421 

189 691 

22 125 

52 

Lumber, building materials, hardware, farm equip* 









ment dealers___ 

62 

9 170 

1 336 

298 

78 

8 079 

1 106 

5251 

Hardware stores__ _ 

21 

(D) 

ID) 

ID) 

27 

1 690 

202 

52 ex. 5251 

Other __ 

41 

(D) 

ID) 

ID) 

51 

6 389 

904 

53 part* 

General merchandise group store.s^ 

44 

(0> 

ID) 

ID) 

34 

22 533 

3 649 

531 

Department stores ___ _ 

7 

29 251 

3 670 

1 522 

5 

17 644 

2 892 

533 

Limited price variety stores__ 

12 

(D) 

ID) 

ID) 

11 

3 579 

595 

539 

Miscellaneous general merchandise stores _ 

25 

<D> 

ID) 

ID) 

16 

1 298 

162 

54 

Food stores__ _ _____ 

215 

45 325 

3 507 

1 158 

268 

46 172 

3 047 

55 ex. 554 

Automotive dealers ____ __ 

102 

(0) 

(D) 

ID) 

72 

ID) 

ID) 

55 pt. (554) 

Gasoline service stations — __ _ 

201 

17 674 

1 633 

599 

191 

14 551 

1 247 

56 

Apparel, accessory stores_ __ 

77 

18 330 

3 115 

1 132 

111 

21 428 

ID) 

561, 567 

Men's, boys' apparel stores, custom tailors_ 

12 

3 492 

648 

207 

18 

3 258 

469 

562-3, 568 

Women’s clothing, specialty stores_ - - -- 

37 

(D) 

ID) 

ID) 

45 

10 919 

1 623 

562 

Women’s ready-to-wear stores^__ _ _ __ 

I 22 

8 205 

1 418 

511 

31 

10 039 

1 514 

565 

Family clothing stores^__ __ 

1 9 

ID) 

ID) 

ID) 

t4 

2 855 

438 

566 

Shoe stores __ __ __ __ 

17 

ID) 

ID) 

ID) 

29 

ID) 

ID) 

564, 569 

Other apparel, accessory stores_ 

2 

ID) 

ID) 

ID) 

3 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

71 

9 606 

1 584 

390 

94 

11 695 

2 083 

5712 

Furniture stores ___ _ 

22 

4 657 

813 

200 

27 

7 042 

1 418 

5713-15, 19 

Other home furnishings stores__ 

! 20 

(0) 

(D) 

ID) 

25 

1 340 

192 

572, 573 

Household appliance, radio, television, music 









stores_ 

29 

(0) 

ID) 

ID) 

42 

3 313 

473 

58 

Eating, drinking places____ 

300 

17 163 

3 410 

1 835 

335 

15 015 

2 758 

5812 

Eating places __ 

189 

11 458 

2 725 

1 483 

206 

8 923 

1 990 

5813 

Drinking places (alcoholic beverages) __ __ 

111 

5 705 

685 

352 

129 

6 092 

768 

59 pt. (591) 

Drug stores, proprietary stores__ _ 

: 49 

10 495 

1 594 

595 

50 

8 889 

1 027 

59 ex. 591 

Other retail stores^- __ _ 

196 

10 999 

1 396 

436 

188 

ID) 

1 132 

592 

Liquor stores-- - 

47 

2 190 

98 

53 

39 

1 968 

95 

594 

Book, stationery stores__ 

4 

ID) 

ID) 

ID) 

3 

165 

(D) 

595 

Sporting goods stores, bicycle shops_ 

21 

(0) 

ID) 

ID) 

13 

ID) 

ID) 

597 

Jewelry stores _ -- --- 

25 

2 460 

322 

86 

17 

1 430 

252 

5992 

Florists__ —- -- 

14 

676 

151 

51 

19 

687 

127 

5996 

Camera, photographic supply stores- 

1 

(D) 

ID) 

ID) 

3 

ID) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels--— 

22 

(0) 

ID)' 

ID) 

20 

ID) 

ID) 

783 

Motion picture theaters-- 

10 

ID) 

ID)' 

ID) 

9 

740 

273 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































33-6 


Evansville SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 
entire i 
year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^__- 

2 037 

284 985 

32 392 

11 369 

2 171 

246 923 

27 414 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers -__ __ 

119 

18 593 

2 496 

587 

145 

15 322 

1 879 

5251 

Hardware stores_ _ _ _ 

38 

3 336 

451 

no 

49 

2 495 

272 

52 ex. 5251 

Other —__ _ 1 

i 

81 

15 257 

2 045 

477 

96 

12 827 

1 607 

53 part* 

General merchandise group stores^_— -_ 

68 

39 141 

5 071 

2 092 

69 

26 034 

4 057 

531 

Department stores___ __ 

7 

29 251 

3 670 

1 522 

5 

17 644 

2 892 

533 

Lirnited price variety stores _ ^ _ _ 

20 

5 886 

963 

404 

18 

(D) 

(D) 

539 

Miscellaneous general merchandise stores __ 

41 

4 004 

438 

166 

30 

(D) 

( 0 ) 

54 

Food stores _ _ _ _ _ __ _ 

364 

64 921 

4 711 

1 586 

439 

63 256 

3 951 

55 ex. 554 

Automotive dealers___ __ 

143 

51 325 

4 654 

1 009 

108 

41 531 

4 010 

55 pt. (554) 

Gasoline service stations _ ___ _ ___ 

322 

24 992 

2 121 

793 

292 

19 377 

1 611 

56 

Apparel, accessory stores __ _ 

111 

21 434 

^3 434 

1 272 

140 

23 597 

3 348 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

19 

3 807 

67 0 

215 

25 

3 629 

498 

562-3, 568 

Women's clothing, specialty stores .. - _ 

46 

10 009 

I 1 678 

621 

52 

11 473 

1 691 

562 

Women’s ready-to-wear stores^- __ 

30 

8 931 

1 514 

560 

36 

10 447 

1 562 

565 

Family clothing stores^_ __ _ _ 

14 

2 682 

402 

179 

19 

(D) 

(D) 

566 

Shoe stores_-__ ^ _ _ 

26 

3 581 

480 

157 

35 

3 713 

(D) 

564, 569 

Other apparel, accessory stores _ _ 

6 

1 355 

^204 

100 

5 

CD) 

(0) 

57 

Furniture, home furnishings, equipment stores_ 

105 

12 833 

1 933 

481 

137 

14 151 

2 369 

5712 

Furniture stores _ __ __ 

36 

6 472 

992 

244 

47 

8 536 

1 589 

5713-15, 19 

Other home furnishings stores - ___ 

26 

1 502 

218 

58 

31 

1 516 

207 

572, 573 

Household appliance, radio, television, music 









stores_ ___ __ 

43 

4 859 

723 

179 

59 

4 099 

573 

58 

Eating, drinking places_ __ 

437 

21 733 

4 131 

2 243 

492 

20 224 

3 533 

5812 

Eating places _ ____ 

286 

14 177 

3 268 

1 801 

315 

12 471 

2 601 

5813 

Drinking places (alcoholic beverages)_ _ 

151 

7 556 

863 

442 

177 

7 753 

932 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ 

63 

12 149 

1 778 

670 

72 

10 315 

1 174 

59 ex. 591 

Other retail stores'*_ __ ___ 

305 

17 864 

2 063 

636 

277 

13 116 

1 482 

592 

Liquor stores__ __ 

64 

3 181 

154 

80 

50 

2 576 

139 

594 

Book, stationery stores___ _ _ „ 

7 

201 

7 

4 

3 

165 

(D) 

595 

Sporting goods stores, bicycle shops _ __ 

27 

1 835 

252 

71 

20 

1 266 

140 

597 

Jewelry stores ---- -- 

34 

2 659 

341 

93 

26 

1 575 

269 

5992 

Florists_____ 

29 

931 

186 

65 

28 

919 

169 

5996 

Camera, photographic supply stores_... 

2 

(□) 

(D) 

(D) 

4 

267 

38 


SELECTED SERVICES 








7011 

Hotels, motels ___ __ 

39 

4 278 

(D) 

(D) 

43 

3 701 

(D) 

783 

Motion picture theaters___ 

15 

1 410 

287 

150 

18 

1 246 

396 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^Revised. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 

"‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































MAJOR RETAIL CENTERS 


Evansville SMSA 33-' 


TABLE 4. CBD, City, SMSA-Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent distribution of 'sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statjs- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 


HI 

m 

la 


RETAIL STORES 

Total^ __... 

-0^3 

12.8 

15.4 

100.0 

100.0 

100.0 

100.0 

100.0 

100 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ _ 

-44.6 

13.5 

21.3 

0.3 

0,5 

4.3 

4.3 

6,5 

6 

5251 

Hardware stores___ „ 

(D) 

(D) 

33.7 

(D) 

CD) 

CD) 

0.9 

1.2 

1 

52 ex. 5251 

Other_ _ ___ 

(D) 

(D) 

18.9 

( 0 ) 

CD) 

(D) 

3,4 

5.4 

5« 

53 part" 

General merchandise group stores’-^_ 

2.9 

(D) 

50.3 

26.9 

26.1 

CD) 

11.9 

13.7 

10, 

531 

Department stores___ _ _ 

(D) 

65,8 

65.8 

CD) 

CD) 

13.7 

9.3 

10,3 

7 

533 

Limited price variety stores__ _ __ 

-27.0 

(0) 

(0) 

2.6 

3.6 

CD) 

1.9 

2.1 

CD 

539 

Miscellaneous general merchandise stores__ 

(D) 

(D) 

<D) 

CD) 

CD) 

CD) 

0,7 

1,4 

(c 

54 

Food stores _ __ ____ _ 

-8.8 

-1.8 

2.6 

1.6 

1.7 

21,2 

24.3 

22.8 

25. 

55 ex. 554 

Automotive dealers __ ____ 

13.7 

(D) 

23.6 

33.9 

29,7 

18.3 

CD) 

18.0 

16. 

55 pt. (554) 

Gasoline service stations_____ 

-55.8 

21.5 

29.0 

0.6 

1.3 

8.3 

7 .7 

8.8 

7. 

56 

Apparel, accessory stores!____ _ _ _ 

Men's, boys' apparel stores, custom tailors _ 

1 Women's clothing, specialty stores __ _ 

-17.2 

-14,5 

-9.2 

17.6 

21.2 

8.6 

11.3 

7.5 

9, 

561, 567 

5.6 

7.2 

4.9 

4ol 

3.9 

1.6 

1 .7 

lo3 

1. 

562-3, 568 

1 -19.8 

(D) 

-12.8 

8.6 

10.7 

(D) 

5.8 

3.5 

4. 

562 

Women’s ready-to-wear stores^ „ __ 

-24.7 

-18.3 

-14,5 

7.8 

10,3 

3.8 

5.3 

3.1 

4. 

565 

Family clothing stores^__ ___ 

CD) 

(D) 

(D) 

- 

Co) 

(D) 

1.5 

0.9 

(D 

566 

Shoe stores__ __ 

(0) 

(D) 

-3.6 

CD) 

3.5 

CD) 

CD) 

1.3 

1. 

564, 569 

Other apparel, accessory stores __ 

(D) 

(D) 

(D) 

CD) 

CD) 

Co) 

(D) 

0.5 

(D 

57 

Furniture, home furnishings, equipment stores_ 

-14.4 

-17.9 

-9.3 

5.2 

6.0 

4.5 

6.2 

4.5 

5. 

5712 

Furniture stores -- _ ^ 

-36.4 

-33.9 

-24.2 

2.4 

3.8 

2 .2 

3.7 

2.3 

3. 

5713-15, 19 

Other home furnishings stores _ __ 

-2.3 

(D) 

-0,9 

0.7 

0.7 

(D) 

0,7 

0.5 

0. 

572, 573 

Household appliance, radio, television, music 
stores _____ ___ _ _ 

35.1 

(D) 

18.5 

2.1 

1.5 

CD) 

1.8 

1.7 

1. 

58 

Eating, drinking places __ __ 

-21.5 

14.3 

7.5 

4.7 

6.0 

8.0 

7.9 

7,6 

8. 

5812 

Eating places__ ___ _ 

-3,3 

28.4 

13.7 

3.8 

4.0 

5,4 

4.7 

5.0 

5. 

5813 

Drinking places (alcoholic beverages) ___ 

-56,4 

-6,4 

-2.6 

0.9 

2.1 

2,7 

3,2 

2.7 

3. 

59 pt. (591) 

Drug stores, proprietary stores __ _ _ 

-5.5 

18.1 

17 .8 

2.4 

2.5 

4.9 

4.7 

4,3 

4. 

59 ex. 591 

Other retail stores'*-_ ____ 

36.8 

(D) 

36.2 

6.9 

5,0 

(D) 

CD) 

6.3 

5. 

592 

Liquor stores_ _ _ _ __ __ 

38.2 

11.3 

23.5 

0.3 

0.2 

1.0 

1.0 

1.1 

1. 

594 

Book, stationery stores__ __ 

(D) 

(D) 

21.8 

CD) 

CD) 

CD) 

0.1 

0,1 

0, 

595 

Sporting goods stores, bicycle shops__— 

(D) 

(D) 

44.9 

1.5 

CD) 

CD) 

CD) 

0.6 

0. 

597 

Jewelry stores____ _ 

42.2 

72.0 

68,8 

2.3 

1.6 

1.1 

0.8 

0,9 

0. 

5992 

Florists _ - - --- 

(D) 

-1.6 

1.3 

(D) 

CD) 

0,3 

0.4 

0,3 

Oo 

5996 

Camera, photographic supply stores - 

(D) 

(D) 

(d) 


CD) 

<D) 

CD) 

CD) 

0. 

7011 

SELECTED SERVICES 

Hotels, motels _ _ 

(D) 

(D) 

15.6 

Cx) 

Cx) 

(X) 

Cx) 

Cx) 

(X 

783 

Motion picture theaters ----- 

(D) 

(D) 

13.2 

CX) 

Cx) 

(X) 

Cx) 

Cx) 

(X 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decreas 


^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 


^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Evansville SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^_ - --- 

36.0 

40.7 

27.0 

31.3 

52 

Lumber, building materials, hardware, farm equipment dealers — 

2.3 

4,8 

1.2 

2.b 

5251 

Hardware stores -- _ - — - - 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 

Other_ - ----- 

(D) 

(D) 

(D) 

(D) 

53 part* 

General merchandise group stores^'^—-- _ __ - — _ 

(D) 

89.5 

53.0 

77.4 

531 

Department stores — _ -- — -— 

(D) 

(D) 

(D) 

(D) 

533 

Limited price variety stores _ — — — - _ 

(D) 

78.0 

34,6 

(D) 

539 

Miscellaneous general merchandise stores _ _ — - _ — 

(D) 

(D) 

(D) 

(D) 

54 

Food stores -- _ __ — - - --- 

2.6 

2.8 

1.8 

2.1 

55 ex. 554 

Automotive dealers --- -- -- 

66.6 

(D) 

' 50.8 

55.3 

55 pt. (554) 

Gasoline service stations _ - _ __— — 

2.4 

6.7 

1.7 

5.0 

56 

Apparel, accessory stores! __ _ - _ _ _ 

74.0 

76,4 

63.3 

69.4 

561, 567 

Men's, boys’ apparel stores, custom tailors — -- 

91.2 

92,5 

63.6 

83.0 

562-3, 568 

Women's clothing, specialty stores -- __ — 

(D) 

76.0 

66.5 

72.3 

562 

Women’s ready-to-wear stores^ _ __ _____ 

73.0 

79,2 

67.1 

76.1 

565 

Family clothing stores^ — _ _______ - 

(D) 

(0) 

- 

(D) 

566 

Shoe stores _____ — _ _ __ — — --- 

(D) 

(D) 

(D) 

72,5 

564, 569 

Other apparel, accessory stores _ _ _ --— _ — - 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores _ _ _ __ 

41.5 

39.8 

31.1 

32,9 

5712 

Furniture stores- 

40,2 

41.9 

29.0 

34.5 

5713-15, 19 

Other home furnishings stores- _ _ - 

(D) 

38,7 

33.7 

34,2 

572, 573 

Household appliance, radio, television, music stores_ _ 

(□) 

35.9 

33,0 

29.0 

58 

Eating, drinking places - - __ __ _ 

21.2 

30.9 

16.8 

22,9 

5812 

Eating places-- - _ — _ _ 

25.8 

34,2 

20.8 

24,5 

5813 

Drinking places (alcoholic beverages) __ -- _ __ - 

12,1 

26.0 

9.1 

20,4 

59 pt. (591) 

Drug stores, proprietary stores __ ___ 

17.3 

21.6 

14.9 

18.6 

59 ex. 591 

Other retail stores^ ----- _ ___ 

(D) 

(D) 

29.7 

29.6 

592 

Liquor stores ------- 

10.7 

8.6 

7.4 

6,6 

594 

Book, stationery stores______ 

(0) 

(D) 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops_ _ 

(D) 

(D) 

64.6 

(D) 

597 

Jewelry stores __ _ _ _ __ 

72.6 

87 .8 

67 .2 

79.7 

5992 

Florists - — _ — --- - — _ — - — 

(D) 

(D) 

(D) 

(0) 

5996 

Camera, photographic supply stores _ _ __ _ _ 

(D) 

(D) 

(D) 

(C) 


SELECTED SERVICES 





7011 

Hotels, motels _ __ __ ____ _ 

(D) 

(D) 

55.6 

(D) 

783 

Motion picture theaters__ __ _ 

(D) 

(D) 

(D) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned centers known as "Lawndale Shopping Center" and “Washington Square" and establishments on S. Green River Rd. from Bellemeade Ave.to 

Jackson Ave., and along the 4600 • 5100 blocks inclusive of Washington Ave. (Evansville city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number- 

Sales- 

53 part, 56, 57 Shopping goods stores: 

Number- 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


48 

20 427 


55 ex. 554 


Automotive Dealers 


3 


55 pt. (554) 


Gasoline service stations 


4 


$ 1 , 000 — 


.$ 1 , 000 __ 


11 
4 982 


21 
10 567 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


14 

2 

8 

5 

1 

3 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other- 


16 
4 878 

Number of 
estab¬ 
lishments 


48 


3 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


2 


2 

4 

4 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


5 

3 

1 

1 


54 


Food stores 


5 


59 ex. 591 


Other retail stores 


6 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

1 

1 


MRC No. 2, Includes establishments on Diamond Ave. from N. Governor to N. Evans Ave., and on Stringtown Rd. from Wedeking Ave. to E. Negley Ave. (Evansville city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


14 
9 309 


55 ex. 554 
55 pt. (554) 


Automotive dealers- 

Gasoline service stations 


1 

4 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000.._ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000__ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales-$1,000__ 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


6 

3 845 


1 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


7 

(D) 

Number of 
estab¬ 
lishments 


14 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


4 

4 

1 


59 ex. 591 


Other retail stores 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

- 595 

- 597 
5992 

1 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores 


1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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34-4 Fall River SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









Total^ -. ..- - 

185 

28 773 

4 695 

1 612 

239 

36 124 

5 628 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ ___- _ 

5 

196 

49 

10 

11 

362 

72 

5251 

Hardware stores - — - - 

- 

- 

- 

- 

1 

i'D) 

(d) 

52 ex. 5251 

Other_-__ __-_ 

5 

196 

49 

10 

10 

(d) 

(d) 

53 part"' 

General merchandise group stores^-- - 

8 

7 833 

1 597 

571 

9 

6 632 

1 627 

53i 

Department stores ____ _ __ 

2 

(d) 

(d> 

(d) 

3 

5 682 

1 089 

533 

Limited price variety stores _ -- 


1 870 

397 

163 

4 

(d) 

(d) 

539 

Miscellaneous general merchandise stores _ 

2 

(d) 

(d) 

(d^ 

2 

(d) 

(d) 

54 

Food stores _ _ _ 

17 

2 370 

226 

95 

22 

5 507 

532 

55 ex. 554 

Automotive dealers __ __ _ - 

1 

(d) 

(d) 

(d) 

4 

235 

24 

55 pt. (554) 

Gasoline service stations _ _ - __ 

5 

133 

7 

3 

4 

165 

14 

56 

Apparel, accessory stores __ __ — 


8 546 

1 290 

476 

69 

8 700 

1 388 

561,567 

Men's, boys' apparel stores, custom tailors_ 

m 

1 889 

271 

85 

22 

1 757 

250 

562-3, 568 

Women's clothing, specialty stores _ ___ 

21 

5 186 

839 

306 

25 

4 947 

899 

562 

Women's ready-to-wear stores^ _ _ 

12 

4 634 

765 

283 

16 

4 157 

800 

565 

Family clothing stores^ _ ___ _ 

2 

(d) 

(D) 

(d) 

3 

(d^ 

(d) 

566 

Shoe stores __ _ ____ .. - 

10 

1 177 

155 

76 

16 

1 225 

144 

564, 569 

Other apparel, accessory stores--- 

1 

(d) 

(d) 

(d) 

3 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

21 

4 919 

688 

169 

23 

4 135 

698 

5712 

Furniture stores- - - -— 

6 

1 280 

212 

43 

5 

1 405 

204 

5713-15, 19 

Other home furnishings stores ___ 


365 

84 

32 

7 

455 

115 

572, 573 

Household appliance, radio, television, music 









stores - __ _ _ . 

11 

3 274 

392 

94 

11 

2 275 

379 

58 

Eating, drinking places _ —- 

28 

1 206 

32 9 

134 

43 

2 313 

541 

5812 

Eating places-- —_ — _ 

21 

995 

248 

99 

32 

1 677 

421 

5813 

Drinking places (alcoholic beverages) - 

7 

291 

81 

35 

11 

63 6 

120 

59 pt. (591) 

Drug stores, proprietary stores _ -- 

6 

959 

131 

45 

7 

1 142 

152 

59 ex. 591 

Other retail stores'*_ _ __ ___ _ 

46 

(D) 

(d) 

(d) 

47 

4 933 

580 

592 

Liquor stores __ _ __ ___ 

3 

214 

20 

6 

5 

274 

30 

594 

Book, stationery stores___ _ _ _ _ 

3 

(D) 

(D) 

(D^ 

3 

(d) 

(d) 

595 

Sporting goods stores, bicycle shops --- 

2 

(d) 

(D) 

(d> 

1 

(d) 

(d) 

597 

Jewelry stores ___ - — 

9 

790 

132 

40 

12 

900 

153 

5992 

Florists —- 

1 

(d) 

(d) 

{d> 

2 

(d) 

(d^ 

5996 

Camera, photographic supply stores_ 

1 

(d) 

(d) 

(d) 

1 

(d) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels ___—__ — j 





1 

(d) 

(d) 

783 

Motion picture theaters --- 

2 

(d) I 

(D) 

- 1 

(D) 

5 

373 

78 


^Standard Notes: - Represents zero. (D) WithHfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

"^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Fall River SMSA 34-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

. . .... - . - _ _ _ _ _ _ 1 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended | 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 




-1 





Total^ __ ___ 

1 092 

129 250 

14 889 

4 753 

1 231 

119 767 

(D) 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers-- ___ 

35 

4 619 

639 

139 

62 

5 009 

669 

5251 

Hardware stores___ 

10 

<D) 

(D) 

(D) 

16 

664 

64 

52 ex. 5251 

Other __ 

25 

(D) 

(D) 

(0} 

46 

4 345 

605 

53 part* 

General merchandise group stores^__ — „ 

34 

13 892 

2 032 

747 

53 

15 006 

2 101 

531 

Department stores , ___ __ 

3 

(D) 

(D) 

<0) 

5 

10 639 

1 437 

533 

Lirnited price variety stores_ ^ _ 

13 

2 416 

465 

194 

10 

(D) 

(D) 

539 

Miscellaneous general merchandise stores _ 

18 

(0) 

(0) 

<0} 

32 

{□) 

(D) 

54 

Food stores___ __ _ 

272 

33 493 

2 408 

892 

327 

34 735 

2 545 

55 ex. 554 

Automotive dealers — - __ 

44 

17 245 

1 631 

310 

50 

12 128 

1 250 

55 pt. (554) 

Gasoline service stations ___ 

94 

7 007 

463 

172 

95 

5 537 

317 

56 

Apparel, accessory stores_ 

98 

14 870 

1 867 

681 

99 

11 818 

1 722 

561, 567 

Men's, boys’ apparel stores, custom tailors 

22 

(D) 

(D) 

(D) 

26 

2 826 

352 

562-3, 568 

Women's clothing, specialty stores__ __ 

' 37 

9 085 

1 219 

437 

31 

5 070 

910 

562 

Women’s ready-to-wear stores^ __ 

21 

<0) 

(0) 

<D) 

17 

(D) 

(0) 

565 

Family clothing stores^____ 

19 

604 

43 

13 

7 

(D) 

<D) 

566 

Shoe stores _ ___ _ _ 

19 

(D) 

(D) 

(D) 

26 

(D) 

<D) 

564, 569 

Other apparel, accessory stores___ 

1 

(D) 

(D) 

{D) 

5 

148 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

i 64 

12 057 

1 871 

452 

81 

10 030 

(D) 

5712 

Furniture stores _— _ _ 

21 

7 087 

1 256 

280 

33 

(D) 

(D) 

5713-15, 19 

Other home furnishings stores _ _ 

20 

967 

161 

59 

22 

(D) 

122 

572, 573 

Household appliance, radio, television, music 









stores_ __ _ 

23 

4 003 

454 

113 

26 

1 

2 739 

425 

58 

Eating, drinking places _ 

205 

8 388 

1 783 

730 

i 

208 

7 931 

1 653 

5812 

Eating places _ ____ 

123 

5 496 

1 165 

466 

133 

5 206 

1 125 

5813 

Drinking places (alcoholic beverages)__ 

82 

2 892 

618 

264 

75 

2 725 

528 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 


4 658 

664 

227 

41 

4 484 

552 

59 ex. 591 

Other retail stores^ ___ 

207 

13 021 

1 531 

403 

215 

13 089 

1 318 

592 

Liquor stores_— --- 

40 

2 672 

281 

89 

37 

2 447 

248 

594 

Book, stationery stores__ — 

5 

287 

63 

21 

6 

179 

26 

595 

Sporting goods stores, bicycle shops _ _ 

10 

315 

26 

11 

13 

(□} 

(D) 

597 

Jewelry stores--- 

20 

1 045 

(0) 

<0) 

19 

1 048 

(D) 

5992 

Florists ------ 

23 

596 

91 

26 

17 

462 

82 

5996 

Camera, photographic supply stores __ - — 

- 


- 


2 

(D) 

(D) 


SELECTED SERVICES 

i 







7011 

Hotels, motels -- - - 

1 

(D) 

(0) 

<0) 

4 

(D) 

(D) 

783 

Motion picture theaters-- -— 

3 

1_ 

(D) 

(D) 

(D) 

6 

[ (D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
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34^6 Fall River SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 



Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total’ ___ 

1 448 

161 577 

18 228 

5 917 

1 552 

143 271 

15 812 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers — ____ 

52 

7 968 

1 045 

228 

82 

7 330 

939 

5251 

Hardware stores___ 

13 

598 

66 

24 

22 

847 

87 

52 ex. 5251 

Other _ 

39 

7 370 

979 

204 

60 

6 483 

852 

53 part® 

General merchandise group stores^ _ _ --- 

36 

13 926 

2 032 

747 

57 

15 130 

2 113 

531 

Department stores _ __ 

3 

(D) 

(D) 

(D) 

5 

10 639 

1 437 

533 

Limited price variety stores ____ 

15 

2 450 

465 

194 

11 

3 126 

556 

539 

Miscellaneous general merchandise stores__ 

18 

(D) 

(D) 

(0) 

35 

(D) 

(D) 

54 

Food stores_ _ __ __ _ 

342 

44 376 

3 234 

1 188 

386 

42 341 

3 003 

55 ex. 554 

Automotive dealers __ _ __ 

79 

22 248 

2 024 

403 

70 

16 001 

1 443 

55 pt. (554) 

Gasoline service stations _ _____ _ __ _ 

142 

9 999 

639 

243 

139 

7 869 

445 

56 1 

Apparel, accessory stores ___ __ 

109 

15 766 

1 982 

721 

111 

12 650 

1 798 

561, 667 

Men's, boys' apparel stores, custom tailors __ _ 

24 

3 705 

421 

129 

26 

2 826 

352 

562-3, 568 

Women's clothing, specialty stores _ __ 

41 

9 191 

1 233 

444 

37 

5 248 

917 

562 

Women's ready-to-wear stores^___ 

24 

7 684 

1 048 

383 

20 

4 274 

812 

565 

Family clothing stores^ _ __ _ __ 

22 

(D) 

(D) 

(D) 

8 

2 347 

320 

566 

Shoe stores __ _________-- 

21 

1 729 

230 

115 

28 

1 907 

(D) 

564, 569 

i 

Other apparel, accessory stores __ _ _ _ _ 

1 

(D) 

(D) 

(D) 

6 

<D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

72 

12 909 

1 975 

481 

91 

10 668 

1 751 

5712 ■ 

Furniture stores __ _ __ _ 

22 

7 280 

1 283 

287 

34 

6 521 

1 095 

5713-15, 19 

Other home furnishings stores __ __ _ __ __ 

22 

1 072 

172 

63 

26 

' 933 

176 

572, 573 

Household appliance, radio, television, music 









stores - _ _ _ __ - 

28 

4 557 

520 

131 

31 

3 214 

480 

58 

Eating, drinking places _ __ _ 

295 

12 838 

2 651 

1 124 

289 

' 10 776 

2 246 

5812 

Eating places __ _ _ _ 

190 

8 837 

1 841 

780 

201 

7 644 

1 659 

5813 

Drinking places (alcoholic beverages) _ _____ 

105 

4 001 

810 

344 

88 

3 132 

507 

59 pt. (591) 

Drug stores, proprietary stores_ 

46 

5 650 

825 

286 

46 

4 993 

606 

59 ex. 591 

Other retail stores'* __ ___ 

275 

15 897 

1 821 

496 

281 

15 513 

1 468 

592 

Liquor stores__ 

59 

3 930 

422 

132 

51 

3 215 

298 

594 

Book, stationery stores_ _ 

5 

287 

63 

21 

6 

179 

26 

595 

Sporting goods stores, bicycle shops _ 

13 

381 

33 

17 

15 

351 

8 

597 

Jewelry stores___ __ 

23 

1 100 

155 

48 

24 

1 126 

179 

5992 

Florists __ ___ 

28 

651 

99 

29 

21 

514 

91 

5996 

Camera, photographic supply stores ___ 

- 




2 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels_ _ __ 

7 

(D) 

(D) 

(0) 

4 

(D) 

(D) 

783 

Motion picture theaters_ _ _ _ 

5 

(D) 

(D) 

(0) 

8 

_ 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































MAJOR RETAIL CENTERS 


Fall River SMSA 34-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 




1963 

1958 


RETAIL STORES 

TotaP „ ... 

-20.3 

7.9 

12.8 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ — 

-<45.9 

-7.8 

8.7 

6.8 

1.0 

3.6 

4.2 

4.9 

5.1 

5251 

Hardware stores- --— — 

(d) 

(D) 

-29.4 


(d^ 

fD) 

0.6 

0.4 

0.6 

52 ex. 5251 

Other- - 

(d) 

(D) 

13 .7 

6.8 

(d) 

(D) 

3.6 

4.6 

4,5 

53 part* 

General merchandise group stores' 1 -- 

-9.3 

-7.4 

-8.0 

27.2 

(d) 

10.7 

12.5 

8.6 

10.6 

53 i 

Department stores — —--- - 

(D) 

(D) 

(D) 

(d) 

(d) 

(d) 

8.9 

(B) 

7.4 

533 

Limited price variety stores __ —-- 

(d) 

(D) 

-21.6 

6.5 

(d) 

1 .9 

(d) 

1.5 

2.2 

539 

Miscellaneous general merchandise stores _ — 

(D) 

(d) 

(d) 

(d) 

(d) 

(d) 

(d) 

(b) 

(d) 

54 

Food stores --- — -- 

-57.0 

-3.6 

4.8 

6.2 

15.2 

25.9 

29.0 

27.5 

29.6 

55 ex. 554 

Automotive dealers ___ — 

(d) 

42.2 

39.0 

(D) 

0.7 

13.3 

10.1 

13.8 

11.2 

55 pt. (554) 

Gasoline service stations-- _ — 

-19.44 

26.5 

27-1 

0.5 

0.5 

5.4 

4.6 

6.2 

5.5 

56 

Apparel, accessory stores^—- -— 

Men's, boys' apparel stores, custom tailors — -- 

-1.8 

25.8 

24.6 

29.7 

24.1 

11 .5 

9.9 

9.8 

8.8 

561, 567 

7.5 

<D) 

31.1 

6.6 

4.9 

(d) 

2.4 

2.3 

2.0 

562-3, 568 

Women's clothing, specialty stores -- 

44.8 

79.2 

75.1 

18.0 

13.7 

7.0 

4.2 

5.7 

3.7 

562 

Women's ready-to-wear stores^ - — - 

11-5 

(D) 

79.8 

16.1 

11.5 

(d) 

(d) 

4.8 

3.0 

565 

Family clothing stores3— -— 

(D), 

(D) 

(d) 

(D) 

(B) 

0.5 

(d) 

(D) 

1.6 

566 

Shoe stores- 

-3.9 

<D) 

-9.3 

4.1 

3.4 

(d) 

(b) 

1.1 

1.3 

564, 569 

Other apparel, accessory stores - - 

(D) 

(D) 

(d) 

(D) 

(d) 

(d) 

0.1 

(b) 

(d) 

57 

Furniture, home furnishings, equipment stores- 

1 

19.0| 

20.2 

21 .0 

17.1 

11.4 

9.3 

8.4 

8.0 

7.4 

5712 

Furniture stores-- - 

-8.9 

(d) 

11.6 

4.4 

3.9 

5.5 

(D) 

4,5 

4.6 

5713-15, 19 

Other home furnishings stores- __ — 

-19.8 

(D) 

14.9 

1 .3 

1.3 

0.7 

(B) 

0.7 

0.7 

572, 573 

Household appliance, radio, television, music 
stores_ 

43.9 

46.1 

41 .8 

11.4 

6.2 

3.1 

2.3 

2.8 

2 .2 

58 

Eating, drinking places- 

-44.4 

5.8 

19.1 

4.5 

6.4 

6.5 

6.6 

7.9 

7.5 

5812 

Eating places_ 

-40.7 

5.6 

15.6 

3.5 

4.6 

4.3 

4.3 

5.5 

5 • 3 

5813 

Drinking places (alcoholic beverages) -- 

-54.2 

6.1 

27.7 

1.0 

1.8 

2.2 

2.3 

2.5 

2.2 

59 pt. (591) 

Drug stores, proprietary stores-- 

-16.0 

3.9 

13.2 

3.3 i 

3.2 

3.6 

3.8 

3.5 

3.5 

59 ex. 591 

Other retail stores^- 

(d) 

-0.5 

2.5 

(d) 

13.6 

10.1 

10.9 

9.8 

10.8 

592 

Liquor stores- 

-21.9 

9.2 

22.5 

0.7 

0.8 

2.1 

2.0 

2.4 

2 .2 

594 

Book, stationery stores- 

(d) 

60.4 

60.3 

(D) 

(D) 

0.2 

0.1 

0.2 

0.1 

595 

Sporting goods stores, bicycle shops- 

(d) 

(d) 

8.5 

(d) 

(d) 

0.2 

(B) 

0.2 

0.2 

597 

Jewelry stores- 

-12.2 

-0.3 

-2.3 

2.7 

2.5 

0.8 

0.9 

0.7 

0.8 

5992 

Florists- 

(d) 

29.0 

30 .4 

(d) 

(d) 

0.5 

0.4 

0.4 

0,4 

5996 

Camera, photographic supply stores- 

(d) 

(D) 

(d) 

(d) 

(d) 

- 

(b) 


(b) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

(D) 

(D) 

(D) 

(na) 

(na) 

(na) 

(na) 

(na) 

(na) 

783 

Motion picture theaters- 

(d) 

(d) 

(d) j 

(na) 

(na) 

(na) 

(na) 

(na) 

(na) 


Standard Notes; - Represents zero. (D) WithHeld to avoid disclosure. (NA) Not available. H Minus sign before number denotes decrease. 
’l958 group totals for SIC 53 and 56 may include data for ‘'nonemployer’ establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































34-8 Fall River SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^- 

22.3 

30.2 

17.8 

25.2 

52 

Lumber, building materials, hardware, farm equipment dealers — _ 

4.2 

7.2 

2.5 

4,9 

5251 

Hardware stores- 


(D) 


(D) 

52 ex. 5251 

Other _ 

(d) 

(d) 

2.7 

(D) 

53 part’ 

General merchandise group stores’-^- - — — 

56.4 

(d) 

56.2 

(D) 

531 

Department stores- ---- _ -— — 

(D) 

(d) 

(D) 

(D) 

533 

Limited price variety stores_- -- - 

77.4 

(d) 

76.3 

(d) 

539 

Miscellaneous general merchandise stores —-- 

(c) 

(d) 

(D) 

(dS 

54 

Food stores_ 

7.1 

15.9 

5.3 

1 13.0 

55 ex. 554 

Automotive dealers .. _ — -- --- - — 

(d) 

1.9 

(d) 

1.5 

55pt.(554) ; 

Gasoline service stations __ — __ — - - 

1.9 

3.0 

1.3 

2.1 

56 

Apparel, accessory stores’- __ ---- — 

57.5 

73.6 

54.2 

68,8 

561, 567 

Men's, boys' apparel stores, custom tailors _ _ --- — 

(D) 

62.2 

51.0 

62.2 

562-3, 568 | 

Women's clothing, specialty stores_ _ _ — _ _ _ 

57.1 ; 

97.6 

56.4 

94.3 

562 

Women's ready-to-wear stores^___ __ _ -- __ 

(D) 1 

(d) 

60.3 

97.3 

565 

Family clothing stores^- -— -- 

(D) 

(D) 

(D) 

(d) 

566 

Shoe stores ___ __ __ __ — - _ -- 

(D) 

(d) 

68.1 

64.2 

564, 569 

Other apparel, accessory stores _ — — — _ _ — 

(D) 

(d) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores _ ---- 

40.8 

41.2 

38.1 

38.8 

5712 

Furniture stores __ — _ — — _ __ - 

18.1 

(d) 

17.6 

21 .5 

5713-15, 19 

Other home furnishings stores- - — -- 

37.7 

(d) 

34.0 

48.8 

572, 573 

Household appliance, radio, television, music stores_ _ _ — 

61.8 

83.1 

71.8 

70,8 

58 

Eating, drinking places - _ — — ___ 

15.3 

29.2 

10.0 

21.5 

5812 

Eating places — — — — — — _ --- 

18.1 

32.2 

11 .3 

21.9 

5813 

Drinking places (alcoholic beverages) __ __ __ 

10.1 

23.3 1 

7.3 

20.3 

59 pt. (591) 

Drug stores, proprietary stores__ ____ 

20.6 

25.5 

17.0 

22.9 

59 ex. 591 

Other retail stores'* _ ____ __ _ 

(d) 

37.7 

(D) 

31.8 

592 

Liquor stores_______ 

8.0 

11.2 

5.4 

8.5 

594 

Book, stationery stores ----- 

(d) 

(d) 

(D) 

(d) 

595 

Sporting goods stores, bicycle shops -_ _ _ 

(d) 

(D) 

(d) 

(d) 

597 

Jewelry stores _ _ __ _ __ __ _ — _ __ 

75.6 

65.9 

71.6 

79.9 

5992 

Florists ___ - - —__ ___ 

(d) 

(d) 

(D) 

(d) 

5996 

Camera, photographic supply stores - __ _ 

(D) 

(D) 

(d) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels__________ 


(D) 


(d) 

783 1 

Motion picture theaters __ _ _ _ ___ 

(d) 

(d) 

(D) 

(d) 


Standard Notes: -* Represents zero. (D) WitfiNfeld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for "nonemployer’’ establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 














































MAJOR RETAIL CENTERS 


Fall River SMSA 34-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 2. Includes establishments on Plymouth Ave. from Quequechen River to Dover St., and on Rodman St. from Plymouth Ave. to Lowell St. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 __ 


7 

10 065 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000_- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales___$1,000__ 


1 

(D) 


2 

(D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


Retail stores, total 


4 

(D) 

Number of 
estab¬ 
lishments 


7 


52 

5251 

52 ex. 5251 


Lumber, building materials, hard\ware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other___ 


1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt (591) 


Drug stores, proprietary stores 


2 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

- 595 

- 597 
5992 

1 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


, Note: To facilitate comparison with 1958 data, the numbers assigned to MFC’s are the same as those used in the reports of the 1958 census. For this reason, MRC. No. 1 is not used 
in this report. 

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 













































Flint, Mich., SMSA 


CONTENTS 


[Page numbers listed here omit the chapter prefix, 35-, which appears as part of number for each page] 

page 


Standard Metropolitan Statistical Area Map_ 1 

Chart on Retail Sales: 1963 and 1958 _ 3 


TABLE 1 The Central Business District: 1963 and 1958_ 

2 The City: 1963 and 1958 _ 

3 The Standard Metropolitan Statistical Area: 1963 and 1958_ 

4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 _ 

5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 

6 Other Major Retail Centers in the SMSA: 1963 _ 


00 













CENTRAL 

BUSINESS 

DISTRICT 


Comprising Census Tracts 
7, 8, 26, 28 and 29 



0 


1000 


2000 


3000 FEET 






ri.ini, IVIILrn. 

standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 



U.s. DEPARTMENT OF COMMERCE 


bureau of the census 




Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 



EACH SYMBOL= sS^ 
5% CHANGE 


Flint 


^^ps20% 


CENTRAL 
BUSINESS DISTRICT 


Percent Change in Sales, 1958-1963 by Types of Stores 


m APPAREL,ACCESSORY STORES 

lllllll GENERAL MERCHANDISE GROUP STORES 

I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

77% 


INCREASE 


DECREASE 



SMSA 



CITY 



CBD 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 





35-4 


Flint SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 




1963 

1958’ 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 







1 


Total ^ _ __ 

303 

114 484 

15 862 

4 196 

464 

103 647 

15 057 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ _ —- - - 

18 

2 710 

423 

93 

25 

7 443 

729 

5251 

Hardware stores - --- -— 

3 

(D) 

(D) 

(D) 

3 

232 

13 

52 ex. 5251 

Other _ 

15 

(0) 

(0) 

(0) 

22 

7 211 

716 

53 pa rt' 

General merchandise group stores- — 

14 

31 884 

4 486 

1 317 

12 

23 291 

3 763 

53 i 

Department stores_ _— --— 

3 

27 889 

3 822 

1 071 

3 

18 836 

3 057 

533 

Limited price variety stores- _____ 

2 

(D) 

1 (D) 

(0) 

3 

(D) 

ID) 

539 

Miscellaneous general merchandise stores _ 

9 

(0) 

(0) 

(D) 

6 

(D) 

ID) 

54 

Food stores _ —-- - — -- 

34 

6 173 

688 

237 

26 

6 506 

468 

55 ex. 554 

Automotive dealers — -- - 

20 

22 454 

' 2 399 

357 

31 

19 713 

2 520 

55 pt. (554) 

Gasoline service stations — --- 

26 

2 342 

220 

81 

34 

2 093 

206 

56 

Apparel, accessory stores - -— - 

78 

17 361 

2 705 

789 

97 

17 063 

2 666 

561, 567 

Men's, boys' apparel stores, custom tailors- 

18 

5 161 

848 

200 

22 

4 245 

' 616 

562-3, 568 

Women's clothing, specialty stores _ -- 

37 

9 459 

1 460 

491 

37 

8 694 

1 436 

562 

Women's ready-to-wear stores^ _ _ -- 

22 

8 106 

1 236 

423 

25 

7 941 

1 305 

565 

Family clothing stores^ ^ --- -- 

1 

(0) 

(0) 

(0) 

6 

610 

112 

566 

Shoe stores -- - - 

19 

2 446 

355 

84 

27 

3 208 

489 

564, 569 

Other apparel, accessory stores — _ -- 

3 

(D) 

(D) 

(D) 

5 

306 

33 

57 

Furniture, home furnishings, equipment stores- 

54 

16 610 

2 229 

444 

56 

13 938 

2 156 

5712 

Furniture stores - - - 

16 

7 002 

1 001 

202 

16 

4 667 

926 

5713-15, 19 

Other home furnishings stores - -- 

13 

3 948 

658 

108 

10 

2 677 

553 

572, 573 

Household appliance, radio, television, music 









stores __— -- - 

25 

5 660 

570 

134 

30 

6 594 

677 

58 

Eating, drinking places _ -- -- 

66 

4 543 

1 060 

469 

92 

4 484 

1 021 

5812 

Eating places __ — _ — — - — 

43 

3 367 

871 

381 

70 

3 3B0 

820 

5813 

Drinking places (alcoholic beverages)- 

23 

1 176 

197 

88 

22 

1 104 

201 

59 pt. (591) 

Drug stores, proprietary stores- _ __ - 

9 

3 745 

400 

113 

12 

2 976 

378 

59 ex. 591 

Other retail stores^ _ -— __ _ 

64 

6 662 

1 264 

296 

79 

6 140 

1 122 

592 

Liquor stores _ -- » — - 

2 

(D) 

(D) 

ID) 

2 

(D) 

(D) 

594 

Book, stationery stores _ . _ - -- 

5 

(0) 

(D> 

(0) 

3 

(D) 

55 

595 

Sporting goods stores, bicycle shops - 

5 

1 231 

239 

46 

4 

934 

168 

597 

Jewelry stores- --- - 

15 

1 853 

399 

89 

18 

1 758 

429 

5992 

Florists - 

6 

508 

99 

32 

8 

485 

103 

5996 

Camera, photographic supply stores — - 

2 

(D) 

(D) 

ID) 

3 

330 

40 


SELECTED SERVICES 








7011 

Hotels, motels - _—--- 

5 

(D) 

tD) 

ID) 

9 

1 499 

570 

783 

Motion picture theaters- — — _ - — - 

3 

(D) 

<D) 

ID) 

5 

ID) 

tD) 


^Standard Notes: - Represents zero. (D) Withhfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Flint SMSA 


TABLE 2. 


The City: 1963 and 1958 


SIC code 


5251 

52 ex. 5251 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Kind of business 


RETAIL STORES 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers 


55 pt. (554) Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores___ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages). 


59 pt. (591) Drug stores, proprietary stores . 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops . 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 



1963 

Estab¬ 

lish¬ 

ments 

(number) 

Sates 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

1 686 

376 393 

41 767 

12 106 

81 

14 397 

1 953 

440 

35 

3 907 

551 

150 

46 

10 490 

1 402 

290 

49 

51 168 

6 337 

2 295 

9 

39 533 

4 751 

1 708 

16 

4 433 

673 

309 

24 

7 202 

913 

278 

257 

84 023 

6 126 

1 851 

121 

89 574 

8 564 

1 417 

224 

25 378 

2 177 

756 

138 

24 846 

3 537 

1 096 

29 

(0) 

(D) 

(D) 

64 

12 310 

1 780 

592 

42 

10 717 

1 565 

525 

11 

1 648 

193 

78 

29 

3 976 

526 

143 

5 

ID) 

(D) 

(D) 

127 

26 424 

3 356 

713 

36 

11 020 

1 489 

294 

28 

4 910 

794 

162 

63 

10 494 

1 073 

257 

382 

24 601 

5 395 

2 216 

242 

16 698 

4 105 

1 718 

140 

7 903 

1 290 

498 

77 

16 408 

1 748 

630 

230 

19 574 

2 574 

692 

26 

2 497 

118 

46 

7 

621 

94 

26 

15 

2 023 

328 

72 

31 

2 900 

535 

141 

23 

1 266 

230 

64 

5 

2 543 

222 

34 

17 

1 586 

552 

209 


(0) 

(0) . 

(D) 


(number) 


20 937 
(D) 
(D) 


35 090 
(D) 
5 561 
( 0 } 


22 504 
5 200 
10 282 
(D) 
2 046 
4 385 
531 


22 336 
7 093 
4 244 


la 181 
11 796 
6 385 


15 282 
3 067 
(D) 

1 465 

2 543 
1 024 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

jlSSB group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 


3 366 
747 
1 666 
(D) 
243 
11 222 
(D) 
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Flint SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total* .. . 

3 115 

601 499 

61 144 

18 265 

3 305 

451 317 

46 781 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ _ 

212 

33 057 

3 760 

846 

300 

38 868 

4 210 

5251 

Hardware stores _ ___ 

88 

8 485 

997 

278 

112 

6 549 

650 

52 ex. 5251 

Other__ _ _ 

124 

24 572 

2 763 

568 

laa 

32 319 

3 560 

53 part’ 

General merchandise group stores^_ 

109 

72 905 

8 411 

3 237 

124 

41 283 

5 800 

531 

Department stores _ ___ 

14 

53 628 

5 932 

2 240 

9 

27 099 

3 981 

533 

Limited price variety stores_ __ 

48 

9 668 

1 375 

627 

58 

(D) 

(D) 

539 

Miscellaneous general merchandise stores__ 

47 

9 609 

1 104 

370 

51 

(0) 

(D) 

54 

Food stores _ _______ _ 

505 

143 978 

9 880 

3 089 

543 

116 439 

6 927 

55 ex. 554 

Automotive dealers _ _ -____ 

246 

146 855 

12 552 

2 158 

253 

95 925 

1 9 120 

55 pt. (554) 

Gasoline service stations___ 

442 

47 834 

3 973 

1 366 

482 

37 560 

3 046 

56 

Apparel, accessory stores _ 

211 

31 893 

4 257 

1 354 

230 

28 026 

3 952 

561, 567 

Men's, boys’ apparel stores, custom tailors 

37 

6 854 

1 045 

288 

42 

5 846 

808 

562-3, 568 

Women’s clothing, specialty stores 

93 

14 679 

2 056 

690 

86 

12 086 

1 871 

562 

Women's ready-to-wear stores^___ 

61 

12 575 

1 781 

601 

59 

11 041 

1 719 

565 

Family clothing stores^_ _ _ 

23 

4 178 

397 

169 

28 

(D) 

(D) 

566 

Shoe stores _ ___ 

47 

5 258 

661 

174 

51 

5 138 

(D) 

564, 569 

Other apparel, accessory stores___ __ 

n 

924 

98 

33 

17 

(□) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

204 

31 770 

3 897 

833 

227 

27 140 

3 679 

5712 

Furniture stores___ 

61 

12 671 

1 629 

327 

50 

8 756 

1 396 

5713-15, 19 

Other home furnishings stores __ _ 

34 

5 744 

938 

181 

32 

4 463 

791 

572, 573 

Household appliance, radio, television, music 









stores 

109 

13 355 

1 330 

325 

145 

13 921 

1 492 

58 

Eating, drinking places 

645 

39 285 

8 307 

3 465 

650 

25 657 

5 324 

5812 

Eating places _ _ 

418 

25 945 

6 210 

2 661 

438 

16 318 

3 910 

5813 

Drinking places (alcoholic beverages) ^ _ _ 

227 

13 340 

2 097 

804 

212 

9 339 

1 414 

59 pt. (591) 

Drug stores, proprietary stores__ 

128 

24 834 

2 644 

968 

131 

18 626 

2 129 

59 ex. 591 

Other retail stores-^ 

413 

29 088 

3 463 

949 

365 

21 793 

2 5 94 

592 

Liquor stores'_ __ 

33 

3 423 

174 

67 

43 

3 636 

205 

594 

Book, stationery stores __ 

11 

649 

94 

26 

7 

293 

55 

595 

Sporting goods stores, bicycle shops 

20 

2 528 

365 

81 

19 

1 920 

336 

597 

Jewelry stores _ 

42 

3 458 

605 

160 

47 

3 127 

591 

5992 

Florists____ 

44 

1 816 

278 

81 

44 

1 312 

208 

5996 

Camera, photographic supply stores_1 

6 

(0) 

(D) 

(0) 

8 

518 

59 


SELECTED SERVICES 








7011 

Hotels, motels______ 

54 

2 327 

716 

313 

65 

2 327 

735 

783 

Motion picture theaters .. _ ...... 

18 

(D) 

(0) 

(D) 

29 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Flint SMSA 35-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 



district 


tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’_ 

10o5 

19.8 

33.3 

lOOoO 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ __ __ -- 

-63.6 

-31.2 

-15,0 

2,4 

7.2 

3.8 

6.7 

5.5 

8.6 

5251 

Hardware stores_ __ « 

(D) 

(D) 

29.6 

(D) 


1,0 

(D) 

1.4 

1 .5 

52 ex. 5251 

Other ___ 

(D) , 

(D) 

-24.0 

(D) 

! 7.0 

2.8 

(D) 

1 4.1 

7,2 

53 part' 

General merchandise group stores’-^ ... 

36.9 

45.8 

76,6 

27,9 

1 22.5 

13,6 

11,2 

12,1 

9.1 

531 

Department stores __ — - 

48.1 

(D) 

97.9 

24.4 

18.2 

10.5 

(D) 

8.9 

6.0 

533 

Limited price variety stores - - 

(□) i 

-20.3 

(D) 

( 0 ) 

(D) 

1,2 

1.6 

1.6 

(D) 

539 

Miscellaneous general merchandise stores - _ _ 

(D) 

(D) 

(D) 

(D) 

1 (0) 

1.9 

(D) 

1,6 

(D) 

54 

Food stores -- - 

-5.1 

4.8 

23.7 

5.4 

i 

6.3 

22,3 

25.5 

23.9 

25.8 

55 ex. 554 

Automotive dealers —.. __ -- 

13.9 

41.1 

53.1 

19.6 

19.0 

23,8 

20.2 

24.4 

21.3 

55 pt. (554) 

Gasoline service stations-- — 

llo9 

13.5 

27.4 

2.0 

2,0 

6,7 

7.1 

8.0 

8.3 

56 

Apparel, accessory stores’--- 

Men's, boys’ apparel stores, custom tailors 

U7 

10.4 

13.8 

15.2 

16,5 

6.6 

7.2 

5.3 

6.2 

561, 567 

21.6 

(D) 

17 .2 

4.5 

4.1 

(D) 

1.7 

1.1 

1.3 

562-3, 568 

Women's clothing, specialty stores__ 

8.8 

19.7 

21.5 

8.3 

8.4 

3.3 

i ^*3 

2,4 

2.7 

562 

Women’s ready-to-wear stores^ _ __ _ 

2.1 

(D) 

13.9 

7.1 

7.7 

2.8 

' (D) 

2.1 

2.4 

565 

Family clothing stores 3 - _ 

(D) 

-19.5 

(D) 

(D) 

0,6 

0.4 

0.7 

0.7 

(D) 

566 

Shoe stores _ --- 

-23.8 

-9.3 

2.3 

2.1 

3.1 

1«1 

1.4 

0.9 

1.1 

564, 569 

Other apparel, accessory stores- 

(D) 

(D) 

(D) 

%cr) 

0.3 

(D) 

0.2 

0,2 

(D) 

57 

Furniture, home furnishings, equipment stores- 

19.2 

18.3 

17.1 

14.5 

13.4 

7.0 

1 

5,3 

6,0 

5712 

Furniture stores-- 

50.0 

55.4 

44.7 

6.1 

4.5 

2.9 

1 2,3 

2.1 

1.9 

5713-15, 19 

Other home furnishings stores -- 

47.5 

15.7 

28.7 

3.4 

2.6 

1.3 

1 1.4 

1.0 

1.0 

572, 573 

Household appliance, radio, television, music 
stores - -- 

-14.2 

-4.6 

-4.1 

4.9 

6,4 

2,8 

3.5 

2.2 

3.1 

58 

Eating, drinking places-- 

1.3 

35.3 

53.1 

4.0 

4.3 

6,5 

5.8 

6,5 

5.7 

5812 

Eating places-- . - 

-0.4 

41.6 

59.0 

2.9 

3.3 

4,4 

3.8 

4,3 

3.6 

5813 

Drinking places (alcoholic beverages)-— 

1 

6.5 

23.8 

42.8 

1-0 

1.1 

2.1 

2.0 

2.2 

2.«1 

59 pt. (591) 

Drug stores, proprietary stores-- 

25.8 

18.9 

33.3 

3.3 

2.9 

4.4 

4.4 

4.1 ' 

4.1 

59 ex. 591 

1 Other retail stores^-- -- 

8.5 

28,1 

33.5 

5.8 

5,9 

5.2 

4,9 

4,8 

4.8 

592 

Liquor stores-- - - 

(D) 

-18.6 

-5.9 

(D) 

(D) 

0.7 

1.0 

0,6 

! 0.8 

594 

Book, stationery stores-- -- 

(D) 

(0) 

121.5 

(D) 

(D) 

0,2 

(D) 

0.1 

1 0.1 

595 

1 Sporting goods stores, bicycle shops- 

31,8 

38.1 

31.7 

1.1 

0,9 

0,5 

0,5 

0.4 

: 0.4 

597 

Jewelry stores- 

5.4 , 

14.0 

10,6 

1.6 

lu7 

0,8 

0 .8 

0,6 

0.7 

5992 

Florists- 

4.7 

23.6 

38,4 

0.4 

0.5 

0.3 

0.3 

0,3 

0,3 

5996 

Camera, photographic supply stores --- 

(0) 1 

(0) 

(D) 

(0) 

0.3 

0,7 

(D) 

(D) 

0,1 

7011 

SELECTED SERVICES 

Hotels, motels- 

(D) : 

-18.2 

0,0 





{J! 


783 

Motion picture theaters- 

(D) 

(D) 

(D) 


(X) 

(X) 





^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, (X) Not applicable. (-) Minus sign before number denotes decrease. 

2 1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

"‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































35-8 


Flint SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^_ ____-_ __ 

30.4 

33,0 

19.0 

23,0 

52 

Lumber, building materials, hardware, farm equipment dealers 

18,8 

35.5 

8.2 

19.1 

5251 

Hardware stores „ _ _ -_ _- ___ 

(D) 

(D) 

(D) 

3.5 

52 ex. 5251 

Other_ ____ __ _ 

(D) 

(D) 

1 

(D) 

22.3 

53 part* 

General merchandise group stores’'^.-__ __ 

62.3 

66.4 

43.7 

56.4 

531 

Department stores__— __ __ 

70.5 

(D) 

52.0 

69.5 

533 

Limited price variety stores — _ _ _ _ ___ 

(0) 

(D) 

(D) 

(D) 

539 

Miscellaneous general merchandise stores __ __ __ 

(0) 

(D) 

(D) 

(D) 

54 

Food stores _ _ _ __ __ __ 

7.3 

8.1 

4.3 

5.6 

55 ex. 554 

Automotive dealers__ __ __—__ 

25.1 

31.0 

15.3 

20.6 

55 pt. (554) 

Gasoline service stations _______ ___ 

9.2 

9.4 

4.9 

5.6 

56 

Apparel, accessory stores’ _ ^ __ __ _ 

69,9 

75.8 

54.4 

60,9 

561, 567 

Men's, boys' apparel stores, custom tailors_ _ _ 

(D) 

81.6 

75.3 

72.6 

562-3, 568 

Women's clothing, specialty stores _ _ _ __ __ 

76.8 

84.6 

64.4 

71.9 

562 

Women's ready-to-wear stores^ _ __ __ __ __ _ 

75,6 

(D) 

64.5 

7 1.9 

565 

Family clothing stores^ _ _ __ __ ___ 

(D) 

29.8 

(D) 

(D) 

566 

Shoe stores _ _ _ _ __ 

61.5 

73.2 

46.5 

62.4 

564, 569 

Other apparel, accessory stores __ _ ___ __ _ _ 

(D) 

57.6 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores _ _ __ __ _ 

62,9 

62,4 

52.3 

51.4 

5712 

Furniture stores _ __ _ 

63.5 

65.8 

55.3 

53.3 

5713-15, 19 

Other home furnishings stores__ _ __ 

80o4 

63,1 

68,7 

60.0 

572, 573 

Household appliance, radio, television, music stores ___ 

53.9 

60.0 

42.4 

47.4 

58 

Eating, drinking places_ __ ___ 

18.5 

24.7 

11.6 

17.5 

5812 

Eating places __ _ _ _ 

20.2 

28.7 

13.0 

20.7 

5813 

Drinking places (alcoholic beverages) __ ______ 

14.9 

17.3 

8,8 

11.8 

59 pt. (591) 

Drug stores, proprietary stores _ _ ___ _ 

22,8 

21.6 

15,1 

16.0 

59 ex. 591 , 

Other retail stores'*__ _ ___ __ 

34.0 

40,2 

22,9 

28,2 

592 

Liquor stores_ __ ___ 

(D) 

(D) 

(D) 

(D) 

594 

Book, stationery stores _ _ __ __ 

(D) 

(D) 

(D) 

(D ) 

595 

Sporting goods stores, bicycle shops__ 

60.9 

63,8 

48.7 

48.6 

597 

Jewelry stores____ ____ 

63.9 

69,1 

53.6 

56,2 

5992 

Florists _ _ _ _ _ __ __ __ 

40,1 

47.4 

28,0 

37.0 

5996 

Camera, photographic supply stores ___ _ __ 

(D) 

(D) 

(0) 

63.7 


SELECTED SERVICES 





7011 

Hotels, motels _ _ __ __ _ __ 

(D) 

77.3 

(D) 

64.4 

783 

Motion picture theaters__ _ __ 

(D) 

(0) 

(D) 

(cO 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 














































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. 


SIC code 


Includes the planned center known as “North Flint Plaza” and establishments on Detroit St. from Pierson Rd. to West Parkway, the 100 block of east Pierson Rd., 
_3nd the 100 -200 blocks of West Pierson Rd. 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


19 
8 495 


55 ex. 554 


Automotive Dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales___$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


3 56 

(D) 561,567 

562-3, 568 
562 
13 565 

4 497 566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


3 

_ W 

Number of 
estab- 
lishments 


19 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) 


Drug stores, proprietary stores 


1 

10 

2 

5 

3 

2 

1 

1 


1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


2 

1 

1 


54 


Food stores 


2 


59 ex. 591 


Other retail stores 


2 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores 


1 


MRC No. 3. Includes the planned center known as “Northwest Shopping Center” and establishments on Clio Rd. from Canterbury St. to Chateau Ave. 

and on West Pierson Rd. from Cl overlawn Dr. to Montrose St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


54 

29 564 


55 ex. 554 


Automotive dealers 


3 


55 pt. (554) 


Gasoline service stations 


6 


$ 1 , 000 — 


,$ 1 , 000 — 


19 
7 520 


17 

14 545 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


9 

3 

1 

2 

2 

1 


52, 55, 

59 ex, 591 


All other stores; 

Number_ 

Sales —__$1,000- 


18 
7 499 


Number of 
estab- 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


5 

2 


3 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other - 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stdres- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


54 


5 

2 

3 


58 

5812 

5813 

59 pt. (591) 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores- 


59 ex, 591 


Other retail stores 


3 592 

2 594 

1 595 

- 597 

5992 

2 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -•- 

Camera, photographic supply stores 


14 

9 

5 

3 

4 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC. No. 2 is not 
used in this report. 




















































































35-10 Flint SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 4. Includes the planned center known as "South Flint Plaza'^ and establishments on Fenton Rd. from Major Rd. to Bristol Rd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number -- 

40 

55 ex. 554 

Automotive Dealers __ _ — — - 

- 


Sales - -—$1,000— 

21 852 







55 pt. (554) 

Gasoline service stations - ___ 

2 

54, 58, 591 

Convenience goods stores: 






Number_-__ 

14 

56 

Apparel, accessory stores- — —- 

9 


Sales_ _$1,000— 

7 044 

561.567 

Men’s, boys' apparel stores, custom tailors — _ 

2 




562-3, 568 

Women’s clothing, specialty stores — -- 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ -- 

3 


Number- 

19 

565 

Family clothing stores-— - 

” 


Sales __-_— -.$1,000- 

13 951 

566 

Shoe stores_ 

3 




564, 569 

Other apparel, accessory stores_ - -- 

” 

52, 55, 

All other stores: 





59 ex. 591 

Number_ 

7 

57 

Furniture, home furnishings, equipment stores- 

5 


Sales_ _$1,000- 

857 

5712 

Furniture stores__ - - -- 

1 



Number of 

5713-15, 19 

Other home furnishings stores — - 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores___ - —- -- 

4 


Retail stores, total- --- - 

40 

58 

Eating, drinking places _ - - _ - 

5 




5812 

Eating places- 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ — 

1 


ment dealers ____ —- 

2 




5251 

Hardware stores _ __-- _ — — - - 

1 

59 pt. (591) 

Drug stores, proprietary stores- 

2 

52 ex. 5251 

Other_____ 

1 







59 ex. 591 

Other retail stores- 

3 

53 part 

General merchandise group stores __ --— 

5 

592 

Liquor stores- 

— 

531 

Department stores __ --- —_ -- _ -- 

2 

594 

Book, stationery stores- 


533 

Limited price variety stores __ _ _ —- 

1 

595 

Sporting goods stores, bicycle shops __ - - 

” 

539 

Miscellaneous general merchandise stores- 

2 

597 

Jewelry stores- 

1 




5992 

Florists _ 

“ 

54 

Food stores _ --- -— 

7 

5996 

Camera, photographic supply stores- 



Standard Notes: - Represents zero. (D] Withheld to avoid disclosure. (NA) Not available. 











































SMSA 


Fort Wayne, Ind., 


CONTENTS 

[Page numbers listed here omit the chapter prefix, 36- which appears as part of number for each page] 

page 

Standard Metropolitan Statistical Area Map _ 1 

Chart on Retail Sales: 1963 and 1958 _ 3 

TABLE 1 The Central Business District: 1963 and 1958 _ 4 

2 The City: 1963 and 1958 _ 5 

3 The Standard Metropolitan Statistical Area: 1963 and 1958- 6 

4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 _ 7 

5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958_ 8 

6 Other Major Retail Centers in the SMSA: 1963 _ 9 











FORT WAYNE, IND. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 




STANDARD METROPOLITAN 
STATISTICAL AREA 
& CENTRAL CITY 


I 10 20 MILES 

... I_I 


p 


















FORT WAYNE, IND. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 


u. s. HWY. 30 


m M 




vjashington I blvd. 




Fort Wayr)e 
CBD 


^^oTnATE^ 


r _STATEHWY.]&3 ( 
KUUISILL BLVD.^y 


CITY & 
MAJOR 
RETAIL 
CENTERS 




Fort Wayne SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 



1963 


$359 


EACH SYMBOL= 
5% CHANGE 


26 % 


Fort Wayne 



CENTRAL 
BUSINESS DISTRICT 



# 5 % 


Percent Change in Sales, 1958-1963 by Types of Stores 



APPAREL ACCESSORY STORES 


lllllll GENERAL MERCHANDISE GROUP STORES 


[ I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

43 % 



2 % 



DECREASE 









36-4 Fort Wayne SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15. 19 
572,573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other - 


General merchandise group stores^- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^- 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 




1963 



1958' 


Estab¬ 

lish- 

Sales 

Payroll, 

entire 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish- 

Sales 

Payroll, 

entire 

ments 

(number) 

($1,000) 

year 

($1,000) 

ments 

(number) 

($1,000) 

year 

($1,000) 

316 

loo 

267 

13 888 

i) 087 

382 

95 548 

14 560 

14 

1 

999 

230 

49 

13 

2 615 

419 

1 


(D> 

(D) 

(D) 

- 

- 


13 


{ 0 ) 

(01 

(D) 

13 

2 615 

4L9 

10 

25 

359 

3 963 

1 367 

5 

24 887 

4 596 

3 

21 

061 

3 123 

1 on 

3 

(0) 

ID) 

3 


(D) 

(D) 

(D) 

2 

(D) 

ID) 

4 


(D) 

(D) 

ID) 

“ 


■" 

21 

5 

131 

411 

125 

27 

6 739 

489 

19 

31 

285 

2 747 

502 

23 

23 648 

2 358 

20 

2 

702 

276 

94 

24 

2 040 

232 

46 

11 

270 

2 129 

677 

63 

12 867 

2 247 

9 


(0) 

(D) 

ID) 

13 

3 720 

679 

18 

5 

892 

1 185 

392 

25 

6 336 

1 178 

10 

5 

337 

1 088 

356 

14 

5 161 

927 

4 


(D) 

(D) 

ID) 

2 

(D> 

(D) 

15 

1 

787 

266 

74 

20 

2 265 

330 




“ 

- 

1 

(D) 

ID) 

31 

6 

710 

1 083 

206 

43 

6 437 

1 135 

10 

3 

411 

517 

96 

14 

(D) 

ID) 

4 


604 

116 

26 

7 

ID) 

ID) 

17 

2 

695 

450 

84 

22 

2 536 

424 

76 

4 

905 

1 204 

535 

93 

5 520 

1 298 

51 

3 

670 

1 011 

455 

64 

4 107 

1 089 

25 

1 

235 

193 

80 

29 

1 413 

209 

10 

1 

806 

306 

104 

14 

2 546 

422 

69 

9 

120 

1 539 

428 

77 

8 249 

1 364 

7 

1 

282 

108 

51 

7 

843 

86 

7 

1 

140 

150 

49 

5 

1 560 

306 

4 


999 

165 

35 

4 

ID) 

ID) 

11 

1 

411 

294 

62 

11 

1 536 

317 

7 


740 

146 

62 

6 

429 

96 






1 

ID) 

ID) 

9 

2 

202 

785 

555 

12 

2 257 

805 

2 


(D) 

ID) 

ID) 

6 

ID) 

ID) 


^Standard Notes; - Represents zero. (D) WithHfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Fort Wayne SMSA 36-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP ______ 

1 319 

309 393 

37 674 

11 600 

1 350 

245 253 

ID) 

52 

Lumber, building materials, hardware, farm equip- 





1 

! 

1 




ment dealers _ _____ 

70 

10 643 

1 543 

311 

' 72 

10 760 

1 446 

5251 

Hardware stores____ 

24 

(D) 

(D) 

(D) 

! 23 

944 

89 

52 ex. 5251 

Other ___ 

46 

(D) 

(D) 

(D) 

49 

9 816 

1 357 

53 part* 

General merchandise group stores^ __ 

36 

55 295 

8 463 

2 917 

39 

43 418 

7 428 

531 

Department stores_ ___ 

8 

47 257 

7 088 

2 319 

7 

35 173 

6 082 

533 

Limited price variety stores---- 

15 

6 434 

1 188 

522 

18 

ID) 

ID) 

539 

Miscellaneous general merchandise stores__ 

13 

1 604 

187 

76 

12 

ID) 

ID) 

54 

Food stores_ ____ 

165 

67 025 

5 167 

1 650 

1 

148 

53 807 

3 763 

55 ex. 554 

Automotive dealers_ ___ 

98 

67 610 

5 886 

1 073 

87 

47 282 

4 410 

55 pt. (554) 

Gasoline service stations - __ 

177 

IB 728 

1 787 

606 

176 

14 582 

1 315 

56 

Apparel, accessory stores __ — 

105 

22 097 

3 298 

1 147 

95 

16 052 

2 631 

561, 567 

Men's, boys' apparel stores, custom tailors _ — 

13 

(D) 

(D) 

(D) 

18 

4 294 

751 

562-3, 568 

Women’s clothing, specialty stores-- _ 

40 

(D) 

ID) 

ID) 

33 

7 364 

ID ) 

562 

Women's ready-to-wear stores^-- _ 

24 

(D) 

ID) 

ID) 

1 17 

(D) 

ID) 

565 

Family clothing stores^-- 

6 

(D) 

(D) 

(D) 

' 4 

(D) 

ID) 

566 

Shoe stores _ ---- 

41 

3 763 

504 

150 

34 

3 323 

452 

564, 569 

Other apparel, accessory stores___ 

5 

(D) 

(D) 

(D) 

4 

205 

24 

57 

Furniture, home furnishings, equipment stores- 

106 

13 158 

1 954 

402 

122 

11 736 

1 810 

5712 

Furniture stores __ -- 

38 

5 616 

794 

164 

42 

4 209 

697 

1 — ^ 

5713-15, 19 

Other home furnishings stores „ „ __ 

21 

2 147 

316 

69 

22 

2 572 

392 

572, 573 

Household appliance, radio, television, music 









stores_ __ _ 

47 

5 195 

844 

169 

58 

4 955 

721 

58 

Eating, drinking places_ _ _ 

285 

23 755 

5 142 

2 343 

324 

21 141 

4 519 

5812 

Eating places__ _— 

175 

16 414 

4 162 

1 947 

217 

13 944 

3 467 

5813 

Drinking places (alcoholic beverages)-- 

110 

7 341 

980 

396 

107 

7 197 

1 052 

59 pt. (591) 

Drug stores, proprietary stores--- 

64 

12 197 

1 684 

570 

67 

8 171 

ID > 

59 ex. 591 

Other retail stores'^ __ _ 

213 

18 885 

2 750 

781 

220 

18 304 

2 404 

592 

Liquor stores-- - - 

36 

3 888 

277 

117 

35 

(D) 

ID) 

594 

Book, stationery stores_ _ — 

12 

1 624 

215 

67 

10 

1 603 

310 

595 

Sporting goods stores, bicycle shops_— — 

14 

1 433 

205 

46 

6 

883 

124 

597 

Jewelry stores- 

21 

1 698 

324 

70 

18 

1 635 

ID) 

5992 

Florists_ 

17 

(0) 

(D) 

ID) 

17 

ID) 

ID) 

5996 

Camera, photographic supply stores — - 

2 

(D) 

(D) 

(D) 

6 

810 

78 


SELECTED SERVICES 








7011 

Hotels, motels- 

23 

3 247 

(D) 

ID) 

28 

(D) 

ID) 

783 

Motion picture theaters- 

6 

(D) 

(D) 

(D) 

8 

ID) 

ID) 


Standard Notes: -■ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for ‘'nonemployer'’ establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SiC 53. 

^1958 data limited to “employer" establishments. 

"^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































36-6 Fort Wayne SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


1963 


1958 


1 


SIC code 


Kind of business 


RETAIL STORES 
TotaP_ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


53 part* 
531 
533 
539 


General merchandise group stores^- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^- 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists- 

Camera, photographic supply stores _ 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

1 682 

359 

203 

42 

7C2 

13 

188 

1 680 

284 

894 

34 

464 

120 

19 

044 

2 

526 


500 

109 

16 

374 

2 

118 

35 

2 

329 


219 


76 

28 

1 

374 


133 

85 

16 

715 

2 

307 


424 

81 

15 

000 

1 

985 

49 

56 

392 

8 

596 

2 

978 

74 

44 

852 

7 

497 

8 

47 

257 

7 

088 

2 

319 

7 

35 

173 

6 

082 

22 

6 

982 

1 

256 


560 

22 


(0) 


(D) 

19 

2 

153 


252 


99 

29 


(D) 


(D1 

195 

76 

681 

5 

828 

1 

869 

187 

63 

525 

4 

375 

131 

75 

508 

6 

515 

1 

207 

110 

52 

342 

4 

745 

261 

26 

978 

2 

379 


798 

247 

20 

849 

1 

820 

114 

23 

656 

3 

459 

1 

220 

108 

16 

555 

2 

673 

14 

3 

484 


564 


204 

18 

4 

294 


751 

42 

12 

798 

1 

829 


667 

37 

7 

610 

1 

338 

26 

11 

871 

1 

683 


613 

19 

6 

124 

1 

052 

8 

2 

834 


479 


161 

4 


(D) 


(0) 

44 

4 

149 


549 


166 

41 

3 

450 


461 

6 


391 


38 


22 

6 


(D) 


<0) 

125 

15 

960 

2 

385 


495 

143 

13 

302 

1 

961 

50 

7 

822 

1 

134 


239 

48 

4 

786 


743 

23 

2 

423 


350 


74 

26 

2 

928 


424 

52 

5 

715 


901 


182 

69 

5 

588 


794 

351 

27 

594 

5 

959 

2 

719 

374 

23 

462 

5 

016 

218 

18 

977 

4 

798 

2 

260 

253 

15 

623 

3 

881 

133 

8 

617 

1 

161 


459 

121 

7 

839 

1 

135 

75 

13 

464 

1 

835 


636 

75 

9 

242 

1 

252 

261 

23 

926 

3 

220 


909 

253 

24 

391 

3 

007 

37 

3 

959 


282 


118 

36 

2 

984 


259 

12 


(D) 


<D) 


(D) 

10 

1 

603 


310 

17 

1 

672 


223 


51 

6 


883 


124 

23 

1 

720 


324 


70 

21 

2 

154 


463 

25 

1 

121 


211 


87 

18 


718 


153 

2 


(D) 


(D) 


(D) 

6 


810 


78 

37 

4 

023 


(D) 


(0) 

47 

3 

403 

1 

062 

9 


(d) 


(D) 



14 


(D) 


(D) 


^Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 



































MAJOR RETAIL CENTERS 


Fort Wayne SMSA 36-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 



Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Tofal^_ _ 

5.0 

26.2 

26. 1 

100,0 

100.0 

100.0 

100.0 

100,0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ ___ 

-23.6 

-1. 1 

16.3 

2.0 

2.7 

3.4 

4.4 

5.3 

5,8 

5251 

Hardware stores ___ 

(D) 

(D) 

69.5 

(d) 

- 

(D) 

0.4 

0.6 

0.5 

52 ex. 5251 

Other__ _ 

(d) 

(d) 

11.4 

(d) 

2.7 

(d) 

4.0 

4.7 

5.3 

53 part" 

General merchandise group stores^-i_ 

1.9 

27.4 

25.7 

25.3 

26.0 

17.9 

17.7 

15.7 

15.7 

531 

Department stores _____ 

(D) 

34.4 

34.4 

21.0 

(d) 

15.3 

14.3 

13.2 

12.3 

533 

Limited price variety stores ___ 

(d) 

(D) 

(D) 

(D) 

(d) 

2. 1 

(D) 

2.0 

(d) 

539 

Miscellaneous general merchandise stores__ 

(D) 

(d) 

(d) 

(D) 


0.5 

(D) 

0.6 

(d) 

54 

Food stores __ _ _ __ 

-23. 9 

24.6 

20. 7 

5.1 

7.1 

21.7 

21.9 

! 21.3 

22.3 

55 ex. 554 

Automotive dealers__ 

32.3 

43.0 

44. 3 

31.2 

24.8 

21.9 

19.3 

21,0 

18.4 

55 pt. (554) 

Gasoline service stations _ ___ 

32.5 

28.4 

29.4 

2.7 

2. i 

6.1 

6.0 

7.5 

7.3 

56 

Apparel, accessory stores’__ _ _ 

Men’s, boys’ apparel stores, custom tailors__ 

-12.4 

37.7 

42.9 

11.2 

13.5 

7.1 

6.5 

6.6 

5.8 

561, 567 

(d) 

(D) 

-18.9 

(d) 

3. 9 

(d) 

1.6 

1.0 

1.5 

562-3, 568 

Women’s clothing, specialty stores _ ___ __ 

-7.0 

(d) 

68.2 

5.9 

6.6 

(d) 

3.0 

3.6 

2.7 

562 

Women's ready-to-wear stores^__ __ 

3.4 

(d) 

93.8 

5.3 

5.5 

(d) 

(D) 

3.3 

2.1 

565 

Family clothing stores^ _ __ 

(D) 

Cd) 

(d) 

(d) 

(d) 

(D) 

(d) 

0.8 

(d) 

566 

Shoe stores _ __ 

-21.1 

13.2 

20.3 

1.8 

2.4 

1.2 

1.4 

1.2 

1.2 

564, 569 

Other apparel, accessory stores_ 

(d) 

(D) 

(D) 

- 

; (D) 

(D) 

0. 1 

0. 1 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

4.2 

12.1 

20.0 

6.7 

6.7 

4.3 

4.8 

4.4 

4.7 

5712 

Furniture stores ____ 

(d) 

38.2 

63.4 

3.4 

(o) 

1.9 

1.8 

2.2 

1.7 

5713-15, 19 

Other home furnishings stores___ 

(d) 

-16.5 

-17.2 

0.6 

(d) 

0.7 

1.0 

0.7 

1.0 

572, 573 

Household appliance, radio, television, music 
stores_ 

6.3 

4.8 

2.3 

2.7 

2.6 

1.7 

2.0 

1.6 

2.0 

58 

Eating, drinking places ___ 

-11.1 

12.4 

17.6 

4.9 

5.8 

7.7 

8.6 

7.7 

8.2 

5812 

Eating places __ _ __ 

-10.6 

17.7 

21.5 

3.7 

4. 3 

5,3 

5.7 

5.3 

5.5 

5813 

Drinking places (alcoholic beverages) -- 

-12.6 

2.0 

9. 9 

1.2 

1.5 

2.4 

2. 9 

2.4 

2. 7 

59 pt. (591) 

Drug stores, proprietary stores__ ___ 

-29. 1 

49.3 

45.7 

1.8 

2.7 

3.9 

3. 3 

3,7 

3.2 

59 ex. 591 

Other retail stores'*_____ 

10.6 

3.2 

-1.9 

9. 1 

8,6 

6.1 

7.5 

6.7 

8.6 

592 

Liquor stores _ _ - 

52.1 

(d) 

32.7 

1.3 

0. 9 

1.3 

(d) 

1.1 

1.0 

594 

Book, stationery stores___- 

-26.9 

1.3 

(D) 

1. 1 

1.6 

0.5 

0.7 

(d) 

0.6 

595 

Sporting goods stores, bicycle shops __ __ 

(d) 

62.3 

89.4 

1.0 

(d) 

0.5 

0.4 

0.5 

0.3 

597 

Jewelry stores _ _ _ 

-8. 1 

3.9 

-20. 1 

1.4 

1.6 

0.5 

0.7 

0.5 

0.8 

5992 

Florists - --- - - - 

72.5 

(I>) 

56. 1 

0. 7 

0.4 

(d) 

(d) 

0.3 

0. 3 

5996 

Camera, photographic supply stores - _ - _ - 

(d) 

(D) 

(D) 

- 

(d) 

(d) 

3.3 

(d) 

0.3 

7011 

SELECTED SERVICES 

Hotels, motels-- ---- 


(d) 

18.2 

(X) 

(x) 

(x) 

(x) 

(x) 

(X) 

783 

Motion picture theaters -- 

(D) 

(D) 

U) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withtlfeld.to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































36-8 


Fort Wayne SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 





Central business district sales as— 


SIC code 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ —_ __ _ ___ __ 

32.4 

39.0 

27.9 

33.5 

52 

Lumber, building materials, hardware, farm equipment dealers_ 

18.8 

24.3 

10.5 

16.0 

5251 

Hardware stores_ _ _ _ _ _ _ __ 

(d) 

- 

(d) 


52 ex. 5251 

Other __ __ __ _ 

(d) 

1 

26.6 

(d) 

17.4 

53 part* 

General merchandise group stores___ _— 

45.9 

57.3 

45.0 

55.5 

531 

Department stores__ _ __— 

44.6 

(D) 

44.6 

(d) 

533 

Limited price variety stores ____ _ _ _ 

(d) 

(d) 

(d) 

(D) 

539 

Miscellaneous general merchandise stores _ _ _ _ _ _ 

(d) 

“ 

(d) 


54 

Food stores _ ____ _ 

7.6 

12.5 

6.7 

10.6 

55 ex. 554 

Automotive dealers _ _ _ _ _ ____ _ _ 

46.3 

50.0 

41.4 

45.2 

55 pt. (554) 

Gasoline service stations _ __ _ , __ 

14.4 

14.0 

10.0 

9.8 

56 

Apparel, accessory stores _ _ __ ___ 

51.0 

80.2 

47.6 

77.7 

561, 567 

Men's, boys' apparel stores, custom tailors - _ 

(d) 

86.6 

(d) 

86.6 

562-3, 568 

Women’s clothing, specialty stores _ __ __ ___ 

(d) 

86.0 

46.0 

83.3 

562 

Women’s ready-to-wear stores^ __ _ ___ 

(D) 

(D) 

45.0 

84.3 

565 

Family clothing stores^ _ _ ____ _ __ 

(d) 

(d) 

(D) 

1 (d) 

566 

Shoe stores _ _ _ __ _ __ __ ^ ___ 

47.5 

68.2 

43. 1 

65.7 

564, 569 

Other apparel, accessory stores __ _ __ •_____ 

(d) 

(d) 

- 

(D) 

57 

Furniture, home furnishings, equipment stores __ __ __ 

51.0 

54.8 

42.0 

48.4 

5712 

Furniture stores __ _ _ 

58.6 

(d) 

43.6 

(D) 

5713-15, 19 

Other home furnishings stores __ ___ _ 

28.1 

(d) 

24.9 

(d) 

572, 573 

Household appliance, radio, television, music stores __ 

51.9 

51.2 

47.2 

45.4 

58 

Eating, drinking places_ _ _ __ 

20.6 

26.1 

17.8 

23. 5 

5812 

Eating places __ ____ 

22.4 

29.5 

19.3 

26.3 

5813 

Drinking places (alcoholic beverages)_ _ _ 

16.8 

19.6 

14.3 

18. 0 

59 pt. (591) 

Drug stores, proprietary stores _ __ _ _ 

14.8 

31.2 

13.4 

27.5 

59 ex. 591 

Other retail stores^___ _ _ 

48.3 

45. 1 

38. 1 

33.8 

592 

Liquor stores _ __ ___ 

33.0 

(d) 

32.4 

28.3 

594 

Book, stationery stores _ __ 

70.2 

97.3 

(d) 

97,3 

595 

Sporting goods stores, bicycle shops _ ____ ^ 

69.7 

(D) 

59.7 

( d) 

597 

Jewelry stores __ ___ _ __ _ 

83. 1 

93.9 

82.0 

71.3 

5992 

Florists __ ___ _ __ __ 

(d) 

(d) 

66.0 

5>9. 7 

5996 

Camera, photographic supply stores _ _ _ ___ __ 

(D) 

(d) 

(D) 

(d) 

7011 

SELECTED SERVICES 

Hotels, motels - ___ ____ 

67.8 

(d) 

54.7 

66.3 

783 

Motion picture theaters ___ ___ _ 

(D) 

(d) 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withttfeld to avoid disclosure, (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as "Southgate Plaza Shopping Center" and establishments in the area bounded by E. Pettit Ave., east side of Lafayette St., 

South Calhoun Elementary School boundary and west side of South Calhoun St. (Ft. Wayne) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$i,ooo__ 


33 
11 491 


55 ex. 554 


Automotive Dealers 


1 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales _$1,000_. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000._ 


6 

4 455 


17 
5 958 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000__ 


Retail stores, total 


8 

1 078 
Number of 
estab¬ 
lishments 


33 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

11 

2 

4 

3 

4 
1 

1 


1 

2 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


5 

2 

2 

1 


54 


Food stores 


59 ex, 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 2. Includes the planned center known as “Northcrest Shopping Center" and establishments on California Rd. East from Coldwater Rd. to Parnell Ave. (Ft. Wayne) 


SIC code 


54. 58. 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Kind of business 

Total 

SIC code 

Retail stores, total: 



Number_- 

26 

55 ex. 554 

Sales _ _$1,000 

19 939 




55 pt. (554) 

Convenience goods stores: 



Number_ __ _ _- 

9 

56 

Sales___$1,000-.- 

4 691 

561,567 



562-3, 568 

Shopping goods stores: 


562 

Number - __ . 

13 

565 

Sales _ — _$1,000— 

12 476 

566 



564,569 

All other stores: 



Number___- 

4 

57 

SalP.q __ . $l,000_ 

2 772 

5712 


Number of 

5713-15, 19 


estab¬ 

572, 573 


lishments 


Retail stores, total__ _ ' 

26 

58 



5812 

Lumber, building materials, hardware, farm equip¬ 


5813 

ment dealers___ — 

_ 


Hardware stores — _— 

- 

59 pt. (591) 

Other --— 

- 




59 ex. 591 

General merchandise group stores-— 

3 

592 

Department stbres_ 

1 

594 

Limited price variety stores —-- 

2 

595 

Miscellaneous general merchandise stores- 

_ 

597 



5992 

Food stores_ __ — ~ 

2 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive dealers 


1 


Gasoline service stations 


2 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 

Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists-- 

Camera, photographic supply stores- 


9 

2 

2 

2 

1 

3 

1 

1 

1 


6 

6 

1 

1 

1 


Standard Notes: - Represents zero. (C) Withheld to avoid disclosure. (NA) Not available. 






















































































TABLE 6. Other Major Retail Centers in the SMSA; 1963 —Continued 


MRC No. 3. includes the planned center known as "Miracle Mart" and establishments on Bluffton Rd. from Vesey Ave. to Brooklyn Ave. (Ft. Wayne) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


10 

9 00 3 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

2 


$ 1 , 000 — 


$ 1 , 000 — 


3 

2 340 


3 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


4 

(P) 

Number of 
estab¬ 
lishments 


10 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

1 

1 


1 

1 


1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

- 595 

597 
5992 
1 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 4 . Includes the establishments in the area bounded by Oakdale Dr., S. Clinton, E. Foster Pkwy., and west side of S. Calhoun (Ft. Wayne) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


Retail stores, total: 

Number_ 

Sales_$1,000— 

Convenience goods stores: 

Number_ 

Sales___$1,000— 


17 

19 793 


7 

2 678 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


4 

(D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


6 

_ ^ 

Number of 
estab¬ 
lishments 


17 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 


1 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking placer.- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 |^. (591) 


Drug stores, proprietary stores 


1 

2 

2 

2 

2 


1 

1 


2 

2 


53 part 
531 
533 
539 


General merchani^lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists -•—_!.- 

Camera, photographic supply stores 


2 

1 


1 




/n\ i.. 
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37i4 Fort Worth SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
v^orkweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total _ 

351 

119 586 

18 916 

6 137 

402 

140 217 

21 787 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers L_ _ 

12 

664 

91 

25 

6 

584 

86 

5251 

Hardware stores - 

3 

4 39 

60 

15 

3 

(D) 

(D> 

52 ex. 5251 

Other __ __ _ 

9 

225 

31 

10 

3 

(D) 

(Dl 

53 part* 

Genera! merchandise group stores^ .. _ — __ 

11 

58 497 

10 210 

3 698 

14 

71 121 

11 710 

531 

Department storesr__ 

4 

56 896 

9 866 

3 548 

6 

68 253 

11 193 

533 

Limited price variety stores _ __ 

4 

1 465 

336 

146 

5 

2 601 

517 

539 

Miscellaneous general merchandise stores_ 

3 

136 

8 

4 

3 

267 

” 

54 

Food stores ___ ___ 

20 

1 225 

128 

45 

17 

2 407 i 

171 

55 ex. 554 

Automotive dealers _ __ _ ____ 

10 

24 84 3 

2 311 

37 5 

17 

19 070 

1 633 

55 pt. (554) 

Gasoline service stations_ __ __ 

1 1 

846 

105 

41 

14 

1 118 

110 

56 

Apparel, accessory stores__ _ __ 

62 

13 393 

2 228 

658 




561,567 

Men’s, boys' apparel stores, custom tailors 

19 

4 043 

763 

193 


17 488 

2 804 

562-3, 568 

Women’s clothing, specialty stores __ _ _ 

17 

5 652 

946 

307 

22 

5 957 1 

1 030 

562 

Women’s ready-to-wear stores^___ 

15 

4 431 

772 

278 

22 

7 034 

1 130 

565 

Family clothing stores^___ 

5 

950 

149 

1^6 

17 

6 249 

1 036 

566 

Shoe stores _ _ _ _ __ 

18 

2 354 

318 

90 

4 

574 

79 

564, 569 

Other apparel, accessory stores_ - _ 

3 

394 

52 

22 

23 

3 

3 694 
229 

530 

35 

57 

Furniture, home furnishings, equipment stores_ 

21 

i 

' 4 198 

836 

196 




5712 

Furniture stores__ __ 

8 

2 990 

651 

151 

3l 

7 376 

1 274 

5713-15, 19 

Other home furnishings stores_- 

2 

(D) 

(D) 

(D) 

17 

,1 

4 874 

854 

572, 573 

Household appliance, radio, television, music 





*4 

115 

14 


stores ___ -__ _ __ . 

11 

(D) 

(D) 

(D) 

10 

2 387 

406 

58 

Eating, drinking places ___ 

89 

4 957 

1 343 

630 

102 

6 336 

1 806 

5812 

Eating places_— _ _ _ __ __ 

65 

4 227 

1 235 

572 

78 

RQil 

1 ARA 

5813 

Drinking places (alcoholic beverages) __ 

24 

7 30 

108 

58 

24 

742 , 

i OOO 

120 

59 pt. (591) 

Drug stores, proprietary stores __ - _ 

10 

2 162 

349 

119 

13 

3 331 

448 

59 ex. 591 

Other retail stores'*__ 

105 

8 781 

1 315 

350 

114 

11 386 

1 745 

592 

Liquor stores _ _ _ 

15 

1 236 

80 

28 

11 

1 498 

70 

594 

Book, stationery stores_ __ 

5 

(D) 

(D) 

(D) 

9 

804 

99 

595 

Sporting goods stores, bicycle shops _ _ 

2 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

597 

Jewelry stores_ _ ___ 

16 

3 877 

598 

154 

19 

4 693 

892 

5992 

Florists_— __ — __ 

1 

(D) 

(D) 

(d) 

5 

154 

12 

5996 

Camera, photographic supply stores_ 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels _ ___ 

36 

3 676 

1 532 

861 

48 

3 849 

1 300 

783 

Motion picture theaters _ 

4 

(D) 

(D) 

(D) 

6 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) WithHfeld to avoid disclosure. (NA) Not available. ’’1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Fort Worth SMSA 37-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

_1 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

1 

($1,000) 

n 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ _ 

3 221 

599 011 

71 853 

23 047 

3 566 

561 766 

62 453 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ __ _ ____ 

126 

27 178 

3 772 

824 

180 

39 446 

4 367 

5251 

Hardware stores__ ___ 

19 

1 734 

193 

55 

34 

1 821 

185 

52 ex. 5251 

Other __ _ _ 

107 

25 444 

3 579 

769 

146 

37 625 

4 182 

53 part* 

General merchandise group stores^ __ _ 

150 

129 662 

20 470 

7 002 

103 

107 265 

16 529 

531 

Department stores__ __ __ 

21 

105 119 

16 624 

5 602 

16 

(D) 

(U) 

533 

Limited price variety stores _ __ 

77 

17 032 

2 933 

1 091 

45 

6 036 

991 

539 

Miscellaneous general merchandise stores __ __ 

52 

7 511 

913 

309 

30 

(D) 

(D) 

54 

Food stores _ __ __ 

446 

124 437 

' 8 by2 

3 135 

551 

' 127 358 

8 156 

55 ex. 554 

Automotive dealers____ 

366 

139 375 

11 530 

2 246 

372 

^ 109 896 

8 199 

55 pt. (554) 

Gasoline service stations____ __ 

504 

38 682 

3 794 

1 342 

582 

37 440 

3 446 

56 

Apparel, accessory stores____ 

164 

23 959 

3 713 

1 159 

173 

25 036 

3 678 

561,567 

Men’s, boys’ apparel stores, custom tailors_ 

33 

5 265 

957 

248 

34 

6 967 

1 196 

562-3, 568 

Women’s clothing, specialty stores __ 

44 

7 642 

1 203 

413 

56 

8 660 

1 306 

562 

Women’s ready-to-wear stores^__ 

37 

6 265 

1 001 

371 

37 

7 461 

1 174 

565 

' Family clothing stores^__ _ 

21 

3 956 

581 

204 

21 

3 561 

429 

566 

1 Shoe stores___ _ 

48 

5 812 

788 

231 

42 

4 809 

639 

564, 569 

Other apparel, accessory stores _ 

18 

i 284 

184 

63 

18 

1 005 

108 

57 

Furniture, home furnishings, equipment stores_ 

163 

I 20 582 

2 836 

636 . 

218 

23 685 

3 379 

5712 

Furniture stores -- 

64 

10 035 

1 593 

356 

94 

11 243 

1 570 

5713-15, 19 

Other home furnishings stores - —- 

23 

, 2 443 

333 

69 

45 

2 038 

249 

572, 573 

Household appliance, radio, television, music 









stores _ __—_ - . 

76 

8 104 

910 

2il 

79 

10 404 

1 560 

58 

Eating, drinking places _ „ _ 

695 

1 40 056 

9 436 

4 352 ■ 

656 

1 31 677 

7 425 

5812 

Eating places _ _ _ _ — 

498 

35 717 

8 838 

4 033 

515 

i 28 238 

7 021 

5813 

Drinking places (alcoholic beverages) - 

197 

4 339 

598 

319 

141 

3 439 

404 

59 pt. (591) 

Drug stores, proprietary stores _ _ 

93 

20 962 

3 271 

1 115 

116 

21 507 

3 250 

59 ex. 591 

Other retail stores'* — _ - -- — 

514 

34 118 

! 4 139 

1 236 

1 615 

1 38 456 

4 024 

592 

Liquor stores __— —-— — 

129 

10 104 

500 

171 

1 156 

j 12 372 

406 

594 

Book, stationery stores __- __ — .. 

15 

(0) 

(D) 

<0) 

’ 27 

' (D) 

(D) 

595 

Sporting goods stores, bicycle shops —- 

19 

949 

126 

40 

1 22 

1 1 221 

81 

597 

Jewelry stores -_— -- 

46 

7 814 

1 159 

371 

' 48 

5 845 

1 010 

5992 

Florists_ 

51 

2 533 

502 

133 

60 

2 365 

433 

5996 

Camera, photographic supply stores- 

3 

402 

40 

9 

6 

818 

127 


SELECTED SERVICES 



i 





7011 

Hotels, motels- 

105 

7 837 

1 2 824 

1 331 

124 

7 209 

2 371 

783 

Motion picture theaters- 

26 

(D) 

1 (D) 

(d) 

35 

3 378 

814 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

Hata limitoH tn "omnlnuor" pctahl ichmontc 





































37-6 Fort Worth SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

1 - 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) | 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP - - _ - _ 

4- 898 

826 167 

94 389 

30 998 

4 846 

702 910 

74 567 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ _ _ __ 

223 

38 427 

5 220 

1 141 

271 

47 750 

5 100 

5251 

Hardware stores _ _ - ______ 

34 

2 286 

(D) : 

(D> 

50 

(D) 

(D) 

52 ex. 5251 

Other_ _ . _ _ _ - 

189 

36 141 

(D) ! 

(D) 

221 

(D) 

ID) 

53 part* 

General merchandise group stores2__ _ _ 

223 

153 443 

23 849 

8 198 

180 

120 no 

17 989 

531 

Department stores __ _ _ 

26 

121 803 

18 977 

6 353 

18 

105 830 

16 210 

533 

Limited price variety stores _ _ _ _ 

108 

20 805 

3 496 

1 370 

65 

7 565 

1 202 

539 

Miscellaneous general merchandise stores _ 

89 

10 835 

1 376 

475 

63 

6 715 

577 

54 

Food stores_ _ __ _ — _ 

711 

197 119 

13 595 

4 976 

790 

171 883 

10 731 

55 ex. 554 

Automotive dealers — - __ -- 

556 

185 788 

14 881 

3 060 

501 

139 443 

10 185 

55 pt. (554) 

Gasoline service stations __ _ _ _ 

851 

61 391 

5 754 

2 078 

828 

51 454 

4 567 

56 

Apparel, accessory stores __ __ 

257 

31 434 

4 479 

1 486 

226 

29 283 

4 149 

561,567 

Men's, boys’ apparel stores, custom tailors __ 

45 

6 161 

1 043 

274 

41 

7 647 

1 274 

562-3, 568 

Women’s clothing, specialty stores _ _ _ 

77 

9 215 

1 393 

499 

75 

9 707 

1 417 

562 

Women’s ready-to-wear stores^ __ __ 

67 

7 770 

1 180 

452 

51 

8 311 

1 270 

565 

Family clothing stores^ _ ____ 

47 

7 388 

935 

360 

31 

ID) 

(D) 

566 

Shoe stores - __ _ _ ___ 

67 

7 187 

907 

285 

53 

5 453 

713 

564, 569 

Other apparel, accessory stores __ -- 

21 

1 483 

201 

68 

22 

(0) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

252 

27 628 

3 681 

852 

203 

27 478 

3 808 

5712 

Furniture stores ___ _ 

107 

13 980 

2 057 

472 

119 

13 274 

1 799 

5713-15, 19 

Other home furnishings stores_ _ _ 

37 

3 200 

447 

104 

54 

2 376 

286 

572,573 

Household appliance, radio, television, music 









stores_ __ __ __ _ 

108 

10 448 

1 177 

276 

110 

11 828 

1 723 

58 

Eating, drinking places ___ 

970 

53 957 

12 658 

5 916 

834 

39 496 

9 155 

5812 

Eating places _____ 

732 

40 340 

11 931 

5 512 

672 

35 413 

8 671 

5813 

Drinking places (alcoholic beverages) _ _ 

238 

5 617 

727 

404 

162 

4 083 

484 

59 pt. (591) 

Drug stores, proprietary stores __ __ _ __ 

149 

30 786 

4 784 

1 607 

165 

27 550 

4 097 

59 ex. 591 

Other retail stores^ ___ _ 

706 

46 194 

5 488 

1 684 

768 

48 463 

4 786 

592 

Liquor stores __ __ __ _ _ 

154 

12 722 

627 

213 

179 

14 402 

492 

594 

Book, stationery stores_ _ _ __ 

17 

1 838 

248 

76 

28 

1 457 

174 

595 

Sporting goods stores, bicycle shops __ _ 

39 

1 423 

154 

53 

47 

1 864 

115 

597 

Jewelry stores_ _ _ _ 

55 

8 436 

1 236 

400 

54 

6 036 

i 032 

5992 

Florists - _ _— _ 

71 

3 054 

577 

166 

74 

2 777 

498 

5996 

Camera, photographic supply stores __ 

3 

471 

49 

12 

6 

818 

127 


SELECTED SERVICES 








7011 

Hotels, motels _ ___ __ 

1 149 

10 499 

3 414 

1 590 

168 

8 367 

2 645 

783 

Motion picture theaters _ _ ___ 

i ' 

3 667 

(D) 

(D) 

48 

4 013 

938 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 {ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Fort Worth SMSA 37-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


SIC code 

1 - 

Kind of business 

Percent change in sales 

Percent distribution of sales 

Central 

business 

district 

City 

Standard 

metro* 

politan 

statis* 

tical 

area 

Central business 
district 

City 

standard 
metropolitan 
statistical area 


1958 

1963 

1 1958 

1963 

1958 


RETAIL STORES 











Total^_ - 

- 14.7 

6.6 

17.5 

100.0 

100.0 

100.0 

100.0 

100.0 

^ 100,0 

52 

Lumber, building materials, hardware, farm equip* 











ment dealers __-___ 

13.7 

- 31.1 

- 19.5 

0.6 

0.4 

4.5 

7.0 

4.7 

6.8 

5251 

Hardware stores---- 

(D) 

- 4.8 

(d) 

0.4 

(d) 

0.3 

0.3 

0.3 

(d) 

52 ex. 5251 

Other----- 

(d) 

- 32.4 

(D) 

0.2 

(0) 

4.2 

6.7 

4.4 

(d) 

53 part- 

General merchandise group stores’'^,.-- _ 

- 17.8 

20.9 

27.7 

48.9 

50,7 

21.6 

19.1 

18.6 

17.1 

531 

Department stores__ ___ _ 

-16.6 

(D) 

15 . 1 

47.6 

48.7 

17.5 

(D) 

14.7 

15.0 

533 

Limited price variety stores_- _ _ 

- 43.7 

182.2 

175.0 

1.2 

1.8 

2.8 

1.1 

2.5 

1.1 

539 

Miscellaneous general merchandise stores __ 

- 49.1 

(D) 

61.3 

0 . 1 

0.2 

1.3 

(d) 

1.3 

1.0 

54 

Food stores_ -- -____ _- 

-qo 2 

-2 

1 U 7 

1 o 

X 7 

2 LL .8 

P ? 7 

P 3 9 

2 iL ^ 

55 ex. 554 

Automotive dealers — - 

30.3 

26.8 

33,2 

20.8 

13.6 

1 

23.3 

19.6 

22.5 

19.8 

55 pt. (554) 

Gasoline service stations ... _ __ __ _ 

- 24.3 

3,3 

19.3 

0.7 

0.8 

6.5 

6.7 

7.4 

7.3 

56 

Apparel, accessory stores^-- --- — 

- 23.4 

- 4,3 

7.3 

11.2 

12.5 

1 4.0 

4.5 

3.8 

4.2 

561, 567 

Men's, boys’ apparel stores, custom tailors — _ 

- 32.1 

- 24.4 

- 19.4 

3.4 

4.2 

1 0.9 

1.2 

0.7 

1.1 

562-3, 568 

\A/nmf»n\ clothing specialty stores 

- 19 6 

- 11 8 


4 7 

5 0 

1 1 

1 

1 1 

1 4 

562 

Women's ready-to-wear stores^ 

-29 1 

-16 0 

-6 5 

3 7 

4 5 

1 0 

1 3 

n Q 

1 ? 

565 

Family clothing stores^_ _ 

65!5 

11.1 

(D) 

oie 

■On 4 

0.7 

0.6 

oio 

(D) 

566 

Shoe stores -_ _ - 

- 36,3 

20.8 

31,8 

? n 

? ft 

1 0 

n , Q 

n. 9 

0.8 

564, 569 

Other apparel, accessory stores —- -- 

72!o 

2 ?! 8 

(d) 

o!3 

0,2 

o!2 

0.2 

0.2 

(0) 

57 

Furniture, home furnishings, equipment stores- 

- 43.1 

- 13.1 

0.5 

3.5 

5.3 

3.4 

4.2 

3.3 

3.9 

5712 

Furniture stores _ __ _ 

- 38.7 

- 10.7 

5.3 

2.5 

3.5 

1.7 

2,0 

1.7 

1.9 

5713-15, 19 

Other home furnishings stores --— 

(D) 

19.9 

34.7 

(d) 

0.1 

0.4 

0.4 

0.4 

0.3 

572, 573 

Household appliance, radio, television, music 











stores_- - -- — — 

(D) 

- 22.1 

- 11.7 

(d) 

1.7 

1.3 

1.6 

1.3 

1.7 

58 

Eating, drinking places- 

- 21.8 

26.4 

36,6 

4.1 

4.5 

6.7 

5.6 

6.5 

5.6 

5812 

Eating places-- — - -- — 

- 24.4 

26.5 

36,5 

3.5 

4.0 

6.0 

5,0 

5,8 

5.0 

5813 

1 Drinking places (alcoholic beverages) - 

-1,6 

26.2 

37.6 

0.6 

0.5 

0,7 

0.6 

i 0.7 

0.6 

59 pt. (591) 

Drug stores, proprietary stores- - 

- 34.5 

- 2.5 

11.7 

1.8 

2,4 

5.5 

1 

3.8 

3.7 

3.9 

59 ex. 591 

Other retail stcre<;‘^ 

—22 9 

- 11.3 

-4 . 7 

7 . 3 

8,1 

5.7 

6,8 

5 , 6 

6 . 9 

592 

Liquor stores_ 

-ivis 

18!3 

-ll!? 

i!o 

i!i 

l!? 

2.2 

i!5 

2.0 

594 

Book, stationery stores- 

(D) 

(d) 

26.1 

(D) 

0,6 

(d) 

(d) 

0.2 

0.2 

595 

Sporting goods stores, bicycle shops- 

(D) 

- 22.3 

- 23.7 

(d) 

(d) 

0.2 

0.2 

0.2 

0.3 

597 

Jewelry stores- 

- 17.4 

33.7 

39.8 

3.2 

3.3 

1.3 

1.0 

1.0 

0.9 

5992 

Florists_ 

(d) 

7.1 

10.0 

(d) 

0.1 

0.4 

0.4 

0.4 

0.4 

5996 

Camera, photographic supply stores- 

(0) 

- 50.9 

- 42.4 

(D) 

(D) 

0.1 

0.1 

0.1 

0.1 


SELECTED SERVICES 










7011 

Hotels, motels_ 

- 4.5 

8.7 

25.5 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

(D) 

(D) 

- 8.6 

(X) 

(X) 

(X) 

(x) 

(x) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

’ 1958 group totals for SIC 53 and 56 may include data for “nonemployer- establishments which could not be classified and tabulated by detailed kinds of business. 

^ Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

M958 data limited to "employer’ establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































37-8 Fort Worth SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 

1 

RETAIL STORES 






Total^—-- - - 

' 20.0 

i 

25.0 

14.5 

19.9 

52 

Lumber, building materials, hardware, farm equipment dealers _ — 

2.4 

1.5 

1.7 

1.2 

5251 

Hardware stores- 

25.3 

(D) 

19.2 

(D) 

52 ex. 5251 

Other- - - —- — 

0.9 

(D) 

0.6 

(D) 

53 part* 

General merchandise group stores’ll--- — — 

45.1 

66.3 

38.1 

59.2 

531 

Department stores--- — 1 

54.1 

: (D) 

46.7 

64.5 

533 

Limited price variety stores- ---- 

8.6 

43.1 

7.0 

34.4 

539 

Miscellaneous general merchandise stores- -— | 

1.8 

(d) 

1.2 

4.0 

54 

Food stores _- - -- _____ 

1.0 

1.9 

0.6 

1.4 

55 ex. 554 

Automotive dealers _ ---- -- -- - 

17.8 

17.4 

13.4 

13.7 

55 pt. (554) 

Gasoline service stations__ __ - -- - 

2.2 

3.0 

1.4 

2.2 

56 

Apparel, accessory storesL_ __ ____ 

55.9 

69.8 

42.6 

59.7 

561, 567 

Men’s, boys' apparel stores, custom tailors__ — — 

76.8 

85.5 

65.6 

77.9 

562-3, 568 

Women's clothing, specialty stores__ _ _ _ — _ _ 

74.0 

81.2 

61.3 

72.5 

562 

Women's ready-to-wear stores^___ ____ 

70.7 

83,7 

57.0 

75.2 

565 

Family clothing stores^ _ __ ___ ___ 

24.0 

16.1 

12.8 

(D) 

566 

Shoe stores _____- ___ 

40.5 

76.8 

32.7 

67.7 

564, 569 

Other apparel, accessory stores------ 

30.7 

22.8 

26.6 

(D) 

57 

Furniture, home furnishings, equipment stores ___ __ 

20.4 

31.1 

15.2 i 

26.8 

5712 

Furniture stores ___ 

29.8 1 

43.4 

21.4 : 

36,7 

5713-15, 19 

Other home furnishings stores- - 

(d) i 

5.6 

(D) 

4.8 

572. 573 

Household appliance, radio, television, music stores _ __ 

(D) , 

22.9 

1 

(d) 

20,2 

58 

Eating, drinking places ___ __ _ _ 

12,4 ; 

1 

20.0 

9.2 

16.0 

5812 

Eating places - -— -- 

11,8 1 

19.8 

8,7 

15.8 

5813 

Drinking places (alcoholic beverages) -- 

16.6 

21.6 

13.0 

18.2 

59 pt. (591) 

Drug stores, proprietary stores______ 

10,4 ' 

15.5 

7.1 

12,1 

59 ex. 591 

Other retail stores'* __ ____ ___ 

25.7 

29.6 

19.0 

23.5 

592 

Liquor stores ____ _____ 

12.2 

12.1 

9.7 

10.4 

594 

Book, stationery stores ___ __ __ __ 

(d) 

(d) 

(0) 

55.2 

595 

Sporting goods stores, bicycle shops __ __ __ 

(D) 

(d) 

(D) 

(D) 

597 

Jewelry stores _ ___ ____ 

49,6 

BO.3 

46.0 

77.7 

5992 

Florists- - - - 

(D) 

6.5 

(D) 

5.5 

5996 

Camera, photographic supply stores___ _ _ 

(D) 

(D) 

(D) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels _ ___ ___ 

46.9 

53.4 

35.0 

46.0 

783 

Motion picture theaters__ _ 

(D) 

(D) 

(d) 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

’ 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

M958 data limited to "employer” establishments, 

includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Fort Worth SMSA 37-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as "Belknap Shopping Center" and establishments on E. Belknap from Beach to Bernice Higgins Ln. 

(Halton City-Fort Worth) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


22 
5 466 


55 ex. 554 


Automotive Dealers 


b 


55 pt. (554) 


Gasoline service stations 


3 


$ 1 , 000 .. 


,$ 1 , 000 .. 


5 

2 066 


4 

2 041 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55. 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000-. 


Retail stores, total 


13 
I 359 

Number of 
estab¬ 
lishment 


22 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


1 

3 

3 


1 


59 ex. 591 


Other retail stores 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

1 594 

1 595 

1 597 

5992 
1 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 


1 


MRC No. 3. Includes the planned center known as "Fair East" at the intersection of E. Lancaster Ave. and Edgewood Ter. and establishments on 

E. Lancaster Ave. in the 4600 and 4700 blocks. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number__ . ___ _ 

23 

55 ex. 554 

Automotive dealers .. ___ _ 

1 


Sales __ __$1,000— 

6 153 







55 pt. (554) 

Gasoline service stations . . _ 

1 

54, 58, 591 

Convenience goods stores: 






Numhf»r 

7 

56 

Apparel, accessory stores 

2 


Sales - __$1,000.. 

3 417 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 





562-3, 568 

Women's clothing, specialty stores _. -- 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores _ 

1 


Number . _ . _ 

6 

565 

Family r.Inthing stores 

_ 


Sales __ __ __$1,000 . 

J 329 

566 

5^hoe Stores __ _ _ _ 

1 




564, 569 

Other apparel, accessory stores ___ 


52, 55, 

All other stores: 





59 ex. 591 

Number __ ___ ._ 

10 

57 

Furniture, home furnishings, equipment stores- 

1 


. $l,nOO._ 

1 407 

5712 

Furniture stores _ _ _ 




Number oT 

5713-15, 19 

Other home furnishings stores __ _ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music ! 




lishments 


stores___ __ 

1 


Retail stores, total___ 

23 

58 

Fa+ing drinking plares 

3 




5812 

Eating places ____ 

3 

52 

Lumber, building materials, hardware, farm equip- 

iTtpnf 

1 

5813 

Drinking places (alcoholic beverages) _ 

■ 

5251 

Hardware stores__ 


59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other _ _- _ ... _ _ — 

1 






59 ex. 591 

Other retail stores___ . _ 

7 

53 part 

General merchandise group stores __ 

3 

592 

Liquor stores 

1 

531 

Department stores __ __ 

2 

594 

Book, stationery stores 


533 

Limited orice variety stores ___ 

1 1 


Snorting 0 oods stores birvrle shnns 














































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 5. Includes the planned center known as “Ridglea Shopping Center" and establishments on Camp Bowie Blvd. from Guilford Rd. to Hilldale. 


SIC code 

Kind of business 

Total 

SIC code 

j 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ 

50 

55 ex. 554 

Automotive Dealers _____ 

1 


Sales__$1,000- 

16 912 







55 pt. (554) 

Gasoline service stations___ __ 

5 

54, 58,591 

Convenience goods stores: 






Number- 

11 

56 

Apparel, accessory stores-—_ — - 

8 


Sales ____$1,000- 

5 382 

561, 567 

Men’s, boys' apparel stores, custom tailors 

1 




562-3, 568 

Women's clothing, specialty stores __ 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores --- 

3 


Number_ 

20 

565 

Family clothing stores __ _______ __ 

- 


Sales_$1,000— 

9 154 

566 

Shoe stores _ _ __— 

2 




564, 569 

Other apparel, accessory stores--- 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_ 

19 

57 

Furniture, home furnishings, equipment stores- 

4 


Sales__$1,000- 

2 376 

5712 

Furniture stores ___ —_ 

- 



Number of 

5713-15, 19 

Other home furnishings stores__ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores____ 

3 


Retail stores, total _ _ -- _ 

50 

58 

Eating, drinking places-- —- 

4 




5812 

Eating places --- --- 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)- 



ment dealers_ « --- — -- - 

3 




5251 i 

Hardware stores- 

1 

59 pt. (591) 

Drug stores, proprietary stores —-- 

3 

52 ex. 5251 

Other _ --- 

2 


1 





59 ex. 591 

Other retail stores_ _ - -, 

10 

53 part i 

General merchandise group stores-- 

8 

592 

Liquor stores---— 

- 

531 ' 

Department stores_ _- 

3 

594 

Book, stationery stores_ —- 

1 

533 i 

Limited price variety stores__ _ 

3 

595 

Sporting goods stores, bicycle shops — _ _ __ 

1 

539 

Miscellaneous general merchandise stores — _ 

2 

597 

Jewelry stores_ _ - -- - 

3 




5992 

Florists - 

1 

54 

Food stores ^ __—- - 

4 

5996 

i 

Camera, photographic supply stores-- 

1 


MRC No. 6. Includes the establishments on West Berry St. from Forest Park Blvd. to Greene Ave. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales-$1,000__ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000__ 


5251 

52 ex. 5251 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


Retail stores, total 


■ Lumber, building materials, hardware, farm equip* 

I ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers. 


55 pt. (554) Gasoline service stations 


11 

1 272 

Number of 
estab* 
lishments 


56 

561, 567 
562*3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713*15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

2 592 Liquor stores_ 

1 594 Book, stationery stores_ 

1 595 Sporting goods stores, bicycle shops . 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores . 


















































































MAJOR RETAIL CENTERS 


Fort Worth SMSA 37-11 


TABLE 6 Other Major Retail Centers in the SMSA: 1963-continued 


MRC No. 7. Includes the planned center known as “Westcliff Shopping Center" and establishments in the area bounded by Biddison Ave., Kell 
_ South Hills Ave., and Alton Rd. 


SiC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _„ 


13 
5 842 


55 ex. 554 


Automotive Dealers 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales---$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales __$1,000— 


4 

3 6ia 


3 

1 492 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


6 

732 
Number of 
estab¬ 
lishments 


13 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 

1 

1 


1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 
2 592 

1 594 

1 595 
597 
5992 

2 5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


4 


2 


1 


MRC No. 8. Includes the planned center at the intersection of Camp Bowie Rd. and Bankhead Hwy. (U.S. Hwy. 80) and establishments on Camp Bowie Rd. 

from Texas Blvd. to T. and P. R. R. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 - 


14 

12 269 


55 ex. 554 


Automotive dealers 


2 


55 pt. (554) 


Gasoline service stations 


3 


.$ 1 , 000 — 


.$ 1 , 000 — 


2 

(d) 

4 

4 370 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


2 


1 


52, 55, 

59 ex. 591 


52 


All other stores: 

Number_ 

Sales___$1,000- 


Retail stores, total 


8 

(d) 

Number of 
estab- 
lishments 


14 


Lumber, building materials, hardware, farm equip- 


57 

5712 

5713-15. 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


5251 

52 ex. 5251 


ment dealers _ 
Hardware stores 
Other _ 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex, 591 
2 592 

1 594 

595 
1 597 

5992 
1 5996 


Other retail stores-- ^ 

Liquor stores-‘- 

Book, stationery stores- 1 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists -- 

Camera, photographic supply stores- 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No . 9 . Includes the planned center known as "Seminary South Shopping Center" and establishments at intersection of E. Seminary Dr. and North-South 

Expressway, extending along Seminary Dr. from M. K. and T. R. R. to Evans St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo__ 


m 

30 65a 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 

a 


.$ 1 , 000 __ 


.$ 1 , 000 — 


10 
5 006 


18 

23 780 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


11 

2 

3 

2 

5 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex.5251 


_ 19 

$1,000— 1 aae 

Number of 
estab¬ 
lishments 


Retail stores, total_ 47 


All other stores: 

Number_ 

Sales- 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ l 

Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


2 

1 

1 

6 

6 

1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

2 595 

1 597 

5992 

3 5996 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


12 

1 

1 

1 

2 

1 


MRC No. 10. Includes the establishments on W. 7th St. from Woolery St. to Foch St. and on Carroll St. from W. 6th St. to W. 7th St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales__ 


.$ 1 , 000 _^ 


.$ 1 , 000 — 


.$ 1 , 000 — 


$ 1 , 000 — 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores .. 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

12 

55 ex. 554 

Automotive dealers____ 

3 

16 018 

55 pt. (554) 

Gasoline service stations_ __ _ 

- 

(D) 

56 

Apparel, accessory stores__ 

1 

(d) 

561,567 

Men's, boys' apparel stores, custom tailors_ 

- 


• 562-3, 568 

Women's clothing, specialty stores_ 

1 


562 

Women's ready-to-wear stores_ 

1 

2 

565 

Family clothing stores_ _ -- __ 


(d) 

566 

Shoe stores---- 



564, 569 

Other apparel, accessory stores __ ^ __ 

- 

5 

57 

Furniture, home furnishings, equipment stores_ 

- 

3 192 

5712 

Furniture stores __ _ __ 

“ 

Number of 

5713-15, 19 

Other home furnishings stores __ 

- 

estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores _ __ 

- 

12 

58 

Eating, drinking places ___ _ 

5 


5812 

Eating places____ _ 

3 

2 

5813 

Drinking places (alcoholic beverages)_ 

2 

1 

59 pt. (591) 

Drug stores, proprietary stores ___ 

- 


59 ex. 591 

Other retail stores_ _ _ 


1 

592 

Liquor stores__ _ _ _ _ 

- 

1 

594 

Book, stationery stores —__ _ 

- 

- 

595 

Sporting goods stores, bicycle shops —__ 

- 

- 

597 

Jewelry stores __ _ ____ _ 

- 


5992 

Florists __ ___ __ _ 

- 

“ 

5996 

Camera, photographic supply stores _ _ 























































































MAJOR RETAIL CENTERS 


Fort Worth SMSA 37-13 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 11. Includes the establishments on E. Lancaster Ave. from Tierney Rd. to Dallas Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


19 
« 451 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


5 

3 


.$ 1 , 000 — 


.$l,000-„ 


8 56 

978 561,567 

562-3, 568 
562 
4 565 

2 534 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Ail other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


7 

939 

NiJmber of 
estab¬ 
lishments 


19 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera! merchandise stores 


54 


Food stores 


1 592 

1 594 

595 
597 
5992 
? 5996 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


MRC No. 12 Includes the planned center known as "Town Plaza" and establishments at the intersection of S. Riverside Drive and E. Berry, extending along the 

3000 and 3100 blocks of S. Riverside Dr. and the 1500 and 1600 blocks of E. Berry. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

11 

55 ex. 554 

Automotive dealers _ . . 

1 


Sales -- - - __$1,000 _ 

7 533 







55 pt. (554) 

Gasoline service stations __ __ 

1 

54, 58, 591 

Convenience goods stores: 






Number__ __ ___ 

4 

56 

Apparel, accessory Stores 

— 


Sales _$1,000— 

1 002 

561, 567 

Men’s, boys' apparel stores, custom tailors -- - 

- 




562-3, 568 

Women’s clothing, specialty stores - -_ 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ - 

- 


Number 

2 

565 

Faprijiy r.lr^thing Stores 

- 


Sales_$1,000— 

(d) 

566 

Shoe stores 

- 




564, 569 

Other apparel, accessory stores _ 

- 

52, 55, 

Ail other stores: 





59 ex. 591 

Number_ ___ 

5 

57 

Furniture, home furnishings, equipment stores_ 

- 


Sales _$1,000-- 

(D) 

5712 

Furniture stores 

- 



Number of 

5713-15, 19 

Other home furnishings stores _- __ 

- 



estab- 

572, 573 

Household appliance, radio, television, music 




lishmerits 


stores -____ 



Retail stores, total__ _ 

11 

58 

Fating, drinking planes 

2 




5812 

Eating places - ____ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __- 

- 


ment dealers ______ 

1 




5251 

Hardware stores - ____ 


59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

other_ _ _ 

1 






59 ex. 591 

Other retail stores _ _ _____ 

2 

53 part 

General merchandise group stores __ 

2 

592 

Liquor stores 

1 

531 

Department stores _ __ -- - 

1 

594 

Book, stationery stores 

1 

533 

Limited price variety stores _ —__ 

1 

595 

Soortine eoods stores, bicvcle shoos 















































































37-14 Fort Worth SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 13. includes the planned center known as "Richland Plaza’ and establishments on Grapevine Hwy. from Broadway Ave. to Richland Plaza Dr. 

(North Richland Hills, Tarrant Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


20 
8 965 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

1 


.$ 1 , 000 — 


$ 1 , 000 — 


6 

1 513 


9 

6 923 


56 

561.567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


5 

2 

2 

1 

2 


52, 55, 

59 ex. 591 


52 


All other stores: 

Number_ 

Sales_$1,000— 

Retail stores, total- 

Lumber, building materials, hardware, farm equip- 



57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


1 


5251 

52 ex. 5251 


ment dealers _ 
Hardware stores 
Other _ 


1 

1 


59 pt. 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


3 592 

2 594 

1 595 

- 597 

5992 

2 5996 


(591) 


Drug stores, proprietary stores 


1 


591 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


2 


1 


MRC No. 14. Includes the planned center known as Tark Plaza" and establishments on New York Ave. from E. Park Row Dr. to Kent Dr., and on E. Park Row Dr. 

from New York Ave. to Hillcrest Dr. (Arlington city, Tarrant County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


21 
5 536 


55 ex. 554 


Automotive dealers 


2 

■=1 


55 pt. (554) 


Gasoline service stations 


54, 58, 591 

Convenience goods stores: 
Number „ _____ _ 

Sales_ __ 

_ $1,000— 

3 

(D) 

53 part, 56, 57 

Shopping goods stores: 

Number___ 

Sales__- 

_$1,000_ 

7 

2 608 

52, 55, 

59 ex. 591 

All other stores: 

Number __ 

Sales ______ __ - 

_$1,000_- 

11 

(D) 




Number of 
estab¬ 
lishments 


Retail stores, total _ 


21 

52 

5251 

52 ex. 5251 

Lumber, building materials, 

ment dealers _ 

Hardware stores_ 

Other___ 

hardware, farm equip- 

- 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

1 

1 

1 


2 


2 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
3 592 

1 594 

1 595 

1 597 
5992 

2 5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


4 


1 

I 

1 


















































































MAJOR RETAIL CENTERS 


Fort Worth SMSA 37-15 


TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 15. Includes establishments in the area bounded by: T. and P. R. R., East St., South St., S. West St., W. Main, and N. Oak (Arlington city, Tarrant County) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _- 


59 
7 561 


55 ex. 554 


Automotive Dealers 


4 


55 pt. (554) 


Gasoline service stations 


5 


.$ 1 , 000 _> 


.$ 1 , 000 — 


12 
1 824 


25 
3 462 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores __ 

Other apparel, accessory stores_ 


10 

4 

3 

2 

1 

1 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


22 
2 275 

Number 

estab¬ 

lishments 


59 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 3 

Hardware stores_ 

Other_ 3 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores--- 

Fating, drinking places_ 

Eating places___ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


11 

2 

5 

4 

7 

6 
1 

3 


59 ex. 591 


Other retail stores 


10 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 592 

1 594 

1 595 

2 597 
5992 

2 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

1 

2 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Fresno SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 






1 



Total^___ ____ 

293 

95 520 

12 582 

3 460 

390 

95 786 

i 

13 038 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _____ 

3 

(D) 

(D) 

(D) 

6 

2 156 

274 

5251 

Hardware stores_ _ 

1 

(D) 

(D) 1 

(D) 

2 

(D) 

(D) 

52 ex. 5251 

Other_ - _ _ _ - - _ 

2 

(D) 

(D) 

(D) 

4 

(D ) 

(D) 

53 part* 

General merchandise group stores^_ __! 

13 

23 998 

3 722 

1 293 

22 

21 298 

3 335 

531 

Department stores__ __ 

4 

19 258 

2 950 

943 

4 

(D) 

(D) 

533 

Limited price variety stores_ _ 

4 

3 391 

612 

288 

6 

3 023 

611 

539 

Miscellaneous general merchandise stores- 

5 

1 349 

160 

62 

12 

(U) 

(U) 

54 

Food stores _ __ ___ 

14 

1 217 

77 

18 

17 

1 432 

98 

55 ex. 554 

Automotive dealers __ _— 

17 

28 312 

2 069 

309 

26 

25 733 

2 492 

55 pt. (554) 

Gasoline service stations __ „ _ _ __ 

14 

(D) 

(D) 

(D) 

25 

1 736 

206 

56 

Apparel, accessory stores _ _ _ __ 

66 

17 187 

2 749 

753 

81 

18 185 

2 723 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

14 

4 386 

708 

178 

16 

3 575 

595 

562-3, 568 

Women’s clothing, specialty stores __ ___ 

29 

8 952 

1 538 

455 

35 

7 595 

1 149 

562 

Women’s ready-to-wear stores^ __ _ 

18 

7 985 

1 414 

405 

27 

7 027 

1 081 

565 

Family clothing stores^ _ _ _ „ _ 

4 

(D) 

(D) 

(D) 

5 

{□) 

(D) 

566 

Shoe stores__ ___ _ __ _ 

18 

2 539 

359 

89 

22 

3 180 

443 

564, 569 

Other apparel, accessory stores - ___ 

i 1 

(D) 

(D) 

(D) 

3 

(D) 

<D) 

57 

Furniture, home furnishings, equipment stores_ 

34 

8 229 

1 187 

274 

40 

9 443 

1 348 

5712 

Furniture stores___ 

23 

6 239 

838 

184 

27 

7 400 

939 

5713-15, 19 

Other home furnishings stores__ _ 

5 

332 

39 

18 

3 

{D) 

CD) 

572,573 

Household appliance, radio, television, music 









stores -__ __ _ 

6 

1 658 

310 

72 

10 

(D) 

CD) 

58 

Eating, drinking places _ _ ^ 

60 

3 649 

872 

381 

82 

4 473 

1 014 

5812 

Eating places_____ 

45 

2 362 

577 

250 

60 

3 124 

788 

5813 

Drinking places (alcoholic beverages) _ 

15 

1 287 

295 

131 

22 

1 349 

226 

59 pt. (591) 

Drug stores, proprietary stores > _ _ __ _ 

6 

3 776 

503 

90 

14 

4 734 

611 

59 ex. 591 

Other retail stores^_ __ 

66 

6 572 

1 105 

277 

77 

6 596 

937 

592 

Liquor stores__ ___ 

4 

169 

9 

4 

3 

139 

6 

594 

Book, stationery stores — -__ 

5 

780 

175 

43 

5 

(D) 

CD) 

595 

Sporting goods stores, bicycle shops _ 

3 

445 

75 

19 

3 

(D) 

(D) 

597 

Jewelry stores__ _ _ 

18 

2 248 

341 

78 

16 

1 460 

189 

5992 

Florists____ _ 

5 

297 

58 

18 

14 

465 

63 

5996 

Camera, photographic supply stores ___ 

2 

(D) 

(D) 

(D) 

4 

(D) 

(D). 


1 SELECTED SERVICES 








7011 

Hotels, motels_ ___ 

22 

1 991 

682 

260 

30 

2 032 

738 

783 

Motion picture theaters_ —__ 

6 

1 153 

358 

103 

6 

1 062 

290 


^Standard Notes; - Represents zero. (D) Withttdd to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer’' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































MAJOR RETAIL CENTERS 


Fresno SMSA 38-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









TotaP „ _ ____ 

1 749 

369 144 

45 718 

12 246 ' 

2 071 

314 999 

34 917 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ _ 

71 

20 891 

2 796 

518 

99 

24 801 

3 042 

5251 

Hardware stores___ 

13 

i 579 

203 

50 

28 

3 163 

319 

52 ex. 5251 

Other__ 

58 

19 312 

2 593 

468 

71 

21 638 

2 723 

53 part* 

General merchandise group stores^ __ 

44 

54 819 

8 232 

2 607 

69 

37 589 

5 585 

531 

Department stores __ __ ____ 

8 

47 016 

6 942 

2 085 

5 

29 557 

4 466 

533 

Limited price variety stores___ 

19 

5 523 

986 

416 

30 

(D) 

(D) 

539 

Miscellaneous general merchandise stores_ 

17 

2 280 

' 304 

106 

32 

(D) 

(Dj 

54 

Food stores-- _ ____ 

234 

66 660 

5 795 

1 305 

343 

59 312 

4 108 

55 ex. 554 

Automotive dealers ___ 

142 

82 645 

1 8 528 

1 495 

133 

62 007 

5 977 

55 pt. (554) 

Gasoline service stations____ 

237 

22 774 

2 254 

770 

270 

21 178 

1 757 

56 

Apparel, accessory stores__ 

148 

26 632 

4 004 

1 179 

157 

22 804 

3 141 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

25 

5 391 

843 

213 

28 

4 411 

652 

562-3, 568 

Women's clothing, specialty stores_ 

69 

13 264 

2 065 

669 

59 

9 301 

1 335 

562 

Women’s ready-to-wear stores^ _ 

52 

11 618 

1 877 

589 

42 

8 469 

1 239 

565 

Family clothing stores^__ 

15 

3 201 

430 

115 

13 

4 043 

512 

566 

Shoe stores ---- 

34 

4 036 

553 

142 

40 

3 855 

493 

564, 569 

Other apparel, accessory stores__ 

5 

740 

113 

40 

11 

1 134 

149 

57 

Furniture, home furnishings, equipment stores_ 

146 

24 319 

3 306 

769 

175 

20 186 

2 669 

5712 

Furniture stores ____ 

53 

13 387 

1 819 

422 

69 

11 543 

1 470 

5713-15, 19 

Other home furnishings stores __ _ _ __ 

43 

3 756 

597 

149 

33 

3 354 

501 

572, 573 

Household appliance, radio, television, music 









stores__ 

5C 

7 176 

890 

198 

73 

5 289 

698 

58 

Eating, drinking places _ _ 

381 

23 081 

5 812 

2 341 

423 

20 912 

4 604 

5812 

Eating places -- 

276 

18 160 

4 842 

1 972 

312 

15 771 

3 826 

5813 

Drinking places (alcoholic beverages) __ 

105 

u 921 

970 

369 

111 

5 141 

778 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

45 

13 194 

1 754 

405 

57 

11 513 

1 405 

59 ex. 591 

Other retail stores'*_ _ _ 

301 

34 129 

5 237 

857 

345 

34 697 

2 629 

592 

Liquor stores _ - _ _ __ — 

71 

7 414 

426 

136 

73 

5 274 

229 

594 

Book, stationery stores __ __ 

12 

1 357 

266 

85 

14 

1 633 

255 

595 

Sporting goods stores, bicycle shops - __ 

19 

1 379 

185 

52 

19 

1 096 

117 

597 

Jewelry stores_ __ — - 

34 

2 841 

440 

102 

35 

2 229 

272 

5992 

Florists __-____ 

22 

1 021 

161 

51 

28 

913 

109 

5996 

Camera, photographic supply stores- 

7 

949 

144 

34 

6 

, i 856 

211 


SELECTED SERVICES 








7011 

Hotels, motels _ _— --- — - 

77 

(D) 

(D) 

(D) 

88 

4 409 

<D> 

783 

Motion picture theaters___— — — - 

13 

(D) 

(D) 

(D) 

11 

1 493 

418 






































38-6 


Fresno SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Tota|2_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 

3 543 

599 

617 

68 

253 

18 

632 

3 773 

479 

268 

49 

036 

194 

44 

298 

5 

746 

1 

063 

235 

44 

619 

5 

090 

53 

4 

637 


502 


121 

75 

6 

009 


559 

141 

39 

661 

5 

244 


942 

160 

38 

530 

4 

531 

108 

65 

007 

9 

287 

2 

979 

158 

44 

527 

6 

193 

8 

47 

016 

6 

942 

2 

085 

5 

29 

557 

4 

466 

47 

8 

162 

1 

320 


569 

62 

6 

700 

1 

039 

53 

9 

829 

1 

025 


325 

73 

7 

654 


688 

558 

137 

509 

10 

598 

2 

624 

694 

115 

985 

7 

467 

258 

118 

782 

11 

904 

2 

232 

228 

81 

818 

7 

863 

536 

47 

823 

4 

287 

1 

481 

518 

37 

843 

2 

976 

252 

33 

494 

4 

625 

1 

429 

252 

27 

377 

3 

472 

40 

6 

668 


922 


242 

48 

5 

612 


711 

108 

15 

442 

2 

264 


761 

88 

10 

473 

1 

423 

86 

13 

560 

2 

043 


668 

61 

9 

363 

1 

316 

35 

4 

670 


567 


169 

26 


(D) 


(D) 

58 

5 

594 


727 


203 

64 

4 

927 


569 

11 

1 

120 


145 


54 

18 


(D) 


(D) 

229 

31 

838 


112 


961 

265 

25 

138 

3 

094 

92 

16 

682 

2 

108 


504 

109 

14 

015 

1 

686 

53 

4 

679 


806 


184 

41 

3 

657 


542 

84 

10 

477 

i 1 

198 


273 

115 

1 7 

466 


866 

774 

38 

027 

8 

858 

3 

656 

799 

33 

255 

6 

810 

523 

28 

212 

7 

107 

2 

995 

563 

24 

453 

5 

600 

251 

9 

1 

815 

1 

751 


661 

236 

8 

802 

1 

210 

89 

24 

108 

3 

142 


772 

92 

16 

723 

2 

037 

545 

58 

731 

5 

694 

1 

435 

532 

51 

983 

4 

034 

118 

12 

313 


673 


233 

107 

7 

557 


315 

18 

1 

660 


290 


94 

19 

1 

858 


266 

35 

2 

433 


302 


84 

29 

1 

571 


164 

47 

3 

502 


524 


127 

54 

2 

853 


340 

42 

1 

623 


209 


74 

44 

1 

336 


123 

8 


977 


148 


35 

6 

1 

856 


211 

133 

11 

359 

3 

204 

1 

357 

160 

7 

994 

2 

084 

28 

2 

829 


(d) 


(D) 

37 

2 

670 

1 __ 

672 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Fresno SMSA 38-7 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 


H 

Central business 
district 

_ 1 

City 

Standard 
metropolitan 
statistical area 




|m 








RETAIL STORES 

Total^ . ____ 

-0o3 

17.2 

25,1 

100,0 

100.0 

100.0 

100.0 

100.0 

o 

o 

o 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ 

(0) 

-15.8 

-0.8 

(D) 

2,2 

5.7 

7,9 

7.4 

9.3 

5251 

Hardware stores __ 

(D) 

-50.1 

-23.8 

(D) 

(D) 

0.4 

1.0 

0.8 

1.3 

52 ex. 5251 

Other__ 

(0) 

-10,7 

2.9 

(D) 

(D) 

5.2 

6.9 

6.6 

8.0 

53 part" 

General merchandise group stores’-^___ 

12.7 

45,8 

46.0 

25.1 

22,2 

14.8 

11.9 

10.8 

9.3 

531 

Department stores ___ ____ 

(D) 

59.1 

59.1 

20.2 

(D) 

12.7 

9.4 

7 .8 

6.2 

533 

Limited price variety stores _ ___ 

12.2 

(D) 

21.8 

3.6 

3.2 

1.5 

(D) 

1.4 

1 o4 

539 

Miscellaneous general merchandise stores_ 

(D) 

(D) 

28.4 

1.4 

(0) 

0.6 

(D) 

1.6 

1 .6 

54 

Food stores _ _ _ __ ____ 

-15.0 

12.4 

18.6 

1.3 

1.5 

18.1 

18.8 

22.9 

24.2 

55 ex. 554 

Automotive dealers __ __ _ __ _ 

10.0 

33.3 

45.2 

29.6 

26p9 

22.4 

19.7 

19o8 

17.1 

55 pt. (554) 

Gasoline service stations____ _ 

(D) 

7.5 

26,4 

(D) 

1.8 

6.2 

6.7 

8.0 

7.9 

56 

Apparel, accessory stores’ __ __ _ 

-5.5 

16,8 

22.3 

18.0 

19.0 

7.2 

7 ,2 

5.6 

5 .7 

561, 567 

Men’s, boys’ apparel stores, custom tailors__ 

Women’s clothing, specialty stores _ __ __ 

22.7 

22.2 

18.8 

4.6 

3.7 

1.5 

1,4 

1.1 

1.2 

562-3, 568 

17.9 

42.6 

47,4 

9,4 

7.9 

3.6 

3.0 

2,6 

2 .2 

562 

Women’s ready-to-wear stores^_ _ 

13.6 

37.2 

44.8 

8.4 

7.3 

3,1 

2.7 

2.3 

2.0 

565 

Family clothing stores^ __ ____ 

(D) 

-20.8 

(D) 

(D) 

(D) 

0.9 

1.3 

0.8 

(D) 

566 

Shoe stores _____ _ 

-20.2 

4.7 

13,5 

2.7 

3,3 

1.1 

1.2 

0.9 

1.0 

564,569 

Other apparel, accessory stores_- 

(□> 

-34,7 

(D) 

(D) 

(0) 

0.2 

0.4 

0.2 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

-12.9 

20.5 

26.6 

8,6 

9,9 

6.6 

6.4 

5.3 

5.3 

5712 

Furniture stores - __ _ ~ 

-15,7 

16,0 

19.0 

6.5 

7.7 

3.6 

3.6 

2oS 

2.9 

5713-15, 19 

Other home furnishings stores - - 

(D) 

12,0 

27 o 9 

0.3 

(0) 

1.0 

1.1 

0o8 

0.8 

572, 573 

Household appliance, radio, television, music 
stores - --- 

(D) 

35,7 

40.3 

1.7 

(D) 

1.9 

1,7 

1.7 

1.6 

58 

Eating, drinking places _ _ 

-18.q 

10,4 

14,3 

3.8 

4.7 

6,3 

6.6 

6.3 

6,9 

5812 

Eating places _ 

-24, 

15,1 

15.4 

2.5 

3.3 

4,9 

5.0 

4.7 

5.1 

5813 

Drinking places (alcoholic beverages) -- 

-4.6 

-4,3 

11.5 

1.3 

lo4 

1.3 

1.6 

1.6 

1 „8 

59 pt. (591) 

Drug stores, proprietary stores -- 

-20,2 

14.6 

44.2 

4.0 

4.9 

3.6 

3.6 

4.0 

3o5 

i 

59 ex. 591 

Other retail stores^-___ _ _ 

-0o4 

-1.6 

13.0 

6o9 

6.9 

9,2 

11.0 

9.8 

10.8 

592 

Liquor stores_ _ _ _ _ _— 

21.6 

40,6 

62.9 

0,2 

0.1 

2.0 

1.7 

2.1 

1.6 

594 

Book, stationery stores - - _ — 

(D) 

-16.9 

-10.7 

0.8 

(0) 

0.4 

0.5 

0.5 

0.4 

595 

Sporting goods stores, bicycle shops - 

(D) 

25.8 

54.9 

0.5 

(D) 

0.4 

0.3 

0.4 

0,3 

597 

Jewelry stores _ -- 

54.0 

27.4 

22 .7 

2.3 

1,5 

0.8 

0.7 

0.6 

0 , 6 

5992 

Florists - 

-36,1 

11,8 

21,5 

0.3 

0,5 

0.3 

0.3 

0,3 

0.3 

5996 

Camera, photographic supply stores —-- — 

(D) 

-48.9 

-47 .4 

(D) 

(D) 

0.3 

0,6 

0.2 

0,4 

7011 

SELECTED SERVICES 

Hotels, motels_■- 

-2.0 

(D) 

42.1 

(X) 

(x) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

8,6 

(0) 

5.9 

(X) 

(X) 

(X) 

(x) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. {X) Not available. (-) Minus sign before number denotes decrease. 

’1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine.operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
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Fresno SMSA 


MAJOR RETAIL CENTERS 


TABLE 5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^ - 

25.9 

30.4 

15.9 

20,0 

52 

Lumber, building materials, hardware, farm equipment dealers — 

(D) 

8.7 

(D) 

4.8 

5251 

Hardware stores - 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 

Other _ 

(D) 

(D) 

(D) 

(D) 

53 part* 

General merchandise group stores - 

43.8 

56.7 

36.9 

47,8 

53 i 

Department stores - 

41.0 

(D) 

41.0 

(D) 

533 

Limited price variety stores - 

61.4 

(D) 

41,5 

45,1 

539 

Miscellaneous general merchandise stores - 

59.2 

(D) 

13,7 

(0) 

54 

Food stores - 

1.8 

2.4 

0.9 

1.2 

55 ex. 554 

Automotive dealers - 

34.3 

41.5 

23,8 

31.5 

55 pt. (554) 

Gasoline service stations_ 

(D) 

8,2 

(D) 

4.6 

56 

Apparel, accessory stores^ - 

64.5 

79.7 

51.3 

66.4 

561, 567 

Men’s, boys’ apparel stores, custom tailors _ - 

81.3 

81.0 

65,8 

63,7 

562-3, 568 

Women's clothing, specialty stores - 

67.5 

81.7 

58.0 

72.5 

562 

Women’s ready-to-wear stores^- 

68.7 

83.0 

58.9 

f ^ A 0 

565 

Family clothing stores^ - 

(D) 

(D) 

(D) 

(D) 

566 

Shoe stores - 

62.9 

82.5 

45.4 

64.5 

564, 569 

Other apparel, accessory stores- 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores __ - 

33.8 

46.8 

25.8 

37,6 

5712 

Furniture stores- 

46.6 

64.1 

37 ,4 

52 ,8 

5713-15, 19 

Other home furnishings stores- 

8.8 

(D) 

7.1 

(D) 

572, 573 

Household appliance, radio, television, music stores-- _ 

23.1 

(0) 

15,8 

(D) 

58 

Eating, drinking places _ _ __ __ - - 

15.8 

21 .4 

9.6 

13.5 

5812 

Eating places_ ---- - - --— 

13.0 

19.8 

8,4 

12.6 

5813 

Drinking places (alcoholic beverages) __ -- .. 

26.1 

26 ,2 

13,1 


59 pt. (591) 

Drug stores, proprietary stores— _ —- - -- 

28.6 

41.1 

15.7 

28.3 

59 ex. 591 

Other retail stores^ -- ---- — __ - 

19.3 

19.0 

11.2 

12.7 

592 

Liquor stores---- - - - 

2.3 

2.6 

1.4 

1.8 

594 

Book, stationery stores _ _ _ _ _ _ _ __ __ 

57.5 

(D) 

47.0 

(D) 

595 

Sporting goods stores, bicycle shops -- -- _ 

32.3 

(D) 

18.3 

(D) 

597 

Jewelry stores_ _— _ —-- — - 

79.1 

65.5 

64.2 

51.2 

5992 

Florists .. ----- — 

29.1 

50.9 

30,4 

34.8 

5996 

Camera, photographic supply stores -- _ — 

(D) 

(D) 

(D) 

(0) 


SELECTED SERVICES 





7011 

Hotels, motels - --- - 

(D) 

46,1 

17.5 

25.4 

783 

Motion picture theaters ____ 

(□) 

71.1 

40.7 

39,8 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

M958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

M958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 59L) not covered in any of the lines below. 





































TABLE 6 Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as “Manchester Center’ in the area bounded by E, Garland Ave., N. Abby, E. Fedora Ave., N. Effie, N. Diana, 

E. Shields Ave., N. Btackstone Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 -. 


36 

37 ^90 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


$ 1 , 000 .. 


.$ 1 , 000 .. 


6 

6 737 


27 

30 500 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


19 

1 

10 

4 

1 

6 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores; 

Number_ 

Sales_$1,000.. 


Retail stores, total 


3 

253 
Number of 
estab- 
lishments 


36 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

2 

1 

1 

1 


1 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

1 595 

2 597 
5992 

4 5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


3 


1 

1 


MRC No. 2. Includes the planned center known as “Fig Garden Village" and establishments at the intersection of W. Shaw Ave. and N. Palm Ave., extending along 

W. Shaw Ave. from Roosevelt to the canal and the 5000 block of N. Palm Ave. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Numhfir 

29 

55 ex. 554 

Automotive dealers ___ _ 



Sales_$1.000__ 

6 986 







55 pt. (554) 

Gasoline service stations__ __ 

3 

54, 58, 591 

Convenience goods stores: 






Number ___ _ 

9 

56 

Apparel, accessory store.*; 

6 


Sales_$1,000— 

3 812 

561, 567 

Men’s, boys' apparel stores, custom tailors . — 

1 




562-3, 568 

Women’s clothing, specialty stores — — 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores-- _ 

3 


Number _ _ _ _ _ 

a 

565 

Family clothing stores_ __ 



Sales _ _ _$1,000- 

2 016 

566 

Shoe stores_____ 

1 




564, 569 

Other apparel, accessory stores __— — 

1 

52, 55, 

All other stores; 





59 ex. 591 

Number___ __ 

12 

57 

Furniture, home furnishings, equipment stores- 

1 


Sales -- _____$1,000_ 

1 150 

5712 

Furniture stores______ 

.. 



Number of 

5713-15, 19 

Other home furnishings stores __ _ 

- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores . _____ _ -- 

1 


Ret?ii( stores, total 

29 

58 

Fating drinking places 

3 




5812 

Eating places- ... _ . — _ .. 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-— 

1 


ment dealers____ 

2 




5251 

Hardware stores_ _. __— 

2 

59 pt. (591) 

Drug stores, proprietary stores__— 

3 

52 ex. 5251 

Other -_ _ __ 

- 







59 ex. 591 

Other retail stores _ ____ 

7 

53 part 

General merchandise group stores ___ 

1 

592 

Liquor stores 

1 

531 

Department stores __ ____ 

1 

594 

Book, stationery stores ___ 


533 

Limited price variety stores _ - — 

“ 

595 

Sporting goods stores, bicycle shops_ 

- 

539 

Miscellaneous general merchandise stores - 


597 

Jewelry stores__ 

1 




5992 

Florists ___ ___ 

1 

54 

Food stores______ 

3 

5996 

Camera, photographic supply stores_ 

1 


Standard Notes: 


Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































38-10 Fresno SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes the planned center known as “Eastgate" and establishments on E. Kings Canyon Rd. from Gearing St, to Winery Ave. 


SIC code 

Kind of business 

!- 

Total 

SIC code 

i 

Kind of business 

j Number of 
estab- 
; lishments 


Retail stores, total: 






1 Number--- - 

15 

55 ex. 554 

Automotive Dealers__-_ 

1 


1 Sales_ _$1,000- 

6 231 







55 pt. (554) 

Gasoline service stations__ -__ 

3 

54, 58,591 

1 Convenience goods stores: 






Number___ _ -__— 

3 

56 

Apparel, accessory stores __ _ 

3 


1 Sales _ - _$1,000— 

(D) 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

- 




562-3, 568 

Women's clothing, specialty stores_ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores -_— 

2 


Number--___ _ --- 

7 

565 

Family clothing stores_ _ 

- 


Sales_ -$1,000 . 

(D) 

566 

Shoe stores _ __ 

1 




564, 569 

Other apparel, accessory stores_- 

- 

52, 55, 

All other stores: 





59 ex, 591 

Number - _-- -- -- 

5 

57 

Furniture, home furnishings, equipment stores- 

2 


Sales _$1,000- 

320 

5712 

Furniture stores__ _ - - 

1 



Number of 

5713-15, 19 

Other home furnishings stores ___ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores__ - _ 

2 


Retail stores, total - -- —_- 

15 

58 

Eating, drinking places- --- 

- 




5812 

Eating places - -- -__- — — 

- 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- -- 

- 


ment dealers „ — _- , _ -_ 





5251 

Hardware stores ______ 


59 pt. (591) 

Drug stores, proprietary stores _ __ 

2 

52 ex. 5251 

Other ___ _ „ __ 

- 







59 ex. 591 

Other retail stores _ -_ __ _ 

1 

53 part 

General merchandise group stores - _ __ 

2 

592 

Liquor stores —__ _- - 

- 

531 

Department stores ____ 

1 

594 

Book, stationery stores - - „ -_-_ 

- 

533 

Limited price variety stores -- 


595 

Sporting goods stores, bicycle shops --— 

- 

539 

Miscellaneous general merchandise stores_ 

1 

597 

Jewelry stores--—- 

- 




5992 

Florists- - -- - 

- 

54 

Food stores _- -_ ____ 

1 

5996 

Camera, photographic supply stores - —- 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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MAJOR RETAIL CENTERS 


Gary-Hammond-East Chicago SMSA 39-5 


TABLE 1 The Central Business District: 1963 and 1958 


A. Gary 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

1 

1 

Sales 1 

($1,000) 



RETAIL STORES 

Total'_____ 

238 

63 917 

9 697 

2 696 

277 

68 620 

10 266 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - __ 

5 

473 

92 

31 

7 

1 212 

208 

5251 

Hardware stores ___ 





1 

(D) 1 

(D) 

52 ex. 5251 

Other _ ______ _ __ 

5 

473 

92 

31 

6 

(0) 

(D) 

53 part’ 

General merchandise group stores^__ 

9 

26 244 

4 218 

1 221 

11 

24 213 

4 016 

531 

Department stores _ _____ _ 

3 

22 407 

3 631 

956 

3 

(D) 

(D) 

533 

Limited price variety stores__ 

3 

(D) 

(D) 

<D) 

6 

2 982 

558 

539 

Miscellaneous general merchandise stores_ 

3 

(D) 

(D) 

(0) 

2 

(D) 

(D) 

54 ! 

Food stores __ _____ 

22 

4 706 

416 

111 

41 

7 160 

598 

55 ex. 554 

Automotive dealers _ _ ____ 

9 

7 227 

804 

141 

8 

' 5 599 

702 

55 pt. (554) 

Gasoline service stations ____ 

6 

630 

94 

21 

n 

566 

1 

60 

56 

Apparel, accessory stores _ __— __ 

59 

10 320 

1 601 

450 

i 

i 

1 

, 14 104 

1 943 

561, 567 

Men's, boys’ apparel stores, custom tailors_' 

11 

1 331 

240 

63 

18 

(D> 

(D) 

562-3, 568 

Women's clothing, specialty stores ___ 

21 

4 189 

691 

207 

22 

4 398 

649 

562 

Women's ready-to-wear stores^___ 

10 

3 378 

556 

162 

10 

2 640 

370 

565 

Family clothing stores^_ ___ 

4 

(0) 

(0) 

(0) 

6 

5 005 

628 

566 

Shoe stores____ 

22 

2 258 

299 

68 

21 

2 566 

358 

564, 569 

Other apparel, accessory stores_ _ _ 

1 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores- 

21 

4 487 

1 771 

141 

30 

6 508 

1 088 

5712 

Furniture stores__ __ 

i ® 

2 683 

443 

78 

9 

(0> 

(u) 

5713 15, 19 

Other home furnishings stores __ __ 

3 

(0) 

(01 

(D) 

5 

(0) 

(D) 

572, 573 

Household appliance, radio, television, music 
stores_ __- 

10 

(D) 

(0) 

(D> 

16 

2 182 

336 

58 

Eating, drinking places -—. 

59 

3 272 

711 

316 

51 

3 157 

648 

5812 

Eating places_ — 

36 

2 160 

554 

267 

30 

2 020 

509 

5813 

Drinking places (alcoholic beverages)_— - 

23 

1 112 

157 

49 

21 

1 137 

139 

59 pt. (591) 

Drug stores, proprietary stores __ _ 

8 

2 741 

407 

112 

8 

2 379 

! 

367 

59 ex, 591 

Other retail stores'*-_ __ __ 

40 

3 817 

583 

152 

40 

3 722 

636 

592 

Liquor stores- — - — — -- 

5 

280 

7 

4 

3 

129 

3 

594 

Book, stationery stores - -- - 

2 

<0) 

(D) 

(D) 

1 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops --- 

1 

(0) 

(D) 

(0) 

1 

(D) 

(D) 

597 

Jewelry stores -- -—- 

11 

1 587 

287 

65 

17 

1 664 

322 

5992 

Florists - _—-— — 

2 

(0) 

(u) 

(0) 

1 

(D) 

ID) 

5996 

Camera, photographic supply stores- 

1 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

7011 

SELECTED SERVICES 

Hotels, motels _ ---- - — — 

13 

1 046 

491 

178 

, 15 

1 

1 921 , 

771 

783 

Motion picture theaters --— _ — — 

2 

(D) 

(D) 

(D) 

, 2 

(D) 

_ 1 

(Di 








































39-6 


Gary-Hammond-East Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 —Continued 

B. Hammond 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 
lish¬ 
ments 1 

(number) | 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total ^_ 

163 

53 855 

7 890 

2 538 

185 

57 762 

8 203 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ _ _ __ ___ 

7 

2 261 

367 

86 

10 

2 248 

401 

5251 

Hardware stores- -- -_ 

2 

(D) 

(D) 

(D) 

5 

1 359 

243 

52 ex. 5251 

Other - _ _ 

5 

(D) 

(0) 

(D) 

5 

889 

158 

53 part' 

General merchandise group stores^-—_ 

7 

23 451 

3 454 

1 165 

j 

7 

23 829 

3 441 

531 

Department stores _ __- _ _ 

3 

(0) 

(0) 

(0) 

' 3 

19 251 

2 799 

533 

Limited price variety stores _ -___ 

3 

1 202 

257 

106 

, 3 

(0) 

(D1 

539 

Miscellaneous general merchandise stores__ 

1 

(D) 

(D) 

ID) 

1 

(D) 

(D) 

54 

Food stores__ _ __ ___ 

9 

5 986 

523 

143 

17 

8 447 

620 

55 ex. 554 

Automotive dealers _ _ _ 

5 

993 

122 

24 

6 

596 

79 

55 pt. (554) 

Gasoline service stations __ _ __ ___ 

7 

1 019 

89 

32 

5 

581 

53 

56 

Apparel, accessory stores___ __ 

38 

a 670 

1 331 

521 

' 48 

9 804 

1 464 

561, 567 

Men's, boys’ apparel stores, custom tailors _ 

7 

2 253 

350 

155 

1 

2 065 

347 

562-3, 568 

Women’s clothing, specialty stores ___ 

15 

4 043 

662 

264 

22 

5 374 

835 

562 

Women's ready-to-wear stores^___ _ __ 

8 

3 496 

592 

240 

! 14 

4 684 

741 

565 

Family clothing stores^__ ___ __ 

2 

(D) 

(D) 

(D) 

3 

(D) 

(D) 

566 

Shoe stores__ __ _ _ 

13 

1 559 

200 

55 

, 12 

1 482 

202 

564, 569 

Other apparel, accessory stores __ _ 

1 

(D) 

(D) 

(0) 

1 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

22 

4 742 

776 

156 


6 834 

1 191 

5712 

Furniture stores _ _ __ 

7 

1 541 

343 

58 

! 12 

3 742 

668 

5713-15, 19 

Other home furnishings stores . __ _ 

6 

286 

58 

19 

5 

574 

no 

572,573 

Household appliance, radio, television, music 









stores____ 

9 

2 915 

375 

79 

8 

2 518 1 

413 

58 

Eating, drinking places _ _ 

32 

2 292 

432 

220 

35 

2 243 

442 

5812 

Eating places ____ ___ 

25 

1 873 

374 

198 

1 26 

1 708 

377 

5813 

Drinking places (alcoholic beverages)_ 

7 

419 

58 

22 

' 9 

535 

65 

59 pt. (591) 

Drug stores, proprietary stores_ __ 

4 

1 420 

211 

56 

5 

1 417 

232 

59 ex. 591 

Other retail stores'*- -____ 

32 

3 021 

585 

135 

27 

1 763 

260 

592 

Liquor stores ___ ___ 

« 







594 

Book, stationery stores ___ _ 

1 

(D) 

{D) 

(D) 

1 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops_ _ 

1 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

597 

Jewelry stores____ __ 

9 

852 

207 

41 

8 

(D) 

(D) 

5992 

Florists ___ __ 


-•» ' 






5996 

Camera, photographic supply stores _ __ __ 

- 

- 

- 

- 

- 

- 

- 


SELECTED SERVICES 








7011 

Hotels, motels _ ___ ____ 

9 

228 

90 

50 

7 

250 

Ill 

783 

Motion picture theaters__ __ 

1 ' 

(0) 

(D) 

(D) 

1 

(D) 

(D) 


^standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Gary-Hammond-East Chtcago SMSA 39-7 


TABLE 2, The City: 1963 and 1958 


A. Gary 



Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 





1 




Total^ __ __ 

1 326 

249 892 

30 121 

8 893 

1 497 

208 981 

24 670 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ____- 

58 

7 678 

1 237 

250 

82 

9 882 

1 515 

5251 1 

Hardware stores_ __ 

20 

1 039 

112 

30 

24 

(D) 

(D) 

52 ex, 5251 

Other_ ___ 

38 

6 639 

1 125 

220 

58 

(0) 

(D) 

53 part* 

General merchandise group stores^ ____ 

36 

53 490 

7 315 

2 255 

39 

29 680 

4 773 

531 

Department stores _ _ _ 

7 

<01 

(D) 

( 0 ) 

5 

24 030 

3 885 

533 

Limited price variety stores __ ___ ^ . 

13 

(D) 

(D) 

10) 

15 

3 878 

722 

539 

Miscellaneous general merchandise stores _ _ 

16 

! 4 218 

468 

156 

15 

1 740 

166 

54 

Food stores _ _____ 

253 

60 093 

4 933 

1 357 

334 

55 670 

3 941 

55 ex. 554 

Automotive dealers __ _ 

51 

36 152 

3 220 

518 

68 

27 690 

2 692 

55 pt. (554) 

Gasoline service stations ___ 

162 

18 459 

1 607 

517 

172 

14 977 

1 360 

56 

Apparel, accessory stores____ 

118 

16 647 

2 433 

691 

’ 139 

18 580 

2 489 

561,567 

Men’s, boys' apparel stores, custom tailors _ 

18 

2 142 

358 

94 

32 

2 759 

373 

562-3, 568 

Women’s clothing, specialty stores__ 

45 

5 824 

879 

277 

48 

5 79B 

825 

562 

Women’s ready-to-wear stores^_ 

23 

4 572 

693 

209 

26 

3 757 

512 

565 

Family clothing stores^ ___ 

15 

4 678 

673 

193 

17 

6 218 

829 

566 

Shoe stores __ _ __ 

35 

3 590 

473 

111 

31 

3 307 

425 

564, 569 

Other apparel, accessory stores__ _ 

5 

413 

50 

16 

9 

466 

37 

57 

Furniture, home furnishings, equipment stores_ 

83 

11 895 

1 880 

394 

97 

12 886 

1 970 

5712 

Furniture stores_ 

34 

6 871 

: 1 100 

215 

38 

7 748 

1 225 

5713-15, 19 

Other home furnishings stores _ — 

16 

1 462 

1 254 

67 

21 

1 342 

197 

572, 573 

Household appliance, radio, television, music 









stores - -- -- 

33 

3 562 

526 

112 

39 

3 798 

548 

58 

Eating, drinking places ___ 

326 

20 064 

3 991 

1 938 

321 

16 266 

2 988 

5812 

Eating places__ — 

198 

13 001 

3 064 

1 573 

188 

9 224 

2 205 

5813 

Drinking places (alcoholic beverages)- 

128 

7 063 

927 

365 

133 

7 042 

763 

59 pt. (591) 

Drug stores, proprietary stores « _ - 

50 

8 837 

1 213 

385 

45 

7 589 

1 049 

59 ex. 591 

Other retail stores'* _ - - 

189 

16 577 

2 292 

588 

200 

15 759 

1 893 

592 

Liquor stores __ _ __ 

61 

4 483 

231 

89 

74 

4 087 

178 

594 

Book, stationery stores__- 

4 

(D) 

to) 

(0) 

5 

511 

(D) 

595 

Sporting goods stores, bicycle shops- _ 

7 

441 

78 

26 

6 

376 

38 

597 

Jewelry stores _-_— — - - - 

17 

1 759 

328 

75 

21 

1 828 

353 

5992 

Florists ---- -- 

16 

659 

75 

22 

13 

401 

48 

5996 

Camera, photographic supply stores- _ 

5 

(D) 

(D) 

(D) 

2 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels__ _ -- ~ -- 

52 

2 667 

S62 

338 

52 

2 652 

(D> 

783 

Motion picture theaters_ - - 

6 

(d> 

(d) 

(d) 

6 

698 

198 






































39-8 Gary-Hammond“East Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 2 The City: 1963 and 1958-^continued 

B. Hammond 


SIC code 

Kind of business 

1963 

I 1958' 

Estab¬ 

lish¬ 

ments 

(number) 

n 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ ___ _ — _ __ _ 

763 

171 852 

20 895 

6 314 

820 

157 525 

19 002 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ _ __ 

41 

7 768 

1 330 

274 

51 

7 890 

1 174 

5251 

Hardware stores ____ __ 

19 

2 532 ' 

334 

87 

22 

2 326 

342 

52 ex. 5251 

Other ___ _ -- - - 

22 

5 236 

996 

187 

29 

5 564 

832 

53 part* 

General merchandise group stores^ __ _ _ 

18 

31 189 

4 375 

1 696 

27 

29 337 

4 215 

531 

Department stores _ _ __ _ 

4 

22 772 

3 275 

1 182 

4 

(D) 

(DJ 

533 

Limited price variety stores ---- 

7 

2 070 

403 

180 

14 

3 279 

550 

539 

Miscellaneous general merchandise stores 

7 1 

1 

6 347 

697 

334 

7 

(D) 

(D) 

54 

Food stores _ _ _ _ _ __ 

106 

40 958 

3 715 

1 084 

144 

42 212 

2 951 

55 ex. 554 

Automotive dealers ____ _ 

48 

34 002 

3 121 

525 

50 

21 972 

2 421 

55 pt. (554) 

Gasoline service stations __ 

102 

11 806 

1 123 

375 

94 

9 215 

828 

56 

Apparel, accessory stores _ ___ __ 

74 

12 936 

1 948 

692 

83 

13 227 

1 913 

561,567 

Men’s, boys' apparel stores, custom tailors_ 

11 

2 789 

404 

170 

18 

2 923 

465 

562*3, 568 

Women’s clothing, specialty stores __ 

25 

5 539 

943 

339 

31 

6 610 

978 

562 

Women's ready-to-wear stores^__ _ _ __ 

15 

4 893 

854 

306 

20 

5 838 

875 

565 

Family clothing stores^_ __ _ 

4 

(D) 

IP) 

(D) 

6 

(0) 

(D) 

566 

Shoe stores _ _ _ ___ 

30 

3 490 

449 

124 

24 

2 380 

314 

564, 569 

Other apparel, accessory stores _ __ __ 

4 

(0) ' 

(0) 

1 10) 

4 

(D) 

<0) 

57 

Furniture, home furnishings, equipment stores_ 

54 

10 105 

1 481 

1 302 

59 

10 755 

1 731 

5712 

Furniture stores _ _____ __ 

25 

4 302 

698 

' 133 

23 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores __ 

12 

928 

141 

41 

12 

( na) 

(na) 

572,573 

Household appliance, radio, television, music 









stores _ _ __ _ __ _ 

17 

4 875 

642 

128 

23 

4 097 

628 

58 

Eating, drinking places___— 

183 

9 749 

1 1 785 

836 

181 

10 569 

2 126 

5812 

Eating places __ ___ _ ___ 

116 

6 886 

1 521 

738 

123 

a 035 

1 903 

5813 

Drinking places (alcoholic beverages) __ 

67 

2 863 

264 

98 

58 

2 534 

223 

59 pt. (591) 

Drug stores, proprietary stores _ _ 

29 

5 149 

721 

209 

27 

5 204 

67B 

59 ex. 591 

Other retail stores'*_ __ _ 

108 

8 190 

1 296 

321 

104 

7 144 

965 

592 

Liquor stores _ ___ __ 

3 

292 

14 

6 

12 

404 

21 

594 

Book, stationery stores_ __ ___ 

5 

559 

52 

1 14 

4 

480 

56 

595 

Sporting goods stores, bicycle shops ___ 

5 

(D) 

(D) 

' (D) 

4 

529 

99 

597 

Jewelry stores___ _ _ __ 

13 

1 166 

269 

62 

9 

568 

97 

5992 

Florists ___ ____ _ 

11 

581 

90 

1 20 

7 

352 

60 

5996 

Camera, photographic supply stores__ 

3 

357 

21 

5 

1 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels ----- 

15 

526 

143 

! 64 

(NA^ 

(na) 

(na^ 

783 

Motion picture theaters _______ 

3 

727 

178 

71 

4 

(D) 

(d) 


jstandard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 {ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Gary-Hammond-East Chicago SMSA 


39-9 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 



Kind of business 

—— -1 

1963 1 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales ’ 

1 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









TotaP___ 

^ 228 

745 237 

i 

84 367 

25 130 

4 450 

619 283 

69 480 

52 

Lumber, building materials, hardware, farm equip- 






1 



ment dealers____ 

2U8 

41 036’ 

6 358 

1 225 

274 

41 062 

5 848 

5251 

Hardware stores_ ___ _ 

94 

7 541 ! 

1 014 

254 

92 

6 391 

822 

52 ex. 5251 

Other_____ 1 

1 

15*. 

33 495 1 

1 

5 344 

971 

' 182 

34 671 

5 026 

53 part" 

1 

General merchandise group stores^_ 1 

108 

i 

107 250i 

14 013 

4 832 

131 

72 553 

10 945 

531 

Department stores_ 

16 

81 349 

10 446 

3 347 

11 

! 50 839 

7 814 

533 

Limited price variety stores___ 

43 

10 A52■ 

1 780 

81 7 

55 

(D) 

(01 

539 

Miscellaneous general merchandise stores__ 

49 

15 049 ’ 

1 

1 787 

668 

33 

' (D) 

<D) 

54 

Food stores __ ___ ___ __ 

735 

200 304 

16 226 

4 65 9 

889 

178 013 

12 411 

55 ex. 554 

Automotive dealers _ ___ _ _ 

232 

130 430 

11 340 

1 972 

225 

85 748 

8 738 

55 pt. (554) 

Gasoline service stations _ ____ _ 

582 

64 430 

5 454 

1 704 

551 

51 844 

4 499 

56 

Apparel, accessory stores __ _ 

327 

42 800 

5 933 

i 911 

374 

43 913 

5 735 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

60 

7 777 

1 064 

345 

93 

8 119 

1 081 

562-3, 568 

Women's clothing, specialty stores __ _ 

116 

15 814 

2 317 

800 

120 

16 034 

2 247 

562 

Women’s ready-to-wear stores^_ __ 

67 

11 339 

1 735 

601 

76 

12 804 

1 799 

565 

Family clothing stores^___ 

' 35 

8 467 

1 165 

369 

41 

(0) 

(D) 

566 

Shoe stores __ ______ 

92 

9 062 

' 1 180 

320 

79 

7 155 

932 

564, 569 

Other apparel, accessory stores — __ - 

24 

1 680 

207 

77 

37 

(0) 

138 

57 

Furniture, home furnishings, equipment stores_ 

228 

33 432 

1 4 993 

1 052 

250 

31 910 

4 953 

5712 

Furniture stores __ __ _ _ 

97 

16 023 

' 2 508 

509 

92 

17 426 

2 820 

5713-15, 19 

Other-home furnishings stores_ — 

38 

3 92 9 

705 

173 

47 

2 491 

402 

572, 573 

Household appliance, radio, television, music 









stores- - - 

93 

13 480 

1 780 

370 

111 

11 993 

1 731 

58 

Eating, drinking places__ 

1 024 

56 84 0 

11 138 

5 237 

1 037 

50 807 

9 004 

5812 

Eating places _ __ ___ - — 

625 

38 112 

a 994 

4 362 

650 

32 744 

7 203 

5813 

Drinking places (alcoholic beverages) _ 

399 

18 728 

2 144 

875 

387 

18 063 

1 801 

59 pt. (591) 

Drug stores, proprietary stores ____ 

158 

25 568 

3 529 

1 127 

133 

20 998 

2 711 

59 ex. 591 

Other retail stores'* __ _ ___ __ _ 

586 

43 147 

5 383 

1 411 

586 

42 435 

4 636 

592 

Liquor stores _ -- - 

107 

7 019 

344 

138 

132 

6 604 

275 

594 

Book, stationery stores__ 

17 

1 212 

165 

47 

11 

1 305 

160 

595 

Sporting goods stores, bicycle shops -- 

2.6 

2 364 

345 

97 

30 

1 811 

i 189 

597 

Jewelry stores __— — __ - 

54 

4 268 

758 

181 

59 

3 773 

619 

5992 

Florists > -- - - 

50 

2 010 

243 

62 

1 39 

1 506 

173 

5996 

Camera, photographic supply stores _ -- 

12 

1 300 

106 

29* 

: 

842 

69 


SELECTED SERVICES 





, 

1 



7011 

Hotels, motels __ _ _—- 

142 

5 32 9 

1 466 

630 

1 

i 154 

4 770 

1 554 

783 

Motion picture theaters „ __ - 

21 

2 317 

663 

298 

1 26 

1 _ 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer'' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 








































S9-10 Gary-Hammond-East Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 4 . CBD, City, SMSA—Sales Comparisons: 1958 and 1963 

A. Gary 




Percent change in sales 

! 

Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

1 

City 

Standard 

metro¬ 

politan 

statis- 

: Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

— 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ ----- 

-6,9 

19.6 

20.3 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _- - - 

-61.0 

-22.3 

-0.1 

0.7 

1.8 

3.1 

4,7 

5.5 

6.6 

5251 

Hardware stores - — --- 

. 

(d) 

18.0 

- 

(d) 

0,4 

(D) 

1 .0 

1.0 

52 ex. 5251 

Other - - 

(d) 

(D) 

-3.4 

0.7 

(d) 

2.7 

(d) 

4.5 

5,6 

53 part* 

General merchandise group stores^*^ _ — - -- 

8.4 

80.2 

47.8 

41.1 

35.3 

21 .4 

14.2 

14.4 

11.7 

531 

Department stores __— --' 

(d) 

(d) 

60.0 

35.1 

(0) 

(d) ‘ 

11.5 

10.9 

6.2 

533 

Limited price variety stores - --- 

(d) 

(D) 

(D) 

(D) 

4.3 

(D) 

1.9 

1.5 

(d) 

539 

Miscellaneous general merchandise stores-i 

(D) 

142.4 

(D) 

(d) 

(d) 

1.7 

0.6 

2.0 

(D) 

54 

Food stores- - — — 

-34.3 

7.9 

12.5 

1 7.4 

10.4 

24.0 

26.6 

26.9 

28,7 

55 ex. 554 

Automotive dealers —- - — 

29.1 

30.6 

52.1 

1 11.3 

8.2 

14.5 

13.3 

17.5 

13.8 

55 pt. (554) 

Gasoline service stations- - 

11.3 

23.2 

24.3 

1.0 

0.6 

7.4 

7.2 

8.6 

8.4 

56 

Apparel, accessory stores’— _ — _ -- 

-26.8 

-10.4 

-2.5 

16.1 

20.6 

6,7 

8.9 

5.7 

7.1 

561, 567 

Men’s, boys’ apparel stores, custom tailors- 

(C) 

-22.4 

-4.2 

2.1 

(d) 

0.9 

1.3 

1.0 

1.3 

562-3, 568 

Women’s clothing, specialty stores _ -- 

-4.8 1 

0.4 

-1.4 

6.6 

6.4 

2.3 

2.8 

2.1 

2,6 

562 

Women's ready-to-wear stores^ — —- 

28.0 

21.7 ! 

-11.5 

5.3 

3.8 

1.8 

1.8 

1.5 

2.1 

565 

Family clothing stores^--- -- 

(d) I 

-24.8 j 

(D) 

(d) 

7.3 

1.9 

3.0 

1.1 

(D) 

566 

Shoe stores __ _ --- -- 

-12.o' 

8.6 ' 

26.7 

3.5 

3.7 

1.4 

1.6 

1.2 

1.2 

564, 569 

Other apparel, accessory stores- — — _ 

,(D), 

-11.4 

(d) 

(d) 

(D) 

0.2 

0.2 

0.2 

(d) 

57 

Furniture, home furnishings, equipment stores- 

-31.1 1 

-7.7 

4.6 

7.0 

9.5 

4.8 

6.2 

4.5 

5.2 

5712 

Furniture stores -- - 

(d) j 

-11.3 i 

-8.1 

4.2 

(d) 

2.7 

3,7 

2.2 

2.8 

5713-15, 19 

Other home furnishings stores _ _ 

(d)I 

8.9 

57.7 

(d) 

(d) 1 

0.6 

0.6 

0.5 i 

0.4 

572, 573 

Household appliance, radio, television, music 
stores - -- 

(d) 1 

-6.2 

12.4 

(d) 

3.2 

1.4 

1.8 

1 .8 

1.9 

58 

Eating, drinking places ___ 

3.6 

23.3 

11.9 

5.1 

4.6 

8,0 

7.8 

7.6 

8.2 

5812 

Eating places-- --— — - 

6.9 

40.9 

16.4 

3.4 

2.9 

5,2 

4.4 

5.1 

5.3 

5813 

Drinking places (alcoholic beverages) - — 

-2.2 

0.3 

3.7 

1,7 

j 

1.7 

2.8 

3.4 

2,5 

2.9 

59 pt. (591) 

Drug stores, proprietary stores -- 

15.2 

16.4 

21.8 

4.3 

3.5 

3.5 

3.6 

3.4 

3.4 

59 ex. 591 

Other retail stores---- 

2.6 

5.2 

1.7 

6.0 

5.4 

6.6 

7.5 

5.8 

6.9 

592 

Liquor stores---- 

117.1 

9.7 i 

6.3 

0.4 

0,2 

1 .8 

2.0 

0.9 

1.1 

594 

Book, stationery stores _ _ --- __ __ 

(D) 

(d) ' 

-7.1 

(d) 

(d) 

(d) 

0.2 

0.2 

0,2 

595 

Sporting goods stores, bicycle shops _ -- 

(d) 

17.3 

30.5 1 

(d) 

(d) 

0,2 

0.2 

0.3 

0.3 

597 

Jewelry stores — — -— — 

-4 0 6 

-3.8 

13,1 • 

2.5 

2.4 

0.7 

0,9 

0.6 

0.6 

5992 

Florists -— -— -- 

(d) i 

64.3 

33.5 

(d) 

(d) 

0,3 

0.2 

0.3 

0.2 

5996 

Camera, photographic supply stores _— 

(D)! 

(D) 

54.4 

(D) 

(d) 

(d) 

(D) 

0.2 

0,1 

7011 

SELECTED SERVICES 

Hotels, motels----- 

-45.6 

0.6 

11.7 

(X) 

(X) 

(x) 

(X) 

(x) 

(X) 

783 

Motion picture theaters--: 

(d) 

(d) 

(d) 

(X) 

(X) 

(x) 

U) 

(x) 

(X) 


^standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
2 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Gary-Hammond-East Chicago SMSA 39-11 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963-continued 

B. Hammond 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 


1958 



1963 

1958 


RETAIL STORES 

Total’__ 

-6.8 

9.1 

20.3 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 1 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ _____ 

0.6 

-1.6 

-0.1 

4.2 

3.9 

4,5 

5.0 

5.5 

6.6 

5251 

Hardware stores _ ---- - 

(d) 

8.9 

18.0 

(D) 

2.4 

1.5 

1.5 

1.0 

1.0 

52 ex. 5251 

Other —__ _ 

(d) 

-5.9 

-3.4 

(D) 

1.5 

3.0 

3.5 

4,5 

5.6 

53 part= i 

General merchandise group stores’'^ __ —_ 

-1.6 

6.3 

47.8 

43.5 

41.3 

18.1 

18.6 

14.4 

11.7 

531 ' 

Department stores __ __ 

(d) 

(D) 

60.0 

(d) 

33.3 

13.3 

(d) 

10.9 

8.2 

533 

Limited price variety stores____ 

(D) 

-36.9 

(d) 

2.2 

( d) 

1 1*2 

2.1 

1.5 

(d) 

539 1 

Miscellaneous general merchandise stores __ 

(D) 

fD> 

(d) 

(d) 

(d) 

1 3.7 

(d) 

2.0 

fo) 

54 1 

Food stores ____ __— _ 

-29.1 

-3.0 

12.5 

11.1 

14.6 

23.8 

26.8 

26.9 

28,7 

55 ex. 554 

Automotive dealers_ ___ __ 

66.6 

54.8 

52.1 

1.8 

1.0 

19.8 

13.9 

17.5 

13.8 

55 pt. (554) 1 

Gasoline service stations ---- I 

75.4 

28.1 

24.3 

1.9 

1.0 

6.9 

5.8 

8.6 

8.4 

56 1 

Apparel, accessory stores’-- 

-11.6 

-2.2 

-2.5 

16.1 

17.0 

* 7.5 

8.4 

5.7 

7,1 

561, 567 ! 

Men’s, boys’ apparel stores, custom tailors _ 

9.1 

-4.6 

-4.2 

4.2 

3.6 

1.6 

1.9 

1.0 

1.3 

562-3, 568 

Women’s clothing, specialty stores —-- 

-24.8 

-16.2 

-1.4 

7.5 

9.3 


4.2 

2.1 

2.6 

562 1 

Women’s ready-to-wear stores__ _ 

-25.4 

-16.2 

-11.5 

6.5 

8,1 

1 2.8 

3.7 

1.5 

2.1 

565 

Family clothing stores^ - --- 

(D) 

(d) 

fD) 

fo) 

(n) 

(d) 

(d) 

1.1 

(d) 

566 ! 

Shoe stores __ ____ — 

5.2 

46.6 

26.7 

2.9 

2.6 

2.0 

1.5 

1.2 

1.2 

564, 569 

Other apparel, accessory stores _— -- 

^d) 

(d) 

(d) 

(d) 

(d) 

(d) 

(d) 

0.2 

(d) 

57 

Furniture, home furnishings, equipment stores - 

-30.6 

-6.1 

4.8 

8,8 

11.8 

5.9 

6.8 

4.5 

5.2 

5712 

Furniture stores _____ 

-58.8 

( na) 

-8.1 

2.9 

6.5 

2.5 

( na) 

2.2 

2,8 

5713-15, 19 

Other home furnishings stores -- 

-50.2 

( na) 

57.7 

0.5 

1.0 

0.5 

( NA) 

0.5 

0.4 

572, 573 

Household appliance, radio, television, music 
stores . - --- -1 

15.8 

19.0 

12.4 

5.4 

4.3 

2.8 

2.6 

1.8 

1.9 

58 

Eating, drinking places ^ __ - 1 

2.2 

-7.8 

11.9 

4.3 

3.9 

5.7 

6.7 

’ 7,6 

8.2 

5812 

Eating places — -- ' 

9.7 

-14.3 

16.4 

3.5 

3.0 

4.0 

5.1 

5,1 

5.3 

5813 

Drinking places (alcoholic beverages) _ 

-21,.7 

13.0 

3.7 

0.8 

0.9 

1.7 

1.6 

2.5 

2.9 

59pt. (591) 

Drug stores, proprietary stores - -- - 

0.2 

-1.1 

21.8 

2,6 

2.5 

3.0 

3.3 

3,4 

3.4 

59 ex. 591 ' 

Other retail stores'*--- _ -- - — 

71.4 

14.6 

1.7 

5.6 

3.0 

4.8 

4.5 

5,8 

6.9 

592 

Liquor stores - — - -- - 

- 

-27.7 

6.3 

- 

- 

0.2 

0.3 

0.9 

1.1 

594 

Book, stationery stores -_ --- 

(D) 

16.5 

-7.1 

fo) 

(d) 

0.3 

0.3 

0.2 

0.2 

595 

Sporting goods stores, bicycle shops -- 

(D) 

(d) 

30.5 

(d) 

(d) 

(d) 

0.3 

0.2 

0.3 

597 

Jewelry stores _ __ ---- 

(d) 

105.3 

13,1 

1.6 

(d) 

0.7 

0.4 

0.6 

0.6 

5992 1 

Florists ----- - 


65.1 

33.5 

- 

- 

0.3 ; 

0.2 

0.3 

0,2 

5996 ' 

Camera, photographic supply stores--- _- 


(d) 

54.4 


" 

0.2 

fD) 

0.2 

0.1 

7011 

SELECTED SERVICES 

Hotels, motels_ - -- 

-8.8 

( na) 

11.7 

(X) 

(X) 

(X) 

(x) 

fx) 

(X) 

783 

Motion picture theaters— — — —--- 

(d) 

(D) 

(d^ 

(X) 

(x) 

(X) 

U) 

(x) 

(x) 


^standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may Include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
















































39-12 Gary-Hammond-East Chicago SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

1963 

1958 



1963 

1958 

1963 

1958 



HAMMOND 

GARY 


RETAIL STORES 



1 

I 



I 



Total^ - - 

31.3 

36.7 

7,2 

9.3 

25,6 

32,8 

8.6 

11.i 

52 

Lumber, building materials, hardware, farm equip* 










ment dealers _ _ __ -- 

29.1 

28.5 

5.5 

5,5 

6.2 

12,3 

1.2 

3.0 

5251 

Hardware stores -- --- 

(D) 

58.4 

(d) 

21.3 

- 

(D) 


(D) 

52 ex. 5251 

Other - - 

(d) 

16.0 

(d) 

1 

2,6 

7.1 

(d) 

1.4 

(dS 

53 part* 

General merchandise group stores^-l -- 

75.2 

81.2 

21.9 

■32.6 

49.1 

81.6 

24.5 

33.4 

531 

Department stores --- - 

(D) 

(d) 

(d) 

37.9 

(d) 

(D) 

27.5 

(d) 

533 

Limited price variety stores __ _ -- 

58.1 

(d) 

11.1 

(d) 

(d) 

76.9 

(d) 

(D) 

539 

Miscellaneous general merchandise stores _ __ 

(d) 

(d) 

(d) 

(d) 

(d) 

(d) 

(d) 

(d) 

54 

Food stores --- -- 

14.6 

20.0 

3.0 

4.7 

7.8 

12.9 

2.3 

4.0 

55 ex. 554 

Automotive dealers -- -- 

2.9 

2.7 

0.6 

0.7 

20.0 

20.2 

5.5 

6.5 

55 pt. (554) 

Gasoline service stations __ ___ — __ 

8.6 

6.3 ' 

1.6 

1.1 

3.4 

3.8 

1.0 

1.1 

56 

Apparel, accessory stores^ --- -- 

67.0 

1 

74.1 * 

20.3 

22.3 

62.0 

75.9 

24.1 

32.1 

561, 567 

Men's, boys' apparel stores, custom tailors- 

80.8 

70.6 

29.0 

25.4 

62.1 

(d) 

17.1 

(D) 

562-3, 568 

Women’s clothing, specialty stores _ _ _ - 

73.0 

61.3 : 

25.6 

33.5 

71.9 

75.9 

26.5 

27.4 

562 

Women's ready-to-wear stores^ --- 

71.4 

80.2 1 

30.8 

36.6 

73.9 

70,3 

29.3 

20.6 

565 

Family clothing stores^___ — 

(D) 

(D) 

(d) 

(d) I 

(d) 

80.5 

(D) 

(D) 

566 

Shoe stores____— -- 

44.7 

62.3 

17.2 

20.7 

62.9 

77.6 

24.9 

35.9 

564, 569 

Other apparel, accessory stores _ _ _ _ 

(D) 

(d) ^ 

(d) 

(D) 1 

(d) 

(D) 

(d) 

(C) 

57 

Furniture, home furnishings, equipment stores_ 

46.9 

63.5 ! 

14.2 

21.4 

37.7 

50.5 

13.4 

20,4 

5712 

Furniture stores _ - __ — ___ 

35.8 

(na) 

9.6 

21.5 

39.0 

(d) 

16.7 

(d) 

5713-15, 19 

Other home furnishings stores ^ - 

30.8 

(na) I 

7,3 

23.0 

(d) 

(d) 

(D) 

(d) 

572,573 

Household appliance, radio, television, music 










stores _-- -- > 

59.8 

61.5 

21.6 

21.0 

(D) 

57.5 

(D) 

18.2 

58 

Eating, drinking places- - _ 

23.5 

21,2 

4.0 

4.4 

16.3 ' 

19.4 

5.8 

6.2 

5812 

Eating places_ ___ 

27.2 

21.3 

4.9 

5.2 

16.6 

21.9 

5.7 

6.2 

5813 

Drinking places (alcoholic beverages) _ ___ - 

14.6 

21.1 

2.2 

3.0 

15.7 

16.1 

5.9 

6.3 

59 pt. (591) 

Drug stores, proprietary stores -___ 

27.6 1 

27.2 

5.6 

6.7 

31.0 

31.3 

10.7 

11.3 

59 ex. 591 

Other retail stores'*-- - - 

36.9 

24.7 

7,0 

4.2 

23.0 

23,6 

8.8 

8.8 

592 

Liquor stores---- - 


- 



6.2 

3.2 

4.0 

2.0 

594 

Book, stationery stores__ —_- 

(d) 

(d) 

(d) 

(d) 

(D) 

(d) 

(d) 

(d) 

595 

Sporting goods stores, bicycle shops — _ 

(d) 

(d) 

(D) 

(D) 

(d) 

(d) 

(d) 

(d) 

597 

Jewelry stores- -- --- 

73.1 

(d) 

o 

o 

CM 

(d) 

90.2 

91.0 

37.2 

44,1 

5992 

Florists_—- ~ -- 

- 


- 


(D) 

(d) 

(J>) 

(D) 

5996 

Camera, photographic supply stores - 


(D) 

“ 

- 

(D) 

(d) 

(d) 

(d) 


SELECTED SERVICES 









7011 

Hotels, motels_ __ _ _ — _ 

43.3 

(na) 

4.3 

5.2 

39.2 

72.4 

19.6 

40.3 

783 

Motion picture theaters __ __ _ __ __ - 

(D) 

(d) 

(d) 

(D) 

(d) 

(d) 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 
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MAJOR RETAIL CENTERS 


Gary-Hammond-East Chicago SMSA 


39-13 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No, 2, Includes the planned center known as "Village Shopping Center" and establishments on Grant St. from 35th Ave, to 37th Ave. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 



Retail stores, total; 

Number _ _ 

Sales - — _— 

_$1,000. 

33 

23 093 

54, 58. 591 

Convenience goods stores: 

Number__-__ . 

Sales _ __ 

_$1,000.- 

7 

4 090 

53 part, 56, 57 

Shopping goods stores: 

Number -- _ _ __ 

Sales -__ 

1 

..$1,000— 

16 

17 906 

52, 55, 

59 ex. 591 

All other stores: 

Number ___ 

Sales ___ 

_$1,000— 

10 

1 097 




Number of 
estab¬ 
lishments 


Retail stores, total -_ 


33 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers-- -- 

Hardware stores _ __ 

Other -__-_ __— 

2 

1 

1 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furrilture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

10 

2 

3 

3 

1 

2 

1 


1 

2 

2 


1 


59 ex. 591 


Other retail stores 


6 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


A 592 
2 594 

1 595 

1 597 

5992 
^ 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 


MRC No. 3. Includes the planned center known as "Woodmar Shopping Center" on the west side of Indianapolis Blvd. from i65th St. to 167th St. 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,000--. 


23 

10 882 


55 ex. 554 


Automotive dealers 


54, 58, 591 

Convenience goods stores: 

Number ___ — „ 

Sales _ „ - __ 

_$1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number . _ __ _ 

Sales _ __ —_ 

_$1,000 


5 

(d) 

15 
7 781 


52, 55. 

59 ex. 591 


All other stores; 

Number_ 

Sales _$1,000-- 


Retail stores, total 


3 

(d) 

Numberof 

estab¬ 

lishments 


23 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 


1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


11 

1 

6 

q 

3 

1 

2 

1 

1 


1 

1 

1 


53 part 
531 
533 
539 


General merchan(;lise group stores_ 

Department stdres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

- 597 

5992 
5 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


2 


1 

1 






















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 4. Includes the planned center known as “Tri-City Plaza" at the intersection 5 th Ave. {U.S. Hwy. 20) and Clark St. and extends along the 4200-4500 blocks of 5th Ave. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number - 

Sales_$1,000-- 

54, 58, 591 Convenience goods stores: 

Number- 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number- 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


55 ex. 554 Automotive Dealers- 

55 pt. (554) Gasoline service stations 


5 

510 
Number o? 

estab¬ 

lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 


Food stores . 


59 pt. (591) Drug stores, proprietary stores- 

59 ex. 591 Other retail stores- 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists - 

5996 Camera, photographic supply stores 


MRC No. 5. Includes establishments in the area bounded by Jefferson, N. Michigan, Alley north of E. Lincolnway, Locust, Alley south of E. Lincotnway, S. Morgan, Monroe, 

S. Washington, Alley south of W. Indiana Ave., and Napoleon. (Valparaiso city. Porter County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000__ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000__ 

52,55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


I Food stores . 


30 
5 750 
Number of 
estab¬ 
lishments 


Automotive dealers . 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places__ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores- 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists __ 

5996 Camera, photographic supply stores 
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40-4 Grand Rapids SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 





1963 



SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


RETAIL STORES 

Total^___ - _ _ 

230 

85 395 

14 294 

4 128 

307 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ 

6 

923 

149 

33 

6 

5251 

Hardware stores __ — - _ - _ 

2 

(D) 

(D) 

(D) 

2 

52 ex. 5251 

Other ___ __ ____ 

4 

(D) 

(0) 

(D) 

4 

53 part- 

General merchandise group stores^ — — _ 

11 

41 669 

7 199 

2 176 

12 

531 

Department stores__ - _ __ 

4 

(0) 

(D) 

<D) 

4 

533 

Limited price variety stores _ -- — _ 

5 

2 697 

582 

230 

5 

539 

Miscellaneous general merchandise stores _ 

2 

(D) 

(D) 

(D) 

3 

54 

Food stores ___________ -- 

14 

1 282 

145 

53 

17 

55 ex. 554 

Automotive dealers ____ ___ 

8 

10 420 

972 

144 


55 pt. (554) 

Gasoline service stations _____ __ 

5 

702 

133 

46 


56 

Apparel, accessory stores _ __ _ 

52 

11 289 

2 013 

568 

73 

561, 567 

Men's, boys' apparel stores, custom tailors_ 

10 

2 656 

487 

110 

18 

562-3, 568 

Women’s clothing, specialty stores___ 

21 

5 266 

980 

296 

24 

562 

Women's ready-to-wear stores^ __ 

12 

4 854 

892 

268 

17 

565 

Family clothing stores^ _ _ __ 

3 

(0) 

(D) 

(D) 

6 

566 

Shoe stores__ _____- 

16 

1 917 

290 

78 

19 

564, 569 

Other apparel, accessory stores ___ _ _ 

2 

(D) 1 

(D) 

(D) 

4 

57 

Furniture, home furnishings, equipment stores_ 

23 

7 157 ' 

1 185 

212 

34 

5712 

Furniture stores _ __ _ 

6 

3 939 

668 

93 

8 

5713-15, 19 

Other home furnishings stores__ __ 

5 

611 

123 i 

31 

7 

572, 573 

Household appliance, radio, television, music 
stores __ ___ 

12 

2 607 

394 

88 

19 

58 

Eating, drinking places__ 

44 

4 218 

1 026 

492 

65 

5812 

Eating places___ ____ 

32 

3 602 

928 

442 

50 

5813 

Drinking places (alcoholic beverages) - __ 

12 

616 

98 

50 

15 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ 

6 

2 264 

453 

123 

7 

59 ex. 591 

Other retail stores^___ _ 

61 

5 471 

1 019 

281 

79 

592 

Liquor stores __ __ __ __ 

2 

(D) 

(D) 

(D) 

1 

594 

Book, stationery stores ___ _ 

3 

232 

35 

14 

5 

595 

Sporting goods stores, bicycle shops_— 

5 

538 

64 

15 

4 

597 

Jewelry stores _ __ — —___ 

10 

1 692 

412 

102 

10 

5992 

Florists - __ _____ 

4 

418 

91 

30 

4 

5996 

Camera, photographic supply stores _ -- 

2 

(D) 

(D) 

(D) 

2 

7011 

SELECTED SERVICES 

Hotels, motels _ __ ____ 

10 

4 171 

1 662 

590 

11 

783 

Motion picture theaters __ _ -- __ _ 

4 

696 

159 

90 

5 


1958’ 


Sales 


($ 1 , 000 ) 


91 336 


701 

(D) 

(D) 


43 128 
(D) 
3 997 
(D) 


1 516 
10 002 
803 


13 167 
3 805 
5 585 
5 240 
990 
2 616 
163 


7 971 
3 453 
1 048 

3 470 


4 476 
3 297 
1 179 


2 366 


7 206 
(D) 
453 
584 
2 393 
370 
(D) 


4 550 
794 


Payroll, 

entire 

year 


($ 1 , 000 ) 


15 515 


112 

(D) 

(D) 


7 891 
<D) 
963 
(D) 


186 

968 

100 


2 186 
663 
940 
871 
167 
410 
6 


1 250 
547 
145 

558 


1 086 
858 
228 


479 


1 257 
(D) 
98 
80 
462 
76 
(D) 


1 899 
200 


^Standard Notes: - Represents zero. (D) Withhfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “emnlover" estahlishments 





































MAJOR RETAIL CENTERS 


Grand Rapids SMSA 


TABLE 2. 


The City: 1963 and 1958 


SIC code 


5251 

52 ex. 5251 


53 part" 
531 
533 
539 


55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713*15, 19 
572, 573 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Kind of business 


RETAIL STORES 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages). 


59 pt. (591) Drug stores, proprietary stores . 


Other retail stores'*_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 


Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

1 737 

313 321 

37 345 

11 210 

2 150 

85 

14 728 

2 278 

462 

153 

30 

3 544 

446 

118 

58 

55 

11 184 

1 832 

344 

95 

53 

48 226 

7 731 

2 463 

73 

5 

42 198 

6 773 

2 042 

5 

28 

4 367 

784 

367 

37 

20 

1 661 

174 

54 

23 

303 

68 271 

5 049 

1 697 

413 

103 

63 994 

5 775 

1 063 

121 

249 

24 920 

2 304 

788 

283 

116 

18 311 

2 918 

895 

158 

21 

4 296 

730 

178 

38 

50 

7 851 

1 238 

405 

40 

30 

6 460 

i 036 

320 

24 

10 

2 711 

496 

172 

18 

29 

3 004 

413 

124 

49 

6 

449 

41 

16 

11 

159 

21 543 

2 841 

578 

206 

46 

8 496 

1 294 

229 

49 

43 

3 951 

536 

126 

43 

70 

9 096 

1 011 

223 

114 

309 

18 106 

3 961 

1 862 

356 

188 

12 097 

2 985 

1 424 

229 

121 

6 009 

976 

438 

127 

81 

14 092 

1 773 

623 

92 

279 

21 130 

2 717 

779 

295 

23 

2 745 

153 

57 

15 

8 

(D) 

{D) 

<D) 

8 

26 

1 981 

169 

44 

30 

23 

2 352 

504 

136 

31 

22 

1 760 

414 

125 

19 

7 

503 

69 

18 

7 

30 

(0) 

(D) 

(D) 

29 

1^ 

(D) 

tD) - 

(D) 

14 


($ 1 , 000 ) 


20 493 
4 165 
16 328 


51 837 
44 237 
(D) 
(D) 


21 730 
5 941 
7 139 
(D) 

3 309 

4 791 
( 0 ) 


22 323 
8 282 
3 565 


17 496 
10 726 
6 770 


19 320 

1 717 
649 

2 014 

3 046 
1 388 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 


^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) par t of SIC 53. 
1958 data limited to “employer" establishments. 





































40-6 Grand Rapids SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Tota|2___ 

3 746 

649 717 

68 591 

21 740 

4 on 

522 727 

55 662 

52 

Lumber, building materials, hardware, farm equip* 









merit dealers ___ _ _ _ __ 

264 

40 613 

4 910 

1 064 

338 

43 575 

5 311 

5251 

Hardware stores _ ___ -__ 

92 

9 324 

1 000 

288 

114 

9 759 

1 022 

52 ex. 5251 

Other _ - ___ _ 

172 

31 289 

3 910 

776 

224 

33 816 

4 289 

53 part* 

General merchandise group stores^ ___ _ __ 

123 

80 232 

11 383 

3 975 

134 

60 032 

9 685 

531 

Department stores __ _ _ _ __ 

12 

65 404 

9 214 

3 007 

(na) 

(na) 

(NA) 

533 

Limited price variety stores ___ 

63 

9 674 

1 625 

742 

63 

8 494 

1 581 

539 

Miscellaneous general merchandise stores _ 

48 

5 154 

544 

226 

(na) 

(na) 

(na) 

54 

Food stores - __ _ __ __ 

598 

160 059 

11 202 

4 034 

794 

133 176 

8 533 

55 ex. 554 

Automotive dealers __ _ __ _ __ —_ 

306 

140 121 

11 904 

2 148 

268 

92 799 

8 366 

55 pt. (554) 

Gasoline service stations _ __ __ 

620 

55 204 

4 696 

1 694 

564 

43 324 

3 279 

56 

Apparel, accessory stores _ _ _ _ 

241 

30 984 

4 473 

1 511 

248 

28 534 

4 061 

561, 567 

Men’s, boys' apparel stores, custom tailors 

48 

7 475 

1 159 

312 

54 

7 576 

1 181 

562-3, 568 

Women’s clothing, specialty stores _ __ 

85 

11 525 

1 717 

635 

67 

9 175 

1 388 

562 

Women's ready-to-wear stores^ _ _ __ 

53 

9 097 

1 381 

481 

38 

8 062 

1 240 

565 

Family clothing stores^ _ _ __ _ _ 

23 

5 141 

753 

282 

27 

' (d) 

(D) 

566 

Shoe stores__ __ ___ __ 

70 

6 102 

773 

252 

79 

6 291 

(d) 

564, 569 

Other apparel, accessory stores _ _ __ __ 

15 

741 

71 

30 

19 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

292 

; 36 910 

4 516 

977 

323 

1 30 682 

4 005 

5712 

Furniture stores __ _ _ _ __ 

92 

15 523 

2 016 

411 

(na) 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores _ _ 

72 

6 no 

764 

189 

(na) 

(na) 

1 (na) 

572, 573 

Household appliance, radio, television, music 









stores _ __ _ 

128 

15 277 

1 736 

' 377 

172 

13 850 

1 650 

58 

Eating, drinking places_ _ _ _ __ 

600 

35 471 

7 675 

3 817 

6 38 

28 877 

5 779 

5812 

Eating places _ _ _ __ _ __ _ 

408 

25 599 

6 141 

3 134 

447 

18 990 

4 353 

5813 

Drinking places (alcoholic beverages) __ __ _ 

192 

9 872 

1 534 

683 

191 

9 887 

1 426 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

147 

25 431 

3 055 

1 136 

155 

22 561 

2 605 

59 ex. 591 

Other retail stores'*-- ___ ___ 

555 

44 692 

4 777 

1 384 

549 

39 167 

4 038 

592 

Liquor stores - _ ____ 

35 

4 335 

222 

90 

25 

2 904 

104 

594 

Book, stationery stores ___ —____ 

17 

1 673 

235 

89 

17 

989 

151 

595 

Sporting goods stores, bicycle shops _ _ 

60 

3 626 

322 

84 

51 

2 908 

255 

597 

Jewelry stores -_ _ > _ __ __ 

49 

3 396 

639 

176 

63 

4 174 

675 

5992 

Florists _ __ _ _ _ _ 

49 

2 921 

615 

171 

(na) 

(na) 

(na) 

5996 

Camera, photographic supply stores _ _ 

10 

1 094 

123 

35 

(na) 

(na) 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels ____ ^ 

72 

7 027 

2 264 

886 

72 

6 186 

2 347 

783 

Motion picture theaters ____ _ 

24 

(D) 

(0) 

(D) 

22 

1 844 

428 


^Standard Notes: ~ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Grand Rapids SMSA 40-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

|H 


Central business 
district 

City 

Standard 
metropolitan 
statistical area 



■ 



1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ ___ 

-6.5 

-0.1 

24.3 

100.0 

100.0 

100.0 

100,0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ___ _ _ 

31.7 

-28.1 

-6.8 

1.1 

0.8 

i 

4.7 

6,5 

6.2 

8.3 

5251 

Hardware stores_ _ _ 

(D) 

-14.9 

-4.5 

(D) 

(D) 

1.1 

1.3 

1.4 

1.9 

52 ex. 5251 

Other __ ___ 

(D) 

-31.5 

-7,5 

(D) 

(D) 

3.6 

5.2 

4.8 

6.4 

53 part- 

General merchandise group storesT2 __ __ _ 

-3.4 

-7.0 

33.7 

48.8 

47 .2 

15.4 

16,5 

12.4 

11.5 

531 

Department stores__ .. 

(0) 

-4.6 

(NA) 

(D) 

(D) 

13.5 

14.1 

10.1 

(NA) 

533 

Limited price variety stores___ 

-32.5 

(D) 

13.9 

3.2 

4.4 

1.4 

(D) 

1,5 

1 .6 

539 

Miscellaneous general merchandise stores __ 

(□) 

(0) 

(NA) 

(D) 

(D) 

0.5 

(D) 

0.8 

(NA) 

54 

Food stores_ __ _ __ _ 

-15.4 

-2.6 

20.2 

1.5 

1.7 

21.8 

22,4 

24.6 

25.5 

55 ex. 554 

Automotive dealers _______ 

4.2 

19.3 

51.0 

1 

12.2 1 

11.0 

20.4 

17.1 

21.6 

17.7 

55 pt. (554) 

Gasoline service stations _ _ __ ____ 

-12.6 

10.6 

27.4 

0.8 

0.9 

8.0 

7.2 

8.5 

8,3 

56 

Apparel, accessory stores’. __ __ 

-14,3 

-15.7 

8.6 

13,2 

14,4 

5.8 

6.9 

4.8 

5.5 

561, 567 

Men’s, boys’ apparel stores, custom tailors _ 

-30.2 

-27.7 

-1.3 

3.1 

4.2 

1.4 

1.9 

1.2 

1.5 

562-3, 568 

Women’s clothing, specialty stores__ 

-5.7 ' 

10.0 

25.6 

6.2 

6.1 

2.5 

2.3 

1.8 

i.a 

562 

Women's ready-to-wear stores^ __ 

-7.4 

CD) 

12.8 

5,7 

5.7 

2.1 

(D) 

1.4 

1.5 

565 

Family clothing stores3__ _ .. 

(D) 

-18.1 

(D) 

(D) 

1.1 

0.9 

1.1 

0.8 

(D) 

566 

Shoe stores___ — 

-26.7 

-37.3 

-3.0 

2.2 

1 2.9 

0.9 

1.5 

0.9 

1,2 

564, 569 

Other apparel, accessory stores 

(D) 

(D) 

CD) 

CD) 

1 0.2 

0,1 

(D) 

0,1 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

-10.2 

-3.5 

20.3 

8.4 

1 

8.7 

6.9 

7,1 

5.7 

5.9, 

5712 

Furniture stores _ _— 

14.1 

2.6 

(NA) 

4.6 

3.8 

2.7 

2.6 

2.4 

(NA) 

5713-15, 19 

Other home furnishings stores ... - 

-41.7 

10.8 

(NA) 

0.7 

1.1 

1.3 

1.1 

0,9 

(na) 

572, 573 

Household appliance, radio, television, music 
stores . _ _ 

-24.9 

i -13,2 

10.3 

3.1 

3,8 

2.9 

3.4 

2,4 

2 .7 

58 

Eating, drinking places _ 

-5.8 

3.5 

22,8 

4.9 

4.9 

5,8 

5,6 

5.4 

5,5 

5812 

Eating places---- - 

9.3 

12,8 

34.8 

4.2 

3.6 

3.9 

3.4 

3.9 

3 , 6 

5813 

Drinking places (alcoholic beverages)-— 

-47 .8 

-11.2 

-0.2 

0,7 

1.3 

1.9 

2.2 

1,5 

1.9 

59 pt. (591) 

Drug stores, proprietary stores --- — — 

-4.3 

0.7 

12.7 

2.7 

2.6 

4,5 

4.5 

3.9 

4.3 

59 ex. 591 

Other retail stores^_ ____ _ 

-24.1 

9.4 

14.1 

6.4 

7.8 

6,7 

6.2 

6.9 

7.5 

592 

Liquor stores _ __ . 

(D) 

59.9 

49.3 

(D) 

(D) 

0.9 

0.6 

0.7 

0.6 

594 

Book, stationery stores -- - — 

-48.8 

(D) 

69.2 

0.3 

0.5 

(D) 

0,2 

0.3 

0.2 

595 

Sporting goods stores, bicycle shops- 

-7.9 

-1.6 

24.7 

0,6 

0.6 

0,6 

0.6 

0.6 

0.6 

597 

Jewelry stores —__ - — 

-29.3 

-22.8 

-18.6 

2.0 

2.6 

0.8 

1,0 

0.5 

0.8 

5992 

Florists - __ - - - 

13.0 

26.8 

(NA) 

0.5 

0.4 

0,6 

0.4 

0,5 

(NA) 

5996 

Camera, photographic supply stores-- — 

(D) 

(D) 

(NA) 

(D) 

(D) 

0.2 

(D) 

0.2 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels---- -— 

-8.3 

(D) 

13.6 

(X) 

(X) 

(x) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

-12.3 

(D) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators} part of SIC 53. 

^1958 data limited to "employer" establishments. 

InrIiiHoc Hato fnr fhnca LinHc nf hiicinaoc in CIP CQ /^v COM nnt nnwaroH in ^nu nf iho lin^^c h^lnui 






































40-8 Grand Rapids SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales; 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






TotaP-- - - 

27,3 

29.1 

13.1 

17,5 

52 

Lumber, building materials, hardware, farm equipment dealers- 

6.3 

3,4 

2.3 

1.6 

5251 

Hardware stores_ 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 

Other _ 

(0) 

(D) 

(D) 

(D) 

53 part* 

j General merchandise group stores^-^-- 

86.5 

83,2 

51.9 

71,8 

53 i 

i Department stores- 

(D) 

(D) 

(D) 

(D) 

533 

■ Limited price variety stores- 

61.8 

(D) 

27.9 

47.1 

539 

Miscellaneous general merchandise stores- 

(D) 

(D) 

(D) 

(D) 

54 

Food stores- 

1.9 

2,2 

00.8 

1.1 

55 ex. 554 

Automotive dealers_ 

16.3 

18,7 

7.4 

10.8 

55 pt. (554) 

Gasoline service stations- - _ — --- - 

2.8 

3.6 

1 .3 

1,9 

56 

Apparel, accessory stores’ -- __ - — — — 

61.7 

60.6 

36.4 

46.1 

561,567 

Men’s, boys’ apparel stores, custom tailors_— _ — _ 

61.8 

64.0 

35.5 

50.2 

562-3, 568 

Women's clothing, specialty stores __ —---— - 

67.1 

78.2 

45.7 

60,9 

562 

Women’s ready-to-wear stores^ —-- -- 

75.1 

(D) 

53.4 

65,0 

565 

Family clothing stores^ __ ---— - _____ 

(D) 

29.9 

(D) 

(D) 

566 

Shoe stores -- _ --- - - - - 

63.8 

54.6 ! 

31.4 

41,6 

564, 569 

Other apparel, accessory stores-- _ -— _ — 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ — _ _ _ 

33.2 

35,7 

19.4 

26.0 

5712 

Furniture stores _ __ --- _ _ _ 

46.4 

41.7 

25.4 

(NA) 

571345, 19 

Other home furnishings stores--- __ 

15.5 

29,4 

lOoO 

(NA) 

572, 573 

Household appliance, radio, television, music stores — _ _ 

28.7 

33.1 

17,1 

25,1 

58 

Eating, drinking places- -- —. - 

23.3 

25,6 

11,9 

15.5 

5812 

Eating places ----- _ _ -- 

29.8 

30.7 

14.1 

17,4 

5813 

Drinking places (alcoholic beverages) __ _ __ - — _ 

10.3 

17.4 

6.2 

11.9 

59 pt. (591) 

Drug stores, proprietary stores_ __ __ 

16.1 

16.9 

8.9 

10.5 

59 ex. 591 

Other retail stores’*_ ___— __ _ 

25.9 

37.3 

12.2 

18.4 

592 

Liquor stores _____ __ _ __ 

(D) 

(0) 

(D) 

(D) 

594 

Book, stationery stores _ ___ __ 

(D) 

69.8 

13.9 

45.8 

595 

Sporting goods stores, bicycle shops -- -- _ _ 

27.2 

29.0 

14.8 

20.1 

597 

Jewelry stores _ __ _ __ 

71,9 

78.6 

49.8 

57.3 

5992 

Florists_____ _ — _ ______ — _ 

23.8 

26.7 

14.3 

(NA) 

5996 

Camera, photographic supply stores _ _ __ _ 

(D) 

(0) 

(D) 

(NA) 


SELECTED SERVICES 





7011 

Hotels, motels - ----- 

(D) 

(D) 

59.4 

73.6 

783 

Motion picture theaters _ 

(D) 

66.9 

(D) 

43.1 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’ 1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

"includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned centers known as “Rogers Plaza Center' and “Southland Shopping Center" and establishments on 28th St. S.W. from 

Clyde Park Ave. to Hoek Ave. (Wyoming) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000_ 


66 

26 223 


55 ex. 554 


Automotive Dealers 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 


55 pt. (554) Gasoline service stations 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 


31 

18 978 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales _$1,000-- 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) . 


59 pt. (591) Drug stores, proprietary stores . 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 2. Includes establishments in the area bounded by: 6th, Columbia Ave., 7lh, Lincoln Ave., 9th, Central Ave.. lOth, River Ave., 11th, 

Pine Ave., and C. & 0. Rwy. (Holland city, Ottawa County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales-$1,000- 


116 
24 028 


Automotive dealers . 


54, 58, 591 Convenience goods stores; 

Number_ 

Sales _ $l,o6o_ 


55 pt. (554) Gasoline service stations 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


44 

13 063 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 
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H-4 Greensboro-High Point SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 


i2 

1251 

12 ex. 5251 


13 part' 
131 
133 
139 


)4 

>5 ex. 554 
)5 pt. (554) 


)6 

)61. 567 

)62-3, 568 

>62 

>65 

>66 

>64, 569 


>7 

>712 

j713-15. 19 
>72, 573 


>8 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


''Oil 

'83 


Kind of business 

1963 

1958"' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 



RETAIL STORES 








Total’ _ —.. . 

295 

96 837 

13 180 

3 766 

307 

83 097 

11 457 

Lumber, building materials, hardv/are, farm equip- 








ment dealers _ _ _ _ —_ 

8 

3 126 

385 

91 

10 

1 172 

180 

Hardware stores -- — 

4 

630 

99 

22 

3 

575 

98 

Other_ - — - 

4 

2 496 

286 

69 

7 

597 

82 

General merchandise group stores^— __ -- — 

15 

24 801 

3 858 

1 460 

14 

22 986 

3 808 

Department stores--- 

5 

22 468 

3 393 

1 231 

6 

20 375 

3 338 

Limited price variety stores _ _ 

3 

1 857 

398 

202 

5 

2 389 

451 

Miscellaneous general merchandise stores __ _ 

7 

476 

67 

27 

3 

222 

19 

Food stores _ _ _ _ -- -- 

16 

4 568 

384 

104 

22 

7 924 

576 

Automotive dealers — --— -- 

28 

35 729 

3 646 

684 

26 

22 821 

2 541 

Gasoline service stations _ _ _- -- 

26 

2 188 

258 

76 

33 

2 630 

259 

Apparel, accessory stores__ _ ___ 

57 

9 212 

1 581 

486 

62 

9 774 

1 553 

Men's, boys' apparel stores, custom tailors __ 

16 

2 934 

596 

136 

16 

2 925 

541 

Women's clothing, specialty stores _ - - 

19 

4 249 

712 

250 

24 

4 449 

683 

Women's ready-to-wear stores^ __ 

11 

3 882 

649 

227 

16 

4 145 

632 

Family clothing stores^_ -- _ __ _ 

4 

{D) 

(0) 

(D) i 

7 

433 

66 

Shoe stores _ ___ _ — _ 

17 

1 572 

209 

63 

14 

1 927 

255 

Other apparel, accessory stores - -- 

1 

(D) 

(D) 

(D) 

" 



Furniture, home furnishings, equipment stores- 

29 

5 545 

1 016 

232 : 

28 

4 572 

799 

Furniture stores _ __ _ _ _ __ _ 

13 

4 166 

740 

160 

14 

3 111 

558 

Other home furnishings stores __ __ __ _ _ 

4 

140 

17 

6 ; 

1 

(D) 

(D) 

Household appliance, radio, television, music 








stores_ - ^ . 

12 

CM 

259 

66 

13 

ID) 

<0) 

Eating, drinking places _ _ _ 

48 

2 974 

701 

301 

48 

2 633 

535 

Eating places ___ _ 

45 

2 882 

692 

298 

46 

ID) 

{0) 

Drinking places (alcoholic beverages) _ _ _ 

3 

92 

9 

3 

2 

(0) 

(0) 

Drug stores, proprietary stores - -- 

7 

1 498 

284 

65 

9 

1 622 

276 

Other retail stores'* - - 

61 

7 196 

1 067 

267 

55 

6 963 

930 

Liquor stores-- - - 

2 

(0) 

(D) 

(D) 

1 

(D) 

(0) 

Book, stationery stores____ 

3 

796 

134 

34 

4 

775 

153 

Sporting goods stores, bicycle shops _ „ 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

Jewelry stores___ 

10 

1 777 

366 

90 

11 

1 443 

251 

Florists- 

4 

84 

14 

5 

5 

177 

40 

Camera, photographic supply stores__ 

2 

ID) 

(D> 

(D) 

2 

tD> 

tO) 

SELECTED SERVICES 








Hotels, motels__ — -- 

4 

(D) 

(D) 

(D) 

2 

(D) 

ID) 

Motion picture theaters _ - - -- 

5 

(D) 

(D) 

ID) 

2 

(D) 

<D) 


^Standard Notes; - Represents zero. (D) Withheld'to avoid disclosure. (NA) Not available. '^1958 data revised. 

1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































MAJOR RETAIL CENTERS 


Greensboro-High Point SMSA 41-5 


TABLE 2. The City: 1963 and 1958 





1963 



1958’ 

SIC code 

Kind of business 

Estab“ 

lish- 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Safes 

($1,000) 


RETAIL STORES 

Total’ .... 

1 138 

211 083 

25 216 

7 789 

1 078 

167 483 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - --- - 

48 

12 226 

1 590 

342 

36 

7 074 

5251 

Hardware stores_— ---- 

14 

(D) 

(D) 

(0) 

10 

1 380 

52 ex. 5251 

Other _ -- -— 

34 

(0) 

(D) 

(D) 

26 

5 694 

53 part* 

General merchandise group stores^--- 

79 

36 954 

5 604 

2 135 

50 

26 919 

53 i 

Department stores-— - 

7 

(D) 

(D) 

(D) 

(na) 

(na) 

533 

Limited price variety stores -- __ __ 

46 

10 079 

1 702 

657 

13 

3 308 

539 

Miscellaneous general merchandise stores _ — 

26 

ID) 

<D) 

(D) 

(na) 

(na) 

54 

Food stores -- --— 

220 

44 691 

2 918 

963 

200 

35 496 

55 ex. 554 

Automotive dealers_ __ -- 

69 

39 663 

4 046 

797 

65 

29 977 

55 pt. (554) 

Gasoline service stations --- 

188 

15 532 

1 351 

457 

188 

(d) 

56 

Apparel, accessory stores _ __ -- 

97 

12 814 

2 041 

621 

99 

12 951 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

21 

3 695 

726 

168 

27 

4 040 

562-3, 568 

Women’s clothing, specialty stores- 

39 

5 683 

896 

309 

37 

5 213 

562 

Women's ready-to-wear stores^-— 

26 

4 862 

786 

269 

23 

4 834 

565 

Family clothing stores^- 

13 

(D) 

ID) 

iO) 

9 

1 217 

566 

Shoe stores_ -- 

22 

2 007 

275 

83 

20 

(d) 

(D) 

564,569 

Other apparel, accessory stores-- 

2 

(D) 

(D) 

(D) 

2 

57 

Furniture, home furnishings, equipment stores- 

70 

9 423 

1 543 

373 

76 

7 557 

5712 

Furniture stores-- - — 

34 

5 776 

957 

218 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores --- 

9 

669 

91 

27 

(na) 

(na) 

572,573 

Household appliance, radio, television, music 
stores - 

27 

2 978 

495 

128 

26 

2 703 

58 

Eating, drinking places- - — 

165 

13 038 

2 697 

1 233 

170 

8 771 

5812 

Eating places- 

147 

12 319 

2 620 

1 202 

154 

8 198 

5813 

Drinking places (alcoholic beverages) - 

18 

719 

77 

31 

16 

573 

59 pt. (591) 

Drug stores, proprietary stores- 

35 

6 062 

1 200 

319 

40 

5 423 

59 ex. 591 

Other retail stores^- 

167 

20 680 

2 226 

549 

154 

(d) 

592 

Liquor stores- 

11 

(D) 

(D) 

(D) 

8 

(d) 

594 

Book, stationery stores- 

6 

(D) 

(D) 

(0) 

7 

(d) 

595 

Sporting goods stores, bicycle shops- 

7 

680 

95 

28 

2 

(d) 

597 

Jewelry stores- 

Florists- 

14 

1 931 

399 

99 

15 

1 829 

5992 

24 

691 

105 

32 

(na) 

(na) 

5996 

Camera, photographic supply stores- 

4 

(D) 

(D) 

(D) 

(na) 

(na) 

7011 

SELECTED SERVICES 

Hotels, motels- 

20 

2 299 



17 

(d) 

783 

Motion picture theaters- 

11 

(d) 

1(d) 

(d) 

J_ii 

1 013 


Payroll, 

entire 

year 


($ 1 , 000 ) 


(na) 


906 

208 

698 


4 2d5 
(na) 
573 
(na) 


2 160 
3 085 
(D) 


2 OHO 

724 
788 

725 
196 

(d) 

(d) 


1 207 

(na) 

(na) 

417 


1 637 
1 601 
36 


878 


(d) 

(d) 

(d) 

(d) 

30 ^ 

(na) 

(na) 


(d: 

203 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for ‘'nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































41-6 Greensboro-High Point SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 


Kind of business 


Estab¬ 

lish¬ 

ments 


Sales 


1963 


1958' 


Payroll, 

entire 

year 


Paid 

employees, 
workweek 
ended 
nearest 
Nov, 15 


Estab¬ 

lish¬ 

ments 


Sales 


Payroll, 

entire 

year 


(number) 


($ 1 , 000 ) 


($ 1 , 000 ) 


(number) 


(number) 


($ 1 , 000 ) 


($ 1 , 000 ) 


RETAIL STORES 


Tota|2 


2 163 


330 980 


37 743 


11 880 


2 082 


256 426 


(D) 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other - 


83 

27 

56 


17 782 
4 489 
13 293 


2 272 
575 
1 697 


491 

121 

370 


61 

19 

42 


117 1 683 

3 851 513 

10 266 1 170 


53 part* 
531 
533 
539 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


113 

9 

55 

49 


45 573 
26 422 
12 815 
6 336 


6 831 
3 930 
2 119 
782 


2 638 
1 483 
910 
245 


107 

9 

19 

79 


35 059 
21 845 
795 
8 419 


5 191 
3 530 
791 
870 


54 


Food stores 


55 ex, 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


475 

75 104 

127 

67 532 

344 

26 620 


621 

1 583 

456 

484 

1 290 

1 

179 

736 

1 

342 


60 398 
44 534 

(d) 


3 441 

4 633 
(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


157 

32 

61 

43 

24 

34 

6 


21 719 
5 045 
8 768 
7 403 
(D) 
3 260 
(D) 


3 278 
958 
1 374 
1 208 
(D) 
415 
(D) 


1 077 
227 
480 
418 
( 0 ) 
134 
(D) 


152 

40 

58 

39 

13 

30 

5 


18 813 
5 316 
8 084 
7 417 
(d) 
3 259 
(d) 


2 918 
956 
1 231 
1 127 
(d) 
431 
(d) 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


158 

89 

18 

51 


17 655 2 671 

11 904 1 811 

1 112 183 


4 639 


677 


664 

434 

50 


160 

83 

20 


13 075 1 967 

7 851 1 216 

753 111 


180 


57 


4 471 


640 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


335 

296 

39 


20 940 
19 474 
1 466 


4 265 
4 112 
153 


2 047 
1 985 
62 


353 

317 

36 


14 963 
13 720 
1 243 


2 594 
2 479 
115 


59 pt (591) 


Drug stores, proprietary stores 


62 


10 509 


2 096 


554 


68 


9 379 


1 510 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


309 

20 

8 

15 

23 

42 

6 


27 538 
(D) 

1 408 
896 

2 652 
1 108 

576 


3 046 
(D) 
216 
112 
495 
173 
73 


800 

(D) 

59 

34 

127 

57 

16 


270 

9 

9 

10 

29 

50 

5 


(d) 

(D) 

1 205 
523 

2 518 
1 081 

470 


(d) 

230 

67 

378 

131 

58 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


40 3 

16 1 


512 

310 


061 

335 


540 37 

169 18 


3 183 
(D) 


(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

J958 group totals for SIC 53 and 56 may include data (or “nonenployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to ‘employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































MAJOR RETAIL CENTERS 


Greensboro-High Point SMSA _ 41-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 


■ 

standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’___ 

16.5 

26.0 

29.1 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers >_ _ _ 

166.7 

72.8 

26.0 

3.2 

1.4 

5.8 

4.2 

5.4 

5.5 

5251 

Hardware stores__ 

9.6 

(d) 

16.6 

0.6 

0.7 

(D) 

0.8 

1.4 

1.5 

52 ex. 5251 

Other_ _ 

318.1 

(D) 

29.5 

2.6 

0.7 1 

(d) 

3.4 

4.0 

4.0 

53 part* 

General merchandise group storesL2____ 

7.9 

37.3 

30.0 

25.6 

27.7 

17.5 

16.1 

13.8 S 

13.7 

531 

Department stores _ _ __ _ _ 

10.3 

(na) 

21.0 

23.2 

24.5 

(D) 

(na) 

8.0 

8.5 

533 

Limited price variety stores__ 

-22.3 

204.7 

167.3 

1.9 

2.9 i 

4.6 

2.0 

3.9 

1.9 

539 

Miscellaneous general merchandise stores_ 

llil.4 

(na) 

-24.7 

0.5 

0.3 i 

(D) 

(na) 

1.9 

3.3 

54 

Food stores _ _ ___ _ __ __ 

-42.4 

25.9 

24.3 

4.7 

9.5 

21.2 

21.2 

22.7 

23.6 

55 ex, 554 

Automotive dealers__ __ _ _ 

56.6 

32.3 

51.6 

36.9 

27.5 

18.6 

17.9 

20.4 

17.4 

55 pt. (554) 

Gasoline service stations __ __ 

-16.8 

(d) 

(d) 

2.3 1 

3.2 

7.4 

(d) 

8.0 

(D) 

56 

Apparel, accessory stores’__ _ ___ __ 

-5.8 

-1.1 

15.4 

9.5 

11.8 

6.1 

7.7 

6.6 

7.3 

561, 567 

Men's, boys' apparel stores, custom tailors _ — 
Women's clothing, specialty stores__ ___ 

0.3 

-8.5 

-5.1 

3.0 

3.5 

1.8 

2.4 

1.5 

2.1 

562-3, 568 

-4.5 

9.0 

8.5 

4.4 

5.4 

2.7 

3.1 

2.6 

3.2 

562 

Women’s ready-to-wear stores^__ 

-6.4 

0.6 

-0.2 

4.0 

5.0 

2.3 

2.9 

2.2 

2.9 

565 

Family clothing stores__ __ _ 

(d) 

(d) 

(d) 

(d) 

0.5 

(D) 

0.7 

(d) 

(d) 

566 

Shoe stores ^ ^ ___ 

-18.4 

(d) 

0.0 

1.6 

2.3 

1.0 

(d) 

1.0 

1.3 

564, 569 

Other apparel, accessory stores___ 

(D) 

(d) 

(d) 

(d) 

- 

(d) 

(d) 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

21.3 

24.7 

35.0 

5.7 

5.5 

4.5 

4.5 

5.3 

5.1 

5712 

Furniture stores ___ __ __ 

33.9 

(na) 

51.6 

4.3 

3.7 

2.7 

(na) 

3.6 

3.1 

5713-15, 19 

Other home furnishings stores__ 

(D) 

(na) 

47.7 

0.1 

(d) 

0.3 

(na) 

0.3 

0.3 

572, 573 

Household appliance, radio, television, music 
stores _ _ __ — — 

(d) 

10.2 

3.8 

1.3 

(d) 

1.4 

1.6 

1.4 

1.7 

58 

Eating, drinking places __ _ 

13.0 

48.6 

39.9 

3.1 

3.2 

6.2 

5.2 

6.3 

5.8 

5812 

Eating places___ — 

(D) 

50.3 

41.9 

3.0 

(D) 

5.8 

4.9 

5.9 

5.4 

5813 

Drinking places (alcoholic beverages)- 

(d) 

25.5 

17.9 

0.1 

(d) 

0.3 

0.3 

0,4 

0.5 

59 pt. (591) 

Drug stores, proprietary stores-- - 

-7.7 

11.8 

12.0 

1.6 

2.0 

2.9 

3.2 

3.2 

3.7 

59 ex. 591 

Other retail stores^- -- - 

3.3 

(d) 

(d) 

7.4 

8.4 

9.8 

(D) 

8.3 

(d) 

592 

Liquor stores__ _ - - _ 

(d) 

(d) 

(d) 

(d) 

(D) 

(d) 

(d) 

(D) 

(d) 

594 

Book, stationery stores --— - 

2.7 

(d) 

16.8 

0.8 

0.9 

(d) 

(d) 

0.4 

0.5 

595 

Sporting goods stores, bicycle shops - 

(d) 

(d) 

69.7 

(d) 

(d) 

0.3 

(d) 

0.3 

0.2 

597 

Jewelry stores __ ---- 

23.1 

5.6 

5.3 

1.6 

1.7 

0.9 

1.1 

0.8 

1.0 

5992 

Florists-----— 

-52.5 

(na) 

2.5 

0.1 

0.2 

0.3 

(na) 

0.3 

0.4 

5996 

Camera, photographic supply stores-- — 

(d) 

(na) 

22.6 

(d) 

(d) 

(i>) 

(na) 

0.2 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels _ — - —- - — 

(d) 

(d) 

10.3 

(X) 

(X) 

(X) 

(x) 

(X) 

(X) 

783 

Motion picture theaters_ —-- 

(d) 

(d) 

(d) 

(x) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable, (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer'’ establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer” establishments. 







































41-8 Greensboro-High Point SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total’. ____ 

as.9 

49.6 

29.3 

32.4 

52 

Lumber, building materials, hardware, farm equipment dealers- 

25.6 

16.6 

17.6 

8.3 

5251 

Hardware stores- 

(d) 

41.7 

14.0 

14.9 

52 ex. 5251 

Other _ 

(d) 

10.5 

18.8 

5.8 

53 part* 

General merchandise group stores’? — --- 

67.1 

85.4 

54.4 

65.6 

53 i 

Department stores- 

(t)) 

(na) 

1 85.0 

93.3 

533 

Limited price variety stores- 

18.4 

72.2 

14.5 

49.8 

539 

Miscellaneous general merchandise stores_ -- 

(d) 

(na) 

7.5 

2.6 

54 

Food stores- 

10.2 

22.3 

1 6.1 

13,1 

55 ex. 554 

Automotive dealers _ _ __ - - -- - 

90.1 

76.1 

52.9 

51 .2 

55 pt. (554) 

Gasoline service stations ______ --- 

14,1 

(d) 

8.2 

(d) 

56 

Apparel, accessory stores^ _ ___ _ _____ _ — _ 

71.9 

75.5 

42.4 

52.0 

561, 567 

Men's, boys' apparel stores, custom tailors _ — _ -- 

79.4 

72.4 

58.2 

55.0 

562-3, 568 

Women's clothing, specialty stores _ — __ __ — - 

74.8 

85.3 

48.5 

55.0 

562 

Women's ready-to-wear stores^ -- _ __ _ 

79.8 

85.7 

52.4 

55.9- 

565 

Family clothing stores^ _ _ _ _ __ _ __ _ — _ — 

(d) 

35.6 

(D) 

(d) 

566 

Shoe stores__ __ __ _ — _ - 

78.3 

(d) 

48.2 

59.1 

564, 569 

Other apparel, accessory stores_ __ - ___ 

(d) 

<(d) 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores -- - 

58.8 

60.5 

31.4 

35.0 

5712 

Furniture stores _ __ - _ _ _—_ — 

72,1 

(na) 

35.0 

39.6 

5713-15, 19 

Other home furnishings stores _ _ — -- - 

20.9 

(na) 

12.6 

(d) 

572, 573 

Household appliance, radio, television, music stores — 

41.6 

(u) 

26.7 

(d) 

58 

Eating, drinking places__ — -- 

22,8 

30.0 

14.2 

17.6 

5812 

Eating places _ _ ___ — - 

23.4 

(d) 

14.8 

(d) 

5813 

Drinking places (alcoholic beverages)- - _ _ 

12.8 

(d) 

6.3 

(d) 

59 pt. (591) 

Drug stores, proprietary stores-- _ —_ 

24.7 

29.9 

14.3 

17.3 

59 ex. 591 

Other retail stores^ __ - - _ _ __ 

34.8 

(d) 

26.1 

(d) 

592 

Liquor stores ___ __ _ __ 

(d) 

(d) 

(D) 

(D) 

594 

Book, stationery stores__ ___ _ _ _ 

(d) 

(d) 

56.5 

64,3 

595 

Sporting goods stores, bicycle shops ---- 

(d) 

(d) 

(D) 

(d) 

597 

Jewelry stores____ _— __ 

92.0 

78.9 

67,0 

57.3 

5992 

Florists__ _ __ 

12,2 

(na) 

7.6 

16.4 

5996 

Camera, photographic supply stores--- 

(d) 

(na) 

(d) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels - -- - --- - 

(d) 

(d) 

(D) 

(d) 

783 

Motion picture theaters_„ - -- 

(d) 

(d) 

(D) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 iray include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (l.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 {ex. 591) not covered in any of the lines below. 






































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


M RC No. 1 . Includes the planned center known as “Friendly Shopping Center" and establishments on Friendly Center Rd. from Friendly Rd. to Grandview Ave.; on Elizabeth 
Ave. from Green Valley Rd. to Pembroke Rd. and on Green Valley Rd. from Friendly Rd. to Benjamin Pkwy. (Greensboro city) 


SIC code 

■] 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ __ __ 

23 

55 ex, 554 

Automotive Dealers 



Sales_$1,000._ 

8 270 







55 pt. (554) 

Gasoline service stations_ ___ 

1 

54, 58, 591 

Convenience goods stores: 






Number_ _ _____ 

7 

56 

Apparel, accessory stores 



Sales __ -- __$l,000-_ 

3 267 

561,567 

Men’s, boys' apparel stores, custom tailors_ 

1 




562-3, 568 

Women's clothing, specialty stores ___ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _ 

1 


Number___ _ ___ 

6 

565 

Family clothing stores 



Sales _$1,000._ 

2 866 

566 

Shoe stores 





564,569 

Other apparel, accessory stores_ __ _ 

. 

52, 55, 

All other stores: 





59 ex, 591 

Number _ _ _____ 

10 

57 

Furniture, home furnishings, equipment stores_ 

i 


Sales , __-__ $1,000 

2 137 

5712 

Furniture stores 




Number of 

5713-15, 19 

Other home furnishings stores_ _ 

« 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores-- _ __ 

1 


Retail stores, total__ _ 

i 23 

58 

Eating, drinking places_ __ _ __ 

2 




5812 

Eating places _ __ __ ___ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ 

- 


ment dealers _ _ _ 

1 




5251 

Hardware stores . _ __ 

1 

59 pt. (591) 

Drug stores, proprietary stores _ ___ 

1 

52 ex.5251 

Other _ -- _ _ _ _ 

- 







59 ex. 591 

Other retail stores ___ __ __ 

8 

53 part 

General merchandise group stores ___ 

2 

592 

Liquor stores __ - __ _ 

1 

531 

Department stores_ _ __ 

1 

594 

Rook stationary stores 

1 

533 

Limited price variety stores_ _ 

1 

595 

Sporting goods stores, bicycle shops 


539 

Miscellaneous general merchandise stores __ 


597 

Jewelry stores - __ _ 

1 




5992 

Florists _ __ _ _ — _ 

1 

54 

Food stores __ _ _ __ 


5996 

Harpera photographic supply stores 

1 







MRC No. 2. includes establishments in the area bounded by: Westwood, both sides of N. Main to Ray, Westwood, Hamilton, Russell, both sides of S. Main to Lake, Russell, 

west side of S. Elm, Broad, and west side of N. Elm. (High Point city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_ ___ _ 

lay 

55 ex. 554 

Automotive dealers 

15 


Sales_ _$1,000-- 

38 772 







55 pt. (554) 

Gasoline service stations____ 

11 

54, 58. 591 

Convenience goods stores: 






Number __ ____ 

41 

56 

Apparel, accessory stores -___ - 

44 


Sales _$l,000-_ 

7 160 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

9 




562-3, 568 

Women's clothing, specialty stores ______ 

18 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores ___ 

14 


Number __ __ _ __ 

77 

565 

Family ^|r>thing stores 

6 


Sales _ _$1,000_- 

15 812 

566 

Shoe stores __ _ _ _ 

9 




564,569 

Other apparel, accessory stores ______ __ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number _ _ _____ _ 

66 

57 

Furniture, home furnishings, equipment stores- 

26 


Sales_ __ _$1,000-- 

15 800 

5712 

Furniture stores _ __ _ 

13 



Number of 

5713-15, 19 

Other home furnishings stores — _ - 

2 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores __ __ 

11 


Retail stores, total __ ___ 

184 

58 

Eating, drinking places -- -- 

21 




5812 

Eating places __ __ 

19 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ -- 

2 


ment dealers_______ 

6 




5251 

Hardware stores___ _ 

2 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

9 

52 ex. 5251 

Other ______ 

4 






59 ex. 591 

Other retail stores ___ — — . — 

34 

53 part 

General merchandise group stores__ 

7 

592 

1 iquor stores 

3 

531 

Department stores ___ _ 

2 

594 

Book stationery stores . 

1 

533 

Limited price variety *;tnre?; 

2 

595 

Sporting goods stores bi<^yc!e shops 

2 

539 

Miscellaneous general merchandise stores__ 

3 

597 

Jewelry stores _ __ 

5 




5992 

Florists _ 

1 

54 

Food stores_ ___ _ _ __ 

11 

5996 

Camera photographic supply stores _ _ _ _ _ 

2 
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42-4 Hartford SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 




1 





Total’ _ _ 

324 

132 445 

23 267 

6 672 1 

387 

135 751 

26 570 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ___ 

6 

872 

108 

23 

7 

612 

87 

5251 

Hardware stores---- 

3 

611 

84 

17 

2 

ID) 

ID) 

52 ex. 5251 

Other ____ __ „ 

3 

261 

24 

6 

5 

ID) 

ID) 

53 part" 

General merchandise group stores^-- — - 

14 

82 506 

14 856 

4 445 

17 

71 359 

16 282 

531 

Department stores ____ _ ___ 

4 

77 620 

13 997 

4 121 

5 

(D) 

ID) 

533 

Limited price variety stores _ __ 

4 

(0) 

(D) 

ID) 

2 

(D) 

ID) 

539 

Miscellaneous general merchandise stores __ 

6 

(D) 

(D) 

ID) 

10 

690 

120 

54 

Food stores _ -_ _- __ _ __ _ 

13 

2 182 

274 

81 

14 

3 852 

502 

55 ex. 554 

Automotive dealers _ _ ___ _ 

2 

(D) 

(D) 

ID) 

2 

ID) 

ID) 

55 pt. (554) 

Gasoline service stations ______ __ 

4 

ID) 

(0) 

ID) 

7 

637 

52 

56 

Apparel, accessory stores _ _ _ 

95 

15 018 

2 506 

646 

114 

17 255 

3 008 

561,567 

Men's, boys' apparel stores, custom tailors -_ 

27 

5 029 

957 

191 

35 

5 236 

952 

562-3, 568 

Women's clothing, specialty stores _ 

45 

6 097 

972 

295 

48 

7 591 

1 426 

562 

Women’s ready-to-wear stores^_ __ 

16 

3 643 

554 

189 

24 

5 174 

985 

565 

Family clothing stores^ _ - ____ 

3 

(D) 

ID) 

ID) 

5 

1 D) 

ID) 

566 

Shoe stores _ __- ___ 

17 

2 408 

375 

92 

22 

2 565 

373 

564, 569 

Other apparel, accessory stores __ ___ 

3 

(D) 

(D) 

ID) 

4 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores- 

31 

5 941 

945 

206 

36 

10 305 

1 591 

5712 

Furniture stores _ __ ___ 

6 

2 035 

315 

59 

il 

2 635 

463 

5713-15, 19 

Other home furnishings stores __ _ 

6 

871 

201 

44 


604 

158 

572, 573 

Household appliance, radio, television, music 









stores - _ __ _ 

19 

3 035 

429 

103 

21 

7 066 

970 

58 

Eating, drinking places_ 

61 

7 174 

2 128 

745 

81 

7 425 

1 896 

5812 

Eating places __ __ _ 

53 

6 176 

1 839 

638 

70 

6 766 

1 789 

5813 

Drinking places (alcoholic beverages) __ 


998 

289 

107 

11 

659 

107 

59 pt. (591) 

Drug stores, proprietary stores __ 

4 

1 089 

167 

53 

6 

1 971 

244 

59 ex. 591 

Other retail stores'* ____ 

94 

12 157 

1 943 

409 

103 

ID) 

(0) 

592 

Liquor stores_ ____ 

5 

919 

78 

20 

10 

922 

76 

594 

Book, stationery stores__ _ 

7 

743 

65 

22 

10 

788 

87 

595 

Sporting goods stores, bicycle shops _____ 

4 

471 

51 

11 

3 

343 

55 

597 

Jewelry stores__ __ __ 

17 

4 036 

826 

166 

15 

3 497 

670 

5992 

Florists_ _____ __ _ __ 

2 

ID) 

(D) 

ID) 

5 

351 

66 

5996 

Camera, photographic supply stores _ _ 


(D) 

(0) 

10) 

4 

570 

60 


SELECTED SERVICES 








7011 

Hotels, motels_______ 

10 

4 731 

1 955 

624 

8 

4 84 6 

1 732 

783 

Motion picture theaters _ __ 

3 

(D) 

(D) 

ID) 

2 

ID) 

ID) 

1_ 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ^1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Hartford SMSA 42-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
TotaP _ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part* 
531 
533 
539 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^- 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workv\reek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

1 535 

317 

870 

46 

804 

13 

327 

2 233 

342 

239 

49 

717 

45 

5 

129 


609 


123 

93 

10 

461 

1 

413 

25 

2 

438 


(D) 


(D) 

38 

2 

423 


309 

20 

2 

691 


(D) 


(D) 

55 

8 

038 

1 

104 

33 

84 

182 

15 

090 

4 

523 

76 

76 

462 

16 

768 

4 

77 

620 

13 

997 

4 

121 

6 

68 

180 

15 

522 

17 

4 

892 


887 


354 

16 


(0) 


(0) 

12 

1 

670 


206 


48 

44 


(D) 


(D) 

248 

57 

850 

4 

971 

1 

481 

428 

64 

228 

4 

735 

63 

50 

022 

5 

119 


870 

75 

42 

482 

4 

431 

120 

13 

324 

1 

205 


365 

178 

15 

492 

1 

262 

140 

17 

870 

2 

929 


745 

201 

26 

251 

4 

054 

44 

6 

439 

1 

150 


248 

60 

7 

404 

1 

258 

53 

6 

997 

1 

137 


338 

81 

9 

368 

1 

700 

19 

4 

607 


747 


238 

38 

6 

433 

1 

186 

9 


(D) 


(D) 


{0} 

11 

3 

898 


387 

32 

3 

228 


455 


110 

37 

3 

352 


460 

2 


(D) 


(D) 


(D) 

8 

2 

189 


249 

104 

16 

181 

2 

539 


501 

180 

23 

588 

3 

458 

31 

7 

679 

1 

236 


219 

44 

8 

984 

1 

428 

24 

2 

713 


532 


106 

51 

3 

191 


602 

49 

5 

789 


771 

1 


176 

85 

11 

413 

1 

428 

366 

30 

940 

8 

905 

3 

296 

497 

29 

595 

6 

954 

240 

24 

000 

7 

342 

2 

753 

340 

22 

752 

5 

829 

126 

6 

940 

1 

563 


543 

157 

6 

843 

1 

125 

80 

13 

998 

1 

855 


561 

99 

13 

474 

1 

771 

336 

28 

374 

3 

582 


862 

406 

40 

206 

4 

871 

99 

8 

607 


432 


139 

114 

8 

no 


434 

11 


(D) 


(D) 


(D) 

21 

2 

858 


427 

13 


747 


69 


16 

7 


738 


97 

19 

4 

054 


821 


167 

41 

4 

389 


793 

16 


916 


157 


44 

22 


969 


156 

3 


440 


64 


11 

6 


(D> 


<D) 

20 


(d) 


(d) 


(D) 

34 

5 

987 

1 

994 

13 

1 

702 


427 


175 

15 


(D) 


(D) 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^IQCO H-sfo limlfaH fn “ amr\ IocLohl i ehmanf c 





































42-6 Hartford SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Tota|2 __ _ 

i 

4 204 

889 172 

110 693 

32 027 

4 783 

718 704 

(na) 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ _ _ __— __ 

202 

34 765 

4 316 

893 

281 

35 036 

(na) 

5251 

Hardware stores _______- — 1 

73 1 

7 211 

959 

247 

' (na) 

(na) 

(na) 

52 ex. 5251 

Other ___ ___ _ 

129 ‘ 

27 554 

3 357 

646 

(na) 

(na) 

(na) 

53 part® 

General merchandise group stores^ - _ __ 

122 1 

158 156 

23 692 

7 752 

184 

105 211 

(na) 

531 

Department stores -___ _ 1 

18 

133 450 

19 965 

6 266 

(na) 

(na) 

(na) 

533 

Limited price variety stores __ _ 

52 

15 024 

2 576 

1 113 

1 (na) 

(na) 

(na) 

539 

Miscellaneous general merchandise stores _ _ __ 

52 

9 682 

1 151 

373 

(na) 

(d) 

( na) 

54 

Food stores __ _ _ ___ _ - — 

630 

220 750 

18 155 

5 345 

! 819 

173 739 

(na) 

55 ex. 554 

Automotive dealers __ _ _ _ 

202 

149 854 

14 891 

2 408 

222 

112 022 

(na) 

55 pt. (554) 

Gasoline service stations __ _ - _ _ 

452 

52 363 

4 478 

1 484 

485 

44 288 

(na) 

56 

Apparel, accessory stores __ __ 

318 

37 262 

5 669 

1 629 

! 

36 3 

39 598 

(na) 

561, 567 

Men’s, boys' apparel stores, custom tailors _ 

86 

12 344 

2 003 

457 

(na) 

(na) 

(na) 

562-3, 568 

Women's clothing, specialty stores __ — _ 

115 

13 374 

2 075 

705 

1 (na) 

(na) 

(na) 

562 

Women’s ready-to-wear stores^__ 

54 

7 710 

1 192 

407 

(na) 

(na) 

(na) 

565 

Family clothing stores^ __ 

28 : 

2 137 

268 

87 

(na) 

(na) 

(na) 

566 

Shoe stores _ _ _ _ — - -- 

73 i 

8 044 

1 134 

309 

(na) 

(na) 

(na) 

564, 569 

Other apparel, accessory stores __ _ __ 

16 

1 363 

189 

71 

(na) 

(na) 

(na) 

57 

Furniture, home furnishings, equipment stores- 

276 

39 696 

6 084 

1 257 

387 

39 247 

(na) 

5712 

Furniture stores ____ 

81 

16 994 

2 898 

564 

(na) 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores_ __ 

70 

6 358 

1 118 

234 

(na) 

(na) 

(na) 

572, 573 

Household appliance, radio, television, music 









stores _- -__ 

! 125 

16 344 

2 068 

459 

(na) 

(na) 

(na) 

58 

Eating, drinking places _ _ __ - 

879 

68 582 

18 427 

7 268 

947 

56 526 

(na) 

5812 

Eating places— _ _ .__ _ __ __ _ 

642 ; 

56 383 

15 852 

6 363 

(na) 

(na) 

(na) 

5813 

Drinking places (alcoholic beverages) _ _ 

237 

12 199 

2 575 

905 

(na) 

(na) 

(na) 

59 pt. (591) 

Drug stores, proprietary stores - -- 

204 

36 890 

5 150 

1 645 

207 

29 731 

(na) 

59 ex. 591 

Other retail stores^___ _ _ _ 

919 

90 854 

9 831 

2 266 

886 

83 406 

(na) 

592 

Liquor stores _ ____ 

271 

23 406 

1 209 

382 

(tM) 

(na) 

(na) 

594 

Book, stationery stores ___ 

27 

1 804 

231 

75 

(na) 

(na) 

(na) 

595 

Sporting goods stores, bicycle shops _ _ 

48 

2 236 

214 

63 

(na) 

(na) 

(na) 

597 

Jewelry stores _ __ _ ___ 

54 

5 654 

1 016 

223 

(na) 

(na) 

(na) 

5992 

Florists _ _ 

56 

2 847 

525 

144 

(na) 

(na) 

(na) 

5996 

Camera, photographic supply stores__ 

5 

536 

78 

16 

(na) 

(na) 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels _ — -- -- — 

56 

9 119 

3 no 

1 092 

(na) 

(na) 

(na) 

783 

Motion picture theaters -- -- - 

27 

3 314 

740 j 

323 

(na) 

(na) 

(na) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53, 

^1958 data limited to "employer'’ establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Hartford SMSA 42-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


SIC code 

Kind of business 

Percent change in sales 

Percent distribution of sales 

Central 

business 

district 



Central business 
district 

City 

Standard 
metropolitan 
statistical area 



1963 

1958 

1963 

1958 


RETAIL STORES 











Total^_ 

->2,4 

-7.1 

23.7 

100.0 

100,0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip- 











ment dealers_-__ ___ _ 

42.5 

-51.0 

-0.8 

0.7 

0.5 

1.6 

3.1 

3.9 

4.9 

5251 

Hardware stores - ____ 

(D) 

0.6 

(na) 

0.5 

(d) 

o.a 

0.7 

0.8 

(na j 

52 ex. 525] 

Other___ 

(D) 

-66.5 

(na) 

0,2 

(d) 

0.8 

2.3 

3.1 

(na) 

53 part= 

General merchandise group stores^-?- - 

15.6 

10.1 , 

50.3 

62.3 

52,6 

26.5 

22.3 

17.8 

14.6 

531 

Department stores __ _' 

(d) 

13.8 ; 

(na) 

50.6 

(d) 

24.4 

19.9 

1 15.0 

( na) 

533 

Limited price variety stores ____ 

(d) 

(d) 

(na) 

(d) 

(D) 

1 .5 

(d) 

1 1.7 

( na) 

539 

Miscellaneous general merchandise stores _ „ 


w 

(d) 


0.5 

0.5 

(d) 

1.1 

(d) 

54 

Food stores_ _ __ __ ___ 

-43.4 

-9.9 

27.1 

1.6 

2.8 

18,2 

18.0 

24.8 

24.2 

55 ex. 554 

Automotive dealers __ _ __ 

(D) 

17.7 

33.8 

(d) 

i (d) 

15.7 

12.4 

16.9 

15,6 

55 pt. (554) 

Gasoline service stations _ __ __ __ 

(D) 

-14.0 

18.2 

(d) 

1 0.5 

4,2 

4.5 

5.9 

6.2 

56 

Apparel, accessory stores l__—_ 

-13.0 

-31.9 

-5.9 

11.3 

12.7 

5.6 

7.7 

4.2 

5.5 

561, 567 

Men's, boys' apparel stores, custom tailors — _ 

-4.0 

-13.0 

(na) 

3.8 

3.9 

2.0 

2.2 

1 .4 

(na) 

562-3, 568 

Women's clothing, specialty stores - _ —_ 

-19.7 

-25.3 

(na) 

4.6 

5.6 

2.2 

2.7 

1 .5 

(na) 

562 

Women's ready-to-wear stores^ _ 

-29.6 

-28.4 

(na) 

2o8 

3.8 

1.4 

1.9 

0.9 

( na) 

565 

Family clothing stores^__ _ 

1 (d) 

(D) 

(na) 

(D) 

(d) 

(D) 

1.1 

0.2 

(na) 

566 

Shoe stores _ _ - 

-6.1 

-3.7 

(na) 

1.8 

1.9 

1.0 

1.0 

0,9 

(na) 

564, 569 

Other apparel, accessory stores_ __ 

(d) 

(d) 

(na) 

(d) 

(d) 

(D) 

0.6 

0.2 

(na) 

57 

,Furniture, home furnishings, equipment stores- 

-42.4 

-31.4 

1.1 

4.5 

7.6 

5.1 

6.9 

4,5 

5.5 

5712 

Furniture stores --- -- 

1 -22.8 

-14.5 

(na) 

1.5 

1.9 

2.4 

2.6 

1.9 

(MA) 

5713-15, 19 

Other home furnishings stores __ _ - 

44.2 

-15.0 

(na) 

0.7 

0.4 

0.9 

0.9 

0.7 

(na) 

572, 573 

Household appliance, radio, television, music 











stores - __ -- 

-57.1 

-49.3 

(na) 

2.3 

5.2 

1.8 

3.3 

1.8 

(na) 

58 

Eating, drinking places-- 

-3.4 

4.5 

21.3 

5.4 

5,5 

9.7 

8.6 

7.7 

7,9 

5812 

Eating places _ - -- -- 

-8.7 

5.5 

(na) 

4.7 

5.0 

7.6 

6.6 

6.3 

(na) 

5813 

Drinking places (alcoholic beverages) _ — — 

51.4 

1.4 

(na) 

0.8 

0.5 

2.2 

2.0 

1.4 

(na) 

59 pt. (591) 

Drug stores, proprietary stores _- -- 

-44.8 

3.9 

24.5 

0.8 

1.5 

4.4 

3.9 

4.1 

4.1 

59 ex. 591 

Other retail stores^ - -— 

(D) 

-29.4 

8.9 

9.2 

(d) 

8.9 

11.7 

10.2 

i 

11.6 

592 

Liquor stores -- - - - - 

-0.3 

6.1 

(na) 

0.7 

: 0.7 

2.7 

2.4 

i 2.6 

(na) 

594 

Book, stationery stores -- - _ _ 

-5.7 

(D) 

(na) 

0.6 

0.6 

(d) 

0.8 

0.2 

(na) 

595 

Sporting goods stores, bicycle shops - 

37.3 

1.2 

(na) 

0.4 

i 

0.2 

0.2 

0.3 

(NA) 

597 

Jewelry stores-- -- - - — 

15.4 

-7.6 

(na) 

3.0 

2.6 

1.3 

1.3 

0,6 

(na) 

5992 

Florists _ __— --_ - 

(d) 

-5.5 

(na) 

(d) 


0.3 

0.3 

0.3 

(na) 

5996 

Camera, photographic supply stores - 

(d) 

(d) 

(na) 

(d) 

0.4 

(d) 

(d) 

0.1 

(na) 


SELECTED SERVICES 





1 





7011 

Hotels, motels „ —- -- -- — — 

-2.4 

(d) 

(na) 

(X) 

(X) 

(X) 

w 

(X) 

(x) 

783 

Motion picture theaters- 

(d) 

(D) 

(na) 

(X) 

1 (X) 

(x) 

M 

(X) 

u) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments, 

"^Inr.liiflfiS data fnr thn«5P kinrlA nf in (pm nnt fnuprpri in anv nf thp linp<i hplnw 





































42-8 Hartford SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

f 

) 

1 

( 

1 

1 

1 

1 

1 

1 

I 

1 

1 

t 

1 

1 

1 

j 

I 

) 

t 

t 

i 

1 

1 

1 

1 

1 

1 

1 

1 

ai .7 

39.7 

14.9 

18.9 

52 

Lumber, building materials, hardware, farm equipment dealers _ —- 

17.0 

5.9 

2.5 

1 .7 

5251 

Hardware stores- 

25.1 

(D) 

8.5 

(Na) 

52 ex. 5251 

Other - 

9.7 

(D) 

0.9 

(NA) 

53 part* 

General merchandise group stores V__ —- - -- 

98.C 

93.3 

52.2 

67.8 

53i 

Department stores __— __ - ______ -- 

IOC .0 

(D) 

58.2 

(na) 

533 

Limited price variety stores —-- — - — __ _ _ 

(D) 

(D) 

(D) 

(NA) 

539 

Miscellaneous general merchandise stores — _ —-- _ 

(D) 

(D) 

(D) 

(D) 

54 

Food stores__ ___ — --- — - 

3.B 

6.0 

1.0 

2.2 

55 ex. 554 

Automotive dealers _ _— - - — - — -- 

(D) 

(D) 

(D) 

(D) 

55 pt. (554) 

Gasoline service stations ----- - - 

(D) 

; 

(D) 

1.4 

56 

Apparel, accessory stores L-- — _ - 

84.0 

65.7 

40.3 

43.6 

561, 567 

Men's, boys' apparel stores, custom tailors_— _ — _ 

78.1 

70.7 

40 .7 

(NA) 

562-3, 568 

Women’s clothing, specialty stores __ ---- _ _ _ 

87.1 

81 .0 

45.6 

(NA) 

562 

Women’s ready-to-wear stores^_ __ — _ 

79.1 

80.4 

47.3 

{ na) 

565 

Family clothing stores^ _ _ — _ -- —-- - 

(D) 

(D) 

(0) 

(NA) 

566 

Shoe stores_ _ _ _ - _ -- -- - 

74.6 

76.5 

29.9 

(NA) 

564, 569 

Other apparel, accessory stores-— -- -- 

(D) 

(D) 

(D) 

(NA) 

57 

Furniture, home furnishings, equipment stores __ _ ____ 

36.7 

43.7 

15.0 

26.3 

5712 

Furniture stores _ —- __ -- __ — - - 

26.5 

29.3 

12.0 

(NA) 

5713-15, 19 

Other home furnishings stores_ __ 

32.1 

18.9 

13.7 

(na) 

572, 573 

Household appliance, radio, television, music stores _ _ 

52.4 

61.9 

18.6 

(na) 

58 

Eating, drinking places -- ___ -- 

23.2 

25.1 

10.5 

13.1 

5812 

Eating places__ ___ __ _ _ 

25.7 

29.7 

11.0 

(NA) 

5813 

Drinking places (alcoholic beverages) --- _ 

14.4 

9.6 

8.2 

(NA) 

59 pt. (591) 

Drug stores, proprietary stores _ _ ___ ___ 

7.8 

14.6 

3.0 

6.7 

59 ex. 591 

Other retail stores'* _ __ __ __ 

42.8 

(D) 

13.4 

(D) 

592 

Liquor stores _ _ __ __ __ _ 

10.7 

1 1.4 

3.9 

(NA) 

594 

Book, stationery stores __ _ _ __ _ 

(D) 

27.6 

41.2 

(NA) 

595 

Sporting goods stores, bicycle shops _ _ ___ 

63.1 

46.5 

21.1 

(na) 

597 

Jewelry stores _ __ __ __ __ __ _ 

99.6 

79.7 

71.4 

(NA) 

5992 

Florists - _ __ __ _ ___ __ 

(D) 

36.2 

(D) 

(NA) 

5996 

Camera, photographic supply stores __ __ __ - 

(D) 

(D) 

(D) 

(na) 


SELECTED SERVICES 





7011 

Hotels, motels______ _____ - 

(D) 

80.9 

51.9 

(NA) 

783 

Motion picture theaters _ __ _ — _ - 

(D) 

(D) 

(D) 

(NA) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for ‘'nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Exciudes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 
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TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned centers known as "Bishops Corner” and "Crossroads Plaza" and establishments on Albany Ave. trom Sims Rd. to Starkel Dr.-Sky View Dr., and 

on North Main St. from Sims Rd. to Overhill Rd. (West Hartford town) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000__ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales _$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales _$1,000— 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


19 251 


12 
1 711 

Number of 
estab¬ 
lishments 


Automotive Dealers 


55 pt. (554) Gasoline service stations 


56 

561. 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 Eating, drinking places- 

5812 Eating places- 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores- 


Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists _ 

5996 Camera, photographic supply stores 


MRC No. 2. Includes establishments on Main St. from Center St. to School St. (Manchester town) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _- 

101 

55 ex. 554 

Automotive dealers_____ 

2 


Sales _ _„_$!,000- 

13 027 







55 pt. (554) 

Gasoline service stations___-_ 

7 

54. 58, 591 

Convenience goods stores: 






Number____ 

26 

56 

Apparel, accessory stores __ - _ 

21 


Sales_ _$1,000 _ 

3 am 

561,567 

Men's, boys’ apparel stores, custom tailors_ 

5 




562-3, 568 

Women’s clothing, specialty stores -__ _ 

7 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores___ 

4 


Number____ 

38 

565 

Family clothing stores__ _ 

1 


Sales _ _$1,000 _ 

7 029 

566 

Shoe stores -- — — — 

5 




564, 569 

Other apparel, accessory stores_ ___ 

3 

52, 55, 

All other stores: 





59 ex. 591 

Number___ _ - 

37 

57 

Furniture, home furnishings, equipment stores_ 

11 


Sales ___ __$1,000 

2 584 

5712 

Furniture stores — - — — - 

4 



Number of 

5713-15. 19 

Other home furnishings stores- 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ __ _ __ 

5 


Retail stores, total_ _ -_ 

101 

58 j 

Eating, drinking places - _ _ _ — 

16 




5812 

Eating places _- ____ 

12 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

4 


ment dealers -___ 

5 




5251 

Hardware stores_ ____ 

2 

59 pt. (591) 

Drug stores, proprietary stores -- 

4 

52 ex. 5251 

Other _ __ 

3 







59 ex. 591 

Other retail stores __ ___ 

23 

53 part 

General merchandise group stores _ -_ _ - 

6 

592 

Liquor stores_ . __ 

2 

531 

Department stores_- 

2 

594 

Book, stationery stores__ __ __ 

- 

533 

Limited price variety stores _ _ _ 

3 

595 

Sporting goods stores, bicycle shops - _ - 

2 

539 

Miscellaneous general merchandise stores _ 

1 

597 

Jewelry stores_ __ _-__ 

4 




5992 

Florists — _ __ 

1 

54 

Food stores_— __-_ _ 

6 

5996 

Camera, photographic supply stores__ __ 

1 


o rsj oj CM ^ oi 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 3. Includes the planned center known as “Corbin Corner Shopping Parkade" at the intersection of New Britain Ave. (Route 6) and Route 71 (West Hartford town) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number--- 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales -$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000- 


24 

23 178 


14 

19 952 


55 ex. 554 Automotive Dealers- 

55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores-,- 

Other apparel, accessory stores- 


Number of 
estab- 572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores-- 

Household appliance, radio, television, music 
stores - 


5251 

52 ex. 5251 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores — 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores- 

592 Liquor stores- 

594 Book, stationery stores- 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores- 

5992 Florists - 

5996 Camera, photographic supply stores 


MRC No. 4. Includes establishments in the area bounded by: Rear property line of lots on the north side of School St. and Farmington Ave., Water St., 

Mill St. and Plainer St. (Farmington town) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab- 
lishinents 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number- 

Sales -$1,000-- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales-$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000-- 


Retall stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores__ 

Other _ 


General merchandise group stores_ 

I Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


43 55 ex. 554 

11 402 


Automotive dealers. 


55 pt. (554) Gasoline service stations 


20 56 

^385 561,567 

562-3, 568 
562 
7 565 

(D) 566 

564, 569 

16 57 
(D) 5712 

Number of 

estab- ^'2,573 


43 58 

5812 

5813 

2 

1 59 pt. (591) 

59 ex. 591 

2 592 

1 594 


1 595 

597 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops . 

Jewelry stores_ 

Florists _■_ 

Camera, photographic supply stores . 


















































































MAJOR RETAIL CENTERS 


Hartford SMSA 42-11 


TABLE 6. Other Major Retail Centers in the SMSA; 1963— continued 


MRC No. 5. Includes the planned center known as "Farmington Plaza" and establishments in the area bounded by Brace Rd., east side of Main St., Ellsworth Rd., 
_west side of La Salle Rd., south side of Farmington Ave., and Walden St. (West Hartford) _ 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$i,ooo_. 


119 
22 4B6 


55 ex. 554 


Automotive Dealers 


54, 58, 591 

Convenience goods stores; 

Number __ 

Sales - __ 

_$1,000- 

22 

7 496 

53 part, 56, 57 

Shopping goods stores: 

Number___ _ __ _ 

Sales _— 

_ $1,000— 1 

56 

10 652 

52, 55, 

59 ex. 591 

All other stores: 

Number _ _ 

Sales- — 

_$1,000- 

41 

4 338 




Number of 
estab¬ 
lishments 


Retail stores, total __ _ 


119 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ __ 

Hardware stores ____ 

Other _ __ 

5 

2 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


38 

5 

21 

12 

10 

2 

14 

1 

4 

9 

6 
6 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


4 

1 

1 

2 


54 


Food stores 


13 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


36 

3 

4 
3 
6 
2 
1 


MRC No. 6. Includes establishments on Silas Deane Highway from Maple St. to Route 91 (Wethersfield town) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


31 
7 462 


55 ex. 554 


Automotive dealers 


1 


54. 58. 591 

Convenience goods stores: 

Number __ 

Sales ___ _ 

_$1,000- 

8 

3 121 

53 part, 56, 57 | 

Shopping goods stores: 

Number_ __ —. 

Sales __ 

_$1,000__ 

10 

3 279 

52, 55, 

59 ex. 591 

All other stores: 

Number -___ 

Sales ___ 

_$1,000— 

13 

1 062 




Number of 
estab¬ 
lishments 


Retail stores, total_—. 


31 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers — __— — 

Hardware stores_ — 

Other _ ___ __ __ 

4 

1 

3 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

5 

1 


2 

2 

2 

1 


1 

2 

2 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 592 

1 594 

1 595 

1 597 

5992 
5 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


7 

2 

1 

1 

1 
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43-4 


Honolulu SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District; 1963 and 1958 


SIC code 


1963 

1958' 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ 

414 

55 321 

10 120 

3 442 

480 

64 059 

9 907 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers- 

4 

84 

8 

11 

2 

(D> 

(D) 

5251 

Hardware stores- 

4 

84 

8 

11 

2 

(D) 

( D) 

52 ex. 5251 

Other _ 

*• 

“ 

“ 

“ 

“ 



53 part* 

General merchandise group stores^- - 

16 

12 670 

2 423 

717 

31 

11 153 

1 800 

531 

Department stores _ -- ---- 

1 

(D) 

(D) 

(D) 

1 

kQ) 

(D) 

533 

Limited price variety stores-- _ _ 

2 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

539 

Miscellaneous general merchandise stores _ — 

13 

1 178 

153 

41 

28 

1 160 

105 

54 

Food stores — -- --— — 

49 

4 244 

499 

170 

61 

6 264 

544 

55 ex. 554 

Automotive dealers- - - - 

1 

(0) 

<D) 

(D) 

2 

(D) 

(D) 

55 pt. (554) 

Gasoline service stations - — — - 

13 

(D) 

(D) 

(D) 

9 

1 912 

239 

56 

Apparel, accessory stores-- —. 

73 

11 107 

1 976 

725 

91 

16 264 

2 511 

561, 567 

Men’s, boys’ apparel stores, custom tailors- 

29 

2 052 

552 

208 

33 

4 195 

676 

562-3, 568 

Women’s clothing, specialty stores __ _ — 

17 

4 523 

765 

310 

24 

4 749 

715 

562 

Women's ready-to-wear stores^-- -— 

11 

4 077 

717 

290 

20 

4 352 : 

668 

565 

Family clothing stores^ __ - — _ 

8 

(D) 

(0) 

(0) 

7 

4 365 ! 

643 

566 

Shoe stores- 

17 

1 734 

290 

82 

24 

2 708 1 

451 

564, 569 

Other apparel, accessory stores _ —- 

2 

(D) 

(D) ' 

(0) 

3 

247 

26 

57 

Furniture, home furnishings, equipment stores- 

26 

6 116 

1 121 

271 

25 

5 819 

1 001 

5712 

Furniture stores _ _ - -- _ 

3 

(D) 

(D) 

(D) 

2 

(D) 

ID) 

5713-15, 19 

Other home furnishings stores-- — 

5 

<D) 

(D) 

(D) 

6 

(D) 

(D) 

572, 573 

Household appliance, radio, television, music 









stores__ __ _ — 

18 

4 670 

844 

211 

17 

4 585 

762 

58 

Eating, drinking places _ -- 

122 

9 094 

2 514 

1 071 

125 

9 514 

2 323 

5812 

Eating places _ __ - 

80 

6 333 

1 845 

759 

91 

6 890 

i 755 

5813 

Drinking places (alcoholic beverages)- 

42 

2 761 

669 

312 

34 

2 624 

568 

59 pt. (591) 

Drug stores, proprietary stores-- -- 

8 

4 113 

479 

133 

12 

3 964 

386 

59 ex. 591 

Other retail stores^ — — — _ _ — 

102 

5 222 

783 

226 

122 

7 784 

972 

592 

Liquor stores - --— - 

12 

456 

30 

18 

13 

423 

27 

594 

Book, stationery stores —- - — 

13 

628 

67 

25 

15 

585 

74 

595 

Sporting goods stores, bicycle shops - 

4 

151 

6 

2 

3 

(D) 

(D) 

597 

Jewelry stores -- __ - — - - 

27 

1 586 

267 

59 

34 

2 635 

392 

5992 

Florists_- - - 

7 

282 

47 

19 

7 

260 

38 

5996 

Camera, photographic supply stores _ - 

3 

(D) 

(D) 

(D) 

3 

(D) 

(D> 


SELECTED SERVICES 








7011 

Hotels, motels___ _ 

5 

(D) 

(D) 

(D) 

7 

589 

235 

783 

Motion picture theaters _ — — -— — 

4 

(0) 

(D) 

(D) 

4 

1 149 

246 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may Include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer" establishments. 



































MAJOR RETAIL CENTERS 


Honolulu SMSA 43-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
Totai^ - 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other- 


53 part’ 
531 
533 
539 


General merchandise group stores^- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561. 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores-- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores-- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores’*- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists- 

I Camera, photographic supply stores . 


SELECTED SERVICES 


7011 Hotels, motels- 

783 Motion picture theaters 


1963 


Estab¬ 

lish¬ 

ments 

(number) 

. -. 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

2 472 

494 540 

69 858 

23 181 

40 

10 272 

1 293 

309 

19 

10) 

(D) 

ID) 

21 

(D) 

(D) 

(D) 

77 

81 600 

11 521 

3 693 

7 

63 021 

8 635 

2 652 

16 

10 754 

1 933 

716 

54 

7 825 

953 

325 

425 

101 626 

8 302 

2 666 

90 

86 609 

8 440 

1 400 

201 

33 505 

(D) 

ID) 

269 

37 985 

5 989 

2 066 

67 

6 174 

1 070 

371 

109 

14 468 

2 218 

1 784 

69 

(D) 

(D) 

(0) 

41 

(D) 

(0) 

(0) 

44 

4 904 

797 

215 

8 

(0) 

(D) 

(D) 

146 

23 466 

3 515 

816 

35 

5 084 

688 

159 

29 

1 700 

346 

95 

82 

16 682 

2 481 

562 

696 

70 351 

19 797 

8 147 

554 

54 825 

15 534 

6 284 

142 

15 526 

4 263 

1 863 

78 

20 317 

2 528 

859 

450 

28 809 

(D) 

(D) 

38 

2 878 

166 

84 

17 

(0) 

(0) 

(D) 

31 

2 022 

232 

68 

60 

5 630 

864 

226 

86 

2 983 

443 

178 

16 

2 879 

409 

107 

112 

37 066 

10 882 

3 215 

21 

( D) 

(0) 

(P) 


1958' 


Estab> 

lish- 

ments 


(number) 


2 642 


43 

19 

24 


130 

5 

7 

74 


534 

91 

175 


250 

67 

75 

55 
35 

56 
17 


159 

35 

25 

99 


683 

560 

123 


75 


502 

37 

26 

28 

79 

93 

14 


84 

25 


Sales 


($ 1 , 000 ) 


346 094 


5 236 
( 0 ) 
(D) 


42 713 
(D) 
5 171 
(D) 


86 622 
49 228 
25 616 


28 923 
6 637 
9 869 
(D) 
(D) 
3 714 
<D) 


21 018 
4 158 
2 388 

14 472 


47 365 
38 342 
9 023 


12 889 


26 484 
2 063 
826 

1 446 
4 803 

2 343 
1 792 


( 0 ) 

(D) 


Payroll, 

entire 

year 


($ 1 , 000 ) 


43 769 


601 

(D) 

(D) 


6 306 
(D) 
917 
(D) 


5 634 
4 408 
2 753 


4 328 
1 060 
1 440 
(D) 
(D) 
553 
(D) 


3 192 
657 
499 

2 036 


11 901 
10 130 
1 771 


1 721 


2 925 
96 
95 
137 
(D) 
276 
126 


10 ) 

(D) 


cfanriarH Notes* - Reoresents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53, 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































43i6 


Honolulu SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Tota|2-- - 

3 137 

605 832 

82 182 

28 022 

3 230 

415 471 

50 657 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _____ _ - - 

1 52 

11 765 

1 505 

369 

47 

5 957 

704 

5251 

Hardware stores --- - 

! 25 

2 249 

375 

115 

21 

2 104 

217 

52 ex. 5251 

Other - - — - 

27 

9 516 

1 130 

254 

26 

3 853 

487 

53 part* 

General merchandise group stores^-- _____ 

117 

96 890 

13 239 

4 329 

177 

48 812 

6 970 

531 

Department stores __ _ -- __ — 

13 

71 776 

9 563 

2 967 

7 

30 629 

4 790 

533 

Limited price variety stores — _ _ — _ _ — 

25 

14 551 

2 474 

939 

10 

ID) 

ID) 

539 

Miscellaneous general merchandise stores _ 

79 

10 563 

1 202 

423 

94 

(D) 

(D) 

54 

Food stores _ _ _ _ --- 

584 

148 275 

11 806 

3 896 

701 

119 438 

7 549 

55 ex. 554 

Automotive dealers _ —- __ _ 

105 

99 462 

9 714 

1 661 

108 

57 776 

5 377 

55 pt. (554) 

Gasoline service stations __ _ _ 

297 

46 083 

5 846 

2 666 

235 

31 550 

3 298 

56 

Apparel, accessory stores _ __ _ _____ 

308 

39 985 

6 213 

2 168 

290 

30 394 

4 489 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

78 

6 524 

1 128 

401 

73 

6 797 

1 098 

562-3, 568 

Women’s clothing, specialty stores _ — 

116 

14 759 

2 254 

802 

86 

10 211 

1 462 

562 

Women’s ready-to-wear stores^_ _ 

75 

10 674 

1 664 

583 

62 

(D) 

ID) 

565 

Family clothing stores^- -- 

46 

12 483 

1 892 

697 

37 

7 834 

1 176 

566 

Shoe stores --- - 

58 

5 711 

877 

244 

70 

4 226 

619 

564, 569 

Other apparel, accessory stores--- 1 

10 

508 

62 

24 

22 

1 270 

134 

57 

Furniture, home furnishings, equipment stores- 

171 

25 889 

3 786 

892 

193 

23 173 

3 463 

5712 

Furniture stores - _ _ __ 

38 

5 261 

728 

164 

41 ' 

4 764 

740 

5713-15, 19 

Other home furnishings stores-- -- 

29 

1 712 

349 

96 

25 

2 388 

499 

572, 573 

Household appliance, radio, television, music 









stores _ _ __ — __ -- 

104 

18 916 

2 709 

632 i 

127 

16 021 

2 224 

58 

Eating, drinking places _ --- 

863 

80 894 

22 542 

9 559 

815 

54 773 

13 716 

5812 

Eating places _ _ -- - __ _ 

692 

63 472 

17 819 

7 469 

669 

44 367 

11 638 

5813 

Drinking places (alcoholic beverages) — _ — 

171 

17 422 

4 723 

2 090 

146 

10 406 

2 078 

59 pt. (591) 

Drug stores, proprietary stores- --- 

96 

23 926 

2 998 

1 017 

83 

13 918 

1 857 

59 ex. 591 

Other retail stores^ _ ---- 

544 

32 663 

4 533 

1 465 

581 

29 680 

3 234 

592 

Liquor stores _ ___ _ _ — 

45 

3 945 

250 

131 

45 

2 518 

132 

594 

Book, stationery stores__ 

18 

1 766 

254 

93 

29 

940 

(D) 

595 

Sporting goods stores, bicycle shops_ — 

42 

2 666 

314 

94 

34 

(D) 

(D) 

597 

Jewelry stores_— --- _ 

67 

5 831 

913 

239 

85 

4 954 

693 

5992 

Florists__ _ —- 

107 

3 469 

496 

203 

103 

2 733 

354 

5996 

Camera, photographic supply stores_— 

16 

2 879 

409 

107 

15 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hot^^lS, mntel« 

121 

37 584 

10 977 

3 250 

QH 

t n \ 


783 

Motion picture theaters - - _ _ 

36 

(05 

{n) 

(D) 

41 

\ u / 

(D) 

\U i 

<D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "emDlover" establishments. 







































MAJOR RETAIL CENTERS 


Honolulu SMSA 43-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent, distribution of sales 


SIC code 


52 

5251 

52 ex. 5251 


53 parf 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^- 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other_ 


General merchandise group stores^'?.- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers- 

Gasoline service stations 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores- 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels- 

Motion picture theaters 


Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 

tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 

-13.7 

42.9 

45.8 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

( D) 

96.2 

97.5 

0.2 

ID) 

2. 1 

1.5 

1.9 

1.4 

(D) 

(D) 

6.9 

0.2 

ID) 

ID) 

ID) 

0.4 

0.5 


(D) 

147.0 

- 

- 

ID) 

( D) 

1.5 

0.9 

13.6 

91.0 

98.5 

22.9 

17.4 

16.5 

12.3 

16.0 

11.7 

( D) 

(D) 

134.3 

ID) 

ID) 

12.7 

( D) 

11.9 

7.4 

CD) 

108.0 

ID) 

ID) 

ID) 

2.2 

1.5 

2.4 

ID) 

1.6 

( D) 

(D) 

2.1 

1.8 

1.6 

ID) 

1.7 

ID) 

-32.3 

17.3 

24.1 

7.7 

9.8 

20.6 

25.0 

24.5 

28.8 

(0) 

75.9 

72.2 

( D) 

ID) 

17.5 

14.2 

16.4 

13.9 

{ D) 

30.8 

46.1 

ID) 

3,0 

6.8 

7.4 

7.6 

7.6 

-31.7 

31.3 

31.6 

20.1 

25.4 

7.7 

8.4 

6.6 

7.3 

-29.6 

-7.0 

-4.0 

5.3 

6.6 

1.2 

1.9 

1.1 

1.6 

-4.8 

46.6 

44.5 

8.2 

7.4 

2.9 

2.9 

2.4 

2.5 

-6.3 

( D) 

ID) 

7.4 

6.8 

ID) 

ID) 

1.8 

ID) 

( D) 

(D) 

59,3 

( D) 

6.8 

ID) 

ID) 

2.1 

1.9 

-36.0 

32.0 

35.1 

3, 1 

4.2 

1.0 

1.1 

0 .9 

1.0 

( D) 

( D) 

-60.0 

( D) 

0.4 

ID) 

ID) 

0.1 

0.3 

5.1 

11.6 

11.7 

11.1 

9.1 

4.7 

6.1 

4.3 

5.6 

(D) 

22.3 

10.4 

( D) 

ID) 

1.0 

1.2 

0.9 

1.1 

(D) 

-28.8 

-28.3 

( D) 

( D) 

0.3 

0.7 

0.3 

0,6 

1.9 

15.3 

18. 1 

8.4 

7.2 

3.4 

4.2 

3. 1 

3.9 

-4,4 

48.5 

47.7 

16.4 

14.9 

14.2 

13.7 ' 

13.4 

13.2 

-8. 1 

43.0 

43.1 

11.4 

10.8 

11. 1 

11. I 

10.5 

10.7 

5.2 

72. 1 

67.4 

5.0 

4. 1 

3. 1 

2.6 

2.9 

2.5 

3.8 

57.6 

71.9 

7.4 

6.2 

4. 1 

3.7 

3.9 

3.ri 

-32.9 

8.8 

10. 1 

9.4 

12.2 

5.8 

7.7 

5.4 

7. J 

7.8 

39.5 

56.7 

0.8 

0.7 

0.6 

0.6 

0.7 

o.e 

7.4 

1 D) 

87.9 

1.1 

0 .9 

ID) 

0,2 

0.3 

0.2 

(D) 

39.8 

ID) 

0.3 

ID) 

0.4 

0.4 

0.4 

1 D) 

-39.8 

17.2 

17.7 

2.9 

4.1 

1,1 

1.4 

1.0 

1.2 

8. 5 

27.3 

26.9 

0.5 

0.4 

0.6 

0.7 

0.6 

0 .' 

(0) 

60.7 

ID) 

(D) 

ID) 

0.6 

0.5 

0.5 

id; 

(D) 

(0) 

ID) 

IX) 

IX) 

IX) 

I X) 

IX) 

IX 

(D) 

ID) 

ID) 

IX) 

IX) 

IX) 

<X) 

IX) 

IX 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 



















































43i8 


Honolulu SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


Central business district sales as— 


Percent of city sales 


Percent of standard metropolitan 
statistical area sales 


1963 


TotaP 


RETAIL STORES 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores- 

Other _ 


53 part" 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores’- 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music stores 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 



1958 

1963 

1958 

11.2 

18. 5 

9.1 

15.4 

0.8 

(D) 

0.7 

( Dl 

(D) 

(D) 

3.7 

( D) 

(D) 

“ 

“ 


15.5 

26.1 

13. 1 

22.8 

(D) 

( D) 

( D) 

( D) 

(D) 

( D) 

(D) 

( D) 

15.1 

( D) 

11.2 

( 0) 

4.2 

7.2 

2.9 

5.2 

(D) 

(D) 

(D) 

( D) 

ID) 

7.5 

<D) 

6.1 

29.2 

, 56.2 

27.8 

53.5 

47.8 

1 63.2 

45.3 

6 1.7 

31.3 

48. 1 

30.6 

46.5 

(D) 

(D) 

38.2 

( D) 

(D) 

( D) 

<D} 

1 55.7 

35.4 

72.9 i 

30.4 

64.1 

(D) 

ID) j 

( D) 

19.4 

26.1 

27.7 

23.6 

25.1 

(D) 

(D) 

(D) 

( D) 

(D) 

( D) 

( D) 

( D) 

28.0 , 

31.7 

24.7 

28.6 

12.9 

20.1 

11.2 

17.4 

11.6 

18.0 

10.0 

15.5 

17.8 

29.1 

15.9 

25.2 

20.2 

30.8 

17.2 

28.5 

18. 1 1 

29.4 

16.0 

26.2 

15.8 

20.5 

11.6 

16.8 

(D) 

70.8 

35.6 

62.2 

7.5 

(D) 

5.7 

{ D) 

28.2 

54.9 

27.2 

53.2 

9.5 

11.1 

8. 1 

9.5 

(D) 

(D) 

( D) 

( D) 

(D) 

(D) 

( D) 

( D) 

(D) 

(D) 

( D) 

( D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. 


Includes the establishments in the area knownas Waikiki Beach Area bounded by Ala Wai Canal, Kapahulu Ave. and Pacific Ocean 


SIC code 

Kind of business 

Total 

SIC code 


Retail stores, total: 




Number___ _ 

308 

55 ex. 554 


Sales -__$l,000-_ 

45 897 

55 pt. (554) 

54, 58, 591 

Convenience goods stores: 

104 


Number --- 

56 


Sales- -$1,000 _ 

23 281 

561, 567 
562-3, 568 

53 part, 56, 57 

Shopping goods stores: 

97 

562 


Number___ 

565 


Sales--$1,000 

12 671 

566 

564, 569 

52, 55, 

All other stores: 

107 


59 ex. 591 

Number_ 

57 


Sales_$1,000- 

9 945 

5712 



Number of 

5713-15, 19 



estab¬ 

lishments 

572, 573 


Retail stores, total_ 

308 

58 




5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 


ment dealers _ - 

“ 


5251 

Hardware stores--— _ 


59 pt. (591) 

52 ex. 5251 

Other ____ 





59 ex. 591 

53 part 

General merchandise group stores_ 

7 

592 

531 

Department stores____ - 

“ 

594 

533 

Limited price variety stores___ 

1 

595 

539 

Miscellaneous general merchandise stores _ 

6 

597 



15 

5992 

54 

Food stores ___ —_ 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive Dealers 


Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


87 

5 

60 

39 

16 

5 

1 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


Other retail stores- 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


MRC No. 3. Includes the planned center known as “Kailua Shopping Center" and the establishments on Kailua Rd. from Hamuakua Dr. to the east property line of Kailua Shopping 
Center, on Hekili St. from Hamakua Dr. to Hahani St.; on Kuulei Rd. from Kailua Rd. to Kainalu Dr., and on Oneawa St. from Kaulei Rd. to Kawainai St. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


Retail stores, total: 

Number _ 

Sales__$1,000-.- 

Convenience goods stores: 

Number_ 

Sales_$l,000-_ 


53 part, 56, 57 


Shopping goods stores; 

Number_ 

Sales_$1,000_„ 


52, 55, 

59 ex. 591 


All other stores; 

Number_ 

Sales-$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


72 

22 630 


29 

11 947 


25 
6 453 


18 
4 230 

Number of 
estab- 
lishments 
72 


4 

2 

2 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores__ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

6 

10 

1 

3 

1 

1 

3 

2 

9 

1 

8 

16 

14 

2 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


6 

2 

3 

1 

10 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


7 

1 

2 

3 


Note: To facilitate comparison with 1958 data, the numbers assigned to MRC's are the same as those used in the reports of the 1958 census. For this reason, MRC No. 2 is not used 
in this report. 






















































































43-il0 Honolulu SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —continued 


MRC No. 4. Includes the planned center known as "Ala Moana Shopping Center" and establishments in the area bounded by Kapiolani Blvd., Mahukona St., Atkinson Dr., 

Ala Moana and Piikoi St. 


SIC code 


Kind of business 


Iota) SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number - 

Sales_$1,000__ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$l,000.-_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000>_ 

52, 55, All other stores: 

59 ex. 591 Number- 

Sales_$1,000-- 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


88 
65 538 


34 

44 165 


Number of 
estab¬ 
lishments 


55 ex. 554 Automotive Dealers 


55 pt. (554) Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 I 

5713-15, 19 I 
572,573 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores 


Food stores . 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops _ 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores . 


MRC No. 5. Includes the establishments along S. Kamohamaha Hwy. from Wahiawa Reservoir to Olive Ave. and on California Ave. from S. Kamehameha Hwy. to Palm St. 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers___ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Number of 
estab¬ 
lishments 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 Eating, drinking places_ 

5812 Eating places_ 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists __ 

5996 Camera, photographic supply stores 


VjJ O vD 
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Houston SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 



1963 $1,929 


EACH SYMBOL= 
5% CHANGE 



27% 


Houston 


CITY 



$1,588 


CENTRAL 
BUSINESS DISTRICT 



357 

357 


* Less than Vi ofl% 


Percent Change in Sales, 1958-1963 by Types of Stores 

mn APPAREL,ACCESSORY STORES 

llllllllll GENERAL MERCHANDISE GROUP STORES 

I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 

70% 



14% 


SMSA 


CITY 


2 % 


T 


3% 


17% 


CBD 26% 


1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of the Census 











44-4 Houston SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


Kind of business 

1963 

1958’ 

— 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

RETAIL STORES 







Total^ ---- - 

1 063 

356 507 

49 976 

13 221 

1 197 

356 689 

Lumber, building materials, hardware, farm equip- 







ment dealers_ __ — — — 

18 

6 004 

817 

162 

27 

6 157 

Hardware stores --- 

2 

(D) 

(D) 

ID) 

8 

1 820 

Other - ___ — - — — — 

16 

(D) 

(0) 

ID) 

19 

4 337 

General merchandise group stores^__ 

25 

78 831 

14 811 

4 186 

25 

80 901 

Department stores - - 

4 

66 499 

12 688 

3 424 

4 

ID) 

Limited price variety stores_ _ -- 

5 

10 458 

1 833 

678 

7 

9 815 

Miscellaneous general merchandise stores _ _ _ 

16 

1 874 

290 

84 

14 

ID) 

Food stores __ - _ — - 

no 

14 793 

991 

362 

111 

17 743 

Automotive dealers __ __ _ - 

72 

138 063 

13 106 

2 191 

86 

111 313 

Gasoline service stations _ ^ _ _ 

69 

7 224 

677 

226 

87 

6 669 

Apparel, accessory stores _ _ _ _ __ 

133 

38 115 

6 141 

1 805 

132 

46 133 

Men’s, boys’ apparel stores, custom tailors _ 

35 

6 639 

1 156 

296 

47 

7 844 

Women's clothing, specialty stores - —- 

40 

12 794 

1 803 

666 

36 

19 878 

Women's ready-to-wear stores^-- _ _ 

24 

11 534 

1 623 

609 

27 

18 427 

Family clothing stores^ ___ 

18 

10) 

(0) 

tD) 

19 

ID) 

Shoe stores __ _ ___ 

38 

6 534 

969 

237 

29 

6 254 

Other apparel, accessory stores__ _ 

2 

(0) 

(D) 

ID) 

1 

(D) 

Furniture, home furnishings, equipment stores_ 

66 

20 032 

4 123 

946 

86 

27 207 

Furniture stores_ _ _ _ 

30 

10 359 

2 395 

644 

39 

14 807 

Other home furnishings stores____ 

7 

(D) 

(D) 

ID) 

14 

2 033 

Household appliance, radio, television, music 







stores_____ __ 

29 

ID) 

(D> 

(0) 

33 

10 367 

Eating, drinking places _ 

281 

17 445 

4 240 

1 935 

312 

18 101 

Eating places -- 

199 

15 391 

4 012 

1 805 

219 

15 789 

Drinking places (alcoholic beverages) _ _ 

82 

2 054 

228 

130 

93 

2 312 

Drug stores, proprietary stores_ _ _ 

38 

9 050 

1 491 

453 

58 

9 810 

Other retail stores^-- __ _ 

251 

26 950 

3 579 

955 

273 

32 655 

Liquor stores- - - 

39 

5 309 

268 

82 

42 

5 048 

Book, stationery stores_ _ - 

16 

1 485 

280 

72 

16 

4 119 

Sporting goods stores, bicycle shops_ 

8 

(D) 

(D) 

(D) 

12 

ID) 

Jewelry stores_— _ 

44 

10 801 

1 645 

397 

41 

9 677 

Florists - - — - 

12 

235 

34 

12 

17 

583 

Camera, photographic supply stores __ _ 

5 

358 

56 

16 

4 

2 360 

SELECTED SERVICES 







Hotels, motels_ _ __ 

60 

12 909 

4 636 

2 136 

61 

9 545 

Motion picture theaters - __ _ 

8 

2 296 

489 

186 

7 

._ L!!L 


SIC code 


52 

5251 

52 ex. 5251 


53 part“ 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Payroll, 

entire 

year 

($ 1 , 000 ) 


51 180 


761 

196 

565 


15 089 
(D) 
1 887 
(D) 


1 383 
10 509 
725 

8 053 


374 

118 

910 

(D) 

047 

(D) 


4 194 
2 028 
425 

1 741 


4 199 
3 930 
269 


1 537 


4 730 
308 
790 
(D) 
1 533 
141 
282 


3 286 
470 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591} not covered In any of the lines below. 









































MAJOR RETAIL CENTERS 


Houston SMSA 44-5 


TABLE 2 The City: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
TotaP _ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_II 

Other-Iliril” 


53 part* 
531 
533 
539 


General merchandise group stores^_ 

Department stores_I 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores __ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^- 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


7011 

783 


Hotels, motels- 

Motion picture theaters 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

8 

190 

1 587 

894 

184 

853 

54 

--1 

987 

8 

598 

1 275 

711 

146 

931 


312 

62 

883 

7 

951 

1 

743 


431 

82 

381 

9 

514 


81 

10 

060 

1 

240 


297 


no 

8 

580 


869 


231 

52 

823 

6 

711 

1 

446 


321 

73 

801 

8 

645 


194 

279 

681 

39 

215 

12 

166 


245 

164 

598 

26 

258 


26 

222 

780 

31 

277 

9 

228 


14 

120 

620 

20 

211 


66 

27 

729 

4 

976 

1 

964 


72 

20 

017 

3 

534 


102 

29 

172 

2 

962 


974 


117 

23 

213 

2 

513 

1 

423 

356 

461 

26 

336 

8 

255 

1 

565 

314 

438 

20 

487 


548 

348 

528 

32 

276 

5 

714 


546 

237 

486 

21 

765 

1 

252 

no 

557 

11 

371 

3 

928 

1 

325 

96 

087 

9 

871 


492 

102 

319 

14 

755 

4 

677 


428 

89 

920 

14 

227 


86 

12 

692 

2 

083 


567 


103 

13 

247 

2 

075 


167 

32 

419 

4 

577 

1 

627 


143 

33 

010 

5 

030 


132 

30 

358 

4 

262 

1 

524 


107 


ID) 


(D) 


88 

40 

491 

5 

687 

1 

807 


46 

26 

318 

4 

591 


137 

16 

055 

2 

340 


641 


116 

16 

320 

2 

441 


14 


662 


68 


35 


16 


989 


90 


487 

68 

576 

10 

515 

2 

426 


527 

69 

765 

9 

853 


229 

36 

094 

5 

532 

1 

345 


217 

37 

944 

4 

921 


111 

12 

012 

1 

803 


413 


113 

7 

478 

1 

262 


147 

20 

470 

3 

180 


668 


197 

24 

343 

3 

670 

1 

849 

100 

918 

22 

479 

10 

172 

1 

872 

82 

416 

17 

378 

1 

254 

86 

930 

20 

988 

9 

394 

1 

284 

70 

247 

16 

152 


595 

13 

988 

1 

491 


778 


588 

12 

169 

1 

226 


283 

57 

463 

9 

122 

2 

715 


318 

48 

061 

7 

173 


350 

100 

508 

10 

833 

3 

191 

1 

341 

90 

559 

10 

405 


378 

36 

930 

1 

592 


548 


361 

29 

418 

i 

440 


49 

3 

884 


611 


180 


37 

5 

512 

1 

040 


61 

6 

814 


772 


186 


66 

5 

884 


795 


111 

16 

076 

2 

256 


582 


113 

13 

492 

2 

097 


145 

4 

492 


777 


249 


149 

4 

341 


743 


17 


(0) 


to) 


(0) 


11 

2 

791 


339 


246 

30 

557 

10 

262 

4 

603 


255 

22 

057 

6 

795 


46 

8 

185 

1 

799 


753 


52 


ID) 

1 

692 


Standard Notes- - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchaidise vending machine operators) part of SIC 53. 

^1958 data limited to "employer* establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































44-6 Houston SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

TotaP_ 

10 527 

1 928 883 

219 712 

66 001 

10 636 

1 518 391 

169 372 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers --- -- _ _ 

447 

80 844 

9 866 

2 191 

576 

95 932 

10 944 

5251 

Hardware stores- 

130 

13 631 

1 638 

413 

163 

11 867 

1 203 

52 ex. 5251 

Other _ 

317 

67 213 

8 228 

1 778 

413 

84 065 

9 741 

53 part* 

General merchandise group stores^- 

261 

319 572 

•44 097 

13 689 

331 

190 047 

29 384 

531 

Department stores- 

33 

253 175 

34 874 

10 241 

17 

135 225 

22 051 

533 

Limited price variety stores-- - _ 

89 

31 809 

5 633 

2 221 

96 

23 308 

4 034 

539 

Miscellaneous general merchandise stores — _ 

139 

34 588 

3 590 

1 227 

160 

30 452 

3 299 

54 

Food stores- 

1 841 

463 683 

34 040 

10 739 

1 991 

398 023 

25 594 

55 ex. 554 

Automotive dealers- 

737 

406 792 

37 413 

6 761 

695 

279 532 

25 116 

55 pt. (554) 

Gasoline service stations-—- 

1 656 

140 728 

14 141 

4 952 

1 681 

118 393 

12 030 

56 

Apparel, accessory stores --— — 

Men's, boys’ apparel stores, custom tailors - 

603 

117 126 

16 429 

5 356 

505 

98 260 

15 200 

561, 567 

101 

14 209 

2 235 

627 

113 

14 013 

2 156 

562-3, 568 

Women's clothing, specialty stores- 

204 

37 529 

5 198 

1 863 

165 

36 506 

5 521 

562 

Women's ready-to-wear stores^- - 

164 

34 851 

4 800 

1 720 

127 

34 487 

5 250 

565 

Family clothing stores^ _ -- -- 

no 

45 242 

6 207 

2 060 

63 

(0) 

(D) 

566 

Shoe stores - _ — --- -— 

164 

18 163 

2 575 

718 

134 

17 515 

2 544 

564, 569 

Other apparel, accessory stores - 

24 

1 983 

214 

88 

24 

(D) 

126 

57 

Furniture, home furnishings, equipment stores- 

617 

83 469 

12 468 

2 846 

664 

81 160 

11 341 

5712 

Furniture stores- - 

276 

43 823 

6 511 

1 555 

264 

43 134 

5 693 

5713-15, 19 

Other home furnishings stores - 

131 

14 001 

2 175 

478 

144 

8 287 

1 360 

572, 573 

Household appliance, radio, television, music 
stores __ — --- 

210 

25 645 

3 802 

813 

256 

29 739 

4 288 

58 

Eating, drinking places •- 

2 284 

121 367 

26 706 

12 150 

2 182 

92 661 

19 325 

5812 

Eating places— -- -- -- -- 

1 574 

105 120 

25 023 

11 272 

1 508 

79 258 

18 046 

5813 

Drinking places (alcoholic beverages) - 

710 

16 247 

1 683 

878 

674 

13 403 

1 279 

59 pt, (591) 

Drug stores, proprietary stores —-—- 

367 

70 337 

11 193 

3 373 

385 

57 580 

8 541 

59 ex. 591 

Other retail stores^- - - 

1 714 

124 965 

13 339 

3 944 

1 626 

106 803 

11 897 

592 

Liquor stores- -— - 

463 

42 094 

1 804 

630 

441 

34 504 

1 807 

594 

Book, stationery stores _ —--- 

60 

4 143 

634 

191 

47 

5 788 

1 048 

595 

Sporting goods stores, bicycle shops — _ 

85 

8 384 

936 

234 

86 

7 501 

928 

597 

Jewelry stores-- - 

142 

18 459 

2 528 

672 

151 

15 043 

2 297 

5992 

Florists-- -— 

182 

5 627 

971 

324 

180 

5 428 

927 

5996 

Camera, photographic supply stores- 

19 

1 545 

207 

51 

14 

3 232 

393 

7011 

SELECTED SERVICES 

Hotels, motels _—- --- 

294 

31 891 

10 576 

4 768 

304 

22 857 

6 976 

783 

Motion picture theaters _ - 

55 

9 176 

2 016 

866 

68 

8 588 

1 922 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

j958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to ^employer" establishments. 

^includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 













































MAJOR RETAIL CENTERS 


Houston SMSA 44-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 

Percent distribution of sales 


Kind of business 

Central 

business 

district 


Standard , 
metro¬ 
politan 
statis- ! 

I 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




ticai 

area 

1963 

1958 

1963 

1958 

1963 



RETAIL STORES 

Total^ 

-0,1 

24.5 

27.0 

100.0 

100.0 

100.0 

100.0 

100.0 

99.9 

52 

Lumber, building materials, hardware, farm equip- ! 
mfint fiealfir*; . _ _ . 

-2.5 

-23.7 

-15.7 

1.7 

1.7 

4.0 

6,5 

4.2 

6.3 

5251 

Hard warp stnrp<; 

(d) 

17.2 

14.9 

(d) 

0.5 

0.6 

0,7 

0.7 

0.8 

52 ex. 5251 

Othar 

(d) 

-28.4 

-20,1 

(d) 

1.2 

3.3 

5.8 

3,5 

5.5 

53 part’ 

531 

Cpneral merchandise group stores'*^, . 

-2.6 

69.9 

68,2 

22.1 

22.7 

17.6 

12.9 

16.6 

12.5 

Dppartmpnt . 

(d) 

84.7 

87,2 

18.7 

(d) 

14.0 

9.5 

13.1 

8.9 

533 

1 imitpH prirp \/aripty «;tnrp$ 

6.6 

38.5 

36.5 

2.9 

2.8 

1.7 

1.6 

1.6 

1.5 

539 

Miscellaneous general merchandise stores- 

(d) 

25.7 

13.6 

0.5 

(D) 

1.8 

1.8 

1.8 

2.0 

54 

Fnnrl storps 

-16,6 

13.4 

16.5 

4.1 

5.0 

22.4 

24.6 

24,0 

26.2 

55 ex. 554 

Automotive dealers 

2^1.0 

46.8 

45.5 

38,7 

31,2 

21.9 

18,6 

21.1 

16,4 

55 pt. (554) 

56 

Caroline s^rvinp stations 

6.3 

15.1 

18.9 

2.0 

1.9 

7,0 

7.5 

7.3 

7.8 

Apparpl| arr.pssnry stnrps^ 

“17.4 

13.8 

19.2 

10.7 

12,9 

6.4 

7.0 

6,1 

6.5 

561, 567 

562-3, 568 

Men's, boys’ apparel stores, custom tailors__ 

Women’s clothing, specialty store?. __ _ 

-15.4. 

-35.6 

-4.2 

-1*8 

1.4 

2.8 

1.9 

3.6 

2.2 

5.6 

0.8 

2.0 

1.0 

2.5 

0.7 

1.9 

0.9 

2.4 

562 

Wonrien's ready-to-wear gtorps3 

-37.4 

(d) 

1.1 

3.2 

5,2 

1.9 

(d) 

1.8 

2.3 

565 

Family clothing stores^_-__ 

(d) 

53,9 

(d) 

(d) 

(d) 

2.5 

2.1 

2.3 

(d) 

566 

Shoe stores -___- 

4.5 

-1.6 

3.7 

1.8 

1.8 

1.0 

1.3 

0.9 

1.2 

564, 569 

Othpr apparel, acCftR?5nry ?tnrps - - - - 

(d) 

-33.1 

(d) 

(d) 

(d) 

0.1 

0.1 

0.1 

(o) 

57 

5712 

Furniture, home furnishings, equipment stores- 

Furniture stnres 

-26.4 

-30,0 

-1,7 

-4.9 

2.8 

1.6 

5.6 

2.9 

4,2 

4.3 

2.3 

5.5 

3.0 

4.3 

2.3 

5.3 

2.8 

5713-15, 19 
572, 573 

Other home furnishings 'stores 

(d) 

60.6 

69.0 

(d) 

0,6 

0.8 

0.6 

0,7 

0.5 

Household appliance, radio, television, music 
stores -__ _ 

(D) 

' -15,9 

-13.8 

(d) 

2,9 

1.3 

1.9 

1.3 

2.0 

58 

Fating drinking placf^s 

-3,6 

22.4 

31.0 

4.9 

5.1 

6.4 

6.5 

6.3 

6.1 

5812 

Eating places 

-2.5 

23.4 

32.6 

4.3 

4.4 

5.5 

5,5 

5.4 

5.2 

5813 

Drinking places (alcoholic hevprages) 

-11.2 

14.9 

21.2 

0.6 

0.6 

0.9 

1.0 

0.8 

0.9 










59 pt. (591) 

59 ex. 591 

Drug stores proprietary stores _- 

-7.8 

19.6 

22.2 

2.5 

2,8 

3,6 

3.8 

3.6 

3.8 

Other retail stores^ . 

-17.5 

11.0 

17.0 

7.6 

9.2 

6.3 

7,1 

6.5 

7.0 

592 

Liquor stores - - - 

5.2 

25.5 

22.0 

1.5 

1.4 

2,3 

2.3 

2,2 

2.3 

594 

595 

Book, stationery stores -- 

Sporting goods stores bicycle shop? 

-64.0 

(d) 

-29.5 

15,8 

-28.4 

11.8 

0.4 

(D) 

1.2 

(D) 

0,2 

0.4 

0.4 

0,5 

0.2 

0.4 

0,4 

0,5 

597 

Jewelry stores _____ _- 

11.6 

19.2 

22.7 

3.0 

2.7 

1.0 

1.1 

1.0 

1.0 

5992 

Florists ____ 

-59.7 

3.5 

3.7 

0.1 

0.2 

0.3 

0,3 

0.3 

0,4 

5996 

Camera photographic supply stores . 

-84.8 

(d) 

-52.2 

0.1 

0.7 

(d) 

0,2 ' 

0. 1 

0.2 









7011 

SELECTED SERVICES 

Hotels motels -- _-___ - __ 

35.2 

38.5 

39.5 



(X) 

(X) 

(X) 

(X) 

(x) 

(x) 

783 

Motion picture theaters - _ 

2.2 

(D) 

6,8 

(X) 

M 

(x) 

(x) 












^Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. H Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may Include data for “nonetnployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































44-8 Houston SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 


Central business district sales as— 


Percent of city sales 


1963 


1958 


Percent of standard metropolitan 
statistical area sales 


1963 


1958 


TotaP 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores_ 

Other--- 


53 part* 
531 
533 
539 


General merchandise group stores - 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores’_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores^- 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music stores 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


22.5 

28.0 

9.5 

7.5 

(d) 

21.2 

(D) 

5.9 

28,2 

49.2 

29.8 

(d) 

37.7 

49,0 

t.n 

(d) 

4.1 

5.6 

39.6 

46.9 

6.5 

6.9 

37.3 

51.3 

52.3 

59.2 

39,5 

60.2 

38.0 

(D) 

(d) 

(D) 

40.7 

38.3 

(d) 

(D) 

29.2 

39.0 

28.7 

39,0 

(d) 

27.2 

(D) 

42.6 

17.3 

22,0 

17.7 

22.5 

14.7 

19.0 

15,7 

20.4 

26.8 

36,1 

14,4 ! 

17,2 

38,2 ' 

74,7 

(d) 

(d) 

67.2 

71.7 

5,2 

13.4 

(D) 

84.6 

42.2 

43.3 

28.1 

(d) 


18.5 

23.5 

7.4 

6.4 

(D) 

15,3 

(D) 

5.2 

24.7 

42.6 

26.3 

(D) 

32.9 

42,1 

5.4 

(d) 

3.2 

4.5 

33.9 

39.8 

5.1 

5.6 

32.5 

46.9 

46,7 

56.0 

34.1 

54.5 

33.1 

53.4 

(d) 

(d) 

36.0 

35,7 

(d) 

(d) 

24,0 

33,5 

23.6 

34.3 

(d) 

24.5 

(d) 

34.9 

14.4 

19.5 

14.6 

19,9 

12,6 , 

17.2 

• 

CM 

17,0 

21.6 

30.6 

12,6 

14.6 

>5.8 

71.2 

(d) 

(D) 

58,5 

64.3 

4.2 

10.7 

23,2 

73.0 

40.5 

41.8 

25.0 

26,2 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer** establishments. 





































MAJOR RETAIL CENTERS 


Houston SMSA 44-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 . Includes the planned center known as “Garden Oaks Shopping Center” and establishments on N. Shephard Dr. from 
F.W.D. & C.R.I. & P. R.R. to Heidrick Ave. (Houston city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number___ _ 

32 

55 ex. 554 

Automotive Dealers 

1 


Sales - -$1,000— 

25 689 







55 pt. (554) 

Gasoline service stations ___ _ 

- 

54, 58, 591 

Convenience goods stores: 






Number__ 

7 

56 

Apparel, accessory stores 

6 


Sales _ _$1,000- 

2 283 

561,567 

Men’s, boys’ apparel stores, custom tailors - __ 





562-3, 568 

Women’s clothing, specialty stores _ -_ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ 

1 


Number______ 

18 

565 

Family clothing stores 

.. 


Sales__$1,000- 

22 826 

566 

Shoe stores 

5 




564, 569 

Other apparel, accessory stores_-_ 


52, 55, 

All other stores: 





59 ex. 591 

Number--_—_ 

7 

57 

Furniture, home furnishings, equipment stores_ 

5 


_ _ _ _ $1,000 

580 

5712 

Furniture stores 

1 



Number of 

5713-15, 19 

Other home furnishings stores —- — 

1 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _ __ _ 

3 


Retail stores, total -___ _ 

32 

58 

Fating^ drinking plarns 

2 




5812 

Eating places-- 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - _ -_ 

- 


ment dealers — — __ _ __ 

2 




5251 

Hardware stores__ __ 

- 

59 pt. (591) 

Drug stores, proprietary stores- — - 

3 

52 ex. 5251 

Other _____ __ 

2 







59 ex. 591 

Other retail stores ---- - 

4 

53 part 

General merchandise group stores_ — 

7 

592 

l iquor store.s . _ _ 


531 

Department stores 

3 

594 

Rook, stationery stores 


533 

l imited prire variety .stores 

1 

595 

Sporting goods stores, bicycle shops. 

1 

539 

Miscellaneous general merchandise stores _ _ _ 

3 

597 

leu/elry stores . 

1 




5992 

Florists -- - 


54 

Food stores_ __— 

2 

5996 

Camera, photographic supply stores __ _ 

1_ 


MRC No. 2. Includes the planned center known as “Gulfgate Shopping City" in the area bounded by: Winkler, Reveille, South side of Holmes, 

Telephone Rd., and Plum Creek Ln. (Houston city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


73 

54 084 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales___$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales___$1,000- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


16 
6 949 


37 

33 957 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores- 


20 

13 178 

Number of 
estab- 
lishments 

73 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

24 

2 

10 

6 

3 

9 


7 

2 

2 

3 

9 

7 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


6 

2 

2 

2 

5 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists__ 

Camera, photographic supply stores 


12 

1 

2 

1 

1 

1 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. Includes establishments on Jensen Dr. from Worthington to Turner Dr.; on Berry Rd. from Harrell to Arkansas; and on Luell and Laura Koppe from 

Jensen Dr. to Arkansas. (Houston city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: ^ 






Number __— 

131 

55 ex. 554 

Automotive Dealers -_ —__ 

21 


Sales .$1,000— 

31 995 







55 pt. (554) 

Gasoline service stations___- — _ 

12 

54, 58, 591 

Convenience goods stores: 






Number ___ _ 

27 

56 

Apparel, accessory stores_ __- 

14 


Sales__.$1,000 _ 

11 153 

561,567 

Men’s, boys' apparel stores, custom tailors _ 

1 




562-3, 568 

Women's clothing, specialty stores_-_ 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_- — 

3 


Number ___ ___ , 

37 

565 

Family clothing stores___- - - 

3 


Sales —.-.$1,000.. 

7 288 

566 

Shoe stores - _ -- - — 

7 




564, 569 

Other apparel, accessory stores_ — — 

• 

52, 55, 

All other stores: j 





59 ex. 591 

Number - ---- - -- 

67 

57 

Furniture, home furnishings, equipment stores- 

17 


Sales __$1,000- 

13 554 

5712 

Furniture stores __ — _ 

9 



Number of 

5713-15, 19 

Other home furnishings stores-- _ __ - 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores__ — 

6 


Retail stores, total_ __ 

131 

58 

Eating, drinking places- -- 

17 




5812 

Eating places —_ _ 

12 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ — 

5 


ment dealers_ _- - 

10 




5251 

Hardware stores---- _ _ 

2 

59 pt. (591) 

Drug stores, proprietary stores__ 

5 

52 ex. 5251 

Other __ _ _ 

8 







59 ex. 591 

Other retail stores---- - - 

24 

53 part 

General merchandise group stores_ _ 

6 

592 

Liquor stores------ 

I 

531 

Department stores --— 

1 

594 

Book, stationery stores — - - — - - 

“ 

533 

, Limited price variety stores - _ ----- 

3 

595 

Sporting goods stores, bicycle shops -- 

3 

539 

Miscellaneous general merchandise stores_ 

1 2 

597 

Jewelry stores _____ — 

5 




5992 

Florists_ -_ - ___ 


54 

Food stores _____ _ 

1 ^ 

5996 

Camera, photographic supply stores --— 

1 


MRC No. 4. Includes the planned center known as "Meyerland Plaza” and establishments on S. Post Oak Rd. from Beechnut to Jackwood, and on Beechnut 

from S. Post Oak Rd. to S. Rice. (Houston city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000- 


Retail stores, total 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex. 5251 Other_ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


I Food stores . 


Automotive dealers . 


55 pt. (554) Gasoline service stations . 


Number of 
estab¬ 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores__ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _1_ 

Eating, drinking places_ 

Eating places-- 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops. 

597 Jewelry stores_ 

5992 Florists__ 

5996 Camera, photographic supply stores _ 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the planned center known as “Palms Shopping Center" and establishments on Griggs Rd. from Milart to Sunrise, and on South Park Blvd. 

from Griggs Rd. to Browncroft. (Houston city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 __ 


65 

26 586 


55 ex. 554 


Automotive Dealers 


A 


54, 58,591 

Convenience goods stores: 

Number __ _ 

Sales _ _ -— 

— $1,000 _ 

14 

4 549 

53 part, 56, 57 

Shopping goods stores: 

Number__ _ 

Sales-- 

_$1,000-- 

23 
14 310 

52, 55, 

59 ex. 591 

All other stores: 

Number__ _ . 

Sales-- 

_$1,000— 

28 

7 727 




Number of 
estab¬ 
lishments 


Retail stores, total 


65 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ __ 

Hardware stores - __ _ _ 

Other__ __ 

4 

1 

3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt, (591) 


Drug stores; proprietary stores 


6 

13 

2 

3 

3 
2 

5 
1 

6 

1 

5 

7 

5 

2 

4 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


4 

2 

1 

1 


54 


Food stores 


3 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


14 

2 

1 

2 

1 


MRC No. 6. Includes establishments in the area bounded by: Avenue “C", 69th, Capitol Ave., and 66lh. (Houston city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

43 

55 ex, 554 

Automotive dealers_ _ _ _ _ 

4 


Sales____$1,000- 

17 106 







55 pt. (554) 

Gasoline service stations __ __ 

2 

54, 58, 591 

Convenience goods stores: 






Number____ 

14 

56 

Apparel, accessory stores___ __ 

4 


Sales_ _ _$1,000-- 

2 793 

561, 567 

Men's, boys’ apparel stores, custom tailors - 

2 




562-3, 568 

Women’s clothing, specialty stores - - _ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores - _ - 

1 


Number_ __ 

10 

565 

Family clothing stores __ _ 

- 


Sales - —__$1,000_ 

(d) 

566 

Shoe stores - - __ _- -- 

1 




564, 569 

Other apparel, accessory stores_ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number -___ __ 

19 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales__$1,000-- 

(d) 

5712 

Furniture stores _- - — ____ 

2 



Number of 

5713-15, 19 

Other home furnishings stores__ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ _ __ 

1 


Retail stores, total__ 

43 

58 

Eating, drinking places__—_ 

10 




5812 

Eating places_-_-_ 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)__ 

3 


ment dealers__ _ - 

4 




5251 

Hardware stores__ _ 


59 pt. (591) 

Drug stores, proprietary stores_ 

1 

52 ex. 5251 

Other__ 

4 







59 ex. 591 

Other retail stores_-____ 

9 

53 part 

General merchandise group stores_ - -- 

3 

592 

Liquor-<itorp5; 

2 

531 

Department stores__- 

1 

594 

Book, stationery stores 


533 

Limited price variety stores _— 

1 

595 

Sporting goods stores, bicycle shops_-_ 

- 

539 

Miscellaneous general merchandise stores - — 

1 

597 

Jewelry stores 

3 




5992 

Florists - ___ __ 

- 

54 

Food stores ___ _ 

3 

5996 

Camera, photographic supply stores ----- 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































44-12 Houston SMSA 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 7. includes establishments on S, Shaver from Hart Ave. to Rustic Dr.; on Southmore Ave. from Redmen to S. Main; on S. Main from Southmore Ave. to Bird; 

and on W. Curtis from S. Shaver to Dade. (Pasadena city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 .. 


50 

22 645 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


3 

3 


$ 1 , 000 .. 


$ 1 , 000 -. 


9 

3 685 


18 

16 236 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


10 

2 

3 

3 
1 

4 


52, 55. 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


All other stores: 

Number- 

Sales_$1,000.- 


Retail stores, total 


23 
2 724 

Number of 
estab- 
lishments 

50 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 2 

Department stores_ ^ 

Limited price variety stores_ ^ 

Miscellaneous general merchandise stores- 

Food stores_ 3 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


6 

1 

1 

4 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

5 

1 


59 ex. 591 


Other retail stores 


14 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


1 

2 

3 

1 

1 


MRC No. 8. Includesestablishmentsin the area bounded by: IsabellaAve., Fannin, Wichita, west side ofS.Main, Ruth, Travis,Richmond, Brandt.Colquitt, and westsideofS. Main. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


55 

26 660 


55 ex. 554 


Automotive dealers 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000.. 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-. 


52. 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


17 
2 340 


16 

21 326 


22 
2 994 

Number of 
estab- 
lishments 


55 


2 

2 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

4 

2 

1 

1 

1 

10 

1 

2 

7 

16 

13 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 

1 

1 

1 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _^_ 

Camera, photographic supply stores 


11 

1 

1 

2 

2 


















































































MAJOR RETAIL CENTERS 


Houston SMSA 44-13 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 10. 


Includes the planned center known as “Northline Shopping City" on east side Hwy. 75 (North Freeway) from Cross Timbers Rd. to Lyerly. (Houston city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$i,ooo__ 


38 

19 781 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number_ _ 

Sales___ 

_$1,000.. 

3 580 

53 part, 56, 57 

Shopping goods stores: 

Number. _ ___ 

Sales __ __ 

.. ...$1,000. 

2^ 

14 928 

52, 55, 

59 ex. 591 

All other stores: 

Number __ -- - 

Sales _ _ __ 

_$1,000.. 

9 

1 273 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


38 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ _ 

Hardware stores__ _ 

Other - -- ___ 

- 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15,19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


1 

18 

2 

7 

6 

9 


2 


2 

3 

3 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


7 

1 

1 

1 


MRC No. 11. Includes the planned centers known as "Long Point Plaza", “Spring Village”, “Ridgecrest Shopping Center", and “Weingarten's Long Point Shopping Center", and 
establishments on Long Point Rd. from Johanna St. to Single Rd., and in the 1700 and 1800 blocks of Wirt Rd. and Bingle Rd. (Houston city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ 

108 

55 ex. 554 

Automotive dealers 

10 


Sales - -$1,000. 

26 395 







55 pt. (554) 

Gasoline service stations __ 

13 

54, 58,591 

Convenience goods stores: 






Number _ _ _ 

27 

56 

Apparel, accessory stores 

11 


Sales_ _$1,000.. 

12 134 

561, 567 

Men’s, boys' apparel stores, custom tailors_- 

1 




562-3, 568 

Women's clothing, specialty stores_ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ 

4 


Number_ __ 

27 

565 

Family clothing stores 

— 


Sales_$1,000- 

8 155 

566 

Shoe stores 

4 




564, 569 

Other apparel, accessory stores 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_ __ 

54 

57 

Furniture, home furnishings, equipment stores_ 

10 


Sales_ ____..$1,000. 

6 106 

5712 

Furniture stores 

3 



Number of 

5713-15, 19 

Other home furnishings stores. 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ . _ - ____ 

7 


Retail stores, total_ __ 

108 

58 

Eating, drinking places 

12 




6812 

Eating places __ ..... 

11 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places ^alcoholic beverages) 

1 


ment dealers _ __ _ 

7 




5251 

Hardware stores __ 

1 

59 pt. (591) 

Drug stores, proprietary stores 

5 

52 ex. 5251 

Other _ _ _ 

6 






59 ex. 591 

Other retail stores__ _ ___ _ 

24 

53 part 

General merchan(lise group stores . __ _ 

6 

592 

Liquor stores . _ 

4 

531 

Department stdres_ ___ 

1 

594 

Book, stationery stores 


533 

frork 

Limited price variety stores _ 

2 

•K 

595 

Sporting goods stores, bicycle shops . 

3 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 12. Includes establishments on S. Post Oak Rd. from Lynn St. to W. Alabama St., and on Westheimer Rd. from S. Post Oak Rd. to McCue St. (Houston city) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$i,ooo_. 


21 

23 092 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 


$ 1 , 000 — 


$ 1 , 000 — 


3 

(d) 

10 

18 136 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


4 

1 

2 

2 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


8 

(d) 

Number of 
estab- 
lishments 


21 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

2 

2 

2 

2 


59 ex. 591 


Other retail stores 


7 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

2 594 

" 595 

- 597 

5992 
1 I 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


1 

1 

1 


MRC No. 13. Includes establishments in the area bounded by: North side of W. 20th, West side of Yale, W. 23rd, East side of Yale, W. 18th, and Nicholson. (Houston city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_ _ 

43 

55 ex. 554 

Automotive dealers 

5 


Sales .. ____$!,000« 

10 264 







55 pt. (554) 

Gasoline service stations ____ - 

1 

54. 58, 591 

Convenience goods stores: 






Number____ 

12 

56 i 

Apparel acr.es.«iory stores 

8 


Sales_ _$1,000.._ 

3 900 

561, 567 

Men's, boys' apparel stores, custom tailors - 

2 




562-3, 568 

Women's clothing, specialty stores_ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ 

1 


Number_ _ __ 

16 

565 


3 


Sales_ _$1,0CX)- 

3 973 

566 

Shoe stores 

2 

52, 55, 

All other stores: 


564, 569 

Other apparel, accessory stores -- __ - 

“ 

59 ex. 591 

Number_ _ 

15 

57 

Furniture, home furnishings, equipment stores_ 

5 


Sales__ _$1,000- 

2 391 

5712 

Furniture stores 

4 



Number of 

5713-15, 19 

Other home furnishings stores_ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_______ 

“ 


Retail stores, total _ 

43 

58 

Eating, drinking places - __- 

3 




5812 

Eating places __ 

3 

52 

1 Lumber, building materials, hardware, farm equip¬ 
ment dealers___ 

3 

5813 

Drinking places (alcoholic beverages) - 

“ 

5251 

Hardware stores _ 

1 

59 pt. (591) 

Driicr ^tnres nrnnrietarv strires 

7 

52 ex. 5251 

Other _ 

2 






59 ex. 591 

Other retail stores____ 

6 

53 part 

General merchan(;iise group stores _ _ 

3 

592 

Liquor stores 

1 

531 

Department stbres_ _ __ 

1 

594 

Book stationerv stores 


533 

Limited price variety stores _ 

- 

595 

Sporting goods stores, bicycle shops_ 

- 

539 

Miscellaneous general merchandise stores —_ 

2 

597 

Jewelry stores__ 

1 




5992 

Florists ____ 

1 

54 

Food stores ____ 

2 

5996 

Camera, photographic supply stores _ 




















































































MAJOR RETAIL CENTERS 


Houston SMSA 44-15 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 14. Includes the planned center known as “Sharpstown Center" on the north side of Bellaire Blvd. between the Southwest Freeway and Fondren Rd. (Houston city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ,- 


46 

31 780 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

2 


.$ 1 , 000 — 


.$ 1 , 000 — 


7 

6 079 


26 

24 090 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


18 

1 

7 

5 
3 

6 
1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex.5251 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


13 

1 611 

Number of 
estab¬ 
lishment 


46 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 


1 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

1 


3 

4 
3 
1 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

2 594 

1 595 
t 597 

5992 

2 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


9 

1 


2 


MRC No, 15. includes the planned center known as "Pasadena Plaza" in the area bounded by: North side of Spencer Hwy., East side of S. Shaver, 

“r Ave., Allen-Genoa Rd., and Stewart. (South Houston city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Numhflr 

23 

55 ex. 554 

Automotive Healers 

2 


Sales___——— $1,000— 

7 531 







55 pt. (554) 

Gasoline service stations ___ - -- 

2 

54, 58, 591 

Convenience goods stores: 






Number _ _ 

3 

56 

Apparel, accessory stores . 

8 


Sales — _ __$1,000 _ 

(D) 

561,567 

Men’s, boys' apparel stores, custom tailors- 

2 




562-3, 568 

Women’s clothing, specialty stores-- 

3 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ _ 

3 


Number . 

12 

565 

Family clothing stores____ 

- 


Sele<; $1,000 

3 704 

566 

Shoe stores 

2 




564, 569 

Other apparel, accessory stores__ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number — ___ 

6 

57 

Furniture, home furnishings, equipment stores- 

2 


Sales _ . . .. $1,000 

(d) 

5712 

Furniture stores__ _ 

— 



Number of 

5713-15, 19 

Other home furnishings stores__ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -- 

2 


Retail stores, total 

23 

58 

Eating, drinking places 

1 




5812 

Eating places -- 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)__ 

- 


ment dealers___ 

“ 




5251 

Hardware stores 

— 

59 pt. (591) 

Drug stores proprietary stores 

1 

52 ex. 5251 

Other_ —-- 

- 






59 ex. 591 

Other retail stores__ 

4 

53 part 

General merchandise group stores__ _ 

2 

592 

Liquor stores 

1 

531 

Department stoi'es 

1 

594 

Book, stationery .stores 

- 

533 

Limited price variety stores___ __ 

1 

595 

Sporting goods stores, hjryrle shops 

- 

539 

Miscellaneous general merchandise stores_ 

- 

597 

Jewelry stores .. .. 

1 




5992 

Florists __ _ 

- 

54 

Food stores_____ __ 

1 

5996 

Camera, photographic supply stores— _ _ __ 





















































































44-16 Houston SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 16. Includes establishments on Texas St. from Fifth St. to Price; on N. Main from Texas toSterling; and in the 900 block of Market St. Road. (Baytown, Harris County) 


SIC code 


Kind of business 


Retail stores, total: 

Number- 

Sales- 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


87 

28 529 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


6 

4 


.$ 1 , 000 — 


.$ 1 , 000 — 


14 
5 783 


38 

11 759 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


15 

5 

4 

4 

4 

2 


52, 55, 

59 ex. 591 


_ 35 

$1,000— 10 987 

Number of 
estab¬ 
lishments 


Retail stores, total_ 87 


All other stores: 

Number- 

Sales_ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


4 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


10 

2 

3 

5 


54 


Food stores 


6 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


13 

4 

2 

7 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


4 

3 

1 


59 pt. (591) 


Drug stores, proprietary stores 


4 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


19 

2 

1 

1 

6 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Indianapolis SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 
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1963 
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5% CHANGE 
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45-4 Indianapolis SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

i 

Sales 

($1,000) 

j 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 





1 




Total^___ 

730 

233 667 

44 225 

12 643 

892 

271 499 ' 

46 265 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ __ _ __ 

22 

2 292 

398 

79 

28 

3 014 

444 

5251 

Hardware stores — ___ __ 

5 

342 

50 

10 

4 

485 

31 

52 ex. 5251 

Other -- - - 

17 

1 950 

348 

69 

24 

2 529 

413 

53 part* 

General merchandise group stores^ ___ 

20 

107 062 

25 412 

7 397 

17 

121 629 

24 627 

531 

Department stores _ __ 

5 

99 483 

23 757 

6 734 

6 

113 622 

22 851 

533 

Limited price variety stores _ _ 

7 

6 563 

1 520 

634 

6 

7 711 

1 737 

539 

Miscellaneous general merchandise stores ^ 

8 

1 016 

135 

29 

5 

296 

39 

54 

Food stores__ __ .. _ __ _ __ _ 

75 

8 087 

727 

233 

127 

8 313 

640 

55 ex. 554 

Automotive dealers __ __ ___ 

40 

43 460 

4 717 

844 

58 

45 091 

4 946 

55 pt. (554) 

Gasoline service stations_ ___ 

36 

3 693 

382 

113 

43 

4 384 

445 

56 

Apparel, accessory stores __ _ ___ 

84 

16 492 

2 636 

783 

104 

20 210 

3 241 

561, 567 

Men's, boys’ apparel stores, custom tailors 

21 

2 348 

461 

145 

25 

7 009 

1 222 

562-3, 568 

Women's clothing, specialty stores _ _ 

23 

3 912 

589 

220 

32 

6 002 

974 

562 

Women's ready-to-wear stores^- __ _ 

14 

3 462 

515 

188 

20 

4 159 

624 

565 

Family clothing stores^ ____ 

7 

ID) 

(D) 

ID) 

10 

2 296 

330 

566 

Shoe stores __ __ 

31 

4 186 

560 

166 

33 

4 661 

683 

564, 569 

Other apparel, accessory stores_ - _ 

2 

(D) 

(D) 

(D) 

4 

242 

32 

57 

Furniture, home furnishings, equipment stores_ 

47 

14 389 

2 255 

471 

68 

20 149 

3 389 

5712 

Furniture stores__ __ __ __ 

15 

6 288 

870 

183 

32 

13 284 

2 158 

5713-15. 19 

Other home furnishings stores _ _ 

13 

1 958 

259 

61 

17 

2 157 

283 

572, 573 

Household appliance, radio, television, music 









stores _ _ _ _ ___ 

19 

6 143 

1 126 

227 

19 

4 708 

948 

58 

Eating, drinking places_ _ 

190 

17 030 

4 190 

1 778 

231 

16 558 

3 699 

5812 

Eating places _ _ _ _ __ 

126 

12 855 

3 492 

1 477 

147 

11 415 

2 936 

5813 

Drinking places (alcoholic beverages)_ 

62 

4 175 

698 

301 

84 

5 143 

763 

59 pt. (591) 

Drug stores, proprietary stores_ _ - 

23 

4 642 

683 

236 

30 

6 229 

934 

59 ex. 591 

Other retail stores'* ___ _ _ 

193 

16 520 

2 825 

709 

186 

25 922 

3 900 

592 

Liquor stores_ - ___ 

24 

1 597 

65 

26 

20 

2 185 

80 

594 

Book, stationery stores - __ __ _ 

8 

370 

62 

21 

16 

2 581 

520 

595 

Sporting goods stores, bicycle shops __ __ 

3 

ID) 

(D) 

ID) 

7 

1 169 

159 

597 

Jewelry stores_ _ _ 

28 

5 203 

952 

216 

37 

7 881 

1 418 

5992 

Florists_ _ 

8 

436 

85 

25 

10 

580 

121 

5996 

Camera, photographic supply stores__ _ 

2 

(0) 

(D) 

(0) 

5 

1 684 

247 


SELECTED SERVICES 








7011 

Hotels, motels__ __ _ .... 

43 

9 137 

3 503 

1 674 

51 

9 396 

3 556 

783 

Motion picture theaters __ _ 

6 

(D) 

ID) 

ID) 

1 ’ 

2 297 

565 


^Standard Notes: - Represents zero. (D) Withdfeld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































MAJOR RETAIL CENTERS 


Indianapolis SMSA 45-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


1963 

1958' 

Kind of business 

Estab¬ 

lish’ 

merits 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

- —1 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ - - --- 

3 652 

872 064 

114 067 

34 756 

4 847 

828 388 

106 465 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers -- - 

188 

29 210 

4 002 

865 

295 

38 759 

4 773 

5251 

Hardware stores-—-— — 

85 

5 933 

762 

232 

126 

7 463 

711 

52 ex. 5251 

Other _ _ _ 

103 

23 277 

3 240 

633 

169 

31 296 

4 062 

53 part* 

General merchandise group stores^ -- 

92 

175 571 

32 403 

10 661 

133 

153 096 

28 486 

53 i 

Department stores--- 

14 

148 439 

27 569 

8 732 

10 

126 690 

24 086 

533 

Limited price variety stores- 

52 

17 759 

3 419 

1 401 

55 

(D) 

(0) 

539 

Miscellaneous general merchandise stores-- 

26 

9 373 

1 415 

448 

44 

(D) 

790 

54 

Food stores- 

566 

159 113 

12 562 

3 872 

860 

174 572 

12 907 

55 ex. 554 

Automotive dealers- - 

186 

201 932 

18 287 

3 222 

286 

150 223 

14 377 

55 pt. (554) 

Gasoline service stations-- —-- 

502 

56 155 

5 799 

1 935 

586 

50 009 

4 750 

56 

Apparel, accessory stores-—- - 

220 

33 648 

4 774 

1 576 

308 

37 741 

5 489 

561, 567 

Men’s, boys’ apparel stores, custom tailors -- — 

39 

6 202 

909 

324 

59 

10 353 

1 652 

562-3, 568 

Women's clothing, specialty stores-- _ 

73 

9 317 

1 285 

500 

108 

(D) 

(0) 

562 

Women's ready-to-wear stores^-- 

43 

6 547 

971 

374 

63 

(D) 

(D) 

565 

Family clothing stores^-— 

34 

9 121 

1 390 

388 

40 

4 126 

556 

566 

Shoe stores- 

66 

8 427 

1 127 

342 

81 

8 852 

1 260 

564, 569 1 

Other apparel, accessory stores -- 

8 

581 

63 

22 

14 

(0) 

(D) 

57 

Furniture, home furnishings, equipment stores- 

256 

40 142 

6 023 

1 265 

335 

47 666 

7 512 

5712 

Furniture stores- 

101 

18 819 

2 723 

567 

120 

26 349 

4 184 

5713-15, 19 

Other home furnishings stores-- 

46 

5 084 

692 

162 

69 

6 005 

929 

572, 573 

Household appliance, radio, television, music 









stores- 

109 

16 239 

2 608 

536 

146 

15 312 

2 399 

58 

Eating, drinking places- 

810 

72 371 

16 329 

7 062 

1 027 

65 891 

14 162 

5812 

Eating places__ — - 

544 

51 836 

13 319 

5 787 

681 

43 687 

11 089 

5813 

Drinking places (alcoholic beverages) __ — 

266 

20 535 

3 010 

1 275 

346 

22 204 

3 073 

59 pt. (591) 

Drug stores, proprietary stores- 

221 

42 142 

5 352 

1 845 

258 

39 608 

4 966 

59 ex. 591 

Other retail stores’* — -- —- 

611 

61 780 

8 536 

2 453 

759 

70 823 

9 043 

592 

Liquor stores_ 

117 

10 173 

714 

284 ! 

141 

(D) 

(D) 

594 

Book, stationery stores — _ —- 

21 

887 

87 

35 

25 

2 827 

555 

595 

Sporting goods stores, bicycle shops- 

32 

1 242 

91 

28 

28 

1 890 

228 

597 

Jewelry stores_ 

53 

7 301 

1 208 

295 

92 

10 609 

1 825 

5992 

Florists_ 

42 

3 732 

759 

263 

62 

3 387 

625 

5996 

Camera, photographic supply stores-- 

7 

(0) 

(D) 

(D> 

14 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels_ 

80 

16 928 

5 755 

2 602 

105 

(D) 

(D) 

783 

Motion picture theaters- 

21 


(d) 

(d) 

29 

4 472 

1 174 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 



































45-6 Indianapolis SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 







I 


TotaP _ _ _ . _ . 

6 499 

1 345 784 

161 175 

49 613 

7 309 

1 086 540 

132 221 

52 

Lumber, building materials, hardware, farm equip* 









ment dealers—__ _ -- _ 

453 

71 136 

9 034 

2 019 

558 

68 200 

8 449 

5251 

Hardware stores --- 

164 

12 164 

1 485 

457 

192 

11 972 

1 197 

52 ex. 5251 

Other- - 

289 

58 972 

7 549 

1 562 

366 

56 228 

7 252 

53 part* 

General merchandise group stores^-- — _ 

187 

222 485 

37 088 

12 509 

226 

163 354 

29 720 

531 

Department stores , __ _ _ 

20 

169 784 

29 331 

9 443 

10 

126 690 

24 086 

533 

Limited price variety stores-- -- 

102 

28 805 

4 961 

2 195 

87 

(o) 

(d) 

539 

Miscellaneous general merchandise stores — _ 

65 

23 896 

2 .796 

871 

103 

(d) 

(d) 

54 

Food stores _ _ —> - __ ___ 

981 

284 160 

21 111 

6 553 

1 303 

244 118 

17 196 

55 ex. 554 

Automotive dealers _ _ __ ___ _ 

359 

292 712 

25 789 

4 704 

431 

193 022 

18 373 

55 pt. (554) 

Gasoline service stations__ _ _ 

1 046 

106 784 

10 268 

3 489 

986 

78 478 

7 035 

56 

Apparel, accessory stores - __ _ _ _ _ 

368 

49 382 

6 601 

2 266 

431 

46 062 

6 465 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

72 

9 001 

1 242 

440 

85 

12 082 

1 835 

562-3, 568 

Women's clothing, specialty stores _ _ _ 

118 

14 939 

1 920 

775 

148 

16 076 

2 256 

562 

Women’s ready-to-wear stores^ -- 

78 

10 717 

1 493 

584 

j 99 

13 007 

1 774 

565 

Family clothing stores^ _ _ _ 

59 

12 129 

1 688 

511 

1 56 

(d) 

(0) 

566 

Shoe stores _ _ ________ __ 

106 

12 541 

1 668 

508 

102 

10 037 

1 428 

564, 569 

Other apparel, accessory stores ___ __ 

13 

772 

83 

32 

24 

(r>) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

453 

58 747 

8 225 

1 775 

520 

58 709 

8 946 

5712 

Furniture stores __ _ _ 

186 

27 138 

3 640 

798 

191 

32 027 

4 844 

5713-15, 19 

Other home furnishings stores _ -- _ 

67 

7 476 

1 123 

247 

91 

7 364 

1 197 

572, 573 

Household appliance, radio, television, music 









stores -- _ _ -_ _ 

200 

24 133 

3 462 

730 

238 

19 318 

2 905 

58 

Eating, drinking places „ _ _ _ __ 

1 272 

102 347 

23 334 

10 277 

1 435 

85 302 

18 341 

5812 

Eating places__ _ __ ___ 

932 

75 347 

19 370 

B 662 

1 031 

59 216 

14 795 

5813 

Drinking places (alcoholic beverages)_ _ 

340 

27 000 

3 964 

1 615 

404 

26 086 

3 546 

59 pt. (591) 

Drug stores, proprietary stores _ _ ____ 

332 

62 700 

7 947 

2 728 

361 

53 341 

6 599 

59 ex. 591 

Other retail stores^-- - - 

1 048 

95 331 

11 778 

3 293 

1 058 

95 954 

11 097 

592 

Liquor stores__ __ _ __ _ 

147 

12 453 

898 

354 

158 

12 703 

743 

594 

Book, stationery stores- — _ _ 

32 

978 

92 

40 

28 

3 033 

583 

595 

Sporting goods stores, bicycle shops _ __ 

56 

1 925 

150 

49 

44 

2 306 

244 

597 

Jewelry stores___ _ __ 

80 

9 046 

1 395 

358 

128 

11 665 

1 930 

5992 

Florists _ _____ — _ _ 

82 

4 960 

922 

318 

86 

4 072 

703 

5996 

Camera, photographic supply stores _ -- 

9 

1 307 

190 

44 

21 

2 583 

335 


SELECTED SERVICES 








7011 

Hotels, motels _ - --- 

159 

19 796 

6 435 

2 890 

189 

15 052 

4 922 

783 

Motion picture theaters _ _ __ _ - _ 

44 

5 194 

1 223 

327 

62 

6 881 

1 712 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































MAJOR RETAIL CENTERS 


Indianapolis SMSA 45-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ ... 

-13,9 

5.3 

23.9 


100.0 

|R|||S 



100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers____ 

-2i|,0 

-24.6 

4.3 

0.9 

1.1 

3.3 

4.7 

5.3 

6.3 

5251 

Hardware stores_ _ _ 

-29.5 

-20.5 

1.6 

0.1 

0.2 

0.7 

0.9 

0.9 

1.1 

52 ex. 5251 

Other___ _ __ __ 

-22.9 

-25.6 

4.9 

0.8 

0.9 

2.6 

3.8 

4.4 

5.2 

53 part* 

General merchandise group stores’-^__ 

-12.0 

14.7 

36.2 

45.8 

44.8 

20.1 

18.5 

16.5 

15.0 

531 

Department stores ____ 

-12.5 

17.2 

34.0 

42.6 

41.9 

17.0 

15.3 

12*6 

11.7 

533 

Lirnited price variety stores_ _ 

-U.9 

(D) 

(1?) 

2.8 

2.8 

2.0 

(d) 

2.1 

(D) 

539 

Miscellaneous general merchandise stores __ __ 

243.2 

(0) 

(D) 

0.4 

O.i 

1.1 

(d) 

1.8 

(d) 

54 

Food stores____ __ 

-2.7 

-8.9 

16.4 

3.5 

3.1 

18.2 

21.1 

21.1 

22.5 

55 ex. 554 

Automotive dealers _ __ 

-3.6 

34.4 

51.6 

18.6 

16.6 

23.2 

18.1 

21.7 

17,8 

55 pt. (554) 

Gasoline service stations____ 

-15.8 

12.3 

36.1 

1.6 

1.7 

6.4 

6.0 

7.9 

7.2 

56 

Apparel, accessory stores _ __ 

-18.4 

-10.9 

7.2 

7.1 

7.4 

3.9 

4.6 

3.7 

4.2 

561, 567 

Men's, boys' apparel stores, custom tailors 

-66.5 

-40.1 

-25.5 

1.0 

2.6 

0.7 

1.2 

0.7 

1.1 

562-3, 568 

Women’s clothing, specialty stores _ _ _ __ 

-3^.8 

(d) 

-7.1 

1.7 

2.2 

1.1 

(D) 

1.1 

1.5 

562 

Women's ready-to-wear stores^ - _ 

-16.8 

(D) 

-17.6 

1.5 

1.5 

0.8 

(D) 

0.8 

1.2 

565 

Family clothing stores3 __ 

(d) 

121.1 

(d) 

(d) 

0.8 

1.0 

0.5 

0.9 

(d) 

566 

Shoe stores ____ 

-10o2 

-4.8 

24.9 

1.8 

1.7 

1.0 

1.1 

0.9 

0.9 

564, 569 

Other apparel, accessory stores___ __ 

(D) 

(d) 

(d) 

(D) 

0.1 

0.1 

(D) 

0.1 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

-28.6 

-15.8 

0.1 

6.1 

7.4 

4.7 

5.7 

4.4 

5.4 

5712 

Furniture stores_ __ — __ 

-52.7 

-28.6 

-15.3 

2.7 

4.9 

2.2 

3.2 

2.0 

2.9 

5713-15, 19 

Other home furnishings stores__ 

-9.2 

-15.3 

1.5 

0.8 

0.8 

0.6 

0.7 

0.6 

0.7 

572, 573 

Household appliance, radio, television, music 
stores_ __ 

30.5 

6.1 

24.9 

2.6 

1.7 

1.9 

1.8 

1.8 

1,8 

58 

Eating, drinking places__ 

2.9 

9.8 

20.0 

7.3 

6.1 

8.3 

8.0 

7.6 

7.9 

5812 

Eating places _ _ __ 

12.6 

18.7 

27.2 

5.5 

4.2 

5.9 

5.3 

5.6 

5.5 

5813 

Drinking places (alcoholic beverages) _ 

-18.8 

-7.5 

3.5 

1.8 

1.9 

2.4 

2.7 

2.0 

2.4 

59 pt. (591) 

Drug stores, proprietary stores _ 

-25.5 

6.4 

17.5 

2.0 

2.3 

4.8 

4.8 

4.7 

4.9 

59 ex. 591 

Other retail stores^_ _ - 

-36.3 

-12.8 

-0.7 

7.1 

9.6 

7.1 

8,5 

7.1 

8.8 

592 

Liquor stores — _ - - - 

-26.9 

(D) 

-2.0 

0.7 

0.8 

1.2 

(D) 

0.9 

1.2 

594 

Book, stationery stores___ — 

-85.7 

-68.6 

-67.8 

0.2 

1.0 

0.1 

0.3 

0.1 

0.3 

595 

Sporting goods stores, bicycle shops ___ 

(d) 

-34.3 

-16.5 

(d) 

0.4 

0.1 

0,2 

0.1 

0.2 

597 

Jewelry stores_ __ 

-34.0 

-31.2 

-22.6 

2.2 

2.9 

0.8 

1.3 

0.7 

1.1 

5992 

Florists_ - — -- - 

-24.8 

10.2 

21.8 

0.2 

0.2 

0.4 

0.4 

0.4 

0.4 

5996 

Camera, photographic supply stores ____ 

(d) 

(d) 

-49.4 

(d) 

0.6 

(d) 

(d) 

0.1 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels _ ---- 

-2.8. 

(0) 

31.5 

(X) 

(X) 

(x) 

M 

(x) 

(X) 

783 

Motion picture theaters —--- 

(d) 

(0) 

-24.5 

(X) 

(X) 

(X) 

(x) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. {-) Minus sign before number denotes decrease. 
2 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































45-8 


Indianapolis SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

i 1963 

1958 


RETAIL STORES 






Total^_ - _ - - 

26.8 

32.8 

17.4 

25.0 

52 

Lumber, building materials, hardware, farm equipment dealers 

7.8 

7.8 

3.2 

4.4 

5251 

Hardware stores _ _ ---— - - — — — 

5.8 

6.5 

2.8 

4.1 

52 ex. 5251 

Other -- - 

8.4 

8.1 

3.3 

4.5 

53 part* 

General merchandise group stores- -— — — 

61.0 

! 79.4 

' 48.1 

74.5 

53 i 

Department stores — --- - -- 

67.0 

i 89.7 

58.6 

89.7 

533 

Limited price variety stores --- — 

37.0 

1 (d) 

22.8 


539 

Miscellaneous general merchandise stores - - _ -- — 

10.8 

(d) 

4.3 

(d) 

54 

Food stores --- —-_ — _ — __ 

5.1 

4.8 

1 2.8 

3.4 

55 ex. 554 

Automotive dealers — -- - --- 

21.5 

30.0 

14.8 

23.4 

55 pt. (554) 

Gasoline service stations __ — - — - — 

6.6 

8.8 

3.5 

5.6 

56 

Apparel, accessory stores^_ — _ ___— 

49.0 

53.5 

33.4 

43.9 

561, 567 

Men's, boys' apparel stores, custom tailors - 

37.9 

67*7 

2 6.1 

56» 0 

562-3, 568 

Women's clothing, specialty stores_— --- 

42.0 

(d) 

26.2 

37.3 

562 

Women's ready-to-wear stores^ _ _ _ — 

52.9 

(d) 

32.3 

32.0 

565 1 

Family clothing stores^ _ -- ---- 

(d) 

55.6 

(d) 

(d) 

566 

Shoe stores ___— —--- - 

49.7 

52.7 

33.4 

46.4 

564, 569 

Other apparel, accessory stores__ - — - 

(d) 

(b) 

(D) 

ID) 

57 

Furniture, home furnishings, equipment stores __ ___ _ 

35.8 

42.3 

24.5 

34.3 

5712 

Furniture stores _ _ _____ _ __ 

33.4 

50.4 

23.2 

41.5 

5713-15, 19 

Other home furnishings stores_ ___ 

38.5 

35.9 

26.2 

29.3 

572, 573 

Household appliance, radio, television, music stores __ 

37.8 

30.7 

25.5 

24.4 

58 

Eating, drinking places __ --- __ 

23.5 

25.1 

16.6 

19.4 

5812 

Eating places - ----— 

24.8 

2 6.1 

17.1 

19.3 

5813 

Drinking places (alcoholic beverages) __ _ __ 

20.3 

23.2 

15.5 

19.7 

59 pt. (591) 

Drug stores, proprietary stores_ ___-_ 

11.0 

15.7 

7.4 

11*7 

59 ex. 591 

Other retail stores^__ _ ___ ___ 

26.7 

36.6 

17.3 

27.0 

592 

Liquor stores _ _ _ ___ _ 

15.7 

(D) 

12.8 

17.2 

594 

Book, stationery stores _ __ __ 

41.7 

91.3 

37.8 

85 * 1 

595 

Sporting goods stores, bicycle shops __ 

(d) 

61,9 

(d) 

5 0« 7 

597 

Jewelry stores _ _ _ 

71.3 

74.3 

57.5 

67.4 

5992 

Florists _______ 

11.7 

17.1 

8.8 

14.2 

5996 

Camera, photographic supply stores ___ _ 

(D) 

(d) 

(d) 

65.2 


SELECTED SERVICES 





7011 

Hotels, motels___ __ _ 

54.0 

(d) 

46.2 

62.4 

783 

Motion picture theaters ____ 

(D) 

51.4 

(D) 

33.4 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data tor those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Indianapolis SMSA 45-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as “Eastgate Shopping Center" on E. Washington St. from Shadeland Rd. (National Rd. 100) to Shortridge Rd. (Marion County, Ind.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


,$ 1 , 000 __ 


20 5m 


55 ex. 554 


Automotive Dealers 


54, 58, 591 

Convenience goods stores: 

Number __ _ _ 

Sales _ _ 

_$i,ooo„ 

8 

3 183 

53 part, 56, 57 

Shopping goods stores: 

Number__ _ __ _ 

Sales_ _ 

— _-..$l,000 

24 

16 081 

52, 55, 

59 ex. 591 

All other stores: 

Number ___ _ 

Sales_ _ __ 

_$1,000— 

10 

1 277 




Number of 
estab¬ 
lishments 


Retail stores, total - 


42 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ ___ _ 

Hardware stores __ __ 

Other ___ _ 

2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

15 

6 

1 

2 


2 

n 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


5 

2 

2 

1 


54 


Food stores 


3 


59 ex. 591 


Other retail stores 


6 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


2 


MRC No. 2. Includes the planned center known as “Glendale Shopping Center" and establishments on Keystone Ave, from Gist St. to 62nd St. (Indianapolis city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


45 

36 089 


55 ex. 554 


Automotive dealers 


54, 58, 591 

Convenience goods stores: 

Number ___ __ 

Sales_ ____ 

_$1,000_ 

9 

4 154 

53 part, 56, 57 

Shopping goods stores: 

Number _ __ __ 

Sales __ _____ 

_$1,000_- 

24 

30 267 

52, 55, 

59 ex. 591 

All other stores: 

Number __ __ 

Sales__ 

_ _$1,000— 

12 

1 668 




Number of 
estab¬ 
lishments 


Retail stores, total 


45 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ ___ 

Hardware stores ___ _ __ 

Other ___ _ _ __ _ _ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

17 

2 

9 

1 

5 


4 
1 

3 

5 
5 

1 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


, 59 ex. 591 

^ 592 

2 594 

I 595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Snortinff pnori<; stores hir.vrie shnns 


10 














































































45-10 Indianapolis SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. Includes the planned center known as “Irvington Plaza" and establishments on E. Washington St. from Sheridan Ava ,to Kitley Rd. and on Ridgeview Dr. from E. 

Washington to Lowell Ave. (Indianapolis city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ _ . _ _ 

9 

55 ex. 554 

Automotive Dealers ___ _ 



Sales_$1,000- 

5 7 98 







55 pt. (554) 

Gasoline service stations___ _ _ 

1 

54, 58, 591 

Convenience goods stores: 






Number 

5 

56 

Apparel, accessory stores 

2 


Sales_ - - _$1,000_« 

(D) 

561,567 

Men’s, boys' apparel stores, custom tailors 





562-3, 568 

Women’s clothing, specialty stores _ 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ __ 

- 


Number - _ 

3 

565 

Family clothing stores _ _ _ 



Sales _ _$1,000.._ 

(D) 

566 

Shoe stores _ 

2 




564, 569 

Other apparel, accessory stores 


52, 55, 

All other stores: 





59 ex. 591 

Number _____-_- - 

1 

57 

Furniture, home furnishings, equipment stores_ 

- 


Sales _ $l,000-> 

(D) 

5712 

Furniture stores __ __ __ 




Number of 

5713-15,19 

Other home furnishings stores ___ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ - _ _ __ 

- 


Retail stores, total___ 

9 

58 

Eating, drinking places 

3 




5812 

Eating places__ ___ _ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ 

- 


ment dealers _ ____ 

- 




5251 

Hardware stores____ 

- 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other _ _ __ 

- 






59 ex. 591 

Other retail stores — _ _ __ 

- 

53 part 

General merchandise group stores_ 

1 

592 

1 iquor stores 


531 

Department stores ____ _ 

1 

594 

Book, stationery stores 

- 

533 

Limited price variety stores _____ __ 

- 

595 

Sporting goods stores, bicycle shops __ __ 

- 

539 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores 

_ 




5992 

Florists __ __ _ ___ _ _ 

- 

54 

Food stores ___ __ _ _ 

1 

5996 

fiamerfl photographir supply stores 








MRC No. 4. 


Includes the planned center known as “Eagledale Shopping Center" and establishments on Lafayette Rd. from Kessler Blvd.to 30th and on North Tibbs Ave. from 

Lafayette Rd. to Udell St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales-$1,000— 


54, 58, 591 


Convenience goods stores: 
Number. 


53 part, 56, 57 

Sales_ 

Shopping goods stores: 

Number __ 

-$1,000_- 


Sales 

_$1,000_. 

52, 55, 

All other stores; 


59 ex. 591 

Number . .. 



Sales--I $1,000..I 


Retail stores, total 


Total 


53 

18 273 


19 
6 757 


17 

8 629 


17 

2 887 

Number of 
estab¬ 
lishments 


53 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ _ 

Other _ 


2 

1 

1 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive dealers 


2 


55 pt. (554) 


Gasoline service stations 


6 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


9 

1 

2 

1 

1 

4 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


3 

2 


1 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


7 

6 

1 


59 pt. (591) 


Drug stores, proprietary stores 


2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_I" 

ML<;rpllanoniic aonAr-il .,4.-.._ 


59 ex. 591 
S 592 

1 594 

2 595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 


5 
















































































MAJOR RETAIL CENTERS 


Indianapolis SMSA 45-11 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the planned center known as “Ayr Way West Shopping Center" and establishments along the 2300 and 2400 blocks of Lafayette Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 ._ 


10 

8 il33 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 


.$ 1 , 000 >_ 


$ 1 , 000 _- 


5 56 

856 561,567 

562-3. 568 
562 
2 565 

(D) 566 

564, 569 


Apparel, accessory stores- l 

Men’s, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ l 

Other apparel, accessory stores_ 


52, 55. 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


3 

(D) 

Number of 
estab- 
lishments 


10 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

2 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


2 

1 


1 


MRC No. 6. Includes the planned center known as “Speedway Shopping Center" in the 5900 block of Crawfordsville Rd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54. 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -. 


23 

17 356 


55 ex. 554 
55 pt. (554) 


Automotive dealers_ 

Gasoline service stations . 


$ 1 , 000 — 


$ 1 , 000 — 


5 

6 873 


10 
8 553 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000_., 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


8 

1 930 

Number of 
estab- 
lishments 
23 


2 

1 

1 


57 

5712 

5713-15. 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


, 59 ex. 591 

, 592 

t 594 
^ 595 

“ 597 

, 5992 

5 5996 


Other retail stores- 

Liquor stores-- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -- 

Camera, photographic supply stores 



















































































45-12 Indianapolis SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 7. Includes the planned center known as “Southern Plaza Shopping Center" and establishments on South East Ave. (U.S. Hwy. 31S.) from Norton St. to Marywood Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab> 
lishments 


$ 1 , 000 — 


m 

28 294 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


2 


$ 1 , 000 - 


$ 1 , 000 - 


11 

a 242 


17 

18 673 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


5 

1 

1 

1 

3 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000... 


Retail stores, total 


13 
1 379 

Number of 
estab¬ 
lishment 


41 


52 

5251 

52 ex, 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


1 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


5 

4 

1 


54 


Food stores 


5 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


7 

1 

1 

5 


58 

5812 

5813 


Eating, drinking places- 

Eating places'- 

Drinking places (alcoholic beverages) 


4 




59 pt. (591) 


Drug stores, proprietary stores 


2 


59 ex. 591 


Other retail stores 


6 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


MRC No. 8. Includes the planned center known as “Esquire Plaza Shopping Center" and establishments on Pendleton Pike from Franklin Rd. to Maple Ln. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Number of 


Total 


SIC code 


Kind of business 


estab¬ 

lishments 


.$ 1 , 000 — 


24 
7 482 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000-. 


53 part, 56, 57 


Shopping goods stores: 

Number- 

Sales-$1,000.. 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_$1,000-. 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


10 
3 797 


(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


7 

(D) 

Number of 
estab- 
lishments 

24 

3 

2 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

3 

1 

1 

1 

1 


1 

1 


6 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 59 ex. 591 

^ 592 

1 594 

1 595 

1 597 
5992 

2 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists ___ 

Camera, photographic supply stores 


2 

1 
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1958 $206 
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BUSINESS DISTRICT 



$58 

$58 
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Jackson SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores- 

Other _ 


General merchandise group stores^_ 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores _ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


229 

57 842 

8 582 

2 607 

250 

57 837 

2 

(D) 

ID) 

ID) 

6 

517 

- 

- 

- 

- 

2 

ID) 

2 

(D) 

ID) 

ID) 

4 

ID) 

13 

20 542 

3 140 

912 

13 

20 395 

3 

16 535 

2 561 

679 

4 

15 163 

4 

2 701 

403 

177 

5 

2 668 

6 

1 306 

176 

56 

4 

2 564 

9 

1 862 

158 

71 

6 

1 482 

12 

7 453 

824 

158 

12 

8 746 

14 

ID) 

ID) 

ID) 

17 

1 545 

68 

13 048 

2 005 

634 

73 

10 952 

13 

2 127 

337 

94 

10 

1 542 

25 

6 913 

1 055 

341 

28 

5 485 

14 

6 315 

927 

289 

18 

5 063 

11 

2 032 

322 

111 

13 

1 534 

17 

ID) 

ID) 

ID) 

19 

2 187 

2 

(D) 

ID) 

(D) 

3 

204 

26 

4 765 

738 

185 

31 

6 214 

11 

1 984 

389 

93 

15 

2 522 

1 

(D) 

ID) 

ID) 

3 

(0) 

14 

ID) 

ID) 

ID) 

13 

ID) 

32 

2 843 

604 

326 

26 

1 633 

31 

ID) 

ID) 

ID) 

26 

1 633 

1 

ID) 

ID) 

ID) 


- 

13 

1 684 

251 

67 

10 

1 731 

40 

3 936 

616 

184 

56 

4 622 

1 

ID) 

ID) 

(D) 

- 


- 

- 

- 

- 

4 

669 

1 

(D) 

ID) 

ID) 

4 

210 

13 

1 892 

267 

81 

14 

1 677 

2 

(D) 

ID) 

ID) 

2 

ID) 

2 

(D) 

ID) 

ID) 

2 

ID) 

5 

2 665 

1 046 

576 

5 

2 875 

3 

683 

146 

50 

4 

768 


Payroll, 

eintire 

year 


($ 1 , 000 ) 


8 8^12 


in 

(D) 

(D) 


2 997 
2 187 
422 
388 


122 

929 

188 


2 045 
201 
696 
635 
189 
311 
13 


1 056 
437 
( 0 ) 

(D) 


363 

363 


260 


771 

130 

22 

267 

ID) 

ID) 


965 

142 


,standard Notes: - Represents zero. (D) Withhfeld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “noneraployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to ’'employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered In any of the lines below. 













































MAJOR RETAIL CENTERS 


Jackson SMSA 46- 5 


TABLE 2. The City: 1963 and 1958 



Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

! 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^ _ — — _ 

1 166 

221 427 

24 905 

7 579 

1 198 

183 001 

20 051 

52 ■ 

Lumber, building materials, hardware, farm equip- 









ment dealers- —____ 

40 

9 305 

972 

216 

61 

8 639 

1 044 

5251 

Hardware stores ____ 

8 

(D) 

(D) 

ID) 

19 

2 140 

2 95 

52 ex. 5251 | 

Other- -- 

32 

(0) 

(0) 

(0) 

42 

6 499 

480 

53 part* 

General merchandise group stores^__ _ 

48 

24 778 

3 707 

1 135 

67 

23 831 : 

3 338 

531 

Department stores __ _ __ 

3 

16 535 

2 561 

679 

4 

15 163 

2 187 

533 

Linhited price variety stores_ _ _ 

26 

5 271 

731 

338 

19 

4 804 

714 

539 

Miscellaneous general merchandise stores_ 

19 

2 972 

415 

118 

42 

(na) 

(na) 

54 

Food stores __ __ __ - 

206 

47 859 

3 141 

1 156 

252 

41 762 

2 593 

55 ex. 554 

Automotive dealers _ _ _ _ _ 

77 

54 260 

5 253 

914 

68 

42 085 

3 760 

55 pt. (554) 

Gasoline service stations__ _ _ __ 

212 

17 593 

1 515 

568 

165 

12 251 

1 135 

56 

Apparel, accessory stores ___ ___ 

122 

26 063 

3 556 

1 141 

115 

17 343 

2 269 

561, 567 

Men's, boys' apparel stores, custom tailors- 

17 

(D) 

ID) 

(0) 

21 

(D) 

(d) 

562-3, 568 

Women's clothing, specialty stores _ 

46 

11 831 

1 549 

533 

38 

6 393 

836 

562 

Women's ready-to-wear stores^__ - 

28 

11 039 

1 396 

464 

23 

5 824 

759 

565 

Family clothing stores^ _ _ 

20 

8 038 

1 136 

345 

20 

5 169 

704 

566 

Shoe stores __ __ _ _ __ 

27 

(D) 

ID) 

ID) 

25 

(d) 

(D) 

564, 569 

Other apparel, accessory stores__ __ __ 

12 

913 

55 

22 

9 

574 

45 

57 

Furniture, home furnishings, equipment stores_ 

82 

11 083 

1 561 

374 

78 

10 745 

1 638 

5712 

Furniture stores_ 

33 

5 053 

(D) 

ID) 

(NA) 

(na) 

(na) 

5713-15, 19 

Other home furnishings stores --- __ 

12 

1 352 

(D) 

ID) 

(na) 

(na) 

(na) 

572, 573 

Household appliance, radio, television, music 









stores _ _ 

37 

4 678 

ID) 

ID) 

29 

4 899 

764 

58 

Eating, drinking places __ 

185 

10 844 

2 201 

1 155 

190 

9 032 

1 845 

5812 

Eating places _ -— , _ _ 

171 

9 891 

2 125 

1 114 

170 

8 517 

1 792 

5813 

Drinking places (alcoholic beverages) __ 

14 

953 

76 

41 

20 

515 

53 

59 pt. (591) 

Drug stores, proprietary stores-- 

57 

8 660 

1 346 

394 

50 

(D) 

(d) 

59 ex. 591 

Other retail stores'* - - —- 

137 

10 982 

1 653 

526 

152 

(d) 

(d) 

592 

Liquor stores __ —-- --—. 

8 

781 

39 

18 

3 

Cd) 

(d) 

594 

Book, stationery stores — _ — -- 

4 

102 

12 

11 

5 

72 9 

141 

595 

Sporting goods stores, bicycle shops __ — — 

10 

337 

(D) 

(D) 

8 

679 1 

62 

597 

Jewelry stores-—- -- 

20 

2 336 

337 

100 

20 

(D) ' 

(d) 

5992 

Florists__— - 

24 

924 

152 

68 

(na) 

(na) 

(na) 

5996 

Camera, photographic supply stores--- 

3 

458 

58 

19 

(na) 

(na) 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels_— - — — -- 

20 

4 851 

(d) 

(d) 

23 

(d) 

(d) 

783 

Motion picture theaters --- - 

7 

1 (d) 

(d) 

(D) ! 

15 

1 124 

230 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 










































46-6 


Jackson SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









Tota(2 _ — _ 

1 642 

260 879 

28 146 

8 803 

1 531 

205 656 

21 714 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ _ _ 

60 

13 428 

1 346 

311 

76 

12 660 

1 313 

5251 

Hardware stores-- — — — 

18 

1 490 

168 

56 

25 

2 583 

348 

52 ex. 5251 

Other- 

42 

11 938 

1 178 

255 

51 

10 077 

1 

965 

53 part- 

General merchandise group stores^ -- 

93 

27 183 

3 857 

1 215 

97 

25 091 

3 447 

53i 

Department stores ___ — _ _ 

3 

16 535 

2 561 

679 

4 

15 163 

2 187 

533 

Limited price variety stores __ __ __ 

31 

5 487 

757 

357 

27 

4 894 

721 

539 

Miscellaneous general merchandise stores -- 

59 

5 161 

539 

179 

66 

1 5 034 

539 

54 

Food stores -- --- 

357 

58 648 

3 619 

1 364 

359 

48 874 

2 904 

55 ex. 554 

Automotive dealers--- _ — 

105 

60 722 

5 795 

1 074 

78 

43 571 

3 897 

55 pt. (554) 

Gasoline service stations --- 

285 

22 965 

1 887 

725 1 

214 

14 556 

1 296 

56 

Apparel, accessory stores-— 

142 

26 971 

3 643 

1 1 180 

127 

17 830 

2 311 

561, 567 

Men's, boys’ apparel stores, custom tailors 

21 

2 833 

412 

' 119 

22 

2 511 

311 

562-3, 568 

Women's clothing, specialty stores__ __ 

49 

11 940 

1 556 

537 

41 

6 490 

648 

562 

Women’s ready-to-wear stores^-_ 

31 

11 148 

1 403 

' 468 

26 

5 921 

771 

565 

Family clothing stores^ _ _ 

31 

8 284 

1 158 

360 

25 

(d) 

(d) 

566 

Shoe stores-- -- 

29 

3 001 

462 

142 

26 

2 737 

379 

564, 569 

Other apparel, accessory stores___ 

.12 

913 

55 

22 

11 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

99 

12 259 

1 683 

404 

87 

10 964 

1 656 

5712 

Furniture stores-- — — 

42 

6 088 

851 

1 204 ' 

35 

4 842 

708 

5713-15, 19 

Other home furnishings stores - —_ 

14 

1 382 

231 

55 ; 

19 

1 171 

184 

572, 573 

Household appliance, radio, television, music 









stores - - 

43 

4 789 

601 

S 145 

33 

4 951 

764 

58 

Eating, drinking places___ — 

249 

13 199 

2 716 

1 438 

228 

10 684 

2 097 

5812 

Eating places — _ - - __ _ 

232 

12 174 

2 631 

1 390 

201 

9 647 

1 966 

5813 

Drinking places (alcoholic beverages)_ _ 

17 

1 025 

85 

48 

27 

1 037 

131 

59 pt. (591) 

Drug stores, proprietary stores ___ _ _ 

78 

10 381 

1 561 

466 

68 

7 797 

1 131 

59 ex. 591 

Other retail stores'* __ __ __ __ 

174 

15 123 

2 039 

626 

197 

13 629 

1 662 

592 

Liquor stores _ ---- - 

17 

2 091 

121 

41 

4 

412 

28 

594 

Book, stationery stores__ _ __ 

4 

102 

12 

11 

8 

773 

148 

595 

Sporting goods stores, bicycle shops - 

13 

410 

44 

20 

13 

838 

74 

597 

Jewelry stores--- _ — _ 

20 

2 336 

337 

100 

22 

2 888 

409 

5992 

Florists_—- -— 

29 

968 

153 

70 

32 

983 

145 

5996 

Camera, photographic supply stores_ 

3 

458 

58 

19 

3 

472 

59 


SELECTED SERVICES 








7011 

Hotels, motels __ ___ _ 

32 

5 217 

1 685 

963 

30 

4 624 

1 228 

783 

Motion picture theaters_ _ ___ 

8 

1 081 

213 

71 

16 

(D) 

(D) 


Standard Notes: - Represents zero. ^D) Withheld to avoid disclosure. Not available. 










































MAJOR RETAIL CENTERS 


Jackson SMSA 46- 7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statls- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 


1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ __ ___ 

0.0 

21.0 

26.9 

100.0 

100,0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _—____ 

(d) 

7.7 

6.1 

(d) 

0.9 

4.2 

4.7 

5.1 

6.1 

5251 

Hardware stores __ _ __ __ _ 


(D) 

-42,3 


0.6 

.5 

1.1 

.6 

1,2 

52 ex. 5251 

Other_ _ 

(d) 

(D) 

18.5 

(d) 

0,3 

3,7 

3.6 

4.6 

4.9 

53 part* 

General merchandise group storesL^___ _ 

0.7 

4.0 

8.3 

35.5 

35.3 

11.2 

13.0 

10.4 

12.0 

531 

Department stores __ ___ 

9.0 

9.0 

9.0 

28.6 

26.2 

7.5 

8.2 

1.3 

7.3 

533 

Lirhited price variety stores - ___ _ 

1 1.2 

9.2 

12.1 

4.7 

4.6 

2.4 

2.6 

2.1 

2.3 

539 

Miscellaneous general merchandise stores 

-49.1 

(na) 

2.5 

2,3 

4.4 

1.3 

(na) 

2.0 

2.4 

54 

Food stores___ 

25.6 

14.6 

20.0 

3.2 

2.6 

21.6 

22.8 

22.5 

23.7 

55 ex. 554 

Automotive dealers__ _ _ 

-14.8 

28.9 

39.4 

12.9 

15.1 

24.5 

23,0 

23.3 

21.1 

55 pt. (554) 

Gasoline service stations ____ 

(D) 

43.6 

57.8 

(d) 

2.7 

7.9 

6.7 

8.8 

7.1 

56 

Apparel, accessory stores’_ __ 

19.1 

50.3 

51.3 

22.6 

18.9 

11.8 

9.4 

10.3 

8.6 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

37.9 

(D) 

12.8 

3.7 

2.7 

1.1 

(d) 

1.1 

1.2 

562-3, 568 

Women’s clothing, specialty stores - _ 

26.0 

85.1 

84.0 

12.0 

9.5 

5.3 

3.5 

4.6 

3.1 

562 

Women’s ready-to-wear stores^_ - ~ 

24.7 

89.5 

88.3 

10.9 

8,8 

5.0 

3.2 

4.3 

2.9 

565 

Family clothing stores^-__ __ 

32,4 

55.5 

(d) 

3.5 

2.7 

3.6 

2.8 

3.2 

(d) 

566 

Shoe stores_ ____ 

(D) 

(d) 

9.6 

(d) 

3.8 

1.3 

(d) 

1.2 

1.3 

564, 569 

Other apparel, accessory stores __ 

(D) 

59.1 

(D) 

(d) 

0.4 

.4 

0.3 

.3 

(0) 

57 

Furniture, home furnishings, equipment stores_ 

-23.3 

3.1 

11.0 

8.2 

10.7 

5.0 

5.8 

4.7 

5.3 

5712 

Furniture stores ___ 

-21.3 

(na) 

25.7 

3.4 

4.4 

2.3 

(na) 

2.3 

2.4 

5713-15, 19 

Other home furnishings stores _ _ ___ 

(D) 

(na) 

18.0 

(d) 

0.5 

.6 

(na) 

.5 

0.5 

572, 573 

Household appliance, radio, television, music 
stores - — _ _ _ 

(D) 

-4.5 

-3.3 

(d) 

5.8 

2.1 

2.7 

1.8 

2.4 

58 

Eating, drinking places_ 

74.1 

20.1 

23.5 

4.9 

2.8 

4.9 

4.9 

5.1 

5.2 

5812 

Eating places__ - — - _ 

(D) 

16.1 

26.2 

(D) 

2.8 

4.5 

4.6 

4.7 

4.7 

5813 

Drinking places (alcoholic beverages) _ - _ 

(D) 

85.0 

-1.2 

(D) 

(d) 

.4 

0.3 

.4 

0.5 

59 pt. (591) 

Drug stores, proprietary stores_ 

“2.7 

(D) 

33.1 

2.9 

3.0 

3.9 

(D) 

4.0 

3.8 

59 ex. 591 

Other retail stores^ ____ 

-14.9 

(D) 

11.0 

6.8 

8.0 

5.0 

(D) 

5.8 

6.6 

592 

Liquor stores__ _ - _ 

(D) 

(d) 

407.5 

(D) 


.4 

(D) 

.8 

0.2 

594 

Book, stationery stores__ 


-86.0 

-86.8 

- 

1.2 

.0 

0.4 

.0 

0.4 

595 

Sporting goods stores, bicycle shops-— __ 

(D) 

-50.4 

-51.1 

(D) 

0.4 

.2 

0.4 

.2 

0.4 

597 

Jewelry stores_ _ - 

12,8 

(o) 

-19.1 

3,3 

2.9 

1.1 

(D) 

.9 

1.4 

5992 

Florists __ - - -— 

(d) 

(na) 

-1.5 

(D) 

0.3 

.4 

(na) 

.4 

0.5 

5996 

Camera, photographic supply stores__ __ — 

(d) 

(na) 

-3.0 

(D) 

0.7 

.2 

(na) 

.2 

0,2 

7011 

SELECTED SERVICES 

Hotels, motels___ _ _ — __ 

(D) 

(d) 

12.8 

(X) 

(X) 

(X) 

(X) 


(x) 

783 

Motion picture theaters _ -- -- 

(D) 

(0) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (■) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

data limited tn "amninvpr” p4ifahli<:hmpnfc 











































TABLE 5. 


CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^- 

26.1 

31.6 

22.2 

28.1 

52 

Lumber, building materials, hardware, farm equipment dealers- 

(d) 

6.0 

(d) 

4.1 

5251 

Hardware stores- 

- 

(d) 



52 ex. 5251 

Other _ 

(D) 

(d) 

(d) 

(0) 

53 part* 

General merchandise group stores LI- 

82.9 

85.6 

75.6 

81.3 

53 i 

Department stores- 

100.0 

100.0 

100.0 

100.0 

533 

Limited price variety stores- 

51.2 

55.5 

49.2 

54,5 

539 

Miscellaneous general merchandise stores- 

43.9 

(na) 

25.3 

50.9 

54 

Food stores- 

3,9 

3.5 

3,2 

3.0 

55 ex. 554 

Automotive dealers- 

13.7 

20.8 

12.3 

20,1 

55 pt. (554) 

Gasoline service stations- 

(d) 

12.6 

(D) 

10.6 

56 

Apparel, accessory stores^--- - — 

50.1 

63.1 

48.4 

61.4 

561, 567 

Men's, boys’ apparel stores, custom tailors - -— 

(d) 

(D) 

75.1 

61.4 

562-3, 568 

Women's clothing, specialty stores- 

58.4 

85.8 

57.9 

84,5 

562 

Women’s ready-to-wear stores^- 

57.2 

86.9 

56.6 

85.5 

565 

Family clothing stores^- 

25.3 

29.7 

24.5 

(d) 

566 

Shoe stores- 

(D) 

(d) 

(D) 

79,9 

564, 569 

Other apparel, accessory stores -- -- -- 

(D) 

35.5 

(d) 

34.8 

57 

Furniture, home furnishings, equipment stores- _ - 

43.0 

57.8 

38.9 

56.7 

5712 

Furniture stores __— —- _ — 

39.3 

(na) 

32.6 

52.1 

5713-15, 19 

Other home furnishings stores — - --— _ - 

(D) 

(d) 

(d) 

(d) 

572, 573 

Household appliance, radio, television, music stores — - 

(d) 

(d) 

(d) 

(o) 

58 

Eating, drinking places --—- 

26.2 

18.0 

21.5 

15.3 

5812 

Eating places- 

(d) 

19.2 

(D) 

16.9 

5813 

Drinking places (alcoholic beverages)- —- 

(D) 

“ 

(d) 


59 pt. (591) 

Drug stores, proprietary stores--—-- — 

19.4 

(D) 

16.2 

22.2 

59 ex. 591 

Other retail stores^ ___ 

35.8 

(d) 

26,0 

33.9 

592 

Liquor stores . __ _ __ 

(d) 

(D) 

(D) 

- 

594 

Book, stationery stores__ ___ 

- 

91.8 

- 

86.5 

595 

Sporting goods stores, bicycle shops_____ 

(D) 

30.9 


25.1 

597 

Jewelry stores___ __— 

81,0 

(d) 

81.0 

58.1 

5992 

Florists____- —_ _ 

(D) 

(D) 

(D) 

(D) 

5996 

Camera, photographic supply stores_ __ 

(D) 

(d) 

(d) 

(D) 


SELECTED SERVICES 





7011 

Hotels, motels _ 

59.1 

(D) 

54.9 


783 

Motion picture theaters_ 

(D) 


63.2 

- 


Standard Notes: - Represents zero. (D) Withftfeld'to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 
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Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 




JACKSONVILLE, FLA. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 



Jacksonville SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


1958 _^ 

SMSA total 

1963 


EACH SYMBOL= 
5% CHANGE 


29% 


$658 


Jacksonville 


CITY 


CENTRAL 
BUSINESS DISTRICT 



$414 
I $420 


12 % 



$90 

$95 


Percent Change in Sales, 1958-1963 by Types of Stores 


APPAREL, ACCESSORY STORES 
GENERAL MERCHANDISE GROUP STORES 
I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 
62% 


34% 


INCREASE 


DECREASE 


13% 


11 % 


SMSA 


1 

23% 


2 % 


1 


% 


12 % 


CITY 


27% CBD 
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Jacksonville SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3. 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15. 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

RETAIL STORES 








1 

1 

1 

1 

1 

( 

1 

1 

1 

1 

1 

1 

1 

1 

t 

1 

1 

t 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

I 

) 

JS 

316 

94 833 

15 733 

5 221 

359 

90 157 

14 108 

Lumber, building materials, hardware, farm equip- 








ment dealers_ _ _ « 

5 

ID) 

ID) 

(D) 

4 

556 

B2 

Hardware stores__ 

1 

(D) 

(D) 

<D) 

2 

ID) 

ID) 

Other_ ___ _ 

4 

(D) 

(0) 

(D) 

2 

(D) 

ID) 

General merchandise group stores^__ 

17 

46 215 

7 597 

2 486 

17 

35 292 

5 541 

Department stores .. . _ 

4 

(D) 

(D) 

(0) 

4 

30 747 

4 866 

Limited price variety stores ____ 

5 

3 649 

682 

274 

6 

3 629 

593 

Miscellaneous genera! merchandise stores 

8 

(D) 

(D) 

(0) 

7 

916 

62 

Food stores __ ___ _ _ 

15 

2 923 

313 

100 

22 

2 788 

208 

Automotive dealers__ _ 

5 

2 679 

401 

93 

5 

2 290 

340 

Gasoline service stations ____ 

2 

(D) 

(D) 

ID) 

2 

ID) 

ID) 

Apparel, accessory stores _ 

81 

14 321 

2 289 

735 

97 

19 669 

2 781 

Men's, boys’ apparel stores, custom tailors_ 

22 

4 030 

602 

159 

24 

4 560 

623 

Women's clothing, specialty stores 

20 

5 741 

883 

338 

28 

8 433 

1 135 

Women’s ready-to-wear stores^_ _ 

17 

5 405 

842 

318 

24 

7 469 

955 

Family clothing stores^ _ . _ _ 

6 

(D) 

(D) 

(D) 

7 

ID) 

ID) 

Shoe stores___ 

I ^2 

2 449 

397 

114 

32 

3 659 

521 

Other apparel, accessory stores_ __ 

' 1 

<D) 

(D) 

(D) 

4 

ID) 

(D) 

Furniture, home furnishings, equipment stores_ 

28 

8 756 

1 528 

391 

37 

9 911 

1 540 

Furniture stores.. 

17 

7 221 

1 269 

320 

22 

8 330 

1 303 

Other home furnishings stores 

2 

(D) 

(D) 

(D) 

1 

ID) 

ID) 

Household appliance, radio, television, music 








stores __ __ 

9 

(D> 

<D) 

(D) 

14 

(D) 

ID) 

Eating, drinking places __ 

57 

7 045 

1 690 

852 

70 

6 544 

1 487 

Eating places___ _ _ 

50 

6 528 

1 613 

826 

61 

5 764 

1 375 

Drinking places (alcoholic beverages) . „ _ 

7 

517 

77 

26 

9 

780 

112 

Drug stores, proprietary stores 

10 

2 662 

401 

107 

10 

2 689 

426 

Other retail stores^__ 

96 

9 683 

1 458 

435 

95 

ID) 

ID) 

Liquor stores__ __ 

9 

1 660 

170 

66 

7 

1 175 

147 

Book, stationery stores .. _ 

5 

239 

25 

16 

6 

378 

54 

Sporting goods stores, bicycle shops.. 

2 

(0) 

(D) 

(D) 

2 

ID) 

ID) 

Jewelry stores __ _ ^ 

15 

3 696 

660 

196 

17 

4 031 

810 

Florists_ _ 

3 

177 

34 

9 

4 

292 

46 

Camera, photographic supply stores _ _ _ 

2 

(D) 

(D) 

(D) 

3 

ID) 

ID) 

SELECTED SERVICES 








Hotels, motels_ ___ 

17 

6 501 

2 024 

1 263 

21 

5 023 

1 622 

Motion picture theaters.. . . 

5 

ID) 

(D) 

(D) 

5 

ID) 

(D) 


^Standard Notes: - Represents zero. (D) WithHeld to avoid disclosure. (NA) Not available. 

"l’*' “Koi^employer establishments which could not be classified and tabulated by detailed kinds 

"P"?™'® fstailefs (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
„1958 data limited to ‘employer* establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 


of business. 










































MAJOR RETAIL CENTERS 


Jacksonville SMSA 47-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 


1963 


Estab¬ 

lish¬ 

ments 


(number) 


Sales 


($ 1 , 000 ) 


Payroll, 

entire 

year 

($ 1 , 000 ) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_"11 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_;_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 

Hotels, motels_ 

Motion picture theaters_ 


230 

420 111 

50 554 

15 007 

87 

14 240 

1 686 

407 

29 

1 954 

216 

59 

58 

12 286 

1 470 

348 

75 

57 546 

9 309 

3 190 

5 

44 413 

7 077 

2 289 

37 

10 253 

1 793 

741 

33 

2 880 

439 

160 

462 

71 144 

5 002 

1 711 

129 

121 883 

11 306 

2 333 

269 

26 563 

2 493 

872 

196 

27 339 

4 051 

1 374 

44 

5 809 

898 

246 

65 

13 336 

1 821 

722 

56 

10 952 

1 561 

618 

16 

2 991 

528 

165 

62 

4 649 

739 

215 

9 

554 

65 

26 

158 

23 845 

3 509 

850 

67 

11 405 

1 845 

469 

28 

2 985 

466 

121 

63 

9 455 

1 198 

260 

368 

25 379 

5 913 

2 843 

311 

23 231 

5 633 

2 742 

57 

2 148 

280 

101 

117 

15 127 

2 447 

704 

369 

37 045 

4 838 

1 523 

79 

14 837 

270 

474 

9 

(0) 

(D) 

(Dt 

12 

1 379 

197 

48 

24 

4 672 

813 

240 

37 

1 269 

228 

76 

3 

(0) 

(0) 

(D) 

67 

9 564 

2 638 

1 609 

25 

2 455 

545 

261 


1958’ 


Estab- 


Payroll, 

lish- 

Sales 

entire 

ments 


year 

(number) 

($1,000) 

($1,000) 

2 729 

413 798 

45 980 

100 

18 697 

2 175 

29 

2 515 

335 

71 

16 182 

1 840 

107 

43 036 

6 607 

4 

30 747 

4 866 

53 

9 451 

1 439 

32 

2 544 

302 

616 

90 323 

4 915 

153 

95 266 

9 820 

314 

23 362 

2 027 

237 

35 703 

4 544 

44 

6 352 

883 

83 

13 631 

1 804 

67 

(D) 

{□] 

21 

a 504 

969 

63 

6 032 

793 

22 

1 054 

95 

185 

24 388 

3 458 

70 

14 394 

2 168 

32 

2 046 

316 

83 

7 948 

974 

421 

24 326 

5 035 

352 

21 413 

4 697 

69 

2 913 

338 

139 

15 276 

2 236 

455 

42 929 

5 078 

80 

13 284 

1 178 

12 

607 

85 

12 

1 299 

178 

34 

4 795 

925 

43 

1 550 

230 

10 

714 

72 

76 

6 982 

2 028 

23 

(D) 

641 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































47-6 


Jacksonville SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

_1 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid ’ 
employees, 
workweek 
ended , 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP-- _ _ _ 

3 876 

658 271 

73 368 

23 820 

3 630 

509 265 

53 980 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ___ __ 

153 

21 905 

2 657 

641 

146 

24 309 

2 748 

5251 

Hardware stores __ _ __ 

54 

3 846 

416 

119 

47 

3 782 

459 

52 ex. 5251 

Other __ __ _ _ 

99 

18 059 

2 241 

522 

99 

20 527 

2 269 

53 part* 

General merchandise group stores^___ 

130 

78 454 

11 908 

4 357 

160 

48 525 

7 253 

531 

Department stores_ 

9 

58 791 

8 804 

3 084 

4 

30 747 

4 866 

533 

Lirfiited price variety stores __ _ __ 

60 

14 314 

2 443 

1 020 

74 

(0) 

<D) 

539 

Miscellaneous general merchandise stores_ 

61 

5 349 

661 

253 

52 

(D) 

iO) 

54 

Food stores__ _ _ 

783 

151 097 

10 438 

3 589 

781 

125 540 

6 722 

55 ex. 554 

Automotive dealers ___ __ 

232 

155 506 

13 734 

2 887 

193 

105 106 

10 541 

55 pt. (554) 

Gasoline service stations_ _ __ ___^ 

682 

64 359 

5 586 

1 909 

475 

34 646 

2 887 

56 

Apparel, accessory stores ___ _ _ » 

276 

34 046 

4 821 

1 717 

279 

38 097 

4 784 

561, 567 

Men's, boys' apparel stores, custom tailors 

56 

6 427 

968 

276 

52 

6 735 

913 

562-3, 568 

Women's clothing, specialty stores_ _ 

97 

16 199 

2 165 

896 

97 

14 415 

1 900 

562 

Women’s ready-to-wear stores^ _ 

80 

12 855 

1 798 

722 

78 

13 231 

1 707 

565 

Family clothing stores^ _ __ _ 

23 

3 790 

630 

209 

28 

8 986 

1 013 

566 

Shoe stores __ _ _ 

80 

6 688 

948 

288 

68 

6 514 

046 

564, 569 

Other apparel, accessory stores __ _ -| 

20, 

j 

942 

110 

48 

28 

1 311 

112 

57 

Furniture, home furnishings, equipment stores_ 

242 

31 774 

4 523 

1 078 

242 

28 229 

3 916 

5712 

Furniture stores __ _ _ __ 

99 

14 994 

2 345 

582 

92 

16 312 

2 398 

5713-15, 19 

Other home furnishings stores „ « 

50 

3 366 

512 

135 

40 

2 208 

337 

572, 573 

Household appliance, radio, television, music : 









stores__ __ 

93 

13 414 

1 666 

361 

110 

9 709 

1 181 

58 

Eating, drinking places _ _ _ 

591 

37 796 

8 392 

4 098 

583 

31 988 

6 312 

5812 

Eating places__ __1 

493 

33 657 

7 875 

3 868 

484 

26 877 

5 795 

5813 

Drinking places (alcoholic beverages) - _ ' 

98 

4 139 

517 

230 

99 

5 111 

517 

59 pt. (591) 

Drug stores, proprietary stores__ _ 

164 

26 217 

4 072 

1 212 

167 

18 929 

2 785 

59 ex. 591 

Other retail stores^_ . 

623 

57 117 

7 237 

2 332 

602 

53 404 

5 947 

592 

Liquor stores ___ _ _ 

145 

25 028 

2 219 

810 

131 

19 374 

1 646 

594 

Book, stationery stores __ _ _ 

11 

395 

68 

35 

12 

607 

85 

595 

Sporting goods stores, bicycle shops ___ 

26 

2 492 

449 

107 

22 

1 538 

201 

597 

Jewelry stores_ - __ _ 

34 

5 245 

879 

267 

38 

4 924 

950 

5992 

Florists - _ _ — _ __ __ 

55 

1 929 

374 

123 

48 

1 671 

247 

5996 

Camera, photographic supply stores_ _ 

4 

239 

39 

11 

10 

714 

72 


SELECTED SERVICES 








7011 

Hotels, motels_ _ --- ^ __ 

157 

12 406 

3 064 

1 799 

161 

9 079 

2 444 

783 

Motion picture theaters _ — _ ___ .. 

34 

i 3 289 

735 

1 348 

32 

3 478 

1 _ 

773 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers {i.e,, mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

deludes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 











































MAJOR RETAIL CENTERS 


Jacksonville SMSA 47-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons; 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 


H 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 



district 



1963 

1958 

1963 

1958 




RETAIL STORES 

Total^ _ 

5.2 

1.5 

29.3 

100.0 

100.0 

100.0 

100.0 

100.0 

100.c 

52 

Lumber, building materials, hardware, farm equip- ; 
ment dealers _____ 

(D) 

-23.8 

. i 

-9.9 

(D) 

0.6 

3.4 

4.5 

3.3 

4.g 

5251 

Hardware stores — --- 

(D) 

(na) 

(na) 

(d) 

(D) 

0.5 

0.6 

0.6 

0.1 

52 ex. 5251 

Other- - 

(d) 

(na) 

(na) 

(d) 

(d) I 

1 

1 

2.9 

3.9 

2.7 

4.r 

53 part' 

General merchandise group stores^-! __ 

31.0 

33.7 

61.7 

48.7 

39.1 

13.7 

10.4 

11.9 

9.S 

53 i 

Department stores - --- —__ 

(D) 

44.5 

91.2 

(D) 

34.1 

10.6 

7.4 

8.9 

6.C 

533 

Limited price variety stores __ --- 

0.6 

8.5 

(D) 

3.9 

4.0 

2.4 

2.3 

2.2 

Cd) 

539 

Miscellaneous general merchandise stores_ 

(D) 

13.2 

(d) 

(D) 

1.0 

0.7 

0.6 

0.8 

(d) 

54 

Food stores __ - -- 

4.8 

-21.2 

20.4 

3.1 

3.1 

17.0 

21.8 

23.0 

24,1 

55 ex. 554 

Automotive dealers__ _ 

17.0 

27.9 

48.0 

2.8 

2.5 

29.0 

23.0 

23.6 

20,e 

55 pt. (554) 

Gasoline service stations___ 

(□) 

13.7 

85.8 

(D) 

(d) 

6.3 

5.6 

9.8 

6.e 

56 

Apparel, accessory stores^- -- 

Men’s, boys’ apparel stores, custom tailors_ 

-27.2 

-23.4 

-10.6 

15.1 

21.8 

6.5 

8.6 

5.2 

7.5 

561, 567 

1 -11.6 

-8.6 

-4.6 

4.3 

5.1 

1.4 

1.5 

1.0 

1.3 

562*3, 568 

Women’s clothing, specialty stores-- 

! -31.9 

-2.2 

12.4 

6.1 

9.4 

3.2 

3.3 

2.5 

2.8 

562 

Women's ready-to-wear stores^ ____ 

-27.6 

(D) 

-2,8 

5.7 

8.3 

2.6 

(D) 

2.0 

2.6 

565 

Family clothing stores3__ ___ 

(D) 

-64.8 

-57.8 

(D) 

(D) 

0.7 

2.1 

0.6 

1.8 

566 

Shoe stores__ 

-33.1 

-22.9 

2.7 

2.6 

4.1 

1.1 

1.5 

1.0 

1.3 

564, 569 

Other apparel, accessory stores__ 

(0) 

-47.4 

-28.2 

(d) 

Cd) 

0.1 

0.3 

0.1 

0.3 

57 

Furniture, home furnishings, equipment stores_ 

-11.7 

-2.2 

12.6 

9.2 

11.0 

5.7 

5.9 

4.8 

5.5 

5712 

Furniture stores--— 

-13.3 

-20.8 

-8.1 

7.6 

9.2 

2.7 

3.5 

2.3 

3.2 

5713-15, 19 

Other home furnishings stores-- 

(d) 

45.9 

52.5 

(D) 

Cd) 

0.7 

0.5 

0.5 

0.^ 

572, 573 

Household appliance, radio, television, music 
stores _ _ --— _ -- — 

(D) 

19,0 

38.2 

(D) 

(d) 

2.3 

1.9 

2.0 

!.<? 

58 

Eating, drinking places - - - 

7.7 

4.3 

18.2 

7.4 

7.3 

6,0 

5.9 

5.7 

6.3 

5812 

Eating places _ — _ — 

13.3 

8.5 

25.2 

6.9 

6.4 

5.5 

5.2 

5.1 

5.3 

5813 

Drinking places (alcoholic beverages)-- _ 

-33.7 

-26.3 

-19.0 

0.5 

0.9 

0.5 

0.7 

0.6 

l.C 

59 pt. (591) 

Drug stores, proprietary stores __ _ -- 

-1.0 

-1.0 

38.5 

2.8 

3.0 

3.6 

3.7 

4.0 

3.1 

59 ex. 591 

Other retail stores^ — — — -— 

(0) 

-13.7 

7.0 

10.2 

(d) 

0.8 

10.4 

8.7 

10.S 

592 

Liquor stores _ ----- 

41.3 

11.7 

29.2 

1.8 

1.3 

3.5 

3.2 

3.8 

3.6 

594 

Book, stationery stores — - --- 

-36.8 

(D) 

-34.9 

0.3 

0.4 

(d) 

0.2 

0.1 

0.1 

595 

Sporting goods stores, bicycle shops - 

(o) 

6.2 

62.0 

(0) 

Cd) 

0.3 

0.3 

0.4 

o.j 

597 

Jewelry stores ---- — 

-8.3 

-2.6 

6.5 

3.9 

4.5 

1.1 

1.2 

0.8 

l.C 

5992 

Florists- --—-- 

-39.4 

-18.1 

15.4 

0.2 

0.3 

0.3 

0.4 

0.3 

0.: 

5996 

Camera, photographic supply stores- - 

(d) 

(D) 

-66.5 

(D) 

(d) 

(D) 

0.2 

0.0 

0.; 

7011 

SELECTED SERVICES 

Hotels, motels — _ --- 1 

29.4 

37.0 i 

36.7 

(X) 

(X) 

(X) 

(X) 

(X) 

Cx 

783 

Motion picture theaters — —--- 

(D) 

(D) 

-5.4 

_i 

(X) 

(X) 

(X) 

Cx) 

(x) 

(x 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease 

’ 1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 
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Jacksonville SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 


1963 

1958 

1963 

1958 


RETAIL STORES 






Total ^_ 

22.6 

21.8 

14.4 

17.7 

52 

Lumber, building materials, hardware, farm equipment dealers- 

( D) 

3.0 

( D) 

ID) 

5251 

Hardware stores- 

(D) 

(D) 

( D) 

t D) 

52 ex. 5251 

Other _ 

( D) 

{ D) 

( D) 

( D> 

53 part® 

General merchandise group stores - 

80.3 

82.0 

58.9 

72.7 

53 i 

Department stores-—-—--- 

(D) 

100.0 

( Di 

100.0 

533 

Limited price variety stores —----- 

35.6 

38.4 

25.5 

(01 

539 

Miscellaneous general merchandise stores --- - 

(D) 

36.0 

{ D) 

(Dl 

54 

Food stores -- -- ---- 

4.1 

3. 1 

1.9 

2.2 

55 ex. 554 

Automotive dealers --—-- — -- — 

2.2 

2.4 

1.7 

2.2 

55 pt. (554) 

Gasoline service stations ___ -- _ — - _ -- 

(D) 

( D) 

{ D) 

CD) 

56 

Apparel, accessory stores^__ ___ 

52.4 

55.1 

42.1 

51.6 

561, 567 

Men’s, boys' apparel stores, custom tailors -- --- 

69.4 

71.8 

62.7 

67.7 

562-3, 568 

Women's clothing, specialty stores ---- - _ 

43. 1 

61.9 

35.4 

58.5 

562 

Women's ready-to-wear stores^ _ — __ - _ 

49.4 

(D) 

42.1 

56,5 

565 

Family clothing stores^ ___ __ — _ __ - 

(D) 

( D) 

( D) 

CO) 

566 

Shoe stores--- _____ __ _ _ __ — 

52.7 

60.7 

36.6 

5 6.2 

564, 569 

Other apparel, accessory stores- _____ _ — _ __ 

(0) 

{ D) 

( D) 

< D) 

57 

Furniture, home furnishings, equipment stores_ __ __ 

36.7 

40.6 

27.6 

35.1 

5712 

Furniture stores -- - _ — -- 

63.3 

57.9 

48.2 

51. 1 

5713-15, 19 

Other home furnishings stores --—- 

(D) 

( D) 

( D) 

( D) 

572, 573 

Household appliance, radio, television, music stores ___ 

(D) 

(D) 

( D) 

CD) 

58 

Eating, drinking places ______ __ _ 

27.8 

26.9 

18.6 

20.5 

5812 

Eating places __ _ --- - -- _ 

28. 1 

26.9 

19.4 

21.5 

5813 

Drinking places (alcoholic beverages) —_ __ _ _ __ 

24.1 

26.8 

12.5 

15.3 

59 pt. (591) 

Drug stores, proprietary stores__ _ __ _ ____ 

17.6 

17.6 

10.2 

14.2 

59 ex. 591 

Other retail stores^ _ ____ ___ 

26. 1 

(D) 

17.0 

CD) 

592 

Liquor stores_ _ ____ ___ _ 

11.2 

8.9 

6.6 

6.1 

594 

Book, stationery stores__ ___ _ 

(D) 

62.3 

60.5 

62.3 

595 

Sporting goods stores, bicycle shops __ __ 

(0) 

(D) 

(D) 

CD) 

597 

Jewelry stores __ _ _ _ _ _ ____ 

79.1 

84. 1 

70.5 

81.9 

5992 

Florists _ - _ _ __ __ 

14.0 

18,8 

9.2 

17.5 

5996 

Camera, photographic supply stores -_ _ __ 

(D) 

(D) 

( D) 

CD) 


SELECTED SERVICES 





7011 

Hotels, motels_ _ _ ____ _ 

68.0 

71.9 

52.4 

55.3 

783 

Motion picture theaters_ __ ___ 

(D) 

( D) 

( D) 

CD) 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer” establishments, 

"‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 





































MAJOR RETAIL CENTERS 


Jacksonville SMSA 47-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1, Includes planned center known as “Gateway Center" and establishments along the 5200 * 5500 blocks of Norwood Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 


lishments 


.$ 1 , 000 _„ 


.$l,000-_ 


.$i,ooo__ 


32 

^12 535 


6 

5 0 62 


16 
6 245 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


1 

3 

11 

2 

5 

5 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$l,0OO__ 


10 

1 228 


Number of 
estab¬ 
lishments 


.57 

5712 

5713-15,.19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


3 


3 


52 

5251 

52 ex. 5251 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


32 


2 

1 

1 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

1 594 

2 595 

- 597 

5992 
2 5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


2 

2 


1 

3 


1 


•MRC No. 2. 'Includes the planned center known as “Phil lips Highway Plaza" and establishments on Phi Hips Hwy.(U.S. Hwy. l)from Emerson St. to the Jacksonville city limits (Duval Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


28 

16 103 


55 ex. 554 


Automotive dealers 


4 


55 pt. (554) 


Gasoline service stations 


1 


$ 1 , 000 - 


.$ 1 , 000 — 


5 

3 388 


17 

8 185 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


13 

2 

4 

4 

1 

6 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Nurqber_ 

Sales_$1,000- 


Retail stores, total 


6 

4 610 


Number of 
estab¬ 
lishments 


28 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores__ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
’ 592 

1 594 

2 595 

- 597 

5992 
1 5996 


Other retail stores_— 

Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists -■- 

Camera, photographic supply stores 


1 

1 


3 

3 

1 

1 


1 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 3. Includes the planned center known as "Normandy Plaza" and establishments on Normandy Blvd. from Cassat Ave. to Ellis Rd. (Duval County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Numhpr .. 

41 

55 ex. 554 

Automotive Dealers____ 

2 


Sales - -_ — $1,000..- 

13 302 







55 pt. (554) 

Gasoline service stations_ __ _ __ 

10 

54, 58, 591 

Convenience goods stores: 






Number _ _ 

12 

56 

Apparel, accessory stores__ ___ 

4 


Sales .---$1,000— 

3 736 

561, 567 

Men's, boys' apparel stores, custom tailors __ - 

2 




562-3, 568 

Women's clothing, specialty stores . __ 

*- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores — _ - 

- 


Number 

13 

565 

Family clothing stores______ 



- $1,000 

8 384 

566 

Shoe stores _ -__ _ __ 

2 




564, 569 

Other apparel, accessory stores _ _ __ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number _ - __— 

1 16 

57 

Furniture, home furnishings, equipment stores- 

6 


$1,000. 

1 182 

5712 

Furniture stores_ __ _ 

3 



Number of 

5713-15, 19 

Other home furnishings stores- --— 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ -_ _ - _ __ 

2 


Retail .stores, total 

41 

58 

Eating, drinking places _ 

9 




5812 

Eating places -- - --- 

8 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -_ -- 

1 


ment dealers. _ -_ -- _ 

1 




5251 

Hardware store.*; 

1 

59 pt. (591) 

Drug stores, proprietary stores 

2 

52 ex. 5251 

Other __ _ 







59 ex. 591 j 

Other retail stores - -- --- 

3 

53 part 

General merr.handi.se group stores 

3 

592 

Liquor stores . 

1 

531 

Department stores 

2 

594 

Book stationery stores _ - 

- 

533 

1 imited prire variety stores 

1 

595 

Sporting goods stores, bicycle shops 

1 

539 

Mtsrellaneous general merrhandise store.s 


597 

Jewelry stores _ 

1 




5992 

Florists -- -- ___ - - 

- 

54 


1 

5996 

Camera photographic supply 

— 


Food stores j 





MRC No. 4. Includes planned center known as "Cedar Hills Shopping Center" and establishments on Blanding Blvd. from Hyde Park Rd. to Cedar Hills Blvd. and on Wilson Blvd. 

from Blanding Blvd. to Sudbury Ave. 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


31 

11 432 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 

Convenience goods stores: 

Number___ __ 

Sales —__ 

- . $1,000— 

9 

5 627 

53 part, 56, 57 

Shopping goods stores: 

Number_ ___ 

Sales __ __ _ 

_$1,000— 

15 

4 469 

52. 55, 

59 ex. 591 

All other stores: 

Number _ _ ___ 

Sales - 

_$1,000- 

9 

1 336 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


31 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers 

Hardware stores _ 

Other _ _ 

2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 

8 

1 

3 

2 

3 

1 

2 


2 

4 

4 

1 


53 part 
531 
533 
539 


General merchan(;iise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


3 

1 

2 


4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists __ 

Camera, photographic supply stores 


2 


1 
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JERSEY CITY, NJ. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 








SKYWAY 


/Jersey City 

./ T 


3 MILES 


JERSEY CITY, NJ. 

Standard Metropolitan Statistical Area, Central 
Business District, and Major Retail Centers 


CITY & 
MAJOR 
RETAIL 
CENTERS 


# Central Business District 



Jersey City SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 



1963 


$690 


EACH SYMBOL= 
5% CHANGE 


11 % 


Jersey City 



CENTRAL ^$39 
BUSINESS DISTRICT plll$43 


* Less than 14 of 1 % 


Percent Change in Sales, 1958-1963 by Types of Stores 

mu APPAREL, ACCESSORY STORES 

lllllll GENERAL MERCHANDISE GROUP STORES 

I I FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 


9% 


INCREASE 


DECREASE 


11 % 


7 % 


3% 


17 % 


17 % 


CBD 20% 


SMSA 


CITY 




48-4 Jersey City SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,0001 


RETAIL STORES 









Total ^__- .. 

226 

43 232 

5 838 

1 753 

269 

39 272 

5 467 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers _ 

7 

123 

tD) 

iO) 

6 

130 

4 

5251 

Hardware stores_— _ — — _ 

3 

45 

(0) 

(D) 

3 

(d) 

(d) 

52 ex. 5251 

Other _ _ _ 

4 

78 

• 

" 

3 

(0) 

(d) 

53 part^^ 

General merchandise group stores’_ _ — _ _ 

7 

4 000 

478 

210 

10 

4 790 

62 4 

531 

Department stores _ __ __ 

1 

(D) 

(D) 

(U) 

1 

(d) 

(d) 

533 

Limited price variety stores_ 

2 

(D) 

<D) 

(D) 

2 

(d) 

(d) 

539 

Miscellaneous general merchandise stores_ 

4 

(D) 

(D) 

(D) 

7 

717 

43 

54 

Food stores __ __ _ _ - 

29 

11 445 

1 109 

291 

34 

7 434 

586 







6 

979 

110 

55 ex. 554 

Automotive dealers _ __ _ __ 

4 

1 474 

182 

38 


(D) 

(0) 

55 pt. (554) 

Gasoline service stations _ 

4 

181 

<D) 

<D) 

2 

(d) 

i^) 

56 

Apparel, accessory stores_ _ __ _ _ 

66 

10 444 

1 534 

417 

86 

10 748 

1 541 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

12 

1 964 

333 

74 

16 

3 143 

533 

562-3, 568 

Women's clothing, specialty stores- 

32 

4 300 

623 

199 

47 

4 503 

606 

562 

Women’s ready-to-wear stores^— - 

13 

2 236 

319 

95 

23 

2 536 

366 

565 

Family clothing stores^ ___ 

1 

(D) 

<D) 

(D) 

2 

(d) 

(d) 

566 

Shoe stores_______ 

18 

2 562 

354 

82 

17 

2 419 

333 

564, 569 

Other apparel, accessory stores - ____ 

3 

(D) 

(D) 

(D) 

4 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

21 

3 842 

381 

61 

22 

4 779 

75 4 

5712 

Furniture stores_ _ - 

1 

(D) 

<D) 

(0) 

3 

(d) 

(d) 

5713-15, 19 

Other home furnishings stores_ _ 


(D) 

(D) 

(D) 

6 

(D) 

(o) 

572, 573 

Household appliance, radio, television, music 









stores- - - . 

13 

2 220 

241 

34 

13 

2 907 

368 

58 

Eating, drinking places __ 

49 

5 289 

1 298 

502 

52 

4 439 

1 064 

5812 

Eating places__ 

34 

4 655 

1 207 

479 

37 

3 917 

968 

5813 

Drinking places (alcoholic beverages) _ _ _ 

15 

634 

91 

23 

15 

522 

96 

59 pt. (591) 

Drug stores, proprietary stores____ 

3 

2 043 

322 

67 

6 

1 691 

267 

59 ex. 591 

Other retail stores^__ _ 

36 

4 391 

509 

160 

45 

(d) 

(d) 

592 

Liquor stores _ ___ 

8 

1 276 

148 

51 

6 

986 

66 

594 

Book, stationery stores __ 

4 

553 

5U 

17 

5 

544 

110 

595 

Sporting goods stores, bicycle shops__ __ 





1 

(d) 

13 

597 

Jewelry stores _____ _ _ _ 

4 

1 084 

146 

33 

6 

876 

118 

5992 

Florists -___ _ _ _ _ 

3 

159 

27 

8 

4 

173 

32 

5996 

Camera, photographic supply stores _ _ _ 

- 








SELECTED SERVICES 








7011 

Hotels, motels --- -- - 

5 

1 195 

392 

130 

4 

1 099 

342 

783 

Motion picture theaters__ _ _ _ __ 

3 

1 416 

254 

80 

4 

1 882 

35 6 


^Standard Notes: - Represents zero. (D) Withhfeld'to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “emnlover" establishments. 





































MAJOR RETAIL CENTERS 


Jersey City SMSA 48-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __-__ 

2 683 

266 737 

30 053 

8 654 

3 251 

266 721 

27 593 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers__ ____ 

64 

5 331 

697 

161 

93 

9 ? 93 


5251 

Hardware stores_ , 

39 

1 844 

249 

64 

48 

2 412 


52 ex. 5251 

Other _ 

25 

3 487 

448 

97 

45 

6 881 

915 

53 part* 

General merchandise group stores^____ 

68 

10 625 

1 289 

544 

93 

9 585 

1 430 

531 

Department stores_ _ ___ 

1 

(D) 

(D> 

(D) 

1 

(d) 

(D) 

533 

Limited price variety stores__ _ 

25 

4 892 

775 

350 

20 

5 5 72 

1 068 

539 

Miscellaneous general merchandise stores . _ _ 

42 

(D) 

<D) 

(D) 

(na) 

(na) 

(na) 

54 

Food stores_ ___ 

705 

82 500 

6 090 

1 648 

992 

84 2 74 

5 228 

55 ex. 554 

Automotive dealers_ __ ____ 

72 

21 003 

1 957 

322 

65 

27 332 

2 417 

55 pt. (554) 

Gasoline service stations_ __ „ 

132 

17 193 

1 526 

448 

169 

15 430 

1 311 

56 

Apparel, accessory stores_____ 

311 

31 735 

4 235 

1 296 

345 

29 479 

3 746 

561, 567 

Men’s, boys' apparel stores, custom tailors __ ^ 

52 

5 128 

704 

175 

66 

6 ail 

912 

562-3, 568 

Women’s clothing, specialty stores_ 

149 

14 325 

1 975 

1 643 

162 

13 103 

1 673 

562 

Women’s ready-to-wear stores^__ 

66 

6 767 

963 

j 300 

71 

7 774 

1 036 

565 

Family clothing stores^___ _ 

28 

4 102 

498 

' 138 

14 

1 455 

177 

566 

Shoe stores ____ 

48 

4 953 

707 

175 

57 

5 187 

702 

564, 569 

Other apparel, accessory stores __ „ 

34 

3 227 

351 

165 

36 

2 777 

262 

57 

Furniture, home furnishings, equipment stores_ 

148 

14 828 

1 906 

395 

171 

17 871 

2 340 

5712 

Furniture stores_ _ _ _ __ ___ 

53 

7 055 

1 011 

205 

47 

6 582 

1 219 

5713-15, 19 

Other home furnishings stores ___- 

46 

2 917 

415 

110 

58 

3 618 

433 

572,573 

Household appliance, radio, television, music 









stores__ __ 

49 

4 856 

480 

80 

66 

7 671 

688 

58 

Eating, drinking places_ 

645 

32 892 

6 515 

2 427 

750 

31 806 

5 749 

5812 

Eating places_ __ 

298 

18 607 

4 531 

1 816 

347 

17 879 

3 969 

5813 

Drinking places (alcoholic beverages)__ 

347 

14 285 

1 984 

611 

403 

13 927 

1 780 

59 pt. (591) 

Drug stores, proprietary stores_ 

88 

10 084 

1 476 

365 

95 

a 528 

1 216 

59 ex, 591 

Other retail stores^-- _ 

370 

40 546 

4 362 

1 048 

478 

33 123 

3 042 

592 

Liquor stores__ _ 

88 

9 605 

736 

246 

92 

0 407 

550 

594 

Book, stationery stores — — _ — 

29 

1 313 

126 

36 

71 

2 843 

252 

595 

Sporting goods stores, bicycle shops -- _ 

5 

319 

47 

13 

9 

558 

55 

597 

Jewelry stores _ _ _ __ __ _ _ 

23 

1 897 

232 

57 

41 

2 160 

2A Q 

5992 

Florists ____ 

29 

1 052 

145 

42 

{ na) 


r lu A \ 

5996 

Camera, photographic supply stores - — 

7 

325 

25 

9 

(na) 

(na) 

\ INA / 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels __- - 

8 

(d) 

(D) 

(D) 

10 

(d) 

(d) 

783 

Motion picture theaters — —- 

3 

1 418 

254 

80 

11 

2 556 

554 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may Include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e,, mall order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































48-6 


Jersey City SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. 


The Standard Metropolitan Statistical Area: 1963 and 1958 



RETAIL STORES 


52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

5251 Hardware stores_ 

52 ex. 5251 Other_ 


2 ^ otie 
5 135 
18 913 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


64 414 
45 401 
10 829 
8 184 


31 663 
(d) 
11 058 
(na) 


4 575 
(OJ 
2 045 
(na) 


55 ex. 554 Automotive dealers 


55 pt. (554) Gasoline service stations 


4 224 2 243 


12 206 


56 

561, 567 
562-3, 568 
562 

565 

566 

564. 569 


57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores __ 

Furniture stores_ 

Other home furnishings stores_II 

Household appliance, radio, television, music 
stores _ 


70 049 
16 442 
29 754 
16 771 
7 766 
10 644 
5 443 


64 125 

15 295 
2 8 7 70 

16 770 
4 000 

10 788 
4 852 


39 419 
15 695 
7 273 


7 915 
2 008 
3 551 
2 19i 
459 
1 408 
(D) 


4 998 
2 509 
669 


Eating, drinking places_ 

Eating places_~ 

Drinking places (alcoholic beverages) . 


59 pt. (591) Drug stores, proprietary stores . 


77 022 
43 032 
33 990 


5 ^19 1 901 
3 934 803 
1 485 1 098 


72 521 
39 584 
32 937 


12 422 
8 421 
4 001 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores_ II_I_III 

Book, stationery stores_ I_III 

Sporting goods stores, bicycle shops'' 

Jewelry stores_ 

Florists_I”I_Iir 

Camera, photographic supply storeVI 


73 398 
20 278 
5 864 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters. 


'iKuJtais for (NA) Not avaiLiie 

Includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Jersey City SMSA 48-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


Percent change in sales 


Percent distribution of sales 


SIC code 


52 

5251 

52 ex. 5251 


53 part® 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores^- 

Other _ 


General merchandise group stores^'E_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores ^_ 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 

Hotels, motels_ 

Motion picture theaters_ 


Central 

business 

district 

in 

Standard 

metro¬ 

politan 

statis¬ 

tical 

area 

Central business 
district 

City 

standard 
metropolitan 
statistical area 

1963 

1958 


m 


1958 

10,1 

0.0 

10.9 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

-5.4 

-42.6 

-20.0 

0.3 

0.3 

2,0 

3.5 

2.8 

3.9 

(d) 

-23.6 

-5.9 

0.1 

(d) 

0.7 

0.9 

0.7 

0.6 

(D) 

-49.3 

-23.8 

0.2 

(d) 

1.3 

2.6 

2.1 

3.0 

-16.5 

10.9 

103.4 

9.3 

12.2 

4.0 

3.6 

9.3 

5.1 

(d) 

(d) 

(d) 

(d) 

(d) 

(D) 

(D) 

6.6 

(d) 

(d) 

-12.2 

-2.1 

(d) 

(d) 

1.8 

2.1 

1.6 

1.8 

(d) 

(na) 

(na) 

(d) 

1.8 

(d) 

(na) 

1.2 

(na) 

o 

• 

If) 

-2.1 

5.1 

26.5 

18.9 

30.9 

31.6 

29.1 

30.7 

50,6 

-23,2 

10.9 

3.4 

2.5 

7.9 

10.2 

11.5 

11.5 

(d) 

11.4 

11.5 

0.4 

(d) 

6.4 

5.8 

5.9 

5.9 

-2,8 

7,7 

9.2 

24.2 

27.4 

11.9 

11.1 

10.1 

10.3 

-37.5 

-24.7 

7.5 

4.5 

8.0 

1.9 

2.6 

2,4 

2.5 

-4.5 

9.3 

3.4 

9.9 

11.5 

5.4 

4.9 

4.3 

4.6 

-11.8 

-13.0 

0.0 

5.2 

6.5 

2.5 

2.9 

2.4 

2.7 

(d) 

181.9 

90.3 

(d) 

(D) 

1.5 

0.5 

1.1 

0.7 

5.9 

-4,5 

-1.3 

5.9 

6.2 

1.9 

1.9 

1.5 

1.7 

(d) 

-16.2 

12.2 

(d) 

(d) 

1.2 

1.0 

0.8 

0.8 

-19.6 

-17.0 

-6.6 

6.9 

12,2 

5.6 

6.7 

5,3 

6.3 

(d) 

7.2 

11.4 

(d) 

(d) 

2.6 

2.5 

2.5 

2.5 

(d) 

-19.4 

3.6 

(d) 

(d) 

1.1 

1.4 

1,1 

1.2 

-23.6 

-36,7 

-28.2 

5.1 

7.4 

1.8 

2.9 

1.7 

2.6 

19,1 

3.4 

6.2 

12,2 

11.3 

12.3 

11.9 

11,2 

11.7 

18.8 

4.1 

8.7 

10.8 

10.0 

7.0 

6.7 

6.2 

6.4 

21.5 

2.6 

3.2 

1.5 

1.3 

5.4 

5.2 

4.9 

5.3 

20.8 

18.2 

18.7 

4.7 

4.3 

3.8 

3.2 

3.0 

2.8 

(d) 

22.4 

10.0 

10.2 

(d) 

15.2 

12.4 

11.7 

11.8 

29.4 

14.3 

11.0 

3.0 

2,5 

3.6 

3.2 

3,3 

3.3 

1*7 

-53.8 

-34.2 

1.3 

1.4 

0.5 

1.1 

0.6 

0.9 

(D) 

-42.8 

-50.7 

- 

(d) 

0.1 

0.2 

0.2 

0.4 

23.7 

-12,2 

2.1 

2.5 

2.2 

0.7 

0.8 

0,6 

0.7 

-8.1 

(na) 

7.2 

0.4 

0.4 

0.4 

(na) 

0.4 

0.4 


(na) 

-40.3 



0.1 

(na) 

0.1 

0.2 

8.7 

(d) 

(D) 

(X) 

(X) 

(X) 

(X) 

(x) 

(x) 

-24,7 

-44,5 

(d) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
2 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































48-8 Jersey City 8MSA 


MAJOR RETAIL CENTERS 


table 5 CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 


Kind of business 


Tota!^ 


RETAIL STORES 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equipment dealers 

Hardware stores- 

Other _ 


53 part* 
531 
533 
539 


General merchandise group stores’A- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores ^- 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores^- 

Family clothing stores^- 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music stores 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex, 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


Central business district sales as— 


Percent of city sales 

Percent of stand? 
statistical 

ird metropolitan 
irea sales 

1963 

1958 

1963 

1958 

16.2 

14.7 

6.3 

6.3 

2.3 

1.4 

0.6 

0.5 

2.4 

(D) 

0.9 

(d) 

2.2 

(D) 

0.5 

(d) 

37.6 

50.0 

6,2 

15.1 

(d) 

(d) 

(D) 

(D) 

Is] 

(0) 

(01 

(D) 

(na) 

(d) 

(na) 

13.9 

6.8 

5.7 

3.9 

7.0 

3.6 

1.9 

1,4 

1.1 

(D) 

0.4 

(D) 

32.9 

36.5 

14.9 

16,8 

38.3 

46.1 

11.9 

20.5 

30.0 

34.4 

14.5 

15,7 

33.0 

32.6 

13.3 

15.1 

(d) 

(D) 

(d) 

(0) 

51.7 

46.6 

24.1 

22.4 

(D) 

(D) 

(D) 

(D) 

25.9 

26.7 

10.4 

12,1 

(D) 

(d) 

(D) 

(d) 

<0) 

(D) 

(d) 

(d) 

45.7 

37.9 

18,8 

17.7 

16.1 

14.0 

6.9 

6.1 

25.0 

21.9 

10.8 

9.9 

4.4 

3.7 

1.9 

1,6 

20.3 

19.8 

9.7 

9.6 

10.8 

(d) 

5.4 

(D) 

13.3 

11.7 

5.7 

4.9 

42.1 

19.1 

14.3 

9.3 

_ 

(d) 

- 

(d) 

57.1 

40.6 

24.5 

20.2 

15,1 

(na) 

6.2 

7.2 


(na) 



(D) 

(d) 

30,1 


100.0 

73.6 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 






































MAJOR RETAIL CENTERS 


Jersey City SMSA 48-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes establishments on BergenI ine Ave. from 32nd St. to 43rd St.; on 32nd St. from New York Ave. to Hudson Bl vd.; from Sip St. to 32nd St. (Union city, Hudson County, N J.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales -_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,000'..^ 


151 
31 366 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


$ 1 , 000 — 


.$ 1 , 000 — 


41 
3 456 


81 

25 421 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory.stores- 


45 

10 

21 

11 

2 

7 

5 


52, 55, 

59 ex. 591 


52 

5251 

52 ex.5251 


_ 29 

$1,000— 2 489 

Number of 
estab¬ 
lishment 


Retail stores, total- 151 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 1 

, Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, hpme furnishings, equipment stores- 

Furniture stores- 

Othpr home furnishings stores- 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


23 

7 

8 

8 

23 

16 

7 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department- stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


13 

2 

5 

6 


54 


Food stores 


15 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


26 

3 

5 

1 

8 

1 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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MAJOR RETAIL CENTERS 


Kansas City SMSA 49-5 


TABLE 1 . The Central Business District: 1963 and 1958 

A. Kansas City, Kans. 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total^ - __ _ _ 

131 

55 238 

6 977 

1 795 

173 

51 879 

6 539 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ __ 

5 

923 

110 

28 

9 

939 

133 

5251 

Hardware stores_ _ 

1 

(D) 

(D) 

ID) 

1 

ID) 

ID) 

52 ex. 5251 

Other _ _ 

4 

(D) 

(D) 

(D) 

8 

ID) 

ID) 

53 part* 

General merchandise group stores^_ _ 

8 

8 953 

1 294 

405 

11 

9 755 

1 391 

531 

Department stores _ _ 

1 

(D) 

(D) 

ID) 

2 

(D) 

ID) 

533 

Linfiited price variety stores _ __ 

4 

1 605 

324 

127 

5 

2 368 

421 

539 

Miscellaneous general merchandise stores _ 

3 

(D) 

<D) 

ID) 

4 

ID) 

<D) 

54 

Food stores _ ____ 

7 

3 313 

317 

71 

16 

4 678 

377 

55 ex. 554 

Automotive dealers 

11 

24 231 

2 366 

390 

12 

17 642 

1 702 

55 pt, (554) 

Gasoline service stations _ ___ _ 

2 

(D) 

(D) 

ID) 

6 

603 

79 

56 

Apparel, accessory stores __ ___ _ 

27 

4 991 

825 

279 

26 

5 137 

860 

561, 567 

Men’s, boys' apparel stores, custom tailors 
Women’s clothing, specialty stores 

6 

983 

154 

43 

6 

889 

124 

562-3, 568 

7 

1 708 

259 

116 

11 

• 1 780 

263 

562 

Women's ready-to-wear stores^ _ _ _ 

5 

868 

143 

61 

9 

i 701 

251 

565 

Family clothing stores^ _ __ 

5 

1 282 

257 

66 

4 

ID) 

ID) 

566 

Shoe stores __ _ 

5 

857 

145 

49 

4 

923 

153 

564, 569 

' Other apparel, accessory stores_ „ 

4 

161 

10 

5 

1 

ID) 

ID) 

57 

Furniture, home furnishings, equipment stores_ 

18 

4 492 

661 

124 

21 

4 089 

651 

5712 

Furniture stores__ — ___ 

8 

2 338 

359 

67 

12 

2 695 

424 

5713-15, 19 

Other home furnishings stores___ 

2 

(D) 

(D) 

ID) 

3 

221 

44 

572, 573 

Household appliance, radio, television, music 
stores __ ____ 

8 

(0) 

(D) 

ID) 

6 

i 173 

183 

58 

Eating, drinking places __ __ 

19 

1 219 

298 

196 

27 

1 109 

266 

5812 

Eating places - — - 

18 

(0) 

ID) 

ID) 

21 

950 

245 

5813 

Drinking places (alcoholic beverages) __ 

1 

<D) 

ID) 

ID) 

6 

159 

21 

59 pt. (591) 

Drug stores, proprietary stores __ _ __ _ 

6 

(D) 

(D) 

ID) 

8 

4 683 

588 

59 ex. 591 

Other retail stores^ _ 

28 

2 668 

474 

120 

37 

3 244 

492 

592 

Liquor'stores - - _ _ - 

2 

(D) 

(D) 

ID) 

4 

271 

10 

594 

Book, stationery stores_ _ -_ 

2 

(D) 

ID) 

ID) 

2 

ID) 

ID) 

595 

Sporting goods stores, bicycle shops- 

1 

<0) 

(D) 

ID) 

1 

ID) 

ID) 

597 

Jewelry stores -___ 

8 

1 178 

185 

45 

9 

1 474 

226 

5992 

Florists — __ _ 

1 

(D) 

ID) 

ID) 

4 

109 

20 

5996 

Camera, photographic supply stores — -- 

1 

<D) 

ID) 

ID) 

1 

ID) 

ID) 

7011 

SELECTED SERVICES 

Hotels, motels —--- - 

4 • 

1 240 

603 

301 

3 

ID) 

ID) 

783 

Motion picture theaters -- 

2 

(D) 

ID) 

ID) 

2 

(D) 

ID) 


^standard Notes: - Represents zero. (D) Withhfeld'to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 









































49-6 I Kansas City SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 —Continued 

B. Kansas City, Mo. 


SIC code 

Kind of business 

1963 

1958'^ 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workvi/eek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

eintire 

year 

($1,000) 


RETAIL STORES 


[ 







Total ^ .. _ 

416 

137 676 

29 957 

8 924 

530 

166 507 

30 695 

52 

Lumber, building materials, hardvyare, farm equip- 









ment dealers_ __- 

11 

4 446 

668 

131 

11 

4 195 

712 

5251 

Hardware stores--- - 

3 

(D) 

(D) 

(D) 

4 

(D) 

ID) 

52 ex. 5251 

Other- - - 

8 

(D) 

(D) 

(D) 

7 

(D) 

ID) 

53 part* 

General merchandise group stores^___ 

10 

44 679 

10 123 

2 977 

18 

55 089 

10 801 

531 

Department stores __—__ __ 

4 

40 905 

9 333 

2 679 

5 

47 140 

9 615 

533 

Limited price variety stores____ 

2 

(D) 

(D) 

(D) 

3 

(0) 

ID) 

539 

Miscellaneous general merchandise stores _ 

4 

ID) 

(D) 

(D> 

10 

(D) 

ID) 

54 

Food stores _ __ __ _ _ -- __ 

12 

2 350 

411 

257 

22 

3 432 

1 502 

55 ex. 554 

Automotive dealers _ _ -___ 

2 

(D) 

(D) 

(D) 

7 

6 411 

1 

769 

55 pt. (554) 

Gasoline service stations _ ___ ___ 

7 

(D) 

(D) 

(D) 

12 

593 

59 

56 

Apparel, accessory stores -___ 

85 

33 699 

7 427 

2 310 

115 

42 840 

7 909 

561, 567 

Men’s, boys’ apparel stores, custom tailors _ 

19 

3 915 

881 

271 

19 

3 207 

481 

562-3. 568 

Women’s clothing, specialty stores _ 

33 

12 731 

3 110 

906 

46 

22 532 

4 195 

562 

Women's ready-to-wear stores^_ _ 

12 

10 811 

2 668 

079 

28 

14 258 

2 473 

565 

Family clothing stores^ _ _ ___ 

5 

13 764 : 

2 898 , 

911 

8 

12 317 

2 502 

566 

Shoe stores _ ___ __ __ 

25 

(0) 

(D) 

(D) 

39 

(D) 

(0) 

564, 569 

Other apparel, accessory stores ___ __ 

3 

(D) 

(D) 1 

(D) 

2 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

24 

11 015 

2 176 : 

414 

32 

15 076 

2 667 

5712 

Furniture stores ____ __ 

7 

3 872 

910 

173 

6 

6 216 

1 245 

5713-15, 19 

Other home furnishings stores___ 

6 

1 671 

260 

55 

11 

2 338 

417 

572, 573 

Household appliance, radio, television, music 









stores _ __ _ __ _ „ _ 

11 

5 472 

1 006 

186 

15 

6 522 

1 005 

58 

Eating, drinking places _ _ _ 

123 

14 037 

4 681 

1 757 

139 

12 995 

3 385 

5812 

Eating places ___ __ _ 

80 

11 274 

4 041 

1 515 

98 

10 813 

3 071 

5813 

Drinking places (alcoholic beverages) _ _ 

43 

2 763 

640 

242 

41 

2 182 

314 

59 pt. (591) 

Drug stores, proprietary stores_ . __ 

18 

6 318 

1 036 

1 

265 

. 21 

6 477 

915 

59 ex. 591 

Other retail stores'* - . -- _ _ 

124 

15 532 

2 680 

696 

153 

19 399 

2 976 

592 

Liquor stores _ __ __ 

3 

702 

31 

9 

3 

414 

13 

594 

Book, stationery stores ___ 

11 

1 489 

245 

59 

16 

1 933 

363 

595 

Sporting goods stores, bicycle shops___ 

3 

(D) 

(D> 

(D> 

3 

(D) 

(D) 

597 

Jewelry stores _ —__ _ 

25 

4 964 

838 

211 

39 

6 964 

1 168 

5992 

Florists_ __ —_ 

6 

586 

114 

42 

8 

666 

114 

5996 

Camera, photographic supply stores_ __ 

3 

(D) 

(D) 

(D) 

3 

(D) 

ID) 


SELECTED SERVICES 








7011 

Hotels, motels __ _____ 

27 

14 553 

5 196 

2 049 

40 

13 475 

4 511 

783 

Motion picture theaters_ 

5 

(D) 

(D) 

(D) 

7 

1 964 

602 


^standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. ‘'1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for "noneinployer* establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes norstore retailers (Le., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to ^employer” establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 











































MAJOR RETAIL CENTERS 


Kansas City SMSA 49-7 


TABLE 2 . The City: 1963 and 1958 

A. Kansas City, Kans. 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

TotaP - - 

898 

141 107 

16 445 

4 462 

1 263 

149 785 

15 770 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - __ _ 

38 

5 480 

784 

179 

60 

7 487 

934 

5251 

Hardware stores _ -__ 

11 

2 080 

277 

79 

15 

1 980 


52 ex. 5251 

Other__ _ 

27 

3 400 

507 

100 

45 

5 507 

(D) 

53 part* 

General merchandise group stores^_ _ 

18 

10 082 

1 441 

458 

39 

13 484 

(D) 

531 

Department stores_ _ __ 

1 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

533 

Limited price variety stores_ _ _ 

10 

2 665 

460 

177 

15 

(D) 

(D) 

539 

Miscellaneous general merchandise stores __ 

7 

(D) 

(D) 

(D) 

18 

j 

<D) 

(D) 

54 

Food stores ____ __ 

133 

28 064 

2 419 

627 

242 

38 770 

2 621 

55 ex. 554 

Automotive dealers __ ___ 

64 

49 344 

4 881 

866 

78 

38 867 

3 865 

55 pt. (554) 

Gasoline service stations_ ____ 

154 

11 750 

1 140 

373 

180 

11 530 

1 034 

56 

Apparel, accessory stores ___ ___ 

47 

6 343 

987 

341 

53 

6 674 

985 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

9 

(0) 

(D) 

(D) 

7 

926 

(D) 

562-3, 568 

Women's clothing, specialty stores_ 

12 

<0) 

(0) 

(D) 

16 

1 874 

270 

562 

Women's ready-to-wear stores^ _ __ 

8 

(D) 

<0) 

<D) 

10 

(D) 

(D) 

565 

Family clothing stores^ -_ ___ _ 

13 

2 210 

371 

105 

12 

<D) 

(D) 

566 

' Shoe stores_ 

1 7 

1 028 

169 

56 

10 

1 253 

(D) 

564, 569 

1 Other apparel, accessory stores __ 

6 

(D) 

<D) 

(D) 

6 

(D) 

(D> 

57 

Furniture, home furnishings, equipment stores_ 

52 

8 522 

1 268 

262 

62 

7 512 

1 117 

5712 

Furniture stores ___- 

20 

3 799 

589 

127 

31 

4 077 

(D) 

5713-15, 19 

Other home furnishings stores __ 

13 

1 209 

178 

36 

9 

489 

(D) 

572, 573 

Household appliance, radio, television, music 
stores __ 

19 

3 514 

501 

99 

22 

2 946 

(D) 

58 

Eating, drinking places - _ 

224 

7 703 

1 721 

787 

313 

8 725 

1 557 

5812 

Eating places _ _ __ 

156 

6 176 

1 572 

713 

203 

6 756 

1 387 

5813 

Drinking places (alcoholic beverages)-- 

68 

1 527 

149 

74 

110 

1 969 

170 

59 pt. (591) 

Drug stores, proprietary stores - - - - 

39 

6 888 

1 006 

324 

62 

8 426 

1 024 

59 ex. 591 

Other retail stores^__ 

129 

6 931 

798 

245 

174 

8 310 

753 

592 

Liquor stores --- - 

45 

2 059 

91 

57 

65 

2 919 

79 

594 

Book, stationery stores- -- - 

3 

(D) 

<D) 

(D) 

3 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops -- 

5 

392 

57 

16 

13 

(D) 

ID) 

597 

Jewelry stores - — - -- 

9 

1 341 

195 

47 

14 

1 702 

237 

5992 

Florists_— —- 

8 

453 

80 

23 

13 

346 

49 

5996 

Camera, photographic supply stores- - 

3 

13*4 

19 

6 

1 

(D) 

ID) 

7011 

SELECTED SERVICES 

Hotels, motels- 

11 

(0) 

(D) 

(D) 

17 

372 

75 

783 

Motion picture theaters- 

5 

551 

140 

53 

6 

(D) 

ID) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mall order, direct selling, merchandise vending machine operators) part of SIC 53. 






































49-8 


Kansas City SMSA 


MAJOR RETAIL CENTERS 


TABLE 2 The City: 1963 and 1958 —Continued 
B. Kansas City, Mo. 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 









TotaP —-- - 

3 563 

836 914 

117 290 

34 144 

4 175 

746 503 

96 720 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers- - — 

142 

26 387 

3 963 

766 

193 

34 208 

5 107 

5251 

Hardware stores-- - — 

48 

4 830 

731 

192 

61 

4 896 

724 

52 ex. 5251 

Other- - 

94 

21 557 

3 232 

574 

132 

29 312 

4 383 

53 part' 

General merchandise group stores^-- — 

103 

159 588 

25 399 

7 954 

143 

117 855 

19 359 

531 

Department stores - 

22 

139 533 

21 994 

6 624 

11 

92 458 

16 021 

533 

Limited price variety stores ___ ___ - - 

36 

11 904 

2 180 

939 

56 

10 882 

1 963 

539 

Miscellaneous general merchandise stores 

45 

8 151 

1 225 

391 

64 

14 397 

1 375 

54 

Food stores --- _______ 

498 

167 787 

14 772 

4 028 

645 

160 322 

11 648 

55 ex. 554 

Automotive dealers _ _ --- - 

250 

152 838 

14 349 

2 421 

267 

120 408 

11 702 

55 pt. (554) 

Gasoline service stations __ _ — -- _ _ 

436 

43 493 

4 788 

1 469 

439 

35 575 

3 463 

56 

Apparel, accessory stores- - - 

269 

71 881 

13 225 

4 355 

331 

72 827 

11 942 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ __ 

52 

10 678 

2 043 

537 

58 

9 140 

1 377 

562-3, 568 

Women’s clothing, specialty stores- 

99 

30 684 

5 883 

2 170 

120 

36 762 

6 206 

562 

Women's ready-to-wear stores^- - 

53 

25 327 

4 858 

1 861 , 

70 

(D) 

(D) 

565 

Family clothing stores^--- — 

33 

19 897 

3 733 

1 214 j 

36 

16 570 

2 972 

566 

Shoe stores __ —----- 

68 

9 449 

1 415 

392 

82 

9 332 

1 289 

564, 569 

Other apparel, accessory stores ___ 

17 

1 173 

151 

42 ' 

23 

893 

9B 

57 

Furniture, home furnishings, equipment stores- 

196 

35 080 

5 793 

1 131 

267 

42 412 

6 619 

5712 

Furniture stores ___ 

73 

13 248 

2 392 

455 1 

72 

16 320 

2 917 

5713-15, 19 

Other home furnishings stores-— 

43 

5 636 

1 027 

209 

64 

6 933 

1 297 

572, 573 

Household appliance, radio, television, music 









stores -- 

80 

16 296 

2 374 

467 , 

i 

131 

17 159 

2 405 

58 

Eating, drinking places __ -- 

919 

75 458 

20 073 

7 859 

1 042 

66 101 

14 961 

5812 

Eating places - -- -- 

595 

57 283 

16 834 

6 634 

687 

49 769 

12 593 

5813 

Drinking places (alcoholic beverages)- — 

324 

18 175 

3 239 

1 225 

355 

16 332 

2 368 

59 pt. (591) 

Drug stores, proprietary stores___ _ 

184 

44 668 

6 413 

1 884 

230 

44 370 

5 541 

59 ex. 591 

Other retail stores^ ___ _ ---- 

566 

59 734 

8 515 i 

2 277 

618 

52 425 

6 478 

592 

Liquor stores -- --_____ 

91 

15 139 

870 ! 

252 

83 

9 826 

571 

594 

Book, stationery stores ___ _ 

24 

2 642 

386 i 

112 

37 

2 954 

(D) 

595 

Sporting goods stores, bicycle shops- 

18 

1 908 

263 

53 

24 

2 504 

(D) 

597 

Jewelry stores — __ _ _ -— 

69 

8 587 

1 319 

323 

00 

10 216 

1 701 

5992 

Florists --- 

38 

2 931 

680 

208 

40 

2 778 

530 

5996 

Camera, photographic supply stores- 

10 

1 365 

209 

54 

11 

1 463 

192 


SELECTED SERVICES 








7011 

Hotels, motels_ _ _ — — _ - 

133 

22 730 

7 203 

3 113 

188 

21 599 

6 884 

783 

Motion picture theaters -- 

24 

(D) 

(D) 

(D) 

32 

(D) 

(Dl 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (j.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 









































MAJOR RETAIL CENTERS 


Kansas City SMSA 49- 9 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab- 

lish< 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

( 51 , 000 ) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total“ - . - . 

7 526 

1 534 451 

191 339 

56 054 

8 463 

1 298 871 

150 026 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ __ _ __ 

426 

62 915 

8 216 

1 727 

511 

85 473 i 

10 840 

5251 

Hardware stores _ . _ ____ 

127 

11 625 

1 526 

424 

155 

11 437 1 

I 407 

52 ex. 5251 

Other - -- - 

299 

51 290 

6 690 

1 303 

356 

74 036 

9 433 

53 part* 

General merchandise group stores^_ __ 

253 

227 223 

33 431 

10 899 

319 

155 613 

24 233 

531 

Department stores _ _ > _ 

40 

186 001 

27 156 

a 414 

21 

111 299 

18 504 

533 

Limited price variety stores _ __ —_ 

102 

22 929 

3 914 

1 697 

119 

21 231 

3 550 

539 

Miscellaneous general merchandise stores _ 

111 

18 293 

2 361 

788 

179 

23 083 

2 179 

54 

Food stores__ _ __ _ - _ 

974 

352 701 

30 173 

8 093 

1 291 

323 873 

22 326 

55 ex. 554 

Automotive dealers _ - - 

534 

323 919 

29 142 

5 181 

537 

232 166 

21 802 

55 pt. (554) 

Gasoline service stations _ -- 

1 249 

120 080 

11 705 

3 732 

1 209 

93 621 

8 083 

56 

Apparel, accessory stores_ __ _ _ 

490 

98 618 

17 022 

5 803 

559 

(D) 

(D) 

561, 567 

Men's, boys’ apparel stores, custom tailors - 

81 

13 748 

2 520 

665 

97 

12 078 

1 752 

562-3, 568 

Women’s clothing, specialty stores ^ 

182 

38 931 

7 029 

2 767 

199 

43 050 

7 016 

562 

Women’s ready-to-wear stores^ __ 

115 

31 575 

5 722 

2 352 

127 

31 884 

4 935 

565 

Family clothing stores^ - - _ _ 

69 

28 743 

5 010 

1 628 

71 

22 178 

3 706 

566 

Shoe stores _ _ _— - 

120 

15 066 

2 214 

655 

133 

14 764 

1 959 

564, 569 

Other apparel, accessory stores _ — — 

38 

2 130 

249 

88 

43 

(d) 

(d) 

57 

Furniture, home furnishings, equipment stores - 

452 

62 911 

9 653 

1 963 

512 

62 970 

9 516 

5712 

Furniture stores_ _ - - 

169 

23 381 

3 835 

757 

161 

27 045' 

4 209 

5713-15, 19 

Other home furnishings stores_ _ 

100 

10 780 

1 798 

385 

103 

8 997 

1 597 

572, 573 

Household appliance, radio, television, music 









stores ---- 

183 

28 750 

4 020 

821 

246 

26 928 

3 710 

58 

Eating, drinking places - 

1 657 

111 183 

28 603 

11 866 

1 921 

94 097 

20 276 

5812 

Eating places __ _ _ -- - - 

1 167 

88 099 

24 807 

10 402 

1 326 

72 220 

17 383 

5813 

Drinking places (alcoholic beverages) - 

490 

23 084 

3 796 

1 464 

595 

21 877 

2 893 

59 pt. (591) 

Drug stores, proprietary stores — -- - 

339 

77 733 

11 236 

3 414 

406 

72 891 

9 071 

59 ex. 591 

Other retail stores'* - 

1 152 

97 168 

12 158 

3 376 

1 198 

(D) 

(d-) 

592 

Liquor stores - 

222 

22 853 

1 222 

435 

210 

16 467 

793 

594 

Book, stationery stores - - 

42 

3 493 

498 

148 

49 

3 553 

557 

595 

Sporting goods stores, bicycle shops- 

51 

3 680 

508 

121 

64 

4 455 

478 

597 

Jewelry stores_ 

116 

12 125 

1 817 

456 

147 

13 747 

2 143 

5992 

Florists- 

81 

4 895 

1 009 

316 

95 

4 079 

705 

5996 

Camera, photographic supply stores- 

23 

1 909 

245 

68 

16 

1 981 

247 


SELECTED SERVICES 








7011 

Hotels, motels_ 

220 

28 552 

8 907 

3 955 

263 

25 374 

8 107 

783 

Motion picture theaters- 

49 

7 272 

1 562 

647 

64 

6 945 1 

1 740 


Standard Notes: - Represents ^ero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591} not covered in any of the lines below. 












































49-10 Kansas City SMSA 


MAJOR RETAIL CENTERS 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 

A. Kansas City, Kans. 




Percent change in sales 


Percent distribution of sales 



Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 







1963 





RETAIL STORES 

Total’ - - 

6.5 

-5.8 

18.1 

100.0 

100.0 

100.0 

100.0 

100.0 

100,0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ _— - 

-1.7 

-26.8 

-26.4 

1.7 

1.8 

3.9 

5.0 

4.1 

6,6 

5251 

Hardware stores____ 

(d) 

5. 1 

1.6 

(d) 

(d) 

1.5 

1.3 

0.8 

0.9 

52 ex. 5251 

Other__ 

(D) 

-38. 3 

-30.7 

(d) 

(d) 

2.4 

3.7 

3.3 

5.7 

53 part" 

General merchandise group stores^'3-- 

-8.2 

-25.2 

46.0 

16.2 

18.8 

7. 1 

9.0 

14,8 

12,0 

531 

Department stores --- — - 

(d) 

1 (D) 

67.1 

(d) 

(D) 


(d) 

12.1 

8,6 

533 

Limited price variety stores__ -- 

-32.2 

(d) 

8.0 

2. 9 

4.6 

1 .9 

(d) 

1 .5 

I«6 

539 

Miscellaneous general merchandise stores __ 

(d) 

(d) 

i 

-20.8 

(d) 

(D) 

(d) 

(d) 

1.2 

1,8 

54 

Food stores- -- _____ 

-29.2 

-27.6 

8.9 

6.0 

9.0 

19.9 

25. 9 

23.0 

24,9 

55 ex. 554 

Automotive dealers _ -- — - 

37.3 

27. 0 

39.5 

43. 9 

34.0 

35.0 

25.9 

21.1 

17.9 

55 pt. (554) 

Gasoline service stations - --- -- 

(d) 

1.9 

20.3 

(d) 

1.2 

8.3 

7.7 

7.8 

7.2 

56 

Apparel, accessory stores’-- -- 

-2.9 

-5. 0 

(D) 

9.0 

9.9 

4.5 

4.5 

6.4 

(D) 

561, 567 

Men's, boys' apparel stores, custom tailors _ _ 

10.6 


13.8 

1.8 

1 1.7 

(d) 

0 . 6 

0.9 

0,9 

562-3, 568 

Women's clothing, specialty stores__ __ _ 

-4.1 

(d) 

-9.6 

3. 1 

3.4 

(d) 

1 1.3 

2.5 

3.3 

562 

Women's ready-to-wear stores^- 

49.0 

(d) 

-1.0 

1.6 

3.3 

(d) 

' (d) 

2.1 

2,4 

565 

Family clothing stores^- - 

(D) 

(d) 

29.6 

2.3 

(d) 

1.6 

1 (d) 

1.9 

1.7 

566 

Shoe stores__— 

-7.2 

-18.0 

2.0 

1.6 

1.8 

0.7 

1 0.8 

1.0 

1,1 

564, 569 

Other apparel, accessory stores-- 

(d) 

(D) 

(d) 

0. 3 

(d) 

(d) 

(d) 

0 . 1 

(d) 

57 

Furniture, home furnishings, equipment stores- 

9.9 

13.4 

-0.1 

8 . 1 

7.9 

6.0 

5.0 

4.1 

4.8 

5712 

Furniture stores- --- 

-13.3 

-6.8 

-13.6 

4.2 

5.2 

2.7 

” , 

1.5 

2.1 

5713-15, 19 

Other home furnishings stores- — 

(d) 

147.2 

19.8 

(D) 

0.4 

0.9 


0.7 

0.7 

572, 573 

Household appliance, radio, television, music 
stores _ --- 

(d) 

19.3 

6.8 

(D), 

i 

2. 3 

2. 5 

2.0 

1.9 

2.1 

58 

Eating, drinking places --- 

9.9 

-11.7 

18.2 

2.2 

2 . 1 

5.5 

5.8 

7.2 

7,2 

5812 

Eating places —___ 

(d) 

-6,6 

22 .0 

(d) 

1.8 

4.4 

4.5 

5.7 

5.6 

5813 

Drinking places (alcoholic beverages) - 

(d) 

-22.4 

5.5 

(d) 

0.3 

1. 1 

1.3 

1 , 5 

1,7 

59 pt. (591) 

Drug stores, proprietary stores _ _ __ _ - 

(D) 

-18.3 

6.6 

(d) 

9.0 

4.9 

5.6 

5. 1 

5.6 

59 ex. 591 

Other retail stores'* ___ 

-17.8 

-16.6 

(d) 

4.8 

6.3 

1.5 

5. 6 

6.3 

(D) 

592 

Liquor stores ---- -- 

(d) 

-29.5 

38.8 

(d) 

0.5 

(d) 

1.9 

1.5 

1.3 

594 

Book, stationery stores _ —- - 

(d) 

(d) 

-1.7 

(d) 

(d) 

0.3 

(d) 

0,2 

0.3 

595 

Sporting goods stores, bicycle shops- 

(D) 

(d) 

-17.4 

(d) 

(d) 

1.0 

(d) 

0.2 

0.3 

597 

Jewelry stores -—- 

-20.1 

-21.2 

-11.8 

2 . 1 

2.8 

0.3 

1 . 1 

0.8 

1.1 

5992 

Florists --— -- 

(d) 

30. 9 

20.0 

(d) 

0.2 

0 . 1 

0.2 

0.3 

0,3 

5996 

Camera, photographic supply stores __ — _ _ 

(d) 

(d) 

-3.6 

(d) 

(D) 

“ 

(d) 

0 , 1 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels _ —-- — — 

(d) 

23.4 

12.5 

(X) 

(X) 

(X) 

(X) 

(X) 


783 

Motion picture theaters __ --— — 

(d) 

(d) 

11.9 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before nurnber denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 














































MAJOR RETAIL CENTERS 


Kansas City SMSA 49-11 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 —Continued 

B. Kansas City, Mo. 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 


m 

1963 

1958 


RETAIL STORES 

Total^__ ___________ 

-17.3 

12. 1 

18.1 

100.0 

100.0 

100. 0 

100.0 

100. 0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers. ___ ___ 

6.0 

-22.9 

-26.4 

3.2 

2.5 

3.2 

4.6 

4. 1 

6.6 

5251 

Hardware stores _— .. .. _ _ 

(d) 

-1.4 

1.6 

(D) 

(D) 

0.6 

0.7 

0.8 

0.9 

52 ex. 5251 

Other _ _ 

(d) 

-26.5 

-30.7 

(d) 

(D) 

2.6 

3.9 

3.3 

5.7 

53 part® 

General merchandise group stores’'3 __ 

-18.9 

35.4 

46.0 

32.5 

33. 1 

19. 1 

15.8 

14.8 

12.0 

531 

Department stores _ —_ _ __ 

-13.2 

50.9 

67.1 

29.7 

28.3 

16.7 

12.4 

12. 1 

8.6 

533 

Limited price variety stores __ 

(D) 

-9.4 

8.0 

(d) 

(d) 

1.4 

1.5 

1.5 

1.6 

539 

Miscellaneous general merchandise stores_ 

(d) 

43.4 

-20.8 

(d) 

(D) 

1.0 

1.9 

1.2 

1 .8 

54 

Food stores _____ _ _ 

-31.5 

4.7 

j 

8.9 

1.7 

2. 1 

20.0 

21.5 

23.0 

24.9 

55 ex. 554 ! 

Automotive dealers_ __ _ 

(D) 

26.9 

39.5 

(D) 

3. 9 

18.3 

16. 1 

21.1 

17.9 

55 pt. (554) 

Gasoline service stations __ __ ^ _ 

(d) 

22.3 

28.3 

(d) 

0.4 

5.2 

4.8 

7.8 

7.2 

56 

Apparel, accessory stores’_ __ _ 

Men’s, boys’ apparel stores, custom tailors _ 

-21.3 

-1.3 

(d) 

24.5 

25.7 

8.6 

9.8 

6.4 

(D) 

561, 567 

22.1 

16.8 

13.8 

2.8 

1.9 

1.3 

1.2 

0. 9 

0.9 

562-3, 568 

Women’s clothing, specialty stores . __ 

-43.5 

-16.5 

-9.6 

9.2 

13.5 

3.7 

4.9 

2.5 

3.3 

562 

Women’s ready-to-wear stores^-- 

-24.2 

(d) 

-1 .0 

7.9 

8.6 

3.0 

(d) 

2. 1 

2 .4 

565 

Family clothing stores3__ .. _ 

11.7 

20.1 

29.6 

10.0 

7.4 

2.4 

2.2 

1. 9 

1.7 

566 

Shoe stores __ __ —_ 

(d) 

1.3 

2.0 

(d) 

(d) 

1.1 

1.3 

1.0 

1.1 

564, 569 

Other apparel, accessory stores- — 

(D) 

31.4 

(D) 

(d) 

(d) 

0. 1 

0. 1 

0.1 

(d) 

57 

Furniture, home furnishings, equipment stores- 

-26.9 

-17.3 

-0.1 

8.0 

9. 1 

4.2 

5.7 

4. 1 

4.8 

5712 

Furniture stores . —- 

-37.7 

-27.7 

-13.6 

2.8 

3.7 

1.6 

2.5 

1.5 

2.1 

5713-15, 19 

Other home furnishings stores_ . . 

-28.5 

-20.2 

19.8 

1.2 

1.4 

0.7 

0.9 

0. 7 

0.7 

572, 573 

Household appliance, radio, television, music 
stores - _ _ - - 

-16.1 

-5.0 

6.8 

4.0 

3. 9 

1.9 

2.3 

1. 9 

2.1 

58 

Eating, drinking places _ ...- 

8.0 

14.2 

18.2 

10.2 

7.8 

9.0 

8.5 

7.2 

7.2 

5812 

Eating places _ _ — _ -— . . 

4.3 

15.1 

22.0 

8.2 

6. 5 

6.8 

6.6 

5.7 

5.6 

5813 

Drinking places (alcoholic beverages)-- 

26.6 

11.3 

5-5 

2.0 

1.3 

2.2 

2.2 

1.5 

1 .7 

59 pt. (591) 

Drug stores, proprietary stores — . - 

-2.5 

0.7 

6.6 

4.6 

3. 9 

5.3 

5.9 

5. 1 

5.6 

59 ex. 591 

Other retail stores'*- -- 

-19.9 

13.9 

(d) 

11.3 

11.7 

7. 1 

7.0 

6.3 

(D) 

592 

Liquor stores _ . _ —-- — 

69.6 

54.1 

38.8 

0.5 

0.2 

1.8 

1.3 

1.5 

1 .3 

594 

Book, stationery stores _ - — 

-23.0 

-10.6 

-1.7 

1. 1 

1.2 

0.3 

0.4 

0.2 

0.3 

595 

Sporting goods stores, bicycle shops —- 

(D) 

-23.8 

-17.4 

(d) 

(d) 

0.2 

0.3 

0.2 

0.3 

597 

Jewelry stores- 

-28.7 

-16.0 

-11.8 

3.6 

4.2 

1,0 

1.4 

0.8 

1.1 

5992 

Florists- 

-12.0 

5.5 

20.0 

0.4 

0. 4 

0.4 

0.4 

0.3 

0.3 

5996 

Camera, photographic supply stores- 

(D) 

-6.7 

-3.6 

(d) 

(D) 

0.2 

0.2 

0. 1 

0.2 

7011 

SELECTED SERVICES 

Hotels, motels- 

8.0 

12.4 

25.5 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

(D) 

(d) 

11.9 

(X) 

(X) 

(x) 

(x) 

(X) 

(x) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending mxhine operators) part of SIC 53. 












































49-12 Kansas City SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

1963 



1958 

1963 

1958 

1963 

1958 



KANSAS CITY, KANS. 

KANSAS CITY, MO. 


RETAIL STORES 










TotaP -_ - -- 

39.1 

34.6 

3.6 

‘ 4.0 

16.5 

22.3 

9 -0 

12,8 


Lumber, building materials, hardware, farm equip- 










ment dealers- -- - 

16 .B 

12.5 

1.5 


2.5 

12.3 

7.1 

4.9 

5251 

Hardware stores--- - 

(D) 

(d) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 

Other - -- 

(D) 

(D) 

(D) 

' (D) 

(D) 

(D) 

(D) 

(D) 

53 part* 

General merchandise group stores’*^ --- 

68.8 

72.3 

3.9 

6.3 

28.0 

46.7 

19.7 

35,4 

531 

Department stores_ -__ 

(D) 

(D) 

(D) 

1 (D) 

29.3 

51.0 

22.0 

42.4 

533 

Limited price variety stores__ _ 

60.2 

(D) 

7.0 

1 11.2 

(D) 

(d) 

(d) 

(D) 

539 

Miscellaneous general merchandise stores _ 

(D) 

(D) 

(D) 

' (D) 

(D) 

(D) 

(D) 

(D) 

54 

Food stores __ _ 

11.6 

12.1 

0.9 

1.4 

1.4 

2.1 

0.7 

1.1 

55 ex. 554 

Automotive dealers __ __ 

-49-1 

45.4 

7.5 

7.6 

(D) 

5.3 

(D) 

2.6 

55 pt. (554) 

Gasoline service stations _ _ _ 

(D) 

5.2 

(D) 

0.6 

(d) 

1 .7 

(D) 

0.6 

56 

Apparel, accessory stores^_ _- _ _ 

78.7 

77.0 

5.1 

(d) 

46.9 

58.8 

34.2 

(d) 

561, 567 

Men’s, boys' apparel stores, custom tailors _ - 

(d) 

96.0 

7.2 

7.4 

36.7 

35.1 

28.5 

26,6 

562-3, 568 

Women’s clothing, specialty stores _ __- 

(D) 

95.0 

4.4 

4.1 

41.5 

61-3 

32.7 

52.3 

562 

Women's ready-to-wear stores^ — __ 

(d) 

(D) 

2.7 

5.3 

42-7 

(D) 

34.2 

44.7 

565 

Family clothing stores^_ __ _ 

58.0 

(d) 

4.5 

(D) : 

69.2 

74.3 

47 .9 

55.5 

566 

Shoe stores _ _ - - 

83.4 

73.7 

5.7 

6.2 i 

(d) 

(D) 

(D) 

(D) 

564, 569 

Other apparel, accessory stores__ 

(D) 

(D) 

7.6 

(D) 

(D) 

(D) 

(D) 


57 

Furniture, home furnishings, equipment stores_ 

52.7 

54.4 

7.1 

6.5 

31.4 

35.5 

17.5 

23.9 

5712 

Furniture stores ___ _ 

61.5 

66.1 

10 .0 

10.0 

29.2 

33.9 

16.6 

23,0 

5713-15, 19 

Other home furnishings stores__ 

(d) 

45.2 

(D) 

2,4 

30.2 

33.7 

15.5 

26,0 

572, 573 

Household appliance, radio, television, music 










stores __ _ _ ___ _ 

(d) 

39.8 

(D) 

4.4 

33.6 

38.0 

19.0 

24,2 

58 

Eating, drinking places---- 

15.8 

12.7 

1.1 

1 .2 

18.6 

19.7 

12.6 

13.8 

5812 

Eating places ____ 

(D) 

14.1 

(D) 

1.3 

19.7 

21.7 

12.8 

15.0 

5813 

Drinking places (alcoholic beverages) __ - 

m 

8.1 

(d) 

0 .7 

15.2 

13.4 

12.0 

10,0 

59 pt. (591) 

Drug stores, proprietary stores__ _ 

(D) 

55.6 

(D) 

6.4 

14.1 

14.6 * 

8.1 

8.9 

59 ex. 591 

Other retail stores’* — ___ ___ 

38.5 

39.0 

2.7 

(D) 

26.0 

37 .0 

16.0 

(o) 

592 

Liquor stores - ____ _ __ 

(D) 

9.3 

(D) 

1.6 

4.6 

4.2 

3.1 

2,5 

594 

Book, stationery stores_ _ _ .. 

(D) 

(D) 

(D) 

(D) 

56.4 

65.4 

42.6 

54.4 

595 

Sporting goods stores, bicycle shops _ _ 

(D) 

(D) 

(D) 

(D) 

(d) 

(D) 

(D) 

(D) 

597 

Jewelry stores__ __ 

67.8 

86.6 

24.1 

10.7 

57.8 

68.2 

40.9 

50,6 

5992 

Florists - __— - 

(d) 

31.5 

(d) 

2 .7 

20 .0 

24.0 

12.0 

16.3 

5996 

Camera, photographic supply stores__ 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(d) 

(D) 


SELECTED SERVICES 









7011 

Hotels, motels _ --- 

(D) 

(D) 

(d) 

(D) 

64.0 

66.6 

51 .0 

59.2 

783 

Motion picture theaters - 

(D) 

(D) 

(D) 

(d) 

(d) 

(D) 

(D) 

28.3 


^Standard Notes; - Represents zero, (0) Withheld'to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 

















































TABLE 6 Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as "Blue Ridge Center" and establishments in the area bounded by: U.S. Hwy. 40 East, east side of Blue Ridge Blvd., 

43rd, and Sterling Ave. {Kansas City and Independence city, Jackson Co., Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number- 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 - 


38 

26 548 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 




$ 1 , 000 — 


.$ 1 , 000 - 


8 

3 791 


19 

21 346 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


11 

2 

5 

4 

4 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


_ 11 

$1,000— 1 411 

Number of 
estab- 
lishments 


Retail stores, total- 38 


All other stores: 

Number_ 

Sales_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 1 

Hardware stores_ 

Other_ 1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 


2 

3 

3 

2 


59 ex. 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


6 592 

2 594 

2 595 

2 597 
5992 

3 5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


4 

1 


1 


MRC No. 2. Includes the planned center known as "Country Club Plaza" and establishments in the area bounded by 46th St. Ter., J.C. Nichols Pkwy., Ward Pkwy., 

Jefferson, 47th, and Pennsylvania Ave. (Kansas City, Jackson Co., Mo.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Niimhftr 

69 

55 ex. 554 

Aiitnmntivft rlpaler*; 



Sales _ _ ___ _$1,000— 

51 848 







55 pt. (554) 

Gasoline service stations _ _ _ -_ 

2 

54, 58, 591 

Convenience goods stores: 






Numhftr 

16 

56 

Apparel, accpssory storps 

33 


Sales ___$1,000- 

9 348 

561, 567 

Men's, boys' apparel stores, custom tailors 

5 




562-3, 568 

Women's clothing, specialty stores __ 

19 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ — 

9 


Niimhftr 

44 

565 

Family clothing .storps . _ 

1 


Saips .$i,nnn 

37 338 

566 

Shop stores 

6 




564, 569 

Other apparel, accessory stores _ __ _ 

2 

52. 55, 

All other stores: 





59 ex. 591 

Number_ _ __— 

29 

57 

Furniture, home furnishings, equipment stores_ 

5 


$],000 

5 162 

5712 

Furniture storp.s 

1 



Number of 

5713-15, 19 

Other home furnishings stores _ _ _ _ _ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ ___ __ 

2 


Rpf^il total 

89 

58 

Eating, drinking places 

3 




5812 

Eating places - —__ _ — 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — _ 

1 


ment dealers ^ __ __ — 

2 




5251 

HardwafP 

- 

59 pt. (591) 

Drug stores, proprietary stores 

3 

52 ex. 5251 

Other _ _ - - 

2 






59 ex. 591 

Other retail stores _ ___ 

25 

53 part 

General merchandise group stores___ 

6 

592 

Liquor store.s _ 

1 

531 

Department stPres_- __ 

2 

594 

Book, stationery stores 

3 

533 

Limited price variety stores___ __ 

2 

595 

Sporting goods stores, bicycle shops 

1 

539 

Miscellaneous general merchandise stores_— 

2 

597 

Jewelry stores 

3 




5992 

Florists _ __ . 

1 

54 

Food stores _ 

5 

5996 

Camera, photographic supply stores 

1 







Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963-c ontinued 


MRC No. 3. Includes the planned center known as "Mission Shopping Center" and establishments in the area bounded by 58th, Roeland Dr., Johnson Dr.,Roe Ave.. 

Rock Creek Dr., Nall Ave., Martway and Lamar Ave. (Johnson Co., Kans.) 


SIC code 


Kind of business 


Retail stores, total: 

Number - 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales- 


.$ 1 , 000 -. 


.$ 1 , 000 — 


.$ 1 , 000 — 


.$ 1 , 000 - 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

103 

55 ex. 554 

Automotive Dealers __ _ _ _ - - - 

5 

27 615 





55 pt. (554) 

Gasoline service stations_ _ - - — 

8 

30 

56 

Apparel, accessory stores --— -- 

13 

7 608 

561,567 

Men's, boys’ apparel stores, custom tailors — — 

3 


562-3, 568 

Women’s clothing, specialty stores — . — 

5 


562 

Women's ready-to-wear stores -- 

5 

33 

565 

Family clothing stores - - - — 

- 

11 038 

566 

Shoe stores __ — - 

3 


564, 569 

Other apparel, accessory stores _ —- 

2 

40 

57 

Furniture, home furnishings, equipment stores - 

13 

8 969 

5712 

C?! OIK 1 Q 

Furniture stores —- 

fiirnScHincrc 

1 

3 

Number of 

o/io-io, Jiy 

\jiner norfic lurriiMiiiigo sluico ————i 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores - 

9 

103 

58 

Eating, drinking places - 

13 


5812 

Eating places _ 

12 

A 

5813 

Drinking places (alcoholic beverages) - 

1 

O 

2 

ii 

59 pt. (591) 

Drug stores, proprietary stores _ — — - — 

6 


59 ex. 591 

Other retail stores_ 

21 

7 

592 

Liquor stores- 

3 

2 

594 

Book, stationery stores_ 

1 

3 

595 

Sporting goods stores, bicycle shops- 

1 

2 

597 

Jewelry stores_ 

3 


5992 

Florists - 

2 

11 

5996 

Camera, photographic supply stores- 

1 


MRC No. 4. Includes the planned center known as "Truman Corners" and establishments in the area bounded by Blue Ridge Blvd., U.S. Hwy. 71 S. and 125th St. 

(Grandview, Jackson Co., Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


32 

14 089 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales-$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ 

Hardware stores_ 

Other _ 


55 pt, (554) 


Gasoline service stations 


6 

6 158 


19 
6 467 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


7 

1 464 

Number of 
estab¬ 
lishments 


32 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores- 


1 

11 

1 

3 

5 

1 

4 

1 

1 

2 

1 

1 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


4 592 

2 594 

2 595 

•“ 597 

5992 
4 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_•_ 

Camera, photographic supply stores 


3 


1 

1 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 5. Includes the establishments in the area bounded by: E. 30th, Forest Ave., E. Armour Blvd. and Harrison. (Kansas City. Mo.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000_ 


Automotive Dealers 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales-$1,000-. 


55 pt. (554) Gasoline service stations 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000- 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages). 


59 pt, (591) Drug stores, proprietary stores . 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops . 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores . 


MRC No. 6. Includes the planned center known as "Prairie Village Shopping Center" in the area bounded by Prairie Ln., east side of Mission Rd., W. 71st, 

and Tomahawk Rd. (Johnson Co., Kans.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000. 


Automotive dealers . 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000. 


55 pt. (554) Gasoline service stations 


53 part, 56, 57 Shopping goods stores: 

Number- 

Sales_$1,000. 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stdres_ 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _■_ 

Camera, photographic supply stores 




Rpnmspnk 7Pfn Wilhheld tn avoid r1i<irln<;iirp Nntavailahip 
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TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 7. Includes the establishments on Main from 31st St. to 33rd St.; on Wyandotte from 31st St. to Linwood Blvd,; on 31st St, from Walnut to 

Wyandotte; and on Linwood Blvd. from Main to Wyandotte. (Kansas City, Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 --. 


28 
4 899 


55 ex. 554 


Automotive Dealers 


55 pt, (554) 


Gasoline service stations 


2 


.$l,000-_ 


$ 1 , 000 -. 


14 
1 535 


5 

2 305 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


52, 55. 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000- 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


9 

1 059 

Number of 
estab¬ 
lishments 


28 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

2 

1 

1 

11 

4 

7 

1 


59 ex. 591 


Other retail stores 


5 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 592 

1 594 

- 595 

597 

5992 

2 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists - 

Camera, photographic supply stores 


1 


1 


MRC No. 8. Includes the planned center known as “Antioch Center" and establishments in the area bounded by Chouteau Dr., south side of Vivien Rd., 

Wabash Ave., 51st N. and west side of Antioch Rd. (Kansas City, Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


58 

15 955 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


16 
7 123 


25 
6 239 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


17 
2 593 

Number of 
estab¬ 
lishments 


58 


3 

1 

2 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


14 

2 

6 

6 

5 

1 

5 
1 

4 

6 

5 
1 

3 


53 part 
531 
533 
539 


General merchani^iise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 

6 592 

1 594 

2 595 

3 597 
5992 

7 5996 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


8 

1 

1 

2 

1 



















































































MAJOR RETAIL CENTERS 


Kansas City SMSA 49-17 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 9. Includes establishments on E. New Hwy. 40 from Marsh Ave. to Hunter Ave, (Kansas City, Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number- 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab' 
lishments 


.$ 1 , 000 ... 


15 
7 30^ 


55 ex. 554 


Automotive Dealers 


8 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


3 

(d) 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000__ 


3 

(D) 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


9 

3 034 

Number of 
estab- 
lishments 


15 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 

1 


1 

1 


53 part 
531 
533 
539 

54 


59 ex. 591 


Other retail stores 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 

Food stores_ 


1 592 

1 594 

- 595 

- 597 
5992 

2 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


MRC No. 10. Includes the planned center known as “Lincoln Mall" and establishments in the area bounded by 85th, Ward Parkway, 89th and State Line Rd. 

(Kansas City, Mo.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number____ 

41 

55 ex. 554 

Autnmntive dA;)lpr<; 

- 


Sales. _ _ __$1,000-. 

21 531 







55 pt. (554) 

Gasoline service stations __ __ _ 

2 

54, 58, 591 

Convenience goods stores: 






Number.. __ 

7 

56 

Apparel, accessory stores 

15 


Sales ... _$1,000 . 

4 101 

561, 567 

Men's, boys’ apparel stores, custom tailors __ 

3 




562-3, 568 

Women's clothing, specialty stores _ . _ „ ._ 

7 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ __ 

6 


Number 

22 

565 

Family clothing stores 

— 


Sales ... ___$1,000.. 

15 824 

566 

Shoe stores 

4 




564, 569 

Other apparel, accessory stores_ _ 

1 

52, 65, 

All other stores: 





59 ex. 591 

Number.. ___ _ 

12 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales _ _ __ _..$1,000— 

1 606 

5712 

Furniture stores 

1 



Number of 

5713-15, 19 

Other home furnishings stores __ .. __ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ __ 

2 


Retail stores, total .. _ 

41 

58 

Eating, drinking places 

4 




5812 

Eating places__ _ __ ___ 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

- 


ment dealers ____ 

1 




5251 

Hardware stores___ _ _ 

- 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other ___ _ 

1 






59 ex. 591 

Other retail stores ... _ 

9 

53 part 

General merchandise group stores__ 

4 

592 

Liquor stores 


531 

Department stores ____ 

2 

594 

Book, stationery stores 

1 

533 

Limited price variety stores . __- 

1 

595 

Sporting goods stores hiryrle shops 

_ 

539 

Miscellaneous general merchandise stores- 

1 

597 

Jewelry stores 

2 




5992 

Florists _ . ___ _ ___ 

- 

54 

Food stores ___ ._ _ _ 

2 

5996 

Camera, photographic supply stores - . _ _ 

1 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 11. Includes the establishments on E. Hwy. 50 (Blue Pkwy.) from Elmwood Ave. to Indiana Ave. (Kansas City, Mo.) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

— 

SIC code 

Kind of business 

Retail stores, total: 




Number _ 

12 

55 ex. 554 

Automotive Dealers —-- — — - — 

Sales ___— —$1,000„ 

4 472 





55 pt. (554) 

Gasoline service stations _ _ 

Convenience goods stores: 




Number__- - -_ 

2 

56 

Apparel, accessory stores — - - — 

Sales_-_ - - —$1,000— 

0 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 



562-3, 568 

Women’s clothing, specialty stores _ 

Shopping goods stores: 


562 

Women’s ready-to-wear stores -- - 

Number _ 

1 

565 

Family clothing stores -- -- 

Sales_ - -$1,000— 

0 

566 

Shoe stores ---- 



564, 569 

Other apparel, accessory stores- -- 

All other stores: 




Number__ _- - - - - 

9 

57 

Furniture, home furnishings, equipment stores- 

Sales_ - -$1,000— 

683 

5712 

Furniture stores — - - 


Number of 

5713-15, 19 

Other home furnishings stores_ _— 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores — -- - - 

Retail stores, total — _ — -- 

12 

58 

Eating, drinking places ___ __ 



5812 

Eating places - — _ - — —- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- _ 

ment dealers — __ — -- _ — 

1 



Hardware stores — - — —- — 

- 

59 pt. (591) 

Drug stores, proprietary stores _ — 

Other ___ _ 

1 





59 ex. 591 

Other retail stores_ 

General merchandise group stores_ - - 

1 

592 

Liquor stores- 

Department stores -- __- __ — 

1 

594 

Book, stationery stores- 

Limited price variety stores — -- --- 

- 

595 

Sporting goods stores, bicycle shops-- -- 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores- 



5992 

Florists _ 

Food stores__— - — — _ _ 

2 

5996 

Camera, photographic supply stores - -- 


Number o1 
estab¬ 
lishments 


MRC No. 12. Includes the planned center known as ‘The Landing" and establishments in the area bounded by north side of E. 63rd, The Paseo, E. Meyer Blvd., 

and Troost Ave, (Kansas City, Mo.) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000^- 


5251 

52 ex. 5251 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_ 


-$ 1 , 000 - 


Retail stores, total 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 


31 55 ex. 554 

11 748 

55 pt. (554) 
7 56 

1 369 561,567 

562-3. 568 
562 
15 565 

9 349 566 

564, 569 

9 57 

1 030 5712 

Number of 

estab- 572,573 
lishments 

31 58 

5812 

5813 

2 

1 59 pt. (591) 

1 

59 ex. 591 
4 592 

1 594 

1 595 

2 597 
5992 

9 5996 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores--- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops . 

Jewelry stores_ 

Florists _•_ 

Camera, photographic supply stores . 






















































































MAJOR RETAIL CENTERS 


Kansas City SMSA 49-19 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 13. Includes establishments on Armour Rd. from Howell SI to Swift St. on Swift St. from E. 18th Ave. to E. 21st Ave. and on E. 19th Ave. from Swift St. to Erie St. 

(North Kansas City, Clay Co., Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab* 
tishments 


$ 1 , 000 — 


32 

13 407 


55 ex, 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 _.- 


$ 1 , 000 — 


8 

5 437 


13 
6 591 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


11 
1 379 
Number of 
estab¬ 
lishment 


32 

3 

1 

2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


2 


6 

1 

1 

1 

1 

2 

1 

4 

1 

3 

2 

2 


3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


3 

2 

1 


54 


Food stores 


3 


59 ex. 591 


Other retail stores 


6 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

2 

1 


MRC No. 14. Includes the establishments on W. 63rd St. from Ballentine to King extended (108 0 0 - 11200 blocks). (Johnson Co., Kansas.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$1,000— 7 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


13 

959 


55 ex. 554 


Automotive dealers 


54, 58. 591 


Convenience goods stores: 

Number_ 

Sales_$1,000-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


2 56 

(D) 561,567 

562-3, 568 
562 
4 565 

2 077 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


7 

(D) 
Number of 
estab- 
lishments 

13 


2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


3 

2 

1 


1 


1 


59 ex. 591 


Other retail stores 


2 


53 part 
531 
533 
539 


General merchanijlise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

- 597 

5992 
1 5996 


Liquor stores_ 1 

Book, stationery stores_ 

Sporting goods stores, bicycle shops_ 

Jewelry stores___ 

Florists __ 

Camera, photographic supply stores_ 






















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 15. Includes establishments in the area bounded by Truman Rd., Lynn, Kansas Ave., Osage, Lexington Ave., and Spring. (Independence city,Jackson Co., Mo.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales _ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


72 

11 164 


55 ex. 554 


Automotive Dealers 


3 


55 pt. (554) 


Gasoline service stations 


3 


.$ 1 , 000 __ 


.$ 1 , 000 .. 


14 

2 011 


27 
6 030 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


13 

1 

3 

3 

2 

6 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores; 

Number_ 

Sales _$1,000_- 


Retail stores, total 


31 
3 123 

Number of 
estab¬ 
lishments 


72 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 2 

Other_ S 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


10 

2 

2 

5 

9 

6 
3 

3 


59 ex. 591 


Other retail stores 


18 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


5 592 

2 594 

2 595 

1 597 
5992 

2 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


2 

2 

3 

1 

1 


MRC No. 16. Includes the establishments on E. Hwy. 50 from Hunter Ln. to Maple and on E. Gregory Rd. from Elm to Hunter Ln. (Raytown, Jackson Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _. 


22 

13 452 


55 ex. 554 


Automotive dealers 


3 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000.. 


7 

9 205 


4 

2 345 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales _$1,000.. 


Retail stores, total 


11 

1 902 

Number of 
estab- 
lishments 


22 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


2 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564,569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

1 


1 

1 

1 


3 

3 

1 


53 part 
531 
533 
539 


General merchan^lise group stores_ 

Department stdres_ 

Limited price variety stores __ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

- 597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_..._ 

Camera, photographic supply stores 


Standard Notes: - Reoresents zero. Withheld to avoid disrlnRnre Nnt auaiiahip 
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Knoxville SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

1 Payroll, 
entire 
year 

($1000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

1 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^..-.. 

257 

83 074 

13 090 

4 461 

292 

75 892 

11 667 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers __ _ ____ __ 

4 

684 

218 

51 

7 

2 249 

453 

5251 

Hardware stores_ —_ — _ 

1 

(D) 

(D) 

ID) 

3 

<D) 

ID) 

52 ex. 5251 

Other_ _ 

3 

(D) 

ID) 

ID) 

4 

<D) 

(D) 

53 part' 

General merchandise group stores^____ 

18 

36 360 

6 308 

2 507 

17 

34 715 

5 840 

531 

Department stores__ _ > __ 1 

4 

(D) 

ID) 

(D) 

5 

(D) 

ID) 

533 

Limited price variety stores « _ - -_! 

6 

3 318 

619 

320 

7 

3 782 

651 

539 

Miscellaneous general merchandise stores__ 

6 

(D) 

(0) 

(0) 

5 

(D) 

ID) 

54 

Food stores__ _ __ __ __ _ 

15 

1 853 

193 

64 

21 

2 544 

204 

55 ex. 554 

Automotive dealers _ ___ _ _ _ _ __ 

10 

15 072 

1 413 

277 

14 

11 725 

1 183 

55 pt. (554) 

Gasoline service stations______ 

9 

695 

81 

30 

9 

823 

87 

56 

Apparel, accessory stores_ _ 

49 

7 066 

1 157 

345 

68 

i 

8 866 

1 203 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

10 

(D) 

ID) 

10) 

12 

1 684 

87 

562-3, 568 

Women's clothing, specialty stores ___ 

18 

2 154 

316 

119 

21 

j 2 504 

309 

562 

Women’s ready-to-wear stores^ —__ _ 

9 

1 833 

273 

98 

13 

2 205 

263 

565 

Family clothing stores^__ 

6 

(D) 

ID) 

ID) 

13 

(D> 

ID) 

566 

Shoe stores ____ 

15 

1 543 

223 

71 

20 

2 101 

289 

564, 569 

Other apparel, accessory stores___ 


- 

- 

- 

2 

(D) 

(D) 

1 

57 

Furniture, home furnishings, equipment stores_ 

i 22 

6 824 

1 237 

291 

22 

2 448 

394 

5712 

Furniture stores_____ 

1 13 

5 933 

1 055 

232 

14 

(D) 

ID) 

5713-15, 19 

Other home furnishings stores_ __ 

2 

(D) 

ID) 

ID) 

2 

(D) 1 

ID) 

572, 573 

Household appliance, radio, television, music 









stores - __ __ 

7 

ID) 

ID) 

ID) 1 

6 

518 

105 

58 

Eating, drinking places - _ _- _ 

50 

3 580 

831 

362 

67 

4 045 

948 

5812 

Eating places__ _ _ __ 

' 40 

3 275 

' 812 

350 

55 

3 696 

911 

5813 

Drinking places (alcoholic beverages) __ 

10 

305 

19 

12 

12 

349 

37 

59 pt. (591) 

Drug stores, proprietary stores__ ___ 

8 

3 372 

494 

162 

10 

2 282 

403 

59 ex. 591 

Other retail stores^__ 

72 

7 568 1 

1 158 

372 

57 

6 195 

952 

592 

Liquor stores_ __ 

9 

940 

54 

20 

1 

ID) 

(D) 

594 

Book, stationery stores_____ 

5 

(D) 

ID) 

(D) 

1 

(D) 

ID) 

595 

Sporting goods stores, bicycle shops __ _ 

1 

(D) 

ID) 

ID) 

3 

(D ) 

ID) 

597 

Jewelry stores_ _ --- __ 

9 

2 446 

346 

118 

15 

2 018 

382 

5992 

Florists __ __-_— - _ 

6 

847 

342 

94 

5 

837 

172 

5996 

Camera, photographic supply stores --- 

- 

- 

- 

- 

2 

ID) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels____ 

11 

2 773 

961 

741 

9 

1 972 

660 

783 

Motion picture theaters_-___ 

3 

(0) 

(D) 

(D) 

3 

705 

171 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may Include data for "nonemployer'’ establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (I.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered In any of the lines below. 







































MAJOR RETAIL CENTERS 


Knoxville SMSA 50-5 


TABLE 2. The City: 1963 and 1958 


SIC code 

Kind of business 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1000) 

Payroll, 

entire 

year 

($1000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ _ 

i 428 

274 838 

33 000 

11 015 

1 465 

230 375 

CD) 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ ____ 

73 

12 839 

1 859 

405 

76 

13 868 

L ®21 


Hardware stores—___ 

23 

(D) 

139 

(D) 

26 

3 336 

488 

52 ex. 5251 

Other_ ____ _ 

50 

(D> 

1 720 

(D) 

50 

10 532 

1 433 

53 part* 

General merchandise group stores^ _ _ 

54 

60 253 

9 437 

3 666 

45 

50 599 

8 066 

531 

Department stores ___ _ 

8 

(D) 

7 969 

(D) 

7 

41 949 

6 769 

533 

Limited price variety stores _ 

24 

5 439 

920 

463 

21 

5 444 

874 

539 

Miscellaneous general merchandise stores _ __ 

22 

(D) 

548 

<D) 

17 

3 206 

423 

54 

Food stores_ _ __ _ 

242 

49 081 

3 497 

1 253 

308 

53 748 

3 136 

55 ex. 554 

Automotive dealers ___ _ 

105 

58 787 

5 314 

1 167 

107 

' 39 652 

3 899 

55 pt. (554) 

Gasoline service stations _ _ . _ _ 

184 

16 632 

1 507 

557 

193 

14 739 

1 391 

56 

Apparel, accessory stores_ 

109 

12 111 

1 740 

542 

no 

11 431 

1 519 

561, 567 

Men's, boys' apparel stores, custom tailors_ 

22 

(D) 

(D) 

(D) 

19 

(D) 

(D) 

562-3, 568 

Women’s clothing, specialty stores_ 

34 

(D) 

(D) 

(D) 

38 

3 348 

404 

562 

Women's ready-to-wear stores^__ _ 

25 

3 660 

490 

160 

24 

2 899 

CD) 

565 

Family clothing stores^__ _ __ 

10 

2 835 

538 

136 

19 

(D) 

CD) 

566 

Shoe stores_ __ 

40 

2 639 

318 

110 

26 

2 413 

335 

564, 569 

Other apparel, accessory stores_ 

3 

186 

21 

8 

8 

(D) 

CD) 

57 

Furniture, home furnishings, equipment stores_ 

94 

14 818 

2 289 

569 

94 

9 032 

1 454 

5712 

Furniture stores __ _ _ 

41 

9 396 

1 594 

381 

40 

5 095 

810 

5713-15, 19 

Other home furnishings stores__ 

12 

955 

137 

32 

16 

924 

157 

572. 573 

Household appliance, radio, television, music 









stores__ __ 

41 

4 467 

558 

156 

38 

3 013 

487 

58 

Eating, drinking places __ ___ 

239 

14 799 

3 058 

1 504 

264 

11 963 

2 596 

5812 

Eating places__- __ 

188 

13 525 

2 956 

1 444 

221 

10 897 

2 483 

5813 

Drinking places (alcoholic beverages)_- 

51 

1 274 

102 

60 

43 

1 066 

113 

59 pt. (591) 

Drug stores, proprietary stores_ 

48 

9 772 

1 438 

450 

58 

7 375 

1 139 

59 ex. 591 

Other retail stores'* --- 

280 

25 746 

2 861 

902 

210 

17 968 

CD) 

592 

Liquor stores-- - 

62 

8 495 

549 

154 

18 

1 938 

101 

594 

Book, stationery stores-- -- _ 

10 

622 

52 

26 

5 

{□) 

CD) 

595 

Sporting goods stores, bicycle shops 

7 

(D) 

(D) 

(D) 

10 

CD) 

CD) 

597 

Jewelry stores_— - 

17 

2 694 

387 

134 

17 

(D) 

CD) 

5992 

Florists -- - - 

25 

1 520 

432 

130 

20 

1 216 

238 

5996 

Camera, photographic supply stores — - 

2 

(D) 

(D) 

(D) 

3 

CD) 

CD) 


SELECTED SERVICES 








7011 

Hotels, motels ---- - 

46 

<D) 

(D) 

(0) 

35 

CD) 

CD) 

783 

Motion picture theaters _—-- 

10 

_L 

(D) 

(D) 

(D) 

12 

CD) 

CD) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers fi.e.. mail order, direct selling, merchandise vending machine ooerators) oart of SIC 53. 




































50-6 


Knoxville SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish' 

merits 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

■ 



RETAIL STORES 









Total’____— 

2 765 

452 138 

49 894 

16 943 

2 900 

347 540 

37 644 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_—_ 

148 

24 067 

2 901 

700 

151 

19 880 

2 544 

5251 

Hardware stores- - 

50 

3 595 

345 

124 

61 

5 078 

683 

52 ex. 5251 

Other__ _ 

98 

20 472 

2 556 

576 

90 

14 802 

1 861 

53 part* 

General merchandise group stores^ --- 

105 

75 302 

11 351 

4 438 

111 

60 075 

9 264 

531 

Department stores _ ____ 

12 

56 607 

8 952 

3 317 

11 

46 052 

7 427 

533 

Limited price variety stores „ __ 

45 

9 147 

1 423 

697 

37 

(D) 

(D) 

539 

Miscellaneous general merchandise stores __ __ 

48 

9 548 

976 

424 

39 

(D) 

(D> 

54 

Food stores _ ____ 

598 

108 089 

6 946 

2 478 

698 

91 418 

4 961 

55 ex. 554 

Automotive dealers___ 

206 

87 304 

7 954 

1 754 

205 

59 296 

5 585 

55 pt. (554) 

Gasoline service stations --- __ _ 

441 

37 090 

3 088 

1 207 

455 

30 429 

2 565 

56 

Apparel, accessory stores _ ___ _____ 

160 

17 108 

2 372 

817 

163 

14 844 

1 905 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

27 

3 172 

437 

157 

26 

1 996 

257 

562-3, 568 

Women's clothing, specialty stores___ 

51 

5 466 

711 

259 

51 

4 157 

497 

562 

Women’s ready-to-wear stores^--__ ___ 

41 

5 096 

669 

239 

36 

3 699 

440 

565 

Family clothing stores^ _ -- 

23 

4 457 

730 

229 

33 

5 034 

696 

566 

Shoe stores __ _ ___ — -- 

53 

3 677 

456 

154 

41 

3 137 

412 

564, 569 

Other apparel, accessory stores ^_ _ _ 

6 

336 

38 

18 

10 

520 

43 

57 

Furniture, home furnishings, equipment stores_ 

178 

22 397 

3 233 

826 

183 

14 629 

2 238 

5712 i 

Furniture stores__ _ _ 

83 

13 689 

2 192 

538 

75 

8 657 

1 337 

5713-15, 19 

Other home furnishings stores_ _ 

23 

1 752 

266 

61 

24 

1 309 

225 

572, 573 

Household appliance, radio, television, music 









stores _____ 

72 

6 956 

775 

227 

84 

4 663 

676 

58 

Eating, drinking places--- 

411 

25 043 

5 287 

2 577 

474 

18 936 

3 863 

5812 

Eating places_____ 

333 

23 070 

5 103 

2 476 

389 

16 765 

3 651 

5813 

Drinking places (alcoholic beverages) __ 

78 

1 973 

184 

101 

85 

2 171 

212 

59 pt. (591) 

Drug stores, proprietary stores_____ 

107 

19 946 

2 935 

917 

104 

13 395 

2 030 

59 ex. 591 

Other retail stores'* -_ _ ___ 

411 

35 792 

3 827 

1 229 

356 

24 638 

2 689 

592 

Liquor stores_ ____ __ 

79 

9 474 

595 

170 

36 

2 537 

129 

594 

Book, stationery stores____— 

13 

674 

57 

29 

7 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops -- __ 

21 

1 935 

203 

58 

20 

1 776 

163 

597 

Jewelry stores_ _ 

29 

3 905 

530 

187 

29 

2 543 

486 

5992 

Florists __ _— 

42 

2 404 

557 

183 

35 

1 829 

316 

5996 

Camera, photographic supply stores- 

4 

238 

38 

13 

4 

(D) 

(D) 


SELECTED SERVICES 








7011 

Hotels, motels _ -- 

101 

5 495 

1 448 

998 

117 

4 551 

1 155 

783 

Motion picture theaters _ __ — __ _ —- 

22 

(0) 

(D) 

(D) 

37 

(D) 

(D) 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. *^1958 data revised. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Knoxville SMSA 50- 7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 


m 

1963 

1958 


RETAIL STORES 

Total’_ 

9.5 

-1 

19.3 

30. 1 

100.0 

100.0 

100.0 

100,0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers____ __ 

-69.6 

-7.4 

21.1 

0.8 

3.0 

4.7 

6.0 

5.3 

5.7 

5251 

Hardware stores__ _ 

(d) 

(D) 

-29.2 

(d) 

(d) 

(D) 

1.4 

0.8 

1.5 

52 ex. 5251 

Other_ _ 

(d) 

(d) 

58.3 

(d) 

(d) 

(d) 

4,6 

4.5 

4.3 

53 part" 

General merchandise group stores'’^-- ___ 

i|.7 

19. 1 

25.3 

43.8 

45.7 

21.9 

22.0 

16.7 

17.3 

531 

Department stores____ __ 

(d) 

(D) 

22.9 

(d) 

(d) 

(D) 

18.2 

12.5 

13. 3 

533 

Limited price variety stores __ ___ 1 

-12.3 

-0. 1 

(d) 

4.0 

5.0 

2. 0 

2,4 

2.0 

(d) 

539 

Miscellaneous general merchandise stores __' 

(D) 

(d) 

(d) 

(d) 

(d) 

(D) 

1.4 

2.1 

(D) 

54 

Food stores-- __ ___ __ - 

-27.2 

-8.7 

18.2 

2.2 

3.4 

17.9 

23. 3 

23.9 

26.3 

55 ex. 554 

Automotive dealers _ _ ___ 

28.5 

48.3 

47.2 

18. 1 

15.4 

21,4 

17,2 

19.3 

17. 1 

55 pt. (554) 

Gasoline service stations___ __ 

-15.6 

12.8 

21,9 

0.8 

1.1 

6.1 

6.4 

8.2 

8.8 

56 

Apparel, accessory stores V __ __ _ 

-20.3 

5.9 

15.3 

8.5 

11.7 

4.4 

5.0 

4.8 

4.3 

561, 567 

Men's, boys’ apparel stores, custom tailors 

(D) 

(D) 

58,9 

(d) 

0.9 

(d) 

(d) 

0.7 

0.6 

562-3, 568 

Women's clothing, specialty stores__ 

-14.0 

(d) 

31.5 

2.6 

3.3 

(d) 

1.5 

1.2 

1.2 

562 

Women's ready-to-wear stores^___ 

-16.9 

26.3 

37.8 

2.2 

2.9 

1.3 

1.3 

1. 1 

1. 1 

565 

Family clothing stores3__ __ 

(D) 

(d) 

“11.5 

(d) 

(d) 

i .0 

(D) 

1.0 

1.4 

566 

Shoe stores__- -- - 

i -26.6 

9.4 

17.2 

1.9 

2.8 

1.0 

1.0 

0.8 

0.9 

564, 569 

Other apparel, accessory stores - 

1 (D) 

(d) 

-35.4 


(d) 

0. 1 

(d) 

0. 1 

0. 1 

57 

Furniture, home furnishings, equipment stores- 

178.9 

64. 1 

53. 1 

8.2 

3.2 

5.4 

3.9 

5.0 

4.2 

5712 

Furniture stores __ 

(D) 

84.4 

58.1 

7. 1 

(d) 

3.4 

2.2 

3.0 

2. 5 

5713-15, 19 

Other home furnishings stores _ — 

(d) 

3.4 

33.8 

(d) 

(d) 

0.3 

0.4 

0.4 

0.4 

572, 573 

Household appliance, radio, television, music 
stores --- - - 

(D) 

48.3 

49.2 

(d) 

0.7 

1.6 

1.3 

1.5 

1.3 

58 

Eating, drinking places ----- 

-11.5 

23.7 

32.3 

4.3 

5.3 

5.4 

5.2 

5.5 

5.4 

5812 

Eating places __ _ _ _ — -- - -- 

-11.4 

24. 1 

37.6 

3.9 

4.9 

4. 9 

4.7 

5. 1 

4.8 

5813 

Drinking places (alcoholic beverages) - 

-12.6 

19.5 

-9.1 

0.4 

0. 5 

0.5 

0.5 

0.4 

0.6 

59 pt. (591) 

Drug stores, proprietary stores — __ - 

1 47.8 

32.5 

48. 9 

4.1 

3.0 

3,6 

3,2 

4.4 

3.9 

59 ex. 591 

Other retail stores'*-- -_ __ 

22.2 

43. 3 

45. 3 

9.1 

8.2 

9.4 

7.8 

7.9 

7. 1 

592 

Liquor stores —- - _ — - 

(D) 

338.3 

273.4 

1.1 

(d) 

3. 1 

0.8 

2. 1 

0.7 

594 

Book, stationery stores -- -- 

i (D) 

(D) 

(D) 

(d) 

(d) 

0.2 

(D) 

0. 1 

(D) 

595 

Sporting goods stores, bicycle shops --- 

! (D) 

(d) 

9.0 

(d) 

(d) 

(d) 

(d) 

0.4 

0.5 

597 

Jewelry stores _ — - -- 

21.2 

(d) 

53.6 

2.9 

2.7 

1.0 

(d) 

0.9 

0.7 

5992 

Florists ----- - —-- - 

1.2 

25.0 

31.4 

1.0 

1.1 

0.6 

0.5 

0.5 

0. 5 

5996 

Camera, photographic supply stores __ - - 

1 (D) 

(d) 

(d) 


(d) 

(d) 

(d) 

0. 1 

(d) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

40. 6 


20.7 

(X) 

(X) 

(X) 



(X) 

783 

Motion picture theaters- 

(d) 

(x) 

(d) 

(x) 

(X) 

(x) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. - Minus sign (-) before number denotes decrease. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 












































50-8 


Knoxville SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






TotaP_ — 

30.2 

32.9 

18.4 

21.8 

52 

Lumber, building materials, hardware, farm equipment dealers _ — 

5.3 

16.2 

2.8 

11.3 

5251 

Hardware stores- 

(d) 

(D) 

(d) 

(d) 

52 ex. 5251 

Other - 

(d) 

(d) 

(d) 

(d) 

53 part* 

General merchandise group stores *1 _ _ __ __ — — — ; 

60. 3 

68.6 

48.3 

57.8 

53 i 

Department stores _ — — — - - — -- - -- ’ 

(d) 

(d) 

(d) 

(d) 

533 

Limited price variety stores _ --- 

61.0 

69.5 

36. 3 

(d) 

539 

Miscellaneous general merchandise stores- — - - 

(d) 

(d) 

(d) 

(d) 

54 

Food stores-' 

3.8 

4.7 

1.7 

2.6 

55 ex. 554 

Automotive dealers- 

25.6 

29.6 

17.3 

19.8 

55 pt. (554) 

Gasoline service stations ----- 

4.2 

5.6 

1.9 

2.7 

56 

Apparel, accessory storesL-—--— _ 

58. 3 

77.6 

41.3 

59.7 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ __ _ --- 

(d) 

(D) 

ll>) 

34.3 

562-3, 568 

Women’s clothing, specialty stores_ __ _ _ 

(d) 

74.8 

39.4 

60.2 

562 

Women’s ready-to-wear stores^_— _ --- 

50. 1 

76. 1 

36.0 

5 9.6 

565 

Family clothing stores^ —-- -- - — - 

(d) 

(d) 

(d) 

(d) 

566 

Shoe stores __ _ __ _ — ---— __ - 

58.5 

87.1 

42.0 

67.0 

564, 569 

Other apparel, accessory stores ---- -— 


(d) 


(d) 

57 

Furniture, home furnishings, equipment stores --- 

46. 1 

27.1 

30.5 

16.7 

5712 

Furniture stores _ _ _____ 

63. 1 1 

(d) 

43.3 

(d) 

5713-15, 19 

Other home furnishings stores- - ----- 

(D) 1 

(D) 

(d) 

(d) 

572, 573 

Household appliance, radio, television, music stores_ 

(d) 

17.2 

(d) 

11. 1 

58 

Eating, drinking places — --- — --- 

24.2 

33.8 

14.3 

21.4 

5812 

Eating places____— — — - - 

24.2 

33.9 

14.2 

22.0 

5813 

Drinking places (alcoholic beverages) — --— _ 

23.9 

32.'T 

15.5 

16. 1 

59 pt. (591) 

Drug stores, proprietary stores- --- -- 

34.5 

30.9 

16.9 

17.0 

59 ex. 591 

Other retail stores^ _ __ ___ __ 

29.4 

34.5 

21.1 

25. 1 

592 

Liquor stores _ ___ __ -- 

11. 1 

(D) 

9.9 

(d) 

594 

Book, stationery stores-- _ _____ 

(d) 


{d) 

(d) 

595 

Sporting goods stores, bicycle shops- -— 

(d) 

Id) 

Id) 

(d) 

597 

Jewelry stores__ —-- _ _ 

90.8 

(d) 

62.6 

79.4 

5992 

Florists --- _ --— - 

55.7 

68.8 

35.2 

45.8 

5996 

Camera, photographic supply stores --—-- 

(d) 

(D) 


(d) 


SELECTED SERVICES 





7011 

Hotels, motels_ _ ____ _ _ 

(d) 

(d) 

50.5 

4.3. 3 

783 

Motion picture theaters -__ ___ 

Id) 

(d) 

(d) 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer'’ establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 






































TABLE 6. Other Major Retail Centers in the SMSA: 1963 



MRC No. 2. Includes the planned centers known as “Argonne Plaza" and “Western Plaza” and establishments in the area bounded by Oak Ridge Turnpike, Rutgers Ave., 
___ Washington and Tulane Ave. (Oak Ridge, Anderson Co.) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ _ 

45 

55 ex. 554 

Automotive dealers - --- __ ___ 

2 


Sales _$1,000-- 

14 933 







55 pt. (554) 

Gasoline service stations ____ 

4 

54. 58, 591 

Convenience goods stores: 






Number _ - -- -- _ 

7 

56 

Apparel, accessory stores - - —_ 

14 


Sales__ _$1,000— 

3 853 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

3 




562 3, 568 

Women’s clothing, specialty stores __ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores___ 

4 


Number__ - _-_ — 

23 

565 

Family clothing stores _ —_ __ 

1 


Sales __ _$1,000 _ 

8 601 

566 

Shoe stores - -___ __ _ 

5 




564, 569 

Other apparel, accessory stores __ 

- 

52, 5b, 

All other stores: 





59 ex. 591 

Number_ ___ 

15 

57 

Furniture, home furnishings, equipment stores_ 

3 


Sales _ _$1,000- 

2 479 

5712 

Furniture stores _ ___ 

2 



Number of 

5713-15, 19 

Other home furnishings stores __ 




estab’ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores ____ 

1 


Retail stores, total __— 

i 45 

58 

Eating, drinking places__—_ -_ 

2 




5812 

Eating places__ __ 

2 

52 

Lumber, building materials, hardware, farm equip- 

mpnt Hp$tlpr^ 

q 

5813 

Drinking places (alcoholic beverages) __ 


5251 

Hardware stores_ ___- 

1 

59 pt. (591) 

Drug stores, proprietary stores ___ 

3 

52 ex. 5251 

Other_ ___ 

3 







59 ex. 591 

Other retail stores__ -___ _ 

5 

53 part 

General merchandise group stores -- -- 

6 

592 

Liquor stores__ _ __ 

- 

531 

Department stores _--- — -- 

2 

594 

Book, stationery stores - _ _ _ _ 


533 

Limited price variety stores --— 

2 

595 

Sporting goods stores, bicycle shops_ 

- 

539 

Miscellaneous general merchandise stores - — 

2 

597 

Jewelry stores__ _ _ — 

2 




5992 

Florists__ ___ 

- 

54 

Food stores_ _- ---- - 

2 

5996 

Camera, photographic supply stores_- 

2 


















































































50-10 Knoxville SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 3. Includes planned center known as "Clinton Plaza" and establishments on Clinton Pike from Merchants St. to Allen Rd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number ----- 

25 

55 ex. 554 

Automotive Dealers_ __ __ _ __ 

4 


Sales __ _ -_$1,000 _ 

5 579 







55 pt. (554) 

Gasoline service stations__ - _ _ 

3 

54, 58, 591 

Convenience goods stores: 






NiirnhPr 

7 

56 

Apparel, accessory stores 

1 


Sales - - _$1,000- 

2 331 

561,567 

’ Men's, boys' apparel stores, custom tailors_ 

“ 




562-3, 568 

Women's clothing, specialty stores ___ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores —- - 

1 


Nurnh^r 

a 

565 

Family clothing stores _ 

- 


SalP«i $1,000 

2 232 

566 

Shoe stores_ _ _ ___ - _ - 

_ 




564, 569 

Other apparel, accessory stores _ _ _ _ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number __ __ ___ __ _ 

10 

57 

Furniture, home furnishings, equipment stores_ 

5 


Sales_ _$1,000 _ 

1016 

5712 

Furniture stores -- _ __ 

1 



Number of 

5713-15, 19 

Other home furnishings stores - __- 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores --- — ___ _ 

4 


Retail stores, total __ --- _ 

25 

58 

Eating, drinking places__—__ -_ 

2 




5812 

Eating places-- -— - — — - 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 



ment dealers _ _ __ 

2 




5251 

Harriwarft storps 

- 

59 pt. (591) 

Tinjg Qtnre«; proprietary •store*: 

2 

52 ex. 5251 

Other _ - — -- 

2 






59 ex. 591 

Other retail stores _ ____ 

1 

53 part 

General merchandise group stores 

2 

592 

1 iqu<^r ^toria? 

- 

531 

Department store.s _ 

1 

594 

Rook ^tatif^nery <;torP?s 

- 

533 

Limited price variety stores . 


595 

.‘^porting gnorifci ^tore*;, hicycle chop's 

- 

539 

Miscellaneous general merchandise stores__ 

1 

597 

Jewelry stores_ __ - - 





5992 

Florists _ — -- 

1 

54 

Food stores . _ . _ 

3 

5996 

Camera, photographic supply stores 

- 








MRC No. 4. 


Includes planned center known as “Midland Shopping Center” and establishments on Calderwood St. from Lincoln Rd. to Hannum St. (Alcoa, Blount Co.) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


15 


55 ex. 554 


Automotive dealers 


1 


$ 1 , 000 — 


7 008 


54, 58, 591 

Convenience goods stores: 

Number _ ___-_ 

Sales _ __ 

_$1,000 - 

5 

2 978 

53 part, 56, 57 

Shopping goods stores: 

Number_ __ 

Sales__ _ 

— —$1,000 

6 

3 569 

52, 55, 

59 ex. 591 

All other stores: 

Number __ ^ __ 

Sales -_____ 

_$1,000— 

4 

461 




Number of 
estab¬ 
lishments 


Retail stores, total_ 


15 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ _ __ 

Hardware stores _ _ 

Other ___ 

1 

1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 


1 


2 


2 

1 

1 


1 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price variety stores_ 


59 ex. 591 
^ 592 

1 594 

1 595 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Soortinff ffoods stnrps hirvrlp <;hr>nR 
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51-4 Lansing SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total’ . _ - ... 

173 

52 584 

7 919 

2 553 

196 

60 662 

9 098 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ ___ 

9 

877 

124 

27 

7 

314 

47 

5251 

Hardware stores_ — __ 

1 

(D) 

ID) 

ID) 

1 

ID) 

ID) 

52 ex. 5251 

Other - _ _ 

8 

(D) 

(0) 

ID) 

6 

ID) 

ID) 

53 part* 

General merchandise group stores^- __ 

9 

20 383 

2 711 

1 024 

12 

23 211 

4 122 

531 

Department stores__ _ _ 

3 

17 984 

2 302 

859 

5 

(D) 

ID) 

533 

Limited price variety stores____ 

4 

(D) 

ID) 

(D) 1 

4 

2 548 

442 

539 

Miscellaneous general merchandise stores 

2 

ID) 

(D) 

ID) ! 

! 

3 

ID) 

ID) 

54 

Food stores —__ __ 

13 

1 369 

297 

112 

8 

785 

107 

55 ex. 554 

Automotive dealers____ __ ^ 

4 

ID) 

ID) 

ID) 

9 

14 325 

1 226 

55 pt. (554) 

Gasoline service stations 

15 

ID) 

ID) 

(D) 

12 

1 687 

70 

56 

Apparel, accessory stores _ 

34 

7 319 

1 171 

376 

49 

1 

8 170 

1 293 

561, 567 

Men's, boys' apparel stores, custom tailors 

9 

2 455 

427 

119 

8 

■ 2 224 

388 

562-3, 568 

Women's clothing, specialty stores 

11 

3 296 

500 

195 


3 216 

50 8 

562 

Women's ready-to-wear stores^ _ 

7 

3 073 

468 

183 

10 

2 963 

472 

565 

Family clothing stores^_ __ 

- 

- 

- 


3 

515 

80 

566 

Shoe stores > ______ 

13 

ID) 

ID) 

ID) 

17 

1 782 

270 

564, 569 

Other apparel, accessory stores_ 

1 

ID) 

(D) 

(D) 

3 

226 

26 

57 

Furniture, home furnishings, equipment stores_ 

13 

4 858 

729 

173 

23 

4 853 

724 

5712 

Furniture stores ____ 

3 

1 787 

314 

66 

6 

2 725 

431 

5713-15, 19 

Other home furnishings stores _ 

4 

1 909 

230 

67 

2 

ID) 

ID) 

572, 573 

Household appliance, radio, television, music 
stores___ _ _ , 

6 

1 162 

185 

40 

15 

ID) 

(0) 

58 

Eating, drinking places _ 

38 

3 432 

873 

375 

30 

2 468 

522 

5812 

Eating places__ _ 

30 

2 965 

792 

340 

22 

1 661 

478 

5813 

Drinking places falcoholic beverages) . 

8 

467 

81 

35 

8 

827 

44 

59 pt. (591) 

Drug stores, proprietary stores .. 

5 

1 489 

250 

84 

9 

1 920 

292 

59 ex. 591 

Other retail stores^__ _ _ 

33 

3 784 

667 

172 

37 

3 909 

695 

592 

Liquor stores_ __ 

1 

ID) 

(D) 

(D) 

z 

ID) 

(D) 

594 

Book, stationery stores 

2 

(D) 

ID) 

(0) 

z 

1D) 

ID) 

595 

Sporting goods stores, bicycle shops _ 

1 

(D) 

(D) 

ID) 




597 

Jewelry stores _ _ 

10 

1 453 

239 

59 

14 

1 382 

251 

5992 

Florists_ _ _ 

1 

ID) 

ID) 

ID) 

1 

1 D ) 

ID) 

5996 

Camera, photographic supply stores 

2 

ID) 

ID) 

ID) 

4 

996 

175 

7011 1 

SELECTED SERVICES 

Hotels, motels_ __ 

3 

449 

237 

95 


727 

7 80 

233 

783 1 

Motion picture theaters _ _ _ 

3 

(D) 

ID) 

(D) 

4 

131 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































MAJOR RETAIL CENTERS 


Lansing SMSA 51-5 


TABLE 2. The City: 1963 and 1958 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish’ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total^ _ ___ 

1 060 

262 454 

30 214 

8 939 

1 117 

220 864 

25 493 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers _ ____ 

59 

10 375 

1 500 

267 

72 

15 160 

2 488 

5251 

Hardware stores___ ___ 

16 

1 397 

169 

50 

18 

(D) 

(D) 

52 ex. 5251 

Other _____ __ 

43 

8 978 

1 331 

217 

54 

(D) 

(D) 

53 part* 

General merchandise group stores^ _ _ 

67 

52 036 

7 044 

2 435 

32 

37 600 

6 033 

531 

Department stores __ ___ 

6 

43 981 

5 695 

1 895 

(NA) 

(na) 

(na) 

533 

Limited price variety stores __ _ 

51 

6 537 

1 156 

469 

14 

4 449 

768 

539 

Miscellaneous general merchandif^e stores 

8 

1 518 

193 

71 

(NA) 

(na) 

(na) 

54 

Food stores__ _ 

183 

52 146 

3 953 

1 276 

193 

42 441 

2 637 

55 ex. 554 

Automotive dealers__ _ 

71 

71 210 

6 202 

1 017 

72 

41 684 

3 917 

55 pt. (554) 

Gasoline service stations__ _ _ 

180 

16 291 

1 536 

502 

176 

13 294 

1 118 

56 

Apparel, accessory stores__ 

Men’s, boys’ apparel stores, custom tailors _ 

80 

12 621 

1 887 

623 

92 

11 502 

1 676 

561, 567 

17 

2 857 

480 

135 

20 

3 122 

503 

562-3, 568 

Women’s clothing, specialty stores 

Women's ready-to-wear stores^. 

25 

5 036 

738 

290 

28 

4 318 

627 

562 

! 17 

4 253 

633 

250 

(NA) 

(na) 

539 

565 

Family clothing stores^ __ _ ___ _ _ 

11 

1 653 

255 

83 

(NA) 

(na) 

(D) 

566 

Shoe stores _ _ _ 

24 

2 974 

399 

109 

30 

2 512 

358 

564, 569 

Other apparel, accessory stores _ __ 

3 

101 

15 

6 

3 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

66 

11 903 

1 577 

370 

97 

14 600 

1 385 

5712 

Furniture stores __ 

10 

3 699 

564 

117 

(NA) 

(na) 

(na) 

5713-15. 19 

Other home furnishings stores__ 

17 

4 064 

495 

123 

(NA) 

(NA) 

(na) 

572, 573 

Household appliance, radio, television, music 
stores_ _ __ 

39 

4 140 

518 

130 

56 

8 116 

439 

58 

Eating, drinking places__ _ __ 

177 

15 514 

3 588 

1 611 

201 

12 353 

2 821 

5812 

Eating places__ 

127 

11 718 

2 942 

1 376 

149 

8 927 

2 267 

5813 

Drinking places (alcoholic beverages) ___ 

50 

3 796 

646 

235 

52 

3 426 

534 

59 pt. (591) 

Drug stores, proprietary stores__ 

41 

6 503 

956 

341 

48 

6 512 

840 

59 ex. 591 

Other retail stores'* — _ __ __ ___ 

136 

13 855 

1 971 

497 

134 

25 718 

2 578 

592 

Liquor stores_ _ 

11 

1 767 

98 

21 

8 

1 131 

75 

594 

Book, stationery stores___ 

5 

525 

92 

21 

4 

(d) 

{r» 

595 

Sporting goods stores, bicycle shops_ __ 

7 

606 

51 

14 

15 

580 

51 

597 

Jewelry stores__ - 

22 

(D) 

(D) 

ID) 

21 

1 506 

262 

5992 

Florists _ _ _ _ - — 

14 

1 068 

228 

65 

(NA) 

(NA) 

(NA) 

5996 

Camera, photographic supply stores- __ 

5 

899 

166 

45 

(na) 

(na) 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels _ __ —- 

9 

(0) 

(D) 

(D) 

18 

(D) 

(D) 

783 

Motion picture theaters - — - - 

3 

(D) 

(D) 

(D) 

5 

(D) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 








































51-6 


Lansing SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish' 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

m 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total^_ __ 

2 434 

450 935 

46 902 

14 624 

2 49U 

357 178 

37 036 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___ 

217 

32 554 

3 754 

793 

239 

31 107 

4 125 

5251 

Hardware stores__ 

74 

5 876 

654 

208 

77 

5 164 

501 

52 ex. 5251 

Other__ 

143 

26 678 

3 100 

585 

162 

25 943 

3 624 

53 part" 

General merchandise group stores^ __ 

127 

63 027 

8 156 

2 982 

95, 

42 158 

6 444 

531 

Department stores ___ __ ___ 

11 

49 854 

6 180 

2 149 

6l 

31 581 

5 120 

533 

Limited price variety stores____ 

80 

10 339 

1 690 

718 

33 

6 141 

983 

539 

Miscellaneous general merchandise stores__ 

36 

2 834 

286 

115 

(na) 

(na) 

(na) 

54 

Food stores_ _ _ _ __ 

405 i 

104 382 

7 130 

2 348 

426 

84 071 

5 002 

55 ex. 554 

Automotive dealers ____ _ __ 

187 

109 067 

8 850 

1 608 

175 

67 031 

5 932 

55 pt. (554) 

Gasoline service stations ___ __ __ 

416 

35 570 

3 035 

1 039 

379 

28 137 

2 195 

56 

Apparel, accessory stores_____ „ 

143 

19 240 

2 663 

946 

156 

16 895 

2 305 

561, 567 

Men's, boys' apparel stores, custom tailors_ 

29 

4 037 

611 

176 

35 

4 225 

596 

562-3, 568 

Women’s clothing, specialty stores _ __ 

48 

8 051 

1 087 

455 

47 

6 561 

941 

562 

Women's ready-to-wear stores^ ^ _ __ _ 

32 

6 888 

945 

392 

(na) 

(na) 

820 

565 

Family clothing stores^.,_ _ > __ 

27 

3 325 

463 

168 

(na) 

(na) 

(D) 

566 

Shoe stores __ _ ____ _ 

34 

3 644 

473 

137 

46 

3 571 


564, 569 

Other apparel, accessory stores___ 

5 

183 

29 

10 

4 

(d) 

57 

Furniture, home furnishings, equipment stores_ 

133 

18 726 

2 311 

571 

185 

20 405 

2 017 

5712 

Furniture stores .. ____ 

34 

1 7 882 

1 041 

241 

49 

7 470 

984 

5713-15, 19 

Other home furnishings stores___ 

24 

4 440 

557 

138 

25 

1 842 

300 

572, 573 

Household appliance, radio, television, music 
stores_ __ - _ __ 

75 

6 404 

713 

192 

111 

11 093 

733 

58 

Eating, drinking places_- _ _ _ 

412 

26 762 

5 962 

2 814 

437 

20 133 

4 178 

5812 

Eating places _ _ _ 

292 

19 441 

4 803 

2 385 

328 

14 382 

3 343 

5813 

Drinking places (alcoholic beverages)_ __ 

120 

7 321 

1 159 

429 

109 

5 751 

835 

59 pt. (591) 

Drug stores, proprietary stores _ __ 

90 

13 589 

1 867 

682 

97 

11 793 

1 517 

59 ex. 591 

Other retail stores^_ ___ 

302 

28 018 

3 254 

841 

305 

35 448 

3 321 

592 

Liquor stores_ __ 

26 

3 195 

178 

53 

14 

1 793 

93 

594 

Book, stationery stores ___ 

15 

2 474 

333 

81 

10 

1 323 

184 

595 

Sporting goods stores, bicycle shops_ 

18 

1 062 

73 

23 

35 

1 096 

74 

597 

Jewelry stores_ ____ 

35 

2 276 

339 

89 

37 

1 801 

266 

5992 

Florists_ 

28 

1 658 

353 

102 

31 

1 194 

2.19 

5996 

Camera, photographic supply stores „„ _ 

6 

1 009 

195 

51 

6 

1 346 

210 

7011 

SELECTED SERVICES 

Hotels, motels__ ____ 

50 

2 496 

655 

256 

54 

3 133 

946 

783 

Motion picture theaters___ __ 

15 

(D) 

(D) 

(D> 

24 

1 656 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

^1958 group totals for SIC 53 and 56 may include data for ''nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 













































MAJOR RETAIL CENTERS 


Lansing SMSA 51-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

Ci 

ity 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ _ ___ 

“13.3 

18.8 

26.2 

100.0 

100. 0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ -__ 

179.3 

-31.6 

4.7 

1.7 

0.5 

4.0 

6.9 

7.2 

8.7 

5251 

Hardware stores __ _ ___ 

(D) 

(d) 

13.8 

(d) 

(d) 

0.5 

(D) 

1.3 

1.4 

52 ex. 5251 

Other_-_- —__ 

(D) 

(d) 

2.8 

(d) 

(d) 

3.4 

(D) 

5.9 

7.3 

53 part’ 

General merchandise group stores^'! _ _ 

■■12.2 

38.4 

49.5 

38.8 

38.3 

19.8 

17.0 

14.0 

11.8 

531 

Department stores _ _ __ 

(D) 

(na) 

57.9 

34.2 

(D) 

16.8 

(na) 

11. 1 

8.8 

533 

Liniited price variety stores ___ 

D 

46.9 

68.4 

(d) 


2.5 

2.0 

2. 3 

. 1.7 

539 

Miscellaneous general merchandise stores _ 

(d) 

(na) 

(na) 

(d) 

(d) 

0.6 

(na) 

0.6 

(na) 

54 

Food stores__ _____ 

74.4 

22.9 

24.2 

2.6 

1.3 

19.9 

19.2 

23. 1 

23.5 

55 ex. 554 

Automotive dealers_ _ 

(d) 

70.8 

62.7 

(d) 

23.6 

27. 1 

18.9 

24.2 

18.8 

55 pt. (554) 

Gasoline service stations ___ 

(d) 

22.5 

26.4 

(d) 

1. 1 

6.2 

6.0 

7.9 

7.9 

56 I 

Apparel, accessory stores^ ___ _ 

-10.4 

9.7 

13.9 

13.9 

13.5 

4.8 

5.2 

4.3 

4.7 

561,567 ' 

Men's, boys' apparel stores, custom tailors_ 

10.4 

-8.5 

-4.4 

4.7 

3.7 

1. 1 

1.4 

0.9 

1.2 

562-3, 568 

Women’s clothing, specialty stores_ 

2.5 

16.6 

22.7 

6.3 

5.3 

1.9 

2.0 

1.8 

1.8 

562 

Women's ready-to-wear stores^ ___ 

3.7 

(na) 

(na) 

5.8 

4.9 

1.6 

(na) 

1.5 

(na) 

565 

Family clothing stores2___ 

- 

(na) 

(na) 

- 

O.B 

0.6 

(na) 

0.7 

(D) 

566 

Shoe stores __ ___ 

(d) 

18.4 

2.0 

(d) 

2.9 

1.1 

l.l 

0.8 

1.0 

564,569 

Other apparel, accessory stores__ 

(d) 

(d) 

(D) 

(d) 

0.4 

.0 

(d) 

.0 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

0. 1 

-18.5 

-8.2 

9.2 

8.0 

4.5 

6.6 

4.2 

5.7 

5712 

Furniture stores_ __ 

-34.4 

(na) 

5.5 

3.4 

4.5 

1.4 

(na) 

1.7 

2.1 

5713-15, 19 

Other home furnishings stores __ _ 

(D) 

(na) 

141.0 

3.6 

(d) 

1.5 

(na) 

1.0 

0.5 

572, 573 

Household appliance, radio, television, music 
stores- 

(d) 

-49.0 

-42.3 

2.2 

(d) 

1.6 

3.7 

1.4 

3. 1 

58 

Eating, drinking places- 

37. 9 

25.6 

32. 9 

6. 5 

4.1 

5. 9 

5.6 

5. 9 

5.6 

5812 

Eating places____ __ __ 

78.5 

31.3 

35.2 

5.6 

2.7 

4.5 

4.0 

4.3 

4.0 

5813 

Drinking places (alcoholic beverages)- 

-43.5 

10.8 

27.3 

0.9 

1.4 

1.4 

1.6 

1.6 

1.6 

59 pt. (591) 

Drug stores, proprietary stores- — - 

-22.4 

-0. 1 

15.2 

2.6 

3.2 

2.5 

2.9 

3.0 

3.3 

59 ex. 591 

Other retail stores^_ _ __ 

-3.2 

-46. 1 

-21.0 

7.2 

6.4 

5.3 

11.6 

6.2 

9.9 

592 

Liquor stores- __ - 

(d) 

56.2 

80.2 

(d) 

(D) 

0.7 

0.5 

0.7 

0.5 

594 

Book, stationery stores-—__ - 

(D) 

(d) 

87.0 

(d) 

(d) 

0.2 

(d) 

0.5 

0,4 

595 

Sporting goods stores, bicycle shops — -- 

(D) 

4.5 

-3. 1 

(d) 

- 

0.2 

0.3 

0.2 

0.3 

597 

Jewelry stores- - - 

5. 1 


26.4 

2.8 

2.3 

(d) 

0.7 

0. 5 

0.5 

5992 

Florists- 

(d) 

(na) 

38.9 

(d) 

(d) 

0.4 

(na) 

0.4 

0.3 

5996 

Camera, photographic supply stores- 

(d) 

(na) 

-25.0 

(d) 

1.6 

0.3 

(na) 

0.2 

0.4 

7011 

SELECTED SERVICES 

Hotels, motels------ 

-38.2 

(D) 

-20.3 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

(d) 

(d) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (-) Minus before number denotes decrease, (X) Not applicable. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































51-8 


Lansing SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


StC code 


Central business district sales as— 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

mm 


1963 

1958 


RETAIL STORES 






Total^— ------ — 

20.0 

27,5 

11.7 

17.0 

52 

Lumber, building materials, hardware, farm equipment dealers- 

8.5 

2.1 

2,7 

1.0 

5251 

Hardware stores- 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 , 

Other —---- - - 

(□) 

(D) 

(D) 

(D) 

53 part’ 

General merchandise group stores’'^- _ - -- - — 

39,2 

61.7 

32.3 

55.1 

531 

Department stores__- _ _ —- 

40.9 

(NA) 

36,1 

(□) 

533 

Limited price variety stores —- — - - — 

(D) 

57.3 

(D) 

41.5 

539 

Miscellaneous general merchandise stores _ — _ __ — 

(D) 

(NA) 

(D) 

(D) 

54 

Food stores __ _ _ — — — - — — — 

2.6 

1,8 

1,3 

0,9 

55 ex. 554 

Automotive dealers __ — -— - __ 

(D) 

34.4 

(D) 

21,4 

55 pt. (554) 

Gasoline service stations - —_- _____ _ 

(D) 

5.2 

(D) 

2.4 

56 

Apparel, accessory stores’ _ — _ __ _ — __ - 

58.0 

71,0 

38,0 

48.4 

561, 567 

Men's, boys’ apparel stores, custom tailors --- 

85,9 

71,2 

60,8 

52.6 

562-3, 568 

Women's clothing, specialty stores _ _ __ _ 

65,4 

74.5 

40.9 

49.0 

562 

Women's ready-to-wear stores^ --- - 

72.3 

(NA) 

44.6 

(NA) 

565 

Family clothing stores^- --- — 

- 

(NA) 

- 

(NA) 

566 

Shoe stores_ __ ___ - --— -- 

(D) 

70.9 

(D) 

49.9 

564, 569 

Other apparel, accessory stores — __ —-- 

(D) 

(D) 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores __ 

40.8 

* 33,2 

25,9 

23.8 

5712 

Furniture stores__ _ _- — 

48.3 

(NA) 

22,7 

36.5 

5713-15, 19 

Other home furnishings stores-- - — 

47.0 

(NA) 

43.0 

(D) 

572, 573 

Household appliance, radio, television, music stores- — _ 

28,1 

(D) 

18,1 

(D) 

58 

Eating, drinking places ^ __ _ _ --- 

22,1 

20,1 

12.8 

12,4 

5812 

Eating places-- _ — _ — « _ --— __ 

25.3 

18,6 

15,3 

11,5 

5813 

Drinking places (alcoholic beverages) — -- --— 

12.3 

24.1 

6,4 

14.4 

59 pt. (591) 

Drug stores, proprietary stores_____ 

O' 

C\J 

CM 

29,5 

11.0 

16,3 

59 ex. 591 

Other retail stores'*__- __ _ ___ 

27.3 

15,2 

13.5 

11.0 

592 

Liquor stores__ _ ____ __ 

(D) 

(D) 

(D) 

(D) 

594 

Book, stationery stores — — __ _ 

(D) 

(D) 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops-- - - 

(D) 


(D) 

- 

597 

Jewelry stores____ _ _ _ _ 

(D) 

91,8 

63,8 

76,7 

5992 

Florists_— -- _ _ _ — 

(D) 

(NA) 

(D) 

(D) 

5996 

Camera, photographic supply stores _ __ _ .. 

(0) 

(NA) 

(D) 

74,0 


SELECTED SERVICES 





7011 

Hotels, motels____ __ -- 

(D) 

(D) 

18,0 

23,2 

783 

Motion picture theaters___—__ 

(D) 

(D) 

(D) 

47,1 


Standard Notes: - Represents zero. (D) Withh^ld-to avoid disclosure. (NA) Not available. 

^958 group totals for SIC 53 and 56 may include data for “nonempioyer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "employer” establishments. 














































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as "Campus Center" and establishments in the area bounded by: Albert St., north side of Ann St., east side of Charles SL, 

Grand River Ave., and west side of Abbott Rd. (East Lansing city) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number __ _ 

42 

55 ex. 554 

Automotive Dealers_ __ 

Sales __ __ _$1,000-- 

7 723 





55 pt. (554) 

Gasoline service stations_ 

Convenience goods stores: 




Number___ _ - 

8 

56 

Apparel, accessory stores_ ____ 

Sales_$1,000— 

1 170 

561,567 

iMen's, boys' apparel stores, custom tailors - 



562-3, 568 

Women’s clothing, specialty stores 

Shopping goods stores: 


562 

Women's ready-to-wear stores -_ - 

Number _ _ __ 

17 

565 

Family clothing stores__—_ 

Sales_ _$1,000-- 

4 465 

566 

Shoe stores__ -_____ 



564, 569 

Other apparel, accessory stores_- - 

All other stores: 




Number __ _ __ 

17 

57 

Furniture, home furnishings, equipment stores_ 

Sales- - ___$1,000-- 

2 068 

5712 

Furniture stores_ __ 


Number of 

5713-15, 19 

Other home furnishings stores — __ 


estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores ___ -_ _ 

Retail stores, total _ __ 

42 

58 

Eating, drinking places _ _ 



5812 

Eating places - _ _ _ —_ 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) —_ 

ment dealers__ 

1 



Hardware stores_____ 

1 

59 pt. (591) 

Drug stores, proprietary stores - _ _ 

Other_ _ 

- 





59 ex. 591 

Other retail stores - -- 

General merchandise group stores__ 

2 

592 

Liquor stores -_ _-_ 

Department stores ___ 

1 

594 

Book, stationery stores__- - -- 

Limited price variety stores _ -_- 

1 

595 

Sporting goods stores, bicycle shops - - 

Miscellaneous general merchandise stores_ 

- 

597 

Jewelry stores — 



5992 

Florists __ - - - _ — 

Food stores —_ „ — „ _ - _ 

2 

5996 

Camera, photographic supply stores--- 


Number of 
estab¬ 
lishments 


MRC No. 2. Includes the planned center known as "Logan Shopping Center" and establishments inthe 3100 - 3800 blocks of S. Logan St. and the 1000 - 1500 of W. Holmes Rd. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000__ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000— 

52,55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


26 55 ex. 554 

10 491 

55 pt. (554) 


2 950 561, 567 

562-3, 568 
562 
9 565 

6 722 566 

564, 569 


10 57 

819 5712 


Number of 
estab¬ 
lishments 


26 58 

5812 

5813 

2 

1 59 pt. (591) 

59 ex. 591 
^ 592 

2 594 

2 595 

“ 597 

5992 
^ 5996 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores . 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists ___ 

Camera, photographic supply stores 


fo (O fsj v.,* 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 3. Includes the planned center known as “Frandor Shopping Center" and establishments on North Clippert St. from Michigan Ave. to East Grand River Ave., on East 
Grand River Ave. and East Saginaw St. from Homer St. to Coolidge Rd., and on East Michigan Ave. from Homer St. to Olin Ave. 


SIC code 


5251 

52 ex. 5251 


52, 55, 

59 ex. 591 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number__ —_ 

60 

55 ex. 554 

Automotive Dealers---- — - 

Sales _$1,000 . 

65 167 





55 pt. (554) 

Gasoline service stations - --- 

Convenience goods stores: 




Number_ - -— — — - - 

18 

56 

Apparel, accessory stores----- - 

Sales ___$1,000- 

10 615 

561,567 

Men’s, boys' apparel stores, custom tailors _ — 



562-3, 568 

Women’s clothing, specialty stores_— 

Shopping goods stores: 


562 

Women’s ready-to-wear stores _ — - 

Number- 

24 

565 

Family clothing stores_ _ - - 

Sales_ _$1,000— 

24 793 

566 

Shoe stores __ _ _ - - _ — 



564, 569 

Other apparel, accessory stores _ - 

All other stores: 




Number __ _ _ —-- - - 

18 

57 

Furniture, home furnishings, equipment stores- 

Sales_ _ _ _ - $1,000.._ 

29 759 

5712 

Furniture stores- 


Number of 

5713-15, 19 

Other home furnishings stores _ _ — — 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores __ - - _ - 

Retail stores, total___ 

60 

58 

Eating, drinking places- 



5812 

Eating places- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ - 

ment dealers — -- - 

1 



Hardware stores __ 

1 

59 pt. (591) 

Drug stores, proprietary stores — - 

Other _ - - - - 

- 





59 ex. 591 

Other retail stores- 

General merchandise group stores _ _ _ 

6 

592 

Liquor stores _ _ --- — - — 

Department stores _ _ — _ _ _ _ 

3 

594 

Book, stationery stores_ _ — 

Limited price variety stores __ 

2 

595 

Sporting goods stores, bicycle shops __ __ 

Miscellaneous general merchandise stores _ _ __ 

3 

597 

Jewelry stores - _ __ — — — 



5992 

Florists — - --- 

Food stores _ _ --—•_- _ - 

8 

5996 

Camera, photographic supply stores _ _ — 


Number of 
estab¬ 
lishments 


MRC No. 4. Includes the planned centers known as "Edgemont Shopping Center" and "West Saginaw Plaza” and establishments on W. Saginaw 

from Edgemont Blvd. to Thomas L, Pkwy. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total; 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores; 

Number_ 

Sales_$l,000-_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000_ 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000__ 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 

General merchan<;fise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores _ 


23 55 ex. 554 

9 147 

55 pt. (554) 
8 56 

5 214 561,567 

562-3, 568 
562 
6 565 

3 165 566 

564, 569 


57 

768 5712 

Number of 

estab- 572,573 
lishments 


23 58 

5812 

5813 
5 

3 59 pt. (591) 

2 

59 ex. 591 
3 592 

1 594 

2 595 

- 597 

5992 
“ 5996 


Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 


Drug stores, proprietary stores . 


Other retail stores- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


<M >0 If) 
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52-4 Lincoln SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. The Central Business District: 1963 and 1958 


SIC code 


Kind of business 


RETAIL STORES 
Total ^_ 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part* 
531 
533 
539 


General merchandise group stores^___ 

Department stores___ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 

55 ex. 554 
55 pt. (554) 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores'*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 




Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 

($1,000) 

($1,000) 

(number) 




252 

87 879 

13 551 

4 622 

273 

82 864 

13 047 

9 

2 290 

368 

82 

8 

1 994 

325 

- 

- 

- 

- 

3 

1 059 

172 

9 

2 290 

368 

82 

5 

935 

153 

10 

38 197 

6 227 

2 382 

10 

35 750 

6 469 

4 

(D) 

(D) 

(D) 

4 

33 144 

6 138 

5 

2 435 

448 

203 

3 

1 864 

215 

1 

(D) 

(D) 

(D) 

3 

742 

116 

9 

1 737 

160 

60 

13 

2 343 

201 

14 

13 911 

1 102 

264 

27 

16 163 

1 653 

16 

2 083 

231 

81 

13 

1 094 

109 

31 

10 858 

2 094 

625 

26 

9 477 

1 610 

8 

895 

163 

41 

5 

914 

135 

12 

4 433 

785 

294 

9 

2 837 

495 

5 

3 944 

717 

273 

6 

2 662 

465 

2 

(D) 

(D> 

(D) 

3 

4 564 

859 

9 

<0) 

(D) 

(D) 

8 

1 122 

115 


■ 




~ 

- 

26 

5 586 

950 

263 

24 

5 392 

976 

4 

(D) 

(D) 

(D) 

3 

ID) 

ID) 

4 

(0) 

(0) 

(D) 

6 

ID) 

ID) 

18 

3 080 

482 

159 

15 

2 919 

467 

56 

4 448 

1 127 

467 

81 

3 691 

841 

36 

3 432 

980 

401 

54 

2 466 

663 

20 

1 016 

147 

66 

27 

1 225 

178 

8 

2 334 

333 

140 

8 

1 835 

261 

73 

6 435 

959 

258 

63 

5 125 

602 

16 

1 503 

106 

41 

12 

1 193 

71 

8 

394 

67 

17 

4 

156 

22 

3 

(D) 

(D) 

(0) 

3 

259 

27 

15 

1 528 

249 

56 

11 

826 

111 

5 

336 

59 

19 

5 

313 

58 

2 

<D) 

(D> 

ro) 


■ 


8 

(D) 

(D) 

(D) 

9 

2 174 

743 

5 

L _ 

(D) 

[ (D) 

6 

^ 788 

162 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Lincoln SMSA 52-5 


TABLE 2. The City: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 parf 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
TotaP _ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores___ 

Other_ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores’*_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 



1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

878 

210 422 

26 574 

a 940 

939 

170 903 

21 022 

62 

15 598 

2 055 

466 

61 

11 757 

1 486 

17 

(0) 

ID) 

(0) 

15 

2 645 

(d) 

45 

(D) 

ID) 

(D) 

46 

9 112 

(d) 

19 

(0) 

ID) 

ID) 

22 

36 705 

6 551 

5 

42 617 

6 912 

2 531 

4 

33 144 

6 138 

9 

(0) 

ID) 

ID) 

8 

(d) 

(d) 

5 

676 

53 

22 

10 

(D) 

(d) 

97 

39 112 

2 835 

966 

114 

34 720 

2 092 

53 

39 044 

3 202 

680 

68 

32 357 

3 038 

154 

13 864 

1 238 

478 

145 

10 096 

889 

40 

(D) 

ID) 

ID) 

41 

10 550 

1 726 

8 

(D) 

ID) 

ID) 

10 

1 011 

151 

15 

(D) 

ID) 

ID) 

16 

3 602 

576 

8 

(0) 

ID) 

ID) 

8 

3 190 

544 

4 

(D) 

ID) 

(D) 

3 

4 564 

859 

13 

ID) 

ID) 

ID) 

12 

1 373 

140 

70 

8 984 

1 381 

357 

61 

(d) 

(d) 

24 

(D) 

ID) 

ID) 

(na) 

(na) 

(na) 

17 

(0) 

ID) 

(D) 

(na) 

(na) 

(na) 

29 

ID) 

ID) 

(D) 

35 

(□) 

(D) 

156 

11 565 

2 837 

1 339 

193 

8 915 

1 920 

129 

10 102 

2 614 

1 242 

155 

7 200 

1 690 

27 

1 463 

223 

97 

38 

1 715 

230 

45 

(0) 

ID) 

ID) 

42 

6 443 

8 39 

182 

13 567 

1 806 

489 

192 

(d) 

(D) 

40 

4 369 

286 

126 

36 

(D) 

(d) 

10 

488 

76 

21 

12 

252 

29 

6 

995 

166 

43 

5 

1 032 

146 

22 

1 604 

251 

57 

17 

872 

114 

15 

900 

157 

42 

(na) 

(na) 

(na) 

3 

ID) 

ID) 

ID) 

(na) 

(na) 

(na) 

30 

3 198 

ID) 

ID) 

27 

2 967 

(d) 

10 

(0) 

(D) 

(0) 

12 

1 109 

259 


^Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































52-6 Lincoln SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area.- 1963 and 1958 



Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 


i 







Tota|2_ __ 

1 060 

227 568 

28 060 

9 520 

1 102 

181 944 

21 866 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers- -- 

76 

18 995 

2 302 

519 

88 

13 149 

1 1 557 

5251 

Hardware stores ____ 

20 

2 174 

284 

88 

24 

2 740 

337 

52 ex. 5251 

Other_ _ ___ ______ _ 

56 

16 821 

2 018 

431 

64 

10 409 

1 220 

53 part* 

General merchandise group stores^__ 

20 

46 913 

7 577 

2 826 

28 

36 944 

6 574 

531 

Department stores _ ____ 

5 

42 617 

6 912 

2 531 

4 

33 144 

6 138 

533 

Limited price variety stores ___ - - 

10 

(D) 

<0) 

(D) 

9 

2 378 

283 

539 

Miscellaneous general merchandise stores_ 

5 

(D) 

(0) 

(D> 

15 

1 422 

153 

54 

Food stores __ __ __ _ _ _ _ 

126 

41 690 

2 976 

1 025 

138 

36 342 

2 164 

55 ex. 554 

Automotive dealers-- - -- 

70 

41 318 

3 316 

711 

75 

33 457 

3 126 

55 pt. (554) 

Gasoline service stations _ ___ 

194 

16 963 

1 485 

568 

178 

13 463 

1 122 

56 

Apparel, accessory stores __ __ 

44 

13 480 

2 350 

752 

41 

10 550 

' 1 726 

561, 567 

Men's, boys’ apparel stores, custom tailors _ __ 

8 

(D) 

(0) 

(0) 

10 

1 on 

151 

562-3, 568 

Women’s clothing, specialty stores _ _ _ 

16 

4 885 

841 

336 

16 

3 602 

, 576 

562 

Women's ready-to-wear stores^__ _ 

9 

4 353 

771 

311 

0 

3 190 

544 

565 

Family clothing stores^__ ___ 

5 

(D) 

(0) 

(D) 

3 

4 564 

859 

566 

Shoe stores_ __ __ __ _ 

15 

2 595 

382 

115 

12 

1 373 

140 

564, 569 

Other apparel, accessory stores _ _ _ 


“ 

" 

“ 

** 



57 

Furniture, home furnishings, equipment stores_ 

75 

9 295 

1 401 

365 

67 

7 863 

1 1 311 

5712 

Furniture stores _ __ _ __ 

26 

3 684 

575 

128 

15 

2 559 

474 

5713-15, 19 

Other home furnishings stores _ __ 

17 

1 749 

249 

51 

15 

1 081 

1 182 

572, 573 

Household appliance, radio, television, music 









stores _ __ __ __ 

32 

3 862 

577 

186 

37 

4 223 

655 

58 

Eating, drinking places _ _ ___ ___ 

202 

13 947 

3 322 

1 551 

236 

10 653 

2 193 

5812 

Eating places — _ - __ - - __ 

156 

11 503 

2 975 

1 403 

178 

8 210 

1 909 

5813 

Drinking places (alcoholic beverages) _ __ __ 

46 

2 444 

347 

148 

58 

2 443 

284 

59 pt. (591) 

Drug stores, proprietary stores _ _ _ 

47 

9 449 

1 381 

666 

42 

6 443 

839 

59 ex. 591 

Other retail stores'* _ _ ___ __ 

206 

15 518 

1 950 

1 

537 

209 

13 080 

(D) 

592 

Liquor stores__ ___ _ _ 

44 

4 748 

319 

142 

38 

3 745 

201 

594 

Book, stationery stores _ __ __ 

10 

488 

76 

21 

12 

252 

29 

595 

Sporting goods stores, bicycle shops __ . 

6 

995 

166 

43 

9 

1 056 

148 

597 

Jewelry stores _ __ _ _ __ __ 

22 

1 604 

251 

57 

17 

872 

114 

5992 

Florists --- -—_ --- 

16 

953 

169 

45 

17 

793 

123 

5996 

Camera, photographic supply stores _ __ __ _ 

3 

(D) 

(D) 

(D) 

2 

(D) 

(na) 


SELECTED SERVICES 








7011 

Hotels, motels __ _ _ __ 

37 

3 442 

1 130 

571 1 

36 

3 234 

1 002 

783 

Motion picture theaters___ 

11 

(D) 

(D) 

(D) 

13 

(D) 

(D) 


^Standard Notes; - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex..591) not covered in any of the lines below. 













































MAJOR RETAIL CENTERS 


Lincoln SMSA 52-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 


standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 





tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’__ 

6.0 

23.1 

25.1 

100,0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_____ 

iq.8 

32. 

7 

44 .4 

2.6 

2.4 

7.4 

6 .e 

8.3 

7.2 

5251 

Hardware stores___ __ 

-100.0 

(D) 

-20.7 


1.3 

(d) 

1 .5 

1.0 

1 .5 

52 ex. 5251 

Other - _ _ 


‘ (d) 

61 .6 

2.6 

1.1 

(d) 

5.3 

7.4 

5.7 

53 part= 

General merchandise group stores’-^ ___ 

6.8 

(d) 

27.0 

43.5 

43.1 

(d) 

21.3 

20,6 

20.3 

531 

Department stores _ _ _ 

(d) 

28. < 

6 

28.6 

(d) 

40.0 

20.2 

19.2 

18.7 

18,2 

533 

Limited price variety stores _ -_ _ 

30.6 

(D) 

(D) 

2.8 

2.2 

(d) 

(d) 

(d) 

1.3 

539 

Miscellaneous general merchandise stores -- 

(D) 

(d) 

(d) 

(D) 

0.9 

0,3 

(d) 

(d) 

0.8 

54 

Food stores __ __ _ _ 

-25.9 

12 .< 

S 

14.7 

2,0 

2,8 

18.6 

20.2 

18.3 

20.0 

55 ex. 554 

Automotive dealers _ 

-13.9 

20 .- 

7 

23.5 

15.8 

19.5 

18.6 

18-8 

18.2 

18.4 

55 pt. (554) 

Gasoline service stations ___ 

90.4 

37.3 

26.0 

2.4 

1.3 

6.6 

5.9 

7.5 

7.4 

56 

Apparel, accessory stores^_ __ __ 

14.6 

(d: 

) 

27.8 

12.4 

11.4 

(d) 

6,1 

5.9 

5.8 

561, 567 

Men’s, boys' apparel stores, custom tailors __ 

-2.1 

(d; 

) 

(d) 

1.0 

1.1 

(D 

0.6 

(d) 

0.6 

562-3, 568 

Women’s clothing, specialty stores _ 

563 

(d, 

) 

35.6 

5,0 

3.4 


2.1 

2.1 

2,0 

562 

Women's ready-to-wear stores^ __ 

48.1 

(d; 

) 

36.4 

4.5 

3 .2 

(D) 

1-8 

1 .9 

1.7 

565 

Family clothing stores^__ 


(dI 

1 

(d) 

(d) 

5.5 

(D) 

2.6 

(d) 

2.5 

566 

Shoe stores ___ __ 

(d) 

(d: 

) 

89.0 

(D) 

1.4 

(d) 

0.8 

1.1 

0.7 

564, 569 

Other apparel, accessory stores_ 

“ 



- 


- 


- 

- 

- 

57 

Furniture, home furnishings, equipment stores_ 

3.6 

(Dj 

) 

18.2 

6.4 

6.5 

4.3 

(d) 

4.1 

4.3 

5712 

Furniture stores _ _ .. __ 

(d) 

(d) 

1 

44.0 

(D) 

(d) 

(d) 

(na) 

1 .6 

1 .4 

5713-15, 19 

Other home furnishings stores__ 

(d) 

(d) 

1 

61 .8 

(D) 

(d) 

(d) 

(na) 

0.8 

0.6 

572, 573 

Household appliance, radio, television, music 
stores _ ___ 

5.5 

(d) 

-8.5 

3.5 

3.5 

(d) 

(d) 

1.7 

2.3 

58 

Eating, drinking places__ _ 

20.5 

29.’- 

r 

30.9 

5.1 

4.5 

5.5 

5.2 

6.1 

5.8 

5812 

Eating places _ __ __ _ 

39.2 

40.3 


40.1 

3.9 

3 o0 

4.8 

4.2 

5.1 

4.5 

5813 

Drinking places (alcoholic beverages) __ 

-17.1 

-14.' 

t 

0.0 

1 .2 

1.5 

0.7 

1.0 

1.1 

1 .3 

59 pt. (591) 

Drug stores, proprietary stores _ . __ _ 

27.2 

(d) 

46.7 

2.7 

2.2 

(d) 

3.7 

4 .2 

3.5 

59 ex. 591 

Other retail stores___ ___ 

25.6 

(D) 


18.6 

7.3 

6.2 

6.4 

(d) 

6.8 

7,2 

592 

Liquor stores _ _ __ 

26.0 

(D) 


26.8 

1.7 

1.4 

2.1 

(d) 

2.1 

2.1 

594 

Book, stationery stores __ _ _ _- - 

152.6 

93.7 


93.6 

0.4 

0.2 

0.2 

0 , 1 

0,2 

0.1 

595 

Sporting goods stores, bicycle shops __ — 

(D) 

-3.6 


-5.8 

(D) 

0.3 

0 .5 

0.6 

0.4 

0.6 

597 

Jewelry stores _ -_ 

85.0 

83.9 


83,9 

1.7 

1.0 

0.8 

0.5 

0.7 

0.5 

5992 

Florists _- __ -_— 

7.3 

(na) 


20.2 

0.4 

0.4 

0.4 

(ma) 

0.4 

0.4 

5996 

Camera, photographic supply stores _ — _ 

(d) 

(d) 


(d) 

(d) 

“ 

(d) 

(na) 

(D) 

(c) 

7011 

SELECTED SERVICES 

Hotels, motels_ __- -- 

(D) 

7.8 


6.4 

(X) 

(X) 

(x) 

(x) 

(X) 

(X) 

783 

Motion picture theaters - __ —-- 

(D) 

(D) 

_L 

(d) 

(X) 

(X) 

(x) 

(x) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (*) Minus sign before number denotes decrease 
^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































52-8 Lincoln SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 





Central business district sales as— 


S)C code 

Kind of business 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 

1963 

1958 


RETAIL STORES 

Total^____— — — - 

41.8 

48.1 

38.6 

45,5 

52 

Lumber, building materials, hardware, farm equipment dealers- 

14.7 

17.0 

12.0 

15.2 

5251 

Hardware stores_ 

(d) 

40.0 

" 

38,6 

52 ex. 5251 

Other - --- - - 

(D) 

10.3 

13,6 

9,0 

53 part" 

General merchandise group stores, _ __ — --- — 

(□) 

97.4 

81,4 

96.8 

53i 

Department stores _— — ---- 

(D) 

100.0 

(d) 

100.0 

533 

Limited price variety stores _ _ __ — —-- 

(D) 

(D) 

(d) 

78.4 

539 

Miscellaneous general merchandise stores -- - 

(D) 

(D) 

(o) 

52,2 

54 

Food stores_ _ - -- _ _ _ 

4.4 

6.7 

4.2 

6,4 

55 ex. 554 

Automotive dealers _ __ —---- - 

35.6 

50.0 

33.7 

48.3 

55 pt. (554) 

Gasoline service stations ___— - 

15.0 

10.8 

12.3 

8.1 

56 

Apparel, accessory stores^- --- _ __ —- 

Men's, boys' apparel stores, custom tailors_—__ — 

(d) 

89.8 

80.5 

89.8 

561,567 

(D) 

90.4 

(d) 

90,4 

562-3, 568 

Women’s clothing, specialty stores __ _— _ _ — 

(D) 

78.8 

90.7 

78.8 

562 

Women’s ready-to-wear stores^ __ _ --- 

(D) 

83.4 

90.6 

83.4 

565 

Family clothing stores^ - _ ----- 

(D) 

100.0 

(□) 

100,0 

566 

Shoe stores ___ _ — — — - — — - 

(D) 

81.7 

(d) 

81.7 

564, 569 

Other apparel, accessory stores- _ _ - _ _ 





57 

Furniture, home furnishings, equipment stores _ __ 

62.2 

(d) 

60.1 

68.6 

5712 

Furniture stores _ _ — -- 

(n) 

(na) 

(D) 

(d) 

5713-15, 19 

Other home furnishings stores__ ___ 

(D) 

(na) 

(D) 

(d) 

572, 573 

Household appliance, radio, television, music stores -- 

(D) 

(d) 

79,7 

69,1 

58 

Eating, drinking places--_ __ _ __ — __ 

38,5 

41.4 

31.9 

34.6 

5812 

Eating places ___ __ ___ — -- 

34.0 

34.2 

29.8 

30.0 

5813 

Drinking places (alcoholic beverages) — _ ___ __ _ 

69.4 

71.4 

41,6 

50.1 

59 pt. (591) 

Drug stores, proprietary stores_ _ _ _ 

(□) 

28.5 

24.7 

28.5 

59 ex. 591 

Other retail stores^_ _ __ ____ 

47.4 

(D) 

41.5 

39.2 

592 

Liquor stores — — -- - - —_ 

34.4 

(D) 

31.6 

31.8 

594 

Book, stationery stores__ __ _ ___ _ 

80.7 

61.9 

80.7 

61.9 

595 

Sporting goods stores, bicycle shops- --- _. 

(D) 

25.1 

(D) 

24.5 

597 

Jewelry stores --- __ __ _ -- — __ 

95.3 

94.7 

95.3 

94.7 

5992 

Florists _ ___- — — __— — -_ 

37.3 

(na) 

35,2 

39.5 

5996 

Camera, photographic supply stores ---- 

(D) 

(na) 

(D) 

(d) 

7011 

SELECTED SERVICES 

Hotels, motels---- -- -- -- 

(D) 

73. 3 

(D) 

67.2 

783 

Motion picture theaters _ _ - - - ---- 

(D) 

71.0 

(D) 

(d) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

in CI ETA /nu CAlX nnt in nn.> nf n linnn UnIn... 











































MAJOR RETAIL CENTERS 


Lincoln SMSA 52-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1 Includes the planned center known as “Lincoln Gateway Center” and establishments on "0" St. from filst to 62nd. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


17 

12 2^6 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


.$ 1 , 000 .. 


$ 1 , 000 .. 


3 

2 371 


in 
9 626 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


7 

3 

3 

2 

2 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


n 

2n9 

Number of 
estab- 
lishments 

17 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


1 

1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


1 


1 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


2 


1 


Standard Notes: -« Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Little Rock-North Little Rock SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958 


SIC code 


52 

5251 

52 ex. 5251 


53 parf 
531 
533 
539 


54 

55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex, 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores - 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 



291 

103 

769 

14 668 

4 644 

310 

94 

454 

13 274 

a 

1 

469 

175 

45 

16 

2 

715 

360 

3 


192 

30 

7 

4 


140 

14 

8 

1 

277 

145 

38 

12 

2 

575 

346 

14 

40 

298 

6 427 

2 240 

12 

36 

555 

5 767 

6 


(d) 

(D) 

(d) 

(.NA) 


(na) 

(na) 

4 

1 

985 

368 

173 

(na) 


(na) 

(na) 

4 


{□) 

(D) 

(D) 

(na) 


(na) 

(na) 

13 

2 

076 

176 

58 

14 

1 

933 

155 

17 

27 

902 

2 707 

548 

35 

24 

078 

2 526 

22 

2 

668 

326 

111 

25 

2 

647 

291 

52 

9 

853 

1 628 

578 

56 

10 

168 

1 415 

14 

2 

588 

431 

136 

12 

2 

259 

303 

17 

2 

705 

433 

161 

18 

3 

102 

370 

9 

1 

857 

244 

104 

11 

2 

376 

275 

7 

1 

302 

207 

107 

9 


(d) 

(d) 

14 

3 

258 

557 

174 

15 

3 

354 

562 




■" 


2 


(d) 

(d) 

21 

5 

665 

961 

229 

23 

4 

926 

783 

6 

2 

680 

416 

102 

9 


(u) 

(d) 

2 


<D) 

(D) 

(D) 

1 


(D) 

(d) 

13 


(D) 

(D) 

(0) 

13 

2 

514 

436 

64 

3 

695 

940 

492 

60 

3 

7 94 

975 

59 

3 

577 

918 

479 

52 

3 

594 

951 

5 


118 

22 

13 

8 


200 

24 

7 

1 

354 

208 

66 

8 

1 

830 

276 

69 

8 

789 

1 120 

277 

61 

5 

808 

726 

16 

1 

283 

66 

28 

20 


925 

27 

3 


(D) 

(D> 

ID) 

3 


(d) 

(D) 

3 


(D) 

(D) 

(D) 

3 

1 

160 

114 

13 

2 

691 

345 

87 

10 

1 

426 

216 

1 


(D) 

(0) 

(D) 

2 


(d) 

(d) 

2 


(D) 

(D) 

(D) 

2 


(d) 

(d) 

12 

4 

310 

1 491 

771 

12 

3 

111 

1 035 

4 


(D) 

(D) 

(D) 

6 


766 

163 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonslore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex, 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Little Rock-North Little Rock SMSA 53-5 


TABLE 2. The City: 1963 and 1958 





1963 



1958’ 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($ 1 , 000 ) 

Payroll, 

entire 

year 

($ 1 , 000 ) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($ 1 , 000 ) 

Payroll, 

entire 

year 

($ 1 , 000 ) 


RETAIL STORES 

TotaP , __ __ 

1 247 

226 151 

27 425 

8 775 

1 488 

191 086 

21 970 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- __ __ 

55 

11 885 

1 554 

354 

71 

8 410 

1 096 

5251 

Hardware stores__ __ 

16 

964 

131 

39 

19 

(D) 

(D) 

52 ex. 5251 

Other _ __ 

39 

10 921 

1 423 

315 

52 

(D) 

(D) 

53 part* 

General merchandise group stores^ ___ 

45 

45 950 

6 983 

2 533 

67 

38 873 

6 009 

531 

Department stores ___ 

7 

38 350 

5 931 

2 066 

(na) 

(tm) 

(na) 

533 

Limited price variety stores _ _ __ __ 

23 

4 039 

655 

331 

33 

3 670 

507 

539 

Miscellaneous general merchandise stores __ 

15 

3 561 

397 

136 

(na) 

(na) 

(na) 

54 

Food stores -- _ ___ 

211 

40 403 

2 801 

881 

307 

39 349 

2 279 

55 ex. 554 

Automotive dealers__ 

74 

48 465 

4 582 

919 

99 

35 404 

3 400 

55 pt. (554) 

Gasoline service stations__ __ 

178 

13 788 

1 327 

482 

195 

13 289 

1 160 

56 

Apparel, accessory stores___ 

89 

14 394 

2 089 

762 

96 

12 727 

1 735 

561, 567 

Men’s, boys’ apparel stores, custom tailors 

17 

( 0 ) 

(D) 

(D) 

21 

2 706 

348 

562-3, 568 

Women’s clothing, specialty stores ___ 

27 

3 790 

582 

217 

28 

4 186 

495 

562 

Women's ready-to-wear stores^- _ 

16 

(D) 

(D) 

(D) 

16 

3 381 

389 

565 

Family clothing stores^_ 

15 

3 458 

378 

179 

16 

1 573 

205 

566 

Shoe stores_ _ __ _ 

27 

4 262 

696 

224 

23 

3 837 

651 

564, 569 

Other apparel, accessory stores _ 

3 

(D) 

(D) 

(D) 

6 

383 

36 

57 

Furniture, home furnishings, equipment stores_ 

75 

14 170 

2 174 

503 

99 

11 473 

1 654 

5712 

Furniture stores _ __ -- _ 

30 

7 978 

1 228 

280 

36 

6 331 

921 

5713-15, 19 

Other home furnishings stores __ _ 

13 

950 

166 

42 

17 

892 

146 

572, 573 

Household appliance, radio, television, music 
stores - __ _ -- _ 

32 

5 242 

780 

181 

46 

4 250 

587 

58 

Eating, drinking places ___ 

251 

11 284 

2 726 

1 392 

273 

11 175 

2 332 

5812 

Eating places _ ___ 

222 

10 637 

2 614 

1 320 

247 

10 448 

2 230 

5813 

Drinking places (alcoholic beverages)_ 

29 

647 

112 

72 

26 

727 

102 

59 pt. (591) 

Drug stores, proprietary stores __ 

57 

8 594 

1 157 

364 

57 

6 518 

843 

59 ex. 591 

Other retail stores^ __ _ - _ _ 

212 

17 218 

2 032 

585 

224 

13 868 

1 462 

592 

Liquor stores-- __ __ _ 

66 

5 150 

248 

100 

81 

4 723 

191 

594 

Book, stationery stores_-__ 

10 

369 

43 

19 

5 

334 

55 

595 

Sporting goods stores, bicycle shops _ 

10 

2 273 

253 

40 

11 

1 332 

125 

597 

Jewelry stores __ __ —__ 

21 

3 021 

386 

97 

10 

1 426 

216 

5992 

Florists_ - - —- 

17 

1 239 

252 

88 

19 

937 

181 

5996 

Camera, photographic supply stores- 

2 

(D) 

ID) 

(D) 

2 

(D) 

(d) 

7011 

SELECTED SERVICES 

Hotels, motels — ____— 

26 

(D) 

( 0 ) 

(01 

51 

4 401 

(d) 

783 

Motion picture theaters- - _ — -- 

8 

(D) 

( 0 ) 

(D) 

15 

(d) 

(d) 


^Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers {i.e., mall order, direct selling, merchandise vending machine operators) part of SIC 53. 







































53-6 


Little Rock-North Little Rock SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 




1963 I 

1958' 


SIC code 

Kind of business 

Estab¬ 

lish- 

ments 

Sales 

Payroll, 

entire 

year 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

Estab¬ 

lish¬ 

ments 

Sales 

Payroll, 

entire 

year 



(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 


RETAIL STORES 









TotaP _ _ 

2 115 

338 014 

37 474 

11 998 

2 471 

273 485 

28 320 

52 

Lumber, building materials, hardware, farm equip- 

100 

21 556 

2 530 

586 

117 

14 914 

1 740 

5251 

52 ex. 5251 

53 part" 

531 

533 

539 


28 

1 542 

184 

58 

32 

1 222 

98 


72 

20 014 

2 346 

528 

85 

13 692 

1 642 


79 

50 437 

7 428 

2 744 

130 

42 563 

6 284 


7 

38 350 

5 931 

2 066 

5 

29 732 

4 464 


41 

6 621 

948 

469 

49 

4 688 

624 

(na) 

Miscellaneous genera) mfirchandise stores _ 

31 

5 466 

549 

209 

(na) 

(na) 








54 

55 ex. 554 

55 pt. (554) 


423 

69 338 

4 576 

1 472 

596 

63 243 

3 426 


151 

81 820 

7 376 

1 485 

147 

56 003 

4 952 


326 

24 750 

2 295 

823 

325 

20 956 

1 684 









56 

561, 567 

562-3, 568 

562 

565 

566 

564, 569 

Apparel accessory stores _ _- -_- 

125 

18 852 

2 604 

944 

136 

15 132 

1 987 

Men’s boys' apparel stores, custom tailors_ 

21 

2 975 

482 

153 

24 

2 965 

391 

Women’s clothing, specialty stores _ __ 

37 

4 686 

686 

260 

41 

5 012 

569 

Women’s ready-to-wear stores^ - __- 

24 

3 551 

437 

186 

24 

4 046 

459 

Family clothing stores^ -__ _ ___ 

25 

5 895 

624 

265 

23 

2 345 

294 

Shoe stores __- -_ 

38 

5 021 

792 

256 

32 

4 241 

697 

Other apparel accessory stores . 

4 

275 

20 

10 

8 

409 

36 









57 

5712 

5713-15, 19 
572, 573 

Furniture, home furnishings, equipment stores- 

Furniture stores -___ - _ 

117 

58 

17 621 

10 365 

2 593 

1 515 

615 

352 

160 

75 

155 82 

9 073 

2 143 

1 241 

Other home furnishings stores__ _ _ 

13 

968 

169 

43 

27 

1 061 

16i| 

Household appliance, radio, television, music 
stores____ _ 

46 

6 288 

909 

220 

58 

5 448 

738 

58 

5812 

5813 

Eating drinking places _ 

390 

16 220 

3 698 

1 934 

423 

15 410 

3 053 

Eating places _ - -_ -_ 

339 

15 047 

3 498 

1 816 

377 

14 359 

2 924 

Drinking places (alcoholic beverage!?) . 

51 

1 173 

200 

118 

46 

1 051 

129 









59 pt. (591) 

Drug stores proprietary stores _ __ 

86 

13 104 

1 757 

596 

88 

9 392 

1 164 









59 ex. 591 

592 

594 

595 

597 

5992 

5996 

Other retail stores^ —_ _ „ -- 

Liquor stores 

318 

108 

10 

14 

27 

23 

2 

24 316 

8 751 
369 

2 428 

3 367 

1 522 

(D) 

2 617 
402 
43 
272 
442 
321 
<D) 

799 

164 

19 

51 

109 

112 

(D) 

349 

125 

20 290 

7 601 

1 887 
320 

Book stationery stores .- 

8 

592 

74 

Sporting goods stores, bicycle shops - - 

14 

1 526 

149 

Jewelry stores _-__ 

18 

1 727 

266 

Florists _____- 

27 

1 127 

208 

Camera photographic supply stores . .. 

2 

(D) 

(D) 

SELECTED SERVICES 









7011 

783 

Hotels, motels ___ _ _ _ 

43 

6 393 

1 511 

1 933 

982 

79 

4 837 

ID) 

Motion picture theaters _ __ 

12 

317 

160 

24 

(D) 

(D) 







Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators} part of SIC 53. 

^1958 data limited to “employer" establishments. • 

^Includes data for those kinds of business In SIC 59 (ex. 591) not covered in any of the lines below. 




































MAJOR RETAIL CENTERS 


Little Rock-North Little Rock SMSA 53-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Perce 

!nt change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total’___ 

9.9 

18,4 

23.6 

100.0 

100.0 

100,0 

100.0 

100.0 

100 .c 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ _ _ _ 

-45.9 

41.3 

44.5 

1.4 

2.9 

5.3 

4.4 

6.4 

5.5 

5251 

Hardware stores __ _ ___ 

37.1 

(D) 

26.2 

0.2 

0.1 

.4 

(d) 

.5 

0.^4 

52 ex. 5251 

Other __ __ __ __ 

-50.4 

(d) 

46.2 

1.2 

2.7 

4.8 

(0) 

5.9 

5.C 

53 part* 

General merchandise group stores’-s___ ^ 

10.2 

18.2 

18.5 

38.8 

38.8 

20.3 

20.3 

14.9 

15.6 

531 

Department stores ___ 

(D) 

(na) 

29.0 

(d) 

(na) 

17.0 

(na) 

11,3 

10.9 

533 

Limited price variety stores ___ 

(D) 

10.1 

41.2 

1 .9 

(na) 

1.8 

1.9 

2 . 0 

1.7 

539 

Miscellaneous general merchandise stores ^ 

(d) 

(na) 

(na) 

(d) 

(na) 

1.6 

(na) 

1.6 

(na) 

54 

Food stores _ - ____ 

7.4 

2.7 

9.6 

2.0 

2,0 

17.9 

20.6 

20.5 

23.1 

55 ex. 554 

Automotive dealers_-__ 

15.9 

36.9 

46.1 

26.9 

25.5 

21.4 

18.5 

24.2 

20.5 

55 pt. (554) 

Gasoline service stations __ _ 

0.8 

3.8 

18.1 

2.6 

2.8 

6.1 

7,0 

7.3 

7.7 

56 

Apparel, accessory stores’ ______ __ _ 

-3.1 

13.1 

24.6 

9.5 

10.8 

6.4 

6.7 

5.6 

5.5 

561, 567 

Men's, boys' apparel stores, custom tailors_ 

14.6 

(d) 

0.3 

2.5 

2,4 

(n) 

1.4 

0.9 

1.1 

562-3, 568 

Women’s clothing, specialty stores ___ __ 

-12.0 

-9,5 

-6.5 

2.6 

3.3 

1.7 

2.2 

1.4 

1.8 

562 

Women's ready-to-wear stores^_ _ 

-21.9 

(D) 

-12.2 

1.8 

2.5 

(d) 

1.8 

1.1 

1 ^ 

565 

Family clothing stores3_ __ 

(D) 

119.8 

151.4 

1.3 

(d) 

1.5 

0.8 

1.7 

0.9 

566 

Shoe stores_ __ _ _ 

-2.9 

11.1 

18.4 

3.1 

3.6 

1.9 

2.0 

1.5 

1.6 

564, 569 

Other apparel, accessory stores „ _ _ __ 

(D) 

(D) 

-32.8 

-- 

(D) 

(D) 

0.2 

0,1 

0.1 

57 

Furniture, home furnishings, equipment stores_ 

15.0 

23.5 

13.1 

5.5 

5.2 

6.3 

6.0 

5.2 

5.7 

5712 

Furniture stores _ 

(D) 

26.0 

14.2 

2.6 

(D) 

3.5 

3.3 

3. 1 

3. 3 

5713-15. 19 

Other home furnishings stores _ _ _ _ 

(D) 

6.5 

-8.8 

(d) 

(D) 

0.4 

0,5 

0.3 

0.4 

572, 573 

Household appliance, radio, television, music 
stores _ 

(D) 

23.3 

15.4 

(d) 

2,7 

2.3 

2.2 

1.9 

2.0 

58 

Eating, drinking places ___ 

-2.6 

1.0 

5.3 

3,6 

4.0 

5.0 

5.8 

4.8 

5.6 

5812 

Eating places _ _ _ _ — _ _ 

-0.5 

1.8 

4.8 

3.4 

3.8 

4.7 

5.5 

4.5 

5.3 

5813 

Drinking places (alcoholic beverages)_ 

-41.0 

-11.0 

11.6 

0 . 1 

0,2 

0.3 

0.4 

0. 3 

0.4 

59 pt. (591) 

Drug stores, proprietary stores _ _ -- 

-26.0 

31.9 

39.5 

1.3 

1.9 

3.8 

3.4 

3.9 

3.4 

59 ex. 591 

Other retail stores** ___ 

51.3 

24.2 

19,8 

8,5 

6,1 

7.6 

7.3 

7.2 

7.4 

592 

Liquor stores__ ____ 

38.7 

9.0 

15.1 

1.2 

1,0 

2.3 

2,5 

2.6 

2.8 

594 

Book, stationery stores_ __ 

(D) 

10.5 

-37.7 

(d) 

(D) 

0.2 

0.2 

0.1 

0.2 

595 

Sporting goods stores, bicycle shops -- 

(D) 

70.6 

59.1 

(d) 

1,2 

1.0 

0.7 

0.7 

0,6 

597 

Jewelry stores__— —_ 

88.7 

111.9 

95.0 

2.6 

1,5 

1.3 

0.7 

1.0 

0.6 

5992 

Florists _ ____ —-— _ 

(D) 

32,2 

35.0 

(d) 

(D) 

0.5 

0.5 

0,5 

0.4 

5996 

Camera, photographic supply stores -- 

(D) 

(D) 

(d) 

(d) 

(D) 

(D) 

(d) 

(D) 

(d) 

7011 

SELECTED SERVICES 

Hotels, motels _ _ - _ —- 

38.5 

(D) 

32.2 

(X) 

(X) 

(X) 

(x) 

(X) 

(x) 

783 

Motion picture theaters _ --- 

(D) 

(D) 

(D) 

(x) 

(X) 

(X) 

(x) 

(x) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. {-) Minus sign before number denotes decrease. 
2 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 





































53-8 


Little Rock-North Little Rock SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Centra! business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 



1963 

1958 


RETAIL STORES 


1 




Total^-- — ________ 

^5,9 

49.4 

30.7 

34.5 

52 

Lumber, building materials, hardware, farm equipment dealers- 

12.4 

32.3 

6.8 

18.2 

5251 

Hardware stores- 

19.9 

(d) 

12.5 

11.5 

52 ex. 5251 

Other---- - -- - 

11.7 

(D) 

6.4 

18.8 

53 part" 

General merchandise group stores’ll- 

87.7 

94.0 

79.9 

05.9 

531 

Department stores_ 

(D) 

1 (na) 

(D) 

(na) 

533 

Limited price variety stores _ — -— — _ — _ — 

49.1 

(na) 

30.0 

(na) 

539 

Miscellaneous general merchandise stores- --_ 

(D) 

(na) 

(d) 

(na) 

54 

Food stores__ — - - - — -- -- 

5.1 

4,9 

3.0 

3.1 

55 ex. 554 

Automotive dealers- 

57.6 

68.0 

34,1 

43.0 

55 pt. (554) 

Gasoline service stations ------ — _ — 

19.4 

19.9 

10.8 

12.6 

1 

56 

Apparel, accessory stores’- _ __ __ --- -- - 

68.5 

79.9 

52.3 

67.2 

561, 567 

Men's, boys' apparel stores, custom tailors - - 

(D) 

83,1 

87.0 

76.2 

562-3, 568 

Women's clothing, specialty stores---- 

71.4 

74.1 

57.7 

61.9 

562 

Women’s ready-to-wear stores^- ------ 

(d) 

70.3 

52.3 

58.8 

565 

Family clothing stores^ ---- __ --— _ 

37.7 

(d) 

22.1 

(d) 

566 

Shoe stores __ _ _ --- _ — - — _ -- 

76.4 

87.4 

64.9 

79,1 

564, 569 

Other apparel, accessory stores_ _ ---- 

(n) 

(n) 


(D) 

57 

Furniture, home furnishings, equipment stores _ -- 

40.0 

42,9 

32.1 

31.6 

5712 

Furniture stores ---- — _ _ _ _ 

33.6 

(d) 

25.9 

(d) 

5713-15, 19 

Other home furnishings stores-- — — -— 

(D) 

(d) 

(D) 

(d) 

572, 573 

Household appliance, radio, television, music stores-- __ 

(d) 

59.2 

(d) 

46.1 

58 

Eating, drinking places-- _ - _____ 

32.7 

34.0 

22.8 

24.6 

5812 

Eating places _ _ __ __ _ -— 

33.6 

34.4 

23.8 

25.0 

5813 

Drinking places (alcoholic beverages) -- —- 

18.2 

27.5 

10.1 

19.0 

59 pt. (591) 

Drug stores, proprietary stores _ -- -- __ _ 

15.8 

28.1 

10.3 

19.5 

59 ex. 591 

Other retail stores'‘ __ -- _ ___ __ 

51.0 

41.9 

36.1 

28.6 

592 

Liquor stores _ - --- _ __ 

24.9 

19.6 

14.7 

12.2 

594 

Book, stationery stores______ __ 

(D) 

(d) 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops --- — -- 

(D) 

87.1 

(D) 

76.0 

597 

Jewelry stores____ _ __ _____ __ 

89.1 

100.0 

79.9 

82.6 

5992 

Florists----- ---- — 

(D) 

(d) 

Cd) 

(d) 

5996 

Camera, photographic supply stores _ __ — _ 

(d) 

(d) 

(d) 

(d) 


SELECTED SERVICES 





7011 

Hotels, motels___ ___ 

(D) 

70.7 

67.4 

64.3 

783 

Motion picture theaters------ - 

(D) 

(d) 

(D) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer’' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 







































MAJOR RETAIL CENTERS 


Little Rock-North Little Rock SMSA 53-9 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned centers known as "Broadmoor”, "Town and Country”. “University” and “Village" and establishments along South University Ave.-Benton 

Hwy. from 29th St. to Rock Creek and along West Asher Ave. from Fair Park Blvd. to Bryant. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number____ _ 

65 

55 ex. 554 

Automotive Dealers _ _ 

7 


Sales_ _-_ _-.$1,000_ 

19 373 







55 pt. (554) 

Gasoline service stations__ 

9 

54, 58, 591 

Convenience goods stores: 






Number _ . _ __ 

21 

56 

Apparel, accessory stores —___ 

7 


Sales_$1,000— 

8 746 

561,567 

Men’s, boys’ apparel stores, custom tailors _ 

- 




562-3, 568 

Women's clothing, specialty stores__ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_— 

1 


Number__. 

19 

565 

Family clothing stores -- 

1 


Sales_$1,000 

7 247 

566 

Shoe stores --- -- 

4 




564, 569 

Other apparel, accessory stores ___ 

1 

52, 55. 

All other stores: 





59 ex. 591 

Number__ _- 

25 

57 

Furniture, home furnishings, equipment stores_ 

4 


Sales - _ _$1,000- 

3 380 

5712 

Furniture stores ____ _ __ 

- 



Number of 

5713-15, 19 

Other home furnishings stores --- __ 

*- 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores -- _ _ - -- - 

1 


Retail stores, total_ _ 

65 

58 

Eating, drinking places _— . -- __ 

11 




5812 

Eating places _ _ __ __ __ 

11 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- 

- 


ment dealers_ __ 

1 




5251 

Hardware stores ___ 

- 

59 pt. (591) 

Drug stores, proprietary stores ___ __ 

4 

52 ex. 5251 

Other - ---- - 

1 







59 ex. 591 

Other retail stores_____ 

8 

53 part 

General merchandise group stores _ 

8 

592 

Liquor stores___ - --- 

2 

531 

Department stores __ _ 

1 

594 

Book, stationery stores __ 

“ 

533 

Limited price variety stores___ 

5 

595 

Sporting goods stores, bicycle shops --— 


539 

! Miscellaneous general merchandise stores_ 

2 

597 

Jewelry stores __ __ --- — 

1 




5992 

Florists —--- — - — 

- 

54 

Food stores_ _ -- 

6 

5996 

Camera, photographic supply stores-- 



Standard Notes: - Represents zero. (D) Withheld to avoid disclosure, (NA) Not available. 
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Los Angeles-Long Beach SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


1958 _ $8,081 

SMSA total 

1963 


EACH SYMBOL= 
5% CHANGE 




$10,474 


Los Angeles 


CITY 



mmmi n% 


$3,726 
^ $4,340 


CENTRAL ^ $365 
BUSINESS DISTRICT P $318 
I *#-13% 


Percent Change in Sales, 1958*1963 by Types of Stores 




n 


63% 


APPAREL, ACCESSORY STORES 

GENERAL MERCHANDISE GROUP STORES 

FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 


17% 

INCREASE I 


10 % 


DECREASE 




17% CBD 
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Los Angeles-Long Beach SMSA 

Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 


SMSA total 



1963 
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llillll 
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Retail Sales: 1958 and 1963 IN MILLIONS OF DOLLARS 
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MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-9 


TABLE 1 . The Central Business District: 1963 and 1958 


A. Los Angeles 





1963 



1958’ 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total ^ __ _ 

1 279 

318 170 

59 716 

15 989 

1 460 

365 345 

67 364 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ ___ 

11 

3 607 

348 

72 

11 

3 927 

512 

5251 

Hardware stores _ __ 

3 

(D) 

(D) 

(0) 

5 

629 

66 

52 ex. 5251 

Other _____ 

6 

(D) 

(D) 

(D> 

6 

3 298 

446 

53 part* 

General merchandise group stores ^ 

29 

130 951 

28 414 

7 575 

42 

141 062 

26 119 

531 

Department stores_ _ __ 

4 

116 797 

25 920 

6 740 

4 

125 830 

23 580 

533 1 

Limited price variety stores_ __ 

7 

11 159 

2 015 

731 

8 

11 677 

2 093 

539 

Miscellaneous general merchandise stores _ 

18 

2 995 

479 

104 

30 

3 555 

446 

54 

Food stores _ _ _ __ _ _ 

91 

14 821 

2 117 

424 

130 

19 342 

2 232 

55 ex. 554 

Automotive dealers _ ___ 

7 

1 846 

162 

26 

8 

1 181 

165 

55 pt. (554) 

Gasoline service stations ____ 

22 

2 588 

474 

105 

26 

4 138 

515 

56 

Apparel, accessory stores 

284 

53 851 

9 113 

2 254 

268 

64 798 

10 232 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

97 

18 688 

3 856 

861 

97 

19 135 

3 275 

562-3, 568 

Women’s clothing, specialty stores_ 

106 

21 808 

3 396 

963 

89 

30 814 

4 544 

562 

Women's ready-to-wear stores^ _ 

48 

15 305 

2 575 

738 

49 

22 477 

3 414 

565 

Family clothing stores^ __ 

12 

(D> 

(D) 

(0) 

8 

2 189 

315 

566 

Shoe stores__ _ ^ _ 

66 

11 685 

1 678 

381 

65 

12 113 

2 009 

564, 569 

Other apparel, accessory stores - __ 

3 

(0) 

(D) 

(D) 

7 

531 

89 

57 

Furniture, home furnishings, equipment stores_ 

46 

28 376 

1 753 

552 

70 

33 275 

7 571 

5712 

Furniture stores __ —__ _ 

7 

(0) 

(D) 

(D) 

a 

(D) 

(D) 

5713-15, 19 

Other home furnishings stores__ 

12 

(D) 

(D) 

(D) 

15 

(D) 

<D) 

572, 573 

Household appliance, radio, television, music 
stores__ _ 

27 

6 722 

724 

128 

47 

7 020 

1 005 

58 

Eating, drinking places_ _ _ 

346 

33 909 

9 629 

3 330 

390 

39 793 

10 985 

5812 

Eating places-- - - 

284 

28 434 

8 174 

2 867 

508 

33 208 

9 790 

5813 

Drinking places (alcoholic beverages) _ - 

62 

5 475 

1 455 

463 

82 

6 585 

1 195 

59 pt. (591) 

Drug stores, proprietary stores __ __ —- 

26 

10 183 

1 822 

381 

40 

13 049 

2 371 

59 ex. 591 

Other retail stores^- - -— 

417 

38 038 

5 884 

1 270 

475 

44 780 

6 662 

592 

Liquor stores - - - —_ 

22 

3 541 

257 

64 

32 

4 084 

197 

594 

Book, stationery stores __—_ 

35 

2 334 

308 

78 

47 

4 124 

660 

595 

Sporting goods stores, bicycle shops_ 

6 

1 624 

239 

42 

10 

2 572 

401 

597 

Jewelry stores_ - _ — - 

75 

14 278 

2 661 

566 

105 

17 409 

3 254 

5992 

Florists_ _ _ 

11 

1 155 

242 

71 

17 

1 198 

275 

5996 

Camera, photographic supply stores- 

11 

3 663 

541 

75 

11 

3 332 

411 

7011 

SELECTED SERVICES 

Hotels, motets - -- - - 

91 

29 811 

10 515 

3 082 

122 

29 376 

10 482 

783 

Motion picture theaters -- — - 

26 

5 701 

1 725 

417 

30 

5 811 

1 610 


standard Notes: -> Represents zero. (D) Withft^ld>to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to “employer” establishments. 











































54-10 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958—continued 

B. Long Beach 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 

55 ex. 554 
55 pt, (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^- 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise grogp stores^_ 

Department stores__ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists___ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 




Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 



(number) 

(number) 

($1,000) 

($1,000) 

509 

105 894 

18 243 

5 299 

598 

120 519 

19 186 

3 

(D) 

(D) 

ID) 

3 

(D) 

ID) 

i 

(D) 

(D) 

(D) 

1 

ID) 

ID) 

2 

(D) 

ID) 

(D) 

2 

ID) 

ID) 

18 

44 204 

7 363 

2 423 

17 

41 722 

6 611 

4 

40 606 

6 663 

2 128 

4 

37 909 

5 852 

6 

3 102 

649 

277 

4 

3 169 

693 

8 

496 

51 

18 

9 

644 

66 

44 

3 515 

320 

87 

56 

5 629 

534 

10 

7 355 

1 091 

141 

10 

13 199 

1 633 

18 

ID) 

(D) 

ID) 

22 

1 723 

227 

90 

15 166 

2 484 

607 

128 

17 748 

2 860 

25 

4 215 

676 

180 

31 

3 313 

572 

38 

5 219 

703 

194 

57 

6 875 

1 003 

21 

4 282 

574 

143 

39 

5 486 

784 

3 

ID) 

(D) 

ID) 

6 

3 615 

736 

23 

3 231 

490 

104 

27 

3 757 

539 

1 

ID) 

(D) 

ID) 

3 

152 

10 

27 

6 206 

818 

170 

34 

7 250 

1 066 

9 

3 049 

342 

75 

13 

3 305 

411 

4 

409 

51 

10 

6 

351 

36 

14 

2 748 

425 

85 

15 

3 594 

619 

166 

12 075 

3 542 

1 266 

183 

14 557 

3 869 

105 

8 097 

2 361 

892 

124 

10 237 

3 125 

61 

3 978 

1 181 

374 

59 

4 320 

744 

10 

5 245 

944 

162 

6 

5 757 

734 

123 

9 140 

1 289 

320 

139 

ID) 

ID) 

10 

1 722 

111 

29 

18 

1 937 

119 

6 

488 

54 

23 

9 

987 

182 

4 

181 

15 

7 

6 

352 

26 

17 

3 227 

566 

112 

28 

5 919 

841 

5 

201 

26 

11 

9 

138 

14 


(0) 

ID) 

ID) 

2 

ID) 

ID) 

47 

3 941 

1 523 

435 

40 

3 713 

1 387 

6 

1 431 

355 

109 

8 

1 866 

543 


^Standard Notes: - Represents zero. (D) Withhbld-to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer’* establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 
















































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-11 


TABLE 1 . The Central Business District: 1963 and 1958—continued 

C. Glendale 


1963 


1958 


1 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total ^_ 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


I Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^- 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores _ 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


441 

106 

710 

14 786 

3 898 

495 

99 619 

13 588 

17 

2 

688 

414 

81 

17 

2 

: 524 

443 

3 

1 

235 

200 

41 

3 


533 

79 

14 

1 

453 

214 

40 

14 

1 

991 

364 

18 

30 

040 

4 474 

1 310 

20 

24 

325 

3 578 

3 

26 

811 

3 943 

1 054 

3 


(D) 

(D) 

5 

1 

751 

344 

178 

6 

1 

969 

368 

10 

1 

478 

187 

78 

11 


(D) 

(D) 

37 

15 

781 

1 489 

341 

41 

15 

967 

1 606 

22 

15 

177 

1 558 

263 

25 

19 

291 

2 283 

39 

4 

583 

459 

140 

49 

4 

165 

406 

77 

12 

182 

1 861 

542 

89 

11 

517 

1 626 

16 

4 

131 

663 

208 

14 

3 

078 

491 

36 

4 

542 

664 

214 

45 

4 

927 

625 

27 

3 

902 

558 

182 

36 

4 

395 

566 

1 


(D) 

(D) 

(D) 

2 


(0) 

(D) 

22 


(D) 

(D) 

(D> 

24 

2 

799 

432 

2 


(D) 

(D) 

(D) 

4 


(D) 

(D) 

55 

7 

820 

1 199 

224 

56 

7 

242 

1 024 

13 

3 

055 

448 

84 

14 

2 

565 

358 

13 

1 

447 

300 

55 

13 

1 

332 

215 

29 

3 

318 

451 

85 

29 

3 

345 

451 

72 

5 

961 

1 590 

565 

74 

5 

810 

1 470 

61 

5 

286 

1 415 

517 

63 

4 

935 

1 304 

11 


675 

175 

48 

11 


865 

66 

16 

4 

835 

667 

141 

19 

3 

591 

488 

88 

7 

643 

1 075 

291 

105 

5 

187 

664 

9 

1 

716 

121 

25 

11 


771 

48 

8 


653 

89 

33 

11 


553 

70 

2 


<D) 

ID) 

(D) 

4 


97 

2 

11 


(D) 

(D) 

(0) 

12 


996 

190 

6 


193 

24 

5 

7 


222 

26 

4 


(D) 

(0) 

(D) 

5 


507 

49 

10 


205 

72 

42 

5 


196 

59 

5 

1 

129 

233 

89 

5 


843 

192 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

t 958 group totals for SIC 53 and 56 may include data for "nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 








































54-12 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 . The Central Business District: 1963 and 1958—continued 

D. Pasadena 


SIC code 


Kind of business 


RETAIL STORES 
Total^_ 


52 

5251 

52 ex, 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part* 
531 
533 
539 


General merchandise group stores^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


55 ex. 554 


Automotive dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores___ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores . 


SELECTED SERVICES 


7011 

783 


Hotels, motels_ 

Motion picture theaters 


1963 

1958' 



' 

Paid 




Estab- 


Payroll, 

employees, 

Estab- 


Payroll, 

lish- 

Sales 

entire 


llsh- 

Sales 

entire 

ments 


year 

nearest 

ments 


year 




Nov. 15 




(number) 

($1,000) 

($1,000) 

(number) 

(number) 

($1,000) 

($1,000) 

351 

132 051 

19 237 

5 632 

390 

107 175 

16 835 

10 

1 341 

159 

29 

11 

957 

122 

4 

377 

57 

10 

1 

(D> 

(D) 

6 

964 

102 

19 

10 

(D) 

(D> 

23 

57 967 

8 124 

2 892 

20 

44 752 

7 623 

5 

(D) 

(D) 

(D) 

4 

34 510 

6 072 

6 

<D) 

(D) 

<D) 

4 

1 809 

345 

12 

3 202 

402 

149 

12 

8 433 

1 206 

16 

13 806 

1 446 

265 

22 

13 773 

1 288 

7 

10 461 

857 

162 

9 

5 155 

679 

36 

4 711 

464 

135 

36 

4 252 

427 

64 

11 803 

1 752 

622 

74 

12 837 

2 059 

14 

1 043 

161 

49 

14 

1 736 

288 

28 

8 728 

1 234 

454 

30 

6 867 

1 022 

16 

i 8 030 

1 135 

409 

25 

6 530 

979 

4 

S (0) 

(D) 

(0) 

4 

(D) 

(D> 

17 

1 658 

291 

105 

24 

3 004 

527 

1 

(D) 

(D) 

(D) 

2 

(D) 

iD) 

33 

9 655 

1 693 

299 

40 

8 583 

1 246 

10 

6 235 

1 170 

173 

11 

4 706 

793 

5 

820 

126 

43 

10 

601 

93 

10 

2 600 

397 

83 

19 

3 276 

360 

51 

7 656 

2 408 

685 

65 

4 596 

1 323 

44 

7 290 

2 339 

657 

58 

4 316 

1 270 

7 

366 

69 

28 

7 

280 

53 

12 

3 838 

653 

149 

12 

3 774 

640 

99 

10 813 

1 681 

394 

101 

8 496 

1 428 

6 

1 207 

86 

24 

3 

511 

47 

7 

2 077 

272 

96 

10 

1 553 

210 

2 

(D> 

(D) 

(D) 

2 

(D> 

(D) 

16 

2 299 

423 

90 

13 

1 903 

401 

6 

350 

74 

16 

5 

308 

68 

3 

431 

46 

11 

3 

301 

31 

9 

896 

282 

70 

8 

(D) 

(D) 

5 

1 074 

226 

79 

3 

768 

150 


^Standard Notes: - Represents zero. (D) WithHfeld'to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer*' establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to "'employer” establishments. 

^Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 

















































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-13 


TABLE 2. The City: 1963 and 1958 


A. Los Angeles 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

(fl,000) 



RETAIL STORES 

Total^ _ ___ 

20 627 

4 340 086 

559 436 

143 841 

24 149 

3 725 651 

469 714 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ____ 

612 

140 008 

17 093 

3 150 

874 

174 363 

21 588 

5251 

Hardware stores __ _ _ 

208 

27 144 

3 635 

829 

268 

39 598 

5 546 

52 ex. 5251 

Other_ _ ^ 

404 

112 864 

13 458 

2 321 

606 

134 765 

16 042 

53 part* 

General merchandise group stores^........ 

571 

656 707 

89 645 

26 892 

704 

455 685 

66 858 

531 

Department stores ___ 

49 

539 493 

73 094 

21 033 

31 

328 237 

50 506 

533 

Limited price variety stores - __ __ 

203 

45 722 

7 671 

3 312 

258 

47 454 

7 921 

539 

Miscellaneous general merchandise stores 

319 1 

71 492 

8 880 

2 547 

289 

77 926 

431 

54 

Food stores ____ _ 

3 004 

984 175 

96 889 

20 788 

3 727 

916 037 

76 900 

55 ex. 554 

Automotive dealers _ __ ___ 

845 

789 619 

78 007 

11 805 

956 

531 517 

54 984 

55 pt. (554) 

Gasoline service stations_ _ 

2 418 

314 530 

31 851 

9 467 

2 961 

281 211 

27 797 

56 

Apparel, accessory stores _ 

2 064 

253 822 

37 877 

10 208 

2 139 

246 280 

35 653 

561, 567 

Men’s, boys’ apparel stores, custom tailors __ 

499 

69 817 

11 791 

2 646 

514 

61 843 

9 690 

562-3, 568 

Women’s clothing, specialty stores_ 

897 

105 660 

15 625 

4 736 

842 

105 044 

15 244 

562 

1 Women’s ready-to-wear stores^__ 

629 

87 338 

13 365 

4 008 

473 

84 013 

12 897 

565 

Family clothing stores^___ 

165 

21 121 

2 944 

941 

105 

22 649 

3 302 

566 

Shoe stores _____ 

370 

48 268 

6 501 

1 529 

432 

45 474 

6 470 

564, 569 

Other apparel, accessory stores-_ 

133 

a 956 

1 016 

356 

174 

10 070 

947 

57 

Furniture, home furnishings, equipment stores_ 

1 561 

256 693 

32 129 

6 661 

2 111 

286 550 

42 420 

5712 

Furniture stores_ 

586 

109 856 

12 503 

2 484 

727 

129 167 

20 599 

5713-15, 19 

Other home furnishings stores - —_ 

431 

56 759 

8 746 

1 896 

544 

47 161 

7 678 

572, 573 

Household appliance, radio, television, music 
stores _- __ 

544 

90 078 

10 880 

2 281 

840 

110 222 

14 143 

58 

Eating, drinking places - - _ _ 

5 081 

410 116 

109 136 

38 801 

5 551 

362 608 

87 475 

5812 

Eating places____ _ 

3 770 

342 699 

94 382 

33 752 

4 328 

297 101 

76 718 

5813 

Drinking places (aicoholic beverages)_ 

1 311 

67 417 

14 754 

5 049 

1 223 

65 507 

10 757 

59 pt. (591) 

Drug stores, proprietary stores __ _ — _ 

621 

172 933 

27 992 

6 427 

715 

154 492 

22 145 

59 ex. 591 

Other retail stores^_ ___ 

3 850 

361 483 

38 817 

9 642 

4 411 

316 908 

31 886 

592 

Liquor stores__ 

964 

154 779 

9 832 

2 740 

1 052 

127 995 

7 580 

594 

Book, stationery stores ___ 

225 

20 840 

3 433 

912 

244 

20 687 

3 273 

595 

Sporting goods stores, bicycle shops_ — - 

142 

12 690 

1 581 

362 

178 

13 725 

1 366 

597 

Jewelry stores_- __—-- 

309 

41 345 

4 975 

1 103 

421 

33 488 

5 392 

5992 

Florists__ 

238 

11 621 

2 114 

594 

297 

10 918 

1 727 

5996 

Camera, photographic supply stores- 

114 

27 547 

4 846 

723 

141 

16 395 

1 674 

7011 

SELECTED SERVICES 

Hotels, motels — — —-- 

740 

81 017 

26 099 

8 245 

1 027 

74 020 

24 490 

783 

Motion picture theaters-— —- 

156 

31 330 

6 908 

2 413 

177 

32 706 

6 804 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Exciudes nonstore retailers ri.e.. mail order, direct seiline. merchandise vending machine ooerators^ nart of 








































54-14 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 2 The City: 1963 and 1958-continued 


B. Long Beach 


SIC code 

Kind of business 


RETAIL STORES 


Total^ _ __ . 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_-_ — 

Hardware stores __ _ _ _ 

Other __ ______ 

53 part* 

531 

533 

539 

General merchandise group:stores^ - __ 

Department stores ---- 

Limited price variety stores__ _ __ 

Miscellaneous general merchandise stores _ _ . 

54 

Food stores ____— __ 

55 ex. 554 

Automotive dealers_____ 

55 pt. (554) 

Gasoline service stations __ _ _ _ _ 

56 

561, 567 

562-3, 568 

562 

565 

566 

564, 569 

Apparel, accessory stores __ _ _ 

Men's, boys’ apparel stores, custom tailors_ 

Women's clothing, specialty stores _ _ 

Women’s ready-to-wear stores^ __ 

Family clothing stores^ __ __ 

Shoe stores __—__ _ . 

Other apparel, accessory stores _ 

57 

5712 

5713-15, 19 
572, 573 

Furniture, home furnishings, equipment stores_ 

Furniture stores__ ____ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores __ __ __ 

58 

5812 

5813 

Eating, drinking places__ __ , 

Eating places - __ _ 

Drinking places (alcoholic beverages)__ 

59 pt. (591) 

Drug stores, proprietary stores ___ 

59 ex. 591 

592 

594 

595 

597 

5992 

5996 

Other retail stores'*___ 

Liquor stores _ _____ 

Book, stationery stores___ 

Sporting goods stores, bicycle shops_ 

Jewelry stores -_ _ _ _ 

Florists - — _ _ 

Camera, photographic supply stores__ 


SELECTED SERVICES 

7011 

783 

Hotels, motels_ _ _ 

Motion picture theaters_ __ 


1963 


Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov: 15 

(number) 

2 844 

1 

549 610 

73 943 

19 773 

90 

10 803 

1 358 

290 

25 

2 322 

328 

98 

65 

8 481 

1 030 

192 

74 

75 261 

10 713 

3 527 

7 

58 810 

8 531 

2 029 

33 

7 684 

1 376 

494 

34 

8 767 

806 

204 

374 

112 294 

10 217 

2 114 

178 

111 585 

11 986 

1 026 

331 

38 664 

3 956 

1 259 

209 

31 713 

4 700 

1 286 

46 

6 211 

905 

241 

103 

14 279 

1 983 

619 

76 

12 123 

1 708 

530 

7 

4 236 

828 

199 

43 

(D) 

tD) 

(D) 

10 

(D) 

(D) 

ID) 

210 

42 132 

5 809 

1 167 

73 

20 150 

2 791 

500 

50 

4 775 

889 

168 

87 

17 207 

2 129 

479 

1 

799 

59 332 

16 024 

5 094 

524 

46 171 

12 876 

4 787 

275 

13 161 

3 140 

1 107 

73 

20 643 

3 629 

1 

1 

707 

506 

47 183 

5 551 

1 623 

130 

19 548 

1 232 

381 

20 

3 470 

602 

301 

38 

3 030 

422 

98 

34 

3 952 

653 

135 

35 

1 380 

240 

74 

15 

2 453 

258 

84 

124 

7 389 

2 321 

971 

17 

{ D) 

( D) 

I D) 


1958' 


Estab¬ 

lish¬ 

ments 


(number) 


2 921 


112 

38 

74 


85 

7 

40 

26 


395 

180 

341 


265 

56 

116 

74 

10 

60 

17 


248 

83 

56 

109 


656 

461 

195 


91 


540 

146 

28 

28 

54 

44 

15 


116 

25 


Sales 

($ 1 , 000 ) 


511 

562 

22 

554 

6 

585 

15 

969 

80 

501 

66 

Oil 


(D) 


ID) 

107 

602 

92 

839 

35 

727 

27 

841 

4 

711 

11 

074 

8 

435 

4 

767 

6 

470 


741 

35 

114 

20 

243 

3 

229 

11 

642 

45 

932 

35 

200 

10 

732 

21 

784 

41 

668 

15 

741 

3 

124 

1 

719 

7 

696 

2 

048 

2 

227 


5 364 
(D) 


Payroll, 

entire 

year 


($ 1 , 000 ) 


63 636 


2 665 
780 
1 885 


11 157 
8 888 
( 0 ) 
(D) 


8 734 

9 570 
3 546 


4 022 
727 
1 532 
1 170 
856 
849 
58 


4 988 
2 756 
553 

1 679 


11 500 
9 563 
1 937 


3 020 


4 434 
775 
555 
173 
1 067 
400 
320 


1 721 
(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 












































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-15 


TABLE 2. Th6 City: 1963 snd 1958 —continued 
C. Glendale 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 




RETAIL STORES 

TotaP __ _ _ 

959 

231 022 

29 165 

7 367 

1 184 

214 841 

25 493 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_____ 

28 

3 429 

574 

114 

56 

7 130 

860 

5251 

Hardware stores _____ 

10 

1 488 

225 

48 

22 

1 194 

129 

52 ex. 5251 

Other _ - _ _ __ _ 

18 

1 941 

349 

66 

34 

5 936 

731 

53 part* 

General merchandise group stores^__ 

34 

31 420 

4 629 

i 367 

41 

25 841 

3 724 

531 

Department stores ____ __ 

3 

26 811 

3 943 

1 054 

3 

CD) 

(U) 

533 

Limited price variety stores__ _ _ 

16 

2 375 

412 

205 

19 

2 463 

414 

539 

Miscellaneous general merchandise stores 

15 

2 234 

274 

108 

19 

(D) 

(D) 

54 

Food stores__ _____ 

109 

43 932 

4 174 

992 

144 

46 167 

4 242 

55 ex. 554 

Automotive dealers __ _ _ 

76 

69 038 

6 793 

1 135 

88 

61 058 

6 104 

55 pt. (554) 

Gasoline service stations _ ____ 

129 

15 362 

1 409 

479 

159 

13 996 

1 261 

56 

Apparel, accessory stores ___ 

100 

14 565 

2 188 

632 

129 

14 757 

1 978 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

19 

4 179 

669 

209 

22 

4 006 

578 

562-3, 568 

Women's clothing, specialty stores_ _ 

1 47 

5 930 

853 

272 

63 

6 064 

752 

562 

Women’s ready-to-wear stores^__ 

39 

5 300 

752 

241 

45 

5 182 

664 

565 

Family clothing stores^ __ 

2 

(D) 

(D) 

(D) 

3 

597 

81 

566 

Shoe stores____ —__ ^ 

24 

3 521 

538 

118 

32 

3 320 

495 

564, 569 

Other apparel, accessory stores __ __ 

8 

(D) 

(D) 

(D) 

9 

770 

72 

57 

Furniture, home furnishings, equipment stores_ 

99 

14 919 

2 167 

405 

122 

13 572 

1 786 

5712 

Furniture stores__ > _ _ 

35 

7 142 

1 028 

189 

34 

5 719 

797 

5713-15, 19 

Other home furnishings stores__ 

24 

2 297 

416 

85 

27 

1 679 

268 

572, 573 

Household appliance, radio, television, music 
stores_____— - 

40 

5 480 

743 

131 

61 

6 174 

721 

58 

Eating, drinking places___ 

174 

15 115 

4 261 

1 494 

177 

13 052 

3 333 

5812 

Eating places_ _ __ 

136 

13 147 

3 769 

1 338 

155 

11 600 

3 069 

5813 

Drinking places (alcoholic beverages)_ 

38 

1 968 

492 

156 

22 

1 452 

264 

59 pt. (591) 

Drug stores, proprietary stores _ - __ 

33 

7 907 

1 125 

242 

36 

6 847 

942 

59 ex. 591 

Other retail stores'^ __ __ 

177 

15 335 

1 825 

507 

232 

12 421 

1 263 

592 

Liquor stores -_ __ 

33 

6 256 

384 

101 

36 

3 944 

200 

594 

Book, stationery stores _ - - 

14 

1 059 

161 

52 

16 

680 

77 

595 

Sporting goods stores, bicycle shops-- 

5 

316 

31 

9 

12 

669 

53 

597 

Jewelry stores__— —- 

13 

1 660 

299 

62 

18 

1 153 

204 

5992 

Florists — _ _ 

17 

824 

139 

39 

19 

797 

132 

5996 

Camera, photographic supply stores- 

6 

657 

73 

18 

10 

786 

74 

7011 

SELECTED SERVICES 

Hotels, motels_ 

26 

(D) 

( D) 

( D) 

30 

537 

113 

783 

Motion picture theaters- 

5 

1 129 

233 

89 

6 

CD) 

(D) 


standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Fxnliiflfis nnnstnrp rptailpr?; f \ p mflil nrdpr Hirpr.t sellinp. merchandise vending machine ooerators^ oart of SIC 53. 










































54-16 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 2. The City: 1963 and 1958-continued 

D. Pasadena 


SIC code 

Kind of business 

1963 

1958’ 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workvi/eek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 


Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP -______ _ 

1 162 

335 551 

46 005 

12 150 

1 263 

274 024 

36 219 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ____ _ 

42 

7 062 

1 129 

168 

50 

6 959 

963 

5251 

Hardware stores ____ 

15 

1 299 

257 

44 

19 

(D) 

ID) 

52 ex. 5251 

Other___ 

27 

5 763 

872 

124 

31 

(D) 

ID) 

53 part* 

General merchandise group stores^ _ _ 

44 

82 685 

11 412 

3 817 

38 

48 532 

8 200 

531 

Department stores _ __ __ 

6 

75 160 

10 300 

3 380 

4 

34 510 

6 072 

533 

Limited price variety stores __ _ 

16 

3 409 

569 

235 

13 

2 989 

561 

539 

Miscellaneous general merchandise stores 

22 

4 116 

543 

202 

21 

11 033 

1 567 

54 

Food stores ___ __ _ 

107 

50 728 

5 523 

^ 1 068 

131 

53 011 

4 740 

55 ex. 554 

Automotive dealers ______ 

72 

71 287 

7 215 

1 196 

89 

58 679 

6 075 

55 pt. (554) 

Gasoline service stations __ 

133 

16 765 

1 866 

531 

159 

15 486 

1 503 

56 

Apparel, accessory stores __ _ _ __ 

143 

26 355 

4 045 

1 303 

137 

22 801 

3 528 

561, 567 

Men's, boys’ apparel stores, custom tailors 

32 

4 407 

787 

181 

, 26 

2 985 

413 

562-3, 568 

Women's clothing, specialty stores ___ 

64 

15 108 

2 259 

843 

1 58 

12 900 

1 1 938 

562 

Women’s ready-to-wear stores^ 

50 

13 818 

2 029 

i 776 

43 

11 909 

1 782 

565 

Family clothing stores^ __ _ __ _ _ 

10 

2 428 

319 

81 

8 

1 419 

292 

566 

Shoe stores___ 

33 

4 085 

644 

184 

39 

4 798 

778 

564, 569 

Other apparel, accessory stores __ _ 

4 

327 

36 

14 

6 

699 

107 

57 

Furniture, home furnishings, equipment stores_ 

121 

24 462 

3 862 

1 820 

136 

23 157 

3 192 

5712 

Furniture stores __ ___ 

35 

11 176 

i 947 

430 

41 

9 329 

1 318 

5713-15, 19 

Other home furnishings stores ___ 

37 

4 510 

739 

, 154 

48 

5 281 

810 

572, 573 

Household appliance, radio, television, music 









stores _ _____ 

49 

8 776 

1 176 

1 236 

47 

8 547 

1 064 

58 

Eating, drinking places __ _ » 

206 

21 772 

6 227 

1 2 113 

210 

14 032 

3 658 

5812 

Eating places« „ _ __ __- , 

174 

19 652 

5 725 

1 965 

185 

12 946 

3 465 

5813 

Drinking places (alcoholic beverages)__ 

32 

2 120 

502 

1 148 

25 

1 086 

193 

59 pt. (591) 

Drug stores, proprietary stores__ 

37 

9 475 

1 565 

I 324 

36 

11 853 

1 874 

59 ex. 591 

Other retail stores^ __ ___ 

257 

24 960 

3 161 

’ 810 

277 

19 514 

2 486 

592 

Liquor stores_ —___ 

40 

7 105 

593 

113 

39 

4 356 

232 

594 

Book, stationery stores _ _ _ 

13 

2 519 

382 

118 

21 

2 187 

321 

595 

Sporting goods stores, bicycle shops 

14 

1 796 

209 

69 

10 

1 462 

228 

597 

Jewelry stores_ _ __ 

23 

3 263 

621 

129 

1 20 

2 559 

566 

5992 

Florists ___ 

23 

1 370 

236 

55 

20 

819 

154 

5996 

Camera, photographic supply stores_ _ 

10 

1 024 

98 

24 

9 

907 

89 


SELECTED SERVICES 








7011 

Hotels, motels__ __ 

29 

5 925 

1 819 

656 

28 

(0) 

ID) 

783 

Motion picture theaters — _ —- 

10 

( 0) 

(D) 

ID) 

11 

(D) 

ID) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-17 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

■n 

19 

>63 


1958’ 


Sales 

($1,000) 


Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









TotaP __ _ _ _ 

48 572 

10 473 819 

1 316 027 

339 978 

49 477 

8 080 754 

974 359 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers ____ _ 

1 667 

347 613 

43 127 

8 190 

2 214 

398 927 

45 919 

5251 

Hardware stores _ -____ 

497 

63 356 

8 825 

2 172 

678 

83 239 

1CL92J. 

52 ex. 5251 

Other __ __ _ _ ___ 

1 170 

204 257 

34 302 

6 018 

1 536 

315 688 

34 998 

53 part* 

General merchandise group stores^ __ _ 

1 385 

1 485 618 

190 051 

59 457 

1 498 

914 490 

13'5 ia9 

531 

Department stores___ ____ __ 

137 

1 193 392 

149 949 

44 893 

90 

632 487 

92 514 

533 

Limited price variety stores____ 

511 

137 365 

21 626 

9 181 

580 

111 793 

10 590 

539 

Miscellaneous general merchandise stores __ 

737 

154 861 

18 476 

5 383 

828 

170 210 

22 007 

54 

Food stores ---- 

6 365 

2 382 303 

230 578 

49 093 

6 931 

i 

2 037 436 

169 839 

55 ex, 554 

Automotive dealers ____ 

2 653 

2 115 573 

214 974 

33 357 

2 614 

1 386 046 

144 322 

55 pt. ($54) 

Gasoline service stations __ _ 

5 963 

765 661 

76 160 

23 337 

6 212 

613 109 

59 835 

56 

Apparel, accessory stores _ 

4 532 

601 798 

87 908 

24 576 

4 444 

514 032 

72 577 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

972 

146 486 

23 686 

5 479 

952 

111 211 

16 775 

562-3. 568 

Women’s clothing, specialty stores - 

2 071 

247 331 

35 235 

11 238 

1 815 

218 063 

31 116 

562 

Women’s ready-to-wear stores^ __ 

1 493 

202 347 

29 241 

9 257 

1 142 

181 639 

26 758 

565 

Family clothing stores^_ ___ 

302 

68 288 

10 360 

3 011 

213 

59 085 

8 458 

566 

Shoe stores ____ ~ 

917 

118 616 

16 248 

3 961 

989 

102 787 

(D) 

564, 569 

Other apparel, accessory stores_ - 

270 

21 077 

2 371 

887 

371 

21 256 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

3 858 

595 263 

76 362 

15 742 

4 295 

539 788 

75 341 

5712 

Furniture stores ___ 

1 461 

265 887 

33 483 

6 574 

} 506 

254 969 

36 106 

5713-15, 19 

Other home furnishings stores-- _ 

985 

122 669 

18 155 

3 073 

1 004 

82 164 

13 338 

572,573 

Household appliance, radio, television, music 









stores - _— 

1 41'2 

206 707 

24 724 

5 295 

1 785 

202 655 

25 897 

58 

Eating, drinking places -- 

11 795. 

931 230 

242 455 

66 998 

10 874 

694 598 

167 948 

5812 

Eating places—-- — 

8 671 

768 735 

206 532 

76 838 

8 543 

573 063 

147 438 

5813 

Drinking places (alcoholic beverages) _ — 

3 124 

162 495 

35 923 

12 160 

2 331 

121 535 

20 510 

59 pt. (591) 

Drug stores, proprietary stores --- — 

1 408 

398 316 

64 337 

14 209 

1 430 

329 614 

46 579 

59 ex. 591 

Other retail stores^- --- — 

8 946 

850 444 

90 075 

23 019 

8 965 

652 514 

58 850 

592 

Liquor stores-— — - 

2 156 

347 544 

21 619 

6 095 

2 097 

255 293 

14 393 

594 

Book, stationery stores — -- 

457 

45 592 

7 223 

2 163 

473 

38 094 

6 006 

595 

Sporting goods stores, bicycle shops —- 

492 

41 153 

4 756 

1 215 

435 

30 144 

3 056 

597 

Jewelry stores_ 

742 

83 387 

11 562 

2 465 

864 

70 020 

10 950 

5992 

Florists_ 

573 

26 859 

4 708 

1 405 

(NA) 

(NA) 

(NA) 

5996 

Camera, photographic supply stores- 

250 

43 301 

6 556 

1 171 

(NA) 

(NA) 

( na) 


SELECTED SERVICES 








7011 

Hotels, motels_ 

1 566 

146 561 

44 542 

14 423 

1 618 

117 726 

37 624 

783 

Motion picture theaters-'- 

314 

61 948 

12 942 

4 061 

331 

(D) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers fi.e.. mail order, direct sellin£. merchandise vending machine ooerators) oart of SIC 53. 









































54-18 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 4 CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


A. Los Angeles 


SIC code 


Percent change in sales 

Percent distribution of sales 

Kind of business 

Central 

business 

district 


Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 



1958 

1963 

1958 

1963 

1958 


RETAIL STORES 











Total^ ---- 

-12.9 

16.5 

29.6 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip- 











ment dealers --- 

-8.2 

-19.7 

-12.9. 

1.1 

1 . 1 

3.2 

4.7 

3,3 

4.9 

5251 

Hardware stores- 

(D) 

-31.5 

-23.9 

(D) 

0.2 

0.6 

1.1 

0.6 

1.0 

52 ex. 5251 

Other - 

(D) 

-16.3 

-10.0 

(D) 

0.9 

2.6 

3 . 6 

2.7 

3.9 

53 part"' 

General merchandise group stores L2- 

-7,2 

44. 1 

62.5 

41.2 

38.6 

15.1 

12.2 

14.2 

11.3 

53i 

Department stores- 

-7.2 

64.4 

88.7 

36.7 

34.4 

12.4 

8.8 

11.4 

7.8 

533 

Limited price variety stores- 

-4.4 

-3.7 

22.9 

3.5 

3.2 

1. 1 

1.3 

1 . 3 

1 . 4 

539 

Miscellaneous general merchandise stores- 

-15.8 

-8.3 

-9.0 

1.0 

1.0 

1 . 6 

2.1 

1 . 5 

2.1 

54 

Food stores- 

-23.4 

7.4 

16.9 

4.7 

5.3 

22.7 

24.6 

22.7 

25.2 

55 ex. 554 

Automotive dealers- 

56.3 

48.6 

52.6 

0.6 

0.3 

18.2 

14.3 

20.2 

17.2 

55 pt. (554) 

Gasoline service stations- 

-37.5 

11.9 

24.9 

0.8 

1.1 

7.2 

7.6 

7.3 

7.6 

56 

Apparel, accessory stores!'- 

-16.9 

3. 1 

17.1 

16.9 

17.7 

5.9 

6.6 

5.8 

6.4 

561, 567 

Men's, boys’ apparel stores, custom tailors- 

-2.3 

12.9 

31.7 i 

5.9 

5.2 

1.6 

1.7 

1.4 

1.4 

562-3, 568 

Women's clothing, specialty stores- 

-29.2 

0.6 

13.4 

6.9 

8.4 

2.4 

2.8 

2.4 

2.7 

562 

Women's ready-to-wear stores^- 

-31.9 

4.0 

11.4 

4.7 

6.2 

2,0 

2.3 

1.9 

2.2 

565 

Family clothing stores ^- 

(0) 

-6.8 

15.6 

CD) 

0.6 

0.5 

0.6 

0.7 

0.7 

566 

Shoe stores_ 

-3.5 

6.1 

15.4 

3.7 

3.3 

1. 1 

1.2 

1 . 1 

1 . 3 

564, 569 

Other apparel, accessory stores - 

(0) 

-11.1 

-0,9 

(D) 

0.2 

0.2 

0.3 

0.2 

0.3 

57 

Furniture, home furnishings, equipment stores - 

-14.7 

-10.4 

10.3 

8.9 

9.1 

5.9 

7.7 

5.7 

6.7 

5712 

Furniture stores - 

(0) 

-15.0 

4,3 

(D) 

(D) 

2,5 

3.5 

2.5 

3.2 

5713-15, 19 

Other home furnishings stores -- - — 

(D) 

20.4 

49.3 

(0) 

(D) 

1.3 

1.3 

1.2 

1 . 0 

572, 573 

Household appliance, radio, television, music 











stores - 

-4.3 

-18.3 

2.0 

2,1 

1.9 

2.1 

2.9 

2,0 

2 . 5 

58 

Eating drinking places __ _ __ 

-14.0 

13. 1 

34.1 

10.6 

10.9 

9.5 

9.7 

0.9 

8.6 

5812 

Eating places - 

-14.4 

15.4 

34.1 

8.9 

9.1 

7.9 

8.0 

7.3 

7. 1 

5813 

Drinking places (alcoholic beverages) - 

-16.9 

2.9 

33.7 

1.7 

1.8 

1.6 

1.8 

1 . 6 

1.5 

59 pt. (591) 

Drug stores, proprietary stores - 

-22.0 

11.9 

20.8 

3.2 

3.6 

4.0 

4.1 

3,8 

4.1 

px 591 

Other retail stores^--_ __- 

-15.1 

14.1 

30.3 

12,0 

12.3 

8.3 

8.5 

8.1 

8.1 

592 

Liquor stores _ ______ 

-13.3 

20.9 

36.1 

1.1 

1.1 

3.6 

3.4 

3.3 

3.2 

594 

Book, stationery stores - 

-43,4 

0.7 

19.7 

0.7 

1.1 

0.5 

0.6 

0.4 

0.5 

595 

Sporting goods stores, bicycle shops - 

-36.9 

-7.5 

36.5 

0.5 

0.7 

0,3 

0.4 

0.4 

0.4 

597 

Jewelry storp^ - _ - 

-18.0 

23.5 

19.1 

4.5 

4.8 

1.0 

0.9 

0.6 

0.9 

5992 

Florists - -__-_ 

-3.6 

6.4 

(NA) 

0.4 

0.3 

0.3 

0.3 

0.3 

(NA) 

5996 

Camera, photographic supply stores - 

9.9 

68.0 

(NA) 

1.2 

0.9 

0.6 

0.4 

0.4 

(NA) 


SELECTED SERVICES 










7011 

Hotels motels _____ — 

1.5 

9.6 

24.5 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters - 

-1.9 

-4.2 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, (X) Not applicable. H Minus sign before number denotes decrease. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 



































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-19 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963-continued 

B. Long Beach 




Perct 

}nt change 

in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central 

dis 

business 

trict 

C 

Ity 

Standard 
metropolitan 
statistical area 




tical 

area 

1963 

1958 

1963 

1958 

1963 

1958 


RETAIL STORES 

Total^ _ _ _ 

-12.1 

7.4 

29.6 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ ___ 

(D) 

-52. 1 

-12.9 

(D) 

(D) 

1.9 

4,4 

3.3 

4 9 

5251 

Hardware stores _ __ 

(D) 

-64.7 

-23.9 

(D) 

(D) 

0.4 

1.3 

0.6 

1.0 

3.9 

52 ex. 5251 

Other_ _ _ 

(D) 

-46.9 

-10.0 

(D) 

(D) 

1.5 

3.1 

2.7 

53 part* 

General merchandise group stores _ _ 

5.9 

-6.5 

62.5 

41.7 

34.6 

13.7 

15.7 

14.2 

11.3 

531 

Department stores__ __ 

7.1 

-10.9 

88.7 

38.3 

31.5 

10.7 

12.9 

11.4 

7.8 

533 

Limited price variety stores —-- -- 

-2.1 

(D) 

22.9 

2.9 

2.6 

1.4 

(0) 

1.3 

1.4 

539 

Miscellaneous general merchandise stores __ 

-23.0 

(D) 

-9.0 

0.5 

0.5 

1.6 

(0) 

1.5 

2.1 

54 

Food stores __ ____ _ __ 

-37.6 

4.4 

16.9 

3.3 

4.7 

20,4 

21 .0 

22.7 

25.2 

55 ex. 554 

Automotive dealers _____ 

-a4,3 

20.2 

52.6 

6.9 

11.0 

20.3 

18.1 

20.2 

17.1 

55 pt. (554) 

Gasoline service stations _ _ __ __ 

(D) 

8.2 

24.9 

(D) 

1.4 

7.0 

7.0 

7.3 

7.6 

56 

Apparel, accessory stores^__ _ - 

Men's, boys' apparel stores, custom tailors_ 

Women’s clothing, specialty stores___ 

-14.6 

13.9 

17.1 

* 14.3 

14.7 

5.8 

5.4 

5.8 

6 4 

561, 567 

27.2 

31.8 

1 31.7 

4.0 

2.7 

1. 1 

0.9 

1.4 

1 if 

562-3, 568 

-24.1 

28.9 

1 13.4 

4.9 

5.7 

2.6 

2.2 

2.4 

2.7 

562 

Women’s ready-to-wear stores^___ 

: -22.0 

43.7 

11.4 

4.0 

4.6 

2.2 

1.6 

1.9 

2.2 

565 

Family clothing stores3__ __ 

(D) 

-11.1 

15.6 

(D) 

3.0 

0.8 

0.9 

0.7 

0.7 

566 

Shoe stores ___ _ _ __— 

-14.0 

(D) 

15.4 

3.1 

3. 1 

(D) 

1.3 

1. 1 

1.3 

564, 569 

Other apparel, accessory stores___ 

(D) 

(D) 

-0.9 

(D) 

0.2 

(D) 

0.1 

0.2 

0.3 

57 

Furniture, home furnishings, equipment stores_ 

-14.4 

20.0 

10.3 

5.9 

6.0 

7.7 

6.9 

5.7 

6.7 

5712 

Furniture stores ____ __ _ _ 

-7.8 

-0.5 

4.3 

2.9 

2.7 

3.7 

4.0 

2.5 

3.2 

5713-15, 19 

Other home furnishings stores__ 

16.5 

47.9 

49.3 

0.4 

0.3 

0.9 

0.6 

1.2 

1,0 

572, 573 

Household appliance, radio, television, music 
stores _ __ 

-23.5 

47.8 

2.0 

2.6 

3.0 

3.1 

2.3 

2.0 

2.5 

58 

Eating, drinking places __ _— 

-17.1 

29.2 

34.1 

11.4 

12.1 

10.8 

9.0 

8.9 

8.6 

5812 

Eating places-- 

-20.9 

31.2 

34.1 

7.6 

8.5 

8.4 

6.9 

7.3 

7.1 

5813 

Drinking places (alcoholic beverages) __ 

-7.9 

22.6 

33.7 

3.8 

3.6 

2.4 

2.1 

1.6 

1.5 

59 pt. (591) 

Drug stores, proprietary stores- 

-8.9 

-5.2 

20.8 

5.0 

4.8 

3.8 

4.3 

3.8 

4.1 

59 ex. 591 

Other retail stores^__ __ 

(D) 

13.2 

30.3 

8,6 

(D) 

8.6 

8.2 

8.1 

6.1 

592 

Liquor stores _ _ 

-11.1 

24.2 

36.1 

1.6 

1.6 

3.6 

3.1 

3.3 

3.2 

594 

Book, stationery stores__—- 

-50.6 

11.1 

19.7 

0.5 

0.8 

0.6 

0.6 

0.4 

0.5 

595 

Sporting goods stores, bicycle shops- 

-48.6 

76.3 

36.5 

0.2 

0.3 

0.6 

0,3 

0.4 

0,4 

597 

Jewelry stores--- — - 

-45.5 

-48.7 

19.1 

3.0 

4.9 

0.7 

1.5 

0.8 

0.9 

5992 

Florists:.— -- „ — - 

45.7 

-32.6 

(NA) 

0,2 

0.1 

0.3 

0.4 

0.3 

(NA) 

5996 

Camera, photographic supply stores-- 

(D) 

10.1 

(NA) 

(D) 

(D) 

0.4 

0.4 

0.4 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

6.1 

37.8 

24,5 

3.7 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

-23.2 

(D) 

(D) 

1.4 

(X) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for '‘nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending mxhine operators) part of SIC 53. 

''IQRQ fioto limitafi tn *nmnlnt/ar* nefohlichmantc 




































54-20 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963-continued 

C. Glendale 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central ’ 

business 

district 

City 

Standard 

metro¬ 

politan 

statis- 

Central business , 
district i 

City 

standard 
metropolitan 
statistical area 




tical 

area 

1963 




1963 

1958 


RETAIL STORES 

Total^ - _ __ 

7.1 1 

1 

7.5 

29.6 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- _ -— 

6.5 

-51.9 

-12.9 

2.5 

2.5 

1.5 

3.3 

3.3 

4.9 

5251 

Hardware stores - — —- - — 

131.7 

24.6 

-23.9 

1.2 

0.5 

0.7 

0.5 

0.6 

1.0 

52 ex, 5251 

Other _ _ 

-27.0 

-67.3 

-10.0 

1.3 

2.0 

0.6 

2,8 

2.7 

3.9 

53 part* 

General merchandise group stores L2'i_ __ _ _ _ 

23.5 

21.6 

62.5 

28.2 

24.4 

13.6 

12.0 

14.2 

11.3 

531 

Department stores_ _ — 

(D) 

(D) 

88.7 

1 25.1 

(D) 

11.6 

(D) 

11.4 

7.8 

533 

Limited price variety stores -- 

-11.1 

-3.6 

22.9 

1 1.7 

2,0 

1.0 

1.1 

1.3 

1.4 

539 

Miscellaneous general merchandise stores- 

(D) 

(0) 

-9.0 

1.4 

(D) 

1.0 

(D) 

1.5 

2. 1 

54 

Food stores __— - -- 

-1.2 

-4.8 

16.9 

14.8 

16.0 

19.0 

21.5 

22.7 

25.2 

55 ex. 554 

Automotive dealers ___ __ 

-21.3 

13.1 

52.6 

14.2 

19.4 

29.9 

28.4 

20.2 

17.1 

55 pt. (554) 

Gasoline service stations_ _ 

10.0 

9.8 

24.9 

4.3 

4.2 

6.6 

6.5 

7.3 

7.6 

56 

Apparel, accessory stores^!- _ _ _ 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores - 

5.8 

-1.3 

17.1 

11.4 

11.6 

6.3 

6.9 

5.8 

6.4 

561, 567 

3a. 2 

4.3 

31.7 

1 3.9 

3.1 

1.8 

1.9 

1.4 

1.4 

562-3, 568 

-7.8 

-2.2 

13.4 

j 4.3 

4.9 

2.6 

2.8 

2.4 

2.7 

562 

Women's ready-to-wear stores^__ 

-11.2 

2.3 

11.4 

! 3.7 

4.4 

2.3 

2.4 

1.9 

2.2 

565 

Family clothing stores^_ — _ -- 

(D) 

(D) 

15.6 

(D) 

(D) 

(D) 

0.3 

0.7 

0.7 

566 

Shoe stores _ - -- -- 

(D) 

6. 1 

15.4 

(D) 

2.8 

1.5 

1.5 

1.1 

1,3 

564, 569 

Other apparel, accessory stores- _ 

(D) 

(D) 

-0.9 

(D) 

(D) 

(D) 

0.4 

0.2 

0.3 

57 

Furniture, home furnishings, equipment stores- 

8.0 

9.9 

10.3 

7.3 

7.3 

6.5 

6.3 

5.7 

6.7 

5712 

Furniture stores --- - 

19.1 

24.9 

4.3 

2.8 

2.6 

3.1 

2.6 

2.5 

3.2 

5713-15, 19 1 

Other home furnishings stores__ _ _ — 

8.6 

36.8 

49.3 

1.4 

1.3 

1.0 

0.8 

1.2 

i.O 

572, 573 

Household appliance, radio, television, music 
stores--- _ 

-0.8 

-11.2 

2.0 

3.1 

3.4 

2.4 

2.9 

2.0 

2,5 

58 

Eating, drinking places _ ____ 

2.6 

15.8 

34.1 

5.6 

5.0 

6.6 

6.1 

8.9 

8.6 

5812 

Eating places - - - 

7.1 

13.3 

34.1 

5.0 

5.0 

5.7 

5.4 

7.3 

7.1 

5813 

Drinking places (alcoholic beverages) - 

-22.0 

35.5 

33,7 

0,6 

0.8 

0.9 

0.7 

1.6 

1.5 

59 pt. (591) 

Drug stores, proprietary stores- - 

34.6 

15.5 

20.8 

4.5 

3.6 

3.4 

3.2 

3.8 

4. 1 

59 ex. 591 

Other retail stores*'- 

47.3 

23.5 

30.3 

7.2 

5.2 

6.6 

5.8 

8. 1 

8.1 

592 

Liquor stores - 

122.6 

58.6 

36.1 

1.6 

1 0.8 

2.7 

1.8 

3.3 

3.2 

594 

Book, stationery stores_— 

18.1 

55.7 

19.7 

0.6 

0.6 

0.5 

0.3 

0.4 

0.5 

595 

Sporting goods stores, bicycle shops- 

(D) 

-52.8 

36.5 

(D) 

0.1 

0.1 

0.3 

0.4 

0.4 

597 

Jewelry stores_ - _ - 

(D) 

44.0 

19.1 

(D) 

1.0 

0.7 

0.5 

0.8 

0.9 

5992 

Florists- - 

-13.1 

3.4 

(NA) 

0.2 

0.2 

0.4 

0.4 i 

0.3 

(NA) 

5996 

Camera, photographic supply stores-- 

(D) 

-16.4 

(NA) 

(D) 

0.5 

0.3 

0.4 

0.4 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels-- 

4.6 

(D) 

24.5 

(X) 

(X) 

(X) 

(x> 

(X) 

(X) 

783 

Motion picture theaters- 

33.9 

(D) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


^standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. CX) Not applicable. (-) Minus sign before number denotes decrease. 
2 1958 group totals for SIC 53 arrd 56 may include data for “nonemployer" establishments vAich could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

1958 data limited to •employer” establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 













































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-21 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963—continued 

D. Pasadena 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Centra! 

business 



Central business 
district 

City 

Standard 
metropolitan 
statistical area 



uisirici 



1963 


IIIQH 


m 

1958 


RETAIL STORES 

Total^_—- -- 

23.2 

22.5 

29.6 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ____ 

40.1 

1.5 

-12.9 

1.0 

0.9 

2.1 

2.5 

3.3 

4.9 

5251 

Hardware stores_— ___ -_ 

(D) 

(D) 

-23.9 

0.3 

(D) 

0.4 

(D) 

0.6 

1.0 

52 ex. 5251 

Other_ __ ___ 

(D) 

(D) 

-10.0 

0.7 

(D) 

1.7 

(D) 

2.7 

3.9 

53 part* 

General merchandise group storesL 2 --- 

29.5 

70.4 

62.5 

43. 9 

41.8 

24.6 

17.7 

14.2 

11,3 

531 

Department stores —__-__ 

(D) 

117.8 

88.7 

(D) 

32.2 

22.4 

12.6 

11.4 

7.8 

533 

Limited price variety stores__ __ 

(D) 

14.1 

22.9 

(D) 

1.7 

1.0 

1.1 

1.3 

1.4 

539 

Miscellaneous general merchandise stores_ 

-62.0 

-62.7 

-9.0 

2.4 

7.9 

1.2 

4.0 

1.5 

2.1 

54 

Food stores__ ___ 

0.2 

-4.3 

16.9 

10.5 

12.9 

15.1 

19.4 1 

22.7 

25.2 

55 ex. 554 

Automotive dealers __ __ _ 

102.9 

21.5 

52.6 

7.9 

4.8 

21.3 

21.4 

20.2 

17. 1 

55 pt. (554) 

Gasoline service stations __ __ __ _ 

10.8 

8.3 

24.9 

3.6 , 

3.9 

5.0 

5.7 

7.3 

7.6 

56 

Apparel, accessory stores’- — _ _ 

-8.1 

15.6 

17.1 

8.9 

12.0 

7.9 

8.3 

5.8 

6.4 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

-39.9 

47.6 

31.7 

0.8 

1.6 

1.3 

1.1 

1.4 

1-4 

562*3, 568 

Women’s clothing, specialty stores ___ 

27.1 

17.1 

13.4 

6.6 

6.4 

4.5 

4.7 

2.4 

2.7 

562 

Women's ready-to-wear stores^__-_ 

23.1 

16.0 

11.4 

6.1 

6.1 

4.1 

4.4 

1.9 

2.2 

565 

Family clothing stores3_ _ __ 

(D) 

71.1 

15.6 

(D) 

(0) 

0.8 

0.5 

0.7 

0.7 

566 

Shoe stores ___ _ _ _ — 

-44.8 

-14.9 

15.4 

1.3 

2.8 

1.2 

1.7 

1.1 

1.3 

564. 569 

Other apparel, accessory stores - _ __ 

(D) 

-53.2 

-0.9 

(D) 

to) 

0.1 

0,3 

0.2 

0.3 

57 

Furniture, home furnishings, equipment stores- 

12.5 

5.6 

10.3 

7.3 

B. 0 

7.3 

8.5 

5.7 

6.7 

5712 

Furniture stores_ _ —_- 

32.5 

19.8 

4.3 

4.7 

4.4 

3.3 

3.4 

2.5 

3.2 

5713-15, 19 

Other home furnishings stores__ 

36.4 

-14.6 

49.3 

0.6 

0.6 

1.4 

2.0 

1.2 

1.0 

572, 573 

Household appliance, radio, television, music 
stores __- — - -— — 

-20.6 

2.7 

2.0 

2.0 

3.0 

2.6 

3. 1 

2.0 

2.5 

58 

Eating, drinking places- -- 

66.6 

55.2 

34. 1 

5.8 

4.3 

6.5 

5.1 

8.9 

8.6 

5812 

Eating places_—-- - 

68.9 

51.8 

34.1 

5.5 

4.0 

5.9 

4.7 

7.3 

7. 1 

5813 

Drinking places (alcoholic beverages) - 

30.7 

95.2 

33.7 

0.3 

0.3 

0.6 

0.4 

1.6 

1.5 

59 pt. (591) 

Drug stores, proprietary stores - --- 

1.7 

-20.1 

20.8 

2.9 

3.5 

2.8 

4.3 

3.8 

4.1 

59 ex. 591 

Other retail stores^---- 

27.3 

27.9 

30.3 

8.2 

7.9 

7.4 

7.1 

8.1 

8.1 

592 

Liquor stores_ —-—-- 

136.2 

63.1 

36.1 

0.9 

0.5 

2.1 

1.6 

3.3 

3.2 

594 

Book, stationery stores- 

33.7 

15.2 

19.7 

1.6 

1.8 

0.8 

0.8 

0,4 

0.5 

595 

Sporting goods stores, bicycle shops-- 

(D) 

22.9 

36.5 

(D) 

(D) 

0-5 

0.5 

0.4 

0.4 

597 

Jewelry stores _ — - —- 

20.8 

27.5 

19.1 

1.7 

1.4 

1.0 

0,9 

0.8 

0.9 

5992 

Florists- 

13.6 

67.3 

(NA) 

0.3 

0.3 

0.4 

0.3 

0.3 

(NA) 

5996 

Camera, photographic supply stores- 

43.2 

12.9 

(NA) 

0.3 

0.3 

0.3 

0,3 

0.4 

(NA) 

7011 

SELECTED SERVICES 

Hotels, motels_ 

ID) 

(D) 

24.5 

tx) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

39.8 

(D) 

(0) 

(X> 

(x) 

(X) 

(X) 

(X) 

(X) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. {-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for '‘nonemployer* establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mall order, direct selling, merchandise vending machine operators) part of SIC 53. 










































54-22 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

1963 

1958 

1963 

1958 

1963 

1958 

1963 

1958 



LOS ANGELES 

LONG BEACH 


RETAIL STORES 










Total’... 

7.3 

9.6 

3.0 

4.5 

19,3 

23.6 

1.0 

1.5 

52 

Lumber, building materials, hardv/are, farm equip- 










■ ment dealers_ __ 

2.6 

2.3 

1.0 

1.0 

(D) 

(D) 

(D) 

{0) 

5251 

Hardware stores--- - 

(D) 

1.6 

(d) I 

0.8 

(D) 

(D) 

(D) 

(D) 

52 ex. 5251 

Other -- - 

(D) 

2.4 

(D) 

1.0 

(D) 

(D) 

(0) 

(D) 

53 pa rt"' 

General merchandise group stores __ 

19.9 

31 .0 

8.8 ' 

15.4 

58.7 

51.8 

3.0 

4.6 

531 

Department stores_____ 

21.6 

38.3 

9.8 

19.9 

69.0 

57.4 

3.4 

6.0 

533 

Limited price variety stores-- 


24.6 

8.1 

10.4 

40.4 

(D) 

2.3 

2.8 

539 

Miscellaneous general merchandise stores _ __ 

4.2 

4.6 

1 .9 

2.1 

5.7 

(D) 

0.3 

0.4 

54 

Food stores__ _____- 

1.5 

2.1 

0.6 

0.9 

3.1 

5.2 

0.1 

0.3 

55 ex. 554 

Automotive dealers — _ ---- 

0.2 

0.2 

0.1 

0.1 

6.6 

14.2 

0.3 

1.0 

55 pt. (554) 

Gasoline service stations ___ 

0.8 

1 .5 

0.3 

0.7 

(D) 

4.8 

(D) 

0.3 

56 

Apparel, accessory stores’' - ____ 

21.2 

26.3 

8.9 

12.6 

47.8 

63.7 

2.5 

3.5 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

2^.8 

30.9 

12 .8 

17.2 

67.9 

70.3 

2.9 

3.0 

562-3, 568 

Women’s clothing, specialty stores — ___ 

20.6 

29.3 

8.8 

14.1 

36.6 

62.1 

2.1 

3.2 

562 

Women’s ready-to-wear stores 2 __ 

17,5 

26.8 

7.6 

12.4 

35.3 

65.0 

2.1 

3.0 

565 

Family clothing stores^ _ _ _ _ __ 

(d) 

9.7 

(d) 

3.7 

(D) 

75.8 

(D) 

6.1 

566 

Shoe stores ___ __ _ __ 

24.2 

26.6 

9.9 

11.8 

(D) 

58.1 

2.7 

3.7 

564, 569 

Other apparel, accessory stores __ 

(d) 

5.3 

(d) 

2.5 

(D) 

20.5 

(D) 

0.7 

57 

Furniture, home furnishings, equipment stores_ 

11.1 

11.6 

4.8 

6.2 

14.7 

20.6 

1.0 

1.3 

5712 

Furniture stores _— J— _ — 

(D) 

(D) 

(d) 

(d) 

15.1 

16.3 

1 . 1 

1.3 

5713-15, 19 

Other home furnishings stores _ __ _ 

(d) 

(D) 

(d) 

(d) 

8.6 

10.9 

0.3 

0.4 

572, 573 

Household appliance, radio, television, music 










stores______ 

7.5 

6.4 

3.3 

3.5 

16.0 

30.9 

1.3 

1 .8 

58 

Eating, drinking places_ _ 

8.3 

11 .0 

3.6 

5.7 

20.4 

31.7 

1.3 

2,1 

5812 

Eating places ____ _ _ 

8.3 

11 .2 

3.7 

5.8 

17.5 

29.1 

1 . 1 

1 .8 

5813 

Drinking places (alcoholic beverages)__ 

8.1 

10.1 

3.4 

5.4 

30.2 

40.3 

2.5 

3.6 

59 pt. (591) 

Drug stores, proprietary stores __ 

5.9 

8.4 

2.6 

4.0 

25.4 

26.4 

1.3 

1.7 

59 ex. 591 

Other retail stores^ ___ 

10.5 

14.1 

4.5 

6.9 

19.4 

(D) 

1 . 1 

(D) 

592 

Liquor stores _ _ 

2.3 

3.2 

1.0 ; 

1.6 

8.8 1 

12.3 

0.5 

0.8 

594 

Book, stationery stores __ _ 

11.2 

19.9 

5.1 

10.8 

14.1 1 

31.6 

1.1 

2.6 

595 

Sporting goods stores, bicycle shops_ _ _ 

12.8 

18.7 

3.9 

8.5 

6.0 

20.5 

0.4 

1 .2 

597 

Jewelry stores _ __ _ _ 

34.5 

52.0 

17.1 

24.9 

81.7 1 

76.9 

3.9 

8.5 

5992 

Florists - ___ ___ 

9.9 

11 .0 

4 .3 

(na) 

14.6 

6.7 

0.7 

(NA) 

5996 

Camera, photographic supply stores _ 

13.3 

20.3 

8.5 

(na) 

(D) 1 

(D) 

(D) 

(NA) 


SELECTED SERVICES 





1 




7011 

Hotels, motels ___ _ _ ... .. 

36.8 

39.7 

20.3 

25.0 

53.3 

69.2 

2.7 

3.2 

783 

Motion picture theaters __ _ _ _ 

18.2 

17.8 

9.2 1 

(d) 

(D) 1 

(0) 

2.3 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

2 I 958 group totals for SIC 53 and 56 niay include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 

















































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-23 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958— continued 


Central business district sales as— 


SIC code 

Kind of business 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

Percent of city 
sales 

Percent of standard 
metropolitan statis¬ 
tical area sales 

1963 

1958 


B 

1963 

1958 

1963 

1958 



GLENDALE 

PASADENA 


RETAIL STORES 










Total^__ - — _ 

46.2 

46.4 

1.0 

1.2 

39.4 

39.1 

1.3 

1,3 

52 

Lumber, building materials, hardware, farm equip- 










merit dealers ___ 

78.4 

35.4 

0.8 

0.6 

19.0 

13.8 

0.4 

0.2 

5251 

Hardware stores ____ 

83.0 

44.6 

2.0 

0.6 

29.0 

(d) 

0.6 

(D) 

52 ex. 5251 

Other __- _ — __ _ 

74.9 

33.5 

0.5 

0.6 

16.7 

(D) 

0.3 

Cd) 

53 part* 

General merchandise group stores_ 

95.6 

94. 1 

2.0 

2.7 

70.1 

92.2 

3.9 

4.9 

531 

Department stores -- 

100.0 

(D) 

2.2 

(D) 

(D) 

100.0 

(D) 

5.5 

533 

Limited price variety stores _ __ 

73.7 

79.9 

1.3 

1.8 

(d) 

60.5 

(D) 

1.6 

539 

Miscellaneous general merchandise stores __ _ _ 

66.2 

(D) 

1.0 

(D) 

77.8 

76.4 

2.1 

5.0 

54 

Food stores___ __ 

35.9 

34.6 

0.7 

0.8 

27.2 

26.0 

0.6 

0.7 

55 ex. 554 

Automotive dealers ___ _ 

22.0 

31.6 

0.7 

1.4 

14,7 

8.6 

0.5 

0.4 

55 pt. (554) 

Gasoline service stations __—. _ _ _ 

29.8 

29.8 

0.6 

0.7 

28.1 1 

27.5 

0.6 

0.7 

56 

Apparel, accessory stores ’_ _ 

83.6 

78.0 

2.0 

2.2 

44.8 

56.3 

2.0 

2.5 

561, 567 

Men's, boys’ apparel stores, custom tailors - 

98.9 

76.8 

2.8 

2-8 

23.7 

58.2 

0.7 

1 .6 

562-3, 568 

Women's clothing, specialty stores_ 

76.6 

81.3 

1.8 

2.2 

57.8 

53.2 

3.5 

3.1 

562 

Women’s ready-to-wear stores^_ _ 

73.6 

84.8 

1.9 

2.4 

58.2 

54 .8 

4.0 

3.6 

565 

Family clothing stores^____ __ 

(D) 

(D) 

(0) 

(D) 

(d) 

(d) 

(D) 

(D) 

566 

Shoe stores __ ___ —- 

(0) 

84.3 

(D) 

2.7 

40.6 

62.6 

1 .4 

2.9 

564, 569 

Other apparel, accessory stores- 

(D) 

(D) 

(D) 

(0) 

(d) 

(D) 

(D) 

(d) 

57 

Furniture, home furnishings, equipment stores- 

52.4 

53.4 

1.3 

1.3 

39.5 

37.1 

1.6 

1 .6 

5712 

Furniture stores__ _ 

42.6 

44.9 

1.1 

1.0 

55.8 

50,4 

2.3 

1 .8 

5713-15, 19 

Other home furnishings stores-- 

63.0 

79.3 

1.2 

1.6 

18.2 

11.4 

0.7 

0.7 

572, 573 

Household appliance, radio, television, music 










stores _____ — 

60.5 

54.2 

1.6 

1.7 

29.6 

38.3 

1 .3 

1 .6 

58 

Eating, drinking places_ — - 

39.4 

44.5 

0.6 

0.8 

35.2 

32.8 

0.8 

0.7 

5812 

Eating places _ _ __ — 

40.2 

42.5 

0.7 

0.9 

37,1 

33.3 

0.9 

0.8 

5813 

Drinking places (alcoholic beverages)- — 

34.3 

59.6 

0.4 

0.7 

17.3 

25.8 

0.2 

0.2 

59 pt. (591) 

Drug stores, proprietary stores- 

61.1 

52.4 

1.2 

1.1 

40.5 

31 .8 

1.0 

1.1 

59 ex. 591 

Other retail stores'*--- - -- 

49.8 

41.8 

0.9 

0.8 

43.3 

43.5 

1 .3 

1 .3 

592 

Liquor stores —-- -- 

27.4 

19.5 

0.5 

0.3 

17.0 

11.7 

0.3 

0.2 

594 

Book, stationery stores-- --- - 

61.7 

81.3 

1.4 

1.5 

82.5 

71 .0 

4.6 

4.1 

595 

Sporting goods stores, bicycle shops-— 

(D) 

14.5 

(D) 

0.3 

(d) 

(d) 

(d) 

(D) 

597 

Jewelry stores —- - 

(0) 

86.4 

(D) 

1.4 

70.5 

74 .4 

2.8 

2.7 

5992 

Florists_ 

23.4 

27.9 

0.7 

(NA) 

25 .5 

37.6 

1 .3 

(NA) 

5996 

Camera, photographic supply stores _ - 

(D^ 

64.5 

(D) 

(NA) 

42.1 

33.2 

1 .0 

(na) 


SELECTED SERVICES 









7011 

Hotels, motels_ 

(D) 

36.5 

0.1 

0.2 

15.1 

(d) 

0.6 

(D) 

783 

Motion picture theaters- 

100.0 

(D^ 

1 .8 

(D) 

(d) 

(d) 

1 .7 

(d)' 


Standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. 

’l958 group totals for SIC 53 and 56 may include data for “nonemployer’’ establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 













































TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the establishments on N. Figueroa St. from Ave. 55 to York Blvd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number_ __ _ „ 

90 

55 ex. 554 

Automotive Dealers- _ 

6 


Sales_ _$1,(XX)— 

18 244 







55 pt. (554) 

Gasoline service stations — _ _ 

- 

54, 58, 591 

Convenience goods stores: 






Niimhpr 

20 

56 1 

Apparel, accessory .stores. 

18 


Sales _ _ _ $1,000 

3 203 

561,567 ' 

Men’s, boys’ apparel stores, custom tailors _ — 

3 




562-3, 568 

Women’s clothing, specialty stores __ _ 

7 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores _ 

6 


Number _ . _ 

35 

565 1 

Family clothing stores 

2 


J^alpR $1,000 

ft A6? 

566 

5>hoe stnre.s 

5 




564,569 ' 

Other apparel, accessory stores _ _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_ _ -__ _ 

35 

57 

Furniture, home furnishings, equipment stores- 

11 


Ra1P.«5 $1,000 

8 179 

5712 

Furniture stores 

4 



Number of 

5713-15, 19 

Other home furnishings stores___ 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores___ _ 

6 


Rptail storp.«i, total __ _ 

90 

58 

Eating, drinking places _ 

15 




5812 ' 

Eating places_ _ — --- 

10 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — _ _ _ 

5 


ment dealers _ ______ - 

4 




5251 

Hardwprp stores 

2 

59 pt. (591) 

Drug stores proprietary stores 

2 

52 ex. 5251 

Other _ _ _ _ .. 

2 






59 ex. 591 

Other retail stores _ —_ -_ - 

25 

53 part 

General merchandise group stores 

6 

592 

1 iquor stores 

3 

531 

Department stores__ ___ 

2 

594 

Book, stationery stores 

2 

533 

Limited price variety stores 

1 

595 

Sporting goods stores bicycle shops 

1 

539 

Miscellaneous general merchandise stores_ 

3 

597 

■Jewelry stores 

5 




5992 

Florists_ —- 

1 

54 

Food stores 

3 

5996 

Camera photographic supply sto^e-s 

1 







MRC No. 2. Includes establishments on W. 7th St. from Westlake Ave. to Lake St.; and on Alvarado St, from 6th St. to 8th St. (Los Angeles city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


73 
8 659 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: ^ 

Number_ 

Sales_$l,000-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,006__ 


35 
4 743 


22 

2 880 


52,55, 

59 ex. 591 


All other stores: 

Number_ 

Sales___$l,000-> 


Retail stores, total 


16 
1 036 

Number of 
estab- 
lishments 


73 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores __ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores__ 

Other apparel, accessory stores_ 


57 

5712 

5713-'15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


20 

6 

7 

5 

1 

4 

2 

1 


1 


27 

15 

12 


3 


53 part 
531 
533 
539 


General merchan^'se group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 
1 592 

i 594 
- 595 

“ 597 

5992 
5 5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


15 

3 
1 

4 


Nntfts’ 


Rpnra.'sanK 7Prn 


Wilhhalfl tn avniH Hicrlncnrp 


Nnf auiiilithJa 























































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54*25 


TABLE 6. Other Major Retail Centers in the SMSA: 1963-continued 


MRC No. 3. Includes the establishments on S. Vermont Ave. from W. 58th St. to W. 60lh St. and on W. 59th St. from Menlo Ave. to alley west of Vermont Ave. (Los Angeles) 


SIC code 

Kind of business 

Total 

SIC code 


Retail stores, total: 




Number - 

.$ 1,000 

36 
25 505 

55 ex. 554 



55 pt. (554) 

54, 58, 591 

Convenience goods stores: 



Number __ - — —- 

11 

56 


Sales_ _$1,000-- 

2 399 

561, 567 
562-3, 568 

53 part, 56, 57 

Shopping goods stores: 


562 

Number_ 

18 

565 


Sales. -. _$1,000— 

22 539 

566 

564, 569 

52, 55, 

All other stores: 



59 ex. 591 

Number --- 

7 

57 


Sales-- -$1,000. 

567 

5712 



Number of 

5713-15, 19 



estab¬ 

lishments 

572, 573 


Retail stores, total — -- 

36 

58 




5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 


ment dealers - __ - --- 

- 


5251 

Hardware stores- 

- 

59 pt. (591) 

52 ex.5251 

Other - -- - - 


59 ex. 591 

53 part 

General merchandise group stores_ — - 

5 

592 

531 ' 

Department stores -- - 

1 

594 

533 

Limited price variety stores - - 

2 

595 

539 

Miscellaneous general merchandise stores-- 

2 

597 



5992 

54 

Food stores _ — —-- - -- 

q 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive Dealers 


1 


Gasoline service stations 


1 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


10 

2 

5 

1 

3 


3 

3 


Eating, drinking places- 5 

Eating places- 5 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 2 

Other retail stores- 5 

Liquor stores- 

Book, stationery stores- 2 

Sporting goods stores, bicycle shops- 

Jewelry stores- t 

Florists _ 

Camera, photographic supply stores- 


MRC No. 4. Includes the establishments on South Vermont Ave. fram 84th St. to 88th St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number - - 

85 

55 ex. 554 

Automotive dealers___ __ 

1 


Sales_ _ _$1,000-- 

11 053 







55 pt. (554) 

Gasoline service stations — -- — - 

- 

54, 58,591 

Convenience goods stores: 






Number__ _ -- 

18 

56 

Apparel, accessory stores — _ - -— - 

30 


Sales___$1,000- 

2 454 

561,567 

Men's, boys' apparel stores, custom tailors- 

5 




562-3, 568 

Women's clothing, specialty stores-- 

14 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores- 

12 


Number - 

41 

565 

Family clothing stores __- _ 

2 


$1,000 

6 897 

566 

Shoe stores____ __ 

7 




564, 569 

Other apparel, accessory stores_- - 

2 

52, 55, 

All Other stores: 





59 ex. 591 

Number -_ 

26 

57 

Furniture, home furnishings, equipment stores- 

5 


Sale«i - $1,000__ 

1 702 

5712 

Furniture stores_ -__-_- 

1 



Number of 

5713-15, 19 

Other home furnishings stores —-- 

1 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_—___ 

3 


Retail stores 

85 

58 

Eating, drinking places _ ___ 

12 




5812 

Eating places --- - 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ — — 

5 


ment dealers__ 

3 




5251 

Hardware stores -_ 

1 

59 pt. (591) 

Drug stores, proprietary stores __ 

3 

52 ex. 5251 

Other - -- 

2 






59 ex. 591 

Other retail stores_— __ 

22 

53 part 

General merchandise group stores 

6 

592 

1 iqimt* store*? 

- 

531 

Department store? 

1 

594 

Book, stationeiy 

3 

533 

1 imjted price variety stores 

1 

595 

Sporting gf>ods stores, bicycle shops ... 

1 

539 

Miscellaneous general merchandise 

4 

597 

JftWftIry <;tore.«; 

6 



5992 

Florists - __ _— 

1 

54 

Food stores_ 

3 

5996 

Camera, photographic supply stores - - _- 

1 




















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 5. Includes the establishments on S. Central Ave. from 75th St. to 78th St. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ 

19 

55 ex. 554 

Automotive Dealers __ ___ 

1 


Sales__$1,000 _ 

10 693 







55 pt. (554) 

Gasoline service stations __ _ 

2 

54, 58. 591 

Convenience goods stores: 






Nnmher . _ 

6 

56 

Apparfil, arrfissory .•storfts 

1 


Sales_$1,000 _ 

(D) 

561, 567 

Men’s, boys' apparel stores, custom tailors -_ 





562-3, 568 

Women's clothing, specialty stores __ 

1 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ 

1 


Niirrihpr _ _ 

5 

565 

Family clothing stores 



$1,000 

(D) 

566 

Shoe stores , , 




564, 569 

Other apparel, accessory stores _ _ _ 

- 

52, 55. 

Ali other stores: 





59 ex. 591 

Number ______ 

8 

57 

Furniture, home furnishings, equipment stores_ 

2 


5?aiP« $1 ,nnn 

808 

5712 

Furniture stores 

2 



Number of 

5713-15, 19 

Other home furnishings stores___ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores - — __ —_ __ _ _ 

- 


Retail stores, total _ _ _ _ ___ 

19 

58 

Fafjng Hrjnking pi;trpc 

3 




5812 

Eating places__ __ _ _ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ 

- 


ment dealers__... — _ 

1 




5251 

Hardwarfi .storfis .. _ 

1 

59 pt. (591) 

Drug stores proprietary stores 


52 ex. 5251 

Other __ ___ _ 







59 ex. 591 

Other retail stores __ ___ __ 


53 part 

General merchandise group stores - _ _ 

2 

592 

1 iqiior stores 

3 

531 

Department stores ___ __ _ __ 

1 

594 

Rook, stationery stores 


533 

Limited price variety stores __ ___ 


595 

Sporting goods stores bicycle shops - - 


539 

Miscellaneous general merchandise stores_ 

1 

597 

.lewelry stor^S 





5992 

Florists -- -- - — 

- 

54 

Food stores_ _ __ 

3 

5996 

Camera photographic supply stores 








MRC No. 6. Includes the planned center known as “Crenshaw Square” and “Santa Barbara Plaza” and establishments in the area bounded by Exposition Bivd., S. Bronson Ave,, 
Rodeo Rd., S. Norton Ave., 39th St., McClung Dr., 43rd St., Uth Ave., Ailey south of Vernon Ave., east side of Crenshaw Blvd., 48th St., aliey west of Crenshaw 
Blvd., Stocker, Don Felipe Dr., Marlton Ave., Santa Rosalia Dr., Buckingham Rd., Santa Barbara Ave., and Victoria Ave. (Los Angeles) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 

Number - _ __ __ 



201 

55 ex. 554 

Automotive dealers _ 

11 

54, 58, 591 

Sales __ __ 

..„_$1,000— 

111 

039 

55 pt. (554) 

Gasoline service stations 

12 

Convenience goods stores: 

Number .. _ 



63 

56 

Apparel, accessory stores ... 

49 

53 part, 56, 57 

Sales -_ _ 

__$1,000- 

31 

859 

561, 567 
562-3, 568 

Men’s, boys’ apparel stores, custom tailors __ 

Women’s clothing, specialty stores 

7 

27 

Shopping goods stores: 




562 

Women's ready-to-wear .stores 

18 


Number 



70 

565 

Family clothing stores 

1 


Sales____ _ _ 

__$1,000— 

43 

969 

566 

Shoe stores J_ __ _ _ __ _ 

7 

52, 55, 

59 ex. 591 

All other stores: 

Number. 

Sales_ __ 




564, 569 

Other apparel, accessory stores _ 

7 

-_$1,000-.. 

35 

68 

211 

57 

5712 

Furniture, home furnishings, equipment stores_ 

Furniture stores . _ 

13 

3 




Number of 

5713-15, 19 

Other home furnishings stores 

7 




estab¬ 

lishments 

572,573 

Household appliance, radio, television, music 
stores _ __ __ ..._ 

3 


Retail stores, total 



201 

58 

Eating, drinking places 

37 

52 





5812 

Eating places 

33 

Lumoer, ounaing materials, hardware, farm equip- 



5813 

Drinking places falcoholic beverage.s) 

4 

5251 

52 ex. 5251 

meni oeaiers __ 

Hardware stores 

Other_ _ 



6 

2 

59 pt. (591) 

Drug stores, proprietary .stores _ 

9 



g 



53 part 

531 

533 

539 

General merchandise group stores_ 

Department stores 

Limited price variety stores _ 




59 ex. 591 

Other retail stores __ __ _ 

39 

6 



8 

592 

Liquor stores_ _ . _ 



2 

594 

Book, stationery stores 




2 

595 

Sporting goods stores, bicycle shops 

1 

miscellaneous genera) mercnantiise .store.s 


4 

597 

Jewelry stores___ 

11 

2 

54 

Food stores 




5992 

Florists 



17 

5996 

Camera, photographic supply stores 

2 










Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. fNA^ Not available. 





















































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-27 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 7. Includes establishments on S. La Cienega Blvd. from Jefferson Blvd. to BowcroftSt., and on Rodeo Rd. from Clyde Ave.to Kalsman Dr. (Los Angeles city) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total: 

Number _ 

Sales_$1,000. 

Convenience goods stores: 

Number_ 

Sales_$1,000. 

Shopping goods stores: 

Number_ 

Sales _$1,000.. 

All other stores: 

Number_ 

Sales _$1,000.. 

Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers - 

Hardware stores_ 

Other _ 

General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores_ 

Food stores_ 


9 

17 264 


5 

2 223 


1 

( 0 ) 


3 

( 0 ) 


Number of 
estab¬ 
lishments 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 

59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Automotive Dealers 


Gasoline service stations 


Apparel, accessory stores- 

Men's, boys’ apparel stores, custom tailors . 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores _ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages). 

Drug stores, proprietary stores- 


Other retail stores- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops . 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores . 


MRC No. 8. Includes the planned center known as "Midtown Shopping Center” and establishments on W. Pico Blvd. from West Blvd. to Longwood Ave. and on 

Venice Blvd. from San Vicente Blvd. to Longwood Ave. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number___ 

50 

55 ex. 554 

Automotive dealers_ __ 

2 


Sales_ _$1,000- 

28 821 







55 pt. (554) 

Gasoline service stations_ __ 

1 

54, 58, 591 

Convenience goods stores: 






Number_ _ _ __ 

18 

56 

Apparel, accessory stores. ___ 

a 


Sales _ _$1,000_ 

7 873 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

1 




562-3, 568 

Women's clothing, specialty stores_ 

4 

53 part, 56, 57 

Shopping goods stores; 


562 

Women's ready-to-wear stores____ - 

3 


Numhftr 

22 

565 

Family rinthing <;torft« 

. 


Sales _ $1,000 

( D) 

566 

Shoe store*: . _ . . _ 

3 




564, 569 

Other apparel, accessory stores --- 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number ___ __ _ ___ 

10 

57 

Furniture, home furnishings, equipment stores_ 

12 


Sales _ — _$1,000— 

(0) 

5712 

Furniture stores___ _ 

2 



Number of 

5713-15, 19 

Other home furnishings stores___ 

5 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_-__ 

5 


Retail stores, total -- 

50 

58 

Eating, drinking places_ _- ___ 

9 




5812 

Eating places _____ 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ 

2 


ment dealers - _ 

1 3 




5251 

Hardware stores . 

- 

59 pt. (591) 

Drug stores, proprietary stores 

2 

52 ex. 5251 

Other __ _ 

3 






59 ex. 591 

Other retail stores_.i. ___ 

4 

53 part 

General merchandise group stores____- 

2 

592 

Liquor stores 

- 

531 

Department stores 

1 

594 

Book, stationery stores 


533 

Limited price variety stores ___ - -_ 

1 

595 

Sporting goods stores, hiryr.le shops 

- 

539 

Miscellaneous general merchandise stores _ 

- 

597 

Jewelry stores 

1 




5992 

Rorlsts __ ___ _ _ __ ___ 

- 

54 

Food stores__ _ _ - __ 

7 

5996 

Oamera, photographir supply stores 

— 




























































































54-28 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 -continued 


MRC No. 9. Includes the establishments in the area bounded by: Virginia Ave., St. Andrews PI., Lexington Ave., Alley east of Western Ave., Virginia Ave., 
Hollywood Frwy., Santa Monica Blvd., Oxford Ave., Romalne, Western Ave., Sierra Vista Ave., and Wilton PI. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores; 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales- 


Total 


.$ 1 , 000 — 


22 


SiC code 


Kind of business 


Number of 
estab¬ 
lishments 


109 

712 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


4 


$ 1 , 000 — 


.$ 1 , 000 .-- 


39 
5 430 


37 

14 216 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


14 

1 

7 

5 

5 

1 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_-_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


33 
3 066 

Number of 
estab¬ 
lishments 


109 


3 

2I 

1 , 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores - 

Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores- 


17 

4 

7 

6 

21 

10 

11 

4 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists - 

Camera, photographic supply stores 


26 

3 

3 

1 

5 


MRC No. 10, Includes the establishments in the area known as Hollywood and Vine, bounded by; Franklin Ave., Franklin PL, Las Palmas Ave., Yucca, Argyle Ave., Selma 

Ave., Vine, Sunset Blvd., Las Palmas Ave,, Selma Ave., Highland Ave., Hawthorne Ave. and Sycamore Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


59 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


324 

472 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 

Convenience goods stores: 

Number__ _ 

Sales__ 

_$1,000 - 

53 part, 56, 57 

Shopping goods stores: 

Number_ 

Sales_ _ 

_-$1,000 - 

52. 55, 

59 ex. 591 

All other stores: 

Number__ 

Sales__ __ 

_$1,000— 


Retail stores, total 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ 

Hardware stores _ ^ _ 

Other _ 


55 pt. (554) 


Gasoline service stations 


112 

18 255 


112 
28 293 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


100 
12 924 

Numberof 
estab- 
lishments 


324 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places__ 

Eating places__ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


7 

92 

30 

37 

24 

1 

17 

7 

13 

1 

2 

10 

86 

63 

23 

11 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 




7 

1 

5 

1 

15 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _____ 

Camera, photographic supply stores 


90 

4 

12 

3 

13 

3 

4 


















































































MAJOR RETAIL CENTERS 


Los Anggles-Long Beach SMSA 54-29 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 11. Includes the establishments in the area known as Miracle Mile and is l|punded by: Orange, Crescent Heights Blvd., 6th, Sycamore Ave, 8th, Fairfax 
Ave., Warner Dr., San Vicente Blvd,, and Sweetzer Ave, Includes also the establishments on Wilshire Blvd. from San Vicente Blvd. to|La CinegaBlvd. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _ 


Total 


$ 1 , 000 — 


72 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


153 

896 


55 ex. 554 


Automotive Dealers 


4 


55 pt. (554) 


Gasoline service stations 


5 


.$l,000-_ 


$ 1 , 000 — 


50 
9 693 


63 

56 333 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores-- 

Women's ready-to-wear stores-- 

Family clothing stores_!_•- 

Shoe stores_ 

Other apparel, accessory stores- 


49 

14 

23 

13 

10 

2 


52, 55, 

59 ex. 591 


52 


All other stores: 

Number_ 

Sales_$1,000- 


Retail stores, total- 

Lumber, building materials, hardware, farm equip- 


40 
6 870 

Number of ! 

estab¬ 
lishments I 


|153 


57 

5712 

5713-15, 19 
572,573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores-- 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


6 

1 

3 

2 

18 

16 

2 


5251 

52 ex. 5251 


ment dealers _ 
Hardware stores 
Other_ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


8 

3 

5 


54 


Food stores 


18 


59 pt. (591) 


Drug stores, proprietary stores 


14 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


31 

1 

1 

6 

3 

2 


MRC No. 12. Includes the establishments in the area bounded by Wilshire Blvd., north side of Santa Monica Blvd., Crescent Dr., Charleville Blvd., Reeves Dr., 
Gregory Way, Charleville Blvd., Durant Dr., and Beverly Hills-Los Angeles city limits. (Beverly Hills) 


SIC code 

Kind of business 

1 

Total 

SIC code 


1 

Retail stores, total: 




Number- - 1 

406 

55 ex. 554 


Sales- -$1,000— 

120 945 





55 pt. (554) 

54, 58, 591 

Convenience goods stores: 




Number_ __ ___ 

84 

56 


Sales_ _$1,000- 

24 182 

561,667 




562-3, 568 

53 part. 56. 57 

Shopping goods stores: 


562 


Number_ —--— 

191 

565 


Sales_ _$1,000.- 

69 694 

566 




564, 569 

52, 55, 

All other stores: 



59 ex. 591 

Number_ - - __— 

131 

57 


Sales _ — - _$1,000- 

27 069 

5712 



Number of 
. estab¬ 

5713-15, 19 
572,573 



lishments 



Retail stores, total- 

406 

58 




5812 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 


ment dealers_ __ 

5 


5251 

Hardware stores_ 

2 

59 pt. (591) 

52 ex. 525J 

Other __ —___ 

3 





59 ex. 591 

53 part 

General merchan(;iise group stores_ 

9 

592 

531 

Department stores--- -- 

1 

594 

533 

Limited price variety stores_ - - - 

1 

595 

539 

Miscellaneous general merchandise stores- 

7 

597 




5992 

54 

Food stores_ 

22 

5996 


Kind of business 


Number of 
estab¬ 
lishments 


Automotive dealers 


4 


Gasoline service stations 


11 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


164 

48 

90 

55 

5 

19 

2 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places- 

Eating places___ 

Drinking places (alcoholic beverages) 

Drug stores, proprietary stores_ 


Other retail stores_ 

Liquor stores--- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 13. Includes establishinents in the area bounded by: Weyburn Ave., Gayley, Le Conte Ave., Tiverton Ave., WeyborO'Ave., Hilgard Ave,, Lindbrook Dr., Alley 
between Lindbrook Dr. and Glendon Ave., Glendon Ave., Wellworth|Ave., Alley west.of Westwood Blvd., Wilshire Blvd., and east property line of U.S. Soldiers Home. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ — ___ 

154 

55 ex. 554 

Automotive Dealers- -_ _ 

2 


Sales — _$1,000 

61 297 







55 pt. (554) 

Gasoline service stations ___ _ 

a 

54, 58, 591 

Convenience goods stores: 






Number 

43 

56 

Apparel, accessory stores — __ 

47 


Sales _ _ $1,000 

11 825 

561, 567 

' Men’s, boys’ apparel stores, custom tailors 

13 




562-3, 568 

Women’s clothing, specialty stores _ 

20 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores . _ 

10 


Niirnf-ipr 

61 

565 

Family cMhing store.*; . 

— 


$i,non 

31 293 

566 

Shoe stores 

10 




564, 569 

Other apparel, accessory stores___ 

4 

52, 55, 

All other stores: 





59 ex. 591 

Number __ _ ____ 

50 

57 

Furniture, home furnishings, equipment stores_ 

9 


Sales _ _$1,000 _ 

18 179 

5712 

Furniture stores____ 

3 



Number of 

5713-15,19 

Other home furnishings stores __ 

4 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_ _— — _ _ 

2 


Retail stores, total _ ___ 

154 

58 

Fating, rfdoking p|ares 

21 




5812 

Eating places — - - _ - - 

21 

52 

Lumber, building materials, hardware, farm equip- 

mont r(osilAr*c 

1 

5813 

Drinking places (alcoholic beverages) _ _ _ 

■" 

5251 

11 Id 1 L UCCIIwlo ^^^M^^w^« 

Hareiwam stores 


59 pt. (591) 

Drug stores, proprietary stores 

8 

52 ex. 5251 

Other __ _ _— 

1 






59 ex. 591 

Other retail stores — _ > —_ _ 

39 

53 part 

General merchandise group stores 

5 

592 

Liquor stores 


531 

Department stores ... . . 

2 

594 

Book .stationery stores 

10 

533 

Limited price variety store.s . 

1 

595 

Sporting goods stores, bicycle shops 

2 

539 

Miscellaneous general merchandise stores _ _ _ 

2 

597 

Jewelry stores 

4 




5992 

Florists — —___ _ 

2 

54 

Food stores _ _ __ _ 

14 

5996 

Camera photographic supply stores 

4 







MRC No. 14. 1 Includes the planned center known as "Westchester" and establishments in the area bounded by 84th PI., Naylor Ave., 85th PI., Airiane Ave. 83rd PI. 

La Tijera Blvd., Manchester Ave., Kittyhawk Ave., Interceptor, Sepulveda Blvd., 92nd St., Sepulveda Westway, Manchester Ave.'and Sepulveda Blvd. ’ 
(Los Angeles) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


$ 1 , 000 — 


36 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


109 

856 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales _$1,600-- 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales-$1,006-- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales -$l~6oo\ 


52 

5251 

52 ex. 5251 


Retail stores, total___ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_—IIII, 


55 pt. (554) 


Gasoline service stations 


26 

14 518 


45 

17 619 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


38 
4 719 

Number of 
estab- 
lishments 

109 


7 

1 

6 


57 

5712 

5713-15, 19 
572. 573 


58 

5812 

5813 

59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


3 

23 

4 

11 

7 

1 

7 


16 

2 

6 

8 

14 

12 

2 

5 


53 part 
531 
533 
539 

54 


General merchandise group stores_ 6 

Department stores_ 2 

Limited price variety stores_ 2 

Miscellaneous general merchandise stores_ 2 


Food stores 


7 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


26 

1 

1 

2 

3 

4 
2 


Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. fNA) Not available 



















































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-31 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 15. Includes the planned center known as "Sherman Oaks Center" and establishments on Van Nuys Blvd. from Dickens St. to Ventura Frwy., and on 

Ventura Blvd. from Tyrone Ave. to Cedros Ave. (Los Angeles city) 


SiC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 -.- 


105 
25 627 


55 ex. 554 


Automotive Dealers 


4 


54, 58, 591 


53 part, 56. 57 


52. 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000__ 

Shopping goods stores: 

Number_ 

Sales _$1,000— 


30 

10 703 


47 
4 609 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


28 

10 315 

Number of 
estab- 
lishments 


105 


Lumber, buildrng materials, hardware, farm equip¬ 
ment dealers_ 5 

Hardware stores_ 2 

Other_ 3 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores __ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

29 

4 
13 
10 

4 

7 

1 

16 

4 

7 

5 

11 

8 
3 

5 


59 ex. 591 


Other retail stores 


16 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


14 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


2 

2 

3 

2 


MRC No. 16. 


Includes the planned center known as "Fashion Square" in the area hounded by: Riverside Dr., Woodman Ave., Ventura Frwy., and Hazeltine Ave. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ -____ 

33 

55 ex. 554 

Automotive dealers - —_- -__ 



Sales ___$1,000— 

29 879 







55 pt. (554) 

Gasoline service stations _ ___ - 

- 

54, 58, 591 

Convenience goods stores: 






Number_ _ -- _ __ __ _— 

3 

56 

Apparel, accessory stores 

22 


Sales_ _ _$1,000— 

( D) 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

3 




562-3, 568 

Women’s clothing, specialty stores __ - 

11 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ _- 

9 


Number_____ — __ 

25 

565 

Family clothing stores __-_ 

1 


Sales — _ _$1,000— 

26 712 

566 

Shoe stores -. _ —__ 

6 




564, 569 

Other apparel, accessory stores _ _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number___ __ __ 

5 

57 

Furniture, home furnishings, equipment stores_ 

2 


Sales - _ __$1,000-- 

( D) 

5712 

Furniture stores -___ - 

“ 



Number of 

5713-15, 19 

Other home furnishings stores __ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores - — ___— 

" 


Retail stores, total - _ _ 

33 

58 

Eating, drinking places 

1 




5812 

Eating places — ____ 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)__ 



ment dealers- - - - 

- 




5251 

Hardware stores__ 

- 

59 pt. (591) 

Drug stores, proprietary stores __ 

- 

52 ex. 5251 

Other _-_ _—_ 

- 







59 ex. 591 

Other retail stores_-__ 

5 

53 part 

General merchandise group stores -_- — 

1 

592 

Liquor storfis 


531 

Department stores_ ___- — 

1 

594 

Book, stationery stores 

1 

533 

Limited price variety stores _ - --- 

- 

595 

Sporting goods stores, bicycle shops - - _ 

- 

539 

Miscellaneous general merchandise stores- 

- 

597 

Jewelry stores 

2 




5992 

Florists - - -__ ____ 

- 

54 

Food stores - _ -- - -- — - 

2 

5996 

Camera, photographic supply stores - -- - 






















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continuea 


MRC No. 17. Includes the establishments in the area hounded by: Valerio, Tyrone Ave., Bessemer, Hazeltine Ave., Oxnard Ave., Vesper Ave., Friar, Cedros Ave., 
Victory Bivd., Vesper Ave., Vose, Sherman Circle, Sherman Way, Van Nuys Blvd. (Los Angeles) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number____ 

235 

55 ex. 554 

Automotive Dealers -- 

18 


Sales_$1,000— 

65 698 







55 pt. (554) 

Gasoline service stations —- 

14 

54, 58. 591 

Convenience goods stores: 






Number 

48 

56 

Apparel, accessory stores__ _ 

45 


Sales_$1,000 .. 

11 952 

561, 567 

Men's, boys' apparel stores, custom tailors 

13 




562-3, 568 

Women's clothing, specialty stores _ __ 

17 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _- 

13 


Number __ _ _ 

100 

565 

Family clothing stores___ 

1 


$1,000 

25 716 

566 

Shoe stores_ _- 

12 




564, 569 

Other apparel, accessory stores_ __ - 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number — _ _ __ _ — - 

87 

57 

Furniture, home furnishings, equipment stores_ 

43 


$1,000 

28 030 

5712 

FurnittirA stores . 

19 



Number of 

5713-15, 19 

other home furnishings stores ___ 

5 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ —_ ___ 

19 


Retail stores, total 

235 

58 

' Fating drin|<jng p^cps 

28 




5812 

Eating places- - - 

24 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ _ 

4 


ment dealers_ 

6 




5251 

Hardware store*; 

2 

59 pt. (591) 

Drug stores, proprietary stores __ . 

10 

52 ex. 5251 

Other__ _ 

4 






59 ex. 591 

Other retail stores _ -___— - 

49 

53 part 

General merrhandise group stores 

12 

592 

Liqunr stores 

5 

531 

Department stores 

2 

594 

Rr>nk stetionpry storps 

3 

533 

1 imiteri prjre variety stores 

i 3 

595 

Sporting goods stores, bicycle shops . 

1 

539 

Miscellaneous general merchandise stores 

7 

597 

Jewelry stores _ __ 

10 




5992 

Florists __ -- --— __ — — 

5 

54 

Food stores 

10 

5996 

Camera photographic supply stores 

2 







MRC No. 18. Includes the establishments on Lankershim Blvd. from Chandler Blvd. to Lamaida St. and on Magnolia Blvd. from Riverton to Bakman (Los Angeles) 


SIC code 





Number of 

Kind of business 

Total 

SIC code 1 

Kind of business 

estab¬ 

lishments 



Retail stores, total: 






Number .. . 

103 

55 ex. 554 

Automotive dealers 

4 


Sales_ _ $1,000.. 

14 170 

Gasoline service stations 

2 

55 pt. (554) 

54, 58. 591 

Convenience goods stores: 





Number _ __ __ 

23 

56 

Apparel, accessory stores 

22 


Sales ... _$1,000.. 

2 665 

561, 567 

Men's, boys' apparel stores, custom tailors __ 

6 

53 part, 56, 57 

Shopping goods stores: 


562-3, 568 

Women's clothing, specialty stores 

10 


562 

Women's ready-to-wear stores 

5 


Number. __ __ _ __ ! 

42 

565 

Family clothing stores 

2 


Sales-$1,000-. 

6 954 

566 

Shoe "stores ~ 

2 

52, 55, 

All other stores: 


564, 569 

Other apparel, accessory stores _ 

2 

59 ex. 591 

Number __ _____ 

Sales _$1,000.. 

38 

4 551 

57 

5712 

Furniture, home furnishings, equipment stores_ 

Furniture stores .. 

13 

6 



Number of 
estab¬ 

5713-15, 19 

Other home furnishings stores 

3 



572, 573 

Household appliance, radio, television, music 




lishments 


stores_ _ __ _ 

4 


Retail stores, total .. 

103 

58 

Eating, drinking places _ 

13 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ _ __ 


5812 

Eating places_ __ . , 

9 

4 

5813 

Drinking places (alcoholic beverages) _ _ 

4 

5251 

52 ex. 5251 

Hardware stores_ _ _ __ 

1 

59 pt. (591) 

Drug stores, proprietary stores . ___ 

4 

Other_ _ 

3 



53 part 

531 

533 

539 

General merchandise group stores 


59 ex. 591 

Other retail stores _ _...» 

28 

7 

592 

Liquor stores _ _ 

2 

Department stores _ _ _ 

1 

594 

Book, stationery stores 

2 

Limited price variety stores 

1 

595 

Sporting goods stores, bicycle shops . ! 

1 

Miscellaneous general merchandise stores 

5 

597 

Jewelry stores 

7 

54 

Food stores _ . . . .. _ _ __ 


5992 

Florists_ _ ..__ 

1 

6 

5996 

Camera, photographic supply stores __ 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-33 


TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 19. Includes the establishments in the area bounded by Kittridge, Bellingham Ave., Archwood, Agnes Ave., Erwin, Radford Ave., Oxnard, Laurel Canyon 

Blvd., East Park Dr., St. Clair Ave. (Los Angeles) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


122 
82 232 


55 ex. 554 


Automotive Dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales _$1,000— 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other - 


55 pt. (554) 


Gasoline service stations 


27 

11 585 


54 

68 253 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


41 
2 444 

Number of 
estab¬ 
lishments 


122 


1 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- I 


3 

30 

5 

10 

10 

5 

17 

7 

6 

4 

15 

15 


3 


59 ex. 591 


Other retail stores 


35 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


7 

3 

1 

3 

9 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 

2 

3 

2 

1 


MRC No. 20. Includes the establishments in the area bounded by Parthenja, Van Nuys Blvd., Parthenis, Tllden Ave., Chase, Lennox Ave., Burton, Tilden Ave., 

Lanark, Cedros Ave., Titus and Willis Ave. (Los Angeles) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

— 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ 

75 

55 ex. 554 

Automotive dealer*; 

2 


Sales _ _$1,000— 

65 642 







55 pt. (554) 

Gasoline service stations_- —_ _ 

3 

54, 58, 591 

Convenience goods stores: 






Number__ _ _ 

17 

56 

Apparel, accessory stores_ _ _ 

24 


Sales_ $1,000— 

12 311 

561,567 

Men's, boys' apparel stores, custom tailors __ 

5 




562-3. 568 

Women's clothing, specialty stores_ 

12 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ 

11 


Number —___ 

36 

565 

Family clothing stores_ _ _ 

- 


Sales $1,000 

49 987 

566 

Shoe .^Ltoreii 

7 




564, 569 

Other apparel, accessory stores __ 

- 

52, 65, 

All other stores: 





59 ex. 591 

Number_ __ _ ____ 

22 

57 

Furniture, home furnishings, equipment stores- 

6 


Sales-- -$1,000_- 

3 344 

5712 

"ft 

Furniture stores_- __- — 

4 



Number of 

5713-15, 19 

Other home furnishings stores_ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores___ 

2 


Retail stores, total_ 

75 

58 

Eating, drinking places _ __ 

11 




5812 

Eating places____ 

10 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - 

1 


ment dealers___ 

3 




5251 

Hardware stores __ ____ 

1 

59 pt. (591) 

Drug stores, proprietary stores 

2 

52 ex. 5251 

Other _ __ _ 

2 






59 ex. 591 

Other retail stores__ _ ____ 

14 

53 part 

Genera! merchan<;lise group stores ____ _ 

6 

592 

Liquor stores _ 

2 

531 

Department .stores . 

3 

594 

Book, stationery stores 

1 

533 

1 imited pt'ice variety stnres . . . . . 

3 

595 

Sporting goods stores, bicycle shops 

2 

639 

Miscellaneous general merchandise stores __ 


597 

Jewelry .stores 

2 




5992 

Florists — __ __ ____ 

1 

54 

. Food stores _ _ _ 

4 

5996 

Camera, photographic supply stores - 

f 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 21. Includes establishments on Sherman Way trom Gaviota Ave. to Valjean Ave., and on Woodley Ave. from Gault St. to Cantlay St, 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ ---- _ _ - — 

27 

55 ex. 554 

Automotive Dealers--- 

3 


Sales_- --— -$1,000 _ 

12 888 







55 pt. (554) 

Gasoline service stations _____ _ - 

3 

54, 58, 591 

Convenience goods stores: 






Number -___ 

7 

56 

Apparel, accessory stores- 

2 


Sales_$1,000 _ 

! (D) 

561, 567 

Men's, boys’ apparel stores, custom tailors _ — 




1 

562-3, 568 

Women's clothing, specialty stores __ -- 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores- 

2 


Number- 

8 

565 

Family clothing stores- -— 

** 


Sales-- --- $1,000 _ 

(D) 

566 

Shoe stores_ 





564, 569 

Other apparel, accessory stores-- __ -- 

“* 

52, 55, 

All other stores: 





59 ex. 591 

Number- 

12 

57 

Furniture, home furnishings, equipment stores- 

5 


Sales _ _ $1,000 _ 

1 717 

5712 

Furniture stores- -- -- 

2 



Number of 

5713-15, 19 

Other home furnishings stores __ __ _ _ - 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_— --_ - _ - — 

1 


Retail stores, total_- -- - 

27 

58 

Eating, drinking places- 

6 




5812 

Eating places- 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ — 

2 


ment dealers _ -— -- 

2 




5251 

Hardware stores- 

1 

59 pt. (591) 

Drug stores, proprietary stores- 

•" 

52 ex. 5251 

Other - _ - — - 

1 







59 ex. 591 

Other retail stores __ - 

4 

53 part 

General merchandise group stores 

1 

592 

Liquor stores- 

~ 

531 

Department stores - __ _ — - 

1 

594 

Book, stationery stores- 

1 

533 

Limited price variety stores __ _ - _ - _ 

- 

595 

Sporting goods stores, bicycle shops __ _ - 

1 

539 

Miscellaneous genera! merchandise stores__ 

- 

597 

Jewelry stores_ 

1 




5992 

Florists - 

1 

54 

Food stores__ _ - — — _ — _ _ — 

1 

5996 

Camera, photographic supply stores-— 



MRC No. 22. Includes the establishments in the area bounded by: Wyandotte St., Eton, Gault St., and Glade Ave. (Los Angeles) 



Retad stores, total: 


Number_ 142 

Sales_$1,000— 19 215 

54, 58, 591 Convenience goods stores: 

Number_ 34 

Sales_$1,000__ 5 395 

53 part, 56, 57 Shopping goods stores: 

Number_ 47 

Sales_L„$1,000__ 5 680 

52, 55, All other stores: 

59 ex. 591 Number_ 61 

Sales_$1,000__ 8 140 

Number of 
estab- 
Nshments 

Retail stores, total_ 142 

52 Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 7 

5251 Hardware stores_ 3 

52 ex, 5251 Other_ 4 

53 part General merchandise group stores_ 10 

531 Department stores_ 1 

533 Limited price variety stores_ 2 

539 Miscellaneous general merchandise stores_ 7 

54 Food stores_ 9 


55 ex. 554 Automotive dealers_ 6 

55 pt. (554) Gasoline service stations_ 6 

56 Apparel, accessory stores_ 20 

561, 567 Men's, boys' apparel stores, custom tailors 

562-3, 568 Women’s clothing, specialty stores_ 

562 Women’s ready-to-wear stores_ 

565 Family clothing stores_ 

566 Shoe stores_ 

564, 569 Other apparel, accessory stores_ 


57 Furniture, home furnishings, equipment stores_ 17 

5712 Furniture stores_ 5 

5713-15, 19 Other home furnishings stores_ 7 

572, 573 Household appliance, radio, television, music 

stores_ 5 

58 Eating, drinking places_ 21 

5812 Eating places_ IS 

5813 Drinking places (alcoholic beverages)_ ^ 

59 pt. (591) Drug stores, proprietary stores_ ^ 

59 ex. 591 Other retail stores_ 42 

592 Liquor stores_ 1 


594 Book, stationery stores_ 5 

595 Sporting goods stores, bicycle shops __ 3 

597 Jewelry stores_ 4 

5992 Florists _ 4 

5996 Camera, photographic supply stores_ 2 


m CO 'O oj (O (M 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 23. Includes establishment on Topanga Canyon Blvd. from Lanark St. to Chase St, andon Roscoe Blvd. from Topanga Canyon Blvd. to Farralone Ave. 

(Los Angeles city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 _- 


22 
12 460 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000-- 

Shopping goods stores: 

Number_ 

Sales _$1,000— 

All other stores; 

Number_ 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


7 

5 634 


9 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 


6 

( D) 

Number of 
estab¬ 
lishments 


22 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


Furniture, home furnishings, equipment stores _ 

Furniture stores -- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places---- 

Drinking places (alcoholic beverages)- 


59 pt. (591) 


Drug stores, proprietary stores 


3 

1 

2 

2 


2 

2 


4 

2 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores- 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 

1 

1 

2 

2 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores-- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


5 

2 


1 


MRC No. 24. Includes establishments on Roscoe Blvd. from Variel Ave. to Owensmouth Ave., and on Canoga Ave. from Strathern St. to Schoenborn St. (Los Angeles city) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total; 






Number - __ ___ 

8 

55 ex. 554 

Automotive dealers_ _ . __ 

1 


Sales __ _ --$1,000— 

26 828 







55 pt. (554) 

Gasoline service stations ___ ___ 


54, 58, 591 

Convenience goods stores; 




- 


Number. - . _ 

4 

56 

Apparel, accessory stores__ _ .. 

- 


Sales - _$1,000— 

( D) 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

- 




562-3, 568 

Women’s clothing, specialty stores __ -- 

- 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ 

- 


Number - __ ____ 

1 

565 

Family clothing stores __ 

- 


Saie.s $i,non 

(0) 

566 

.^hnA storP!? __ _ _ 

.. 




564, 569 

Other apparel, accessory stores__ . 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number._ - . ___ 

3 

57 

Furniture, home furnishings, equipment stores_ 

- 


SalA<; _ .. $1,000 

(0) 

5712 

Furniture stores 




Number of 

5713-15, 19 

Other home furnishings stores __ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores_-__ _ 

"* 


Retail stores, total , . 

8 

58 

Eating, drinking places 

1 




5812 

Eating places ---- - . 

1 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)-- 



ment dealers _ _ 

- 




5251 

Hardware stores___ 


59 pt. (591) 

Drug stores, proprietary stores ___ 

- 

52 ex. 5251 

Other _ 

- 







59 ex. 591 

Other retail stores . _ __ 

2 

53 part 

Genera) merchandise group stores _— - 

1 

592 

Liquor store.*; 

1 

531 

Department stdres___ 

1 

594 

Book, stationery stores 


533 

Limited price variety stores-- 

- 

595 

Sporting goods stores, bicycle shops_ - - 

- 

539 

Miscellaneous general merchandise stores -- 

— 

597 

Jewelry stores 





5992 

Florists - __ __ 

1 

54 

Food stores -_ ____ ___ 

3 

5996 

Camera, photographic supply stores 

— 








Standard Notes: >• Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 






















































































54-36 Los Angeles-Long Beach SMSA 


MMJUK KHIMIL I 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 25. includes the planned center known as "North Hills" and establishments on Devonshire St. from Petit Ave. to Amestoy Ave., and on Balboa Blvd. 

from Maya 11 St. to Blackhawk St. (Los Angeles city) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


54, 58, 591 


Convenience goods stores: 

Number- 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number ^- 

Sales- 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$1,000— 


32 

15 180 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


1 

2 


.$ 1 , 000 — 


.$ 1 , 000 - 


6 56 

(D) 561,567 

562-3, 568 
562 
16 565 

080 566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores- 


10 

1 

6 

3 

3 


52, 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_$1,000— 


Retail stores, total 


10 

(D) 

Number of 
estab¬ 
lishment 


32 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores-— 

Limited price variety stores- 

Miscellaneous general merchandise stores 


1 

1 


2 

1 

1 


54 


Food stores 


3 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


4 

1 

1 

2 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


2 

2 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


6 

1 

1 

1 

1 


MRC No. 26. Includes the planned center known as "Los Altos" and the establishments in the area bounded by San Diego Fwy., Warwick Ave., Steams St., 
San Anseline Ave., Britton Dr., DaggettSt., Fairbrook St.,AbbeyfieldSt., Montair Ave., 23rd St., Bellflower Blvd. (Long Beach) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 — 


40 

26 681 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_1_ 

Sales_$1,000— 


11 

5 518 


14 

19 014 


52. 55, 

59 ex. 591 


All other stores: 

Number- 

Sales_$1,000— 


Retail stores, total 


15 
2 149 

Number of 
estab¬ 
lishment 


40 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

8 

1 

2 

2 

4 
1 


5 

4 

1 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 




6 

3 
1 
2 

4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores- 

Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_•-.._ 

Camera, photographic supply stores 


9 

1 

1 

1 

1 

1 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963 -continued 


MRC No. 27. Includes establishments in the area bounded by: Washington Ave., Fifth St., Colorado Ave., Fourth St., Rear property line of lots on south side 

of Colorado Ave., and Second St. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 _. 


220 
63 571 


55 ex. 554 


Automotive Dealers 


1 


54. 58, 591 

53 part, 56, 57 

52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000__ 

Shopping goods stores: 

Number_ 

Safes _$1,000__ 

All other stores: 

Number_ 

Sales_$1,000__ 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


52 
9 254 


115 
45 295 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores___ 

Shoe stores_ 

Other apparel, accessory stores_ 


53 
9 022 

Number of 
estab¬ 
lishments 


220 

2 

1 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

70 

16 

35 

24 

17 

2 

32 

13 

9 

10 

34 

27 

7 

10 


59 ex. 591 


Other retail stores 


45 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores _ 

Miscellaneous general merchandise stores 


54 


Food stores 


592 

Liquor stores __ 

594 

Book, stationery stores-— __ - — 

595 

Sporting goods stores, bicycle shops- 

597 

Jewelry stores __ - -- 

5992 

Florists_- - - - 

5996 

Camera, photographic supply stores 
_ 1 


2 

4 

2 

12 

3 


MRC No. 28. Includes the planned center known as “Culver Center" and establishments in the area bounded by: Rear property line of lots on north side of Venice Blvd., 

Overland Ave., Oregon Ave.. and Midway. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ ____ 

54 

55 ex. 554 

Automotive dealer.*; 

2 


Sales > _ __$1,000— 

15 308 







55 pt. (554) 

Gasoline service stations ____ 

3 

54, 58, 591 

Convenience goods stores: 






Number __ _ ___ 

9 

56 

Apparel, arce.S!5nry .*;tnre*; 

23 


Safes_ __$l,000-_ 

5 179 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

4 




562-3, 568 

Women’s clothing, specialty stores _ _ 

11 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ 

5 


Number _ _ 

32 

565 

Family clothing stores 

— 


Sales_ _ ___$1,000_, 

8 506 

566 

.•^hoe stnre.s 

8 




564, 569 

Other apparel, accessory stores_ __ __ _ 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number__ __ 

13 

57 

Furniture, home furnishings, equipment stores_ 

6 


Sales . _ _ $1,000 

1 623 

5712 

Furniture .store*; 

2 



Number of 

5713-15, 19 

Other home furnishings stores — __ — _ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores ___ -___ 

2 


Retail stores, total __ 

54 

58 

Eating, drinking places 

4 




5812 

Eating places _ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

1 


ment dealers __ 

2 




5251 

Hardware stores ___ 

1 

59 pt. (591) 

Drug stores, proprietary stores 

2 

52 ex. 5251 

Other_ _ _ 

1 






59 ex. 591 

Other retail stores _ _ _ 

6 

53 part 

General merchandise group stores __ 

3 

592 

1 iqunr stores 

- 

531 

Department stores ____ -_ 

1 

594 

Book, stationery stores 

1 

533 

Limited price variety stores — - 

1 

595 

Sporting goods stores, bicycle shops __ _ _ _ 

1 

539 

Miscellaneous general merchandise stores - 

1 

597 

Jewelry stores _ ____-_ 

2 




5992 

Florists _ _ _ _ 

- 

54 

Food stores _ __— -- 

3 

5996 

Camera, photographic supply stores __ ___ 



Standard Notes' - Renresents zero. Withheld to avoid disclosure. fNA^i Not available. 























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 


-Continued 


MRC No. 29. Includes the planned center known as "Studio Village* and establishments on Jefferson Blvd. from Hazleton Ave. to Slausen Ave.; along the 5400 - 5500 
blocks of Sawlelle Blvd.; and along the 5100 - 5500 blocks inclusive, of Sepulveda Blvd. (Culver City) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000-. 

52, 55, All other stores: 

59 ex. 591 Number--- 

Sales_$1,000— 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores- 

Department stores- 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


67 

24 065 


55 ex. 554 Automotive Dealers 


21 
2 430 

Number of 
estab¬ 
lishments 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


58 Eating, drinking places_ 

5812 Eating places- 

5813 Drinking places (alcoholic beverages) . 

59 pt. (591) Drug stores, proprietary stores- 


Food stores . 


59 ex. 591 Other retail stores- 

592 Liquor stores- 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _ 

5996 Camera, photographic supply stores 


MRC No. 30. Includes the establishments on Market St. and La Brea Ave. from Florence Ave. to Spruce Ave., on E. Manchester Blvd. from Grevlllea St. to Prairie Ave., on 
Nutwood St. between La Brea Ave, and Market St, and on E. Queen St from Grevillea St. to Hillside Blvd. (Inglewood) 


SIC code 


Kind of business 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales-$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales-$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_;_ 

Sales_$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales___$1,000- 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan^lise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


74 

31 976 


Number of 
estab¬ 
lishments 


Automotive dealers . 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _—_ 

5996 Camera, photographic supply stores 


O'OO' O u»x:\0 iVi'O 


















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 31. Includes the planned center known as “Gardena Valley Shopping Center" and establishments on W. Redondo Beach Blvd. from Berendo Ave. to Normandie Ave. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Niimhi^r . . _ 

25 

55 ex. 554 

Autornotive Dealers - _ 

_ 


Sales _$1,000__ 

11 726 







55 pt. (554) 

Gasoline service stations_ 


54, 58, 591 

Convenience goods stores: 






Number __ _ ___ __ 

9 

56 

Apparel, accessory stores__ 

6 


Sales _ _ _ _ _$1,000-.. 

(D) 

561, 567 

Men's, boys’ apparel stores, custom tailors -_ 

1 




562-3, 568 

Women’s clothing, specialty stores_ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ 

2 


Niimhf^r 

8 

565 

Family clothing stora« 

1 


$i,non 

2 1^2 

566 

ShfiA •itof'e? 

1 




564, 569 

Other apparel, accessory stores_— 

1 

52, 55, 

All Other stores: 





59 ex. 591 

Number_ -_ _ _ __— _ — 

8 

57 

Furniture, home furnishings, equipment stores- 

- 


.Sales 1,000 

( D) 

5712 

Furniture stores _____ 

— 



Number of 

5713-15, 19 

Other home furnishings stores-- 




estab¬ 

572, 573 

Household appliance, radio, television, music 

! “ 



lishments 


stores- --- 



Retail stores, total _ 

25 

58 

Fating, drinking places 





5812 

Eating places _____ 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ - 

2 


ment dealers - -_ 

- 




5251 

Hardware store?? 

- 

59 pt. (591) 

Drug stores propri*=^tary stora.*; .. _ 

2 

52 ex. 5251 

Other _ —__ 

- 






59 ex. 591 

Other retail stores -- — -- — 


53 part 

General merrhandise group stores 

2 

592 

1 jquor stores 

1 

531 

Department stores 

1 

594 

Book, stationery stores __ __ 

: 

533 

Limited price variety stores 

- 

595 

Sporting goods stores, bicycle shops.- 

- 

539 

Miscellaneous general merchandise stores 

1 

597 

Jewelry stores . .. 

- 




5992 

Florists_ _ — -- - 

- 

54 

Food stores__ ___ 

3 

5996 

Camera, photographic supply stores — -- 



MRC No. 32. Includes the planned center known as “South Bay Center" and the establishments on Hawthorne Blvd.-Hawthorne Ave. (Blvd.) from 172nd St. to 18312 

Hawthorne Ave. (Blvd.) (Redondo Beach and Torrance) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

48 

55 ex. 554 

Aiitomotivft dealers _ 

_ 


Sales _ _ _-$1,000-- 

44 546 







55 pt. (554) 

Gasoline service stations__ _ 

5 

54, 58, 591 

Convenience goods stores: 






Number_ _ 

12 

56 

Apparel, accessory stores -_ 

18 


Sales - _ _$1,000— 

7 689 

561,567 

Men’s, boys’ apparel stores, custom tailors_ 

3 




562-3, 568 

Women’s clothing, specialty stores __ 

9 

53 part, 56,57 

Shopping goods stores: 


562 

Women's ready-to-wear stores__ - - 

5 


Number 

26 

565 

Family dnthing .stores 

— 


.Sales $1,000 

35 372 

566 

.<^hoe .stores . ... . 

5 




564, 569 

Other apparel, accessory stores- 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_ _ ___ 

10 

57 

Furniture, home furnishings, equipment stores_ 

4 


Sales — — _ _$1,000— 

1 485 

5712 

1C? *l/\ 

Furniture stores -- -- _ - 

2 

1 1 



Number of 

5713-15, 19 

Other home furnishings stores_- - __ 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ — -__—_ 

1 


Retail stores, total 

1 

1 48 

58 

Fating, drinking places _ _ _ 

3 




5812 

Eating places _ ___ 

3 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ 



ment dealers- _ _ _ 

- 




5251 

Hardware stores - _ _ ___ 

- 

59 pt. (591) 

Drug .stores, proprietary stores 

1 

52 ex, 5251 

Other - --- - 

- 






59 ex. 591 

Other retail stores - -_ _ ___ 

5 

53 part 

General merchandise group stores_- — 

4 

592 

Liquor stores_ 


531 

Department stores ____-_ 

2 

594 

Book, -Stationery stores 

1 

533 

Limited price variety stores--- 

1 

595 

Sporting goods stores, bicycle shops _ -- _ 

- 

539 

Miscellaneous general merchandise stores _ 

1 

597 

Jewelry stores _ ... 

2 




5992 

Florists —__ _ _ -- 

- 

54 

Food stores_ 

8 

5996 

Camera, photographic supply stores -- — _ 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


> 

MRC No. 33. Includes the establishments on Hermosa Ave. from 10th St. to 14th St. and on Pier Ave. from Beach Dr. to Palm Dr. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab* 
lishments 


Retail stores, total: 






Number -- 

50 

55 ex. 554 

Automotive Dealers -___ 

- 


Sales_ _$1,000. 

6 199 







55 pt. (554) 

Gasoline service stations-- — -_ 

3 

54, 58, 591 

Convenience goods stores: 






Number-- - --- 


56 

Apparel, accessory stores — -- _—- 

11 


Sales _$1,000— 

2 412 

561. 567 

Men's, boys' apparel stores, custom tailors _ 





562-3, 568 

Women's clothing, specialty stores _ __ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores _ 

2 


Number-- - 

17 

565 

Family clothing stores —- - 

*" 


Sales_ — _ $1,000— 

1 940 

566 

Shoe stores --- 

2 




564, 569 

Other apparel, accessory stores _ -- 

- 

52, 55, 

All other stores: 





59 ex. 591 

Number_ 

19 

57 

Furniture, home furnishings, equipment stores- 

3 


Sales_ _ _$1,000 

1 847 

5712 

Furniture stores -—--- 

— 



Number of 

5713-15, 19 

Other home furnishings stores — - 

“ 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores---- 

3 


Retail stores, total_— — _ - — 

50 

58 

Eating, drinking places _- -- 

10 




5812 

Eating places — _ _ _ —- 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - —- 

6 


ment dealers _ _ — -- 

1 




5251 

Hardware stores _ -_— -- 

1 

59 pt. (591) 

Drug stores, proprietary stores __ — 

2 

52 ex. 5251 

Other _ — -- -- — - 

- 







59 ex. 591 

Other retail stores - — - 

15 

53 part 

General merchandise group stores _ -__ 

3 

592 

Liquor stores - _ - _ — - — | 

4 

531 

Department stores - __ _ 

1 

594 

Book, stationery stores — _ _ _ - 

1 

533 

Limited price variety stores - _ - _ 

1 

595 

Sporting goods stores, bicycle shops — -- 

“ 

539 

Miscellaneous general merchandise stores- 

1 

597 

Jewelry stores__— - — 

3 




5992 i 

Florists-- — -- 

1 

54 

Food stores — — _ - 

2 

5996 i 

Camera, photographic supply stores -- 

1 


MRC No. 34. Includes the planned center known as “Del Amo Center* and establishments on Hawthorne Ave. from Carson St. to Sepulveda Blvd., and on Sepulveda Blvd. 

from Hawthorne Ave. to Adeene Ave. (Torrance) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_$1,000. 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000- 


Retail stores, total 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


a3 

69 217 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


27 

58 071 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


Number of 
estab¬ 
lishments 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) Drug stores, proprietary stores . 


59 ex, 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists ___ 

Camera, photographic supply stores 


Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 























































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 35. Includes the planned center known as "Lakewood" and establishments in the area bounded by: Camarino St., N. Clark Blvd., E. Del Amo Blvd., 

and N. Hay ter Ave. 


SIC code 

Kind of business 


Retail stores, total: 

Number_ __ 

Salfis 

. - $1,000 . 

54. 58, 591 

Convenience goods stores: 

Number _ _ _ 

Sales _ 

_$1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number_ __ 

Sales_ 

__$1,000— 

52. 55, 

59 ex. 591 

All other stores: 

Number_ __ _ 

Sales _ _ -- -_ 

__$1,000- 


Retail stores, total 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers -_ __ 

Hardware stores - ___ 

Other ___ - - _ 

53 part 

531 

533 

539 

General merchandise group stores __ 

Department stores - -_ _ 

Limited price variety stores — — _ 

Miscellaneous general merchandise stores- 

54 

Food stores — - -_ -__ 



Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 

87 

55 ex. 554 

Automotive Dealers_ ___ 

2 

66 361 

55 pt. (554) 

Gasoline service stations ___ 

4 

22 

56 

Apparel, accessory stores ___ 

32 

12 230 

561,567 

Men’s, boys' apparel stores, custom tailors_ 

6 


562-3,568 

Women’s clothing, specialty stores - __ 

13 


562 

Women's ready-to-wear stores __ 

9 

44 

565 

Family clothing stores- - 

1 

41 801 

566 

Shoe stores_ 

11 


564, 569 

Other apparel, accessory stores__ 

1 

21 

57 

Furniture, home furnishings, equipment stores_ 

7 

12 330 

5712 

Furniture stores --- 

3 

Number of 

5713-15, 19 

Other home furnishings stores- 

2 

estab¬ 

572,573 

Household appliance, radio, television, music 


lishments 


stores —_— — -- 

2 

87 

58 

Eating, drinking places_ _ 

10 


5812 

Eating places —- - 

9 

1 

5813 

Drinking places (alcoholic beverages)-- 

1 

1 

59 pt. (591) 

Drug stores, proprietary stores- -— 

2 


59 ex. 591 

Other retail stores ------ 

14 

5 

! 592 

Liquor stores_- —- 

1 

2 

594 

Book, stationery stores_— -- -- 

2 

2 

595 

Sporting goods stores, bicycle shops - 

1 

1 

' 597 

Jewelry stores- 

2 


5992 

Florists - 

“ 

10 

5996 

Camera, photographic supply stores - 

1 


MRC No. 36. Includes the planned center known as "Dutch Village" and establishments on N. Woodruff Ave. from South St. to Camerino St. and on South St. from N, Woodruff 

Ave. to Spahn Ave. (Lakewood) 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab- 
lishments 


54. 58, 591 


53 part, 56. 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Retail stores, total: 

Number_ 

Sales_ 

Convenience goods stores: 

Number_ 

Sales_ 

Shopping goods stores: 

Number_ 

Sales_ 

All other stores: 

Number_ 

Sales_ 


.$ 1 , 000 __ 


.$ 1 , 000 -- 


.$ 1 , 000 — 


.$ 1 , 000 - 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


25 

13 603 


55 ex. 554 
55 pt. (554) 


10 

4 083 


8 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


7 

( 0 ) 

Number of 
estab- 
lishments 
' 25 


2 

1 

1 


57 

5712 

571315, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Automotive dealers_ 

Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores- 


1 

2 

4 

1 

1 

1 

2 


1 


1 

5 

5 


1 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stbres_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 


54 


Food stores 


3 
1 
1 
i 

4 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists__ 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 























































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 -continued 


MRC No. 37. Includes establishments on Bellflower Blvd. from the P.E. R.R. to Ramona St., and on Artesia Blvd. from Ardmore Ave. to Woodruff Ave. 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total: 




Number- - - 

105 

55 ex. 554 

Automotive Dealers-—- - 

Sales__— $1,000-. 

21 221 





55 pt. (554) 

Gasoline service stations _ _ 

Convenience goods stores: 




Number_- —-—--- 

25 

56 

Apparel, accessory stores — _ _ 

Sales _ _ _ -$1.000„. 

6 473' 

561,567 

Men's, boys’ apparel stores, custom tailors- 



562-3, 568 

Women’s clothing, specialty stores __ 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ 

Number__ —--— 

47 

565 

Family clothing stores _ 

Sales _$1,000 . 

10 617 

566 

Shoe stores- -- - 



564, 569 

Other apparel, accessory stores __— _ 

All other stores: 




Number _ _ _ - ---- 

33 

57 

Furniture, home furnishings, equipment stores- 

Sales _$1,000 . 

4 131 

5712 

Furniture stores ----- 


Number of 

5713-15,19 

Other home furnishings stores__ 


estab¬ 

572, 573 

Household appliance, radio, television, music 


lishments 


stores-—---- 

Retail stores, total --- 

105 

58 

Eating, drinking places- - — 



5812 

Eating places — --- 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) ___ 

ment dealers _ - - „ ^ _ — 

3 



Hardware stores__ __- 


59 pt. (591) 

Drug stores, proprietary stores __ _ - 

Other — __ _ — 






59 ex. 591 

Other retail stores_— 

General merchandise group stores _ -- 

5 

592 

Liquor stores__ - - - - - 

Department stores - -- _ 

1 

594 

Book, stationery stores -- - — 

Limited price variety stores _ ___ 

3 

595 

Sporting goods stores, bicycle shops __ __ - _ 

Miscellaneous general merchandise stores_- 

1 

597 

Jewelry stores —- __ __ -- — 



5992 

Florists - - _ — —- - _ 

Food stores__ -_ _ __ _ 

6 

5996 

Camera, photographic supply stores -- 


Number of 
estab¬ 
lishments 


MRC No. 38. Includes establishments on E. Alond 


ra Blvd. from Card Ave. to Clarksdale Ave.; and on S. Pioneer Blvd. from Nava St. to 161st Ave. (Norwalk city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000— 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_.i$l,000— 

52,55, All other stores: 

59 ex. 591 Number_ 

Sales- $l,o6o_.. 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan<;llse group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


18 55 ex. 554 

12 320 

55 pt. (554) 
9 56 

3 665 561,567 

562-3, 568 
562 
1 565 

(D) 566 

564, 569 


8 57 

to) 5712 


Number of 
estab¬ 
lishments 


Automotive dealers_ 

Gasoline service stations . 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists ___ 

5996 Camera, photographic supply stores 



















































































TABLE 6. Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 39. Includes the establishments in the area bounded by Euclid Ave., Bullis Rd., Orchard Ave., Ward Ave,, Pine Ave., Bradfield Ave., Rosecranz Ave., Van Ness 

Ave., Poppy Ave., Short Ave,, and Oak (Compton city & Lynnwood city & some county area) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


47 

47 791 


55 ex. 554 


Automotive Dealers 


9 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000-. 

Shopping goods stores: 

Number_ 

Sales _$1,000— 


15 
7 981 


12 
( D) 


All other stores: 

Number_ 

Sales_$1,000.- 


Retall stores, total 


20 
( D) 

Number of 
estab- 
lishments 

47 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ t 

Hardware stores_ 

Other_ 1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores -- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

2 


2 


8 

3 
1 

4 

11 

a 

3 

1 


59 ex. 591 


Other retail stores 


6 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

- 597 

, 5992 

^ 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


1 


MRC No. 40. 


Includes the planned center known as "Stonewood Center" and establishments in the area bounded by: Cecilia, Woodruff Ave., Firestone Blvd., and 

Lakewood Blvd. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

47 

55 ex. 554 

Automntive dealers 

3 


Sales_ — _$1,000- 

14 478 







55 pt. (554) 

Gasoline ser/ice stations_ _ 

2 

54, 58, 591 

Convenience goods stores: 






Number . _ __ 

9 

56 

Apparel, accessory stores — __ _ 

15 


Sales_$1,000- 

4 263 

561, 567 

Men’s, boys’ apparel stores, custom tailors_ 

3 




562-3, 568 

Women’s clothing, specialty stores __ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores_ —_ 

4 


Number 

25 

565 

Family clothing stores _____ _ 



Sales _ _ _ _ _ $1,000 

8 502 

566 

.Rhoe stores .. 

5 




564, 569 

Other apparel, accessory stores __ —__ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number—- — _- 

14 

57 

Furniture, home furnishings, equipment stores_ 

6 


Sales _ _ _ _$1,000— 

1 713 

5712 

Furniture stores____ 

2 



Number of 

5713-15, 19 

Other home furnishings stores . —_— . 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores —__ __ - 

5 


Retail total 

47 

58 

Fating, drinking planes 

5 




5812 

Eating places----- _ 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages)_ _ 

1 


ment dealers ---- 

1 




5251 

Hardware stores____ 

- 

59 pt. (591) 

Drug stores, proprietary stores 

1 

52 ex. 5251 

Other_ _ 

1 






59 ex. 591 

Other retail stores__ _____ ' 

a 

53 part 

General merchandise group stores __ 

4 

592 

1 jqijor stores _ _ _ i 

— 

531 

Department stbres __ -___ 

1 

594 

Rook, stationery stores 

1 

533 

Limited price variety stores 

2 

595 

Sporting goods stores, bicycle shops 


539 

Miscellaneous general merchandise stores_ 

1 

597 

.Jewelry stores _ 

2 




5992 

Florists _ •.____ 

- 

54 

Food stores __ _ __ --- -- 

2 

5996 

Camera, photographic supply stores _ . . 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 





















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 41. Includes the planned center known as "Whittwood Center" on Whittwood Ln., and establishments on E. Whittier Blvd. from Scott Ave. to Valley Home Rd. 


SIC code 

Kind of business 

Total 


Retail stores, total: 

Number __ - 

83 


Sales — _ _ - $1,000— 

36 355 

54, 58, 591 

Convenience goods stores: 

Number ---- 

17 


Sales_$1,0CX)— 

10 222 

53 part, 56, 57 

Shopping goods stores: 

Number- -- _ - 

34 


Sales_ _$1,000— 

20 440 

52, 55, 

59 ex, 591 

All other stores: 

Number_ _- __- 

32 


Sales_ _ _$1,000 _ 

5 693 


Retail stores, total- - 

Number of 
estab¬ 
lishments 

83 

52 

Lumber, building materials, hardware, farm equip¬ 



ment dealers ___ — — 

4 

5251 

Hardware stores --- 

“ 

52 ex. 5251 

Other _ _ — 

4 

53 part 

General merchandise group stores __ 

5 

531 

Department stores_ 

2 

533 

Limited price variety stores _ __ 

1 

539 

Miscellaneous general merchandise stores — 

2 

54 

Food stores „ _ _ - ___ 

7 


SiC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive Dealers 


4 


55 pt (554) 


Gasoline service stations 


9 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores- 


21 

2 

8 

6 

2 

7 

2 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


a 

a 

4 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


9 

8 

1 


59 pt. (591) 


Drug stores, proprietary stores 


1 


59 ex. 591 


Other retail stores 


15 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists--- 

Camera, photographic supply stores 


1 

1 

1 

3 

1 


MRC No. 42. Includes the planned center known as "Whittier Quad" and establishments in the area bounded by north side of Whittier Blvd., Barton Rd., Oak St., Laurel Ave., 

Starbuck St., and Painter Ave. (Whittier) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000__ 


39 

18 725 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000__ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000_- 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000__ 


52 

5251 

52 ex. 5251 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


8 

5 422 


19 

12 054 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_^_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


12 
1 249 

Number of 
estab- 
lishments 


39 


1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

9 

3 

4 
4 
1 
1 


6 

2 

1 

3 

3 

3 


1 


53 part 
531 
533 
539 


General merchan^lise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 

2 

2 

4 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


10 

1 

2 

2 

1 


Standard Notes: ^ Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 



















































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-45 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 -continued 


MRC No. 43. Includes the establishments on Greenleaf Ave. from Hadley St. to College SI, on Philadelphia St. from Washington St. to Pickering Ave., and On N. Bright and 

N. Comstock Aves. from Philadelphia St. to Bailey St. (Whittier) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,ooo:_ 


105 
17 367 


55 ex. 554 


Automotive Dealers 


3 


54, 58, 591 


53 part, 56. 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,(X)0__ 

Shopping goods stores: 

Number_ 

Sales_$l,000-_ 


19 
1 954 


52 

10 392 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


34 
5 021 

Number of 
estab- 
lishments 


105 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 5 

Hardware stores_ l 

Other_ 4 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _I 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


29 

6 

16 

7 

1 

6 


17 

6 

3 

8 

8 

8 


6 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


6 

1 

2 

3 


54 


Food stores 


5 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


26 

1 

3 
1 

4 
2 
1 


MRC No. 44 . Includes the planned center known as “Whittier Downs" and establishments on E. Washington Blvd. from Norwalk Blvd. to Broadway, and on S. Vicki Dr. from 

E. Washington Blvd. to Glengarry Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


37 

14 855 


55 ex. 554 


Automotive dealers 


2 


54, 58, 591 

53 part, 56, 57 

52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 

Number_ 

Sales_$1,000.. 


12 

10 444 


Shopping goods stores: 

Number_ 

Sales_$1,000.. 


13 
3 248 


All Other stores: 

Number_ 

Sales_$1,000-. 


Retail stores, total 


12 
1 163 

Number of 
estab- 
lishments 

37 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations_ 

Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 

Drug stores, proprietary stores_ 


1 

7 

1 

3 

2 

2 

1 

2 

1 


1 

5 

3 

2 

2 


53 part 
531 
533 
539 

54 


General merchandise group stores- 

Department stbres_ 

Limited price variety stores- 

Miscellaneous general merchandise stores 

Food stores_ 


4 
1 
1 
2 

5 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _■_ 

Camera, photographic supply stores 


5 

1 

2 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 45. Includes the planned center known as “The Mart" and establishments on W. Beverly Blvd. from Montebello Blvd. to Spruce and on Montebello Blvd. from 

Beverly Ter. to the north property line of #516 (Montebello) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number - 

Sales---$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 


53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales _$1,000— 


5251 

52 ex. 5251 


52, 55, All other stores: 

59 ex. 591 Number_ 

Sales _$1,000— 


Retail stores, total . 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other _ 


General merchandise group stores- 

Department stores_ 

I Limited price variety stores- 

Miscellaneous general merchandise stores . 


55 ex. 554 Automotive Dealers- 

55 pt. (554) Gasoline service stations 


Number of 
estab¬ 
lishments 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors — 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 


Food stores. 


25 58 

5812 

5813 

1 

- 59 pt. (591) 

59 ex. 591 
2 592 

1 594 

1 595 

597 
5992 
1 5996 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages). 

Drug stores, proprietary stores- 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


MRC No. 46. Includes establishments on E. Whittier Blvd. from Hoefner Ave. to Simmons Ave., and on S. Gerhart Ave. from E. Whittier Blvd. to Grace Place. (Commerce 

city and Los Angeles County) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales _$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$1,000- 

52, 55, All other stores: 

59 ex, 591 Number___ 

Sales _$1,000- 


Retall stores, total . 


5251 

52 ex. 5251 


1 

(D) 

Number of 
estab¬ 
lishments 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan<;lise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


Automotive dealers . 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


10 58 

5812 

5813 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

1 592 Liquor stores_ 

1 594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists ___ 

1 5996 Camera, photographic supply stores 


4= rvi os 

















































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-47 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 47. 


Includes the establishments on E. Gage Ave. from Corona Ave. to Woodward Ave., and on Atlanta Ave. from E. Gage Ave. to Brompton Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 .. 


71 

16 112 


55 ex. 554 


Automotive Dealers 


L\ 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000.- 

Shopping goods stores: 

Number_ 

Sales _$1,000.. 


26 
6 396 


20 
3 864 


All other stores: 

Number_ 

Sales_$1,000-. 


Retail stores, total 


25 
5 852 

Number of 
estab- 
lishments 


71 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 2 

Hardware stores___ 

Other__ 2 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

8 

2 

3 

2 


8 

5 


3 

17 

10 

7 

3 


59 ex. 591 


Other retail stores 


16 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


4 

592 

Liquor stores - _ - _— —- 

1 

594 

Book, stationery stores __— — 

1 

595 

Sporting goods stores, bicycle shops -- - _ 

2 

597 

Jewelry stores - — — . _ —- 


5992 

Florists _- - — - -— 

6 

5996 

Camera, photographic supply stores .. — 


2 

1 
1 
1 

2 
1 


MRC No. 48. Includes the establishments in the area bounded by: Belgrave Ave., Rita Ave., Florence Ave., and Rugby Ave. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 




i 


Number ___ . _ 

212 

55 ex. 554 

Automotive dealers_ ___ 

5 


Sales _ _$1,000.- 

43 199 







55 pt. (554) 

Gasoline service stations____ 

1 

54, 58, 591 

Convenience goods stores: 






Niimhf^r 

44 

56 

Apparfil, accessory stores 

76 


Sales_ _$1,000. 

6 204 

561, 567 

Men’s, boys' apparel stores, custom tailors . . 

14 




562-3, 568 

Women’s clothing, specialty stores _ __ 

37 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores __ _ . 

25 


Number _. .. __ __ 

107 

565 

Family clothing stores - ___ __ 

3 


Sales_$1,000 . 

27 459 

566 

Shoe stores__ _ ____ 

1 20 




564, 569 

Other apparel, accessory stores - _ 

2 

52, 55, 

All other stores: 





59 ex. 591 

Number---- 

61 

57 

Furniture, home furnishings, equipment stores_ 

12 


Sales _ _ _$1,000.. 

9 536 

5712 

Furniture stores_ _____ 

3 



Number ot 

5713-15, 19 

Other home furnishings stores ___ - _ 

4 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ __ __ 

5 


Retail stores, total __ 

212 

58 

Fating, drinking places 

31 




5812 

Eating places___ ___ 

24 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) _ _ 

7 


ment dealers- 

6 




5251 

Hardware stores __ 

5 

59 pt. (591) 

Drug stores, proprietary stores. 

4 

52 ex. 5251 

Other-- - 

1 






59 ex. 591 

Other retail stores__ .. __ _ 

49 

53 part 

General merchandise group stores ___ 

19 

592 

Liquor stores . 

1 

531 

Department stPres -- -____ 

3 

594 

Book, stationery stores 

4 

533 

Limited price variety stores - ___- 

4 

595 

Sporting goods stores, bicycle shops 

2 

539 

Miscellaneous general merchandise stores __ 

12 

597 

Jewelry stores. ... _ 

13 



5992 

Florists — --- -- -__ 

- 

54 

Food stores - - _-__ 

9 

5996 

Camera, photographic supply stores 

2 




t 























































































54-48 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 49. Includes establishments on E. First St. from Indiana St. to S. Eastman Ave. 


SIC code 

Kind of business 

Total 


Retail stores, total: 



Number- -- 

55 


Sal«c $1,000 

8 367 

54, 58, 591 

Convenience goods stores: 


Number_ 

23 


Sales _$1,000__ 

4 131 

53 part, 56, 57 

Shopping goods stores: 

22 

Number_ 


Sales -__ - - —-$1,000— 

3 583 

52. 55. 

All other stores: 


59 ex. 591 

Number_ 

10 


Sales_ _$1,000__ 

653 



Number of 
estab¬ 
lishments 


Retail stores, total- -— 

55 

52 

Lumber, building materials, hardware, farm equip¬ 



ment dealers _ -- — 

1 

5251 

Hardware stores _ _— _ — 

1 

52 ex. 5251 

Other - _ _ — - 

“ 

53 part 

531 

General merchandise group sforps 

5 

Department stores -- - 

1 

533 

Limited price variety stores _ _ —- 

1 

539 

Miscellaneous general merchandise stores _ _ 

3 

54 

Food stores_ _ — _ —-— 

8 


SiC code 


Kind of business 


Number of 
estab¬ 
lishments 


55 ex. 554 


Automotive Dealers 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores- 

Shoe stores-:- 

Other apparel, accessory stores_ 


8 

3 

1 

1 

3 

1 


57 

5712 

5713-15, 19 
572,573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores - 


9 

6 


3 


58 

5812 

5813 


Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages) 


11 

9 

2 


59 pt. (591) 


Drug stores, proprietary stores 




59 ex. 591 


Other retail stores 


9 


592 

594 

595 
597 
5992 
5996 


Liquor stores- 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists _ 

Camera, photographic supply stores 


2 


3 


MRC No. 50. Includes establishments on W. Garvey Ave. from Moore Ave. to Monterey Park city limits, on S. Atlantic Blvd. from W. Garvey Ave. to Mabel St., 

and on N. Atlantic Blvd. from W. Garvey Ave. to end of 400 block (Monterey Park city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SiC code 


Kind of business 


Number of 
estath 
lishments 


$ 1 , 000 - 


22 
5 232 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 

Convenience goods stores: 

Number — __ 

Sales__ 

_$1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number — _ 

Sales__ 

. __ $1,000__ 

52, 55, 

59 ex. 591 

All other stores: 

Number _ _ __ 

Sales ___ 

_$1,000-. 


Retail stores, total_ 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___ _ 

Hardware stores_ _ _ 

Other _ _ 


55 pt. (554) 


Gasoline service stations 


9 

2 853 


1 

(D) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores _ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


12 

(d) 

Number of 
estab¬ 
lishment 


22 


2 


57 

5712 

5713-15^19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_-__ 

Other home furnishings stores-1-_ 

Household appliance, radio, television, music 
stores ___ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


6 


5 

3 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


1 

i 


u 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


Other retail stores_ 

Liquor stores:_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_;_l_ 

Florists ___ 

Camera, photographic supply stores 


3 

2 


















































































MAJOR RETAIL CENTERS 


Los Angeles-Long Beach SMSA 54-49 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 — continued 


MRC No. 51 . Includes establisfiments on Main St. from Atlantic Blvd. to Vega St., and on Garfield Ave. from Woodward Ave. to Bay State St. (Alhambra) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number__ _ 

168 

55 ex. 554 

Automotive Dealers 

12 


Sales _$1,000._ 

40 949 







55 pt. (554) 

Gasoline service stations . _ ‘ 

3 

54. 58, 591 

Convenience goods stores: 






Number_ _ 

29 

56 

Apparel, accessory stores_ 

43 


Sales_$1,000__ 

7 876 

561, 567 

Men’s, boys' apparel stores, custom tailors_ 

9 




562-3, 568 

Women's clothing, specialty stores_ 

21 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores__ 

11 


Number_ __ ___ _ 

76 

565 

Family clothing stores 

... 


Sales_ _ _$1,000— 

18 959 

566 

Shoe stores 

12 




564, 569 

Other apparel, accessory stores___ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number __ _ ___ 

63 

57 

Furniture, home furnishings, equipment stores_ 

22 


Sales _$1,000— 

14 im 

5712 

Furniture stores 

4 



Number of 

5713-15, 19 

Other home furnishings stores_ 

11 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ _ 

7 


Retail stores, total____ 

168 

58 

Fating, drinking places 

19 




5812 

Eating places --- 

14 

52 

Lumber, building materials, hardware, farm equip- 

^ niAnt Hp^iprc 

' 7 

5813 

Drinking places (alcoholic beverages) > __ 

5 

5251 

IMvIli UVCilCi o ^ ^ 

Hardware stores 

1 

59 pt. (591) 

Drug stores, proprietary stores 

4 

52 ex. 5251 

Other__ _ _ 

6 






59 ex. 591 

Other retail stores _ — --- -- 

41 

53 part 

Genera) merchandise group stores 

11 

592 

Uqiior stores. 

- 

531 

Department stores 

3 

594 

Rook, stationery stores _ 

6 

533 

Limited price variety stores 

3 

595 

Sporting goods stores, bicycle shops -__ 


539 

Miscellaneous general fnerchandise stores 

5 

597 

Jewelry stores___ _- __ 

9 




5992 

Florists- - - — 

3 

54 

Food stores__ __ __ __ 

6 

5996 

Camera, photographic supply stores-- — 

2 


MRC No. 52. Includes the establishments on Valley Blvd. from Hoyt Ave. to P.E. Rwy. and on Monte Vista St. from Hoyt Ave. to P.E. Rwy. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 

53 part, 56, 57 

52, 55, 

59 ex. 591 


Retail stores, total: 
Number_ 


Sales __ 

Convenience goods stores: 

Number_ 

Sales ____ 

_$1,000- 

_$1,000- 

Shopping goods stores: 

Number ^ „ > . 

Sales —- __ 

_$1,000,- 


66 

1^4 210 


17 
3 833 


31 
7 933 


All other stores: 

Number_ 

Sales_$1,000— 


18 

2 


Number of 
estab¬ 
lishment 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


Automotive dealers_ 

Gasoline service stations_ 

Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores- 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


5 

2 

17 

n 

7 

7 
1 
4 
1 

8 
4 


4 


52 

5251 

52 ex. 5251 

53 part 
531 
533 
539 

54 


Retail stores, total- 

Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores- 

Other__— 


66 


58 

5812 

5813 


Eating, drinking places- 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


59 ex. 591 


Other retail stores 


General merchan^lise group stores- 

Department stores-—— 

Limited price variety stores- 

Miscellaneous general merchandise stores 

Food stores_ 


6 592 

1 594 

4 595 

1 597 

5992 
4 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_■_ 

Camera, photographic supply stores 


10 

8 

2 

3 

11 

1 


4 

1 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 — Continued 


MRC No. 53. Includes the planned center known as "El Monte Shopping Center" and establishments on N. Peck Rd. from Valley Blvd. to Sitka St.; and on Atloway 

and Exline Sts. from N. Peck Rd. to La Madera Ave. (El Monte city) 


SIC code 


5251 

52 ex. 5251 


Kind of business 

Total 

SIC code 

Kind of business 

Retail stores, total; 




Number -- - 

16 

55 ex. 554 

Automotive Dealers-— — — 

Sales_ _$1,000__ 

37 oai 





55 pt. (554) 

Gasoline service stations -—- 

Convenience goods stores: 




Number___ 

2 

56 

Apparel, accessory stores-- 

Sales_ _ _$1,000„_ 

CD) 

561, 567 

Men’s, boys’ apparel stores, custom tailors 



562-3, 568 

Women’s clothing, specialty stores - -- 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ -- 


10 

565 

Family clothing stores _— -- 

Sales_ _ _$1,000 

(D) 

566 

Shoe stores---- — 



564, 569 

Other apparel, accessory stores__ 

All other stores: 




Number_ 

4 

57 

Furniture, home furnishings, equipment stores- 

Sales — ___— $1,000__ j 

( D) 

5712 

Furniture stores_ _ __ - 


Number of 

5713-15, 19 

Other home furnishings stores -- 


estab¬ 

572, 573 

Household appliance, radio, television, music 

' 

lishments 


stores--—-- 

Retail stores, total_—-- — 

16 

58 

Eating, drinking places __ -- - 



5812 

Eating places- _ - 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - 

ment dealers __— - -- - 

2 



Hardware stores _ - -- --— 

- 

59 pt. (591) 

Drug stores, proprietary stores-- —- 

Other -- -- 

2 





59 ex. 591 

Other retail stores— _ - __ - — 

General merchandise group stores-- - 

3 

592 

Liquor stores__ —-- 

Department stores -__ — 

1 

594 

Book, stationery stores-- 

Limited price variety stores _ _ -- 

1 

595 

Sporting goods stores, bicycle shops -- 

Miscellaneous genera! merchandise stores _- 

1 

597 

Jewelry stores __ __ —-- 



5992 

Florists _ _ ----- 

Food stores - --- 

1 

5996 

Camera, photographic supply stores _ _ _ - 


Number of 
estab¬ 
lishments 


MRC No. 54. Includes the establishments on S. Baldwin Ave. from Arcadia Ave. to Naomi Ave., and on Duarte Rd. from S. Baldwin Ave. to Lovell Ave. 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number _ 

Sales_$1,000. 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000- 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_._^_$1,000- 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000- 


5251 

52 ex. 5251 


Retail stores, total . 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores_ 

Department stbres_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


45 55 ex. 554 Automotive dealers_ 

14 324 

55 pt. (554) Gasoline service stations 


16 
1 277 

Number of 
estab¬ 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564,569 

57 

5712 

5713-15, 19 
572, 573 


"s 58 

5812 

5813 

2 

1 59 pt. (591) 

59 ex. 591 
5 592 

5 594 

1 595 

1 597 

, 5992 

® 5996 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places__ 

Drinking places (alcoholic beverages)_ 


Drug stores, proprietary stores_ 

Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _•_ 

Camera, photographic supply stores 





















































































TABLE 6. Other Major Retail Centers in the SMS A: 1963— continued 


MRC No. 55. Includes the establishments in the area bounded by: Rosemead Blvd., Hastings Ranch Dr., Sears Way, Michillinda Blvd., Michillinda Ave., Arboleda St, 

Rosemead Blvd., Foothill Blvd,, and Halstead St (Pasadena and county area) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _____ 

46 

55 ex. 554 

Automotive Dealers___ 

- 


Sales _ _ _ _$1,000« 

35 910 







55 pt. (554) 

Gasoline service stations - _ __ __ 

2 

54, 58, 591 

Convenience goods stores: 






Number _ ______ 

18 

56 

Apparel, accessory stores_ __ 

9 


Sales - _ „ __$1,000 

8 818 

561, 567 

Men’s, boys’ apparel stores, custom tailors- 

1 




562-3, 568 

Women's clothing, specialty stores__ 

4 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores - 

4 


Number _ ____ 

19 

565 

Family clothing stores_- - -_-_ 

1 


Sales _ _ _$1,000— 

26 184 

566 

Shoe stores « _ __—_— 

2 




564, 569 

Other apparel, accessory stores_ _ _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_____ 

9 

57 

Furniture, home furnishings, equipment stores_ 

6 


Sales_ __ _$1,000_ 

908 

5712 

Furniture stores _ _ __- --- 

2 



Number of 

5713-15, 19 

Other home furnishings stores __ — - — 

4 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores _ _ - — — - -- 

“ 


Retail stores, total _ _ _— 

j 46 

58 

Eating, drinking places ---- 

12 




5812 

Eating places _ — — — ^ - -- 

8 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) -- 

4 


ment dealers - _ _ _ 

1 




5251 

Hardware stores _ — __- 

1 

59 pt. (591) 

Drug stores, proprietary stores —-— 

1 

52 ex. 5251 

Other __ 

- 







59 ex. 591 

Other retail stores _ ^ --- 

6 

53 part 

General merchandise group stores _- 

4 

592 

Liquor stores _ _ — _ --- 

2 

531 

Department stores __ - 

1 

594 

Book, stationery stores _ — - - 


533 

Limited price variety stores --- - 

2 

595 

Sporting goods stores, bicycle shops— — 

1 

539 

Miscellaneous general merchandise stores — -- 

1 

597 

Jewelry stores - - -- - 

“ 




5992 

Florists _ 


54 

Food stores ___ _ ___ 

5 

5996 

Camera, photographic supply stores --- 

1 


MRC No. 56. Includes establishments in the area bounded by: Lime, Myrtle Ave., Palm Ave., Ivy Ave., Olive Ave., and Primrose Ave. (Monrovia city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000._ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_$l,000-_ 

52, 56, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000— 


5251 

52 ex. 5251 

53 part 
531 
533 
539 


Retail stores, total. 


, Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchan^lise group stores- 

Department stores_ 

Limited price variety stores- 

Miscellaneous general merchandise stores . 


Automotive dealers . 


55 pt. (554) Gasoline service stations 


Number of 
estab¬ 
lishments 


56 

561, 567 
562-3, 568 
562 

565 

566 

564. 569 

57 

5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores- 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 

Eating, drinking places- 

Eating places_ 

Drinking places (alcoholic beverages)- 


59 pt. (591) Drug stores, proprietary stores 


, Food stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores- 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists__ 

5996 Camera, photographic supply stores 


03 L.IJ O' 




















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963— Cont i n ued 


MRC No. 57. Includes the planned center known as “Foothill Center" and the establishments in the ^rea bounded by E, Alosta Ave., Ben Lomond Ave., Mauna Loa Ave., 
Mauna Loa Ave. extended, Viceroy Ave., Haltern Ave., Twintree Ave., Matchwood St. and Rockvale Ave. (Azusa and county area) 







Number of 

SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

estab- 






Iishments 


Retail stores, total: 






Number --- 

35 

55 ex. 554 

Automotive Dealers _ __ ._ - 

1 


Sales _$1,000_- 

9 565 







55 pt. (554) 

Gasoline service stations- - 

2 

54, 58, 591 

Convenience goods stores: 






Number_—_— - 

5 

56 

Apparel, accessory stores — — . — — 

11 


Sales_ - - _$1,000. 

(0) 

561, 567 

Men’s, boys' apparel stores, custom tailors . .. 

1 




562-3, 568 

Women’s clothing, specialty stores - 

7 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores . . — — 

4 


Number__ —-- 

19 

565 

Family clothing stores .. - — — 



Sales_ _$1,000 

4 457 

566 

Shoe stores-- 

3 




564, 569 

Other apparel, accessory stores_- — 

“ 

52, 55, 

All other stores: 





59 ex. 591 

Number __ __ - 

11 

57 

Furniture, home furnishings, equipment stores- 

5 


Sales_ - — — $1,000-. 

< D) 

5712 

Furniture stores- -— 

3 



Number of 

5713-15, 19 

Other home furnishings stores .. . —- 




estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores- -- 

2 


Retail stores, total ^ 

35 

58 

Eating, drinking places___ _ 

2 




5812 

Eating places. . - - 

2 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - 

— 


ment dealers _ _ _— -- 

2 




5251 

Hardware stores _ __ — 


59 pt. (591) 

Drug stores, proprietary stores -- — -- 


52 ex. 5251 

Other _ _ _ _ 

2 







59 ex. 591 

Other retail stores — -- .. _ 

6 

53 part 

General merchandise group stores _ _ 

3 

592 

Liquor stores. — _ -- - 

— 

531 

Department stores__ — - . 

1 

594 1 

Book, stationery stores_ —- 

1 

533 

Limited price variety stores_ _ — .. 

1 

595 1 

Sporting goods stores, bicycle shops . — — 


539 

Miscellaneous general merchandise stores- 

1 

597 

Jewelry stores . _ _—-— 

2 




5992 

Florists - _ -- - - 

" 

54 

Food stores __ ... -- _ j 

3 

5996 

1 

Camera, photographic supply stores . -- 



MRC No. 


SIC code 


Includes the planned center known as "Eastland Center" In the area bounded by North side of E. Rowland Ave., Eremland Dr.^Eremland Dr. extended, North 
side of E. Workman Ave., East property line of 633 E. Workman Ave. and its extension, San Bernardino Fwy., Calvados Ave. extended, Calvados Ave., 
North side of Workman Ave., West side of Citrus Ave. (West Covina & Covina cities and county area) 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab* 
iishments 


Retail stores, total: 

Number_ 

Sales_$1,000__ 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$l,000-_ 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales-$1,000__ 

52, 56, All other stores: 

59 ex. 591 Number_ 

Sales-$1,000__ 


Retail stores, total. 


5251 

52 ex. 5251 


93 

56 123 


33 841 


Number of 
estab¬ 
lishments 


55 ex. 554 Automotive dealers . 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other - 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


55 pt. (554) Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 
5712 

5713-15, 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores__ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


Food stores . 


58 Eating, drinking places_ 

5812 Eating places- 

5813 Drinking places (alcoholic beverages) 

59 pt. (591) Drug stores, proprietary stores_ 

59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops __ 

597 Jewelry stores_ 

5992 Florists___ 

5996 Camera, photographic supply stores __ 




























































































TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 59. Includes the planned centers known as “West Covina Plaza” and “West Covina Fashion Center" and establishments in the area bounded by: Garvey Ave., 

California Ave., Walnut Creek Pkwy., Service Ave,, and Sunset Ave. 


SfC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$l,000-_ 


66 

27 686 


55 ex. 554 


Automotive Dealers 


1 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 


Number_ 

Sales-$1,000— 

Shopping goods stores: 

Number_ 

Sales _$1,000__ 

All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total_ 

Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


55 pt. (554) 


Gasoline service stations 


a 

6 923 


38 

19 049 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys’ apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


17 
1 714 

Number of 
estab- 
lishments 


66 


3 

3 


57 

5712 

5713-15,19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores _ 


2 

20 

4 
7 
6 

5 
1 

12 

4 
2 

6 

7 

5 
2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


11 


6 592 

2 594 

2 595 

2 597 
5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


2 

2 

1 


MRC No. 60. Includes establishments in the area bounded by: First St., Eleanor St., Third St., Locust St., Fourth St., Gordon St., Third St., and Parcels St. 


SIC code 

Kind of business 

, Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number 

108 , 

55 ex. 554 

Automotive dealers .. . 

4 


Sales_ _$1,000- 

32 908 ' 







55 pt. (554) 

Gasoline service stations ___ 

- 

54, 58, 591 

Convenience goods stores: 






Number 

28 

56 

Apparel, accessory stores -___ _ _ 

28 


Sales > ____$1,000 _ 

7 328 

561, 567 

' Men’s, boys’ apparel stores, custom tailors_ 

6 




562-3, 568 

Women's clothing, specialty stores » - - _ 

14 

53 part, 56. 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores __ 

12 


Number 

49 

565 

Family rJothing stores _ _ 

2 


Sales $1,000- 

17 815 

566 

Shoe stores - -___ 

6 




564, 569 

Other apparel, accessory stores —__ 


52,55. 

All other stores: 





59 ex. 591 

Number _ __ — __ 

31 

57 

Furniture, home furnishings, equipment stores- 

11 


Sales $1,000_ 

7 765 

5712 

Furniture stores _ _ 

6 



Number of 

5713-15, 19 

Other home furnishings stores — — > _ - 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores-- -- - 

5 


Retail stores total 

108 

58 

Eating, drinking places . _ 

14 




5812 

Eating places____ 

8 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) - _ _ 

6 


ment dealers_—- 

4 




5251 

Hardware stores 

2 

59 pt. (591) 

Drug Stores, proprietary stores 

3 

52 ex. 5251 

1 Other__ 

2 






59 ex. 591 

Other retail stores _ __ __ 

23 

53 part 

Qer^ef'al merchan^lise group stores _ 

10 

592 

l iquor stores _ . . _ _ _ _ 

— 

531 

Department stores __ 

4 

594 

Book, stationery stores ____ „ - 

1 

533 

Limited price variety stores 

4 

595 

Sporting goods stores, bicycle shops__ 

2 

539 

Miscellaneous general merchandise stores- 

2 

597 

Jewelry stores_ _ __ 

7 




5992 

Florists - -__ _ 


54 

Food stores_ 

11 

5996 

Camera, photographic supply stores __ 

2 


Standard Notes: - Represents zero. 


(D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 61 . Includes the planned center known as ‘Pomona Valley Center", and establishments in the area bounded by: North side of E. Holt Ave., West side of Indian 
Hill Blvd., E. Kingsley St., Los Angeles County line, S.P. R.R. and West side of N. East End Ave. (Pomona)__ 







Number of 

SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

estab- 






lishments 


Retail stores, total: 






Number _ 

45 

55 ex. 554 

Automotive Dealers -— ---- 

2 


Sales_ _$1,000_. 

29 788 







55 pt. (554) 

Gasoline service stations __ __ 

5 

54, 58, 591 

Convenience goods stores: 






Number — _ __ _ 

10 

56 

Apparel, accessory stores — - - _ 

12 


Sales_$1,000— 

6 491 

561,567 

Men’s, boys’ apparel stores, custom tailors — _ 

2 




562-3, 568 

Women’s clothing, specialty stores _ -- 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores -- 

4 


Number- 

23 

565 

Family clothing stores -— 



Sales_ __$1,000— 

21 562 

566 

Shoe stores- --- - - _ 

4 




564, 569 

Other apparel, accessory stores - _ _ 

1 

52, 55, 

All other stores: 





59 ex. 591 

Number_ 

12 

57 

Furniture, home furnishings, equipment stores- 

7 


Sales_$1,000— 

1 735 

5712 

Furniture stores - - - 

3 



Number of 

5713-15, 19 

Other home furnishings stores__ 

3 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores —-- --- - 

1 


Retail stores total . 

45 

58 

Eating, drinking places_ ____- 

4 




5812 

Eating places - - -- - 

4 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) — 

“■ 


ment dealers — _ - -- 





5251 

Hardware stores __— 

- 

59 pt. (591) 

Drug stores, proprietary stores_ ___ — _ 

1 

52 ex. 5251 

Other- - — - - 

- 







59 ex. 591 

Other retail stores- -- -- 

5 

53 part 

General merchandise group stores --— 

4 

592 

Liquor stores — __— - -- 

2 

531 

Department stores - - - 

2 

594 

Book, stationery stores -- 

— 

533 

Limited price variety stores- -— 

1 

595 

Sporting goods stores, bicycle shops —- - 


539 

Miscellaneous general merchandise stores __ 

1 

597 

Jewelry stores- 

1 




5992 

Florists - 

“ 

54 

Food stores__ __- — 

5 

5996 

Camera, photographic supply stores- - 



MRC No. 62. Includes establishments in the area bounded by: Cypress Ave., 6th,Wlagnolia Blvd., Glen Oaks Blvd., Orange Grove Ave., 3rd, Verdugo Ave., S. San Fernando 
Blvd., Tujunga Ave., First St., Burbank Blvd., and both sides of N. San Fernando Blvd. to Cornell Dr. (Burbank city) 


SIC code 


Kind of business 


Total SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


Retail stores, total: 

Number_ 

Sales_$1,000-- 

54, 58, 591 Convenience goods stores: 

Number_ 

Sales_$1,000— 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales_ $1,000— 

52, 55, All other stores: 

59 ex. 591 Number_ 

Sales_$1,000-_ 


Retail stores, total . 


5251 

52 ex. 5251 


Lumber, buildmg materials, hardsware, farm equip- 

ment dealers_ 

I Hardware stores_ 

Other_ 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores . 


Food stores . 


124 
32 824 


Number of 
estab¬ 
lishments 


Automotive dealers . 


55 pt. (554) Gasoline service stations . 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15. 19 
572, 573 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)_ 


59 pt. (591) Drug stores, proprietary stores . 


59 ex. 591 Other retail stores_ 

592 Liquor stores_ 

594 Book, stationery stores_ 

595 Sporting goods stores, bicycle shops 

597 Jewelry stores_ 

5992 Florists _■_ 

5996 Camera, photographic supply stores . 




















































































TABLE 6, Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 63. Includes the establishments in the area bounded by First St,, Hagar St., Second St., MacNeil St., First St., Brand Blvd., San Fernando Rd., Chatsworth Dr,, 
Celis St., Brand Bivd., Pico St., Wlaclay Ave., Celis St,, San Fernando Mission Blvd., San Fernando Mission Blvd. extended. {San Fernando) 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


Number ot 
estab¬ 
lishments 


.$ 1 , 000 — 


96 

19 336 


55 ex. 554 


Automotive Dealers 


5 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_$1,000— 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$l,000.-_ 


14 
1 653 


47 

12 303 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000— 


Retail stores, total 


35 
5 380 

Number of 
estab¬ 
lishment 


96 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 

Hardware stores_ 

Other _ 


3 

2 

1 


55 pt. (554) 


Gasoline service stations 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men’s, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

24 

5 
7 

6 
1 
6 

5 

15 

7 

2 

6 

10 

5 

5 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


8 

1 

3 

4 


54 


Food stores 


2 


59 ex. 591 


Other retail stores 


592 

594 

595 
597 
5992 
5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


26 

3 

2 

8 

2 

2 


MRC No. 64. Includes the planned center known as “Palmdale Plaza Shopping Center" and establishments on N. Sierra Hwy. from Palmdale Blvd. to E. Ave. "Q", and on 

E. Ave. “Q" from Sierra Hwy. to Ninth St. E. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$ 1 , 000 - 


47 
7 813 


55 ex. 554 


Automotive dealers 


1 


54, 58, 591 

53 part, 56, 57 

52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Convenience goods stores: 

Number_ 

Sales_$1,000— 

Shopping goods stores: 

Number_ 

Sales_$1,000— 


12 
( D) 


14 

2 044 


All other stores: 

Number- 

Sales_$1,000— 


Retail stores, total 


21 

(D) 

Number of 
estab¬ 
lishment 


47 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 1 

Hardware stores_ 

Other_ 1 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys’ apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-weah stores_ 

Family clothing stores _ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

8 

1 

4 
2 

2 

1 

3 

1 

1 

1 

8 

6 

2 

1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


3 592 

1 594 

i 595 
1 597 

, 5992 

5 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


16 

4 

2 

3 

2 


Standard Notes: ~ Reoresents zero. fDI Withheld to avoid disclosure. CNA) Not available. 






















































































54-56 Los Angeles-Long Beach SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 —Conti n ued 


MRC No. 65. includes the establishments in the area known as “Lancaster", bounded by Jackman Ave., Fern Ave., Kettering, S.P. R.R., Milling, Genoa Ave., 

Norberry, 10th St. W., Lancaster Way and 11th St. W._ 







Number of 

SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

estab- 






lishments 


Retail stores, total: 






Number _ —-- 

83 

55 ex. 554 

Automotive Dealers ____ 

2 


Sales . ..$1,000.. 

17 833 







55 pt. (554) 

Gasoline service stations __ 

3 

54, 58, 591 

Convenience goods stores: 






Number____ __ — 

14 

56 

Apparel, accessory stores__ 

18 


Sales _ _^1,000_ 

5 884 

561, 567 

Men's, boys’ apparel stores, custom tailors -_ 

2 




562-3, 568 

Women’s clothing, specialty stores _ 

9 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores_ 

8 


Number _ ____ 

35 

565 

Family clothing stores___ 

- 


Sales _$1,000_ 

7 174 

566 

Shoe stores____ 

6 




564, 569 

Other apparel, accessory stores_ 

1 

52. 55, 

All other stores: 





59 ex. 591 

Number____ 

34 

57 

Furniture, home furnishings, equipment stores_ 

12 


Salfis _ . - $1,000 

4 775 

5712 

Furniture stores_ __ « _ _ — 

3 



Number of 

5713-15, 19 

Other home furnishings stores____ 

2 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores __ ___ ___ 

7 


Retail stores, total- ___ —- 

83 

58 

Eating, drinking places ---- 

9 




5812 

Eating places- -— 

7 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

2 


ment dealers - - - - 

i 3 




5251 

Hardware stores _ __ ___ — _ 

2 

59 pt. (591) 

Drug stores, proprietary stores __ — 

3 

52 ex. 5251 

Other .. -- - __ 

1 







59 ex. 591 

Other retail stores __ ^ ___ _ 

26 

53 part 

General merchandise group stores- 

5 

592 

Liquor stores - -- - _ — —- 

1 

531 

Department stores _ _ __ 

1 

594 

Book, stationery stores _- 


533 

Limited price variety stores ___ - 

2 

595 

Sporting goods stores, bicycle shops—- 

3 

539 

Miscellaneous general merchandise stores 

2 

597 

Jewelry stores - - 

5 




5992 

Florists -- -- - 

0 

54 

Food stores_ ____ 

2 

5996 

Camera, photographic supply stores _ __ __ 

2 


Standard Notes: - Represents zero. (D) Withheld to avoid dlsctosure. (NA) Not available. 
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55-4 Louisville SMSA 


MAJOR RETAIL CENTERS 


TABLE 1. 


The Central Business District: 1963 and 1958 


1963 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

, (number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES j 









Total’''... 

811 

209 857 

30 730 

9 438 

978 

212 960 

31 976 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers-— --- ' 

16 

2 323 

345 

85 

22 

1 880 

221 

5251 

Hardware stores — -- 

5 

520 

38 

14 

7 

546 

46 

52 ex. 5251 

Other _ __— 

11 

1 803 

307 

71 

15 

1 334 

175 

53 part" 

General merchandise group stores^''- —- i 

32 

51 535 

9 299 

3 379 

41 

53 538 

9 100 

531 

Department stores __ - --' 

6 

42 687 

7 758 

2 795 

6 

(D) 

(D) 

533 

Limited price variety stores --— - 

14 

5 234 

997 

409 

13 

7 552 

1 440 

539 

Miscellaneous general merchandise stores_- j 

12 

3 614 

544 

175 

22 

(D) 

(0) 

54 

Food stores<■__ — - -- 

86 

7 507 

560 

199 

134 

12 749 

839 

55 ex. 554 

Automotive dealers _ __ 

43 

71 206 

6 629 

1 141 

! 46 

55 237 

5 831 

55 pt. (554) 

Gasoline service stations _ _ - 

31 

2 723 

282 

87 

21 

1 834 

189 

56 

Apparel, accessory stores _ __ _ - 

136 

24 918 

4 451 

1 549 

165 

32 081 

5 492 

561, 567 

Men's, boys' apparel stores, custom tailors- 

32 

9 158 

1 755 

581 

33 

10 221 

1 895 

562-3, 568 

Women’s clothing, specialty stores- _ 

44 

10 421 

1 855 

685 

57 

14 347 

2 529 

562 

Women's ready-to-wear stores^ _ - 

20 

8 812 

1 634 

581 

36 

11 787 

2 103 

565 

Family clothing stores^ __ __ -- 

13 

1 257 

186 

66 

17 

1 904 

287 

566 

Shoe stores_—-- 

44 

3 884 

609 

203 

45 

4 530 

641 

564, 569 

Other apparel, accessory stores_ ' 

3 

198 

46 

14 

9 

989 

140 

57 

Furniture, home furnishings, equipment stores- ' 

56 

12 864 

2 303 

445 

62 

15 824 

2 741 

5712 

Furniture stores __ _ - 

22 

6 217 

1 125 

195 

22 

7 657 

1 371 

5713-15, 19 

Other home furnishings stores _ _ --- 

9 

1 532 

288 

64 

8 

2 116 

329 

572,573 

Household appliance, radio, television, music 









stores------ 

25 

5 115 

890 

186 

32 

6 051 

1 041 

58 

Eating, drinking places _ - 

192 

14 962 

3 631 

1 663 

240 

14 462 

3 308 

5812 

Eating places — _ -- 

130 

11 915 

3 163 

1 424 

151 

9 688 

2 627 

5813 

Drinking places (alcoholic beverages) -- 

62 

3 047 

468 

239 

89 

4 774 

681 

59 pt. (591) 

Drug stores, proprietary stores- 

27 

5 973 

869 

249 

33 

6 523 

1 165 

59 ex. 591 

Other retail stores^ __ ___ 

192 

15 846 

2 361 

641 

214 

18 032 

3 090 

592 

Liquor stores ___ 

37 

3 824 

228 

87 

39 

2 981 

181 

594 

Book, stationery stores __ _— 

5 

685 

162 

58 

13 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops _— 

6 

448 

48 

24 

5 

706 

71 

597 

Jewelry stores-- -- _ 

27 

3 377 

586 

152 

32 

4 460 

1 058 

5992 

Florists---- -- 

8 

365 

67 

24 

10 

416 

64 

5996 

Camera, photographic supply stores-— _ 

5 

(01 

(0) 

(0) 

6 

1 257 

137 


SELECTED SERVICES 








7011 

Hotels, motels__ — ____ —- 

21 

8 881 

3 156 

1 603 

19 

8 890 

3 170 

783 

Motion picture theaters-- -- 

11 

2 069 

533 

174 

9 

2 011 

508 


1958 ^ 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. data revised. 

^1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

"‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any pf the lines below. 




































MAJOR RETAIL CENTERS 


Louisville SMSA 55-5 


TABLE 2. The City: 1963 and 1958 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

Total^ _ _ __ __ 

3 559 

609 257 

75 295 

23 601 

4 311 

562 555 

69 102 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers __ __ ___ 

151 

19 809 

2 941 

592 

220 

27 366 

3 772 

5251 

Hardware stores _____ 

73 

3 842 

389 

110 

94 

4 785 

424 

52 ex. 5251 

Other - _ ____ 

78 

15 967 

2 552 

482 

126 

22 581 

3 348 

53 part* 

General merchandise group stores^- ___ 

120 

100 900 

15 969 

5 704 

173 

77 910 

12 77i 

531 

Department stores _ _ __ 

15 

82 696 

12 871 

4 492 

7 

59 315 

9 861 

533 

Limited price variety stores_ __ 

63 

12 531 

2 123 

907 

71 

(D) 

(0) 

539 

Miscellaneous general merchandise stores - 

42 

5 673 

975 

305 

67 

ID) 

ID) 

54 

Food stores_ __ __ 

646 

126 759 

9 087 

2 810 

915 

123 957 

8 159 

55 ex. 554 

Automotive dealers _ _ __ 

201 

137 161 

12 687 

2 204 

216 

105 556 

10 612 

55 pt. (554) 

Gasoline service stations . _ _ 

363 

33 551 

3 165 

1 081 

402 

31 809 

2 953 

56 

Apparel, accessory stores __ __ __ 

Men's, boys' apparel stores, custom tailors _ 

267 

37 510 

6 075 

2 205 

315 

41 831 

6 591 

561, 567 

47 

11 276 

2 055 

677 

48 

10 934 

1 984 

562-3, 568 

Women's clothing, specialty stores__ 

97 

15 397 

2 504 

983 

95 

16 227 

2 734 

562 

Women's ready-to-wear stores^__ 

62 

13 304 

2 219 

850 

49 

13 480 

2 316 

565 

Family clothing stores^_ > _ 

44 

4 271 

543 

228 

52 

6 279 

811 

566 

Shoe stores _ ^ ^ _ 

73 

5 851 

874 

283 

94 

6 884 

892 

564, 569 

Other apparel, accessory stores __ 

6 

715 

99 

34 

18 

1 389 

170 

57 

Furniture, home furnishings, equipment stores_ 

181 

30 450 

5 425 

1 126 

221 

31 642 

5 469 

5712 

Furniture stores ___ ^ 

77 

15 858 

2 896 

552 

74 

16 162 

2 893 

5713-15. 19 

Other home furnishings stores__ 

37 

4 027 

805 

176 

39 

4 408 

791 

572, 573 

Household appliance, radio, television, rhusic 
stores ^ _ — 

67 

10 565 

1 724 

398 

108 

il 072 

1 785 

58 

Eating, drinking places --- 

880 

52 670 

11 251 

5 213 

973 

50 811 

9 778 

5812 

Eating places _ __ 

530 

37 877 

9 209 

4 303 

570 

32 326 

7 341 

5813 

Drinking places (alcoholic beverages)-- __ 

350 

14 793 

2 042 

910 

403 

18 485 

2 437 

59 pt. (591) 

Drug stores, proprietary stores __ _ __ _ __ 

158 

26 886 

3 597 

1 160 

179 

26 111 

3 603 

59 ex. 591 

Other retail stores^ _ ___ 

592 

43 561 

5 098 

1 506 

697 

45 562 

5 394 

592 

Liquor stores_ _ __ __ _ _ 

186 

18 110 

1 107 

429 

209 

16 667 

956 

594 

Book, stationery stores _ _ _ _ 

9 

849 

191 

69 

14 

1 207 

194 

595 

Sporting goods stores, bicycle shops __ 

21 

1 384 

146 

54 

17 

1 044 

109 

597 

Jewelry stores ---—- 

48 

5 004 

809 

209 

56 

5 615 

1 248 

5992 

Florists - - 

47 

2 035 

306 

102 

54 

1 926 

280 

5996 

Camera, photographic supply stores -- 

6 

1 086 

135 

27 

7 

ID) 

(D) 

7011 

SELECTED SERVICES 

Hotels, motels -_ — — -— 

35 

12 191 

4 008 

2 095 

46 

ID) 

(D) 

783 

Motion picture theaters _ — — - 

22 

3 582 

(d) 

(d) 

24 

ID) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

'‘includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 




































55-6 Louisville SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 



Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

^ ($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total^__ 

5 691 

953 441 

110 746 

35 654 

6 097 

802 380 

93 476 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers_ __ _ 

287 

37 539 

4 898 

1 049 

346 

42 742 

5 464 

5251 

Hardware stores _ _ 

120 

8 122 

839 

259 

145 

8 390 

741 

52 ex. 5251 

Other — _ _ 

167 

29 417 

4 059 

790 

201 

34 352 

4 723 

53 part* 

General merchandise group stores^__ 

189 

145 241 

21 352 

7 799 

221 

98 119 

15 655 

531 

Department stores___ _ __ 

24 

111 076 

15 931 

5 668 

10 

67 420 

11 029 

533 

Limited price variety stores____ _ 

93 

22 074 

3 583 

1 542 

89 

(D) 

(0) 

539 

Miscellaneous general merchandise stores _ . 

72 

12 091 

1 838 

589 

86 

(D) 

(0) 

54 

Food stores _ _ ___ 

1 013 

224 805 

15 830 

4 956 

1 263 

196 465 

12 567 

55 ex. 554 

Automotive dealers __ ___ 

356 

192 226 

17 694 

3 189 

315 

146 538 

14 656 

55 pt. (554) 

Gasoline service stations_ ___ 

769 

71 480 

6 533 

2 243 

743 

59 153 

5 206 

56 

Apparel, accessory stores_....._ 

361 

51 223 

7 904 

2 932 

400 

52 546 

8 104 

561, 567 

Men's, boys' apparel stores, custom tailors _ _ 

60 

13 503 

2 325 

801 

59 

12 695 

2 206 

562-3, 568 

Women’s clothing, specialty stores___ 

130 

19 917 

3 106 

1 223 

117 

19 240 

3 132 

562 

Women's ready-to-wear stores^__ 1 

84 

16 304 

2 613 

1 008 

68 

16 026 

2 626 

565 

Family clothing stores^ ___ 

55 

8 486 

1 121 

462 

70 

10 183 

1 488 

566 

Shoe stores ______ 

107 

8 469 

1 232 

402 

120 

(D) 

<D) 

564, 569 

Other apparel, accessory stores_ 

9 

846 

120 

44 

24 

(D) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

270 

43 609 

6 979 

1 493 

307 

40 051 

6 744 

5712 

Furniture stores _____ 

120 

22 746 

3 764 

746 

lOi 

19 951 

3 593 

5713-15, 19 

Other home furnishings stores __ _ 

48 

4 823 

986 

229 

51 

4 903 

852 

572, 573 

Household appliance, radio, television, music 









stores ^ ^ __ _ 

110 

16 040 

2 229 

518 

155 

15 197 

2 299 

58 

1 Eating, drinking places ____ 

1 275 

78 895 

16 402 

7 838 

1 303 

68 665 

1 13 128 

5812 

Eating places _ ^ _____ 

; 792 

56 274 

13 393 

6 493 

784 

44 494 

9 983 

5813 

Drinking places (alcoholic beverages) _ 

1 483 

22 621 

3 009 

1 345 

519 

24 171 

1 3 145 

59 pt. (591) 

Drug stores, proprietary stores - ____ 

256 

44 127 

6 019 

1 994 

251 

36 129 

4 946 

59 ex. 591 

Other retail stores'*__ _ ___ _ 

907 

64 296 

7 135 

2 161 

948 

61 972 

1 7 006 

592 

Liquor stores____ __ 

263 

26 158 

1 593 

612 

273 

21 586 

1 240 

594 

Book, stationery stores _ __ __ _ 

17 

1 122 

223 

86 

19 

1 370 

210 

595 

Sporting goods stores, bicycle shops__ 

37 

2 646 

299 

118 

28 

1 644 

1 155 

597 

Jewelry stores_ __ 

69 

5 725 

904 

235 

80 

7 215 

1 494 

5992 

Florists___ _ _ __ 

72 

2 967 

409 

1 138 

66 

2 883 

490 

5996 

Camera, photographic supply stores __— ... 

8 

1 197 

149 

1 31 

9 

1 495 

165 


SELECTED SERVICES 








7011 

Hotels, motels_ ___ 

101 

15 287 

4 627 

2 385 

102 

12 311 

3 877 

783 

Motion picture theaters _ _ _ __ 

35 

4 135 

(d) 

(d) 

38 

(d) 

(D) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Louisville SMSA 55-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 


SIC code 


52 

5251 

52 ex. 5251 


53 part* 
531 
533 
539 


54 


55 ex. 554 
55 pt. (554) 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 


59 pt. (591) 


59 ex. 591 
592 

594 

595 
597 
5992 
5996 


7011 

783 


Kind of business 


RETAIL STORES 
Total^- 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


General merchandise group stores’'^_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


Food stores_ 

Automotive dealers_ 

Gasoline service stations 


Apparel, accessory stores’_ 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores_ 

Women’s ready-to-wear stores^_ 

Family clothing stores^_ 

Shoe stores_ 

Other apparel, accessory stores_ 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores__ 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


Drug stores, proprietary stores 


Other retail stores^_ 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops- 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


SELECTED SERVICES 


Hotels, motels_ 

Motion picture theaters 


Percent change in sales 

Percent distribution of sales 

Central 

business 

district 


1 

Central business 
district 

City 

Standard 
metropolitan 
statistical area 

m 

1958 

m 

1958 

■1 

1958 

- 1.5 

8.3 

18.8 

100.0 

100,0 

100.0 

100.0 

100.0 

100.0 

23.6 

- 27,6 

- 12.2 

1.1 

0.9 

3.3 

4.9 

3.9 

5,3 

- 4.8 

- 19,7 

- 3.2 

0.2 

0,3 

0.6 

0.9 

0.9 

1 .0 

35.2 

- 29,3 

- 14.4 

0.9 

0,6 

2.6 

4,0 

3.1 

4.3 

- 3.8 

29.5 


24.6 

25.1 

16.6 

13.0 

15.2 

12.2 

( D ) 

39.4 

64.8 

20.3 

( d ) 

13.6 

10.5 

11.7 

8.4 

- 30 o 7 

( d ) 

( d ) 

2,5 

3.5 

2.1 

( d ) 

2.3 

( d ) 

( d ) 

( d ) 

( d ) 

1,7 

( d ) 

0.9 

( D ) 

1.3 

( d ) 

- 41.1 

2.3 

14.4 

3.6 

6.0 

20.6 

22.0 

23.6 

24.5 

28.9 

29.9 

31.2 

33.9 

25.9 

22.5 

18.0 

20.2 

18.3 

48.5 

5.5 

20.8 

1.3 

0.9 

5.5 

5.7 

7.5 

7 .q 

- 22,3 

- 10.3 

- 2.5 

11.9 

15.1 

6.2 

7.4 

5.4 

6.5 

- 10.4 

3.1 

6.4 

4.4 

4,8 

1.9 

1.9 

1,4 

1.6 

- 27.4 

- 5.1 

3.5 

5.0 

6.7 

2.5 

2.9 

2.1 

2.4 

- 25.2 

- 1.3 

1.7 

4.2 

5.5 

2.2 

2 .U 

1.7 

2.0 

- 34.0 

- 32.0 

- 16.7 

0.6 

0,9 

0.7 

1.1 

0.9 

1.3 

- 14.3 

- 15.0 

{ d ) 

1.9 

2.1 

1 .0 

1.2 

0.8 

( d ) 

- 80.0 

- 48.5 

( d ) 

0.1 

0.5 

0.1 

0.2 

0.1 

( d ) 

- 18.7 

- 3.8 

8.9 

6.1 

7,4 

5.0 

5.7 

4.6 

5.0 

- 18.8 

- 1.9 

14.0 

3.0 

3.6 

2.6 

2.9 

2,4 

2.5 

- 27.6 

- 8.7 

- 1.6 

0.7 

i.O 

0.7 

0.8 

0.5 

0,6 

- 15.5 

- 4.6 

5.5 

2.4 

2,8 

1 .7 

2.0 

1 .7 

1.9 

3.5 

3.7 

14.9 

7.1 

6.8 

S .6 

9.0 

8.3 

8.6 

23.0 

17.2 

26.5 

5.7 

4.5 

6.2 

5.7 

5.9 

5,5 

- 36,2 

- 20.0 

- 6,4 

1.5 

2.2 

2.4 

3.3 

2.4 

3.0 

- 8.4 

3.0 

22.1 

2.8 

3.1 

4.4 

4.6 

4.6 

4.5 

- 15.9 

- 4 . i | 

3.8 

7.6 

8.8 

7,1 

8,1 

6.7 

7.7 

28.3 

8.7 

21.2 

1.8 

1 .4 

3,0 

3.0 

2.7 

2.7 

( d ) 

- 29.7 

- 18.1 

0.3 

( d ) 

0,1 

0,2 

0.1 

0.2 

- 36.6 

32.7 

60,9 

0.2 

0.3 

0.2 

0,2 

0.3 

0.2 

- 24.3 

- 10.9 

- 20.7 

1.6 

2.1 

0.8 

1.0 

0.6 

0.9 

- 12.3 

5,7 

2.9 

0.2 

0.2 

0.3 

0.3 

0.3 

0.4 

( d ) 

( D ) 

- 19.9 

( d ) 

0.6 

0.2 

( D ) 

0.1 

0.2 

- 0.1 

( d ) 

24.2 

(x) 

( X ) 

( X ) 

( X ) 

(x) 

( X ) 

2.9 

( d ) I 

( d ) 

(x) 

( X ) 

( X ) 

( X ) 

U) 

( X ) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 
^1958 group totals for SIC 53 and 56 may include data for ‘'nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 

Excludes nonstore retailers (i.e., mail order, direct selline. merchandise vending machine ooeratorsl oart of SIC 53. 







































55‘8 Louisville SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as-- 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 

1963 

1958 

1963 

1958 


RETAIL STORES 






Total^ - -- 

3i|.« 

37.9 

22.0 

26.5 

52 

Lumber, building materials, hardware, farm equipment dealers- 

11.7 

6.9 

6.2 

4.4 

5251 

Hardware stores _ -- — — -- 

13.5 

11.4 

6.4 

6.5 

52 ex. 5251 

Other __ — - - 

11.3 

5.9 

6.1 

3.9 

53 part* 

General merchandise group stores’'^- -— ---- 

51.1 

68.7 

35.5 

54.6 

531 

Department stores __ — -— ~ — ~ -- - 

51.6 

(d) 

38.4 

(d) 

533 

Limited price variety stores_ —- — — —- 

41.6 

(d) 

23.7 

(d) 

539 

Miscellaneous general merchandise stores- — --- 

63.7 

(d) 

29.9 

(d) 

54 

Food stores_ — _ - — _ _ _ -- -- 

5.9 

10.3 

3.3 

6.5 

55 ex. 554 

Automotive dealers - - 

51.9 

52.3 

37.0 

37.7 

55pt(554) 

Gasoline service stations _ — _ _ _ — — _ 

8.1 

5.8 

3.8 

3.1 

56 

Apparel, accessory storesL _ — _ _ _ - ^ _— 

66.4 

76.7 

48.6 

61.1 

561, 567 

Men’s, boys' apparel stores, custom tailors -- — - —- 

81.2 

93.5 

67.8 

80.5 

562-3, 568 

Women’s clothing, specialty stores _ __ 

67.7 

88.4 

52.3 

74.6 

562 

Women's ready-to-wear stores^ ^ _ —- — 

66.2 

87.4 

54.0 

73.5 

565 

Family clothing stores^ — - —-- 

29.4 

1 30.3 

1 14.8 

18.7 

566 

Shoe stores__ — -— - _ - 

66.4 

1 65.8 

45.9 

(d) 

564, 569 

Other apparel, accessory stores — „ > — —- __ _ 

27.7 

71.2 

' 23.3 

(d) 

57 

Furniture, home furnishings, equipment stores _ _— 

42.2 

50.0 

29.5 

39.5 

5712 

Furniture stores - __—_ __ — _' 

39.2 

47.4 

27.3 

38.4 

5713-15, 19 

Other home furnishings stores _ _ _ _ - 

38.0 

48.0 

31.8 

43.2 

572, 573 

Household appliance, radio, television, music stores _ - — 

48.4 

54.7 

31.9 

39.8 

58 

Eating, drinking places __ _ - - _ 

28.4 

28.5 

19.0 

21.1 

5812 

Eating places - - ^ -— 

31.5 

30.0 

21.2 

21.8 

5813 

Drinking places (alcoholic beverages) -___ 

20.6 

25.8 

13.5 

19.8 

59 pt. (591) 

Drugstores, proprietary stores- - - 

22.2 

25.0 

13.5 

16.1 

59 ex. 591 

Other retail stores^_ _ __ _ 

36.4 

41.3 

24.6 

30.4 

592 

Liquor stores ___ _ __ 

21.1 

17.9 

14.6 

13.8 

594 

Book, stationery stores ____ ___ __ 

80.7 

(D) 

61.1 

(d) 

595 

Sporting goods stores, bicycle shops ----- 

32.4 

67.6 

16.9 

42.9 

597 

Jewelry stores _ _ _ —_ 

67.5 

79.4 

59.0 

61.8 

5992 

Florists_____ __ 

18.0 

21.6 

12.3 

14.4 

5996 

Camera, photographic supply stores —- - 

(d) 

(d) 

(d) 

84.1 


SELECTED SERVICES 





7011 

Hotels, motels____ - ____ 

72.8 

(D) 

58.1 

72.2 

783 

Motion picture theaters ___ — — - -- - 

57.8 

(D) 

(d) 

(d) 


^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

j958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer” establishments. 







































MAJOR RETAIL CENTERS 


Louisville SMSA 55-9 


TABLE 6 Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned center known as "Bacon s Shively Shopping Center" and establishments on Dixie Hwy. from Beechview Ct. to Kendall Ln. 

(Shively, Jefferson County) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 - 


32 
8 311 


55 ex. 554 


Automotive Dealers 


4 


54, 58, 591 


53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex, 5251 


Convenience goods stores: 


Number_ 

Sales_$1,000 

Shopping goods stores: 

Number_ 

Sales _$1,000__ 


10 
2 052 


6 

4 327 


All other stores: 

Number_ 

Sales_$1,000_ 


Retail stores, total 


16 
1 932 
Number of 
estab¬ 
lishments 


32 


Lumber, building materials, hardware, farm equip¬ 
ment dealers- 2 

Hardware stores_ 

Other_ 2 


55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Gasoline service stations- 

Apparel, accessory stores- 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores - 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores_ 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores_ 

Furniture stores___ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


4 

2 

1 

1 

1 


2 


2 

4 

3 

1 

1 


59 ex. 591 


Other retail stores 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


2 592 

1 594 

1 595 

- 597 

5992 
5 5996 


Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


6 

1 

1 

1 

1 


MRC No. 2. Includes the planned center known as “Dixie Manor Shopping Center' and establishments on Dixie Hwy. from 6600 to Crawford Ave. (Jefferson County) 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number __ _ 

40 

55 ex. 554 

Automotive dealers_ 

3 


Sales _ _ _$1,000— 

14 857 







55 pt. (554) 

Gasoline service stations___ _ 

2 

54, 58. 591 

Convenience goods stores: 






Number_ __ 

12 

56 

Apparel, accessory stores __ _ —_ 

11 


Sales _ _ $1,000— 

5 634 

561, 567 

Men's, boys' apparel stores, custom tailors _ 

2 




562-3, 568 

Women’s clothing, specialty stores - __ 

5 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores - ___ 

4 


Number _____ ____ _ 

17 

565 

Family clothing stores_ __ 



Sales _ ___$1,000 _ 

6 915 

566 

8hnfi <;tr)rp5; 

4 




564, 569 

Other apparel, accessory stores_ 


52, 55, 

All other stores: 





59 ex. 591 

Number_ _ __ 

11 

57 

Furniture, home furnishings, equipment stores_ 

1 


1 Sales _ _$1,000- 

2 308 

5712 

Furniture stores_ ____ 

1 



Number of 

5713-15, 19 

Other home furnishings stores ___ . 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music 




lishments 


stores -- _ _ ______ 

“• 


Retail stores, total ___ _ 

40 

58 

Eating, drinking places 

5 




5812 

Eating places __ _ _ _I 

5 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) __ 

- 


ment dealers __ __ — ___ 

— 




5251 

Hardware stores _-__ __ 

_ 

59 pt. (591) 

Drug stores, proprietary stores 

2 

52 ex. 5251 

Other __ __ 

-. 






59 ex. 591 

Other retail stores_ , ^ __ 

6 

53 part 

General merchandise group stores_- 

5 

592 

Liquor stores 

1 

531 

Department stores _ ____ 

2 

594 

Book, stationerv stores _ 

1 












































































55-10 Louisville SMSA 


MAJOR RETAIL CENTERS 


TABLE 6. Other Major Retail Centers in the SMSA: 1963— continued 


MRC No. 3. Includes establishments in the area bounded by South boundary Masonic Widows and Orphans Home, Staebler, east side of St. Matthews Ave., norm side of 
Shelbyville Rd. Browns Ln., Grandview Ave., Sherrin Ave., Nanz Ave., Fairfax Ave., Dayton Ave., Wendover, Wilmington Ave., and Bauer Ave. 


SIC code 

Kind of business 

Totaf 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number _ 

09 

55 ex. 554 

Aiitnmotiva Dfialftr/; 



Sales_— $1,000_ 

34 361 







55 pt. (554) 

Gasoline service stations____ 

6 

54, 58, 591 

Convenience goods stores: 






Number _ _ 

24 

56 

Apparel, accessory stores _ _ 

15 


Sales _$1,000_- 

7 549 

561, 567 

Men's, boys’ apparel stores, custom tailors 

4 




562-3, 568 

Women’s clothing, specialty stores__ 

8 

53 part, 56, 57 

Shopping goods stores: 


562 

Women’s ready-to-wear stores___ 

5 


Number ___ . 

31 

565 

Family rinthing storp*; 

_ 


Sales _ _ $1,000 

9 789 

566 

Shoft stnrft?; . _ _ _ 

3 




564, 569 

Other apparel, accessory stores __ 


52, 55, 

All Other stores; 





59 ex. 591 

Number_ _ ____ 

34 

57 

Furniture, home furnishings, equipment stores_ 

8 


Sales __ _ _$1,000— 

17 023 

5712 

Furniture stores _ _ ‘_ 

3 



Number of 

5713-15, 19 

Other home furnishings stores_ __ „ 

2 



estab¬ 

572,573 

Household appliance, radio, television, music 




lishments 


stores _ _ ___ 

3 


Retail stores, total _ ___ 

89 

58 

Fating, drinking plarftc 

11 




5812 

Eating places__-_ 

8 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) ___ 

3 


ment dealers_ _ __ _ _ __ 

4 




5251 

Hardware stores_ ___ 

2 

59 pt. (591) 

Drug stores, proprietary stores ___ 

5 

52 ex. 5251 

Other ____ __ ___ _ 

2 







59 ex. 591 

Other retail stores_-_ ___ 

20 

53 part 

General merchandise group stores _ _ 

8 

592 

1 iquor «vtnrfi<5 

4 

531 

Department stores _ .. 

1 

594 

Book, stationery stores_ 

2 

533 

Limited price variety stores _ _ __ 

1 1 

595 

Sporting goods stores, bicycle shops __ _ _ 

1 

539 

Miscellaneous general merchandise stores_ 

6 

597 

Jewelry stores _ _ ___ 

3 




5992 

Florists____ _ 

3 

54 

Food stores _ ______ 

8 

5996 

Camera, photographic supply stores ^ _ 

i_ 


MRC No. 4. Includes the planned centers known as "Youngstown Shopping Center” and “Gateway Plaza" on East Tenth St. (State Hwy. 62} from Western Ave. to Nachand Ln. 

(Jeffersonville city, Clark County, Ind.) 


SIC code 


Kind of business 


Retail stores, total; 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 — 


28 
11 905 


55 ex. 554- 


Automotive dealers 


54, 58. 591 

Convenience goods stores: 

Number ___ ^ 

Sales _ _ 

-$1,000— 

53 part, 56, 57 

Shopping goods stores: 

Number ____ 

Sales _ __ 

_$1,000._ 

52, 55, 

59 ex. 591 

All other stores: 

Number _ _ _ 

Sales_ 

_$1,000 


Retail stores, total 


52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ __ 

Hardware stores__ 

Other _ _ 


55 pt. (554) 


Gasoline service stations 


9 56 

7 776 561,567 

562-3, 568 
562 
10 565 

3 290 566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-v/ear stores_ 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


9 

839 
Number of 
estab¬ 
lishment 


28 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


5 

7 

1 

3 

2 

3 


1 


1 

2 

2 

2 


53 part 

531 

533 


General merchandise group stores 

Department stores_ 

Limited price varietv stores_ 


59 ex. 591 
2 592 

1 594 


Other retail stores_ 

Liquor stores_ 

Book, stationery stores_ 


3 

1 















































































TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 5. Includes the planned center known as “Mid-City Mali" and establishments on Bardstown Rd. from Breechwood Ave. to Rosewood Ave. 


SIC code 


Kind of business 


Retail stores, total: 

Number _ 

Sales_ 


Total 


SIC code 


Kind of business 


.$ 1 , 000 .. 


27 
7 660 


55 ex. 554 


Automotive Dealers 


Number of 
estab¬ 
lishments 


54, 58, 591 

Convenience goods stores: 

Number ___ 

Sales _ __ 

_$1,000__ 

10 

4 376 

53 part, 56, 57 

Shopping goods stores: 

Number ___ 

Sales __ 

_$1,000.. 

7 

3 029 

52, 55, 

59 ex. 591 

All other stores: 

Number_ _ 

Sales__ _ 

_$1,000- 

10 

255 




Number of 
estab¬ 
lishments 


Retail stores, total __ 


27 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers__ __ _ 

Hardware stores_ __ _ _ 

Other___ .. _ 

- 


55 pt. (554) 


Gasoline service stations 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


1 

1 

1 


2 

2 


2 

2 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


^ 592 

1 594 

1 595 

2 597 
5992 

^ 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists_ 

Camera, photographic supply stores 


10 

1 

1 

1 

2 


MRC No. 6. Includes the planned center known as “The Mall" and establishments on Shelbyville Rd. froni Zimmerman Rd. to Watterson Expressway. 


SIC code 


Kind of business 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


54, 58, 591 

53 part, 56, 57 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


Retail stores, total: 


Number _ _ 

Sales _ _ 

_$1,000— 

12 186 

Convenience goods stores: 

Number _ ___ 

Sales .. _ _ _ .. 

_$1,000— 

12 

3 UlO 

Shopping goods stores; 

Number __ __ . 

Sales__ _ __ 

_$1,000— 

19 

7 651 

All other stores: 

Number____ 

Sales _____ _. 

_$1,000.. 

lU 

1 125 



Number of 
estab¬ 
lishments 

Retail stores, total - 


M5 

Lumber, building materials, hardware, farm equip¬ 
ment dealers ____— 

Hardware stores____ -- — - 

Other__ - - - 

1 

1 


55 ex. 554 

55 pt. (554) 

56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 

57 

5712 

5713-15, 19 
572, 573 


58 

5812 

5813 

59 pt. (591) 


Automotive dealers_ 

Gasoline service stations___ 

Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors- 

Women's clothing, specialty stores- 

Women's ready-to-wear stores_ 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 

Furniture, home furnishings, equipment stores- 

Furniture stores_ 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores _ 

Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages)- 

Drug stores, proprietary stores_ 


1 

2 

13 

2 

7 

U 

M 


2 


2 

14 

3 

1 

1 


59 ex. 591 


Other retail stores 


10 


53 part 
531 
533 
539 


General merchandise group stores- 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


^ 592 

1 594 

1 595 

2 597 
5992 

7 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


2 

1 

1 

1 

1 


Standard Notes: - Represents zero. 


(D) Withheld to avoid disclosure. (NA) Not available. 



















































































TABLE 6. 


Other Major Retail Centers in the SMSA: 1963 —Continued 


MRC No. 7. Includes the planned centers known as “Hikes Point Plaza" and “McMahan Center’ at the intersection of Taylorsville Rd., Hikes Ln,-Browns Ln., and Richland 

Ave.-Huntsinger Ln. 


SIC code 

Kind of business 

Total 

SIC code 

Kind of business 

Number of 
estab¬ 
lishments 


Retail stores, total: 






Number -- - 

51 

55 ex. 554 

Automotive Dealers___ _ 

1 


Sales_ _$1,000— 

13 154 






55 pt. (554) 

Gasoline service stations_____ 

7 

54, 58, 591 

Convenience goods stores: 






Number _ 

21 

56 

ApparftI, accessory stores 

5 


Sales _ - -- $1,000— 

7 745 

561,567 

Men’s, boys' apparel stores, custom tailors -_ 

1 




562-3, 568 

Women’s clothing, specialty stores_ 

2 

53 part, 56, 57 

Shopping goods stores: 


562 

Women's ready-to-wear stores _ 

2 


Number - __ 

9 

565 

Family clothing stores 



Sales...$1,000 . 

3 312 

566 

Shoe stores - 'I_ __ - _ 

2 




564, 569 

Other apparel, accessory stores - __ 

_ 

52, 55. 

All other stores: 





59 ex. 591 

Number----- 

21 

57 

Furniture, home furnishings, equipment stores_ 

- 


$1,000 _ 

2 097 

5712 

Furninire stores 




Number of 

5713-15, 19 

Other home furnishings stores _ 

- 



estab¬ 

572, 573 

Household appliance, radio, television, music | 




lishments 


stores — -- -- - -- - 

- 


Retail stores, total - -- - 

51 

58 

Eating, drinking places — ____ 

12 




5812 

Eating places __ __ 

11 

52 

Lumber, building materials, hardware, farm equip¬ 


5813 

Drinking places (alcoholic beverages) 

1 


ment dealers _ _- __ _ _ 

4 




5251 

Hardware stores 

1 

59 pt. (591) 

Drug propriptary «;tnrp<; 

3 

52 ex. 5251 

Other — -- -- . 

3 






59 ex. 591 

Other retail stores _- -__ _ 

9 

53 part 

General merchandise group stores_- - __ 

4 

592 

1 iqiinr store.s . 

2 

531 

Department stores _ _ _ - 

1 

594 

Book, stationery stores __ —- — __ _ 


533 

Limited price variety stores _-_ 

1 

595 

Sporting goods stores, bicycle shops -- 

1 

539 

Miscellaneous general merchandise stores _ _ - 

2 

597 

Jewelry stores __- —- 

1 




5992 

Florists - _ 


54 

Food stores_ _- ___ _ _ __ 

6 

5996 

Camera, photographic supply stores 

_ 








MRC No. 8. 


includes the planned center known as '’Algonquin Manor Shopping Center'’ and establishments on Cane Run Rd. from Linwood Ave. to Millers Ln. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


$l,000-._ 


22 
8 730 


55 ex. 554 


Automotive dealers 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ $l,006-_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_$1,000-_ 


52, 55, 

59 ex. 591 


All other stores: 

Number_ 

Sales_$1,000-- 


Retail stores, total 


52 

5251 

52 ex. 5251 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other_ I"” 


55 pt. (554) 


Gasoline service stations 


8 

3 805 


8 

4 572 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores_ 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores_ 

Women’s ready-to-wear stores_ 

Family clothing stores_ 

Shoe stores- 

Other apparel, accessory stores_ 


6 

353 
Number of 
estab- 
lishments 


22 


3 

2 

1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores_ 

Furniture stores_ 

Other home furnishings stores_ 

Household appliance, radio, television, music 
stores _ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places_ 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


4 

1 

1 

1 

2 


3 

3 


1 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


4 592 

2 594 

2 595 

- 597 

5992 
4 5996 


Liquor stores- 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists __ 

Camera, photographic supply stores 


Standard Notes: 


RfinrPQpnk 7Prn 


\AlitllhplH fn Hionli 


/KIA^ hi. 





















































































MAJOR RETAIL CENTERS 


Louisville SMSA 55-13 


TABLE 6 Other Major Retail Centers in the SMSA: 1963—continued 


MRC No. 9. 


Includes the planned center known as “Southland Terrace” and establishments on Seventh St. Rd from LeRoy Ave. to Dixie Hwy. and on Dixie Hwy. from 

LeRoy Ave. to Garrs Ln. 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales- 


54, 58, 591 


Convenience goods stores: 

Number_ 

Sales_ 


53 part, 56, 57 


Shopping goods stores: 

Number_ 

Sales_ 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


.$ 1 , 000 . 


33 

17 029 


55 ex. 554 
55 pt. (554) 


Automotive Dealers- 

Gasoline service stations 


$ 1 , 000 .. 


$ 1 , 000 .. 


8 

7 206 


9 

3 455 


56 

561,567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women’s clothing, specialty stores- 

Women’s ready-to-wear stores- 

Family clothing stores_ 

Shoe stores_ 

Other apparel, accessory stores_ 


4 

1 

1 

1 

2 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales_$1,000.. 


Retail stores, total 


16 
6 368 
Number of 
estab¬ 
lishments 


33 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 3 

Hardware stores_ 2 

Other_ 1 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores_ 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) _ - 


59 pt. (591) 


Drug stores, proprietary stores 


3 

1 

2 

2 

2 

3 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous general merchandise stores 


54 


Food stores 


59 ex. 591 


Other retail stores 


2 592 

1 594 

1 595 

- 597 

5992 

3 5996 


Liquor stores_ 

Book, stationery stores_ 

Sporting goods stores, bicycle shops 

Jewelry stores_ 

Florists _ 

Camera, photographic supply stores 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
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Lubbock SMSA 


MAJOR RETAIL CENTERS 


TABLE 1 The Central Business District: 1963 and 1958 


SIC code 

Kind of business 

1963 

1958' 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 









Total ^ -...... 

234 

69 675 

9 666 

2 793 

281 

76 509 

7 210 

52 

Lumber, building materials, hardware, farm equip- 









ment dealers — —__ __ _ 

7 

2 488 

2 65 

55 

13 

3 011 

260 

5251 

Hardware stores____ 

2 

(d) 

(d) 

(d) 

5 

669 

61 

52 ex. 5251 

Other_ ___ —__ 

5 

(d) 

(d) 

(d) 

8 

2 342 

199 

53 part* 

General merchandise group stores^ _ _ _ _ _ 

19 

21 152 

3 599 i 

1 211 

16 

22 991 

3 467 

531 

Department stores ___ __ 

4 

19 408 

3 326 

1 072 

5 

20 931 

3 195 

533 

Limited price variety stores - ___ _ 

6 

972 

2 03 

84 

4 

1 077 

192 

539 

Miscellaneous general merchandise stores_ 

9 

772 

70 

55 

7 ; 

i 

983 

80 

54 

Food stores —____ ___ 

12 

2 248 

195 

71 

15 

1 823 

108 

55 ex. 554 

Automotive dealers_____ 

33 

23 300 

2 338 

447 

36 

24 194 

2 2 98 

55 pt. (554) 

Gasoline service stations _ _ ___ 

17 

1 132 

148 

57 

36 

2 200 

227 

56 

Apparel, accessory stores ___ _ 

47 

6 878 

952 

316 

53 

8 283 

1 013 

561, 567 

Men’s, boys' apparel stores, custom tailors _ _ 

6 

1 581 

279 

70 

9 

2 088 

295 

562-3, 568 

Women's clothing, specialty stores__ 

21 

1 2 579 

361 

129 

28 

3 069 

344 

562 

Women's ready-to-wear stores^ _ _ _ __ 

15 

2 407 

326 

112 

19 

2 728 

315 

565 

Family clothing stores^ _ ______ 

8 

1 813 

200 

81 

4 

1 711 

202 

566 

Shoe stores_ __ __ ______ 

12 

905 

112 

36 

12 

1 415 

172 

564, 569 

Other apparel, accessory stores_ __ __ 

“ 

- 

“ 

“ 

"" 

“ 


57 

Furniture, home furnishings, equipment stores_ 

21 

5 368 

744 

147 

22 

4 435 

4 02 

5712 

Furniture stores__ __ 

14 

3 588 

460 

88 

8 

1 740 

150 

5713-15, 19 

Other home furnishings stores__ _ _ 

3 

(D) 

(d) 

(d) 

4 

651 

146 

572,573 

Household appliance, radio, television, music 









stores_ ____ _ _ 

4 

(d) 

(d) 

(d) 

10 

2 044 

196 

58 

Eating, drinking places __ _ _____ _ 

34 

1 871 

543 

265 

39 

2 665 

543 

5812 

Eating places_ _ __ _ __ _ 

34 

1 871 

543 

265 

39 

2 665 

543 

5813 

Drinking places (alcoholic beverages) ___ 

- 

- 

- 





59 pt. (591) 

Drug stores, proprietary stores__ 

9 

1 444 

214 

52 

10 

2 216 

283 

59 ex. 591 

Other retail stores^_ _ _ __ 

35 

3 794 

668 

172 

41 

4 691 

609 

592 

Liquor stores__ __ 








594 

Book, stationery stores _ 

1 

(d) 

W 

(d) 

1 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops__ 

3 

(D) 

(b) 

(d) 

2 

(D) 

(D) 

597 

Jewelry stores _ __ 

8 

1 566 

216 

51 

10 

1 663 

258 

5992 

Florists_ __ — __ 

1 

(d) 

(d) 

(d) 

1 

(D) 

ID) 

5996 

Camera, photographic supply stores_ 





1 

(D) 

(□)• 


SELECTED SERVICES 








7011 

Hotels, motels ____ 

7 

387 

214 

90 

4 

1 038 

404 

783 

Motion picture theaters - ___ » 

5 

(d) 

(d) 

(D) 

7 

739 

134 


^Standard Notes: - Represents zero. (D) Withfteld to avoid disclosure. (NA) Not available. 

^1958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

^1958 data limited to "employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 






































MAJOR RETAIL CENTERS 


Lubbock SMSA 56-5 


TABLE 2. The City: 1963 and 1958 





1963 



1958' 


SIC code 

Kind of business 

Estab¬ 

lish¬ 

ments 

(number) 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid 

employees, 
workweek 
ended 
nearest 
Nov. 15 

(number) 

Estab¬ 

lish¬ 

ments 

(number) 

1 

Sales 

($1,000) 

Payroll, 

entire 

year 

($1,000) 


RETAIL STORES 

TotaP __ __ __ 

1 227 

255 126 

29 143 

1 

8 862 

1 177 

192 209 

(d) 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers____ 

63 

25 189 

1 

! 

2 458 

516 ! 

79 

23 795 

2 315 

5251 

Hardware stores _ _ ___ 

6 

(D) 

(D) 

(D) 

12 

954 

106 

52 ex. 5251 

Other __ __ _ 

57 

(0) 

(D) 

<D) 

67 

22 841 

2 209 

53 part® 

General merchandise group stores^_ __ 

50 

40 532 

6 636 

2 177 

39 

25 416 

3 760 

531 

Department stores _ _____ 

7 

25 116 

4 743 

1 421 

5 

20 931 

3 195 

533 

Limited price variety stores ___ __ 

18 

(D) 

(D) 

(D) 

13 

(d) 

(d) 

539 

Miscellaneous general merchandise stores _ ‘ __ 

25 

(D) 

(D) 

(0) 

21 

(d) 

(d) 

54 

Food stores _____■(_»_ _ ^ 

159 

49 758 

3 466 

1 343 

163 

35 192 

2 188 

55 ex. 554 

Automotive dealers _ ___ __ 

130 

58 605 

5 508 

1 028 

130 

41 925 

3 731 

55 pt. (554) 

Gasoline service stations____ _ _ 

223 

1 

17 359 

(D) 

(D) 

187 

13 418 

1 226 

56 

Apparel, accessory stores ___ 

1 Men’s, boys’ apparel stores, custom tailors__ 

ilO 

14 499 

1 780 

602 

93 

13 717 

1 648 

561, 567 

14 

ID5 

(D) 

(D) 

15 

(d) 

(d) 

562-3, 568 

1 Women’s clothing, specialty stores 

49 

5 687 

657 

247 

48 

5 564 

633 

562 

1 Women’s ready-to-wear stores^__ __ 

37 

5 198 

579 

212 

33 

4 967 

570 

565 

Family clothing stores^ __ _ 

14 

3 682 

485 

176 

9 

3 549 

421 

566 

Shoe stores __ __ __ 

25 

1 927 

229 

72 

16 

1 660 

206 

564, 569 

Other apparel, accessory stores — __ _ 

8 

(D) 

10) 

(D) 

5 

(d) 

(D) 

57 

Furniture, home furnishings, equipment stores_ 

108 

i 17 291 

2 359 

528 

104 

12 159 

1 351 

5712 

Furniture stores ___ _ _ 

50 

tD) 

(D) 

tD) 

(NA) 

(NA) 

(na) 

5713-15, 19 

Other home furnishings stores__ _ 

25 

3 166 

580 

122 

(NA) 

(na) 

(na) 

572, 573 

Household appliance, radio, television, music 
stores _ - -- 

33 

(D) 

(D) 

(D) 

41 

(D) 

(d) 

58 

Eating, drinking places - „ _ __ 

177 

10 891 

2 665 

1 261 

157 

9 109 

1 909 

5812 

Eating places-- _ - 

176 

(0) 

(D) 

(D) 

157 

9 109 

1 909 

5813 

Drinking places (alcoholic beverages) -- 

1 

(DJ 

(0) 

(D) 




59 pt. (591) 

Drug stores, proprietary stores -- - 

51 

7 458 

958 

328 

45 

5 955 

713 

59 ex. 591 

Other retail stores'^ - _ _ -- - 

156 

13 544 

(0) 

(D) 

180 

11 525 

(d) 

592 

Liquor stores -- -- 

2 

(D) 

(D) 

(D) 

- 



•594 

Book, stationery stores ___— 

9 

i 126 

235 

71 

9 

(D) 

(d) 

595 

Sporting goods stores, bicycle shops -— 

9 

865 

117 

27 

7 

(d) 

(d) 

597 

Jewelry stores- 

18 

(0) 

(0) 

(0) 

19 

(d) ' 

(d) 

5992 

Florists_ 

18 

(D) 

(01 

(0) 

(na) 

(na) ' 

(na) 

5996 

Camera, photographic supply stores - -- 


*■ 



(NA) 

(na) 

(na) 

7011 

SELECTED SERVICES 

Hotels, motels- 





44 

(d) 

(d) 

783 

Motion picture theaters- 

- 




21 

(d> 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 

^958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 






































56-6 


Lubbock SMSA 


MAJOR RETAIL CENTERS 


TABLE 3. The Standard Metropolitan Statistical Area: 1963 and 1958 


SIC code 

Kind of business 


RETAIL STORES 


Total^ . „ _ 

52 

5251 

52 ex. 5251 

Lumber, building materials, hardware, farm equip¬ 
ment dealers___ _ 

Hardware stores - -__ 

Other _ _ 

53 part* 

531 

533 

539 

General merchandise group stores^ __ 

Department stores __ __ _ 

Limited price variety stores _ 

Miscellaneous general merchandise stores _ 

54 

Food stores _ _ ___ 

55 ex. 554 

Automotive dealers __ _ 

55 pt. (554) 

Gasoline service stations___ 

56 

561, 567 

562-3, 568 

562 

565 

566 

564, 569 

Apparel, accessory stores ___ _ 

Men’s, boys' apparel stores, custom tailors_ 

Women's clothing, specialty stores__ 

Women's ready-to-wear stores^_ _ 

Family clothing stores^__ ___ _ 

Shoe stores ___ 

Other apparel, accessory stores _ _ 

57 

5712 

5713-15, 19 
572, 573 

Furniture, home furnishings, equipment stores_ 

Furniture stores__ __ _ 

Other home furnishings stores 

Household appliance, radio, television, music 
stores___ __ 

58 

5812 

5813 

Eating, drinking places ____ 

Eating places _ _ __ 

Drinking places (alcoholic beverages)_ 

59 pt. (591) 

Drug stores, proprietary stores__ 

59 ex. 591 

592 

594 

595 

597 

5992 

5996 

Other retail stores^ __ ___ 

Liquor stores_-___ __ 

Book, stationery stores_ __ 

Sporting goods stores, bicycle shops 

Jewelry stores _ _ __ _ __ 

Florists__ _ _ _ 

Camera, photographic supply stores_ 


^ SELECTED SERVICES 

7011 

783 

Hotels, motels___ _ ___ ^ 

Motion picture theaters____ 


1963 

1958’ 




Paid 




Estab- 


Payroll, 

employees, 

u/nrkwppk 

Estab- 


Payroll, 

lish- 

Sales 

entire 


lish" 

Sales 

entire 

merits 


year 

nearest 

ments 


year 








(number) 



(number) 

(number) 


($1,000) 

1 470 

285 390 

31 901 

9 739 

1 393 

210 787 

21 579 

76 

26 772 

2 655 

569 

104 

27 541 

2 515 

9 

2 130 

134 

27 

18 

1 204 

129 

67 

24 642 

2 521 

542 

86 

26 337 

2 386 

56 

41 219 

6 707 

2 211 

45 

26 093 

3 810 

7 

25 116 

4 743 

1 421 

5 

20 931 

3 195 

19 

6 203 

1 049 

390 

14 

2 253 

338 

30 

9 900 

915 

400 

(NA) 

(na) 

(na) 

202 

54 795 

3 728 

1 442 

219 

40 576 

2 452 

148 

63 795 

5 975 

1 129 

147 

44 803 

3 900 

254 

19 216 

1 720 

615 

228 

15 461 

1 370 

116 

15 008 

1 843 

626 

99 

13 987 

1 668 

16 

(D) 

(D) 

101 

16 

(d) 

(d) 

53 

6 189 

696 

259 

53 

5 727 

644 

41 

5 500 

618 

224 

36 

5 118 

581 

14 

3 682 

485 

176 

9 

3 549 

421 

25 

1 927 

229 

72 

16 

1 660 

206 

8 

(D) 

(D) 

(D) 

5 

(0) 

(0) 

115 

18 376 

2 481 

552 

109 

12 622 

1 398 

52 

9 790 

1 216 

268 

40 

5 490 

519 

25 

3 166 

580 

122 

26 

2 264 

274 

38 

5 420 

685 

162 

43 

4 868 

605 

219 

13 467 

3 310 

1 518 

184 

9 767 

2 0 35 

215 

(0) 

(D) 

(D) 

182 

(d) 

(d) 

4 

(D) 

(D) 

(0) 

2 

(d) 

(d) 

57 

8 115 

1 020 

354 

51 

6 483 

760 

227 

24 627 

2 462 

723 

207 

13 454 

1 671 

32 

7 654 

395 

94 

_ 



9 

1 126 

235 

71 

10 

1 228 

169 

12 

1 083 

147 

34 

8 

660 

62 

19 

2 308 

300 

83 

20 

1 973 

282 

19 

889 

138 

51 

18 

721 

102 





2 

(D) 

(0) 

51 

3 266 

875 

445 

49 

2 281 

(d) 

16 

(D) 

(D) 

(□) 

27 

(D) 

(d) 


^standard Notes: - Represents zero. (D) Withlield to avoid disclosure. (NA) Not available 

1958 group totals for SIC 53 and 56 may include data for 'nonemployer” establishments which could not be classified and tabulated by detailed kinds of business. 
Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53 
^1958 data limited to “employer" establishments. 

Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 










































MAJOR RETAIL CENTERS 


Lubbock. SMSA 56-7 


TABLE 4. CBD, City, SMSA—Sales Comparisons: 1958 and 1963 




Percent change in sales 


Percent distribution of sales 


SIC code 

Kind of business 

Central 

business 

district 

■ 

Standard 

metro¬ 

politan 

statis- 

Central business 
district 

City 

standard 
metropolitan 
statistical area 



n 

tical 

area 

1963 

1958 

1963 



1958 


RETAIL STORES 

Total^_ . ... 

-8.9 

32.7 

35.4 

100.0 ' 

100.0 

100.0 

100.0 

100.0 

100.0 

52 

Lumber, building materials, hardware, farm equip¬ 
ment dealers. _ __ _ _ 

-17.4 

5.8 

-2.8 

3.6 ^ 

3.9 

9.9 

12.4 

9.4 

13.1 

5251 

Hardware stores -- -- - — 

(D) 

(D) 

76.9 

(o) 1 

0.9 

(D) 

0.5 

0.7 

0.6 

52 ex. 5251 

Other---—_ 

(D) 

(D) 

-6.4 

(D) , 

3.1 

(D) 

11.9 

8.6 

12.5 

53 part* 

General merchandise group storesL^ _ __ 

-8.0 

59.5 

58,0 

30.4 

30.0 

15.9 

13.2 

14.4 

12.4 

531 

Department stores _ _ ___ _ 

-7.3 

20.0 

20.0 

27.8 

27.4 

9.8 

10.9 

8,8 

9.9 

533 

Limited price variety stores __ __ 

-9.7 

(D) 

175.3 

1.4 

1.4 

(d) 

(D) 

2.2 

1.1 

539 

Miscellaneous general merchandise stores_ 

-21.5 

(D) 

(na) * 

1.1 

1.3 

(D) 

(D) 

3.5 

(na) 

54 

Food stores _ _ __ --- _ 

23.3 

41,4 

35.0 

3.2 

2.4 

19.5 

18.3 

19.2 

19.2 

55 ex. 554 

Automotive dealers __ _ ___ 

-3.7 

39.8 

42.4 

33.4 

31.6 

23,0 

21.8 

22.3 

21,3 

55 pt. (554) 

Gasoline service stations_ ___ _ 

-48,5 

29.4 

24.3 

1.6 

2.9 

6.8 

7,0 

6.7 

7.3 

56 

Apparel, accessory stores^ __ __ 

-17.0 

5.7 

7.3 

1 9,9 

10.8 

5.7 

7,1 

5.3 

6.6 

561, 567 

Men's, boys’ apparel stores, custom tailors_ 

-24.3 

(D) 

(d) 

2.3 

2.7 

(d) 

(D) 

(d) 

(D) 

562-3, 568 

Women’s clothing, specialty stores_ _ 

-16.0 

5.0 

8,1 

3.7 

4.0 

2.3 

2.9 

2.2 

2,7 

562 

Women's ready-to-wear stores^-- — _ 

-11.8 


7.5 

3.5 

3.6 

2.0 

2.6 

1.9 

2,4 

565 

Family clothing stores^____ __ 

6.0 

3.7 

3.7 

2.6 

2.2 

1,4 

1.8 

1.3 

1,7 

566 

Shoe stores _ __ __ 

-36.0 

16.1 

16.1 

1.3 

1.0 

0.8 

0.9 

0.7 

0.8 

564, 569 

Other apparel, accessory stores_ _ 

- 

(d) 

(d) 

- 

- 

(d) 

(d) 

(0) 

1 (D) 

57 

i Furniture, home furnishings, equipment stores- 

21.0 

42.2 

45.6 

7.7 

5.8 

6.0 

6.3 

6.4 

1 6.0 

5712 

1 Furniture stores --- - 

106.2 

(na) 

78.3 

5.1 

2.3 

(d) 

(na) 

3.4 

1 2.6 

5713-15, 19 

Other home furnishings stores- 

Co) 

(na) 

39.8 

(d) 

0.9 

1.2 

(na) 

1.1 

1.1 

572, 573 

Household appliance, radio, television, music 
stores -- --- -- -- 

(D) 

(d) 

11.3 

(d) 

2.7 

(d) 

(d) 

1.9 

1 2.3 

58 

Eating, drinking places__ -- 

-29.8 

19.6 

37.9 

2.7 

3.5 

4.3 

4. 7 

4.7 

1 4,6 

5812 

1 Eating places_ 

-29.8 

(d) 

(d) 

2.7 

3.5 

(d) 

4.7 

(D) 

(D) 

5813 

1 Drinking places (alcoholic beverages)- 


(d) 

(D) 



(d) 


(D) 

(□) 

59 pt. (591) 

1 Drug stores, proprietary stores __ — - 

-34.8 

25.2 

25.2 

2,1 

2.9 

2.9 

3.1 

2,8 

3.1 

59 ex. 591 

1 Other retail stores^ -- 

-19.1 

17.5 

83.0 

5,4 

6,1 

5.3 

6.0 

8.6 

6.4 

592 

i Liquor stores_ 

- 

(0) 

- 

- 

- 

(d) 

- 

2.7 

- 

594 

1 Book, stationery stores- 

(D) 

D) 

-0.3 

(D) 

(D) 

0.4 

(d) 

0.4 

0.6 

595 

Sporting goods stores, bicycle shops- 

(D) 

(d) 

64.1 

(D) 

(D) 

0.3 

(d) 

0.4 

0.3 

597 

1 Jewelry stores_ 

-5.8 

(d) 

17.0 

2.2 

2.2 

(d) 

(d) 

0.8 

0.9 

5992 

i Florists_ 

(d) 

(na) 

23.3 

(d) 

(d) 

(d) 

(na) 

0.3 

0.3 

5996 

1 Camera, photographic supply stores- 

(d) 

(na) 

(d) 

- 

(d) 

- 

(na) 

- 

(D) 

7011 

1 

SELECTED SERVICES 

Hotels, motels_ 

-62.7 

(D) 

43.2 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

783 

Motion picture theaters- 

(D) 

(D) 

(D) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (-) Minus sign before number denotes decrease. 

M958 group totals for SIC 53 and 56 may include data for “nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 

^Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

M958 data limited to “employer” establishments. 

'‘Includes data for those kinds of business in SIC 59 (ex. 591) not covered in any of the lines below. 








































56-8 


Lubbock SMSA 


MAJOR RETAIL CENTERS 


TABLE 5. CBD Sales as Percent of City and SMSA Sales: 1963 and 1958 


SIC code 

Kind of business 

Central business district sales as— 

Percent of city sales 

Percent of standard metropolitan 
statistical area sales 






RETAIL STORES 






Total^ _ _ _ _ - 

27.3 

39.8 

24.4 

36.3 

52 

Lumber, building materials, hardware, farm equipment dealers- 

9.9 

12.7 

9.3 

10.9 

5251 

Hardware stores_ 

(d) 

70.1 

(D) 

55.6 

52 ex, 5251 

Other _ 

(0) 

10.2 

(D) 

8.9 

53 part* 

General merchandise group stores VI- 

52.2 

90,4 

51.3 

88.1 

53i 

Department stores- 

77.3 

100.0 

77,3 

100.0 

533 

Limited price variety stores- 

(o) 

(d) 

15.7 

47.8 

539 

Miscellaneous general merchandise stores- 

(d) 

(d) 

7.8 

(na) 

54 

Food stores_ 

4.5 

5.2 

' 4.1 

4.5 

55 ex. 554 

Automotive dealers__— 

39.7 

57.7 

1 36.5 

54.0 

55pt. (554) 

Gasoline service stations _ -- — -- 

6.5 

16.4 

' 5.9 

14.2 

56 

Apparel, accessory stores^- 

47.4 

60.4 

45.8 

59.2 

561, 567 

Men's, boys’ apparel stores, custom tailors _ - _ — 

(d) 

(d) 

(d) 

(d) 

562-3, 568 

Women's clothing, specialty stores - - 

43.8 

55.1 

41.7 

53,6 

562 

Women's ready-to-wear stores^ _ -— --- 

46.3 

54,9 

43.8 

53. 3 

565 

Family clothing stores^--- --- 

49.2 

48.2 

49.2 

48.2 

566 

Shoe stores — ----- - — 

47.0 

85.2 

47.0 

85,2 

564, 569 

Other apparel, accessory stores -- — -- 

Cd) 

(d) 



57 

Furniture, home furnishings, equipment stores_— 

31.0 

36.5 

29.2 

35.1 

5712 

Furniture stores __—-- -- -- 

(D) 

(na) 

36,6 

31.7 

5713-15, 19 

Other home furnishings stores — _ — --- 

(d) 

(na) 

(d) 

28.8 

572, 573 

Household appliance, radio, television, music stores _ __ 

(D) 

(D) 

(D) 

42.0 

58 

Eating, drinking places- 

17.2 

29.3 

13.9 

27.3 

5812 

Eating places- - - 

(D) 

29.3 

(D) 

(D) 

5813 

Drinking places (alcoholic beverages)- 





59pt.(591) 

Drug stores, proprietary stores-- - 

19.4 

37.2 

17.8 

34.2 

59 ex, 591 

Other retail stores^_ 

28.0 

40,7 

15.4 

34.9 

592 

Liquor stores ----- 

- 

- 

- 

- 

594 

Book, stationery stores __ __ 

(D) 

(D) 

(D) 

(D) 

595 

Sporting goods stores, bicycle shops ___ 

(D) 

(D) 

(D) 

(D) 

597 

Jewelry stores___— ___ 

(D) 

(D) 

67.9 

84.3 

5992 

Florists__ —_— _ „ -- - 

(d) 

(D) 

(D) 

(D) 

5996 

Camera, photographic supply stores_ ___ — 

- 

(d) 


(D) 


SELECTED SERVICES 





7011 

Hotels, motels____ __ _ __ _ 

12.3 

(d) 

11.8 

45.5 

783 

Motion picture theaters__ __ _ 

(d) 

(D) 

(0) 

(D) 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, (X) Not applicable. 

’ 1958 group totals for SIC 53 and 56 may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kinds of business. 
^Excludes nonstore retailers fi.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53. 

31958 data limited to “employer" establishments. 







































MAJOR RETAIL CENTERS 


Lubbock SMSA 56-9 


TABLE 6. Other Major Retail Centers in the SMSA: 1963 


MRC No. 1. Includes the planned centers known as “Caprock Shopping Center" and "Monterey Shopping Center" and establishments on 50th St. from College Ave. to 

Flint Ave., and on Boston Ave, from 50th St. to 52nd St. (Lubbock city) 


SIC code 


Kind of business 


Retail stores, total: 

Number_ 

Sales_ 


54, 58, 591 Convenience goods stores: 

Number_ 

Sales - 

53 part, 56, 57 Shopping goods stores: 

Number_ 

Sales - 


Total 


SIC code 


Kind of business 


Number of 
estab¬ 
lishments 


,$ 1 , 000 ._ 


40 

17 936 


55 ex. 554 


Automotive Dealers 


2 


55 pt. (554) 


Gasoline service stations 


2 


$ 1 , 000 __ 


,$ 1 , 000 __ 


5 

5 718 


24 

10 450 


56 

561, 567 
562-3, 568 
562 

565 

566 

564, 569 


Apparel, accessory stores- 

Men's, boys' apparel stores, custom tailors 

Women's clothing, specialty stores_ 

Women's ready-to-wear stores- 

Family clothing stores- 

Shoe stores- 

Other apparel, accessory stores_ 


12 

1 

6 

3 

5 


52, 55, 

59 ex. 591 


52 

5251 

52 ex. 5251 


All other stores: 

Number_ 

Sales _$1,000__ 


Retail stores, total 


11 
1 768 

dumber of 
estab¬ 
lishments 


40 


Lumber, building materials, hardware, farm equip¬ 
ment dealers_ 

Hardware stores_ 

Other _ 


57 

5712 

5713-15, 19 
572, 573 


Furniture, home furnishings, equipment stores- 

Furniture stores- 

Other home furnishings stores- 

Household appliance, radio, television, music 
stores- 


58 

5812 

5813 


Eating, drinking places_ 

Eating places- 

Drinking places (alcoholic beverages) 


59 pt. (591) 


Drug stores, proprietary stores 


3 

2 

1 

1 

1 

2 


53 part 
531 
533 
539 


General merchandise group stores_ 

Department stores_ 

Limited price variety stores_ 

Miscellaneous genera) merchandise stores 


9 

3 

3 

3 


54 


Food stores 


2 


59 ex. 
592 

594 

595 
597 
5992 
5996 


591 


Other retail stores- 

Liquor stores_ 

Book, stationery stores- 

Sporting goods stores, bicycle shops 

Jewelry stores- 

Florists_ 

Camera, photographic supply stores 


7 

1 

1 

2 

1 

1 


Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 












































